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Diwali Hotel Package:
" Three nights accommodation at Harbour Plaza 8 Degrees, Hong Kong
» Two nights accommodation at one of the signature hotels in Macao (options as below)
« Daily breakfast at Le Buffet / Cafe Deco or lunch at Bambu / Golden Peacock
» One-way Macao to Hong Kong Cotai Water Jet Cotai Class tickets
» Hong Kong by Night Tour on SIC
» Airport Transfer and One Way Pier Transfer in Hong Kong on SIC
» Macau Half Day City Tour on SIC
05 Nights / 06 Daus

The Venetian®Macao The Parisian Macao

Brg%"l 5 4 5 Per Person Ug? 4 8 6F'er Person

Accommodation in o Royole Deluxe Suite Accommodation in a Deluxe Room

Book period : now until December 29, 2018 Stay period : now until December 31, 2018

Special offer for The Parisian Macao hotel guests:
«  Guesis will recelve o buy-one-get-one free entry ticket 1o Agua wWerld for stay from now untll Movember 30, 2018

»  Guests will enjoy free occess to Eiffel Tower 7/F Observation Deck from now untll December 19, 2018

Contact us on:
t | b | | E: online@travelbullz.com/groups@travelbullz.com
r‘ove u Z w: www.travelbullz.com T: +9111 49429900
Follow us on:El/travelbullz B /travelbullz

destination management company
THAILAND | HONGKONG | MACAU




ﬁNisha Verma

he four-day long Interna-

tional Buddhist Conclave,
inaugurated by President Ram
Nath Kovind was presided
over by KJ Alphons, Minister
of State (I/C), Tourism in the
presence of Kenji Hiramatsu,

Rashmi Verma, Secretary,

Director General, Tourism,
Along with senior members
from the travel and hospitality
industry. The conclave was

Ambassador of Japan to India;

Tourism; and Satyajeet Rajan,

Vol. XXX Issue 17; September 1¢ fortnight issue 2018

# 1 IN CIRCULATION & READERSHIP

Published from !

organised in collaboration
with state governments of
Maharashtra, Bihar and Uttar
Pradesh in New Delhi and
Ajanta (Maharashtra), followed
by site visits to Rajgir, Nalanda
and Bodhgaya (Bihar) and
Sarnath (Uttar Pradesh).

The occasion was aptly used
as a platform to launch the
Ministry of Tourism’s website
on important Buddhist sites

- indiathelandofbuddha.in
and a new film showcasing
Buddhist sites in the country.

A DDP PUBLICATION

KJ Alphons
Minister of State
(I/C), Tourism
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Addressing the attendees,
Alphons said that India has a
rich ancient Buddhist heritage
with several important sites
associated with the life of Lord
Buddha. “The followers of
Buddhism around the world
have great interest in the
Indian Buddhist heritage. The
Conclave has been organised
to showcase and project
Buddhist heritage in India and
boost tourism to the Buddhist
sites in the country besides
cultivating friendly ties with
countries and communi-

Pages : 36

ties interested in Buddhism.
The Conclave witnessed
presentations by MOT and
state governments, panel
discussion between scholars
and monks, and B2B meetings
between the foreign and Indian
tour operators. The Ministry
also organised an Investors’
Summit during the Conclave to
attract investments in develop-
ing world-class infrastructure
at Buddhist sites,” he revealed.

Verma informed that about
500 million Buddhists world-

" 20/-

www.indlatrauelawards. in

eap for Buddhis ourism

The International Buddhist Conclave 2018 was recently inaugurated at Vigyan Bhawan in New Delhi
by Ram Nath Kovind, President of India. He also launched a new website on Buddhist tourism.

wide represent 7 per cent
of the world's population,
making Buddhists the fourth
largest community in the
world. She said, “Buddhism
binds the culture of India
with that of countries in the
region like Bhutan, China,
Cambodia, Indonesia, Japan,
Korea, Myanmar, Singapore,
Sri Lanka, Thailand and
Vietnam. We have identified
17 sites in 12 clusters in
the country for development
under Iconic Tourist Sites
Development Project. 4

FHR

Garish Oberoi
President
FHRAI

| Convention In Lucknow

The 53 FHRAI Annual Convention will be held at Ramada Lucknow Hotel & Convention
Centre from September 20-22, 2018, amidst a host of networking sessions.

ﬁTT Bureau

he FHRAI Annual Conven-

tion is set to be held at
Ramada Lucknow Hotel &
Convention Centre, Lucknow
on the theme *Spiritual

& Wellness Tourism’.

Yogi Adityanath, Chief Minister,
Government of Uttar Pradesh,
will be the chief guest at the
event. As the most sought-
after event in the hospitality
industry, the event sees active

participation of leaders from
the hospitality sector of India
and abroad, including promi-
nent hoteliers and all major
stakeholders. In view of its
pride positioning as the single
largest networking platform

of the hospitality sector in the
country, the FHRAI Annual
Convention stands today as a
privileged platform in network-
ing, knowledge dissemination,
and business development for
the corporate and industries.

The Convention offers an
excellent opportunity for
delegates to network with
top policymakers, top-
notch entrepreneurs, global
experts, and distinguished
representative. &
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Unravel the essence of Bahrain in a mesmerizing
knit of traditions and modern trends

PACKAGE INCLUSIONS
OURS. YOURS.

B ® M visa =

Acomodation Breakfast City Tours Return Transfer

4* Hotel Package Starting from USS 390 Per Person Twin Sharing ~ * Validity:- Till 30" Aug, 2018

For Bookings Call Us at +91-124-4705300 or Write to Us at bookings@travstarz.com

TRAVSTARZ GLOBAL GROUP

B2B Venture by CTRIP®

GLOBAL CORPORATE OFFICE:- 303 & 304, Vipul Agora, MG Road, Sector 28, Gurugram - 122002 (Haryana)
INDIA OFFICES:- New Delhi | Mumbai | Ahmedabad | Bengaluru | INTERNATIONAL OFFICES:- Mauritius | Thailand | UAE | Hong Kong | USA | China | Azerbaijan

TRAVSTARZ DMC | GLOBAL B2B RESERVATION SYSTEM
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274 buyers shortlisted for ITM

The upcoming India Tourism Mart (ITM), jointly organised by
Ministry of Tourism and FAITH have selected a total of 274 buyers
out of over 600 applications received for the same.

*TT Bureau

The Ministry of Tourism
(MOT) and Federation of
Associations in Indian Tour-
ism and Hospitality (FAITH)
with representatives of its
various member associations
held a curtain raiser of the
India Tourism Mart in New
Delhi, where updates were
shared on the progress of the
event scheduled to be held
from September 16-18, 2018.
Subhash Goyal, Honorary
Secretary, FAITH, shared, “We
have selected 274 buyers

out of over 600 applications
by a screening committee

to ensure that we only have
genuine buyers. For sellers,
we have about 16 participat-

Subhash Goyal
Honorary Secretary
FAITH

ing states, out of which the
major partner states are
Punjab and Gujarat. Around
70 small booths have been
taken by tour operators, worth
60,000 on individual basis

and ~30,000 each on sharing.

This totals to about 100 tour
operators. Besides, IATO
has taken six booths with 12
operators each, for whom
IATO has subsidised the rates
at around ~15,000 each.
Similarly, ATOAI has taken a
number of hooths. We have
even given booths for opera-
tors in the Northeast. Many
events are being conducted
to benefit the smallest of the
smallest operators because
the objective is to bring as
many world-class buyers

as possible.”

Goyal shared that the buyers
are coming from over 60
countries, including new
markets like Iceland, South

ROYAL DESERT CAMPS F

America, Africa, China,
Ukraine, and many Middle
Eastern countries. “It is for the
first time that many operators
from countries like Iran are
coming. We are confident
that the mart alone will be
responsible for at least 10-15
per cent increase in inbound
tourism in the country. It took
us only five months to

create this event.”

4 FAITH and all the
partner associations have
contributed a sum of ~11
lakh to the CM Relief
Fund for Kerala
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For More details Contact :
+91 7710065599 | +91 332330#203
bookings@mumbaifilmeitytours.com

| 1y, Money Tranater AP

Call: +91 97692353689 / +91 7738777215 E- deepti.badoe@multilinkworld.com | www.multilinkworld.com

& Expedia
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Expedia Free Extras

Get more with your stay

Now you can get even more
with your hotel stay with
Expedia Free Extras.

Get over 40 Free Extras like:

=3'es

mm 50% off breakfast buffet
mm Free Premium wifi

e $10 spa credit per day
mm Free mini bar (per day)
mm Free late check-out

(2 hour extension)

and many, many more.

Look for hotels marked
with a present to find
your special offer.

BOOK NOW

on www.expedia.co.in/taap

TAAP Agent Support:

O 0124 4873873

Jdexgroup.com

expedia.in(
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Kerala fighting back

n the week when a brand-new airport and inter-
|nationa| flights were announced from Kerala's
Kannur and Calicut respectively, the state suffered
the biggest flood in century. Right from suburbs,
airport, roads to resorts, everything saw huge dev-
astation. With the water subsiding now, the airport
and highways have re-opened and people are back
to putting pieces of their life together. However,
the tourism industry is positive that they would be
back in business in the first week of September.
With an estimated loss of ~1000 crore in total for
tourism business, of which ~120 crore is only
because of cancellations, reaching normalcy looks
quite far-fetched currently. But, the entire coun-
try, especially the travel industry is making sure
that things get fine as soon as possible in God's
own country, and we hope that the state starts
getting new bookings soon.

20 million tourists
by 20207

fter crossing the 10 million tourists mark last
Ayear, the Ministry of Tourism has set its bench-
mark to have 20 million tourists by 2020 to India.
While this does show the optimistic approach of
the government, at the same time we need to figure
out how realistic this goal is. In fact, many in the
industry are already debating it. While 20 million
looks too big a number, the MOT has taken many
steps in making it possible including a new mar-
keting campaign; development of infrastructure in
dedicated circuits; revamped website; and events
along with MOCA's prestigious UDAN scheme.
In fact, the recently-held Buddhist Tourism Con-
clave as well as the upcoming India Tourism Mart
in association with FAITH, are big steps taken by
the government in boosting inbound numbers.
The industry, however, has its apprehensions,
and are pinning hopes on ITM and the upcom-
ing international shows to get more business
for the country.
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TRAVIAK brings to you news and events that made headlines 25 years ago with
relevance even today. From the archives, we present the Jun/Aug 1993 issue:
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Ajay bhatnagar
Sales Manager

FROM THE ARCHIVES

Ajay bhatnagar
Vice President- International Sales
IndiGo

In June 1993 issue of TravTalk, Ajay Bhatnagar joined Inter
Globe as their new Sales Manager and was looking after KLM.
A veteran in the aviation industry, he has worked with reputed
brands through the years. Today he holds the position of Vice
President- International Sales at IndiGo.

Then

Sunirmol Ghosh
Director
Indo Asia Tours

Sunirmol Ghosh
Director
Indo Asia Tours

In August 1993, Sunirmol Ghosh, Director, Indo Asia Tours
was elected as an Executive Committee member of Indian
Association of Tour Operators. At the helm of the same
company, he is growing the business manifold and is an active
member of IATO as well as PATA India Chapter.

Starlit shines

bright

Saurabh Minocha, Managing Director, Starlit Suites, shares
that the company is planning to reach a count of 3000 keys by
2020 across various cities in India.

ﬁTT Bureau

tarlit Suites is on a growth

spree and has plans to
open four more properties
within the next 12 months
across India. In fact, the
company is planning a pan
India presence in the next few
years and is working hard
towards the goal. Elaborat-
ing on their growth strategy,
Saurabh Minocha, Managing
Director, Starlit Suites, says,
“The brand is poised to grow
at a steady pace to meet our
targeted projection of 3000
keys in India by 2020. We
already have various proper-
ties in stages of completion,
which would be close to 800
keys. Apart from that, we have
another 700 keys under con-
struction, which would be on
board by mid to late 2019. We
are also in advanced stages of

Saurabh Minocha
Managing Director
Starlit Suites

negotiation to develop 1500
more keys.”

He confesses that the travel
trade would play a major role
in achieving the kind of growth
they are foreseeing. “We do
several tiered activations with
our travel partners, starting
with pre-launch teaser cam-

paigns and introductory rates
to long-term consolidator and
series contracts that help posi-
tion the product in the market
at its optimum market driven
rate,” shares Minocha.

As a company based on the
distribution of hotels coming
up and being signed on, Starlit
Suites has an equal spread
among leisure/corporate FIT;
family/group leisure and busi-
ness. “In fact, we also have

a fourth dimension, which is
the extended stay segment as
we are flexible in our product
offering to even look after the
needs for transient profes-
sionals that travel across the
country on designated projects
with finite timelines. With our
hotels coming up in Tirupati,
Shirdi and Nainital, we are
increasing our footprint in

the pilgrimage/leisure travel

market. We will be focusing
on business hotels with three
coming up soon in Gachibowli
Hyderabad, Bangalore and
Pune,” he claims.

4 West: Mumbai, North
Goa, Ahmedabad, Baroda,
Pune, Navi Mumbai,
Lonavala, Mahabaleshwar
Daman

4 South: Chennai,
Pondicherry, Visha-
khapatanam, Trivandrum,
Mangalore, Mysore

4 East: Kolkata,
Guwahati, Bhubaneshwar

4 Central: Bhopal, In-
dore, Lucknow, Varansai

4 North: Delhi/NCR,
Chandigarh, Amritsar,
Jallandhar, Jaipur, Agra
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Indonesia picks up speed

Despite natural disasters, the Indian market has shown stability in

terms of its visitor arrivals to Indonesia.

#Anupriya Bishnoi

he Ministry of Tourism of Re-

public of Indonesia (MoTRI)
has recently promoted Indonesia
in the India market through a
Sales Mission. Nia Niscaya,
Deputy Minister of Tourism
Marketing, MoTRI, says, “MoTR
is promoting Indonesia in the
Indian tourism market through
roadshows in Mumbai, New
Delhi, Bengaluru and Hyderabad.

Nia Niscaya
Deputy Minister of Tourism Marketing,
MoTRI

This is aimed at increasing more
transaction of tour packages
between the Indonesian and
Indian tourism industry through
B2B meetings.”

Furthermore, Badung, a region
with the maximum tourism
activities in Bali also conducted
a sales mission in conjunction

Sidharto R Suryodipuro
Ambassador, Embassy of the
Republic of Indonesia

with the Ministry of Tourism
of Indonesia in Chandigarh,
Jaipur, Lucknow and Kolkata.

Niscaya further elaborates, “The
Indian market bound for Indonesia
has been skyrocketing in the

last couple of years. In terms of
visitors, the number of Indian visits
is increasing Year on Year. From
January to August 2018, Indone-
sia witnessed more than 365,000
Indiian visitors. We want this

number to grow.” Niscaya informs
that the average spend of an Indian
in Indonesia is about US$ dollar
12,000 per visit and the length of
their stay usually lasts from seven
days to two weeks.

Sidharto R Suryodipuro,
Ambassador, Embassy of the

Republic of Indonesia, is also
positive about the growing
relationship between the two
countries. He says, “We just
added an additional carrier
from Mumbai to Bali. Flights
were earlier thrice a week
but now, they’ll be four times
a week. We are currently

RAIL J
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working with one Indonesian
carrier to fly to India and
additionally, an Indian
carrier has shown interest
to operate flights from India
to Indonesia.” The Ministry
is taking additional steps to
achieve the target by the
end of 2018. %
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Roadshows are a great platform for
countries and partners to meet and talk
about new itineraries and new destina-
tions. It's encouraging to see people
travel beyond Bali. Currently, the biggest
challenge is connectivity between the
two countries and awareness about the
newer destinations. In terms of reacting ~
to the outcome of natural disasters, £
everything is expected to be back to

) Sanjay Sondhi
normal by mid-September.

Country Manager
VITO India, New Delhi
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Drop Your Buying Cost

Buy From Us | Exciting Deals | Amazing Prices
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INTERVIEW

Rail Expert from October 1

The Rail Expert programme that has been in the making for some time now will finally go live from October 1,
2018. Kunal Kothari, Regional Manager—South Asia, Rail Europe (RE), shares more details.

ﬁTT Bureau
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been tried and tested by
other markets.

quiz to answer over a very
short period, the participa-

£ £ In October, we will launch the ‘Quiz Only’

Tell us about the new
Expert Programme
that RE is looking to
launch?
The Rail Expert programme
has been on our radar for
some years now. It’'s just that
we didn’t manage to get it off
the block for one reason or
another. Maybe we just had
too ambitious ideas around
it — not only make it good and
attractive, but also ensure we
got participation from almost
every corner of the country.
| think we have finally got
almost all the boxes ticked.

Will this be an India
specific programme?
Yes and no. The quizzes will
be on our global platform
where other markets too
are running their Expert
Programmes. However, each

Kunal Kothari
Regional Manager—South Asia, Rail
Europe (RE)

market has its own set of
Questions, railways partner-
ing, etc, so the one in India
will indeed be specific to In-
dia. The duration, the period,
the prizes, the format, etc is
also unique to each market.
So while the programme will
be India specific, it will be
hosted on our global platform
and the concept has

How can your trade

partners benefit
from this?
The programme goes live
from October 1, 2018. Given
it is our first attempt, we
decided to keep it short so
it finishes by November 30,
2018. During this period,
participants have to complete
eight modules of 10 questions
each. Of course, there will be
study material to refer to and
answers will only be found
in the study material! Then of
course, there is a minimum
qualification for getting the
certificates, and going into
a lucky draw for winning
the prizes. We will keep the
same format for getting our
winners for the Fam trip who
get an all-expenses paid trip
to Europe.

Rail Expert programme for agents across
India. It has been a challenging year but
agents have been very supportive. In addi-
tion, we also plan to do some on-location
trainings in some Tier-Il and Il cities ¥

What are the trade

engagement details
for the rest of 2018?
Our successful campaign in
partnership with Swiss Travel
System and Switzerland
Tourism - The Swiss Travel
Pass SuperStar - is already
in its sixth season and our
winners for the Fam will be
announced by mid-Sep-
tember. In October, we will
launch the ‘Quiz Only’ Rail
Expert programme for agents
across India. It has been a
challenging year but agents
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have been very supportive.
So despite the challenges,
we decided to launch our

Rail Expert programme that
has been requested for few
years. In addition, we plan to
do some on-location trainings
in some Tier-Il and Il cities.
We are working out the final
plans and will roll out the
announcements soon. The
travel agents have been kind,
making one of our learning
programmes quite a success
which resulted in it going
global. We are sure, with only

tion in our first ever Expert
programme will be equally
good if not better.

What is the kind of

growth that you
have seen from the
India market?
The biggest growth of course
was in 2015 with over 34 per
cent growth and despite glo-
bal events that slowed down
the travel industry in 2016, we
managed to be slightly better
than the rest of the world as
well as 2015. Then again in
2017 we set new high of total
sales from this market with 15
per cent growth. Our passen-
ger numbers grew by over 37
per centin 2015 (over 2014)
and by over 10 per centin
2017 (over 2016). We ended
2017 at € 25M with almost
3.2L passengers. &
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Minar Travels (India) Pvt Ltd
(Holidays Division)

M-34 Quter Circle Connaught Place, New Delhi - 110001
Tel: +91 11 43416461/62/63
Email: info@minartravels.com
Website: www.minarholidays.com

3 Niohts / 04 Days

starting as low as

INR 44,900/ -*

per person on twin sharing




A NEW GATEWAY AND GETAWAY
IN SENTOSA

Home to a host of world-class attractions

T Bammess The Gutpsst g i and easily accessible from Singapore’s
Holwi ol i Sanicee central business district, Sentosa island is
- cne of Asia's most-visited tourist

destinations, both for leisure
and business.

Opening in phases from April 2019,

Far East Hospitality presents

Village Hotel at Sentosa,

The Qutpost Hotel, The Barracks Hotel
and Events Centre. The new getaway will
be home and host to a wave of brand
new amenities and activities; from dining
at exciting F&B concepts, to soaking up
some golden rays, there is always
something for everyone.

EXPERIENCE SENTOSA IN A NEW WAY

Village Hotel at Sentosa offers an experiential stay for meeting and leisure
groups with opportunities to bond and discover the rich culture and
heritage of its surroundings. The hotel has 606 cosy guestrooms
decorated in sun-washed hues of nature by the sea. For a trendier island
getaway, The Outpost Hotel delivers an authentic experience with

193 rooms in a stylish interpretation of colonial black and white design.
Its rooftop pool and bar with a picturesque panaromic view is great for
evening cocktails, networking and social events. Promising an array of
exquisite services, The Barracks Hotel offers 40 premium guestrocoms with
direct pool access for a dip or lounge amidst the tranquillity and privacy of
the heritage buildings.

The adjacent Mess Hall, an ex-military outpost is re-imagined as a global
village offaring diverse and shared experiences, with new retail and
international F&B concepts.

ADVENTURE AND ROMANCE IN EVERY EXPERIENCE

Situated on elevated ground, the Pool Deck presents unique themed pool
experiences and various outdoor spaces for all guests. The Pamukkale Pool,
inspired by the dramatic cascading pools in Turkey, will be the prime spot to
chase the sunset on the island. Against the backdrop of the glistening sea or
lush nature, it is the ideal setting for corporate launches, networking and
even team building activities.

The meticulously restored Events Centre heritage building and the new
Village Square, housed in Village Hotel at Sentosa, provide over 800 square
metres of flexible space suitable for hosting small and mid-scale events,
from corporate launches to social events. Thoughtfully crafted and designed
to reflect the charming uniqueness of its locale, the Revelry Hall at the
Events Centre is a beautiful space for meetings, conferences and

corporate dinners.

FAR EAST HOSPITALITY

Bhane: 0114800 0735, 4600 0760
Email: rso-india@fareast.com.sg Ia FAR EAST

Web: www.StayFarEast.com/Sentosa [ ] HOSPITALITY
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Australia’s growth story

Brent Anderson, Regional GM—South & South East Asia, Tourism Australia and Nishant Kashikar, Country
Manager—India & Gulf, Tourism Australia, discuss the unprecedented growth of tourist arrivals from India to Australia.

ﬁAnupriya Bishnoi from Jaipur

he 16" edition of the

recently-concluded Tourism
Australia’s ‘India Travel Mission
2018’ (ITM 2018) in Jaipur,
brought together 75 Australian
tourism business to meet with
87 travel retailers from India in
over 6,500 business appoint-
ments over three days. The
event witnessed participation
from 14 first-time seller partici-
pants and 20 buyer companies.
Brent Anderson, Regional Gen-
eral Manager—South & South
East Asia, Tourism Australia
says, “For the first time, we have
seven out of the eight Australian
states and territories who have
come for this mission. Also, this
is the biggest offshore event in
terms of Australians who attend
the show. With 335,000 arrivals,
India is our number one market
in terms of growth and arrivals
to Australia.”

Talking about meeting their
objectives, Anderson says,
“Back in 2012, we developed
‘India 2020’ strategy. We are
proud to say that two of our
three goals have already been
realised and we are quite close
to achieving the third one.
Exceeding the 300,000 arrivals
mark as our first goal was
already achieved in December
2017; we are now sitting at
335,000. In 2018, we are

also looking at a double-digit
growth. With this growth rate,
half a million Indian arrivals
will be achieved by 2020.”

Nishant Kashikar, Country
Manager—India & Gulf,
Tourism Australia, elaborates
further on the remaining
goals. He says, “We have
not only exceeded our goal
in terms of the number of ar-

Brent Anderson
Regional General Manager—South
& South East Asia, Tourism Australia

rivals but was also ranked as
the top six for out-of-region
travel for Indians. Looking at
the past 10 years, the entire
outbound industry has grown
at almost 8 per cent with
Australia’s arrivals alone at
10 per cent growth. The past
years have been extremely
crucial where the industry is
growing at 9 per cent but we

h

Nishant Kashikar
Country Manager—India & Gulf,
Tourism Australia,

are growing at 16 per cent.
There is a big gap between
the pace at which we are
growing and the

pace of the industry.

For the first six months, we
have been growing at a rate
of 22 per cent. Our 6 per
cent growth in the first six
months can be attributed to
the hassle-free and

seamless visa applications
to Australia.”

Kashikar mentioned that the
third goal is to achieve a
spend of $1.9 billion. “With
our current spend of $1.53
billion, we aim to achieve
this goal by June 2019,”

he said.

Whenever Indians visit
Australia, they usually

travel to the conventional
destinations. Tourism Aus-
tralia ensured that the trend
changes. Kashikar says,
“Having increased our focus
from a demographic to
psychographic targeting, we
now target a segment called
as ‘high value traveller’. This
means that a traveller is not
only travelling to Australia but
also contributing significantly
to the Australian economy.
The launch of ‘Signature

Experiences’ in remote
locations offers a diverse
range of travel options
including Australian Wildlife
Collection, Great Golf
Courses, Great Walks of
Australia, Luxury Lodges
and the Ultimate Winery
Experiences. Tourists will not
just travel to the key cities
but also visit unexplored
destinations which in turn
will increase the length of the
stay and add further to the
economy. We aim to grow hy
29 per cent.”

Areas

4= Tourism Australia is
focusing on the top eight
cities, namely, Bengaluru,
Hyderabad, Chennai,
Kolkata, Mumbai, Delhi,
Pune and Ahmedabad

Our Goals

« 24*7 support to clients throughout the

+ Complete, competitive and
comprehensive travel inventory

* Customized, dedicated and user-
friendly online reservation system
Interlinked travel trade network for
suppliers to reach target customers

Our Services:

Globe 360 DMC is a leading name in the market as a
wholesaler for FIT, Groups, MICE for Europe and UK

= Hotel/apartment reservations

* Translers
*  Multilingual guides
= (Car renlals

*  Private cars & van lours

= MICE groups

+ Sightseeing tours
Conferences/events
City cruise

Bespoke ground services

20- 33846900 |

0dme.com
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a forgotten itinerary

Magnificent temples, rainforests, beaches, rich
culture and art forms in South India are major
attractions, especially for foreign tourists.

he classical two weeks

itinerary of South India
during the 70s and 80s used
to cover a circuit starting
from Chennai, Mahaba-
lipuram, Kancheepuram,
Pondicherry, Tanjavur, Trichi,
Madurai, Periyar, Kovalam,
Kanyakumari, Rameswaram,
Chennai. Now this circuit has
undergone a drastic change
with the emergence of new
destinations and introduction
of new products over the
years especially in Kerala.

During the 90s, Kerala
Tourism’s introduction with
innovative products like
backwaters, house boats,
Ayurveda and hill resorts like
Munnar have influenced the
rerouting of this
itinerary by
creating a new :
golden quad- <
ranglein &
Central
Ker-

ala like Kochi-Kumarakom-
Periyar-Munnar. Kovalam,

as a world-renowned and
well-established beach des-
tination, continued to attract
visitors from across the world
all these years.

Backwaters played a major
role in making God's own
country a sought-after
destination. Due to the over
population of hundreds of
houseboats and resorts in
this region, tourists started
exploring new backwater
regions in Kerala, where
Ashtamudi Lake in Kollam
emerges as a natural choice.

Going back to Tamil Nadu,
the south of Madurai rich in

culture and natural beauty
largely remains unexplored.
There are spectacular temples
like Srivalliputur, Sankaran
Kovil, Thenkasi in this circuit.

age of the same is adopted
as the official emblem of
Tamil Nadu. The train journey
through Aryankavu pass of
Western Ghats from Shenkot-

km during the day by visiting
major attractions like Madurai
Meenakshi Amman Temple,
Srivalliputhur Andal Temple,
Sankaran Kovil, Thenkasi

Rediscovering a forgotten itinerary
Madurai to Kollam, a journey through a poetical landscape
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The ‘Raja gopuram’
(Temple Tower) of
% Srivalliputur is
% the highest in
= South India
and the

=RLLELE ]

tai to Kollam is a beautiful
experience. Attractions on
the way include the Senturuni
Wildlife Sanctuary, Then-
mala Dam and Eco Tourism
Project, Palaruvi Waterfalls,
Kulathupuzha Sastha Temple
and the Hanging Bridge

of Punalur.

One could cover this mystical
circuit within three to five
days. There is an option to
start the itinerary either from
Trivandrum or from Madurai.
If you are starting from
Madurai in the morning by
road, you could cover the 250
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Kasi Viswanathar Temple,
Curtalam Water Falls,
Aryankavu Ayyappa Temple,
Thenmala Eco Tourism
Project, Palaruvi Waterfalls,
Punalur Hanging Bridge. The
overnight stay can be at a
backwater resort in Lake
Ashtamudi in Kollam.

One could explore Kollam
and Ashtamudi in two
days with a combina-

tion of unique activities
and relaxation. Activities
include a houseboat ride
on Lake Ashtamudi, a half
day trip to Munro Island,

visit to Thangassery Fort
and Lighthouse, visit to
Cashew Factory, etc. There
are authentic Ayurveda
centres and modern spas
for relaxation in Ashtamudi.
The next two days can

be spent at Kovalam near
Trivandrum. On the way
from Kollam, there are at-
tractions like Varkala Beach,
Anjengo Fort, Muthalapozhi,
Vettucaud Church, etc. At
Trivandrum, Sri Padmana-
bha Swamy Temple,

Napier Museum,

Sri Chitra Art Gallery are
must-see places. One
could relax on the famed
beaches at Kovalam or

try Ayurveda rejuvenation
programmes at Spa.

Kanyakumari can be covered
on the return journey, if you
are completing the journey
back to Madurai or making
a day visit from Trivandrum.
Enroute, don’t miss Pad-
manabhapuram Palace, the
largest wooden palace

in the world and Suchindram
Temple. Be a part of

this journey to rediscover
the timeless past and en-
lighten the travellers’

soul in you!

Dileep Kumar P |,

General Manager,

Raviz Hotels & Resorts

(The views expressed

are solely of the author.
The publication may or may
not subscribe to the same.)

Advertorial
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Expanding India portfolio

Having made a comeback in India after eight years with a Delhi-Rome flight last year, Alitalia is now
planning expansion in India, reveals the airline’s global team in an exclusive interaction with TRAVIA

ﬁNisha Verma

ndia is a growing avia-

tion market and is thus a
great opportunity for Alitalia,
said Nicola Bonacchi, Vice
President—Leisure Sales,
Alitalia. “In terms of our plans
in this market, our first target is
to cross first year of the Delhi-
Rome flight with a good result.
The load factor is around 82
per cent. We want to push
the business class to achieve
the target, increase capacity
and evaluate a new destina-
tion by adding Mumbai to our

4 Alitalia has created a
new organisation with

a dedicated team for
business travel to focus
on DMC and corporate
business

network. We have 24 bilaterals
between Italy and India, and
there is space for more flights
and hence we are looking at
Mumbai,” he revealed.

Bonacchi added that the airline
is currently targeting a Pas-
senger Load Factor of 90-95
per cent, and is taking several
steps to reach that mark. “This
growth will not only be driven
by India but also by European
and ltalian markets. We are
also working with agencies to
feed the flight to Delhi currently.
With an existing codeshare
with Jet Airways, we are
evaluating other carriers to
bring passengers to Delhi and
make them fly abroad with our
flights,” he claimed.

Massimo Allegri, Regional Gen-
eral Manager, Alitalia, believes
that India is a very important and
challenging market in the Asia

Lapland -

Pacific region. Talking about the
airline’s strategy for India, Allegri
said, “Our approach is to have

a dedicated service in India like
we have for other countries. The
focus is to offer a great onboard
service hecause we have a
dedicated menu and food for the
Indian market.”

Aircraft upgradation is also in
the offing. “If the Indian market

continues with its loyalty with
Alitalia, we can increase the
frequencies or change the
aircraft with higher capacity,”
he added.

Fabio Bigotti, Country
Manager—India, Alitalia, has
previously worked in the Indian
market. “For me, this is the
return because | have already
been here as a country man-

ager in 2003. While we have a
good load factor currently, we
are working to have a profitable
line. Hence, we are working
specially on the high yield
passengers as well as with the
travel trade. All agents in India
are our partners. We have a
strong team hased in Mumbai,
Delhi, Bengaluru, Chennai and
Kolkata. We have also recently
employed new staff for the

Punjab region. Our aim is to
maintain good relations with
trade and have good results
from India,” he added.

Bonacchi added, “I have a very
good feedback from the market
and we want the trade market
to represent for us about 65
per cent. We also have incen-
tives and commission for our
trade partners who get good
business for the airline.”

Bigotti also revealed that they
have invested a good budget
in marketing activities in India
and will do a huge campaign
in the end of October. “This
will be our third campaign in
India. We have done a com-
mendable job in roadshows in
Delhi, Mumbai and Kolkata in
cooperation with ENIT—The
Italian tourism hoard in India
and the Italian embassy,”

he shared. ¥
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Step seamlessly into an
unforgettable adventure.

Fall in lowve with the Matural diversity of Scandinavia. From Norway's
stunning and Breathtaking Fjords to the scenic beauty and feasting on
traditional Swedish cuising. From crossing the Arctic Circle into Finnish
a home 1o reindeers and Midnight Sun to Charming cities of

TAILOR-MADE
'&} PACKAGES:

-- NORWEGIAN FJORDS
== NORTHERN LIGHTS
-~ HUSKY DOG SAFARI

== REINDEER SLEIGH IN TROMSO
-~ |CE HOTEL IN SWEDEN

!

FOR BOOKINGS & MORE INFORMATION
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CALL i

1491 9066025655 |
info@freedomholidayseurope.com

FREED ¥

Freedarm Holidays, 1008, 2nd Cross,
13th Maan, HAL 2nd Stage, Bangalore 560008
wwnw freedombolidayseurope com

Copenhagen. Or visit iceland the Land of Fire and lce

-- SANTA CLAUS HOMETOWN

-- ARCTIC GLASS IGLOOS IN FINLAND
-- DENMARK'S HISTORIC HARBOURS
== |CELAND'S MAJESTIC LANDSCAPES

We offer tailor - made travel packages for all interests and needs at
an unbeatable quality & price from start to finish. We add a creative and
professional touch that ensures great genuine local experiences!




AWARD-WINNING ASIAN HOSPITALITY

IN THE HEART OF ORCHARD ROAD

Mandarin Orchard Singapore has been a
landmark of Asian hospitality on Orchard Road
since 1971, preferred by discerning international
travellers for its service excellence and prime
location in the heart of Singapore’s moslt
praminent shopping district.

1,077
guestrooms and suites that offer views of the

The hotel boasts some spacious
city skyline from higher floors. Each room is
equipped with advance in-room technologies
including a smartphone solution that provides
registered hotel guests complimentary local and
international calls, as well as access to unlimited
4G data throughout their stay, Guests can also
enjoy the latest blockbuster movies through a
complimentary movie platform available in all

roomes.

Bespoke amenities await guests of the Meritus
Club—irom the personalised service of Meritus

Ambassadors, to all-day refreshments served in
the exclusive environment of the Meritus Club
Lounge at Top of the M.

Mandarin Orchard Singapore offers over 30,000
square feet of versatile meeting and function
spaces, backed by the dedicated assistance of
Meeting and Event Specialists.

Starring in the hotels vibrant lineup of
restaurants is the all-time favourite Chatterbox,
home of the legendary Mandarin Chicken Rice;
Triple Three, a Japanese-inspired international
buffet restaurant; and Shisen Hanten by Chen
Kentaro which was awarded two stars Michelin
Guide Singapore 2016, 2017, and 2018, making
it the highest Michelin-rated Chinese restaurant

island-wide.

For some well-deserved retail therapy, right on
the doorstep of Mandarin Orchard Singapore

MANDARIN
ORCHARD

SINGAPORE
BY MERITUS

is Mandarin  Gallery, a unique shopping
destination featuring an exciting variety of luxury
brands and boutique eateries, making for an all-
encompassing retail and hospitality experience

for guests of the hotel,

Book direct on meritushotels.com/orchard and
unlock an extra 10% off room offers when you
sign up as a Meritus Rewards member.

TG Travel Awards
2010, 2013, 2014, 2015, 2016, 2017
Travel Weekly Asia

Readers” Choice Awards 2017

TripAdvisor
Certificate of Excellence 2016 & 2017

World Luxury Hotel Awards 2016

| Brand

233 Crechard Road, Sihgapore 238867 | T+65 6737 4411 | F+B5 6752 2361 | orchard@mantushotelz com
INDIA SALES OFFICE +91 11 6557 0984 | gsointiatimaritushotels com




].4 TRAVTALK  SEPTEMBER L FORTNIGHT ISSUE 2018

AVIATION

Stay updated even on air

Thai Airways has introduced Live TV and Wi-Fi on selected flights to help travellers remain abreast of the
latest news and developments while on board. The airline also has high hopes from the Indian market.

ﬁKarishma Khanna from Bangkok

he new Live TV on board is

only available in some of the
aircraft, especially the long-haul
ones, informs Viset Sontichai,

Viset Sontichai
Director—Indian Subcontinent
Department — Commercial, Thai Airways

Australian and New Zealand
routes. Passengers from India
connect the flight from Bangkok
to Australia, New Zealand, Hong
Kong, Japan and Singapore.

Touted as a unique technology,
the Live TV on board helps

the traveller to understand
what's happening round the
world in real-time and enables
passengers to watch broadcast
television programmes, such as

L€ We have introduced W-Fi technology
and a new aircraft. We usually operate
Boeing 787 in Delhi on the late-night flight.
We hope to increase the frequency to
Delhi and Mumbai in the future 39

also find out the world gold price
or the world oil price in real-time.
Even during the 2018 FIFA World
Cup Russia, everyone could
enjoy itin real-time.”

Sontichai was also vocal about
the Indian market. “We have
introduced W-Fi technology

25-27 JULY 2018, BANGKOK
surrorenay. (INYX  Panasonic

was a problem with the 787, we
have withdrawn it and replaced
with Boeing 207. | believe, in
near future we can increase the
frequency to Delhi and Mumbai.
As our latest addition to our
fleet, we will operate our brand-
new aircraft Boeing 350 to India
and it includes the Live TV and

“The target for India is 20 per
cent compared to the previous
year. That means that in the key
cities, we can increase more
frequency,” Sontichai said.

The airline is however planning
to start new routes in Tier-ll
cities of Ahmedabad, Amritsar,
Kochi and Guwahati. In the

Director—Indian Subcontinent
Department — Commercial,
Thai Airways. The facility is
available on the European,

news channels and sports com- explains, “If a businessman
petitions. Speaking on how it wants to know about the world
would enhance the experience of ~ stock market, he can instantly
passengers on board, Sontichai check out the updates. He can

and a new aircraft. We usually Wi-Fi,” he said.
operate Boeing 787 in Delhi on
the late-night flight at 3:00 am
in the morning. But since there

last one year, the airline had
approximately only 5 per cent
Thai Airways has set targets of passenger increase from the
for this year in the India market. Indian market, &

& Hahn Air
Complimentary benefits await you!

Take advantage of exclusive Hahn Air benefits

receive 1 ADM-waiver per rolling year
stay up-wdate with the Hahn Air newsletter

Email: serviceindia@hahnair.com (daily) Toll-free number India: 1-800-1021-169 (Mon-Fri)
Email: service@hahnair.com Phone: +49-6103-7331-200
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BIAL high on tech

Javed Malik, Chief Operating Officer, BIAL, talks
about long-term expansion plans at Kempegowda
International Airport, Bengaluru.

ﬁManas Dwivedi

As the operator of Kem-
pegowda International
Airport, Bengaluru, Bangalore
International Airport Limited
(BIAL) is constantly innovating
and reinventing itself to provide
best possible experiences to
travellers. Javed Malik, Chief
Operating Officer, BIAL, says
that they are aiming to increase
the annual passenger through-
out during peak hours and
working on the construction of
Terminal 2 and the New South
Parallel Runway (NSPR). “The
work on the 4000-metre NSPR
has begun and is expected

to be ready for operation by late
2019. The new runway

will cater to all types of
aircraft. Terminal 2 will be

built in two phases — with
Phase-I scheduled for
completion by mid-2021,"
informs Malik.

As part of the interim
capacity enhancement

Javed Malik
Chief Operating Officer
BIAL

measures, BIAL has already
increased the number of

self-check-in kiosks, check-

in counters, security check
zones, swing gates and taxi
parking. “We are currently
working on additional gates,
self-bag drop counters,
auto-tray retrieval systems,
e-gates and queue manage-
ment,” he adds.

Talking about new and
emerging technologies to

transform the airport experi-
ence, Malik says that BIAL

is aiming towards providing
facilities and amenities that

are meant to serve rapidly
changing customer needs. He
explains, “A digital roadmap for
the airport is in the pipeline in
partnership with Accenture. We
want to introduce more digitally
advanced services and
products at Bengaluru to ensure
that passengers and partners
have the advantage of future-
forward technologies.”

Explaining more about the up-
coming Terminal 2, Malik says
that the new terminal’s interior
will reflect the art, tradition
and culture of Karnataka and
Bengaluru. “T2 is envisaged
as a first-of-its-kind - a
terminal within a garden — that
will blend with the ethos of
Bengaluru as a Garden City.
The interiors with sustain-
ability are built into the design
aesthetics of all our projects,”
he mentions. &

Insuring travel well

Business trips abroad are always exciting, especially if
it's a dream destination. But, there are times when such
dreams turn into nightmares, despite the prepared plans.

ﬁTT Bureau

ajesh Chikkon, a seasoned

travel industry executive,
well-acquainted with the im-
portance of travel assistance
and insurance, opted for an
adventure sports add-on with
TrawellTag Cover-More, based
on the itinerary of the trip.

During the last leg of his
business trip to Australia, un-
fortunately, Chikkon met with a
horrific accident on a Segway
ride at one of the national
parks. It was discovered that
Chikkon had broken his femur.

The trip coordinator informed
TrawellTag Cover-More about
Chikkon’s incident and he

£ My adventure trip in Australia was
cut short due to a Segway mishap, but
TrawellTag Cover-More put me back on
my feet, leaving no regrets of the toury

Rajesh Chikkon

was immediately airlifted to a
hospital for further treatment.

With appropriate care and
cashless treatment, Chikkon
was discharged and escorted
back to India by his brother-
in-law, whose visit was also
facilitated by TrawellTag
Cover-More. Chikkon’s wise
decision-making coupled
with a holistic assistance and
insurance plan stood by him
through rough times.

We don’t want to just meet
your expectations, we want to
repeatedly exceed them!

¥ Rajesh Chikkon’s wise
decision-making coupled
with a holistic assistance
and insurance plan stood
by him through rough
times

End to End Solution
for Business Travel

Solution for TMC

@
Global Corporate
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Corparate Deals &
Revenue Management
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Front Desk Sclution
far Travel Consultant

&

Robotics, Fulfillment
& Post Booking Support

2

Midoffice
System
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2

Reports
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Solution for Corporates

Self Booking Toaol

for Corporate Employees

Corporate Policies

& Approval Workflow

Mabile App
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Duty of Care
& Bl Dashboard
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Expense
Management
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Ancillary
Services

For any enquiry contact us at:

INDIA: +91 124 663 6970
BRAZIL: +55 11 2847 4959
UAE: +971 54443 3909

Skype: sales.quadlabs | Email : info@guadlabs.com
Web: www.QuadlLabs.com

WORLDWIDE LOCATIONS: & INDIA & BRAZIL & UAE
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WORLDTALK

The following regular column provides you a brief update on world events and how they impact the tourism sector.

i Nikhil Jeet

World Talk

The country came to
a standstill recently
as people tried to
deal with its newly
introduced cur-
rency. Thousands of
business closed in
order to adapt to the
“sovereign bolivar”
while many workers
stayed at home.

o

Venezuela

The US-China trade

war shows no sign
of slowing down
with fresh tariffs
being imposed this
week. Business in
both sides of the
Pacific are feeling
the heat of tariffs.

e

A

Jakarta, Indonesia

Vienna is the most
liveable city in the
world, according to
the Economist Intel-
ligence Unit's 2018
rankings. It ended
Melbourne’s seven-
year stay at the top

spot last week. New
Delhi figured at 112th
and Mumbai at 117th
position out of 140
cities.

New research says
that if unchecked,
nearly all of North

Jakarta could
be sub-merged \

underwater. Java

is right next to the
Java Sea and has
13 rivers running
through it.

Seoul, South Korea

Seoul has seen its
first-ever deaf taxi
drivers take to the
road this week,
thanks to a new
software that's been
launched to help
reduce the local
stigma of hiring
hearing-impaired
people.

Sprinting legend
Usain Bolt has

_~] taken his first steps

towards becoming
a professional foot-
baller after starting
an “indefinite” trial
with a top division
side in Australia. We
hape his football
career lasts longer
the 100m final.
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Incredibly new departures

Sans Incredible Vacations has introduced two new fixed departures — possibly being offered for the first
time — a 19-day Diwali package in the USA and a 12-day Christmas holiday in New York with a New Year
in Las Vegas. A special Diwali offering to the Canadian Rockies is also on the cards.

4TT Bureau

Aspecialist in customised
vacations for North Amer-
ica (USA and Canada) strictly
in B2B space, Sans Incredible
Vacations LLC has designed
multiple fixed departures
ex-USA. It has now introduced
new fixed departures for the
Indian market. Speaking about
them is Nalin Kapadia, Vice
Chairman, Sans Incredible
Vacations LLC. He says, "We
have recently introduced fixed
departures for Diwali in USA

i
Nalin Kapadia
Vice Chairman
Sans Incredible Vacations

and Western Canada, and
Christmas in New York with
New Year in Las Vegas. This
is probably the first time ever
that this has been offered.”

Not just this, the company
has a strategy to grow further.
“We are planning several road-
shows and workshops around
the country. The first one will
be held in Ahmedabad on
September 4, 2018. A senior
officer from the US Consulate
will also be addressing the
attendees. This will be a great
opportunity for the travel
agents to offer readymade
products to their clients,”
Kapadia reveals.

Top North American
spots for Indian visitors

According to Kapadia,

the most popular cities or
tourist spots in the USA

for Indian visitors are: New
York, Washington, Orlando,
Niagara Falls, Las Vegas,
Los Angeles and San Fran-
cisco. In Canada, the most
visited places by Indians are
Toronto, Niagara Falls, Banff,
Jasper and Vancouver.

Speaking about the new
products that are being
promoted for the US are fixed
departures for 2019 with four
options. Kapadia says, “We
are introducing a visit to Lake
Mammoth and Lake Tahoe in
the West Coast, adding a few

more exciting experiences in
New York like the Beast Ride
as well as Washington which
includes the Spy Museum

and so on. We will also inten-

sify our efforts in promoting
edu-tourism. This will be to
Kennedy Space Centre in

Orlando and Johnson Space
Centre in Houston.” The
company is also promoting
customised packages to
Canadian Rockies and to East
Canada. It has special pack-
ages for Robotics Classes for
all age groups in Toronto.

The USP of the company is
that it offers its agent partners
something not many tour

operators in the industry offer -

flexible fixed departures to the
US. “Our fixed departures for
the US are immensely flexible,
allowing passengers to join in

even for a part of the tour. Our
passengers have the option of
doing only the East Coast or
the West Coast. Also, unlike
other DMCs, our itineraries
are full board and are inclusive
of all inter-city land travel,"
Kapadia says. ¥
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South Africa In all Its glory

About 175 delegates marked their presence at the recently-concluded four-day OTOAI Annual Convention
held in Cape Town. OTOAI has held its past conventions in Manila, Bali and Ras Al Khaimah.

ﬁKanchan Nath from Cape Town

he year 2018 holds special

relevance to South Africa
as it marks the centenary of
the birth of Nelson Mandela.
Speaking on the convention,
Mahendra Vakharia, President,
OTOA!, said, “About 175 dele-
gates attended the convention.
The line-up of international
speakers comprising Greg
Klassen, Principal, Twenty31
Consulting; Mallini Singh,
Digital Customer Expert
and Avinash Chandarana,

¥ OTOAI believes in updat-
ing its knowledge on a daily
basis to stay relevant in
business. Co-curated tours
and understanding clients’
requirements is the need

Group Learning & Develop-
ment Director, MCI, was well
received by the delegates.
Information from the experts
about what is happening in
the industry and how we can
manage it to our advantage
was important.” On South Af-
rica as the destination for the
convention, he added, “Many
of the delegates were visiting
South Africa for the first time.
It was a good opportunity to
experience the destination,
see it and take back home the
marketing and contracting de-
tails, so that they can promote
tourism to this country.”

Elaborating on what's next on
the agenda for OTOAI, Vakharia
said, “We will continue with
workshops and trainings in

the different parts of India for
members and will start plan-

ning for the next convention.
For example, in Ahmedabad,
we have tied up with a training
institute that is certified by an
American certificate of trainers.
Training will be free of cost for
all our members once a month
for about six months.”

Himanshu Patil, Vice President
and Chairman-Convention,

OTOAI said, “The growing in-
comes of the middle class, the
huge population and the way
social media is transforming
lives of so many Indians is all
impacting travel. Earlier, South-
east Asia and Europe were

the most popular destinations,
but the scenario has changed
now. People are keen on going
experiential and want to explore

destinations off-the-heaten-
track. Today’s traveller is
knowledgeable and researches
all his ideas and plans online
before approaching us. That's
what also motivates us to be
on our toes.”

Gurdeep Singh Gujral, Joint
Secretary, Co-chairman-
Convention, OTOAI stated, “Our

theme this year was highly ac-
claimed. I also extend my thanks
to my OTOAI members for their
support and trust they have
shown in our team. | am sure
our South African sellers will
definitely benefit from the table-
top meetings and our members
got a chance to explore Cape
Town and other cities during the
post Fam trips.i'

INDY

For reservation contact
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BLENDING HISTORY
WITH SOPHISTICATION

A luxury hotel in Fort Kochi,
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history with sophistication.
Step into the
enter the 200-year-old
structure and find a modern
sanctuary in the hotel’s

striking art deco renovation.
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Kerala rises from ashes

The tourism and hospitality industry in Kerala hopes to
get back to normal from the beginning of September, es-
pecially with airport, roads and hotels reopening soon.

ﬁTT Bureau

fter the severe floods in

Kerala, the tourism industry
is geared to be back in busi-
ness by September 1, 2018,
says Sejoe Jose, Chairman,
IATO Kerala Chapter. “The
airports are expected to be
operational by September 1,
2018. Even the roads to various
destinations are now open and
local people are travelling from
one place to another. Roads
from Kochi to Thekkady and
Munnar are now open. About

Sejoe Jose
Chairman
IATO Kerala Chapter

£ € At a recent meeting with KTM Society,
we estimated a loss of "1000 crores
for the tourism industry 3

two or three resorts have been
severely damaged in Munnar,
but apart from that, the rest are
fine. However, in Kumarakom
and Alleppey, it will take another
week for things to open. On the
other hand, Trivandrum, Malap-

puram and Cherai are safe.
Wayanad in northern Kerala and
the coastal sides of Calicut and
Bekal are now open,” he adds.

Jose insists that tourists would
be able to come to Kerala

starting September, but the
bookings might not come right
now. “Kerala would be ready

to receive guests from the first
week of September. However,
nobody is expecting the book-
ings to start immediately as it is
going to take time. At a recent
meeting with KTM Society,

we estimated a loss of ~1000
crores for the tourism industry,
for people directly and indirectly
affected. The loss owing to
cancellations is estimated to be
around ~120 crores,”

he informs.

Jose is optimistic now that life
and business would be back
on track very soon. “Alleppey
and Kumarakom would take
a while to regain themselves.
Most of the highways are
open. Some cleaning require-
ments exist, especially with
TNe 11000 water coming up 10
5-8 ft in many houses. There
is more damage and loss in
the suburbs than the touristic
sites,” claims Jose. &
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OTOAI embraces digitisation

Besides gaining knowledge about various tourism products of South Africa, agents agreed in unison
that the need of the hour is to change and adopt digitalisation to remain relevant in business.

*Kanchan Nath from Cape Town

The networking as well as the B2B
meetings went well. The convention
brought all the tour operators together
along with the DMCs here in South
Africa. One can see the performance of
tour operators in the next one year who
have to sell South Africa in their itinerar-
ies. For the next year’s convention, we
are considering about 15 destinations.
As our priority, we will definitely come
out with one of the partners where we
think the tour operators need more
education and exposure to. As far as
digitalistion is concerned, we do not have to panic but act.

Guldeep Singh Sahni
Founder Member, OTOAI &
Managing Director, Weldon
Tours & Travels

About 175 Indian delegates at-
tended the OTOAI convention. Over and
above, more than 70 per cent of them
were visiting South Africa for the first
time to meet suppliers and gain knowl-
edge in exploring and experiencing the
product. It was a great opportunity for
tour operators of Tier-Il and Ill cities to
~explore Cape Town by joining on their
pre and post FAMs and explore the
beauty of South Africa. We were keen
to take visa challenges and encour-
age the tourist authority to adopt the e-visa mode for a faster and
seamless process. We also want to encourage more airlines to
enter this market as well as re-launch direct flights to major hubs
to enable increase in numbers to this country.

Shravan Bhalla
EC Member, OTOAI & CEO,
High Flyer

The DMCs at the convention
were excellent as they provided
us with relevant information and
product knowledge. The lectures
and sessions were educative for
travel agents. It is important for
all of us to adopt digitalisation
S0 that we can improve our business.
OTOAI did a commendable job by
organising its convention in Cape
Town. South Africa is a destination
to be explored in all its beauty.
All the EC members of the association have undertaken a lot of
efforts to deliver a successful event. Next year, | think
we should head to Australia or New Zealand for
the convention.

Ajay Sengar
Chairman—Western
Chapter, OTOAI

Overall, there has been a good
feedback from travel agents from the
southern region about the convention.
Most importantly, agents liked the des-
tination. Agents were updated about the
latest tourism trends and informed well
through B2B meetings. We also learnt a
lot about the various tourism products
that South Africa has to offer. The
convention is evolving with each event.
In the last few months, a few meetings
were held in the southern region. With
just 38 members, we are very selective
about our members and ensure they are genuine tour operators
who are involved in good quality business.

Manish Kriplani
Chairman—Southern
Chapter, OTOAI & CEO,
Baywatch Travels

OTOAI convention had some great
speakers this year. The subject chosen
is also very apt for what is happening
back home. The association put its best
foot forward in terms of arrangements;
it does not seem like it's their fourth
convention. Travel insurance now has
become a commodity. Everybody can

buy travel insurance, what’s going to '
Dev Karvat

really differentiate is the assistance. The !
. . . CEO-Emerging Markets,
way we are going to differentiate one Cover More

from the other is the key. How it reaches

out to the end customer is going to be through artificial intel-
ligence, where the customer dynamically gets the right product to
where he is travelling rather than a static product.

This is my second OTOAI conven- e
tion. | must compliment the association b
in doing a commendable job. OTOAI is
an excellent organisation and its going
to go to great places. Outbound agents
have a lot of common issues that need e
to be addressed and | think that OTOAI ]
has filled the void to a certain extent.
We needed one common voice to stand
up and address the outbound trade’s
concerns and grievances. Digitalisation
is definitely the future and its good they are working on this at this
point of time; it's only going to help the members. | am taking a lot
of knowledge back home.

Surinder Lidder
Managing Partner
Holiday Bash International

On the first day of the convention,
we got an opportunity to interact with the
MPs and the Minister during which we
put across the demand for the electronic
visa. That was the highlight because it is
very difficult to interact directly with the
Minister otherwise. The implementation
of electronic visa will become much
easier for Indians to visit South Africa.
The hotel, Taj Cape Town is wonderful,
and arrangements were also well done.
Coming here till Stellenbosch, one has
become familiar with the wine country. Next year, | feel the associa-
tion should take its convention to Australia. Members of OTOAI will
now surely give more business to South Africa.

P Pathinathan
Managing Partner, World
Wings Tours and Travels

The OTOAI Convention has created
an opportunity to learn more about
South Africa. It has been an eye opener
to plan and face competition in the era
of digitalisation. The involvement of
South Africa tourism, Ministry along
with the Indian consul has strengthened
our confidence to market South Africa
in India. The speakers delivered valuable
information relevant to our industry’s
growth. The Fam trip was useful in
gaining knowledge about the products
ready for sale to the Indian customers. As a south Indian outbound
tour operator, | could see more of adventure tour possibilities as
adventure activities are not easily available in South India.

K Chandran
Managing Director,
Emperor Traveline

OTOAI Convention had the right
vendors, speakers and senior officials
from the South African tourism board.
The takeaway was embracing digital
technology in the travel business. It was
encouraging to learn that travel busi-
ness is growing rapidly and is poised to
grow by $3 million in about three years.
We could feel the close ties of South

Sgndh}a Pandey Africa with India. A direct flight from
Director Delhito Cape Town will definitely help in
Network Air . .

this regard. Post-convention Fam tour
gave us the chance to see the beautiful spots in and around Cape
Town. South Africa has the right mix of culture, natural beauty and
hospitable people.

My heartiest congratulations
to the working committee of OTOAI
for zeroing in on the beautiful
destination. South Africa entails all
possible features that a tourist would
look out for in their holiday. | am sure
the committee workers of the as-
sociation must have had their share of
challenges in working out the different

itineraries, but all in all, the travel fra- ~ Shabbir Dalal
. . Director
ternity has recognised and understood  gpums Air Travels

the potential of this beautiful destina-
tion. So, the purpose and mission of OTOAI
is well accomplished!

The comment by James Vos, Foster
Tourism Minister, South Africa at the
inaugural event which highlighted OTOAI
Convention as a great opportunity for
everyone to network and find out the
best practices in the industry, was
praiseworthy. He also mentioned the i
plan of introducing e-visa for travellers s

— 3

to South Africa to boost tourism. The _ } 5k
pre- and post-familiarisation trips to Bﬁgi‘o‘r’erma
different locations was effective to Reisen Tours

understand and explore the destination. It

was a great exposure to meet 30-40 sellers from South Africa with
whom we got the chance to meet under one roof, exchange ideas,
new concepts and methods.

| think the event was brilliant; it
went off very smoothly. The place, the
business sessions and B2B meetings
went really well. OTOAI has gone
to such a far-off destination for the
first time. South Africa is a beautiful
destination to sell, there is adventure,
nature, wildlife, deserts and it’s also
perfect for honeymooners. As far as
digitalisation is concerned, we have
no option but to start taking baby
steps now.

Chitra Bhatia

General Secretary, OTOAI &
Managing Director, Aash-
man Air Travels
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Skalleagues network & engage

The third edition of Skal International India’s National Congress was recently held in Kolkata with an aim to promote tourism
and foster friendship among trade,. The association also announced the commencement of three new Skal clubs by April 2019.

For more pictures, turn to page 28 »
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PHILIPPINES @ TUIN are Synonymous

Be it shopping, nightline, food, beaches, fun and frolic, The Philippines just has an appropriate mix of
everything that Indian travellers look forward to during a holiday. Lauding the smooth conduct of Focus
Philippines, the travel trade opines on the myriad offerings of the destination.

ﬁKanchan Nath from Goa

Focus Philippines reinforces the
importance of promoting bilateral
networking opportunities between the
two destinations. These events always
provide an opportunity to update our
knowledge and understand if there is a
new product in the market which could
be further used for marketing to clients.
Agents not only networked with old
clientele and friends but were always
on the lookout for newer opportunities.
It's indeed more fun in the Philippines
when you send your clients there.

Mahendra Vakharia
President

Outbound Tour Operators
Association of India
(OTOAI)

Collectively, there have heen some
very good sessions between the tour
operators and the stakeholders with a
healthy exchange of knowledge. The
people from the Philippines got to
know our interests and requirements.
Philippines is a destination that offers
everything to families and people who
like fun. The country is abundant with

Guldeep Singh Sahni . .
Managing Director casinos, lakes, rivers, vo!canoes _and
Weldon Tours & Travels beaches. Most of the Indians, while

travelling, find themselves comfortable
in an English-speaking country. Philippines caters to most Indi-
ans’ needs of good food and shopping. | think Goa is a beautiful
place to interact and gain knowledge in the best possible way.

Focus Philippines is important be-
cause the word ‘focus’ is what we need
to really focus on. To make any event
successful, a great deal of focus is
required. An event like this, which is a
break away from your usual monotony,
is of utmost importance. Everyone
of us who are here are focusing on
only one aspect - to make Philippines
a success story. Philippines has
just about everything that the Indian
audience really wants, be it shopping,
nightline, food, the fun and frolic and the beaches. So, my tagline
for anyone who wants a wholesome holiday would be, “Why not
the Philippines?

Nagsri Prasad Sashidhar
Head—Outbound Holidays
Mercury Travels

Focus Philippines offers a mix
of segments with MiCE and leisure
players from across India. The event
is an excellent platform to get insights
into the Philippines. The country is
beyond exploring Manila and Boracay
to Bohol, Palawan and other lesser
known destinations. Philippines is a
destination where you get everything

- nightlife, entertainment, food and Sujit Nair
. o . Founder & Group Manag-
various other activities. | highly recom- g pirector

mend our agent fraternity to do MiCE  Akquasun Group

movements in Manila.

The event has been great for
networking that also offered the lat-
est information on different tourism
products of the Philippines. Agents are
motivated to sell the destination and
suppliers got an opportunity to interact
with agents to understand the Indian
market’s requirements. The Philippines
is undoubtedly the perfect destination

for the Indian market as there is no Riaz Munshi-
| barri f tation i Managing Director
anguage barrier, no transportation issue chirag Travels

and ample opportunities for shopping
and nightlife.

Everything at Focus Philippines was
taken care of with detailed attention —
right from hotels to the airlines. We met
with relevant stakeholders to under-
stand the destination well. Honestly, we
had no idea about the vast range of of-
ferings in the Philippines. The country’s
potential is unparalleled. Bohol is just
a day trip from Cebu. Similarly, El Nido
on Palawan island is another emerging
destination. With a lot of information
and knowledge from this place, | am
confident | will be able to pitch this destination well.

e 'l‘,“ £
Daren Memon

Assistant Sales Manager
Thomas Cook India

When | saw the presentations on
all the islands, | was enlightened to
know that the Philippines had so much
to offer. The sessions, time-slots and
the manner in which all the meetings
have been planned and scheduled were
fantastic. When | am going to do a next
MIiCE session for my corporates, | am
going to plan something similar. The In-
dian MiCE market is projected to be the
largest MIiCE market by 2020. | feel that
Philippines Airlines has to introduce
good fares so that we can sell the destination better.

Wil
Naveen Kundu
Founder & Managing
Director
Leisure Corp

Philippines is a beautiful upcom-
ing destination, especially when the
Philippines Airlines introduces a
direct flight to Delhi. With a unique
flavour and character, | am confident
that tourism is going to boom in the
Philippines. We had some very good
suppliers and informative sessions at

N the event. All logistics and transfer
Manoj Bhadola

€00 were very well-organised.
Worldwide Tour Services

The way Philippines has created
the paperwork for creating an ease
for the invitee is absolutely delight-
ful. Currently, we have a via point to
reach the country. The destination is
an experience in itself. Between Port
to Princesa and Boracay, one can go
through three UNESCO sites. Manila
has convention centres which are
next to the best in the world and best

Vikas Khanduri
CEO accommodates small groups up to

Holiday Merchants 50 passengers. A new and emerging

trend among Indians is one of experiential travel and Philippines
is perfect for such travel.

Philippines is an upcoming
destination for which there is a lot of
inquisitiveness. Manila in the Philippines
has a lot of potential for MiCE. The
meetings were great as we formed
good one-to-one rapport with a lot of
suppliers, hoteliers along with exchange
of information. For me, it's a very new
upcoming MiCE destination; so it is a
ot of value to me.

Prashant Kumar Kothari
Director
Good Earth Travel Group

Manilla is one of the best cities
for shopping, MIiCE incentive groups,
casinos, nightlife and everything related
to tourism. Different DMCs and hoteliers
here are from the Philippines; so the
meetings have been very productive.
We have gained a lot of information
about the destination.

SMA Sheeraz
Director
Sheeraz Tours

As a maiden event in Goa for the
Philippines, it justifies the tagling that
it is more fun in the Philippines. The
one-on-one meetings were very well
planned as they provided deep insights
about the destination and the upcoming
tourist attractions. Philippines has been
doing really well in the Indian market. |
think in 2017, approximately 170,000
people have travelled from India to
the Philippines.

\ o
IA.

Ranjana Sharma
Chief Executive Officer
Trav N Tours International

working as well as enjoying.

Manoj Saraf
Managing Director
Gainwell Enterprises

When you have something arranged like this in a place like Goa, there
is bound to be a focus on the destination. That is precisely what is happen-
ing - for 48 hours straight we were all thinking, breathing and talking about
Philippines. In a show where there are 20 suppliers, you tend to focus on
each and every supplier. They remain etched in your memory, therefore
chances are business will happen. If an event is being held in Goa, you are

Philippines is an upcoming destination in the Indian market. Beyond
promoting Manila, Boracay and Cebu, we need to lay more emphasis
on providing exposure to destinations like Palawan, Bohol in the Philip-
pines. The event was very informative and we are very confident selling
Philippines actively now. The arrangement was excellent and we are more
confident and positive about the destination now.

Neera Chaturvedi
Senior Manager—Products
& Contracting-FIT, Cox & Kings
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Exploring new horizons

With the Tier-Il and Il cities as the new talk of the town for business expansion, India Travel Award winners
discuss their plans of enhancing their presence in the new market.

* Manas Dwivedi

% Best Boutique Tour Operator —
Nexus Travels (West 2017)

Vicky Ray, Director, Nexus Travels plans to design
itineraries for a number of new and exciting destinations,
mainly out of which covers most of California for the In-
dian market. “Destinations like Palm Springs, Monterey,
Santa Monica, Anaheim and High Sierra are in the offing.
We are also working on Destination Vancouver and other
emerging locations as well. We are currently not planning
any expansion as we want to focus more on exper-
tise in particular destinations so that we can run
our B2B operations in Tier-Il and Il cities ef-
ficiently,” he said.

% Best Regional Airline —
Silk Air (South 2018)

Jagdish Ram Bhojwani, General Manager—India,
Silk Air talks about expansion in the airline’s product
line, saying, “SilkAir is committed to consistently im-
proving itself to ensure quality service and offerings
amid competition and changing landscapes. On the prod-
uct front, we recently introduced five new meals onboard,
featuring favourite local delights of countries we fly to. Our
complimentary wireless in-flight entertainment (IFE)
system, SilkAir Studio, has also recently been
enhanced with an extended library of con-
tent. With a selection of more than 300
international movies and TV programmes,
there’s now something for everyone.

& Best Airport —
Kempegowda International Airport, Bengaluru (South 2018)

s Best Mid Market Corporate Hotel —
Ramada Bangalore (South 2018)

Talking about expansion at new des-
tinations, Sachin K S, Director—Sales &
South Head Travel Trade, Ramada Ban-
galore says, “We, at Royal Orchid hotels,
have started expanding our properties to
Tier-Il and Il cities. We have already em-

barked on our journey to add 15 new prop-
erties in India with focus on the smaller cities.
Our sales team is strong and we want to make

sure that we have presence in all the cities.
We are looking forward to have 100 properties
by 2020.

Briefing about his plans to enhance serv-
ice quality and facilities, Javed Malik, CCO,
Bangalore International Airport Limited (BIAL)
says, “As the operator of the Kempegowda In-
ternational Airport, Bengaluru, we are constantly
innovating to increase annual passenger through-
put during peak hours. As part of the interim
capacity enhancement measures, BIAL has
already increased the number of self-check-
in kiosks, check-in counters, security check
z0nes, swing gates, taxi parking, etc. We are
currently working on additional gates, self-
hag drop counters, auto-tray retrieval sys-
tems, e-gates and queue management.

Y Best DMC- South East Asia —
TravelBullz (South 2018)

s Best Foreign Exchange Aggregator —
FXKART.COM (South 2018)

TR T - Abdul Hadi Shaikh, CEO, FXKART.com informs
o that the company constantly innovates to bring new
products to the market which can solve the issues of
travel consultants with respect to remitting money for
their overseas bookings. He explains, “Our strategy is to
regularly launch such products and expand our presence
in the online space. To get the visibility and credibility
that every travel consultants desire, we are foraying into
multiple partnerships which can give us access to travel
consultants and help us participate in road shows as well
as association conferences.

Talking about two new destinations, Amit Paul
Singh, General Manager, TravelBullz says, “Two
major initiatives are slated for this year. We are open-
ing two new destinations, Singapore and India by the
end of this year. We have been leading in outbound
travel in India for our destinations; it's about time we
get the India inbound and domestic business right. We
are also starting our own in-house technology to take
care of our growing technological needs.” With a good
team taking care of all the Tier-Il and Il cities, Travel-
Bullz’s reach to smaller agents and town is extensive,
informs Singh.

s Best Destination Management Company —
STHI Holidays India (West 2017)

Elaborating on his company’s plan to enhance
presence in Tier-Il and Ill cities, Gagan Kumar,
Director, STHI Holidays India shares, “Day by
day, we are increasing the number of passen-
gers from Tier-Il and IIl cities with support of
our partners. We are keen to educate our

agents in Tier-llIl cities through our knowl-

edge sessions, roadshows and work-

shops with support from tourism boards.

He further says, “Moving forward, we are

looking to expand our business to new

destinations like USA, Canada and some
island countries.

& Best Debut Hotel — Holiday Inn Express & Suites Bengaluru,
Racecourse (South 2018)

Varun Kamra, Director- Sales and Marketing,
Holiday Inn Express & Suites Bengaluru says,
“We are evolving along with our guests, bringing
about fresh experiences to offer. On the same
lines we are converting the brand from Holi-
day Inn Express to a full service Holiday Inn
Bengaluru and adding up a freebee dining
Indian specialty restaurant- SPICE ART. We
are also coming up with a premium TURF
VIEW- bar on the 17th floor. Overall the hotel
will be a full package for BLEISURE - busi-
ness cum leisure which is the latest trend for
all our smart travellers and guests.

£
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QUICKBYTES

Global trends In travel & tourism

The Indian inbound industry gave a thumbs up for Tourism PowerHouse — an initiative by PATA India
Chapter, held recently in New Delhi, claiming that the event brought to light the current scenario of
Indian tourism whilst suggesting the road ahead.

ﬁTT Bureau

The entire concept of the event is to
introspect—where we were, and most
importantly, to chart the roadmap.
Eminent speakers and panelists at the
event shared global knowledge not
only about Indian tourism, but also on
how tourism has grown in different
countries. It is time for broadly market-
ing India as a tourism destination as

Ll

VK Duggal within India, segments of particular
Former Director General . . . . . .
Tourism interest exist like niche tourism. It is

important for us to move forward with
the times.

It's a great opportunity for the in-
dustry to understand the data and learn
how to increase our business manifold.
Today, India needs a quantum jump,
and we cannot keep on walking. Tour-
ism PowerHouse is a great opportunity
to first learn, sit down and then discuss
on ways to move further. What was
interesting were the multiple knowl-
edgeable sessions and discussions.
Hopefully, we will have some positive
recommendations for the Government
of India out of this.

Captain Swadesh Kumar
President, Adventure Tour
Operators Association

of India

Tourism PowerHouse is an eye
opener in terms of what lies in future,
how small operators are going to
work and if tour operators are going
to survive under the present circum-
stances. Today, with the explosion of
technological advancements, online
companies are increasingly on the rise.
The projected figures of having 30 mil-
lion tourists by 2030 is going to give a
big boost and annual increase of 9 per
cent growth has displayed a positive
note. | feel that SMEs and small operators get a good boost out of
these sessions.

Pronab Sarkar
President, Indian Associa-
tion of Tour Operators

The speakers at the event enlight-
ened us with some great sessions
on hoth the days. | was particularly
impressed by the digital marketing
session. There was a lot to learn from
everyone—right from Mario Hardy,
John Koldowsky as well as Rashmi
Verma. The speeches were power-
packed and very relevant for all the

PATA's first-ever Tourism Power-
House brought together both national
and international experts. This helped
us get both sides of the story, right from
internal and external standpoints. The
event enabled us to closely observe
innovation trends in the industry where
mobiles continue to rule the roost.
Discussions about Artificial Intelligence,

Tourism PowerHouse was well
structured, short, crisp and very
direct. This, according to me, is the
way forward. A lot of relevant subjects
are being covered. We've got a great
overview on data and where the
industry is forecast to be. We also saw
some of the impacts of technology as
well as the disruptors. This summit

atendees, | TUSLCOMIEMent AT S oy ChEDOS a0 VRS fouse g deavere  atteuel - ai ouched upon cruialsujecs ke £ e
India Chapter for this wonderful Federation of Associa- useful in making us aware of predicting  gie gast and South Asia sustainability that is very critical to the  select Group
programme and initiative. Eg;; glzgdlan Tourism & people’s needs and requirements. Travelport growth of tourism in today’s times.

PATA India Chapter has put a lot of . Qur first-time experience in such A Tourism PowerHouse is a great ini-

thought in putting together the Tourism
PowerHouse. Eminent speakers from
India as well as from outside were
invited to shed knowledge on global
trends in the travel trade. We did learn
about the changing scenario globally
in the travel and tourism industry. The
initiative brought inbound leaders from
around the country together to learn
and exchange knowledge.

JK Mohanty
Chairman & Managing
Director, Swosti Group

an event exposed us to what the
international market is all about. We
have listened to experts who have vast
knowledge in guiding people on how to
develop tourism for the next generation.
New trends exist in the inbound market
with more millennials coming to India.
Inbound travellers are looking for experi-
ences rather than just the sightseeing
options. Earlier, people used to visit for
three weeks but now, they are even coming for 10 days.

oxX |

Sunirmol Ghosh
Director
Indo Asia Tours

tiative to get the best of brains across
the globe together under one roof. The
platform allows to share their vision,
both in terms of the way forward,
technology and the best practices that
the Indian fraternity can adopt. The
platform also increasingly makes us
learn how to move forward in business
and grow for the future.

Anil Parashar
President & CEO, InterGlobe
Technology Quotient (ITQ)

Tourism PowerHouse by PATA India
Chapter is an excellent initiative. In
fact, the most important aspect of the
event is that it is very informative for
the attendees. Professional speakers
shared a lot of information which is
useful for the industry. An event like this
is much relevant in today’s times when
everything is going digital, where by the
time you make your next cup of coffee,
the customer is already gone.

Mukesh Goel
Director
Oriental Travels

Tourism PowerHouse is a great step
in educating the Indian tourism industry.
The speeches and the presentations
at the event were evocative of a lot of
research work. It was good to listen to
how digital technology is leading the
way forward and how one can counter
it, embrace it and take things forward
through it. The event also talked about

how to be cautious on various notes on  Sunil Gupta
- CEO
digital technology. WelcomHertage

It was a great pleasure for me
to attend this event as it was very
informative and knowledgeable. Tourism
PowerHouse has highlighted the myriad
aspects of tourism promotion. In fact,
Rashmi Verma, Secretary, Tourism, in
her speech, covered all the potential
points of development of tourism in
India and abroad. It was a great learning
experience for us and will help us in
strategising for the future.

CP Dhakal
Secretary—Tourism & Civil
Aviation Department, Sikkim

Rakesh Mathur
Co-Founder and Secretary,
Ecotourism Society of India

Tourism PowerHouse was an extremely informative event backed with
insightful data and powerful inferences on what lies ahead. However, one
of the most important learnings from the event was about sustainability—
whether it was in the luxury tourism segment or millennials, | am glad to
know that sustainability and reducing the carbon footprint has become a key
factor today when people decide to travel by thinking on how to travel, what
experiences to gain and ways to involve the community.

Tourism PowerHouse by PATA India Chapter is an extremely good plat-
form for the travel and tourism industry in India. | am fortunate to be a part
of this event and attend the knowledge sessions and panel discussions.
This will definitely help us as far as Northeast India is concerned. Keeping
this knowledge gained in mind, we will make our packages accordingly. It's
a great move to bring the tourism industry in India and outside together on
one platform and facilitate an exchange of ideas.

Avrijit Purkayastha
Koyeli Tours & Travels
Guwahati
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STATISTICS
6% occupancy for hotels

The nationwide occupancy for all branded hotels was 65.6% in 2016-17.
The hotels that have existed since 2012-13 achieved 68.4% occupancy last
year, according to a report by HVS Global Hospitality Services.

Performance of existing hotels (2012/13 - 2016/17)
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—— Occupancy of Existing Supply of 2013/14
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—— Occupancy of Existing Supply of 2016/17

+ The 2015/16 supply has been modified to exclude the performance of irrelevant supply.

B Hotels that have been operating since 2013-14 clocked 67.9 per cent occupancy in 2016-17.

Bl On the average rate front, while India’s ARR was ~5,658 in 2016/17, for hotels in existence since 2012/13, the ARR
last year was more than ~6,000.

Source: HVS Global Hospitality Services

Mumbai tops In hotel occupancy

Mumbai is leading in terms of hotel occupancy (74.2 per cent), according to
a recent report by HVS Global Hospitality Services.

Proposed branded hotel rooms across major cities (2016/17 — 2021/22*)
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* The supply for 2021-22 has been computed by adding the active future supply to the existing base of rooms in 2016-17

B As expected in the second year of the up-cycle, all major markets tracked witnessed an increase in revenue per available
room (RevPAR) except Agra. Interesting to note, Noida saw the highest year-on-year growth in RevPAR (16.0 %), followed by
Hyderabad (11.4%) and Ahmedabad (10.7%). Noida displayed the lowest occupancy (56.9%) and Ahmedabad, the lowest
average rate (3,840), the study said. All 13 hotel markets depicted an increase in occupancy leaving Pune (-0.7%), even as
some markets saw a lower growth (Bengaluru and Mumbai at 0.4% and 0.6%, respectively).

Source: HVS Global Hospitality Services
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South African Tourism

Mumbai
South African Tourism has announced Neliswa Nkani’s appointment
as the Hub Head for Middle East, India and Southeast Asia. A South
African citizen, Nkani will now assume reigns
and spearhead the national tourism board’s
initiatives in India. Nkani comes with holistic
tourism experience that includes marketing,
strategic government relations, negotiating,
tourism, sales and investment facilitation.
She will be instrumental in helping the
South African travel industry understand
the Indian market better, and in encouraging
tailored destination offerings to cater to
the tastes and demands of travellers
from various regions across India.

The St Regis Mumbai

Mumbai
The St Regis Mumbai designated Sachin Mylavarapu as its Hotel
Manager. Mylavarapu brings with him 17 years of experience in
hospitality. He joined as EAM—Food & Beverage
of India’s first St Regis in May 2015 and has
since been an integral part of the successful
launch of the brand in India. He played an
important and vital role in positioning the
iconic brand as ‘The Best Address’ and as
market leader in revenue and reputation over
the last three years. Mylavarapu graduated
from IHM Hyderabad and holds
a Masters in Hospitality
Administration and Revenue
Management from Cesar
Ritz, Brig in Switzerland.

Four Seasons Hotel Bengaluru

Bengaluru

Fredrik Blomqvist is the General Manager of Four Seasons Hotel
Bengaluru scheduled to open in the ‘Silicon Valley of India’ in the
atter part of 2018. Helming the pre-opening team
of this much anticipated Four Seasons property
in the Indian subcontinent, Blomqvist is looking
at positioning this uber luxury destination
as a futuristic hub in the city of Bangalore.
As a Four Seasons veteran, he has worked
with Four Seasons across the globe - Dublin,
Philadelphia, Guangzhou, Chiang
Mai, Jakarta, Shanghai and now
Bangalore.

Airbus India
Delhi

Airbus India has appointed Anand E Stanley to succeed Pierre de
Bausset as President and Managing Director. Pierre and Anand will
work through a transition before the new
appointment takes effect on October 1, 2018.
Stanley brings a wealth of international
experience in Sales, P&L management,
M&A, Aftermarket and Manufacturing. His
knowledge of the Indian market will deepen
Airbus’ commitment to the local aerospace
and defence industries, and will drive its
indigenisation to boost India’s economic
growth. He will pursue the consolidation
of Airbus businesses in India with
a view to further reinforcing the
position of the group for long-
term success and growth.

Clarks Inn

Delhi
Rahul Malik has been appointed as General Manager—Operations
at Clarks Inn Group of Hotels at the Corporate Office. A hospitality
professional and a visionary with expertise in
business, strategic maximisation of revenues
and overall profitability with the utilisation
of available resources, Malik's experience
spanning over 18 years, encompasses
Sales and Marketing, Rooms Division, Guest
Relationship Management and Pre-Opening
assignments. He has worked as Head—Sales
& Marketing at Golden Tulip Hotels as well as
other prominent brands like Pride Hotels, ITC
Fortune Hotel, Radisson Hotel Group with

Park Plaza, Park Inn and Country Inn &
Suites Gurugram.

MOVEMENTS

Abercrombie & Kent
Delhi

Dr Amit Sharma assumes charge as Vice President—Contracting &

Product Development for Abercrombie & Kent. With over 16 years of

experience in travel and tourism, Sharma’s role

extensively involves dealing with vendors and

buyers for inbound tourism. He spearheads

negotiations, contracts, product development

and quality control. He has a PhD in

§ Management in Sustainable Development
and MDP Alumni of IM Calcutta.

The Ritz-Carlton Bangalore

Bengaluru
The Ritz-Carlton Bangalore announced the appointment of Amitabh
Rai as its new General Manager. Rai will be responsible for ensuring
that guests depart with memories of a truly

exceptional hotel experience, reflective of
the brand’s iconic legacy worldwide. With
over 25 years of experience in business and
hospitality, Rai has worked in multiple hotel
properties in India. He started his career in
1993 as an Assistant Manager Front Office |
and within a span of 10 years, became the
General Manager at The Oberoi Grand due to

his driving passion for hospitality and
people. He is a graduate from St 4 :
Joseph'’s College for Arts & Sciences,
Bangalore University.

lebua Hotels & Resorts

Gurgaon
Mamta Pall has been appointed as Director of Sales—South Asia of
lebua Hotels & Resorts. In her current role, Pall will be responsible for
handling the sales of the properties under the
lebua Hotels & Resorts portfolio, Bangkok’s
best performing luxury hotels, Tower Club
at lebua and lebua at State Tower, and
boutique hotels in India, lebua Lucknow
and lebua Corbett. Prior to lebua, she was
heading the India Global Sales Office of
Rotana Hotels at Outbound Marketing for
five years. Pall has been associated with
brands like SOTC Kuoni, TUI and
i Uniglobe, during the course of
} J her career, and has handled all
L' senior management roles in
Sales & Marketing.

Lords Hotels & Resorts

Mumbai
Kajal K Chandan has been designated as Marketing Manager of
Lords Hotels & Resorts. In her current role, she is responsible for
implementing marketing and advertising
U campaigns, development and execution of
1) marketing programmes, communications
and promotions for all the brands,
working with vendors and key internal
departments on assigned projects,
participating in  industry  related
seminars and awards, and proposing
and implementing hotel  specific
marketing strategies to promote
revenue growth. Prior to this,
Chandan worked with Ginger
Hotels, Tata Enterprise and
Pride Hotels and Resorts.

To execute things with perfection is the motto that
Davinder Juj, General Manager, Eros Hotel Nehru
Place, New Delhi, goes by. “A smooth execution based
on detailed planning is always soothing,
but it's also important to ensure
whatever has been planned is put
~ §l into execution for best results,” he
8 says. Juj loves visiting the English
countryside when it comes to
international travels, and in India,
he prefers being home. “Goa is
my preferred choice of
destination.  Good
weather and the
choice of activities

claims.

101 Hing peopie

available makes it |
very lively and
relaxing,”  he |

Gaurav Rege, General Manager, Jehan Numa Palace
Hotel, loves to run and indulge in work-out. He has run
the yearly half marathons for the past three years and
preparation for this gruelling 21-km
run itself is a motivator for him.
He says, “The workouts that
form part of the preparation
process are a wonderful de-
stresser. The most precious
time of the day is reading
out stories to my six-year-old
daughter.” His most memorable
holiday moment was a few
years ago in Vizag on
" a beach holiday
Sl ith his wife.

Paul Starrs, Chief Commercial Officer, Oman Air, is
a towering figure at 6.4’. But he is down-to-earth
and loves to travel. A Scot who has made Oman his
second home and loving every bit
of it, Starrs’ wish is to take a year
off one day and travel across
India. “I really want to go to
. Ladakh. India is a country, |
* 0 have always been fascinated

j with. | absolutely adore Indian
3 _.-’ food and | could eat it every
' day!” he exclaims. His favourite
holiday destination
is Corsico.
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SITARA

AVIATION

Aviation gives wings to tourism

The Ministry of Civil Aviation has been working closely with the Ministry
of Tourism to begin flight operations to 34 tourism sites across India.

ﬁTT Bureau

Speaking at a joint

press conference with

KJ Alphons, Minister of State
(I/C), Tourism, Suresh Prabhu,
Minister of Civil Aviation said
that the aviation industry has
reached a growth rate of 20
per cent for almost four years.
“With the growth, people’s
expectations are also growing
faster. We are trying to cater to
the growing demands of all the
states, passengers and aspir-
ants of flying.” Also present at
the press briefing were Jayant
Sinha, Minister of State,

Civil Aviation and RN Choubey,
Secretary, Civil Aviation.

Talking about working with
Ministry of Tourism, Prabhu
said, “We are working with
MOT to identify destinations
which are attractive to tourists
and where air connectivity

iS an issue so that we can
provide that. We are working
to identify hotspots for tourism
across India, where we can
identify air connectivity to ex-
ploit its true potential, so that
India continues to get more
tourists in the process. Every
tourist brings in 15 jobs on site
or off site, and therefore this

is a very important sector. As

Ops

& Kannur, will also start
operations from October
1,2018

4 Kannur is going to be
connected to Abu Dhabi
by Jet Airways; to Dam-
mam by GoAir; and to
Doha by IndiGo

¥ These three interna-
tional flights will be com-
mencing anytime from the
winter schedule

the Minister of Commerce, we
have identified tourism sector
as one of the dominant
service sectors.”

Alphons added, “We have
given a proposal to MOCA

Prabhu also updated the press
about the upcoming Calicut
Airport in Kerala. “The DGCA
has approved all the safety
considerations to start op-
erations from Calicut Airport.
Also, there will be operations

£ £ We are working to identify hotspots for
tourism across India, where we can iden-
tify air connectivity to exploit its true po-
tential, so that India continues to get more
tourists in the process ¥y

to link unconnected tourism
destinations, especially the
iconic sites. | have a given
a list of 34 sites on which
fixed wing aircraft can fly and
three destinations on which
helicopters can fly. MOT
will pay for it after getting
money from Ministry of
Commerce and pay to
MOCA for the same.”

The Sitara group of Indian restaurants in Bali is one of the best Indian restaurant chains that will
indulge you with mouthwatering dishes ranging from South fo North Indian, Vegetarian, Jain, Vegan

or Non-Vegetarian, all of which are freshly prepared by our expert chefs. 5o, if you haven't visited -
Sitara yet, you have definitely not savoured the food flavours of Ball,

Why wait? Come to Sitara now! We are hera not only to sérve and pamper you with delicious choices
of food, but to make you feel at home when you ane away from home

SITRRA DENPASAR

Phone: (+62 361) 8422652 /53
E-Btadl: denpasari@sitaraindisnrestauranis com
Capacity: 160 pax

SITARA UBUD
JI. Touku Umar 137 B Denpasar, (in frant of POP Harlz Hotel), JL Hapoman No. 85X Padang Tegal, Ubed - Giamyar Ball
{Wear Betak Bangil Ubud), Phone: (+62 361 | 977185
E-Mail: uhudi@sitaraindinnrestaurants.com
Capacity; 100 pax

SITARA SURRBAYA

JI. Hayam Wuruk 54 A Surabaya, (Inside of Brawljayn
Phone; (+62 31 ) 5616218 / 5667153

Suresh Prabhu
Minister, Civil Aviation

of wide-bodied aircraft from
this airport, owing to demand,”
he claimed.

Sinha added, “Saudi Arabia
airlines will commence its
operations for A330 as well

as for B777 from Calicut, and
they have been given technical
go-ahead for the same. In fact,
from next year, Calicut is likely

E-Mail: surabayai@silaraindianreslagranis.com

Capacity: 500 pax

Dl.‘i'nrlq H-an;ﬂ'-

to be an embarkation point for
Haj operations. The MOT has
taken that up with the Ministry
of Minority Affairs.”

In fact, Choubey informed
that Calicut Airport will have a

new international arrival block,
which is being constructed by
AAl at a cost of ~120 crores.
“When the construction of the
block is completed, the total
capacity of the airport will go
up from 3.5 million passengers
per annum to 5 million passen-
gers per annum,” he claimed.

MOCA revealed that another
airport in Kerala—Kannur,

will also start operations from
October 1, 2018. In fact,
there will be international
operations from this airport as
well. Choubey said, “Kannur
is going to be connected to
Abu Dhabi by Jet Airways; to
Dammam by GoAir; and to
Doha by IndiGo. These three
international flights will be
commencing anytime from the
winter schedule.”
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Located in the privacy of a pristine cove in Vathi,
Daios Cove luxury Resort & Villas with its striking
architecture, eye-catching eclectic design and
exceptional location, ingeniously integrates the
resort into its surroundings, creating a natural hub of

beauty and serenity.

Exceptional dining experience in 6 restaurants and
bars; electric mobility; a state-of-the-art spa; easy
access to the private beach; sea water infinity pool;
water sports centre; fitness area; tennis courts and
opportunities for recreation and excursions to Crete’s
must-see hotspots, historical sites and
archaeological treasures, all come together to ensure

an unforgettable stay at this 5-Star Luxury Lifestyle

Hotel in Crete.
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= o= DAIOS COVE, Vathi, 72100 Crete,
Agios Nikolaos, Greece,
EXPERIENCES

E-mail: info@daioscove.com
LUXURY HOTEL REPRESENTATION www.daioscove.com

For Special Offers & Rates, please call +91-120-4332 409 or E Mail us at : sales@
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For over 20 years, Matrix has been offering

International Travel Services to its customers.

Get a Matrix franchise and provide complete travel

solutions to your customers.

To become our Channel Partner, contact us at:
+91 97111 20333 or becomeapartner@matrix.in

Also available:
International Prepaid SIM Cards &
Foreign Exchange Services
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10 happy years for ibis

ibis Gurgaon Golf Course Road Hotel celebrates its 10™ anniversary with a new spirit and energy. Jean-Michel
Casseé, Chief Operating Officer—India and South Asia, AccorHotels, talks about ibis’ growth in India.

ﬁTT Bureau

Over the years, AccorHotels’
economy brand, ibis hotels
has marked itself as one of

the smart-economy hospitality
brands in the country. One

of its first properties in India,
ibis Gurgaon Golf Course

Road Hotel celebrated its 10"
anniversary and the company
announced a slew of new
initiatives with a cultural move-
ment and a new food concept.

4 The hotel has planned
several events and
promotions which
include serving popular
food items and hosting
10 children with their
guardians for a fun-filled
and eventful stay in
association with Hope
Foundation

Speaking about ibis’ growth,
Cassé, says, “The past dec-
ade for the ibis brand in India
has been very exciting. This
would not be possible without
our partner InterGlobe Hotels

a joint venture with InterGlobe
Hotels (IGH). Today, with its
convivial, cool, contemporary,
caring and proactive spirit, ibis
has grown to 18 hotels across
12 cities and caters to over

£ £ Our association with IGH has enabled
us to be the leader in the smart economy
segment. We hope to continue our rela-
tionship with IGH to create even greater
opportunities for the ibis brand in India 5y

(IGH). Our association with
IGH has enabled us to be the
leader in the smart economy
segment. As we look ahead,
we hope to continue our
relationship with IGH to create
even greater opportunities for
the ibis brand in India.”

AccorHotels launched the ibis
brand in India in 2008 with ibis
Gurgaon Golf Course Road in

100,000 travellers from India
and abroad.

To mark this milestone, ibis
launched ‘ibism’ earlier this
year. A cultural movement,
ibism celebrates ones’
individuality, uniqueness and
is designed to be inclusive. It
was inspired from the chang-
ing demands of travellers

for unique and personalised

experiences with ease at
every touch point. Adding to
this, ibis is rolling out a new
food concept at Spice It, its
food and beverage offering
across all ibis hotels in
India. Inspired by home and
street food, Spice It will now
serve a revamped menu that
provides comfort food with a
twist while reflecting various
Indian cuisines.

Talking about its partnership
with AccorHotels,

J B Singh, President and
CEQ, InterGlobe Hotels,
shares, “ibis’ evolution
since its inaugural launch in
2008 has been remarkable.
InterGlobe Hotels is a unique
joint venture between
InterGlobe Enterprises
and AccorHotels that has
driven sustained growth
and expansion. With
our current network

of close to 3,000 rooms and

several more under develop-
ment, our partnership Y

has energised the y
smart economy seg- |
ment that has set a
significant benchmark
which identifies with

the new resurgent

India. We are commit- ) .
ted to remain on “,‘
course to grow
the network and
be a catalyst in the
Indian growth.” &
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PATA powers a full house

PATA India’s first-ever Tourism PowerHouse recently opened to a packed gathering at The Park, New Delhi. The initiative aimed to
bring the minds of the tourism industry’s leadership together to fully tap India’s tourism potential, in line with global best practices.

For more pictures, turn to page 6 »
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No-Visa o
be a game
changer

Withano-visascheme

for Indians, Serbia is

all set to boost the arrival
numbers from India, claims
Vladimir Maric, Ambassador
of Serbia to India.

should be your only

Reas

Authentic &
content in ¢

Reason 1

Never skipped a single
Issue in 28 years

Serbia in the future,” he said.  Ser-

bia.
*N isha Verma A great step in this direction “How-
—wastakenlastyear when ever, as of

Serhia abolished the visa for this year, we

Indians visiting Serbia. “We keep records for

have abolished visas for Indian Indian citizens as a

citizens in September 2017. separate group and in

This means that Indian citizens the first quarter, we have

do not require a visa of any 2000 Indian visitors, which

kind—no e-visa, visa on arrival is a considerable number for

and applications that need tobe ~ a country of our size. We only

filled prior to the trip or any fee. have a population of 8 million

As an Indian citizen, one only people. However, the way cia-

needs to pick up the passport, things are proceeding, [ would ~ tion

book the flight and hotel, and sound slightly ambitious if | with

make the trip. That's all that is say that we would be happy Nijhawan

needed,” he informed. with 10,000 arrivals from India ~ Group.
in 2018,” he added.

ladimir Maric, Ambassa-

dor of Serbia to India, be-
lieves that India is currently
one of the fastest growing
outbound markets in the
world, and this is what they
currently want to leverage.
“Serbia is a country where
tourism is a significant
aspect of our economy. Hav-
ing maintained very strong
relations with India since the
time of Jawaharlal Nehru,
we are keen to work with the
country on a long-term basis
with an aim to increasing the
number of Indian travellers to

Reason 4

The industries best
choose to associate with
TravTalk

In fact, Maric said that until Commenting on

-

-

last year, they did not even
have a separate statisti-
cal record for India, as the
number of arrivals was
very low from here to

Apart from the no-visa regime,
Maric put forth his opinions on
Serbia as a destination. “We

have a lot to offer in our cities.
Belgrade, the capital, has been

the same, Yogeeta

Sharma, PR & Market-

ing Manager, Nijhawan
Group, said, “Recently, we
did an ad hoc activity with the

L€ Serbia’s abolition of visas for Indians since September

2017 means that they do not require a visa of any kind—no

e-visa, visa on arrival and applications that need to be filled
prior to the trip. As an Indian, one only needs to pick up the
passport, book the flight and hotel, and make the trip 59

voted as one of the top tourist
destinations in Europe. We have
a very vibrant and dynamic
night life, affordable prices and
great value for money.”

However, what is needed now
is to make Indians aware of
the offering in Serbia, said

Maric. For the same, national
tourism organisation of Serbia
organised a Fam trip for Indian
journalists to Serbia in asso-

national tourism organisation of
Serbia. The three-night four-day
trip allowed visitors to explore
all the activities and sightseeing
which are suitable for all the
age groups in India. There is a
need for awareness among the
Indians about Serbia.”

Maric informed that the tourism
authority coordinates on a
regular basis with the travel
trade in India. Apart from that,

they

are also

looking at

having Indian

films to be shot

in Serbia. “There

is a 25 per cent

cashback on shooting

films and advertisements

in Serbia. In fact, with no

visa required for the staff and
crew, shoots can be planned
early without any hassle. The
producers can get in touch with
the filming centres in Serbia as
well since we have good pre
and post production teams,”
revealed Maric.

In fact, 2019 would see a lot
of activities by Serbia in India,

Still need mc

karishma@ddppl.cor
harshal@ddppl.com

as
the

tour-

ism

board will

be appointing

a representative
in India next year,
revealed Maric. 4
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Best visibility for all
travel-related products
and services
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ﬁTT Bureau

he Society of Incentive Travel
Excellence (SITE) India held its
members meet recently in Delhi. In a
presentation,
Vikas Suda, SITE India Chapter Vice Presi-
dent—Events & Operations, highlighted the
advantages of being a SITE member and how the
association works on enhancing the skills to educate its
members. Also present at the event was Nitin Sachdeva,
who shared insights from the programme and details of the

Reason 3

PAN India distribution,
including Tier-1ll & IV cities

Nitin Sachdeva
Executive Director—Venture
Marketing and Co-Chair, SITE
Young Leaders Program

Apt SITE for
millennials

SITE Young Leaders Conference is
scheduled to be held in Las Vegas in
October this year.

SITE Young Leaders Conference set to be held in October. “It's a
programme for people who are under the age of 35 or have less
than five years of experience or aspirants in the incentive travel
industry. The programme helps people gather basic knowledge
of what incentive travel industry is all about - make lifelong con-
nections,” he informed.

Sachdeva informed that SITE is dedicated towards empowering
the members. “SITE helps young leaders to get education like CIS
(Certified Incentive Travel Specialist) or the next level of Certified
Incentive Travel Professional (CITP) for those who have more than
10 years of experience. Education is the core of the association. &

00

and
staying

strong

Aeroflot celebrated 60
years of flight operations
between Moscow and Delhi.

Kidisyuk Sergey, General Man-
ager—India, Nepal & Bangladesh,
Aeroflot, talks more about the
airline and the roadmap ahead.

*TT Bureau

s the largest airline of the

Russian Federation, Aero-
flot has completed 60 years of
flight operations between Mos-
cow and Delhi. While rejoicing
its achievements, Kidisyuk
Sergey, General Manager—
India, Nepal & Bangladesh,
Aeroflot says that the airline
has created a strong transit
network between Europe and
Asia over the years.

Terming Delhi as one of the
priority destinations, Sergey
mentions that Aeroflot has been
extremely committed in its
operations between Moscow
and Delhi. “Currently, we oper-
ate two daily flights between
Moscow and Delhi on Airbus
A-330 which hosts approxi-
mately 600 passengers every
day. Apart from Delhi, Mumbai
is on our priority list. We are
also considering destinations
like Goa and Kolkata for opera-
tions,” he added.

Talking about achieving
milestone in 2019, Sergey
says, “Apart from celebrating
60 years of regular services in
India, we are also celebrating
our company’s 95" anniversary
this year. We will plan certain
programmes for all our travel
partners to celebrate this event.”

On the airline’s growth, Sergey
explains, “We are quite satis-
fied with our growth in India

in last one year. The volume

Kidisyuk Sergey
General Manager—India
Nepal & Bangladesh

of sales has significantly
increased around 70 per

cent higher in comparison to
numbers of previous year. The
minimum payload factor was
also around 70-80 per cent.”

Sergey applauded the airline’s
association with its travel part-
ners, their support and asked
for cooperation in the future.
“All our travel partners are very
crucial in providing business
to us. We are associated with
some popular travel operators
of the industry and also looking
to plan certain programmes
and commission for our top
Indian agents.” he added.

4 Apart from Delhi,
Mumbai is on Aeroflot’s
priority list. The airline is
also considering destina-
tions like Goa and Kolkata
for operations
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Accor strong In Chennal

Jayakrishnan Sudhakaran, Cluster Director—Sales and Marketing, Chennai region, AccorHotels,
shares what makes his region unique. Chennai witnesses the maximum number of business tourists.

ﬁAnupriya Bishnoi

Tell us about the
strong footprint of
Accor in the region.

AccorHotels has a strong
footprint in Southern India and
more specifically in Chennai.
In Chennai, AccorHotels
opened their very first combo
property recently- Novotel ibis
Chennai OMR at Shollin-
ganallur, on the arterial Old
Mahabalipuram Road, OMR

to its patrons (which houses
several campuses of India’s IT
giants including, TGS, Infosys,
Wipro, Cognizant Technolo-
gies and a few others). This

Jayakrishnan Sudhakaran
Cluster Director of Sales and Marketing
Chennai region for AccorHotels

is after four years of Novotel
Sipcot and ibis Sipcot launch
in Sirisiri. In between, the ibis
Chennai City Centre on Anna
Salai, right in the centre of the
business district of the city
was also launched, which is
now a landmark in the city.

In other words, AccorHotels
has a property relevant to the
location with amenities appro-
priate and tariffs at different
price points. With the opening
of the Nandanam property,

=

AccorHotels will have the
largest room inventory among
the global hospitality majors

in Chennai. Apart from
this, Kerala will also see
AccorHotels” footprints getting

stronger. Thus, all four South
Indian states have multiple
hotels in their key cities.

plus years. Medical tourism
is a new frontier scaled for
over 20 years, especially with

Staying ahead

has never been easier

it aling {ms bioee 0a b braldl b5 Gadigias on jas & Jo1

Your daily travel news

E-news is delivered to over 600,000 industry professionals
on a daily basis via. e-mail and WhatsApp covering India
and South Asia.

I L

How has the hospital-
ity industry evolved in
South India?

Chennai witnesses the
maximum number of tourists
into India driven by business
sector besides the leisure
travellers and medical tourists.
Traditionally, Chennai has
been a globally recognised
light engineering hub since
the 1960s with automotive
sector homing in on Chennai
with the advent of Ford and
Hyundai some 30 years ago.
[T industry added a bigger
hoost to the business segment
of travellers over the last 25

globally renowned hospitals
providing state-of-the-art
healthcare services. Chennai
witnesses the biggest music
season anywhere in the world
with over 10,000 concerts and
performances happening over
a 90-day period commencing
from mid-October and ending
mid-January. This period

has led to the emergence of
bed and breakfast options,
homestays besides affordable
hotels. This 90-day period

is probably the best season
for all hospitality players with
almost the entire inventory of
rooms being sold out.

\What are your strate-
Qgies to be a leader in
the market amidst com-
petition from others?

AccorHotels offers very
unique and engaging mem-
bership programmes Le Club
& Accor Plus, launched more
than 20 years ago. Members
of this expansive travel, din-
ing and lifestyle programmes
enjoy access to over a 1000
restaurants, 700 hotels,
resorts and holiday options
in 18 countries in Asia Pacific
Region and a total of 4,200
properties all over the world.
Besides, amenities ensuring a
comfortable stay, interna-
tional levels of service and
security, amazing culinary
options support an attractive,
multi-price point proposition.

ow unique is
Chennai than the other
South Indian states?

Chennai is the biggest
gateway for inbound
international travellers into
India. Once the biggest city
of South India and now
facing strong challenges to
this from Bengaluru, Chennai
enjoys several challenges
not witnessed in other parts
of India. Traditionally, the
hub for auto components,
textiles and leather, Chennai
emerged as the Detroit of
India with several global auto
majors homing in on Chen-
nai. Information Technology
was the next paradigm to
help Chennai grow. A thriving
and vibrant MSME sector is
yet another plank to grow
Chennai. In recent times,
medical tourism is a new
frontier with internationally
acclaimed hospital chains
extending globally recognised
standards in healthcare.

¥ Banquet facilities at
various Accor proper-
ties can cater to a select
group of 20 to a larger
250 plus group

4 The hotel’s strategic
locations, combo
properties, attractive price
points, offsite catering
capabilities, indoor and
outdoor options are sig-
nificant advantages that
few rivals can hoast of
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RIya’s unigue connect

Riya Travels and Tours has seen an impressive website growth of around 15-16 per cent year-on-year.
Now in its 11" year of being active in the B2B space, Riya Group is seeing a lot more of its partners com-
ing online and this has a lot to do with the unique features that the company has introduced on its portal.

4Haze| Jain

iya Travels has always
Rattempted to introduce new
features and developments
for its agents, reveals Manoj
Samuel, Director, Riya Group,
whether it is offline or online.
He says that the company has
seen its B2B website grow
aggressively over the years.
“On a year-on-year hasis, it
has roughly been around 15-16
per cent growth. It has been
11 years now and we can
see a lot more of our partners
coming online. Currently, we
have around 30,000 partners
online,” Samuel reveals.

Speaking about the added
benefits that Riya is offering

its agent partners, he says,
“Riya has always tried to
come up with new features
and developments for our
agents. We have recently
added travel insurance on our

online portal which was other-

wise only available offline. We
also have Queue Ticketing, a
transactional module where
travel partners can queue
their PNRs to us, retrieve

the PNR on this module and
issue the ticket through our
IATA-accredited website. This
benefits the travel partners to
retain their segments and earn
commission on these tickets.
There is no dependency of
sending email and calls for
ticket issuance, or any other
manual interference. Refunds

i L
LY i
o j‘
Manoj Samuel

Director
Riya Group

and cancellations will also be
accepted from this module.”
Through ‘Queue Ticketing’,
agents can do ticketing
without depending on anyone
from the company.

Riya Connect adds value
Riya connect started as a lone
flight seller and today, it offers
a bouquet of travel products
under one roof. It also offers a
range of ancillary services like
real-time ticketing status

everything easy for our
agents. We have something
called the ancillary services
which nobody else in the
industry has. It has services
like meals, baggage, etc -
everything other than your

LEwWe have Queue Ticketing, a
transactional module where travel partners
can queue their PNRs to us, retrieve the
PNR on this module and issue the ticket
through our IATA-accredited website 59

with the convenience of seat
and meal selection. “We are
not stopping here; we are
constantly trying to come
up with new things to make

main booking. Today, we are
dealing with B2B so when
they do the booking they don’t
waste their time in doing the
baggage, meals, etc. We have

given them an option to do
it separately once the main
booking is done,” he says.

This is also online and there
is no need to call up the

call centre for this or call

the airline or travel agent
through whom the booking
has been made. Riya also
has travel insurance on Riya
Connect and is working on a
few other things that will be
added soon. “We will soon
be coming up with new trade
activities. We also have plans
to add new features to Riya
connect and promote Riya
Business Travel. We have
also decided to try a lot of
new things this year,”
Samuel adds.

Kesarl gives back to soclety

To commemorate its 34™ anniversary, Kesari Tours organised a mobile blood donation camp on the office premises. The company
also organised lunch for its staff members and donated study kits to children from Sion Hospitality, rain jackets to the traffic police,
and even gave away free tours for this year's SSC toppers to Kashmir in September-October this year.
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IATO discusses convention

The Indian Association of Tour Operators (IATO) recently hosted a luncheon meet at Le Meridien, New Delhi with an aim to
update its members about the 34" Annual Convention set to be held from September 6-9, 2018.

. ﬂ"__‘
-*as_. - q -
' R g 5
: i .
"r.'r

+ﬂob exhibitors .
ﬁto inspire

el p grow your

A

“‘Emdnn m com

ollow us
#ldeasArriveHere




].0 TRAVTALK SEPTEMBER L FORTNIGHT ISSUE 2018

HOTELS

Park’s cultural journey

The 12" edition of ‘The Park’s New Festival 2018’ is set to be held across Chennai, Bengaluru,
Mumbai, New Delhi, Kolkata and Hyderabad from August 30 to September 21.

ﬁTT Bureau

he Park Hotels and

Prakriti Foundation brings
a bouquet of commend-
able performing arts across
music, dance, comedy and
dramatic theatre with ‘The
Park’s New Festival 2018'.
Kick-starting in Chennai, the

12th edition of this annual cul-

tural rendezvous is set to he
held across six cities over a
period of almost a month and
will culminate in Hyderabad.
The artists include:

Stories by Hand by Preeti
Vasudevan

Stories by Hand is a solo
work through stories which

Sept 11: 7 PM

Sept 12: 7 PM

Sept 13: 4 PM

Sept 13: 7 PM

are personal, mythical, and
social and are narrated

through the continuous place-

ment and displacement of

gestures affected by memory.

Stories by Hand takes the
hand gestures of Bhara-
tanatyam as the basis for a

storytelling dance-theatre
interweaving east and west,
past and present, the mythic
and the everyday. The show
is experienced through three
clustered themes of relation-
ships, the dancing body

and death.

Noise Over Artists: A stand-up

comedy show by Rajiv Rajaram

& Utsav Chakraborty

Stories by Hand by Preeti
Vasudevan

To See or Not to See: A talk by
Ana Lamata

Two Sides of Karma hy
IndoSoul

Noise Over Artists: A
stand-up comedy show

by Rajiv Rajaram & Utsav
Chakraborty

Featuring two voice over
professionals who have been
creating more noises than
voices since their child-

hoods, Rajiv Rajaram and
Utsav Chakraborty aim to
take through the everyday
absurdities that voice-over
artists endure and the impact
it has on their lives. In a time
of fake news, family What-
sApp groups and absolute
polarisation, two men will
stand up and try to make
you understand the greatest
weapon that is used by our
fellow Indians.

To See or Not to See: A talk
by Ana Lamata

Ana Lamata, PhD in Con-
temporary Art History, has
largely focused her research
on the resonances between
art and science. To See or

The Park New Delhi

Shri Ram College of
Commerce

The Park New Delhi

The Park New Delhi

Not to See is a reflection on
how, at the beginning of the
20th century, the discovery
of X-rays changed the way
the world was perceived and
the notion of reality

itself. Today, when new
technologies are

challenging again our con-
ceptions of reality, art can
play a vital role in decoding
these discoveries, question-
ing conventions and just
helping us see.

Two Sides of Karma by
IndoSoul

IndoSoul is a leading band
from Chennai that has
extensively performed across
the country and in USA. Led
by violinist and singer Karthick
lyer, the band has been in

the scene since 2012 and

its third album, ‘Two sides

of Karma', is a testimony to
their success. They believe in
making music that is Indian
at its core and global in its
sounding. The songs from
the album premiered in USA
in 2017. Seeking to broaden
his horizons, Karthick lyer

started playing in the Indian
film industry, with AR Rahman,
D. Imman, Devi Sri Prasad and
other notable music directors.

He composed a song for a
Bollywood movie along the
way, as well as jingles for
multiple TV ads. ¥

i

TAT promotes golf in Thailana

LADY
GOLF CHALLENGE

TWERNTY 18

Tourism Authority of Thailand (TAT) New Delhi recently organised a trip for TAT lady golf ambassador Vani Kapoor to Thailand to play golf alongside other Indian golfers at The Lady Golf Challenge 2018. The tournament was
organised at Alpine Golf and Sports Club, Pathum Thani, Bangkok. The tournament was a part of the Lady Golf Challenge project, a joint effort between TAT’s overseas offices and local agencies to promote the ladies special month
(August) in Thailand as the month for the Women’s Journey Thailand campaign, a way of commemorating Her Majesty Queen Sirikit’s birthday on August 12.

——
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Racing on Indian tracks

Enterprise Holdings, with its three distinct brands—Alamo Rent A Car, Enterprise Rent-A-Car, and
National Car Rental—is looking at India as a potential market.

ﬁTT Bureau

s the largest global mobil-
Aity provider in the world,
Enterprise Holdings has cus-
tomers from countries all over
the globe. “We understand
that customers have different
needs and expectations which
can range from savvy busi-
ness travellers to honeymoon-
ers and family holidaymakers.
We have an uncompromising
focus on customer service
and offer an unrivalled choice
of vehicle types including
small, mid-range, high-end
and even exotic cars. As our
customers appreciate a simple
and hassle-free service, we
ensure that our branches are

4+ With continuous
investment in its services,
Enterprise Holdings aims
to expand its brand
awareness in the Indian
market and showcase the
benefit of self-drive
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easily accessible from airports
to nearby cities. We also offer
different language reservation
tools, check-in kiosks and a
membership service for those
looking to expedite the proc-
ess,” says Jay Hasler, Direc-
tor International Sales—Asia,
Enterprise Holdings.

Operating at more than 10,000
fully staffed neighbourhood and
airport branches, the company

is present in more than 90 coun-
tries and territories worldwide.
“We are currently focusing on
the global expansion into the
Asia Pacific region after our
continuous success in EMEA and
Latin America. In Asia Pacific, we
currently service customers in
Australia, New Zealand, Guam,
Saipan, Palau and Cebu for all
our three brands and are looking
to expand further into Southeast
and Northern Asia,”

reveals Hasler.
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Jay Hasler
Director International Sales—Asia,
Enterprise Holdings

Hasler believes that self-drive

is the best solution to manage
both time and budget wisely,
compared to other methods of
transportation. “Indians who
want to avail the services of
Enterprise Holdings can contact
STIC Travel Group, its GSA

in India. “Customers can
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contact our local representative
office throughout India, travel

agencies, or use their online res-

ervations tools at Alamo.com,
Nationalcar.com and Enterprise.
com,” explains Hasler.

He adds that it is very easy for
customers to rent a car outside

location. Customers are then
encouraged to contact us for
further information, and we are
happy to answer any questions
they may have regarding their
rental needs outside of India.”

For different markets, the
business structure and partners

£ £ Customers can contact our local repre-
sentative office throughout India or use on-
line reservations tools at Alamo.com,
Nationalcar.com and Enterprise.com 5y

India. “Firstly, customers need
a valid driving licence and
method of payment such as a
credit card. The minimum age
can vary and some countries
have a maximum age to rent
too, so it pays to check the
specific terms and conditions
depending

on the
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may vary, reveals Hasler. “We
work with international travel
and affinity partners, in addition
to many leading global OTAs so
that they offer our products to
their customers worldwide. We
are also frequent flyer partners
with various international
airline companies
s including Jet
Airways

India so that members can earn
air miles by renting cars from
us,” he adds.

Regarding their plans for the
Indian markets, he shares,
“We aim to expand our brand
awareness in the Indian market
and showcase the benefit of
self-drive. Furthermore, we
hope to grow all channels
and segments of the industry
we service for, especially
in the leisure market with
recent growth of the younger
generation travelling on holiday,
educational trips and visiting
friends. We continue to strive to
be the best car rental company
in the world and continually
invest in our services, products
and technologies. Our goal is to
be the total transportation
solution for travellers world-
wide, and ensure they enjoy the
self-drive experience,
whatever the purpose of their
trip and wherever the
destination may be.” ¥

mandar kelkan@buzzindiain, ritesh ahliwalia@buzsndiain, WWW. holland.com
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Boosting domestic tourism

The first edition of Rajasthan Domestic Travel Mart (RDTM), organised by Federation of Hospitality and Tourism of Rajasthan

(FHTR) along with Department of Tourism, Government of Rajasthan, in Jaipur witnessed around 200 buyers and 200 hosted
buyers come under one roof for B2B meetings.
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From Rare to Peach

Rare India has launched a new entity called Peach, under which
the team would work for new tourism products, fairs and events in
terms of development, promotion and marketing.

ﬁNisha Verma

shows—one is a 7-D show

One of the first projects
under Peach is Gohindgarh
Fort, recently showcased in
Delhi for agents by Deepa
Sahi, erstwhile actress

and developer behind the
project. She has produced
and developed the shows at
the fort. The fort belonged
to Maharaja Ranjit Singh

of Punjab and showcases
stories of his valour through
7D experiences and virtual
reality wonders.

Shoba Mohan and Sowmya
Vijaymohan, Founder
Partners, RARE India and
Peach, said that Peach would
be focusing on handholding
and developing new projects,
events, fairs and experiences
in the tourism space. Peach
would be different from RARE
as it will not be delving into
the representation of bou-
tique, independently owned
properties, which fall into the
RARE aesthetics. Vijaymohan
added, “For us, Peach would
give more bandwidth to play
around in regions we can
promote. At Peach, we can
handhold, help curate and
make sure that the guides are
up to the mark for projects
like Gohindgarh Fort. The
idea is to add value to any
travel in the Indian
subcontinent.”

Sahi informed the agents
about the Gobindgarh Fort
and said, “We wanted to
use technology to promote
our culture and we had put
up this proposal to recreate
the experiences via high-end
technology. We wanted to
share what has happened in
our civilisation and history,
making sure that it's not
boring but engaging. With
this idea, we have put up two

% There will be well-
trained guides by winter
when the inbound tourists
would arrive who'd take
them through various
experiences

and the other is a projection
show. It showcases the his-
tory and struggle of Amritsar.
We are also going to have a
holographic show on the spirit has been taken care of by us.

of Punjab. The project is in We want to make this a world-
the PPP model with Punjab class hub.”

government as they have
provided the space while the
investment and development

In terms of packages, Mohan
added that the product is ideal
for the inbound market. &

The Chilworth

LONDON PADQDINCTON

Experience Indian Hospitality
In the heart of London Paddington

Stay at The Chilworth, London's new boutique hotel, and combine the excitement of Britain's vibrant capital
with a little Indian-style hospitality. In an atmosphere of relaxed elegance, and with a location minutes from
Paddington Station's Heathrow Express terminal, we offer the following especially for our Indian guests:

+ Free calls to India with our handy smartphone

+ Indian/English Breakfast

s Indian TV Channels

« Complimentary transfers berween the hotel and Oxford Street every three hours

A member of the Park Grand Lifestyle Collection “T&C's apply

Address Central Reservations
reservations@thechilworth.co.uk
Tel: +44 (0) 2074792233
thechilworth.co.uk

55-61 Westhourne Terrace,
Paddington,
London W2 3UY
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OPPORTUNITY

La Cabana

4* Beach Resort,
Ashwem, North Goa

Opening For

Sales Executive [
Bus Development Executive

' (B2B Travel Agency Sales) |

Call :
Anil 98104 20014

Drop CV:
banilonnet@yahoo.co.in

WE ARE
HIRING!!! }

JOIN US!

Location: Mumbai

Minimum Experience:
6 months to 3 years

Education :
Hsc / Any Graduate /
Fresher's Welcome

> B2C Customer Care
Team Leader

= B2C Customer Care
Executive

2 Flight Sales- Pan India
(Field Work)

= Customer Care Executive
(International Process)

> Team Leader
Customer Care
(International Process)

= Ticketing Executive
(IATA Certified — Galileo)

> Ticketing Executive
( IATA Certified —
Amadeus )

> Hr. Recruiter
> SEO. Content Writer

Interested candidates can apply to
@: jobs@multilinkworld.com

©: +91 91372 25124
©: +91 93269 58989

GLEBE 3 66

DMC LIMITED

Globe 360 DMC Limited,
A UK based Destination
Management Company
is looking for candidates
for its offices.

Hiring for

SALES

team &

OPERATIONS

team

Experience

1 to 5 years

Specialization in

EUROPE

Salary
According to
experience and
market

Location

Contact:-
Kriti :--8826149777
Email:-admin@globe360dmc.com,
rajan@globe360dmc.com
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www.gps-india.com

OBALPANORANx /4
L S HOWCASE /

GPS 2018 a grand success.

Over 600 exhibitors. Over 8000 attendees.
Over 100000 meetings across 8 cities

NAGPUR
JAN15-17,2018
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sonia_butalia@indiatravelawards.in, yogita.bhurani@ddppl.com, nikhil jest@ddppl.com

www.indiatravelawards.in



