Vol. XXX Issue 18; September 2¢' fortnight issue 2018 A DDP PUBLICATION Pages : 32
# 1 IN CIRCULATION & READERSHIP SouTH AsIA'S LEADING TRAVEL TRADE FORTNIGHTLY

Cpelidl

Rann Utsav 26133
Odisha + 7089

_ Himachal Pradesh 7499
. Kerala : 8799
. Nepal #9999

Andaman #12039
Publﬁhed from: * India * Middle East
= 2a =1 &

GENTING DREAM .
& & 3 Nights Ex - Singapors ‘ mare inguires
Diwall On Gonling Droam | Hovember 7. 9. 11 & 14, 2018 hnllduys.dnm@ cozmotravelworld.com

Hlnnu::n Pomang, l..vlﬂﬂli.l. Port Klnru & Winitan DREAM CRUISES gocozme.in

TrawellTag | Cover-More 66 truly obliged for the
expert support and efficient
A @ Zurich company round the clock travel
assistance provided by

' TrawellTag Cover-More
‘ during times of distress! ’ ,
e |

~Mr. Shailendra Madan
. A TrawellTag Cover-More
| Happy Customer

HELP! WHEN YOU
NEED IT THE MOST...

>Flip inside to read the story...




L A& 4k

FYTOYYYYYTY

AAA A A A A dd b A d b A A i b b ddddddddddd i ddddddddddddd

HE COPP]

F O R T HE L OV E 0 F TRAYEL

explored by

[

3
&

Hn.‘ui! IIIIII'E1 1.\: "r-nrl-
* & ik & &

Rslib il | Kl | Bl | Caliou



Vol. XXX Issue 18; September 2™ fortnight issue 2018

# 1IN CIRCUL

AV TALA

* India * Middle East

ATION & READERSHIP

Published from !

A DDP PUBLICATION

SouTH AsIA'S LEADING TRAVEL TRADE FORTNIGHTLY

Pages : 32

www.indiatravelawards.in

Vision 2035 for Indian skies

Suresh Prabhu, Minister, Civil Aviation, shares the success story of Indian aviation in the last 50
months and claims that Vision 2035 would make India an aviation superpower.

ﬁNisha Verma

he recently-held Interna-

tional Aviation Summit
in Delhi, co-hosted by the
Indian Ministry of Civil Aviation
(MOCA), Airports Authority of
India (AAI) and International
Air Transport Association
(IATA), commemorated the
approaching milestone of
50-straight months of double-
digit domestic growth for
Indian aviation. Speaking at the
occasion, Suresh Prabhu said,
“India’s phenomenal growth in

the aviation sector in the last
50 months wouldn’t have been
possible without teamwork. |
want to thank the stakeholders
in the Indian aviation industry
for being our partners in
becoming the fastest growing
aviation market in the world.”

Citing statistics

Sharing the growth projection
of the Indian aviation industry,
Prabhu said, “The last quarter
growth of Indian aviation was
about 8.3 per cent and we are
sure that in the next seven to

eight years, India would be

a 5 trillion-dollar economy.
Before 2035, even if we
maintain the present rate of
growth, we should be working
on 10 trillion-dollar economy.
We are preparing Vision 2035
where all infrastructure and
technology concerns will be
addressed. We will also make
sure that this vision creates
environment-friendly air
transportation. We have just
made a small beginning by
starting our first flight in India
which uses blended biofuel.”

Suresh Prabhu
Minister
Civil Aviation

Infrastructure needs
Prabhu said that there

is a need to increase
infrastructure at airports.
“Therefore, 100 new airports
have to be built in India over
the next 10-15 years with

an investment of almost 60
billion dollars in Public
Private Partnership (PPP)
mode.” Besides, India is
growing in terms of passen-
ger traffic, both domestically
and globally. Prabhu insisted
that many markets in the
world are trying to cater to

Indian travellers in a very
customised way.

He claimed that there is a
need to think about technology
when one thinks of infra-
structure. “We need New Gen
airports, and therefore MOCA's
New Gen Airports for Bharat
scheme—NABH has already
been launched. We would like
the private sector to partici-
pate in it. We hope to move
from ground-based navigation
to satellite-based navigation in
afew years’ time.” &

[TM to usher In big business

Subhash Goyal, Hony Secretary, FAITH and Chairman, Organising Committee, ITM,
shares details about how India Tourism Mart is going to change the face of the industry.

Subhash Goyal
Hony Secretary, FAITH & Chairman
Organising Committee, ITM

ﬁTT Bureau

Il the industry associa-

tions will come together
the first time for India Tour-
ism Mart being organised
by the Ministry of Tourism

Best Western. =

Hotels & Resorts

(MOT) and Federation of As-
sociations in Indian Tourism

and Hospitality (FAITH), says
Subhash Goyal. “The 10 dif-
ferent member associations

of FAITH, which include hotel
associations like FHRAI,

Best Western
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HAI, IHHA; travel agent
associations like TAAI, TAFI,
ATOAI, ADTOI, IATO and
tourist transport association
ITAA, have all come together
to organise the flagship
event of the industry. Each
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COwver 4,200 hotels in 100 countries and
territories worldwide.

Best
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association has a role to

play in the organisation of
this mart. While IATO and
ATOAI are giving tours for
the buyers, ETAA is giving
transport. ADTOI is taking
care of exhibitions while

-
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hoteliers are giving away free
rooms for the hosted buyers.
The ministry has chipped in
by giving free tickets to the
buyers,” he shared.

Contd. on page 6 »
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Industry to take [TM forward

Suman Billa, Joint Secretary, MOT, believes that India Tourism Mart
would certainly see a good response from international buyers and
hopes that the industry would be able to make it bigger.

+Nisha \erma

Everyone right from the
industry to the Ministry of
Tourism are all geared for the
upcoming India Tourism Mart.
Speaking on the potential and
expectations from the event,
Suman Billa, Joint Secretary,
Tourism, said, “India Tourism
Mart is shaping up very well.
By all accounts, we are getting
a good response from not only
the established markets but
also the emerging markets. We
hope that in the next couple of
years, the event will emerge as
the key mart for India.”

Stressing on Public Private
Partnership (PPP), Billa says
that it should play a major

Suman Billa
Joint Secretary
Tourism

role going ahead with events
like ITM. “The industry should
take ownership of this and
should drive this forward. As
the event gains pace, it should
require lesser support from the

government. We want this to
be a purely industry-supported
event,” he claims.

Claiming that India tourism is
on a growth path, Billa insists,
“Tourism will grow robustly in
the years to come. The number
of long haul tourists coming

to India is significantly high.
However, the number 10 million
is quite a shame, considering
the size of the country and
potential we have. But the
concerted work of making
tourism happen and making it
an engine for economic growth
has started only in the past
three to four years. Our e-visa
is a great game changer. There
is no other country in the world
which has opened up to as

ROYAL DESERT CAl\;IPS !

many countries as we have.
We are spending around

* 6000 crores on infrastructure.
That's a silent revolution waiting
to happen and wil trigger a lot
of tourism activity across the
country,” he shared.

Addressing a few hottlenecks,
Billa said, “We need to fix

our taxation because with the
28 per cent of taxation, the
country is perceived to be an
expensive destination, despite
the recent amendment for
billing on actual invoice. Firstly,
we need to get away with 28
per cent taxation and then

bring our taxation regime in line
with competing destinations.
Another bottleneck is the avail-
ability of trained manpower.” 4
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Dreaming big for [TM

25 years Trav Talk==

TRAVIAK brings to you news and events that made headlines 25 years ago with
relevance even today. From the archives, we present the September 1993 issue:

he upcoming India Tourism Mart (ITM) has the
Tentire tourism and hospitality industry upbeat
about growing numbers to India. All the 10 asso-
ciations under Federation of Associations in Tourism
and Hospitality (FAITH), have come together and are
being supported by the Ministry of Tourism for the
first edition of the mart. Touted to be the flagship
travel event for India, this mart is already expected
to have around 270 buyers, 100 tour operators and
20 states as participants. With every association
pitching in for offering their services for the buyers,
it looks like a united effort from the industry to chase
the government’s vision to have 20 million tourists
by 2020. After having 10 million tourists last year,
MOT has been really active towards reaching this
goal and is spearheading the India Tourism Mart
with zeal to attract foreign tourists to the country.
We hope that the prestigious event bears fruit in its
first year and creates a positive portrayal about India
around the world.

KTM back on track

he devastating floods in Kerala had put a ques-

tion mark on whether the Kerala Travel Mart
would be taking place this year. However, the Kerala
tourism and hospitality industry rose like a phoenix
from the ashes and is not only ready to be back
in business but has also decided that KTM would
be held on schedule and that there’d be no change.
While the industry has suffered severe losses, for
people associated with tourism as well as cancel-
lations, the tour operators are claiming that most of
the tourist destinations have not been affected by
the flood. What has suffered the most damage are
the connecting roads, for which repairs are already
underway. In fact, the stakeholders say that only
a few resorts have been affected by the calamity,
but these are also expected to be renovated soon.
Hence, tourists can look at travelling to God’s own
country as early as September. In fact, with the tour-
ism season for Kerala just around the corner, having
an event like KTM successfully would certainly help
to spread the right word around. We wish the KTM
society and the industry in Kerala our very best in
their endeavours!

FROM THE ARCHIVES

Subhash Goyal
President, STIC Travels

Subhash Goyal
Chairman, STIC Travel Group and
Hony. Secretary, FAITH

A well-known name in the tourism industry, Subhash Goyal, as
President of STIC Travels, spoke about the ailing travel industry
and some innovative measures to retrieve its position, in the
September 1993 issue of TravTalk. Today, as Chairman, STIC
Travel Group, and Hony. Secretary of Federation of Associations
in Tourism & Hospitality (FAITH), he is heading the Organising
Committee of the upcoming India Tourism Mart. Goyal has also
been the President of IATO for multiple terms in the past.

Then Now

Chitra Bhatia
MD, Aashman Air Travels and
General Secretary. OTOAI

Chitra Bhatia
District Sales Manager,
Scandinavian Airlines System (SAS)

In September 1993, Chitra Bhatia was working as the District
Sales Manager of Scandinavian Airlines System (SAS). In
the last 25 years, a lot has changed, as she opened her own
travel company. Today, as the Managing Director of Aashman
Air Travels, she is the General Secretary of Outbound Tour
Operators Association of India (OTOAI), and has been actively
working towards the association. She even headed the women’s

wing for OTOAI before.

Ready to stag

» Contd. from page 3

Goyal revealed that the ITM
committee sat together

for two months with 800
applications and shortlisted
only 274 people as buy-
ers. “All the buyers have
been thoroughly checked.
We have around 100 tour
operators and 21 states

as exhibitors. The entire
country is fairly represented
with a special emphasis on
the Northeast. The booths
have been sold for as less
as 60,000, which can be
divided into two operators
for ~30,000 each. IATO has
further subsidised this to
15,000 for its members.
Hence, small tour operators
whose turnover is less than
a crore, can meet the biggest
of international buyers for as
cheap as ~15,000. We want

2020. It could be one or two
million less or more, but we
need to showcase India to the
world. All the states in India
have their own unique selling
points, which makes India the
greatest show on earth today.”

the smallest of the operator
to become the higgest,”
claimed Goyal.

Speaking on how ITM would
change the face of Indian
tourism, he said, “I’s the first

L€ We are all working towards achieving
the target of 20 million tourists by
2020. We need to showcase India to the
world as all our states have their own
unique selling points 3%

time when the industry and
the government are working
together as one team. We
have a very proactive minister
and team at MOT. We are all
working towards achieving the
target of 20 million tourists by

He shared that the buyers
are coming from over 60
countries including new
markets like Iceland, South
America, Africa, China,
Ukraine and many Middle
Eastern countries. “It is the

e diversity

first time when many opera-
tors from countries like Iran
are coming. Hence, we are
confident that the mart alone
will be responsible for at
least 10-15 per cent increase
in inbound tourism in the
country,” said Goyal.

Goyal also informed that

the change in venue for

[TM from Vigyan Bhawan

to The Ashok, New Delhi
was a last-minute decision.
“The three-day event would
have meant blocking Vigyan
Bhawan for three days with
every exhibitor and buyer to
go for security clearances.
Even people who had to
erect the exhibition had to go
through a lot of hassles. The
Ashok is centrally located
without any security hassle,”
claimed Goyal. &
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Karnataka to develop 20 spots

In an effort to develop its Coastal Circuit, Karnataka Tourism has identified 20 key destinations to boost tourism.
The state is going to revamp its marketing strategies to increase visibility and awareness about its tourism products.

ﬁTT Bureau

n 2017, Karnataka recorded

an increase of 38 per cent
in domestic tourism while
inbound tourism maintained
its pace as compared to previ-
ous years, informed Kumar
Pushkar, Managing Director,
Karnataka State Tourism
Development Corporation
(KSTDC). Pushkar believes

the state has every tourism
product for all type of travel-
lers. Wildlife is our biggest
strength; we have unexplored
beaches, nature, rich heritage,
culture and pilgrimage. The
modern Bengaluru city also
offers many opportunities

for tourism.”

In terms of international
source markets, Europe tops

like better infrastructure,
tourism-friendly policies and
proper amenities. He identifies
the lack of information among
travellers as one of the key
challenges. “Since last year,
the priority of the government
has been to develop 20 key
destinations in Karnataka.
Usually, the allotted budget
from the government is dis-
tributed throughout the state

£ £ Ourtagline is ‘One state, Many worlds’. Except the high mountains
like the Himalayas, the state has every tourism product for all type
of travellers. Wildlife is our higgest strength; we have unexplored
beaches, nature, rich heritage, culture and pilgrimage 3%

that the state has been doing
well as far as domestic tour-
ism is concerned. He says,
“Our tagline is ‘One state,
Many worlds’. Except the high
mountains like the Himalayas,

the chart with the UK and

France being the biggest con-
tributors to numbers. Pushkar
believes that the private sector

has a major role to play with
support from the government

Surround yourself with all the space and flexibil
of The Walk in Jumeirah Beach Residence. Yes, we kn

you'll create in the large private living areas, big pool deck, kids' club and superb sandy stretch of the beach withina 2

but now, it will concentrate on
developing some key destina-
tions with the funds. The plan
of action is to develop five

of these 20 destinations in
Phase-I in the next one year

ity of home, in the chic

\

-
o -

Kumar Pushkar

Managing Director, Karnataka State
Tourism Development Corporation
(KSTDC)

and the rest shall follow in

various stages.”

New projects

The southern region of
Karnataka like Mysore and
Coorg has heen the most
popular among tourists,
especially for its pleasant
weather throughout the year,
points out Pushkar. The state

is developing the Coastal
Circuit which will include the
stretch from Mangalore to
Karwar. “The destinations
under this circuit include
Gokarna, Murudeshwar,
Karwar, Tagore Beach,
Devbagh Beach, Malpe, etc.
The central government has
allotted a budget of ~92
crores for this circuit while
the state government has
allotted funds to the tune of
nearly ~100 crores for the
same,” he informed.

Promotional plans
Karnataka Tourism plans to
work harder on its marketing
and promotional strategies
in 2018. Pushkar said, “We
plan to increase visibility of
the state tourism products
at various platforms. This
year, we have a dedicated
campaign targeted towards
various markets for different

seasons. We are also
looking for opportunities to
host an international travel
mart in the state to attract
more tourists.”

Hospitality spectrum
Pushkar feels that the
hospitality sector grows
automatically with increase
in demand. He points out,
“In Hampi, earlier, there were
just one or two-star hotels
but now, over 1000 rooms
are available in the five-star
category. With increased

air connectivity to Hampi,
tourism will grow further.”
KSTDC has around 45 hotels
in the state out of which 19
are run by the government
and the rest have been out-
sourced for operation. In the
state-run properties, KSTDC
has managed to record
profit over the last two years,
informed Pushkar, 4
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Travel on UPward swing

Awanish Kumar Awasthi, Additional Chief Secretary
& DG—Department of Tourism, UP, talks about the
myriad products on offer by UP Tourism.

ﬁKanchan Nath

What does the new
tourism policy of Uttar
Pradesh entail?
The UP Tourism Policy 2018
has granted the status of
‘industry” to all activities
of the tourism sector. The
policy focuses on employment
generation with a target to
generate 500,000 jobs annually
by investing 5000 crore per
year for the next five years.
The policy aims to achieve
an annual increase of 15 per
cent domestic tourist and 10
per cent foreign tourist arrivals
in the state. It will also target
100,000 additional tourists
to national parks and wildlife
sanctuaries in the state, and
convert 10 heritage buildings
to heritage hotels per year. The
policy will lay special emphasis
on promoting ecotourism and

and Jal Sansthan as levied
on the industries, to be
applicable on the

tourism units

< Hotel construction to be
permitted in industrial areas
as per the policy decided
by relevant industrial
authority

< Rebate on purchase of
plants and machinery or
equipment under the tour-
ism units/tourism industry

\What kind of arrange-

ments are being done
to promote the Kumbh
Mela in Allahabad next
year?
Kumbh 2019 is the most
important traditional festival
for almost every national and
international pilgrim. The tour-
ism department has released

L€ Laying special emphasis on promoting
ecotourism, the policy focuses on employment
generation with a target to generate 500,000
jobs annually by investing 5000 crore per year
for the next five years 5y

driving local entrepreneurship
avenues through execution of
fairs and festivals.

\What are the incen-

tives available to
people willing to invest in
tourism in Uttar Pradesh?
The key benefits and incentives
under the policy are:

< Capital and interest sub-
sidy to new tourism units

< Complete exemption of sale/
leaseftransfer of land for the
first transaction during the
operative period of the policy

< A 100 per cent waiver on
land use conversion and
development charges for
all new tourism units

With exception to the benefits
of providing land, following
facilities applicable to the indus-
tries will also be available to the
tourism sector:

« Sanction of electricity load,
on priority

< Taxes of local hodies,
including Nagar Nigam

the B&B scheme conceptual-
ised under Incredible India’s
‘Atithi Devo Bhava’ with the
aim of providing comfortable
homestay facilities with stand-
ardised world-class services
to tourists. The Department
has planned to set up a ‘Tent
City’ through which close to
4000-5000 Swiss cottages will
be established on approxi-
mately a 100-hectare area. The
department is also planning to
establish dormitories to cater to
all kinds of visitor needs.

\What steps have you

taken for ensuring
safety and security of
tourists?
Tourism police have been
deployed at all significant
tourism spots, including Al-
lahabad, Varanasi, Mathura and
Ayodhya. Specialised police
stations will be established here
on the lines of the tourism po-
lice station in Agra. They shall
provide specialised services for
international and out-of-state
tourists in conjunction with
the Department. To ensure the
security of women, female staff
will be added to the task force.
The local bodies will also be

consulted while expanding
this task force.

ing initiatives you've
taken to increase foot-
falls this year?
QOur campaign ‘UP nahi dekha,
toh India nahi dekha’ highlights
Uttar Pradesh as a place that
encapsulates in itself a unique
essence of India. The same
has been broadcast through an
expansive outdoor campaign,
along with integrating it with

QWhat are the market-

Awanish Kumar Awasthi
Additional Chief Secretary & Director
General—Department of Tourism,
Government of Uttar Pradesh

social media handles and
webpage, and increasing the
digital footprint. All our market-
ing initiatives are in consonance
with Kumbh, hence our latest
tourism campaign of ‘Chalo
Kumbh Chalen’ is an invitation
to come along and join the larg-
est congregation of pilgrims.

Amongst the new circuits, our
focus is on ecotourism circuit
and on promotion of wildlife
reserves and sanctuaries. The
Department is also planning

to identify and develop textile
tourism circuits to promote the
indigenous arts by linking them
to major tourist destinations.

What have been

your primary source
markets?
Uttar Pradesh has seen a
significant number of tourists
India and abroad. Events
such as Rangotsav in Braj
and Deepotsav in Ayodhya are
expected to attract tourists not
only from Indian states, ++
but also from countries such
as Sri Lanka, Indonesia,
Myanmar, Cambodia, Thailand,
Japan, China, etc. A large
gathering of NRIs is expected to
visit the Kumbh for the Pravasi
Bharatiya Divas Convention
in Varanasi. &
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Mauritius eyes 1.2 lakh Indians

Mauritius has seen double-digit growth in tourist arrivals in the last four years with significant contributions
from Indians. The country is now aiming higher and is looking to attract 1.2 lakh Indian tourists in 2020,
thereby positioning itself as an ‘affordable luxury destination’.

ﬁTT Bureau

auritius is aiming to attract

1.2 lakh Indian tourists in
2020, up from 88,000 peaple
expected to visit the island
nation this year, a senior official
from that country said. Mauri-
tius Tourism Promotion Author-
ity, Director, Arvind Bundhun
said that 80,000 tourists from
India had visited his country last
year. He was in India leading the
Mauritian delegation which was
part of a four-city roadshow
organised by MTPA India. They

Arvind Bundhun
Authority, Director
Mauritius Tourism Promotion

travelled to key markets of New

Delhi, Ahmedabad, Chennai

and Mumbai from August 30 to

September 4, 2018 to meet the

travel agents and tour operators.
The suppliers included hoteliers,
DMCs, activities and attractions.

He adds, “In the last four years,
Mauritius tourism has witnessed
double digit growth, with Indian
tourists contributing significantly
to the numbers. We are looking
to attract 1.2 lakh Indian tourists
to our country in 2020," Bund-
hun said. He said that Mauritius
has positioned itself as an
‘affordable luxury destination’.
The objective of the roadshow
was to promote the destination
beyond its beaches.”

“In order to create more vis-
ibility, we are inviting celebrities
and top CEOs from India to

4 Between October
17-19, the Mauritius Film
Development Corporation
is organising cinema week
where a number of Bol-
lywood stars are expected
to be present

Mauritius. Special packages are
being offered to promote incen-
tive trips,” Bundhun informs.
He adds that the wedding
segment remains an attractive
niche, with a lot of newly-wed
Indians choosing Mauritius as a
honeymoon destination.

Bundhun said that Bollywood
was also finding Mauritius at-
tractive with its film promotion
policy, adding that some Indian
movies had been shot there

recently. “Between October 17-
19, the Mauritius Film Develop-

ment Corporation is organising

cinema week where a number
of Bollywood stars are expected
to be present. The government
has put in place special incen-
tives to shoot movies in our
country,” he says.

MPTA India has seen a year-

on-year growth of 11 per
cent in Indian tourist
arrivals over the last four
years. Mauritius offers
tourists activities like golf,
spa, sky-diving, zip-lining,
quadbiking, seakarting,
submarine rides,

helicopter tours, walking
with the lions and Fly like
Iron Man and Dive like a
Dolphin in the newly-
launched Flyboard. Rum and
tea tasting tours are also
gaining popularity among
the tourists. &

CASA
ALITALIA

LOUNGES

ENRICH YOUR TRAVEL EXPERIENCE

We believe
that a trip begins
before the journey.

When travelling through Rome Fiumicine Airport and taking
onward flights to long haul destinations or while departing
frem Rome to Delhi, Casa Alitalia lounges await you with
their elegant yet comfortable and familiar design. The
attention to detail and the typical warm [talian welcome will
make our guests from around the world feel as if they were
in a real ltalian home,

The catering service is inspired by the gastronomic
excellence of Italy and boasts a live cooking area where the
Chef cooks a selection of menus based on pasta and pizza
live, with vegetarian and gluten-free dishes also available.

Casa Alitalia is not just place where to relax while waiting

for your flight, but a true expression of the values and
distinctive elements of Italian excellence around the world,
also thanks to the collaboration with the best Italian brands,
including Poltrona Frau for the lounge furniture and seating,
Cantine Villa Sandi, Alitalia's official sparkling wine provider,
Lovozzo, which has created exclusive coffee blends and Terme
di Sirmione for the wellness products available to guests,

*Free of charge for children up to 2 years of age. Admisson tickets are non-refundable and can only be changed
up to the day before departure. Access to lounges is allowed only to departing or transit psssengoers.

Phatos by @ AndreaMartiradonna

DISCOVER THE PLEASURE
OF WAITING FOR A FLIGHT WITH US.

Do you have an Alitalia ticket? Select one of the Casa Alitalia
lounges and you will find check-in desks, relaxation areas, an
office area, a bar and much more.

It is possible to purchase a single admission ticket® through
our Customer Center, on Alitalia.com, Airport ticket office
and check-in desks (check the list on alitalia.com), directly in
the Lounges at Rome, Milan Linate, Milan Malpensa, Venice
and Catania airports.

Aliitalia %)
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Starry skies in Maldives

The 120-key all-villa luxury resort, Fairmont Maldives

Sirru Fen Fushi offers guests a chance to indulge in
an inspirational Maldivian experience.

*TT Bureau

airmont Maldives Sirru Fen

Fushi offers exactly what
its name translates to — secret
water island. The island covers
approximately 160,000 sqm
(16 hectares) of land and fea-
tures one of the largest lagoons
in the Maldives. It also offers
a 200-metre long swimming
pool which traverses the length
of the island, reinvigorating a
destination spa and an intricate
open air bamboo bar created by
Balinese artisans who did not
use any man-made materials
while building the structure.

The property recently wel-
comed two celebrity guests

- actor Neha Dhupia and her
hushand Angad Bedi who
were there for their honey-
moon. Honeymoons at the
Fairmount Maldives go hand-
in-hand. It is far away from the
maddening crowd, where the

)

couple can escape the rush of
the wedding and take time to
rest, de-stress and spend time
with each other.

There are also endless
breathtaking natural coral
reefs. Guests can sail away in
a sunset dolphin cruise aboard
the resort’s own private yacht,
or even have a dedicated chef

ey, = o 5%

AN

prepare a private BBQ under a
canopy of stars. There are lo-
cal cultural visits to appreciate
how life for centuries has been
led in close-knit Maldivian
communities or simply get
closer to the marine wildlife

in their own environment and
go diving or snorkelling in the
pristine 9km long house reef
that surrounds the resort. &

*TT Bureau

hailendra Madan made a

wise decision by securing
his vacation to Dubai with a
travel assistance and insur-
ance. Madan began his vaca-
tion with an exciting desert
safari and returned to his room
looking forward to the activities
planned for the next day. Later
in the night, he woke up to
sharp pain in his left shoulder
and began to sweat profusely.
He was rushed to the hospital
where the doctors declared
that he suffered a massive

heart attack and advised him
to undergo a stent implant
surgery immediately.

I'm truly obliged for the expert
support and efficient round-the-clock
travel assistance provided by TrawellTag
Cover-More during times of distress

- Shailendra Madan

Secure your vacation

Eventualities can arise any time, without anyone expecting
them. However, certain precautionary measures ensure
that the impact of such events are not severe.

As soon as the Trawell-

Tag Cover-More team was
intimated about the situation,
all arrangements to fulfil the
formalities for hospitalisation
were undertaken the same
night and Madan was oper-
ated on an emergency basis.
The family was constantly
comforted and counselled
by the assistance team on
all the proceedings. Most
importantly, they were
relieved to receive cashless
treatments owing to high
medical costs in the

country of visit. For recu-
peration, his stay had to he
extended, which was

also facilitated by
TrawellTag Cover-More,
thereby ensuring he returned
back home safely.

We don't want to just

meet your expectations, we
want to repeatedly

exceed them!
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At Shouryagarh Resort & Spa, every element is considered to make your stay a
memorable one. The hotel provides a host of facilities and services at your

disposal:

* Exclusive MICE & Banqueting Facilities

* Outdoor event facilities

* Business Centre

* Wi-Fi connectivity®
* Indoor Swimming Pool
» Wellness Centre (GYM)

e Spa

= Florist on Call
* Travel Desk

= Valet Parking
* Doctor on call

* 24 hours room service

* Laundry Services

* Foreign Exchange

e Culture Evenings on Request
* Children Play Area

¢ Open Jeep Safari

* Indoor games

Fateh Sagar, U

08875067333

reservation@shouryagarh.com
Visit: www.shouryagarh.com
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Together Skalleagues can’

The third Skal International India’s National Congress concluded in Kolkata on a note of promoting
tourism and friendship among trade. Skal also plans to have a total of 20 clubs by 2020 in India.

qManas Dwivedi from Kolkata

fter two successful edi-

tions in Goa and Kochi,
Skal International India’s third
National Congress in Kolkata
concluded with an aim to pro-
mote better networking, friend-
ship and fellowship among
Skalleagues. Around 250
members and partners from
10 Skal clubs around the
country and travel fraternity
attended the event. During the
occasion, Ranjini Nambiar,
President, Skl International
India announced the com-
mencement of three new Skél

Ranjini Nambiar
President
Skal International India

clubs by April 2019. “We are
planning to come up with a
new Skal club in Jammu &
Kashmir, Coimbatore and
Bhubaneswar. There is also a
possibility of a club in Vizag
as well. We are aiming a total
of 20 Skal clubs by 2020.”

She also shared the club’s
roadmap and plans ahead for
2018-20. “We are planning to
have team India as the largest
Skal club in the world. We are
constantly trying to increase
our reach. Currently, we have
10-member clubs and we

are planning to increase this
strength to 15 by quarter of
next year. By 2020, we want to
have a total of 20 Skal clubs in
India. We want to make

Skal India the voice of tourism
and hospitality among the
government officials as well,”
adds Nambiar.

In another crucial announce-
ment, Nambiar informed that
the Skal International Asia Area
Congress 2019 will be held in
Bengaluru from June 27-30,
2019. Successfully hosting
Skél International India’s 3
Congress in Kolkata, Manav
Soni, President, Skl Interna-

tional Kolkata 127 says, “l am
honoured to host this National
Congress in Kolkata. We have
hosted around 250 delegates
from the travel fraternity and
received major support from
the West Bengal Tourism Board
and other co-sponsors. We are
really looking forward to take

e

ahead the slogan we promoted-
Together We Can.”

Talking about new avenues,
Sanjeev Mehra, Secretary, Skal
International Kolkata 127 says,
“Our next target is the Skal In-
ternational Asia Area Congress
scheduled to take place in

Bengaluru next year. We want
to invite all the professionals
from the tourism industry to
come and join us on a common
platform to promote friendship
and business among trade.

Our motto is to be together. Al
the Skal clubs should come
together for mutual benefits.”

Gracing the occasion with

his esteemed presence,

Uzi Yalon, President, Skal
International expressed joy
on visiting Kolkata after 45
years. “Kolkata is a very
good destination. We just
have to develop better
infrastructure here, especially
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in terms of transportation
and mid-range hotels. Skal
clubs can actually help
promote tourism around the
world. With around 15,000
members around the globe,
our aim is to promote
tourism among friends,”

he says. &
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¥ alland’s KeY tourism offerings

NBTC Holland Marketing, in collaboration with Amsterdam Airport Schiphol, KLM Royal Dutch Airlines and Jet Airways, recently
organised the Holland Sales Mission 2018. Held in Delhi, Bengaluru and Mumbai, the three-day event aimed to educate the travel
trade about tourism offerings in the Netherlands, also allowing stakeholders to explore the many opportunities that lie within.

For more pictures, turn to page 24

THANKS TO OUR PARTNERS WHO VOTED FOR US.
WE ARE TRULY GRATEFUL FOR ALL YOUR SUPPORT.

B2B TRAVEL PLATFORM | CORPORATE PLATFORM
& API | XML Solutions
- N : )
.\ \v

'@ # nDix's LEADING ONLINE BEST OUTBOUND
: ¥ TRAVEL AGENCY 2018 TOUR OPERATOR 2018

TR W g %;mwm' e

NFORMATION|ONJPLAY NNING:YOU #-JUTMJ n"p‘@uﬁ a; xi

= il W
T ook ot s *’* 18 ‘*3'




Become a Rail Expert

NOW AVAILABLE IN INDIA!

Sign up for Rail Europe's exclusive training program on
European trains, and win great prizes along the way.

WHAT YOU'LL DO:

» Learn the ins and outs of selling key European rail products with one
comprehensive program

» Complete weekly training modules (8 total) and test your knowledge
with a quiz after each session from October 1, 2018 through November
30,2018

WHAT YOU COULD WIN:

» Successfully complete each module and earn a chance to win one of
6 prizes throughout the program. The better your score, the better
your chances to win!

» 10 lucky travel agents will be invited on an exclusive Rail Expert
Fam Trip to Europe based on quiz scores and module completion rate

Rise to the challenge! Register today to
become a proven Rail Expert in your market.

CRail Europe. 2018, All Rights Reserved. Do not litter

Rail Europe, a French simplified jont-stock company, with a capiral af 7 17% 455 Eures, recorded in the
busingss register of Nanterre under number 401 714 933, having its registered office at Les Collines de
I'Arche, lmmeuble Concorde B, 76, route de la Demi-Lune, 92800 Puteaux, France

Phete credits: © Renfe-SNCF en caaperation; © Awara Dianes
Croated by; Rabokah Owans

RAIEL=UROPE

Inspiring connections

www.railexpertindia.com
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Tackling challenges In business

With rising growth in tourism, addressing challenges has become integral. India Travel Award
winners voice the share of hurdles industry leaders face in their respective business domains.
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ﬁ TT Bureau

Y Face of the Future —
Nirupa Shankar (South 2018)

constructing in new states.”

% Most Promising Airline —
Trujet (South 2018)

Talking about the challenges in the aviation industry,

rising, whereas fares are dipping to a new low. It indeed

looking to focus more on UDAN scheme.”

Talking about the challenge of policy making,
Nirupa Shankar, Director, Brigade Hospitality, says, “Some
policies are made with a noble intention but it impacts the tour-
ism sector negatively and poses a challenge. Obtaining 80-100
approvals for setting up a hotel takes time and sometimes the
process varies from state to state.” Regarding approvals for con-
struction in new states, she points out, “We tie up with local part-
ners, especially for architecture and project management when

Sudheer Raghavan, CCO, Trujet explains, “Firstly, there is a dearth of pilots
rated to fly our aircrafts; secondly, with rising growth, the number of air-
crafts are also increasing with issues arising in finding a place
to park aircraft at night. Besides, aircraft fuel prices are also

gets difficult to bridge the working capital funding. We are

J
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Park Ocean
Experience the difference with every
confort af today at Hotel Park Ocean.

www.hotelparkocean.com

HOTEL PARK OCEAN

A-4, Opposite Bhawani Niketan School,
Sikar Road, Jaipur Rajasthan (India)
T: 0141-2337787 | M: +91 9783077755

oCean.com,

com

% Best Service Apartments —
Oakwood Residence Kapil Hyderabad (South 2018)

Distinguishing between hotels and service apartments,
Hoshang Garivala , Director of Operations—India, Oakwood !{,f l
=

Residence Kapil Hyderabad, explains, “As a relatively embry-

onic sector, there is a need for greater understanding by guests
about the benefits of staying in serviced apartments and how

N
they serve as a better option in comparison to hotels. Despite i
increased demand for such accommodation, the industry is beset - J
by a lack of proper grading and classification.” | ‘

% Best Luxury Farm Stay —
Maa Ashapura Farm Stay — Ranthambore (North 2017)

Elaborating on the challenges in the hotel industry,

Vikram Singh Chauhan, Director, Maa Ashapura Farm Stay shares,

“The main challenge for the hotel industry in the Ranthambore region

rightnowis to getthe Safariinthe national park. Corruptionis prevalent

in the forest department since only a certain number of vehicles are

allowed to go inside the park and the number of hotels is large.
Visitors’ frustration of not being able to get Safari is borne by
the hoteliers.”

Varanasi Tourism Guild (VTG) Elections were held for the post of Office Bearers and Executive Committee
Members at Hotel Comfort Inn, Varanasi. Rashid Khan, Director, Buddha Holidays was appointed as the President
while Sandeep Patial, General Manager, Hotel Madin, Varanasi has been elected as the Vice President.

ETAA trains its members

sl
ral Agents Of Gujarst

pparudi

GATTE 4

ey
ETAA recently organised an event in Ahmedabad and Surat in Gujarat which included a knowledge training session
on customer service excellence for the members. Around 132 travel agents from Ahmedabad and 62 travel agents
from Surat attended the event. Presentations were delivered by sponsors and co-sponsors including Travecare, a
South Africa DMC; Hotel Yois by SAAGASA Udaipur; Kanj Hotels & Resorts and Lemon Tree Premier.




Ultimate
Family Break

ATTRACTIONS:

» |MG worlds of Adventures OR
Dubai Park & Resort

» Desert Safari with BBQ Dinner
® “At the Top” Burj Khalifa

FIrom USS 349 pp*

Romantic Trail

ATTRACTIONS:

» Dhow Cruise with Dinner

» Desert Safari with BBQ Dinner
» “At the Top"” Burj Khalifa

» Le Perle Theater Show

From USS 449

sSand, Sky & Sea
Trio Adventure

ATTRACTIONS:

» Royal Safari with Sahara
Experience by Land Cruiser

» The Seaplane Experience by Seawings
» Sea Cruise around Palm Island

Erom US$ 799 pp

Inclusions: 04 nights stay with Breakfast, Return airport transfers & Sightseeing tours.

Remarks: Rates are valid from onOct-200ec 2008, “Terms & Conditions apply.
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INTERNATIONAI

Mumbai (Head Office) : 022 6720 5000 | Ahmedabad : 079 2642 3001 | Bengaluru : 080 4152 9351
Chennai : 044 4214 8280 | Coimbatore : 0422 435 0506 | Hyderabad : 040 4020 0301 | Indore : 0731 4911 373

Kochi

: 07593863900 | Kolkata : 033 2474 0347 | New Delhi

;011 4141 4242 | Pune @ 020 4002 6960

Chandigarh : 011 4141 4242 | Goa : 0832 2517 168 | Jaipur : 011 4141 4242 | Jalandhar : 0181 222 3512
MNashik : 0253 231 0044 | Trivandrum : 07593863900
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ATO brainstorms on key ISSues

The 34" annual convention of the Indian Association of Tour Operators (IATO) started with a grand opening in Visakhapatnam.
The Minister of State (I/C) for Tourism KJ Alphons graced the event that saw an overwhelming attendance from IATO
members pan India. The three-day event whose theme aimed at achieving 20 million foreign tourists by 2020, debated on
pertinent issues that India currently faces in reaching this milestone.
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Experts In specialist travel

Naveen Kundu, Managing Director, Mercury - An EbixCash Luxury initiative, talks about the recent
acquisition of Leisure Corp and Mercury Travels by Ebix Inc acquired for an amount of $14.2 million.

4Manas Dwivedi

Can you give us some

more details about
this acquisition?
One of the Indian subsidiaries of
Ehix Inc has signed agreements
to acquire Leisure Corp and
Mercury Travels with an aim to
create a new travel division to
focus on a niche segment of
the travel market especially the
luxury, event or related traveller.
The new travel exchange is
named Mercury - An EbixCash
Luxury initiative. While leading
this new initiative, | will hold 15
per cent stake in the company

Naveen Kundu
Managing Director
Mercury - An EbixCash Luxury initiative

while Ebix will hold 85 per cent
share in this venture. Mercury’s
forex business will be integrated
into EbixCash’s existing

CDL forex exchange business.
The new Mercury Exchange
will integrate the Mercury
Travel's entire corporate, leisure
and adventure- related travel
business with an exception

of its forex business, Leisure
Corp’s entire sports and
events-related travel business
and Via.com’s event-based
travel business (MICE).

What is the objective

of this new venture?
The objective of this acquisition
is to make Mercury a global
luxury brand which can grow
and excel globally. We want
Mercury to be the most prestig-
ious service-based luxury brand
not only in India, but all over the
world. Hence, we are redesign-
ing and redefining Mercury.
Everything related to high quality
and professional service will be
driven by this new venture. We
will be driving service-based
travel management system,
whether it is corporate travel,
MICE, event-hased travel,
sports travel or film tourism.

Over the past few years, Mer-
cury was more concentrated on
foreign exchange and corporate
travel. What we are going to

do is focus more on high-end
luxury travel experience. The
idea is to concentrate the niche
segment of MiCE and high-end
luxury travel.

acquisition affect
the trade?
This acquisition will increase
the employee strength of
Ebix in India by around 400
employees to approximately
7,600 employees. Ebix will
now have two brands in travel

QHOW much will this

focused on different niche
audience — Via and Mercury.

Ebix believes that the Mercury
business initiative can continue
to grow at the rate of 20 per cent
or more annually with operating
margins of 30 per cent or more,
once fully integrated. The acqui-

sition will get fully integrated over
the next six months.

What kind of challeng-
es is the MiCE indus-
try facing currently?
MICE is essentially facing the
challenge of fragmentation. In
the travel business, MICE is

the fastest growing sector in
India but the industry is very
fragmented. People need to un-
derstand the quality of the entire
MICE project. The challenge
today is companies are looking
at comparative rates for every
individual who comes to them
and offers MICE services. 4
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175 delegates at Convention

The Outbound Tour Operators Association of India (OTOAI) recently held its four-day annual convention in the idyllic port
town of Cape Town in South Africa on the theme ‘Digitalisation — The Way Forward’.




“Corfu The Azure Coast of Greece!”

Touched by the lonian Sea, MarBella Corfu
beach resort is the ultimate venue for
relaxing holidays, family vacation
packages and romantic escapes.

The exclusive vacation packages, the fine
accommodation choices, the breathtaking
sea view, the various dining options, the
relaxing spa therapies and treatments

' along with family activities and packages
ensure an unforgettable holiday
experience!
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Published from * India * Middie East

Thousands of
industry professionals

Hundreds of industry professionals reach out to us weekly
seeking opportunities in the travel industry. We help you
connectwith them.

Constant
organisational support

Everywhere - anytime. All of this is made possible by our
professional recruitment consultants.

Best in the business

TravTalk Jobs is the only dedicated recruitment firm in the
travel industry. Backed by the DDP Group, TravTalk Jobs will
help you make a mark in the travel industry.

Easy access

Get access to hundreds of industry professionals with the click
of a button.

Q/ Productivity

() Increase the productivity and efficiency of your business by
hiring trained industry professionals.

For more information, please contact:
vartik.sethi@ddppl.com +91-84486 98426 | nikhil.jeet@ddppl.com +91-99100 31313
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IATO raises key Issues

The Indian Association of Tour Operators (IATO)
managed to raise pertinent issues at its recently-
concluded 34™ annual convention in Visakhapatnam.

ﬁHazeI Jain from Visakhapatnam

he 34 Indian Asso-

ciation of Tour Operators
(IATO) annual convention in
Vishakhapatnam saw a huge
presence from the ministry
including the Minister of State
(I/C) for Tourism KJ Alphans.

The three-day event that
aimed discussions around the
challenges and possibilities of
achieving 20 million foreign
tourists by 2020, managed to
reach its intended objective.

At present, India welcomes a
little over 10 million FTAs per
year. This was revealed by

Rashmi Verma, Secretary,
Tourism, Government of India.
She said, “In 2017, we had a
growth of 15 per cent in foreign
tourist arrivals. We also saw

a 20 per cent rise in foreign
exchange earnings. We have

set ourselves a very tough
target by our tourism minister
— that of achieving 20 million
tourists by 2020. Last year, for
the first time we crossed the
10 million mark which was a
doubling of the numbers in just
three years. This was no easy
task. I'm sure that the new

target we have set for ourselves

will also be achieved if we all
join hands. We also need to
take a cue from Kerala Tourism
model which has worked along
with the private sector to double
their numbers.”

Pronab Sarkar, President,
IATO, said, “This year's
Sessions were more or less
technical and our members at-
tended them in good numbers.
There was also a lot of interac-
tion between the panellists and
the audience. Since we do a
lot of business with them, the
hoteliers obliged us by being
present. It is a partnership
between tour operators and
hoteliers; so every year we
have such sessions with
them. Moreover, we work

very closely with the
government which involves

us in many decision-making
events. We are happy that this
year, a large delegation of
government officials came
from different ministries.

They also gave state
presentations and the trade in
turn should include them in
their itineraries.” &

Optimism engulfs Odisha

At the 3 QOdisha Tourism Conclave, government
officials and stakeholders shared their insights
about promoting Odisha with a focus on tourism.

ﬁKetika Kaul from Bhubaneswar

he third edition of Odisha

Tourism Conclave was for-
mally inaugurated by Ganeshi
Lal, Governor of Odisha, with
lighting of the ceremonial lamp.
Considering Odisha Tourism
as the backbone of the state’s
economy in the upcoming
years, J K Mohanty, Chairman,
HRAO laid emphasis on
research to appropriately
promote the tourist destina-
tions, prepare a tourism master
plan for the next 20 years
and produce a MICE tourism
booklet, among others. He also
laid stress on reviving air con-
nectivity to Bangkok. He further
outlined the varied tourism
offerings of Odisha like ecotour-
ism, MICE, ethnic tourism,
wildlife, religious destinations,
handicraft and culture.

Addressing key concerns of
the state, Dr N B Jawale,
IAS—Director Tourism,
Odisha, said, “We need to
take a 360-degree approach
of ongoing developments
and work on multiple ends
like infrastructure, a specific
tourism product and deliver-
ing quality tourist experi-
ence.” He informed that the
final environment clearance
for Shamuka Beach Project
has been given and 1000
acres of special tourism area

will be shortly coming up
for investment.

On infrastructure and con-
nectivity, Suresh Nair, General
Manager— India, Sri Lanka and
Bangladesh, Air Asia, said, “In
the last one year, the number of
flights to Bhubaneswar linking
major cities has increased
substantially. Internationally,
there is only one player and it is
Air Asia’s self-interest to have as
many people going out and as
many coming into the state.” &
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Fulfilling the Hollana Mission

During a recent three-city roadshow in India, Carola Muller-van Rijn, Global Travel Trade Manager,
NBTC Holland Marketing, explained Netherlands’ myriad offerings to entice trade to the country.

ﬁManaS Dwivedi

ith an aim to educate
Wand inform travel trade
about the tourism offer-
ings in the Netherlands, the
Netherlands Board of Tourism
and Conventions (NBTC)
Holland Marketing organised
the ‘Holland Sales Mission
2018 in Delhi, Bengaluru
and Mumbai. The B2B ses-
sions at the event allowed
delegates to learn more about
Holland's key offerings, while
exploring the opportunities
that lie within. Talking about
the growth and importance

Carola Muller-van Rijn
Global Travel Trade Manager
NBTC Holland Marketing

of the Indian market, Carola
Muller-van Rijn, Global Travel
Trade Manager, NBTC Holland
Marketing said, “India is a very
crucial market for us and these
roadshows are our key activity
in the market. Last year was
prosperous as we attained a
growth of 31 per cent from the
Indian market with the number
of visitors from the country
rising up to 165,000.”

She further added, “This year,
we are expecting a growth

of over 25 per cent and are
looking forward to cross the
200,000 mark. Besides, we
are focusing more on leisure
tourists and MiCE on a
reactive basis. Amsterdam is
a huge MICE destination for a
number of countries. We have
a lot of meeting space and
event centres there that might
cater to groups of up to
300-400 people.”

Talking about the strategy

to attract Indians, she said
that Dutch cities have a lot to
offer that is still unexplored.
“A lot of Indians travel to

the Netherlands for a city
tour. There are castles and

country houses in the
Netherlands, along with royal
themes that the Indians can
explore. As a tourism board,
we mainly focus on popular
attractions, but we are also
now adding new places
where visitors can explore
much. Apart from Amster-

dam, cities like The Hague,
Rotterdam and Madurodam
are immensely popular. The
eastern part of the country
also has some heautiful
cities to take a tour. As far as
marketing is concerned, we
have a 360-degree approach.
Thus, we focus on travel

trade, consumers as well as
press and public relations
(PR) - the three essential
elements for promotion.”

Expressing joy over a suc-
cessful show in India, Rijn
said that the Board received
a warm reception from

trade in all the three cities.
She exclaimed, “We had a
great time in India as a lot of
people from the travel trade
reached out to us in Delhi,
Bengaluru and Mumbai.
Along with our strategic
partners Air-France KLM and
Jet Airways, we also had a

delegation of Dutch industry
partners with us, who
briefly touched upon their
products to promote
Holland with a lot of
composition. So, with these
roadshows, we are aiming
at good business and
growth from India.” &
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FOR RESERVATIONS: +91 079 23977600, 9328016887/886 or info@tihr.in | Book online: www.tihr.in

2 ftrulyyindia @ ftrulyyindiahotels [E] /trulyyindiahotels




FAMILYALBUM

Indlia

FORTNIGHT ISSUE 2018

TRAVTALK SEPTEMBER 2"

24

I

Aonaroll




SRR e e

e e

HOTELS

SEPTEMBER 2" FORTNIGHT ISSUE 2018 TRAVTALK 25

Diwall with JA Manafaru

Guests travelling to the Maldives can add some
island flavour to Diwali this year by staying at the
JA Manafaru Maldives and celebrating its festivities.

ﬁTT Bureau

et in the northern Haa Alif
Satoll in the Maldives, JA
Resorts & Hotels will be cel-
ebrating Diwali this November.
This gives guests from India a
great chance to experience this
auspicious time in a five-star
Maldives property. Starting
from November 7-14, 2018,
a diya lighting ceremony will
open the celebrations which
will boast a sumptuous dinner
of North Indian cuisine served
on the beach and a Bollywood
Karaoke Night with a DJ.

All attendees will receive a
personal greeting card from
the GM as a keep-sake of

the event. Indian sweets will
be gifted to guests in their
rooms and for the more active,
cricket matches will be played
between the guests and the
team on the island.

Guests staying here in para-
dise can also enjoy a special
competition for the best
dressed guests in traditional
Indian attire with the chance
of winning a complimentary
spa treatment for the couple
and a special photo session
as part of the package, at a
discounted prize of USD 150.

Speaking about engaging the
trade, Pooja Wadhwa, Partner,
Avant Garde Consulting, on
behalf of JA Resorts & Hotels,
says, “We have ensured to
monitor our pricing policy
very closely, to ensure that
there is no conflict of interest
between consolidators and
agents, when trying to sell JA
Manafaru to their respective
clients. We have also ensured,
together with the support

of the resort, that our B2B
pricing, which has been made
available to the travel trade
community, is lower than the
rate at which the resort sells
online, on any B2C platform.”

Kunal Munshaw, Partner,
Avant Garde Consulting, on
behalf of JA Resorts & Hotels,
adds, “Apart from the pricing,
which plays an important role
even within the luxury seg-
ment, in a competitive market
place like the Maldives, we
are trying to familiarise our
key partners and potential

agencies with JA's proper-
ties, on individual and small
targeted group visits, as we
believe that this will empower
them further, in promoting

JA Resorts & Hotels more
confidently.” Situated on a 35-
acre private island, the resort

offers 84 luxurious villas and
suites - all with their own
private pools. For optimum
luxury, guests can stay in the
Grand Water two-bedroom
suite, which provides exclu-
sive privacy at the tip of the
water villas. &
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Daily Breakfast at Café Deco or Lunch at Bambu or Golden Peacock at
The Venetian Macao OR Daily Breakfast at Le Buffet at The Parisian Macao
Macau city tour with Indian Lunch on SIC:
Ruln's St. Paul Church, Na-Tcha Temple, Mount Fortress, A-Ma Templa
One-Way Cotal Water Jet Cotal Class tickets
Coach transfer in Macau by hotel free shuttle bus (Pler -
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Hotel - Pier)

Buy-one-get-one-free entry ticket to Aqua World for stay until November 20, 2018 | Enjoy free access to Eiffel Tower 7/F for stay until December 19, 2018
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According to a report by CAPA India, the number of inbound tourists for
leisure is sub-optimal. CAPA India estimates that only 2.4-2.6 million people
visit India each year for the purpose of a holiday.

Leisure FTAs- 2010-16

TTF Surat 14-16
India Nightiife Convention and Awards ~ Delhi 15-16
e 3.0 l This is far Iess_than even a
India Tourism Mart 2018 New Delhi 16-18 25 city state such as Singapore, o a
25 23 sme}II island such as Bali, receives.
Switzerland Tourism India Workshop ~ Switzerland 17-23 2.2 ¥ Thailand welcomes more than 12x
2.0 the number of leisure tourists at
IT & CM Asia Bangok 18-20 =l i AB 31 million.
’ M For a country the size of India,
Arabian Travel Awards Dubai 20 1.5 1.3 with the diversity of world-class
attractions  and  experiences
The Park Hotels 50th 1.0 which it offers, this only serves
anniversary celebration Delhi 22 to highlight the massive upside
potential that exists. CAPA
FHRAI 53rd Annual Convention Lucknow 20-22 0.5 estimates that India should be able
to at least triple its inbound leisure
JATA Tokyo 20-23 0.0 arrivals within 10 years.
o o ) 2010 2011 2012 2013 2014 2015 2016
Destination Germany Networking Dinner Delhi-NCR 24
Oman Tourism Roadshow Delhi- NCR 24
Destination Germany Roadshow Delhi-NCR 25 0 u u
Oman Tourism Roadshow Mumbai 26
Destination Germany Roadshow ~ Bengaluru 2 In 2017, more than 158 million passengers flew on routes to, from and within
e e M 27 India, according to a latest report by International Air Transport Association
; ‘ ; ; ; ’
tarakiand Bpo 2018 " . (IATA), titled “The Future is Bright... But Not Without Its Challenges’.
Kerala Travel Mart Kochi 27-30 B This represents an increase of almost
, 15 per cent over 2016 and is the third owth year-on-y
Oman Tourism Roadshow Ahmedabad 28 consecutive year of growth in the order of
o . 15-20 per cent per year. The reports for
Destination Germany Roadshow Mumbai 28 2018 year-to-date suggest that India is on
track to record a fourth straight year of
TTF Pune 28-30 double-digit passenger growth.
™ Mumbai 28-30 B The strong performance of air
passenger demand growth in India has not
been confined to just the past few years. ’
Instead, the total number of air passengers
OCTOBER 20].8 has more than doubled over the past seven
years, from a level of 79 million journeys
) undertaken in 2010, the report said.
‘Shakuntala” by ANTO Delhi 2 | |
0os 10! C 20 2 013 1] C 201 1
The Pacific Tourism Insights
Conference 2018 Apia 3
Jeju South Korea Roadshow Delhi 5 ' .
SIHRA Convention Madurai 46 I I I !
TTF Mumbai 5-7 . . .
Domestic air traffic has grown by 21.79 per cent from January-July YOY,
MPTM Bhopal 5-7 . . .. . g
according to a latest report by Directorate General of Civil Aviation (DGCA).
Destination Uttarakhand: Dehradun 7-8
Investors Summit
Destination Turkey Workshop Delhi 8 1000,00 Growth: Yor -+21.79% | M Passengers carried
; : 900.00 4 Mohd = + 20,82 % by domestic airlines
Jeju South Korea Roadshow Mumbai 8 F 000 £00.40 during January-July
Atout France Buyers Offsite Showcase  Jaipur 8-11 = 700.00 2018 were 800.'40
3 lakhs ~ as  against
Incredible India roadshow Moscow 8 £ Soooo 657.21 lakhs during the
T 50000 =017 corresponding  period
Ambassador’s Travel Awards (France) ~ Jaipur 9 T 40000 & 2018 of previous year. The
S 300.00 -+ passenger load factor
Destination Turkey Workshop Ahmedabad 9 E sonsd in the month of July has
o ; 5565 11557 shown a declining trend
Incredible India roadshow St. Petersburg 9 100,00 + - _ compared to previous
- 0.00 + month  primarily  due
Destination Turkey Workshop Kolkata 10 Yoy MM to the end of tourist

For more information, contact us at: talk@ddppl.com

season.
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Destination Experts to Eurosia

Durga Puja
&

Diwali
Special Group

Departures

Oct 20
Nov 9,10,16,17,23,24

Inclusions
Return Airfare Ex Delhi - 4" Hotel
Breakfast and Lunch - Airport Transfers
Sightseeing - Travel Insurance
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Our Countries of Operation

ARMENIA - AZERBAIJAN
GEORGIA - KAZAKHSTAN

KYRGYZSTAN

RUSSIA - SERBIA
TAJIKISTAN
UKRAINE - UZBEKISTAN

Central Asia Guided Tours Pvt. Ltd.

Fiat No. 21, Second Floor,
Satkar Building, 79-80,

Nehru Place, New Delhi-110019, India
Tel: +91-11-49052930,41827900
24X7: +91-9810443944
Email: info@centralasiaguidediours.com
Website: www.cenlralasiaguidedtours.com
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a boutique hotel

R-57, Greater Kailash, Part-1,
New Delhi-110048 (INDIA)
T: +91-11-48184818
F: +91-11-48184800,

M: +91-9811023375
E: info@theallurehotel.com

www.theallurehotel.com

Saraswati Marg, Karol Bagh,
New Delhi-110005 (India)
T: +91-11-4500 5500
F: +91-11+2575 6551

mfo@hotetclarkindia.mm

www. hotelclarkindia.com

24 Hours Reservation:
+91-98110 23375
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HRAWI

Mumbai
Gurbaxish Singh Kohli, Director, Pritam Hotels has been elected as
the President of the Hotel and Restaurant Association of Western
India (HRAWI). Prior to this, Kohli served as
Senior Vice President of the association. He is
responsible for complementing the efforts
made so far by the association and maintain
the momentum. Kohli will focus on resolving
issues that are potential hindrances for the
industry’s growth and will align efforts to best
address and meet the members’ needs. Kohli
holds a degree in B com, DBM and LLB.

A

Radisson Blu Plaza Delhi Airport
Delhi

Radisson Blu Plaza Delhi Airport has appointed Ashwani Kumar
Goela as its General Manager. With 19 years of experience in
hospitality, Goela will oversee the complete
operations of the hotel and play a key role in
meeting the hotel’s aggressive growth goals
as well as building a name in the global
market. Prior to this, he was working with
IHG where he was heading Crowne Plaza
Jaipur as Cluster General Manager, handling
three properties. He was instrumental in
setting up the Crowne Plaza Jaipur from pre-
opening and successfully stabilising
the hotel.

Marriott International

Chennai
Abhishek Rajagolkar is appointed as Market Director of Sales &
Marketing for Marriott properties in Tamil Nadu. He is a seasoned
hotelier with over 13 years of experience in
the hospitality industry making him a
collaborative leader with an analytical
perspective. Rajagolkar’s key focus areas
include developing and implementing sales
. and marketing strategies for all Marriott
"~ managed properties in Tamil Nadu. Prior to
this position, he was the Multi Property
Director of Sales & Marketing at Kochi
Marriott Hotel and Courtyard
by Marriott Kochi Airport
Hotel.

Essel Group

Mumbai

Essel Group has announced the appointment of Jurgen Bailom as
President and CEO of the group’s upcoming cruise line business,
~ Zen Cruises. With a career spanning over 30
- years in the cruise and hospitality industry,
" Bailom was President & CEQ of Grupo
Vidanta Cruises prior to Essel Group. He
. has also held senior Corporate Director
' positions  within  several of Royal
~ Caribbean’s brands such as Sky Seas,
TUI and Celebrity Cruises, Island Cruises
and most recent as the Chief Operating
Officer & Vice President of
Royal Caribbean Cruise

Lines Pullmantur.

Sarovar Hotels and Resorts
Rajkot

Deepak Kolhekar has joined Sarovar Hotels and Resorts as General
Manager at Marasa Sarovar Portico, Rajkot. At his last assignment,
he was working with The Park, Navi Mumbai

as Associate Director Food & Beverage.

His achievements include winning the

‘Visionary Director Food & Beverage’

as well as being nominated in “Top 100 " ;j
I

Future Leader in Hospitality Magazine’.

He holds a degree in Hotel Management
and has more than 15 years’ experience in
chain hotels like The Park Hotels, Radisson
Hotels and Taj Hotels.

The Travel Corporation

Mumbai
The Travel Corporation has announced the appointment of Priyanka
Pawar as Sales Manager for its Youth Brand ‘Contiki’. Contiki
focuses on trips exclusively for individuals
aged 18-35 years old across the world.
Pawar has worked with various brands
like Thomas Cook, Kesari Tours and
SOTC Travels over the past five years
bringing along a wealth of knowledge.
She will be in charge to drive Contiki
sales pan-India and also devise
innovative marketing strategies.

MOVEMENTS

WOW air
New Delhi

Kiran Jain, with over 25 years of experience in the commercial
aviation business covering both airports and airlines, has been
appointed as WOW air’s Managing Director for
India. Her experience ranges from airlines
and airports in the United States and India
where she has led the marketing, sales,
communication and  government
relations functions, thereby bringing
a diverse aviation management
experience to the company.
Most recently, Jain was the
Director for Commercial
and Government Relations
with AirAsia India.

Le Meridien Goa, Calangute

Goa
Le Meridien Goa, Calangute has designated Victor Chen as its
General Manager. In a career spanning over 18 years, Chen has
held key positions in Sales, Events, Food &
Beverage and Rooms Operations across
the country as well as in overseas
assignment. Prior to joining Le Meridien
Goa, he was the Resident Manager at
JW Marriott Mumbai Juhu. In his current
assignment, he will be responsible A
for creating a thriving environment for T
associates, consolidate the positioning \\

" ' vv

of the hotel, drive market growth and brand
preference and elevate the hotel's
food and beverage offerings.

Crowne Plaza Today New Delhi Okhla
Delhi

Somali Bajpai has joined Crowne Plaza Today New Delhi Okhla
as Assistant Manager—Marketing & PR. She is responsible for
marketing, which includes brand collaborations,
Public Relations, digital media and branding
~activations. Owing to her strong networking
| and social skills, Bajpai is actively pursuing
\ the task of creating a network of influencers
for the organisation to reach out to the right
/ kind of target audience. An alumni from
Indian Institute of Mass Communication
(IIMC), Bajpai has always been
_ passionate about branding and
marketing and how simple ideas
_could connect with millions of
people across the globe.

The following regular column provides you a brief update on world events and how they impact the tourism sector.

*Nikhil Jeet

Japan

Japan will once
again try to get the
international ban on
whale hunting over-
turned at the global

Trivago is being sued
by Australia’s top

World Talk

An evacuation of the
US East Coast has
been ordered as the
country braces for
Hurricane Florence,
which may be the

strongest storm

to hit the region in
decades. States
impacted include
South Carolina,
North Carolina and
Virginia.

The Ghanaian
government has
officially received
the remains of
former UN General
Secretaty Kofi
Annan. A number of
events across three
days have been
planned to celebrate
his life.

After nearly two
years of construc-
tion, the first-ever
Starbucks will open
in ltaly. The café will
have a ‘coffee thea-
tre’ and serve pizzas
and cocktails.

conference of the
International Whal-
ing Commission
(IWC) this week.
Japan is facing stiff
opposition from
most countries and
numerous environ-
mental groups.

consumer watchdog
in the Federal Court
over claims it would
help consumers
identify the cheapest
prices for hotel
rooms. It is alleged
that Trivago pri-

oritises advertisers
e

who are willing to
pay the highest cost
per click.
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Drive away with car of your choice
Drive yourself for unlimited kilometers™*

Sell Drive Across:
North America - Central America -
South America - The Caribbean &
Europe - Asia-Pacific & Middle East

USA
Starting from
UsD 67*

y

*Mote: Rales are valid for  minimum 7 days rental based on
Economy segment car | ~"Unlimited kilometers excluding canain
countses | Write us/ conlact us for highend | Suv's ele

Inclusions: Basic profection pian | Al taxes & VAT

P
csa india: WK rraveL cROUP

onnaught Circus
alika Parking,

E;L'lf. Gate
w Delhi - 1
23

Email; alamo.carr Qroup.com

the business travel magazine |

MICEta

Mlewlings » incanthnes « Confarentes « Evants

India’s First &
magazine

INTERVIEW

Tour operators ¥, ambassadors v*

KJ Alphons, Minister of State (IC) for Tourism, managed to rouse
everyone’s enthusiasm at the recently-concluded 34" annual convention
of IATO in Visakhapatnam. He also recommended that the tour operators
should be rightly called tour ambassadors.

ﬁHazeI Jain

e made his first official

speech as the Minister of
State (Independent Charge) for
Tourism, Government of India,
at the inaugural session of
IATO’s 33 annual convention
last year in Bhubaneshwar,
having taken up the position
only a few days ago on Sep-
tember 3, 2017. Completing
that circle this year,
K'J Alphons made another
speech at this year’s inaugural
session of the annual conven-
tion held in Visakhapatnam.

Not missing a chance to bring
up home state, he began by
paying a tribute to Kerala and
to the state’s tourism minister,
Kadakampally Surendran. He
asked the audience to give a
standing ovation to the people
of Kerala all over the world
who came forward to help the
state in its time of trouble. He
said, “I was there for 10 days
during the floods and | was
overwhelmed to see the kind of
support that came from people
of Kerala. The way they came
together is a great example to
the world. | have never seen
such a spirit of camaraderie

4+ K J Alphons made

a call to action for tour
operators to reach out

to their FTOs and friends
outside India and tell them
that Kerala is ready

¥ Kerala celebrates the
blooming of Neelakurinji
in Munnar that takes place
once in 12 years

ever hefore. Everyone was out
in the streets, in the collection
and rehabilitation centres day
and night. Even IAS officers
from other states came and
worked in the camps. On my
part, | even slept in two of
those relief camps. This is how
we show our solidarity for each
other. The state was completely
destroyed. But | am very happy
to say that today, Kerala is
ready for business. The state
has definitely bounced back!”

L€ | think IATO should be renamed from
today as IATA - Indian Association of
Tour Ambassadors. You guys are not just
an association of tour operators. You are
the real ambassadors of India 3y

Not IATO but IATA

The minister also shared his
joy at the financial contribution
made by IATO to the CM’s
Distress Relief Fund which
cumulatively added up to about
~10 lakh. “I am extremely
happy about the association’s
contribution. But the amount
is not acceptable from an
association like IATO. | want
an eight-digit cheque to go to
the tourism minister. These are
moments when we say we are
one,” he appealed.

He also made another sug-
gestion — of renaming 1ATO to
IATA. “I think IATO should be
renamed from today as IATA

— Indian Association of Tour
Ambassadors. You are not just
an association of tour operators
but the real ambassadors of
India. Instead of being just

tour operators, can you call

the electronic version is read by over

readers

there. That's why we have set
a target of 20 million by 2020
and it is completely doable
given that we have so many
tourism products in each state.
So, use some imagination.

We need to get out

yourselves ambassadors?” he
asked the audience.

The minister also admitted

that this was his first trip to
Visakhapatnam and that he
was completely shocked at

the beauty of this city. “ am of our bureaucratic i
told that four years ago, this mindsets. Tour operators |
city was completely destroyed should stop being happy. |
by a cyclone, but the way this That's the way the |

world works.” |

city has been rebuilt is a great
credit to the people of Andhra
Pradesh and its government.

This shows that
destruction is nec-
essary to recreate
something new,”
Alphons added.

Numbers are

not enough
Keeping the context
of his speech in
black and white,
Alphons highlighted
that the numbers
are showing an
increase with the
FTAs going up by
19.2 per cent, while
global tourism is
growing by approxi-
mately 5 per cent.
“So everyone is
saying India tourism
is doing great. But
are we happy? No, I'm
not happy at all. India
deserves to be right up

Each month

copies of MiCEtalk go out to
corporates, MICE agenls, PCO's,
DMC’s and other MiCE organisers

Delhi.
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Winter Getaway

with The Raviz Ashtamudi

Enjoy the heady mixture of warm hospitality and
cool scenic beauty along with fun-filled family activities.

INR 7ggg+Taxe5

For 2 adults & 2 children *

1 Oct 2018 to 31°* Mar 2019

ncil
+ Welcome drink + Buffet breakfast + Lunch & dinner 20% discount on water sports

+ Evening tea/coffee & snacks at Thattukada + Evening cultural program Evening cruise in Ashtamudi lake
+ 20%off on Favourite Kerala Ayurveda & Spa and Laundry services Complimentary Wi-Fi

v Double sharing stay in a lake-view room

*For a maximum of 2 children below 12 years.
*23" Dec'18 to 3™ Jan'19 package not applicable

To reserve your personalized experience , visit www.theraviz.com or

contact your preferred travel agent/tour operator rr ]l F 11: \x l 7
4 i ! A

Contact right now for reservations EET T e
Tel: +917034016666 | reservations@theraviz.com | Toll Free: 1800 4252 2220 T
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Kesari’s

. Israel eyes Fly Air
cruise 1 lakh Arabia to
tour Indians Prague

MICE date 1n Dubal

In an exclusive interview, Karina Lance, Senior Manager—Sales and Convention Services, Dubai Business

Events, elaborates on Dubai’s MiCE offerings and the preparations behind Expo 2020 Dubai.

*Kanchan Nath

Please share statistics
on the increase in the
number of MiCE visitors
from the Indian market.
The Indian market is our
number one source market.
About two million Indians
travelled last year to Dubai.
The number is a combina-
tion of leisure travellers,
b business travellers
and people
travelling for
visiting friends
and relatives
(VFRs).
Between
30-40 per
cent of these
visits are
business-
related.
Therefore,
80 per
centis
incentive

and 20 per cent is conference
or corporate meetings.

Which are the main

seasons for Indian
tourists visiting Dubai?
The business events’ market,
particularly incentive travel,
depends on when the corporate

round usually comes from
October to December.

How are you gearing
Qup for Expo 2020

Dubai?

Before the commencement
of Expo 2020 from October
20, our target is to achieve 20

£ £ There are two main periods for Indians
visiting Dubai. So, you'd see incentive
coming from India from June to August.
Another round usually comes from
October to December 55

companies finish their qualifica-
tions for their sales partners

or dealers. There are two main
periods, one falls during the
summer time, which is good for
us, since it is considered low
season for Dubali. So, you'd
see incentive coming from India
from June to August. Another

million tourists. In terms of in-
frastructure, we currently have
alittle over 111,000 guest
rooms. By 2020, we should
be at around 140,000 which
would be on par with cities like
Paris or Las Vegas. Five-star
properties with international
brands like Mandarin Oriental

are making inroads in the UAE
market. Some of our local
brands like Address Hotels,
launched the Rove Hotels
brand. Jumeirah has done the
same and now has its four-
star, three-star brands, Zabeel
House and Zabeel House Mini.

part from India,

which are the other
important emerging
source markets?
India and China are our two
biggest markets. | still call
them emerging, since these
are not mature markets. We
opened offices in Southeast
Asia last year, covering Singa-
pore, Malaysia and Indonesia.
We opened an office in South
Korea three years ago. We
also opened an office last year
in Russia. Russia in terms of
bleisure has always been very
strong for Dubai. We also see
a huge interest from incentive
travel. When it comes to

MICE, we do not disregard
Europe and North America
for corporate conference and
association congress.

What are the kind of

incentives and pro-
motional plans for MiCE
agents from India?
We have a boosting pro-
gramme in place, depending
on the size of the event that an
agent may bring to Dubai. We
try to update this programme
every year with new attrac-
tions. At times, we offer
promotional tickets coupled
with Dubai Frame tickets. We
have also launched the Etihad
Museum tickets. So, whenever
there is a new attraction, we
try to include that. For any
group which is over 500
delegates, we have a specific
marketing fund support that
is tailor-made, that we offer
when we are bidding for large
incentive movement. 4
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India's First B2B event connecting the
Travel Trade & Education World

T rave]

EDUCATION SHOW

Nov 17-18, 2018

One of a kind

An opportunity to:

* Benefit from the recession proof sector - Education Tourism
* Meet key decision makers from educational institutes pan India
* Accomplish 1800+ meetings in two days

* Tap this niche yet high volume segment

For details, please contact:

sarika@ddppl.com +91-9810191852 Medi
punam.singh@gmail.com +91-9811158785 ﬁ:&%
sonia.guru@ddppl.com +91-8800396009 =



AGENTS

SEPTEMBER 2 FORTNIGHT ISSUE 2018 TRAVTALK 3

Riya remains relevant

Riya Travels and Tours India launched operations in
1980 as a mere enterprising travel company and has
now become one of the largest integrated companies.

ﬁTT Bureau

Having been a part of the
industry since the last 38
years, GMJ Thampy, CMD,
Riya Group, has seen the
landscape change and evolve
dramatically. The only thing
that has managed to remain
constant though is the need
for human interaction. He
says, “Things have completely
changed now. Only the fittest
are going to survive. Travellers
today are well-informed and
aware ahout what is available
and at what price so the trade
needs to be very careful in
handling the customers.
Catering to clients today is not
gasy —a lot of good, quality

£ £Catering to clients today is not easy - a

GMJ Thampy
CMD
Riya Group

Building an enterprise so vast
is no easy feat, but Thampy
with his able leadership skills
has managed to grow the
company over the last four

lot of quality service is required combined
with knowledge. Today, only the ones with
the best service will survive 5y

service is required combined
with knowledge. Today, only
the ones with the best service
will survive because of the
competition. Earlier, cost was
the major factor but now quality
has taken over.”

decades and he believes the
journey has only just begun.
According to him, the environ-
ment will undergo another
drastic change in the next five
years. “While things changed
at a slow pace in the last 25

years, disruptions today will
be equivalent to the change we
have seen in the past two

and half decades. So the
speed of change has also
picked up dramatically,”
Thampy adds.

“Fortunately, in India still only
a small percentage of people
are travelling only five to six
per cent,” he says. “Imagine
if this goes up to 10 per
cent! So the opportunities
are there. Consolidations and
partnerships are happening
globally every day and a lot
of companies have moved
into that frame. We also have
different partners in different
parts of the world which was
not the case about five years
ago. Today, we have almost
25 partners across

the world,” Thampy adds.

4 Riya Travels has dif-
ferent partners in different
parts of the world which
was not the case about
five years ago

¥ Today, Riya Travels
has almost 25 partners
across the world

Newer markets In focus

Having marked its presence in Azerbaijan and Egypt
this year, TravStarz Global Group has recently started
operations in Almaty.

ﬁManaS Dwivedi

Riding high after a phe-
nomenal year-on-year
growth in the past three years,
Travstarz Global Group is look-
ing to capitalise its strength in
newer markets. After starting
operations in Azerbaijan last
year and Egypt earlier this year,
the company has recently
started operations in Almaty.
Going ahead, Travstarz is
further looking to expand in the
Indian subcontinent. Sharing
more details, Pankaj Nagpal,

Pankaj Nagpal
Managing Director
Travstarz Global Group

L€ We are looking at opening our offices
in Sri Lanka and Maldives towards the
end of September 2018. We will also be
venturing into cruises soon §y

Managing Director, Travstarz
Global Group says, “In last one
year, we have opened offices in
Azerbaijan and Egypt. We have
recently started operations in
Almaty. Now, we are looking

at opening our offices in Sri
Lanka and Maldives towards
the end of September 2018. We
are also looking at a lot of new
destinations as well. We will
also be venturing into

cruises soon.”

“There have been a lot of
new developments in the
last six months, especially
after RezB2B.com came on
board in January 2018. Our
system merger with them is
now complete and we are
expecting to release the first
version by the end of Septem-
ber. We have also partnered
with a number of tourism
boards as well.” Nagpal
further says.

Talking about newer markets,
Nagpal mentions, “As part of
our DMC expansion, we are
doing strategic investments
and partnerships. We will enter
newer markets like Bangladesh,
Pakistan, Sri Lanka and Bhutan
very soon. As per our terms
with CTRIP, we will now focus
on the entire Indian subconti-
nental market rather than just
the Indian market.”

On the growth of OTAs in Indiia,
Nagpal feels that going online

is the only way ahead. “In the
future, the focus will be on mov-
ing onling completely. The offline
market is gradually decreasing;
hence the online market is going
to flourish very wel. Going
forward, we are also working on
a lot of webinars now. Looking
at our revenue goal, we are
expecting to cross the 700 crore
mark by 2021.”

4 Besides doing stra-
tegic investments and
partnerships, Travstarz
Global Group is set to
enter newer markets like
Bangladesh, Pakistan, Sri
Lanka and Bhutan soon

U
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CAPE OF GOOD HOPE
THE MOST SOUTH-WESTEAN PRINT
OF THE AFRICAN CANTINENT
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In keeping with its plan to conduct as many familiarisation trips for its agent partners as possible this year to educate them about the products, Akquasun along with South African Tourism jointly organised a trip for 10 travel agents
to South Africa recently. The 10-day, 11-night tour included not only the popular spots like Kruger National Park and Cape Town but also had some new products such as Plettenburg, George and Mossel Bay.

LY
e




4 TRAVTALK  SEPTEMBER 2'° FORTNIGHT ISSUE 2018

AGENTS

ﬁ luxury DMC based in Morocco
T Bureau called Experience Morocco. Led
xplora has as- by Managing Partners, Karishma
Esociated itha Kazi and Sunny Katara, Explora
has recently started promoting it
in India. Speaking about the new
development, Kazi says, “We
believe that travel is all
ahout the experience.
Great travel
experiences
can be

Cre-
ated Karishma Kazi Sunny Katara
. Managing Partner, Explora Managing Partner, Explora
from simple
elementsand we feel ~ year on year, it was about time the second phase, they will move

to the Tier-Il cities. In March
2019, the owner of the DMC
will visit India when Explora will
organise events for him to meet
the travel trade. This will be

to give India a DMC for Morocco
which only caters to bespoke and
beyond.”

eged to have Ex-
perience Morocco
W as our client.

- Looking at
R, the luxury
S segment

As a provider of curated travels
across Morocco and with a di-
verse team of travel profession-
als who speak 16 languages,
Explora has the experience and
know-how to design memorable
. trips custom-built around the

.. clients’ requirements.

. started making sales
. calls in key cities
; S, of Mumbal,
a e = NewDehi,
l%% — Ahmedabad
t?ﬁﬁ-_—; andBen-  done through small networking
rd =7 . evenings as well as roadshows
in Mumbai, New Delhi and Ben-
galuru. “We will also participate
in the B2B trade shows in India
o and work along with the Moroc-
St can tourism board once they
. open office here and hope
=N o receive some support
., from them,” she adds.

i

Sharing his insight
on Indians as
travellers,

Taste Moroccan luxury

Mumbai-based Explora has started promoting Moroccan luxury DMC Experience Morocco
in India and hopes that the numbers from India to Morocco will soon see an increase.

tara, Managing Partner, Explora,
adds, “Indian travellers have a
unique set of motivations and
needs, and understanding what
drives this travel behaviour by
providing a personalised experi-
ence is the key. It is really not that
tough to understand an Indian
luxury traveller. An important facet
of the luxury travel experience is
how well travellers feel that their
needs and preferences are under-
stood by their travel providers.”

He adds that Experience
Morocco doesn’t work like

an ordinary DMC; they work
more like a hotel. When clients
book through Explora, they
are pleasantly surprised by the
indulgence extended to them.

LEWhen clients book through Explora,
they are surprised by the indulgence ex-
tended to them. After the booking, every
guest is gifted with a handmade bag with
the guest's name on it in Moroccan lan-
guage. They also get a personalised itiner-
ary with the travel agent’s details in it

After the booking, every guest is
gifted with a handmade hag as a
souvenir with the guest’s name
on itin Moroccan language. They
also get a personalised itinerary
with the travel agent’s details in
it, along with a phone that has
names and contact numbers of
guides and drivers for wherever
they are going. But most impor-
tantly, each family also gets USD
60 worth of Moroccan dirham
so that their first day in the new
country is smooth and easy.

“To be honest, Morocco as a
destination has not been very
popular with the Indian travellers.
This is mainly because of the
lack of awareness, a lack of

a tourism hoard presence in

. India, and not many suppliers
- have looked at India as
= amarket, It definitely
. deserves more

. numbers and we
will change that
very soon,”
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Kesarl's cruise tour

Taking up the challenge of conducting an incentive group on a cruise for the first time,
Kesari MiCE has proved to the industry that nothing is impossible when planned well.
This was the corporate’s first large group and a first for the Genting Dream Cruise too.

*Hazel Jain

here are no limits to what

good planning can achieve.
This was showcased by
Kesari’s MiCE team when it

conducted an incentive trip with
a large group of 2,400 pax for
the first time on a cruise ship
successfully. Zelum Chaubal,
Director, Kesari MiCE, who led
the team, says, “The guests
were all top performers from
large Indian corporates, travel-
ling from different cities, to two
countries, two different ports,
and with special requirements.
Imagine the challenges that
came up while planning the
tour. Add to that, it was on a
cruise — Genting Dream.”

The challenge, she says, was
the logistics of catering to such
a large group. “We knew we
would be able to execute, but
how was the question. Planning
was crucial to ensure that eve-
rything went ahead smoothly.
We had a 60-member crew
from Kesari for this group
and one team member
on every bus,” she
adds. Her first
challenge was
picking

them up in Singapore when all
of them having different ETAS
as they were coming from
different cities. A bigger hurdle
was organising a conference
for so many people when the
capacity of the hall on the ship
was only for 1,200 pax. “So
we did this in two batches. We
did the same thing twice. This
was the biggest challenge.
Another hurdle was taking care
of them in Phuket for the shore
excursions. The challenge was
dealing with the different time
zones between Singapore and
Phuket which was one hour
while on shore excursions.
We told them
' not to change
the time so
»that we could
. fixone time

" to meet the
- group with
- the last ferry
. leaving at
‘i 12:30 am.
But with
" mobiles
it is auto
updated, so we had trouble
getting everyone together
at once. But we remained
consistent in our instructions
and the team searched for the
remaining passengers on the

shore and managed to put eve-

ryone on the boat,” Chaubal
reminisces.

The team also had to deal
with applying for 4,800
visas in total - 2,400
for Singapore (in
Delhi, Mumbai
and Chennai)
and 2,400
for Thai-
land
(in

Genting Dream
and possibly
Asia’s first

as welll” &

£ £This was the first time we handled such
alarge group onacruise. Initially, | thought
| should take up the challenge as | had the
infrastructure and support in place. We
also have an in-house visa team. The tour
manager was excellent 3y

Mumbai only as Thailand
allowed them to apply in one
city). All this with 1.2 months
lead time and many
sleepless nights.

challenge that comes our
way. Maybe we will aim for
a group of 5,000 pax!
Interestingly, this was
not just our first
big group on a

Chaubal adds, “This was the cruise, it
first time we handled such was also
a large group on a cruise. the first

Initially, I thought I should take  for
up the challenge as | had the
infrastructure and support

in place. We also have an

in-house visa team. The tour
manager was excellent. After
organising this success-
fully, our confidence has
increased multi-fold. =
Where there is a will
there is definitely
a way. Now,
I know
we can
handle
any

'||1'IIT|II'J:| A
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Stay Far East In Sentosa

Through a four-city roadshow in Delhi, Mumbai, Bengaluru and Kolkata, Far East Hospitality Group has unveiled three
new hotels, namely, Village Hotel at Sentosa, The Outpost and The Barracks in Sentosa Islands. All the properties are
scheduled to open doors for guests by April 2019.
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srael eyes 1 lakh Indians

Israel Ministry of Tourism (IMOT) recently conducted a roadshow at The Taj Mahal
Hotel, New Delhi to enhance commercial ties with the Indian travel trade fraternity.

*TT Bureau

20-member delegation

comprising destination
management companies
(DMCs) from Israel inter-
acted with over 200 key
travel and tour operators, MiCE
providers, upmarket leisure
operators and media personnel
at a roadshow held in Delhi.
Interactive B2B sessions,
education programmes and
workshops were organised to
help trade members in plan-
ning itineraries and responding
to customer queries.

Elaborating on the same,
Hasan Madah, Director,
IMOT—India & Philippines,
said, “We have 10 tour
operators from Israel who have

Hasan Madah
Director
IMOT—India & Philippines

visiting Israel, he said, “In 2017,
we received almost 60,000 peo-
ple. From January to July, 2018,
we have had almost 44,000
visitors. We are expecting around
90,000 travellers from India and

£ EFrom January to July, 2018, we have had
almost 44,000 visitors. We are expecting
around 90,000 travellers from India and
soon hope to achieve the one lakh mark 3y

come here to interact with their
counterparts in India and in-
troduce new packages for the
season. The introduction of Air
India’s direct flight connectivity
from Delhi to Tel Aviv received
an overwhelming response re-
sulting in the national carrier to
increase its frequency to four
flights a week. It soon might
even become a daily flight.
The people here need to have
packages ready for Israel to
market them to clients if they
wish to travel during Diwali,
Christmas or New Year.”

On the number of Indian tourists

hope to achieve the one lakh
mark soon.”

Madah also elahorates on the
incentives for travel trade, say-

ing, “We organise Fam trips to
Israel for agents, we host and
connect them to the local in-
dustry to have more information
and knowledge so that they can
understand the destination well.
We have recently concluded one
such Fam for agents from the
northern region.”

Having introduced various initia-
tives to ease the visa procedure
for Indians, Madah added, “Along
with relaxation of documents

for persons with valid visas of
Schengen countries, the US,
Canada, Australia or Israel and
have completed their travel to
these countries, fast track visa
processing for Israel was also
incorporated earlier this year. Ad-
ditionally, reduction in visa fee to
~1,100 from 1,700 will encour-

age more people to choose Israel
as a holiday destination. We have
also recently opened a new visa

centre in Kolkata and another one
is set to come up in Hyderabad.”

According to Madah, Indians
stay for around eight days on
an average in Israel with the
average spend being around
$1400. &

has never been easier
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Your daily travel news
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E-news is delivered to over 600,000 industry professionals on a
daily basis via. e-mail and WhatsApp covering India and South Asia.
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What'’s
New...

Ideas Arrive Here is the
new strapline for WTM
London as it is the event
that generates the ideas
that fuels the growth and
development of the travel
industry

The inaugural International
Travel & Tourism Awards
will take place at Tobacco
Dock on 6 November,
awarding and recognising
best practice in the global
travel industry

The all-new Travel Forward
will be co-located with
WTM London at ExCel —
London. T>F will inspire
the travel and hospitality
industry with the next
generation of technology

WTM London 2018

will have an improved
regional focus including
a dedicated Inspirational
Zones — stages that will
be the focal point for

the regions - in each of
the eight regions of the
exhibition floor

The WTM Agency Pavilion
will give PR, marketing,
representation, media and
social media agencies the
opportunity to display their
credentials to the travel
industry for the first time

New headline speakers
include; Andrew Flintham
TUl UK MD, easyjet CEO
Johan Lundgren and
Travel Counsellors CEO
Steve Byrne

Register"Now For An Array Of

Ideas At WTM London 2018

WTM London, the leading global
event for the travel industry, has
opened registration for its 2018
edition

WTM London 2018, which
takes place between Monday
5 - Wednesday 7 Movember, Is
poised to be the most successful
yat with maore [deas Arfiving at
WTM London than ever before

Around one million business
meetings lake place at WTM
London 2018 all generating
ideas that will fuel the future of
the travel and tourism industry,
WTM London will adopt a
regional focus for 2018 with
each geographical region of the
event having its own Inspiration
Zane. These Zones will be the
focal point of each region hosting
dedicated regional content and
networking to help all participants
generale a maximum number of
Ideas they are able 1o take back
to their business 1o implemeant

Other new initiatives include
the co-location of iravel and
hospitality tech event Travel
Forward (T>F). T>F will inspire
the: travel and hospitality industry
with the next generation of
technology and will include a
paid-for conference packed with
technology business leaders.

WTM London and Travel
Forward will host more than 200
SE5510NS acrass s record EB|E".TEFI
stages with more than 500 senior
industry leaders sharing their
knowledge, wisdom and opinion
ta help the flow of ideas around
the industry

With all the new initiatives
laking pace al WTM London 2018
it is anticipated that the 50,000
delegates from 182 countries
and regions will exhibitors will
conduct even more business than
last year's record £3.1 billion.

Monday 6 Movember will
remain an exhibitor invite-only

day, allowing exhibitors 1o
conduct busingss maatings
with key suppliers, The event
will kick off with the WTM Speead
Metworking at Qam - before the
exhibition floor opens al 10am.
Tuesday 8 November will host
the UNWTO & WTM Ministers’
Summit with the day also starting
with a Speed Networking session
with buyers split by the sector
they purchase.

Wednesday 9 Movember
will host World Responsible
Tourism Day - the largest day
of responsible tourism action in
the world. WTM London 2018
will start with the WTM Digital
Influencers Speed Networking
and conclude with the WTM
Festivals, which will see a number
of exhibitors hosting parties
showcasing their culture, music
and cuisine.

To register visit: hitp:iiwww,
wimlondon.com/register

Shortlist revealed for the inaugural
International Travel & Tourism Awards

More than 70 nominations have
been shortlisted for the inaugural
International Travel & Tourism
Awards, presented by WTM -
including many from the Middle
Eastern region

More than 500 senior mdustry
execulives will be in altendance
at London's iconic Tobacco
Pock venue on the evening af
Tusesday & November o discover
who has won the 13 prestigious
awards up lor grabs

The Middle Easl region is well
represented amang the shortlist
Including,

* The Egyplian campaign
#thisisegypt, which highlights
the diverse tourism attraction
in Egypt, has been shorilisted
for the Best Mational Tounsm
Board or DMO Campaign

¢ Furthermore, the
ExtraJordanary campaign
aimed at reinvigorate
tourism 1o Jordan has been
shorilisted lor the Best
Tourism Markeling Agency
award

International Travel & Tourism
Awards Co-founder Paul Nelson,

gaid: "We have bean delighted
with both the volume and quality
of the applications for the
inaugural International Travel
&Tourism Awards

"Entnes have come from all
around the world and it Is sure
to be a great night at Tobacco
Dock on November 6 as we
recognise, reward and celebrate
best practice In the travel and
tourism industry.”

For the full shortlist of
companies and to purchase
tickets for the awards evening
visil wim.awards.com.



SEPTEMBER 2 FORTNIGHT ISSUE 2018 TRAVTALK 9

Register now at
london.wtm.com

Follow us
#ldeasArriveHere

Travel Forward

Travel Forward. the new
lechnology-locussed event co
located with WTM London. has
added a cosmopolitan line-up
of speakers toits conferance
programme, representing high-
profile consumer brands and B2B
tech providers from Europe and
beyond

The inaugural Travel Forward
- COmprising a conferencea
exhibition and buyer programme
- will take place from5 -7
Movember 2018 at ExCel
London, UK

The conlerence sessions take
place on the first two days. Mike
Croucher, chisf architect for
Travelpon, will open the event
on Monday 5 November with a
keynole presentation, drawing
on his vast experience of travel
lechnology o deliver whal
promises to be a compeling
perspeclive on the trends and
innovations 1o watch

Other speakers from the
lechnology sector include
Francesca Benatl, who is vice
president of anline for Western
Europe, MEA for Amadeus. She
Is also managing director lor
Amadeus’ entire talian business
and will be on a panel talking
aboul distribution on Tuesday
6th

Travel Forward aims to position
travel as parl of the overall
technology landscape, and has
confirmed that Dr Sue Black
a technology evangealist with a

L5

Conference
Programme
Revealed

PhD in software engineering, will
deliver a Keynole speach on the
Monday

Dr Black is a government
adviser and has played a
prominent role in champloning
the role of wormen in the
technology industry, Businesses
such as kiwl.com and Skyscanner
have built successiul businesses
based on proprietary technology,
and senior execs from bath will
be part of the Travel Forward
conference program

His session on the opening
day will look at the theory and
practice ol blockchain, from the
perspective af-a truly global and
innovalive technology-hased
travel business

Secret Escapes co-founder
and chiel operating officer Tom
Yalentine will be part of panel
on Monday 5, looking at how
lechnoiogy 15 changing the
fraveller experience

Mayan Peshkar, senlior
vice-president of revenue
management and distribution for
Millennium Hotels and Resorls
will be on a panel sharing his
thaughts on distribution and
brand ownership, alongside Mils
Korsvoll, semor vice president for
eBearry, a standalone business
within Nordic Choice Hotels
which is dedicated lo technology
and distrnbution. Their session
takes place on Tuesday morning.

For a full list of speakers visil
http:/travelforward.wim.com/

DF

UNLEASHING

TECHNOLOGY
INTO TRAVEL

LEARN MORE

e
e
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NEWS

South India on the rise

As the present quarter is nearing its end, Swarup Datta,
Regional Director — South, Sarovar Hotels and Resorts,
talks about business in the South Indian market.

ﬁAnupriya Bishnoi

ight from natural disasters

like Kerala floods and
outhreaks like Nipah virus,
several factors have impacted
business in South India. Talking
ahout occupancies and average
room rates (ARRS) of the brand’s

able hotel supply being
absorbed.

Datta elaborates, “Leisure
markets like Kerala have seen
no growth due to Nipah Virus
scare, thereby affecting busi-
ness from Gulf Cooperation
Council (GCC) countries. On

£ ELeisure markets like Kerala have seen
no growth due to Nipah Virus scare. On the
contrary, Puducherry and Chennai east
coast road have registered robust gains 5y

South Indian hotels, Swarup
Datta, Regional Director — South,
Sarovar Hotels and Resorts

said, “Occupancies have grown
in most of the key markets and

a strong business demand has
been observed for weekday hotel
accommodation in city centres.”

He further mentioned that
ARR growth has been muted
due to increased market
share competition and avail-

the contrary, Puducherry and
Chennai east coast road have
registered robust gains. ARR
will remain market-driven and
hotels will compete on

achieving fair market share.”

In the previous quarter, there
was a mix of business and
leisure travel business. Domes-
tic leisure travel is generally

on the peak during this quarter
as it coincides with the school

Swarup Datta
Regional Director — South
Sarovar Hotels and Resorts

holiday season, he said.

Comparing the last quarter to the
present one, Datta said, “Quarter
on quarter growth in revenues
lies between 8-12 per cent
depending on specific markets.”

4 Domestic leisure travel
is generally on the peak
during the current quarter
as it coincides with the
school holiday season

Aspire to study abroad?

Expanding its bouquet of brands, Udaan India has
added a new venture to its basket envisioned to
mentor aspiring Indian students going abroad to study.

ﬁTT Bureau

eaders in visa felicitation,

Udaan India is now not just
helping Indian students get
visa to study abroad but also

mentoring them towards enrich-

ing study programmes offered
in colleges and universities
across the globe. With its new
venture, ‘Study with Udaan’, the

company is looking to empower

students. Rajan Dua, Managing
Director, Udaan India says

that the programme will help
students discover themselves

Rajan Dua
Managing Director
Udaan India

£ £Study with Udaan provides support to
students with two types of programmes-
Generic and Medical 39y

while gaining an understanding
of different cultures.

“Qur vision is to empower Indi-
an students and facilitate them

to pursue study programmes at
various educational institutions

across the globe. Being in a

new place by yourself can be
overwhelming at times, thereby
testing your ability to adapt to
diverse situations. ‘Study with
Udaan’ is dedicated to provide
customised solutions to such
students aspiring to study
overseas,” says Dua.

Informing more about the
venture, Dua says, “Study with
Udaan is providing support to
students with two types of pro-
grammes- Generic and Medical,
in which we are providing
services for a number of coun-
tries. We have also partnered
with prestigious institutions to
provide the best study options
for students.”

“As an outsourcing agency,

we have privileged tie-ups with
high commissions. Our team
includes travel consultants with
over 25 years of experience in
guiding students in their docu-
mentation for visa, qualification
and travel,” Dua further adds.

Expressing his views on
industry trends, Dua lauds the
growth of OTAs. “In recent
years, things have shifted with
the growth of online travel in
the industry. The growth of
boutique hotels, unexplored
destinations and adventure
tourism has also been phe-
nomenal,” concludes Dua. &

Fly Air Arabia to Prague

Air Arabia will start flying to Prague in Czech Republic, direct from Sharjah, UAE, from December 11, and
is set to offer connectivity to the new destination from the 13 points it flies from India.

ﬁTT Bureau

ir Arabia has launched a

new flight to Prague in
Czech Republic, direct from
Sharjah, UAE. The announce-
ment was made at the Czech
Embassy by Sachin Nene,
Regional General Manager—
India & Nepal, Air Arabia, in the
presence of Roman Masarik,
Deputy Head of Mission,
Counsellor-Minister, Czech
Republic and Arzan Kham-
batta, Head—Czech Tourist
Authority, CzechTourism India.
The inaugural flight between
Prague and Sharjah will begin
from December 11, 2018.
Flights to Prague will operate
five times a week from 13
destinations in India including
Jaipur, Kochi, Nagpur, Coim-

batore, Thiruvananthapuram,
Goa, Kozhikode, Hyderabad,
New Delhi, Mumbai, Banga-
lore, Ahmedabad and Chennai,
connecting via Sharjah.

Announcing the flight, Nene
said, “We see a great op-
portunity in Czech Republic as
the number of Indian arrivals to
the destination are expected to
touch 100,000 this year. Many
full-service carriers are already
operating into Prague. How-
ever, Air Arabia’s connectivity
to Prague can offer great value
for money to our customers.
Starting December 11, we will
start operating four flights, out
of which two will connect well
to all the 13 cities in India in
both directions. In fact, the two
flights in the evening will also

connect to the GCC market.”

He further added that starting
from March 2019, the airline
will launch two more additional
flights into India. “This will
give us four-flight connectiv-
ity to India. We have kept our
starting fares very competitive

and | am sure we will continue
with that depending upon sea-
sonality. Our aim is not only to
promote Prague from India but
also have Czech nationals to
come to India,” he added.

Khambatta insisted that the
numbers from India to Czech

Republic is significantly
growing over 30 per cent year
after year. “We are expecting
to reach the 100,000 mark

by 2019. Air Arabia’s flight to
Prague is of great significance,
particularly because of the air-
line’s connectivity out of India.
[t flies from 13 points out of
India, thereby making Czech
Republic more accessible now
to even Tier-Il and Tier-Ill cities
of India. We will also conduct a
roadshow this October, where
we will have a lot of partners
from Czech Republic as we
want to increase the interac-
tion between the Indian and the
Czech trade. While Prague is
not alien to Indians, our efforts
are aimed to showcase the
country beyond Prague,”

he claimed.

Masarik also applauded the
move by Air Arabia and said,
“From December, Air Arabia
would be the only airline

to connect India to Czech
Republic through Sharjah from
many new destinations. This
would allow people living at
these places travel directly to
Sharjah and then to Prague,
thereby making the entire
journey faster and convenient.”

Adel Al Ali, Group Chief
Executive Officer, Air Arabia,
said in a statement, “With

the launch of the Sharjah to
Prague route, we aim to offer
our passengers the chance to
discover the historic capital
city, our newest destination in
Europe to be available direct
from the UAE." &
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Raising a toast to 20 years

The Enterprising Travel Agents Association (ETAA) recently held its AGM in Mumbai, followed by its 20" anniversary celebrations.
The association was started in 1998 by a few industry veterans to create a platform for non-IATA agents. The event was attended
by 120 travel agents from Maharashtra and Gujarat. Starting with just 30 members, it today has 800+ active members pan India.
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Marking a year of success

Having completed its first year of operations, Destinos India recently organised a celebratory evening for the trade fraternity
at Veda Restaurant, Delhi to commemorate its first anniversary. Pankaj Hingorani, Vice President and Sanjay Malhotra,
Director, Destinos India, along with others were seen in attendance.
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SA pbullish on numbers

South Africa will soon be rolling out its pilot project with regard to electronic visas. The government has also
been investing heavily to improve air connectivity and infrastructure to boost tourism in the country.

ﬁKanchan Nath from Cape Town

“We have also introduced three years. Last year, we

he Outbound Tour Operators

Association of India (OTOAI)
recently held its four-day
annual convention in Cape
Town, South Africa. Speaking
at the inaugural event, James
Vos, Shadow Minister, Tourism
South Africa said, “Cape Town
is a melting pot of cuisine and
culture. It is a great opportunity
for us to network and find out
the best practices in the indus-
try. South Africa will soon be
rolling out its pilot project with
regard to electronic visas to
ensure seamless applications.”

Stressing on growth of tourism
through MICE, Vos added, “We
welcomed more than 1 million
conference delegates to South
Africain 2017. That is proof of

James Vos
Shadow Minister
Tourism South Africa

the type of tourism infrastruc-
ture we can offer. The country
remains a destination of choice
for conferences, events and ex-
hibitions. Cape Town is ranked
as the number one city in South
Africa for business tourism. For
every 12 international arrivals
into South Africa, we create one
job for a South African citizen.
We are investing a lot in this
sector to ensure that we can
drive the demand to eventually
make sense in business.”

On investment and develop-
ment of infrastructure, he
added, “Here in the Western
Cape, we will be investing in
two major projects, one being
the expansion of the Cape
Town International Airport.
Construction will commence in
the next year. We are planning
on a brand-new runway which
will be around 3.5 kms long for
the larger aircraft so that we

1! Cape Town is ranked as the number e Cape Town Air Access completed the expansion of
have many more direct flights one C|ty |n South Afrlca for busmess project with 30 new direct the Cape Town International

coming in from our key source flights to our Mother City; Convention Centre where

markets. This will position tOUfism. For eVGry 12 intematiOnal arrivals that was about 1.5 million we have doubled the space.
Cape Town as the destination into SOUth Africa, We create one JOb fOf q  additional two-way seats we Also, the BRICS summit was

for choice when we bring in have brought into the city recently held here in 2018,”

those long-haul flights.” South African citizen y b of Cape Town over the last Vos shared. &

The Chilworth

LONDON PADQDINCTON

Experience Indian Hospitality
In the heart of London Paddington

Stay at The Chilworth, London's new boutique hotel, and combine the excitement of Britain's vibrant capital
with a little Indian-style hospirtality. In an atmosphere of relaxed elegance, and with a location minutes from
Paddington Station's Heathrow Express terminal, we offer the following especially for our Indian guests:

+ Free calls to India with our handy smartphone

+ Indian/English Breakfast

+ Indian TV Channels

« Complimentary transfers berween the hotel and Oxford Street every three hours

A member of the Park Grand Lifestyle Collection “T&C's apply
Address Central Reservations
55-61 Westhourne Terrace, reservations@thechilworth.co.uk
Paddington, Tel: +44 (0) 2074792233
London W2 3UY thechilworth.co.uk
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OPPORTUNITY

ASHOKA DREAM HOLIDAYS

We design the globe, your way !

WE
ARE
HIRING

Ashoka Dream Holidays is a
boutique and experiential travel
company at Nariman Point.

Reguirements

Executive
Staff

Work Profile:

Operations for FIT Leisure
segment; design itineraries,
package quotes, process
booking, search and quote’s
hotels, flights & cruises and
liase with DMC's.

Experience:
1- 2 years experience

Salary negotiable

Suitable candidates may apply

ASHOKA DREAM HOLIDAYS
503 Arcadia, 195 Nariman Point,
NCPA Marg, Mumbai - 400 021
Email: ashokadreamhaolidays@gmail.com
Mob: +91 9892118498

JOIN OUR

M

we're
HIRING

Sales Manager l

Assistant Sales Manager
Regional Head
Director-Marketing
Director-Tour Planning
Company Representative

Mumbai, Bangalore, I

New Delhi, Hyderabad,
Chandigarh, Chennai, Indore.

Minimum 3 to 4 years i

in Travel trade dealing with
Educational Institutions &
Corporate clients

Any Graduate or l

Post Graduate.

Tours And Travels, ]

Hotels, Educational Tours.

Dr. Kunal Pathak !

+91-98191-31083
info@canopusholidays.com

i R

;
b - -

operations@canopusholidays.com

Inspire - Encourage - Engage - Educate

CANZRPUS

HOLIDAYS

Cygnéi:t’

hotels | inns | resorts

Versatile Offerings.
Great Prices.
Cygnetture Experiences

Give your career a
promising boost

Be a part of
Cygnett Hotels

Give your
career a promising boost.We are hiring
dynamic individuals with an appetite for
success for our winning
brands like Cygnett Inn, Cygnett lite,
Cygnett Park and Cygnett Resorts
at Asansol, Dibrugarh, ltanagar, Jaipur,
Ranthambore & Tinsukia.

Application are invited for positions of
General Manager / Operation
Manager / Unit
Finance Controller /| HODs /
Executives | Supervisors [
Associates across departments
such as Front Office /| Food &
beverage Service / Food & Beverage
Production /
Housekeeping / Engineering /
Human Resources / IT / Accounts
and Purchase.

If you are looking to take your career
to the next level, mail your profile /
resume to hr@cygnetthotels.com

MOST PROMISING BRANDS

OF INDIA
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Premier Eloctronic Media Partner

www.gps-india.com

Registrations Opening Soon
FOR GPS 2019

The only connect with travel professionals
of Tier Il & lll cities.

8 cities.
Over 600 exhibitors.
100000 meetings.

Promote your business
to next higher level.

NAGPUR
JAN 20-22, 2019

O O

 CHY LUCKNOW KOLKATA KOCHI ‘ PUNE
TBA. TB.A. TBA.

Call +91 9225248070, +91 9820224272 T Download the GPS mobile app to store al your information.

for detalls e | harmandeep@gps-india.com | madhuigps-india.com iz AR e avail benefits and network with the best in business

Premier Electronic
Media Partner

=

e

Premier
Media Partner
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more

reasons

Recognition

Show off your achievements as an innovator and performer

The India Travel Awards celebrates hard work and success and offers great
PR opportunities. It is fantastic to be recognised so it is important to make sure
that people know what your business has achieved. With recognition
comes respect.

Stamp of Approval

Carry the logo for industry excellence

The Awards are given away in each category which honour individual players
and companies.

All winners from the night will receive a logo and stamp that they can use in their email
signatures, their websites or in their marketing and PR material.

Benchmarking

Proof that you are a market leader

See your organisation from a different perspective and compare yourself to your
competitors. The India Travel Awards entry process will make you think about how you
stand out: whether it's through innovation, diversity, growth, customer service, investmentin
people and strategic thinking. It will help you think about ways you could be doing things
better and identify areas forimprovement. This could be just as valuable as the prize itself.

Return on Investment

Attract new business as an award finalist.

Winning an award can open doors to getting new contracts, finding new supply channels
and breaking into new target markets.

Winning

The bragging rights are sensational

SUIFPORTED BY ENDORSED BY

inrediieod [ S5 (T | P B oon e mm @ | (R | e

sonia.butalia@indiatravelawards.in, yogita bhurani@ddppl.com, nikhil jeet@ddppl.com

www.indiatravelawards.in




