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Diwali Hotel Package:
Three nights accommedation at Harbour Plaza 8 Degrees, Hong Kong
Two nights accommedation at one of the signature hotels in Macao (options as below)
Daily breakfast at Le Buffet / Cafe Deco or lunch at Bambu / Golden Peacock
One-way Macao to Hong Kong Cotal Water Jet Cotai Class tickets
Hong Kong by Night Tour on SIC
Airport Transfer and One Way Pier Transfer in Hong Kong on SIC
Macau Half Day City Tour on SIC

05 Nights ,f' 06 Days
The Venetian®Macao  The Parisian Macao

Brgg 5 4 5 Per Person [FE&? 4 8 6Per Person

Accommeodation in g Royale Deluxe Suite | Accommodation in o Deluoee Room

Book period | now untll December 29, 2018 Stay period @ now until December 51, 2018
Speclul offer for The F'unslnn Mucno hmel guESis
Guests will recesve o buy-one-gat l:-"--'. free an try okt to Aguo W
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Welcome to a new era of flight at Terminal 2.
Korean Air will fly

from Incheon Int'l Airport Terminal 2 only.
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SpiceJet scales new heigh

In the light of SpiceJet’s recent operations between Delhi and Shirdi, Ajay Singh, Chairman & Managing
Director, SpicedJet, shares expansion plans of the low-cost carrier, both in terms of routes and fleet.

ﬁNisha Verma

add close to 50 aircraft to

piceJet is currently leavin
no stone unturned to add
new routes and aircraft to
its fleet, claims Ajay Singh.
“We have had 41 months
of flying with load factors in

excess of 90 per cent. In fact,

starting September we have

added new aircraft in our fleet

with our first MAX aircraft.
Between the current period
and December 2019, we will

the fleet. Our expansion plans

g entail a reduction in cost,
increase in profitability and the
launch of several new destina-
tions,” he revealed.

The airling has also won
many routes under UDAN
and has already started
operations on many of them.
SpicedJet will be the first air-

i . Ajay Singh
liné to ﬂy to the 100" airport Ch_airman and Managing Director
in India - Pakyong airport SpiceJet

in Sikkim. “Under UDAN,

we have started flights from
Mumbai to Porbandar and
Kandla. We've started a flight
from Hyderabad to Puduch-
erry, from Jaipur to Jaisalmer
and from Delhi to Kanpur and
Jalandhar. Apart from that,
we have 20 odd flights for
which we have the rights to
fly under UDAN. We will be
starting flights to Hubli

soon along with a few

more slated to begin op-

erations within this calendar
year,” he informed.

SpiceJet recently became

the first airline to operate a
flight on biofuel in India from
Dehradun to Delhi. Speaking
on the feat, Singh said, “With

a lot of carbon emissions from
ATF, biofuel essentially reduces
these emissions by a signifi-
cant amount. Hence, the flights
are cleaner when biofuel is
used. In addition, the fuel stock

is agricultural, and it is made of
Jatropha plant. SpiceJet is the
first airline among the develop-
ing countries to experiment
with a biofuel flight.”

By the end of this year, Singh
expects the airline to achieve a
double-digit growth. “We will
continue to grow, but aviation
is in a challenging space right
now. We all need to try and
find ways to increase our
yield,” he suggested. &

Travel undeterred despite rupee

While Indian travellers have been affected by the falling rupee, they have not changed their international travel
plans. The trade feels that there has not been much impact on tourism as the rupee continues to slide.

il

Mahendra Vakharia
President, Outbound Tour
Operators Association

of India

Best Western.

Hotels & Resorts

Y
\ | TT Bureau

The rate of the dollar is not favourable, but | still hope that every-
one does successful business in spite of this drop. | beligve that we
will overcome this and the outbound tour operators and travel agents
will make sure that business grows. We have seen a temporary set-
back, but things will happen and people will get used to this. However,
this will not continue for long. Hopefully, our government will take
some necessary steps and things will turn in our favour soon.

territories worldwide.

Best Western

REWARDS

Awardwinning Customer Loyaloy Program.

To book your stay

@ IL~_||| Png.::m

Achinto Bose
Director
TripShapers.com

Wherever Life Takes You,
Best Western Is There.
COwver 4,200 hotels in 100 countries and

Reservations: 000-800-440-2474

bestwesternindia.com | reservations@bestwesternindia.com

ke Best . iy
Resigéiicy @ uwestem  BW Premier (]
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The sharp depreciation of the rupee against major currencies will help
inbound tourism to grow while outbound travel will be affected. | person-
ally feel there is a drop of about 20-25 per cent. With the approaching
Lok Sabha elections, people are apprehensive about travel movements.
However, the Indian market has always been unpredictable. You can
never be sure of its sudden rise or downfall. So, we aren't losing hope
yet, but the rise of dollar is definitely a matter of concern. | think it's just a
short-term fall, and travel is not much affected. People will anyway
keep travelling!

Contd. on page 8 »
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AWARD-WINNING ASIAN HOSPITALITY
IN THE HEART OF ORCHARD ROAD

Mandarin Orchard Singapore has been a
landmark of Asian  hospitality on world-
renowned Orchard Road since 1971, preferred
by discerning international travellers for its
service excellence and prime location in the
heart of Singapore’s most prominent shopping
district.

The hotel boasts some 1,077 spacious
guestrooms and suites that offer views of the
city skyline from higher floors. Each room is
equipped with advance in-room technologies
including a smartphone solution that provides
registered hotel guests complimentary local
and international calls, as well as access
to unlimited 4G data throughout their stay.
Guests can also enjoy the latest blockbuster
movies through a complimentary movie

platform available in all rooms.

Bespoke amenities await guests of the

Meritus Club—irom detailed attention and

personalised service by Meritus Ambassadors,
to elegantly prepared all-day refreshments
served in the exclusive environment of the
Meritus Club Lounge at Top of the M.

Mandarin  Orchard Singapore offers over
30,000 square feet of versatile meeting and

function spaces, backed by the dedicated
service of Meeting and Event Specialists.

Starring in the hotels vibrant lineup of
restaurants is the all-time favourite Chatterbox,
home of the legendary Mandarin Chicken Rice;
Triple Three, a Japanese-inspired international
buffet restaurant; and Shisen Hanten by Chen
Kentaro which was awarded two stars in the
Michelin Guide Singapore 2016, 2017, and
2018, making it the highest Michelin-rated
Chinese restaurant island-wide,

For some well-deserved retail therapy, right on
the doorstep of Mandarin Orchard Singapore

MANDARIN
ORCHARD

SINGAPQRE
BY MERITUS

is Mandarin Gallery, a unique shopping
destination featuring an exciting variety of
luxury brands and boutique eateries, making
for an all-encompassing retail and hospitality
experience for guests of the hotel.

Book direct on meritushotels.com/orchard
and unlock an extra 10% off room offers when
you sign up as a Meritus Rewards member.

TTG Travel Awards

2010, 2013, 2014, 2015, 2016, 2017, 2018
It City Hotal-Singapore

Travel Weekly Asia

Readers’ Choice Awards 2017, 2018

Ipscala Hotel=As1a |

TripAdvisor
Cerlificate of Excellence 2016, 2017, 2018

World Luxury Holel Awards 2016

533 Orchard Road, Sihgapors 238867 | T 656737 24411 | F «85 67322361 | atchard@mariiushotglacam

INCHASALES GFFICE! 91 MeS57 0084 | gfo indigi@motitushotie.com




BULLETIN
Reimagine travel at TB Asia

ITB Asia, to be held in Singapore from October 17-19, will focus on
MiCE, technology and millennials. Katrina Leung, Managing Director
for Messe Berlin (Singapore) talks about all that is on offer at the show.

ﬁTT Bureau

Sands Expo and Convention

& Expedia

TRAVEL AGEMT  AFFILIATE PROGRAM

“Festive
SEASON SALE

What is the theme for

this year’s event?
[TB Asia, Asia’s Leading Travel
Trade Show’ is excited to host
its 11th annual conference on
the theme ‘Travel Reimagined’.
Key leaders from travel and
technology industry will share

Katrina Leung
Managing Director for
Messe Berlin (Singapore)

insights on the major trends
provoking disruption across the
travel industry while analysing
how companies are innovating
to stay ahead. Hosted at the

Centre in Marina Bay Sands,
the conference will take place
from October 17-19, 2018.
This year, we are proud to
welcome Singapore Tourism
Board, Singapore Airlines
and Marina Bay Sands, to
name a few.

Is there a special
focus on millennials
this year?

This year, we will be looking
at the US$180 billion Muslim
travel market and partner with
key experts, for the third edi-
tion of the Halal in Travel Asia
summit. The conference will
kick off with the official release
of the Mastercard-Halal Trip
Digital Muslim Travel Report
(DMTRY) 2018, revealing the
[atest insights and in-depth
analysis into the Muslim travel
market and behaviours. While
our newly-dedicated Muslim
Travel Hub will offer panels,
showcases and important dis-
cussions on Halal travel, key
topics covered include how

to attract Muslim travellers to

L6 Key highlights include an opening
session with global leaders from Google,

Microsoft and Trip.com who will provide
insights on the major trends driving change in

destinations throughout the
year, how to further develop
the growing Muslim travel mar-
ket and developing Muslim-
friendly travel packages.

What are the impor-
Qtant seminars for
B2B partners?

Key highlights include an
opening session with

global leaders from Google,
Microsoft and Trip.com who
will provide insights on the
major trends driving change
in the travel industry. On day
two, [TB Asia 2018 will host
a keynote panel

session on the future of
travel distribution with
insights from leading online

the travel industry, followed by a panel
session on the future of travel distribution %

travel agencies (OTAs) and
intermediaries on how they
are innovating to stay ahead.
Day three will see a dedi-
cated session on the Chinese
market as the panel

explores the ways to win
over Chinese travellers and
Chinese millennials.

4 [TB Asia will host a
series of talks on travel
technologies

4 Speakers from leading
tech firms will demonstrate
how emerging and innova-
tive tech can offer meaning-
ful connections

o
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40%

Use Expedia TAAP
to grow your business
and increase your
bottom line by

booking with
Expedia TAAP!

Partner with Expedia TAAP,
the leading, largest global
Travel Agent Affiliate Program

FREE

Mazda Travel Ine.
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BOUND FOR

INCREDIBLE
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VIEWPOINT

ith the Durga Puja festivities on in full swing,

the festive season for the travel industry has
kick-started. The travel trade industry is geared not
only to offer the best destinations to celebrate the
autumn break, but is also planning for the big Diwali
travel boom. Indians travel in big numbers in this
season and prefer short haul destinations during this
period. Operators are introducing interesting itiner-
aries to pack the best experiences for their clignts.
While many are still selling old favourite destina-
tions, there are new countrigs with diverse offerings
for Indian travellers, who have increased marketing
budgets to woo this crowd. Althogh the falling rupee
against the dollar might have dampened the market
slightly, but this is believed to be a temporary phase.
The Indian outbound boom is only going to continue
with Indians always asking for new destinations and
experiences. This is only going to get better!

New avenues for
Northeast

ith the opening of Pakyong airport in Sik-

kim, India has turned a new page in its avia-
tion history. With many firsts, the 100" airport of
India is one of the highest airports in the country,
and boasts of an airstrip that can put many sce-
nic runways around the world to shame. The new
airport will be the second gateway to Sikkim, af-
ter Bagdogra Airport, which also allows access to
Darjeeling, Kalimpong and Kurseong. The Pakyong
airport is set to witness a boom in visitor numbers
as more flights will start operating from here under
the UDAN scheme. While SpiceJet is the only airline
operating to the airport currently, more are on the
cards in the near future. This, along with the lifting
of the PAP restrictions on special zones in the re-
gion for foreign visitors, would create just the right
momentum for that much-needed tourism boom for
the Northeast. While inbound has already initiated
infrastructure development in the region, it would be
sustained by the growth in domestic tourism pow-
ered by increased connectivity and interest towards
Northeast India.

25 years _Tr

av Talk==

THEL THOEL Thass

. . TRAVIAK brings to you news and events that made headlines 25 years ago with
Fes“ve fervour runs h|gh relevance even today. From the archives, we present the October 1993 issue:

Then

Narendra Singh Rathore
Founder & MD, Garha Tours & Traveks

FROM THE ARCHIVES

Now

Narendra Singh Rathore
CEO, Garha Tours & Travels

Then

Uttam Dave
Partner, Tourism Futures

Uttam Dave
Managing Partner, Atmanya Projects

25 years ago, Narendra Singh Rathore was at the helm of
Garha Tours & Travels, which he founded in 1981 in Mumbai,
Ahmedabad and Indore. Today, the company has won numerous
awards and accolades. In 1990, he started VNV Travel Plan in
Rajasthan and has also been an EC Committee member of IATO.

In October 1993, Uttam Dave was the partner in Tourism
Futures, a specialist tourism, hospitality and leisure
development marketing consultancy firm. Today, he is Fellow
at the prestigious Royal Institute of Chartered Surveyors and
Managing Partner, Atmanya Projects.

On a promising growth path

Attaining a total revenue growth of 17.5% in the last one year, Crowne Plaza
Kochi is in the process of building a convention centre to cater to MICE.
Shuvendu Banerjee, GM, Crowne Plaza Kochi, talks more about the upgrades.

ﬁManas Dwivedi

G iven the rising need of
using high-end technolo-
gy in the hospitality industry,
Crowne Plaza Kochi has very
well adapted to the process
of digitalisation. The hotel
has recently upgraded from
Holidex (world’s first com-
puterised hotel reservation
system) to IHG Concerto,
the next generation online
reservation system offering
best-in-class tools to
manage reservations, rates,
inventory and yield manage-
ment to ensure a seamless
booking experience

for guests.

Shuvendu Banerjee, General
Manager, Crowne Plaza Kochi
informs about his plans of
building a convention centre
in the hotel. He says, “We

are in the process of building
a convention centre, which
would have a capacity to ca-
ter more than 1,500 guests.
[ think it would be a reason-
able thing to do looking at
the upward trend of MiCE
business in the city.”

Looking at business in the
last one year, Banerjee says

we have achieved a steady
growth in 2018. This year,
we have attained a growth
of 16.2 per cent in occu-
pancy, 2.1 per cent in
ADR and 18.7 per cent
growth in RevPAR.

‘A while ago, we realised
that our success is depend-
ent on how people in our

£ We conduct unique food festivals and
special events to create buzz in the market.
The strategy works well for us as we have
attained 17.5% growth in total revenue 39

that 2018 has been a critical
year for Crowne Plaza Kochi.
“We faced setbacks one after
another; first Nipah outbreak
and then the recent floods.
Despite all these challenges,

vicinity perceive us not only
in terms of reputation but
also in terms of business.
For the past two years, we
have been using a Food &
Beverage-centric approach to

Shuvendu Banerjee
General Manager
Crowne Plaza Kochi

engage more with residents
of the city. We conduct a

ot of unique food festivals
and special events to create
excitement in the market. The
strategy works well for us as
we have attained 17.5 per
cent growth in total revenue
year to date against last
year,” he further added. &
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Oman eases visa process

The introduction of e-visas and easing of the entire process for Indian nationals combined with a 70 per cent
reduction in visa fee will definitely increase the inbound numbers from India. The only question is, by how much?

*Hazel Jain

he Sultanate of Oman has

been present in India since
2010 through Blue Square
Consultants and while it took
some time for the destination
to take roots in the market, the
groundwaork that took place was
solid and is showing results.
Since 2014, Oman has wit-
nessed over 31 per cent growth
in Indian arrivals. This figure is
only expected to increase, what
with the easing of visa process
and a reduction in visa fee for
Indian nationals.

Her Excellency, Maitha Saif

Al Mahrougi, Undersecretary,
Ministry of Tourism (MOT), who
was in India recently, said, “India
is a big market for us. We have
therefore expedited the visa
process for Indian nationals. To
encourage more travellers to
visit the country, Oman has also

announced a new short-term
tourist visa at five Omani Riyal
(OMR) which is equivalent to
~940 for a period of 10 days.
Indians who hold a valid visa

to any one of these countries

- United States of America,
Canada, Australia, United
Kingdom, Japan and Schengen
States can also avail the Oman
visa through an e-visa process.
This is in addition to the existing
g-visa for Oman which is avail-
able at 20 OMR with a validity
of one month. The amendments
include dividing tourist visas into
three sections: 10 days, one
month and one year.”

She was part of the three-city
roadshow conducted by the
Ministry of Tourism, Oman
that travelled to New Delhi,
Mumbai and Ahmedabad. She
was leading a delegation of 14
companies from Oman apart
from the Government of Oman

man

= ‘1‘.‘1\_\ ‘e

representatives as well as from
the Embassy.

She added, “As part of the
Sultanate’s National Tourism
Strategy 2040, the Ministry of
Tourism seeks to introduce the
sector’s latest developments,
services, projects and facilities
of the tourism industry, such
as opening the new passenger
terminal at Muscat Interna-
tional Airport and launching the

Surround yourself with all the spa

of The Walk in Jumeirah Beach Res

you'll create in the

minute walk. Face up to the tough decision of picking

oman §

electronic visa, which takes a
maximum of 48 hours.”

Numbers from India
Speaking about the numbers
from India, she said that from
January to June 2018, Oman
saw a growth of 15 per cent in
Indian arrivals as against the
same period last year. “In 2017
alone, Oman received 321,161
Indian visitors, showcasing
growth of over 7 per cent in just

Qrmien

R ]

one year. We expect that by the
end of this year, we will see at
least 20-25 per cent increase
in numbers between July to
December 2018 versus the
same period last year. This can
be attributed to the activities we
have been doing in the market
as well as the increase in air
connectivity, not only with our
national carrier but also other
airlines from India flying directly
to Oman,” Mahrougi revealed.

Oman is now promoting itself
as a long weekend getaway
because of the proximity and
connectivity to India. “We
also have stopovers through
our national carrier where
people mainly travelling to
Europe are choosing to stay
in Oman for a day. But our
main strategy is to promote it
as a stand-alone destina-
tion for a minimum of five to
seven days and we believe
now that with our diversified
products, we can

definitely achieve this,”

she added.

Game

410 2017, Oman received
321,161 Indians, a growth
of over 7% in just one year

4= The country saw a growth
of 15% in Indian arrivals
from January to June 2018
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Rupee fall

» Contd. from page 3

So far, we haven't seen any
decline in business. It is maybe
because of the past bookings. The
current season looks quite full for
us in the month of October and No-
vember. Although we don't know the
effort on booking from December
onwards as of yet. We will have to
test the water on that. Meanwhile,
travellers can cope with the rupee fall
by compromising on expenses like five-star accommodation,
shopping, entertainment and dining.

Tarun Malhotra
Director
InOrbit Tours

Personally, | really feel that it is
not affecting the outbound market.
The ones who have to travel, are
planning in advance to block their
plans. So, | feel that it is only
affecting the immediate travellers,
who are doing the bookings at the last
minute because the ROA is fluctuating
every time. If you look at the pre-
purchase offers for the cruises or for
the other components of package, you
really have a better option to book at the lowest prices
if you pre-book.

Manheer Singh Sethi
Co-Founder & Director,
Holidays by Sahibji

QUICKBYTES

doesn't dampen spiri

I think it is a temporary phase for
one month. We always feel that the
fluctuation in the value of rupee has
a month’s effect. After that, people
get used to it. Also, it is very rare that
travellers cancel or reconsider their
choice of foreign trips that has been
planned for several months. Every
year, we find out that whenever the
value of rupee goes up, people make
an initial fuss about it after which
everything becomes normal.

Amit Shah
Proprietor
Star Holidays

| don’t think the rupee’s present
condition is affecting the tourism mar-
ket. | don't see any effect during the
Diwali season but the future bookings
could get affected. We haven't seen
yet any drop in the bookings; people
are still going ahead and booking.
People like going on holidays, so they
can perhaps cut short a few days
but it is unlikely they will cancel the
travelling plans. The weakness in the
rupee against the dollar, therefore, has not had any impact on
the travel plans of Indians.

Rajesh Rateria
Director
Cirrus Travels

= o g

Fam Tri

Test your knowledge
and become a Gold

Ireland Specialist.
Two lucky entrants
will be whisked
away on an epic
Ireland trip!

1ster now at

[ don't think that it will affect the
industry because if you see the GDP
today, it is at a very good position.
We have to take it positive because

ism and cruising will never stop. It will
always grow since we have passen-
gers coming from all over the world.
Plus a lot of currency is also flowing
in; travel with cruising will never stop.
Also, the best way to beat the blues
is to just modify and readjust your travel plans, essentially by
reducing the duration of your vacation.

Jyoti Singh
CEO
Sailor Travel & Tours

Uit1mtateLIre and

definitely there will be growth and tour-

‘ Every factor related to travel and
tourism affects aviation. When it

comes to oil specifically, we purchase

it in terms of USD. So, if the rupee fluc-

1 tuates, it severely impacts our business

line. The total land arrangement costs

| ‘ will rise for travellers going abroad.
i Airlings, in turn, will have to refuel at

Gaurav Bhatura

Country Head/Director—

India, THAI Smile Airways

international destinations. Fuel forms a
majority of our expenses. Currently, we
are in trouble due to this fall in rupee.
However, | hope that the rates will come back to normal and
airlines will witness a boom in business.
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TGl Hotels on expansion drive

Providing consistent excellence in quality, offerings and service,
The Great Indian Hotels, popularly known as TGl Hotels & Resorts,
ensures that it remains the first choice for travellers.

4TT Bureau

ith 10 more projects in

the pipeline in South India,
North India and Rajasthan, TGI
Hotels & Resorts is currently
on an expansion spree. As the
brainchild of two hotel manage-
ment graduates, Amitava Roy
and Arun Kumar V K, the hotel
started operations in 2014 with
22 rooms at Yelagiri in Tamil
Nadu and has now grown to 13
hotels with 450 rooms.

Amitava Roy, Founder and
CEQ, TGI Hotels & Resorts,
shares, “’We operate on an

Amitava Roy
Founder and CEO
TGl Hotels & Resorts

asset-light model and do not
invest heavily in properties,
hence we are able to expand at
a rapid pace.” The com-

pany works on a management
contract model with the hotel
and resort owners, where

it can operate its properties
directly under the TGl brand
and benefit from its expertise
and market network.

Arun Kumar V K, Executive
Director and Co-founder, TGl
Hotels & Resorts, says, ‘At
TGI, our endeavour is to be
ahead of the curve while never
compromising on the traditions
that form the basis of great
hospitality. Today, we are a
company that is almost unri-
valled in its versatile offering in
all segments from economy to
luxury, with the same consist-
ent excellence in quality and
service at the industry’s most
competitive pricing.”

According to Amit Kumar,
Chief Marketing Officer, TGI Ho-
tels & Resorts, the group has
witnessed an upswing for more
than four years. “We started

our first footprint in Yelagiri,
followed by a portfolio of 13
properties across nine cities
whichinclude Tamil Nadu,
Karnataka, Madhya Pradesh
and Rajasthan. You can expect
to see and hear a ot about TG

Hotels in the coming years,”
assures Kumar.

Kerala (Kuttikanam, Wayanad),
the Andamans, Coimbat-

ore, Ooty, Mahabalipuram,
Bangalore, Goorg, Hyderabad,
Jodhpur and Ghaziabad with in-
novative concepts to maximise
value for quests. &

Moving forward, the company
is set to invest in expansion, in-
novation and improvement. TGl
Hotels is set to soon debut in

Amit Kumar
Chief Marketing Officer
TGl Hotels & Resorts

Arun Kumar V K
Executive Director and Co-Founder
TGI Hotels & Resorts

DELHI - ROME

DAILY DIRECT FLIGHTS
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With daily direct flights from Delhi to Rome you can either immerse yourself in the charming atmosphere of Rome's ancient
streets or enjoy easy connections to a wide network of Italian and European destinations. Discover them all!

ALITALIA.COM | TRAVEL AGENCIES
MEW DELHI +9111 43658020 | MUMBAI +9122 22843666
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Tata retains Taj Mansingh

The lease for The Taj Mahal Hotel has been granted
to the Tatas for 33 years at a license fee of "7.03
crore per month, including GST.

‘*TT Bureau

he Tata group’s Indian

Hotels Company Limited
(IHCL) has retained the iconic
The Taj Mahal Hotel in Lutyens’
Delhi after the much-awaited
auction conducted by the
New Delhi Municipal Council
(NDMC). “The lease for the
property will be granted to the
group for 33 years at double
the license fees. IHCL will pay
alicense fee of ~7.03 crore
per month including GST. Ear-
lier, it was paying ~3.94 crore
per month as license fee,” a
senior NDMC official said. As
per the new commercial terms,
NDMC will get around 32.5
per cent of the hotel’'s
gross turnover.

[n a statement, Puneet
Chhatwal, Managing Director
and CEQ, IHCL said, “We are
delighted that The Taj Mahal
Hotel, New Delhi, which has

Puneet Chhatwal
Managing Director and CEO
IHCL

We would like to thank our customers for
their enthusiastic support and our employees
who have always offered exceptional service

“We would like to thank our
customers for their enthusiastic
support and our employees
who have always offered ex-
ceptional service to our guests
for over 40 years. We look
forward to investing in the hotel
and taking it to new heights.
The Taj legend will continue to
serve Delhi with elegance and
charm,” he added.

The other bidder in the auction
was ITC Hotels. The Taj Mahal
Hotel, New Delhi was given to

to our guests for over 40 years

been an important part of the
cultural and historic fabric

of the national capital, will
continue to remain a part of
the IHCL family.”

H(Mobile) -

the Tata group in 1978 for a
lease of 33 years, which con-
cluded in 2011. The company
was since then given ning
temporary extensions. L 4

Soak In religious fervour

Positioned at the highest point of the Kumbh Mela,
Sangam Nivas is located on a hillock overlooking the
Sangam and offers the perfect vantage point for guests.

‘*TT Bureau

he Uttimate Travelling Camp,

facilitating the country’s first
mobile luxury camps, covers a
range of destinations and festi-
vals around the places. TUTC's
latest offering - Sangam Nivas
aims to provide the quintessen-
tial essence of the Kumbh Mela
to seekers of spirituality and
well-being, while bringing forth
the holistic aspects of Indian
philosophy and mythology.

Briefing more about Sangam
Nivas, Dhun Cordo, Co-founder,

TUTC says, “To introduce travel-

lers to an unparalleled, multi-
Sensory journey into the very
heart of the Kumbh Mela, TUTC
is coming up with Sangam
Nivas, a perfect combination

of a nomadic lifestyle with all
the facilities of a super-luxury
stay. Set to become operational
from January 10 to March 6,
2019, the camp has weaved

Dhun Cordo
Co-founder
TutC

in exclusive activities specially
curated to enhance the Kumbh
Mela experience.”

“We've chosen the best destina-
tions and the most perfect loca-
tions across the country, timed
perfectly to coincide with events
and festivals of each region, to
allow you to experience the very
best in glamorous camping or
glamping,” she adds.

The camp is at an hour’s
driving distance from the Alla-
habad airport, five hours from
Lucknow and three hours from
Varanasi. The closest rail-head
is Allahabad junction. With

27 super luxury deluxe tents
and 17 spacious luxury tents,
Sangam Nivas Camp offers
exceptional services.

Bringing forth the holistic
aspects of Indian philosophy
and mythology, Cordo mentions
that Sangam Nivas is dedicated
to provide the quintessential
essence of the Kumbh Mela to
seekers of spirituality and well
being. “We have put together
an unparalleled journey that

will help our guests connect
with the spiritual aspect of this
unique spectacle. The camp is
directly in line with the Sangam,
the main bathing area, and
overlooks the akharas of sad-
hus, religious communities and
seers,” concludes Cordo. &

READING THIS ADVERT IS AN ASSURED
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Awarded for a creative Itinerary

For an incentive group of 53 passengers, ‘The Best Creative Planning Itinerary’ was quickly planned and
well executed by Kulin Shah, CEO, Kulin Kumar Holidays and his team.

S a precursor to the

Visit Japan Travel & MiCE
Mart 2018 (VJTM) by Japan
National Tourism Organiza-
tion (JNTO), Kulin Shah,
CEO, Kulin Kumar Holidays
was awarded by Santoshi
Seino, President, JNTO for
‘Best Creative Planning Itiner-
ary’ comprising an incentive
group of 53 passengers. The
company took just an hour to
plan the itinerary and covered
different activities, includ-
ing sites covering nature,
industrial visits, snow activity
and city life.

Japan is an ideal destination
for Indian MiCE with abundant
facilities to offer to participants
like high standard of hospital-
ity, ease of transport, variety
of Indian restaurants, ample
sightseeing and a bustling
nightlife. Since Kulin Kumar
Holidays is operating tours to

)
T4

Japan since 2005, it also has a
DMC in the country that helps

the company execute its plans
conveniently by understanding

cutomers’ requirements.

After receiving the award,
Shah expressed his gratitude

towards every member of
team JNTO and thanked them
for their constant support.

He felt extremely proud and
happy to have been honoured
with this prestigious recogni-
tion and looks forward to
increased business into
Japan from India.

At the event held in Hotel
New Otani, Tokyo, names

The selection criteria were based on
itineraries that made the best use of the
features of the destination, illustrated suc-
cessful post-event impact on attendees and
demonstrated innovative use of technology

of other winners were also
unveiled. These included
Comfort Travel Services,
Taiwan for Best Incentive
Travel and JTB Australia for

Best Community Gontribu-
tion. Prize winners also made
a presentation on how their
programmes made use of
the distinctive features of
venues and the benefits

that were obtained by the
sponsoring companies.

The selection criteria for
the awarded applications
were based on itineraries

that made the best use of
the features of the visited
destination, illustrated suc-
cessful post-event impact on
attendees and corporates,

demonstrated innovative use
of technology and planning
and an outstanding contribu-
tion to the region through
cultural exchanges with the
local community.

Satoshi Seino, President,
JINTO, also expressed his joy
on receiving several applica-
tions for the awards. Besides,

it was quite interesting for him
to learn about such wonderful
incentive programmes in Japan.

While addressing a large
number of MiCE professionals
from across the world, Seino
expressed hopes that with the
help of a continuous support,
the incentive travel to Japan will
continue to grow in the future.
He believes that MICE buyers
can share more knowledge and
resources to create a variety of
incentive travel programmes
with excellent content.

Cox & Kings' 260" in Mumbal

Cox & Kings’ 260" anniversary in Mumbai was graced by Jaykumar Rawal, Tourism Minister, Maharashtra, along with several
diplomats and business leaders from the travel fraternity. The company has several firsts to its name, including chartering a
special plane to view the longest solar eclipse, introducing Russia’s first luxury train & launching luxury railway journeys in India.
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Glimpses of era bygone

Sunil Gupta, CEO, WelcomHeritage, believes
that the diversity and unique experience that each
of their hotels offer, has a story to tell, and this is

TRADE RELATIONS OFFICER (MEISEA)

Do you work in the tourism industry and are passionate
about South Africa? If yes, a vacancy exists for you.
South African Tourism is searching for aresults driven,
credible representative officer or agent with strong
interpersonal and influencing skills. The candidate must
have strong business acumen and creative flair to join
our dynamic organisation as Trade Relations
Officer: MEISEA (Middle East, India & South

exactly what sets them apart. East Asia)
T T kevoureuts
- buggy rides, heritage walks in the experiences of a property.
What is unique about  the stregts of old Delhi, village .

heritage hotels in

tractor tours, a turban tying

re heritage hotels

Implement channel strategy

terms of attraction? experience, horse safaris, sand boosting India’s * Service trade enquiries

In the pages of history, Indian dune experiences, etc. Each overall tourist status o Disvids intermation snd eommnicatian e trads
heritage has a significant con- of our hotels has a secret to and image? : R : :

tribution. Indian heritage hotels  reveal and a story to tell In the heritage category, no two * Establish and maintain relationships

have preserved the charm . properties, or even two rooms * Manage admin work related to joint marketing
and elegance of the palatial ZOW Thany properties for that matter, are identical. agreements

mansions of royalty and con- 0€s the company That's the uniqueness of herit- e g

Verted them info hotels, These ~~ manage? Are they pan-  age propertis. Hertage hotel * Administer databases and website

magnificent houses of kings, India? are playing an important role * Host familiarisation trips and training workshops
queens, maharajas and nizams W currently have a portfolio in diversifying India’s tourism o (Co-ordinate trade communication

retain the charm of bygone of over 40 properties ranging product portfolio. Dissemina- z

eras, and also have modern
luxurious amenities to pamper
their esteemed guests. Itis a
perfect hospitality package.

What are the unique
selling points of Wel-
comHeritage?

from forts, palaces, havelis
and nature resorts spread
across the length and breadth
of the country.

Which are the three
latest additions to the
company’s portfolio?

tion of information and access
to important global communi-
cation media has become easy,
and many heritage properties
are getting international recog-
nition. The increased interest in
heritage hotels among foreign
tourists is helping to unlock the

Manage key accounts and reporting
Assist with general administration

CRITERIA,QUALIFICATIONS

AND EXPERIENCE:

India is a vast country with In the current financial year, we  economic potential of heritage * Have minimum 5 years working experience in trade,
diverse culture and tradi- . . trade relations, marketing, sales or business

“%"? with eactrthesgy}?tlont ‘ ‘ With some 40 propertles spread acCross development

offering something differen :

from the other, With some the country, each hotel offers a unique « Candidate that will be appointed to hold a

40 properties spread across
the country, each hotel offers
a unique experience which

is locality-driven. These
include nature walks in the

experience like nature walks, buggy rides,
heritage walks, village tractor tours, etc 39

have flagged two properties,
namely, WelcomHeritage Ash-

properties. Besides, even
today’s domestic tourists are

bachelor's degree

KNOWLEDGE AND UNDERSTANDING OF:

dale in Nainital and Welcom- inclined to visit these proper- * Possess knowledge of the tourism landscape
Heritage Ayatana in Coorg. ties to experience India’s rich * Have sales, negotiation, problem solving, planning
. . cultural heritage. and organising, presentation skills and project
Is marketing herit- management skills.
age hotels different What are your future ) )
from marketing normal Qplans? * Be fluent in English
hotels? The next property to be flagged * Attributes: innovation, team work, resilience,

Yes it is. Each heritage hotel
offers a significant historical,
architectural, cultural and
cuisine aura of the region

in which it is located. The
changing trends of
today’s travellers makes
us drift towards digital
platforms. Advertise-
ments, media and
social networking
sites aren’t enough
for successful
heritage hotels’
marketing.

tourists. For
this, one needs
to be as detailed
as possible in
painting a picture
of the properties
through words. Video
presentations are a

off will be WelcomHeritage
Tadoba Vanyavilas Resort &
Spa, a nature resort amidst
the Tadoba National Reserve
popular for spotting tigers.
Thereafter, we propose to flag
WelcomHeritage Inderpura
Haveli, another heritage hotel
in Udaipurwati, Rajasthan.
Both these properties are in an
advanced stage of project, and
hopefully, both will be launched
within this financial year.

Selers should Hotels

try to provide

an enriched 4 The next property to be
experience to flagged off will be Welcom-

Heritage Tadoba Vanyavilas
Resort & Spa

4 Thereafter, Welcom-
Heritage Inderpura Haveli,
another heritage hotel in
Udaipurwati, Rajasthan are
set to be flagged off

Detailed Proposal to be sent to :
Closing date

the closing date, kindly consider your application unsuccessful.

customer service focused.

Visit us at www.southafrica.net

Should you not hear from us within one week after

Proposals to be submitted without fees,

>

Inspiring new ways

ajay@southafrica.net
: 15" November 2018
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Ready to make headway In India

Andrea Andorno, Chief Commercial Officer, Air Italy, reveals how India is just the right market for the Italian
carrier to start operations and why they have an edge over other airlines operating between India and ltaly.

ﬁNisha Verma

cheduled to begin opera-

tions in India late October,
Air Italy is set to fly from Delhi
and Mumbai to Milan. Chief
Commercial Officer Andrea
Andorno shares the airling’s
plans, stating, “Last June, we
started flying from Milan into
JFK in Miami and are now look-
ing eastbound from Italy. The
presence of several important
markets in growing economies
has made us recently launch
the Bangkok flight for Milan.
The second market we are
entering is India as it is a fast-
growing market. We see value
on both sides.”

However, after Jet Airways
stopped operations to ltaly, Air
India started flying to the Euro-
pean nation, followed by Alitalia
restarting operations from

Delhi to Rome. With already

two airlines regularly serving
the route, how feasible it would
be for Air Italy to operate in
India now remains to be seen.
Addressing the issue, Andorno
said, “Some competitors have

recently made investments in
India but we have been invest-
ing the most because we are
not only launching a Delhi flight
from Milan but also opening the
Mumbai flight. Therefore, we'll
be flying more than 11 flights

a week from Italy to India. We
have noticed a growing interest

We have a long-term ambitious
plan in India. We'll be receiving
many wide-bodied aircraft in
the coming years and expect to
have 50 aircraft by 2022.”

Sharing the dates of the inau-
gural flights to India, Andorno
revealed, “The Milan to Delhi

L€ The Milan to Delhi flight will start on
October 29 while the Mumbai flight will begin
operations on October 31. All our competi-
tors only operate a Delhi flight from Italy 39

among Indians to visit Venice,
Milan as well as
Rome. Within our
hub system from
Milan, we offer
flights to six Ital-
ian cites, which
none of our
competitors in

Ticket easy

350 air, rail & shuttle partners, free insolvency insurance, ADM-waiver ...

Benefit from:

Simplicity: use the standard ticketing process

of your GDS

Security with Securtix®™: ticket refund in the
event of airline insolvency
Personal Support: daily 24h support via our
global Service Desk
ADM-waiver: waive one ADM per rolling year

Log on to www.hahnair.com today

1o find out more about

al conta

‘Email: serviceindia@hahnaircom (24/7)  Toll-free in |

Email : service@hahnair.com

ir_:tglligent

Phone: +49-6103-7331-200

India can offer.

flight will start on October 29
while the Mumbai flight will be-
gin operations on October 31.
All'our competitors only operate
a Delhi flight from Italy.”

On the aircraft and seat con-
figuration, he said, “We’ll be us-
ing A330-200, which will have
24 seats in Business Class

T
—— A THAL e
™ e WY

-
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ndia‘ 1-800-1021-169 (Mon-Fri)

with fully flat beds and even
aturn-down service, which
means that on a night flight,
passengers will get an ltalian
mattress added to their seat
with a pillow and a pyjama.
This is something that none of
our competitors offer from
India to Italy.”

However, despite the absence
of low inaugural fares, Andorno
shared that they have the most
competitive fares currently. “We
want our product to be tested
and believe that the market will
understand this as soon as they
try our quality. Mumbai would
be our exclusive route to Italy.
From Delhi, we will be compet-
ing with fares and quality. In
fact, from Milan, we will be
offering onward connections to
JFK and Miami too.”

As afirst step, Air ltaly has
teamed up with Bird Group

as its GSA in India. “We rely
on Bird Group’s long-term
expertise in the market. The
trade is well connected with
Bird Group and we trust them
to push our flights,” he said. He
further added that they would
be quite generous in terms of
incentivising the trade as well.
“With the launch of the flight,
there is a very good combina-
tion with competitive fares and
incentives that are given to the
market,” he informed.

On the MICE front, he said, “We
trust our corporates in ltaly;

we will launch some inaugural
fares for Indian corporates

to get them on board so that
they can try the product and
continue to fly with us.”

He further revealed that their
marketing approach would be
both for trade and consumer as
well as online buyers. &

& Hahn Air
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Targeting 15k agents

After just one year of going online, Akquasun
Group has been witnessing a huge return on its

investment through its B2B portal.

4TT Bureau

One major change and up-
gradation that the Akquasun
Group has done as a DMC is
going online. It is completely
onling for Maldives, Mauritius
and Seychelles. Revealing this
BA Rahim, Group Director

& CEO, Akquasun Group,

adds, “For Maldives, we have
allocated 300 rooms. We have
some features which are not
there in many other online
portals such as ‘split-stay’. This
means that guests can book
different category rooms at the
same resort. For instance, they
can choose to experience two
nights in a water bungalow and
two nights in a beach bungalow
atthe same resort.”

The group has set a target of

reaching up to 15,000 agents
by the end of June 2019. “We
are tapping Tier-ll cities and

BA Rahim
Group Director & CEO
Akquasun Group

speaking to agents to educate
them about our product. It has
been working so well for us
that today, our online business
is enhancing our overall busi-
ness,” Rahim adds.

Speaking about the idea hehind
‘split-stay’ concept, he says
that the partners came up with
the idea after understanding

Sujit Nair
Founder & Group Managing Director
Akquasun Group

what the clients demand having
sold Maldives for so many
years. “With the online platform
coming up last year, the num-
bers have increased specially
for leisure destinations such

as Maldives, Mauritius and
Seychelles. Our target now is to
ensure that the online bookings
are complete in less than three
minutes flat,” Rahim adds. \ 4

Destined to prosper

The introduction of new products and support from
clients, amongst more, helped Destinos India grow rapidly,
informs the company’s Senior VP Pankaj Hingorani.

9‘” Bureau

Running successfully in the
market for the past one

year, Destinos India is emerg-
ing as a major player in the
travel industry, informs Pankaj
Hingorani. He elaborates,

“With our professional team’s
first-hand experience in tour
operations and marketing, there
are people who have been in the
business for over three decades
and understand ground realities,
positioning of the product and
create a brand for the company.
Above all, we have gained the
trust of FTOs who have worked
with us for years and show con-
fidence in our ability of delivering
quality services on time.”

After witnessing a successful
year, Hingorani’s immediate
plan includes developing new
products and strengthening their
domestic base as a DMC, with

Pankaj Hingorani
Senior Vice President
Destinos India

support from their offices and
associates in India as well as
South Asia. He says, “We plan
to venture into the direct selling
space where we do not have
market relationships, develop
these new markets for inbound
business and expand our
network of overseas marketing
offices, along with better utilisa-
tion of our fleet of transport.”

Even though it is a start-up,
Destinos India receives com-
plete support from its clients
who have entrusted in its busi-
ness. “We have surpassed and
lived up to their expectations
and continue to grow with their
blessings. We have also been
proactive to their requirements
and ensured that we are able
to provide timely services with
value additions to help them sell
India in a better way,” mentions
Hingorani. Destinos India is
also selling inbound into Viet-
nam, therefore further giving a
boost to his business.

4 Destinos India is look-
ing at venturing into the
outbound space for golf and
|eisure holidays, and is in
the process of setting up a
new website

Nurturing a pool of talent

Radha Bhatia, Chairperson, Bird Group announced
that India will be hosting the next IATA Global Training
Partner Conference in April 2019.

4Manas Dwivedi

nabid to develop skilled

human capital for the aviation
industry, the International Air
Transport Association (IATA)
has appointed Bird Academy
as its Regional Training Partner
in India. The partnership was
made official during a signing
ceremony between Alexandre
de Juniac, Director Gen-
eral and CEQ, IATA and Radha
Bhatia, Chairperson, Bird Group.
Speaking on the partnership,
Conrad Clifford, Regional Vice
President—Asia Pacific, IATA
said, “India is expected to treble
to 520 million passengers
travelling to, from or within by
2037. The demand for trained
aviation professionals will
continue to grow.”

Emphasising on supporting
India’s talent needs by offering
IATA courses, Clifford said, “To-
day, aviation supports 7.5 mil-
lion jobs in India. Appointing Bird
Academy as an IATA Regional

Training Partner means that we
are able to better support India’s
talent needs. We look forward
to a successful partnership with
Bird Academy to fuffil India’s
training requirements.”

On the occasion, Bhatia also
announced that India will be
hosting the next IATA Global
Training Partner Conference in
April 2019. “India, among the
fastest-growing aviation markets
globally, is expected to become
the third largest aviation market
by 2025. We believe that the
most important building block

to any industry’s success is its
people and this joint initiative wil
help build a talent pool of trained
professionals across all facets,”
she further said.

The partnership will allow Bird
Academy to host training by IATA
that covers the entire industry.
Some of the key IATA trainings
initially offered in New Delhi wil
include Passenger Assessment
and Travel Document Checks,
Document Control Systems,
Safety Management Systems
(SMS) for Airlings, and Passen-
ger Fares and Ticketing. &
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20 years of promoting Canada

In its 20" year, Mazda Travel is spreading joy with the trade and extending incentives it will receive from its
suppliers on to its travel partners for an entire year! Its endeavour is now to make Canada a year-round
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destination whilst promoting its new winter programmes.

ﬁTT Bureau

hen Mernoz Shastri,

Director, Mazda Travel
started this company with his
wife 20 years ago, little did
they know that it would grow
to be this big. Celebrating 20
years of Mazda Travel this Oc-
tober, Shastri talks about the
groundwork that has gone into
making the company great.
“We have a simple philosophy
- nothing beats attention to
detail and personalised serv-
ice. That forms the core of our
business. We invest a lot of
time, energy and resources in
developing our human capital;
not a fancy office or good
location but on our people.
We make sure that our team
is knowledgeable and are
able to hand-hold the travel
trade,” he says.
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As part of the anniversary
celebrations, Mazda Travel has
reached out to its supplier

network to extend special incen-

tives. Shastri reveals, “We will
be able to go out in the market
with some real price incentives
for the next year that we will
receive from our suppliers. The
contracting team is talking to
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them and this will come into
effect next year. The 2019
programmes are ready and the
incentives will keep coming in
periodically. Right now, we

are running incentives on
Rocky Mountaineer.”

Training for staff and trade
Training is important because

FIT'S - MICE - GROUPS - EVENTS

iN FINLAND?
CALL US TODAY

Canada is still a developing
product. “It's a huge product
and Indian travellers have

just about seen the tip of the
iceberg. So, as the numbers
increase and as more people
from Canada come to India

to do business with the travel
trade, I'm sure they will attract
products, more sellers, more

DMCs and more foreign tour
operators to India and offer a lot
more variety,” Shastri adds.

He says that while the numbers
to Canada are increasing,
product knowledge in India

is limited, particularly in Tier
II, IIl cities. To overcome this
challenge, Mazda Travel has
developed its own training
modules that it uses to train
its team as well as the trade.
[t has conducted training for
over 1,100 travel agency staff
across India so far.

Winter wonderland

While Canada is currently a
four-month market for India,
Mazda endeavours to make it
a year-round destination. “We
are working with destination
partners and supplier partners
to create a winter programme

412, 4th Floor, Reena Complex, RamdevPir Marg , Near Vidyavihar Station, Vidyavihar (W) Mumbai 400086,

TEL :022-25102323 / +91 9820224669 E-mail : nitesh@lumisafaris.com | www.lumisafaris.com

—it's a complete family
experience. You don’t have to
be a skier or a snowhoarder to
enjoy Canada. Travellers can
do snow-tubing, ice-shoeing
and ice walk activities that are
gasy and family-friendly. And
of course, Christmas here is
unbelievably beautiful. We
have some programmes for
the west and east coast of
Canada. We aspire to bring in
as many numbers during win-
ter as we do in the summer,”
Shastri adds.

Tales

4 One of Mazda Travel's
itineraries for winter is flying
into Calgary, keeping Banff
as a base where guests

do a variety of activities in
Banff and Lake Louise area

in Co-operation with
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AKbar Is poised for big leaps

With more than 30,000 registered travel agents and over 100 branches pan-India, Akbar Travels is looking to
accelerate business in the Gulf market with its innovative approach.

ﬁTT Bureau

Pioneers in providing all kinds
of travel solutions, Akbar
Travels is riding high on fruitful
business and strong presence
inthe Gulf market. Keen on
shifting its focus to onling
business, KV Hidayath, Vice
President, Akbar Offshore (a
division of Akbar Group) shares
that the company’s immediate
strategy is to develop online
business of B2C, B2E and B2B
inthe Gulf market. “Currently,
Akbar Travels has more than
30 branches in the Middle East
and with a leadership position

KV Hidayath
Vice President
Akbar Offshore

in Dubai with our online trading,
plans are afoot to gamner a
stronghold in other countries
with our revolutionary B2B
products,” says Hidayath.

Talking about a prosperous
summer season for the com-
pany, Hidayath takes pride in
the company’s growth ahead of
its goals. “Summer has brought
in a lot of success and prosper-
ity for Akbar Travels. Though
we had projected 15 per cent
growth, we have achieved 20
per cent growth despite the
hindrance of the US visa detri-
ments,” he adds.

Hidayath applauds the sup-
port and dedication of part-
ners and tours operators in
the success of Akbar Travels.
He shares, “Our tour partners
and operators play a major
role in the growth and suc-
cess of the company. We owe
our success to them, even

in markets where we don't
have a physical presence. Our
agents have played key roles
in developing our products to
a 360-degree fare experience.
Their innovative approach

has helped us become more

competitive. Our SOTO fares
from getfares.com and DMC
America tours from get2a-
mericas.com have helped in
fortifying our position in the
travel market,” he adds.

With a number of promotional
activities planned for the rest

of the year, Akbar Travels is
looking to provide new op-
portunities with every event.
Whether they are automated
solutions and corporate tools
for corporate services or best
SOTO air fares for B2B
clients in India and across
globe, Akbar Travels is dedi-

L€ Our agents have played key roles in
developing our products to a 360-degree
fare experience. Their innovative approach
has helped us become more competitive J3

cated to provide better
deals to its clients.

Commenting on the needs and
demands of Indians travelling

abroad, Hidayath points out that
relaxation in visa norms and
favourable currency exchange
rates can be a wishful change
for the country’s travellers. He
further says that Indians are
well versed, equipped and far
more evolved today when it
comes to travelling abroad. &
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PTM 2018 brings APAC closer

Pacific Asia Travel Association continues to be a key partner for tourism players in the Asia Pacific region. Its
recently-concluded PATA Travel Mart (PTM 2018) held in Langkawi, Malaysia, was another such event that
proved to be an ideal platform for buyers and sellers to network, engage and interact.

*Tripti Mehta from Langkawi

ATA Travel Mart 2018, held
recently at the Mahsuri
International Exhibition Centre

in Langkawi, Malaysia, was
attended by a staggering 389
sellers and 252 buyers from
across the world. The Indian
contingent comprising Mahar-
ashtra, Odisha and Tamil Nadu,
among others, gave visiting
delegates a chance to witness
the variety of tourism products
the country had to offer.

Several interesting events
were held on the inaugural
day such as PATA Youth
Symposium, Travolution Asia
Forum 2018 and World Tour-
ism Forum Lucerne Start-up
Innovation Camp. The gather-
ing this day was graced by
Dr Wan Azizah, Deputy Prime

Minister, Malaysia; Mohamad-
din bin Ketapi, Minister of
Tourism, Arts and Culture,
Malaysia; Dr Chris Bottrill,
Chairman, PATA; Dr Mario
Hardy, Chief Executive

Officer, PATA and several
other dignitaries.

Speaking on the occasion,
Ketapi said, “I am pleased

to see the overwhelming
response and participation

of delegates from all over the
world, including China, India,
Japan, Nepal and others.”
The minister also spoke of
Malaysia's growing tourism
and hospitality sectors, saying
that the latter grew by 8.5 per
cent, with 250 new hotels
coming up in 2017.

Get a Chance;To Meet Bollywood Stars

THEQFFICIAL
BOLLYWQOD TOURS
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customers serviced

For More details Contact
+91 7710065599 | +91 8828304200

bookings@mumbaifiimeitytours.com

Calk: +91 9769235369 / +01 7738777215  E- deephi. badge@multilinkworld.com | www.multilinkwarld.com

“PTM 2018 is the perfect op-
portunity to showcase all the
attractions of this place, while
also allowing members and
delegates a chance to network
and interact. The event also
gives us a perfect occasion to
celebrate our strong partner-
ship with Tourism Malaysia as
an invaluable member for over
60 years,” said Bottrill.

PATA Grand and Gold
Awards 2018

The PATA Grand and Gold
Awards 2018 presentation
ceremony was hosted by
Macao Government Tourism
Office. Bagging several Gold
awards, India showcased its
growing tourism sector and
the spectrum of innovative
marketing. While the PATA

Gold Award 2018 for Heritage
went to Sahapedia for the

India Heritage Walk Festival,
the Marketing Media—Travel
Advertisement Broadcast Media
award was won by SOTC Travel
for ‘Holidays Bring You Closer’.
Kerala Tourism bagged two
awards in the Marketing Media
category, under Travel Adver-
tisement Print Media for Yalla
Kerala campaign and under the
category of Travel Poster for its
Live Inspired campaign. Cox &
Kings India won the PATA Gold
Award for Marketing Media—
Travel Brochure, an innovative
piece set on the premise of
showcasing India to the world
through the lens of a bioscope.
Another PATA Gold Award for
Marketing Media was won by
The Uttimate Travelling Camp
in the Travel Video category for
‘Uncommon Experience’. &

ETAAS trips for members

The Enterprising Travel Agents Association (ETAA) con-
ducted educational trips to Rajasthan and Himachal
Pradesh to provide members with destination knowledge.

TAA recently conducted two

educational trips to Rajas-
than and Himachal Pradesh.
The purpose was to give
on-field destination knowledge

to members and show around
the best hotels, which will help
them to design their itinerary for
their clients in a better way. It
will also help to build brand of
their company in the market.

Sponsored by Rajasthan

Routes Trail. Rajasthan Educa-
tional Trip was a seven-night
itinerary covering Udaipur,
Kumbhalgarh, Ranakpur,
Jodhpur, Jaisaimer, Bikaner and
Jaipur. Rajasthan Routes Trail
provided the delegation with

good hotels, coach and guides
for sightseeing. The company
has its own fleet of vehicles
and offices at all major tourist
destinations of Rajasthan.

Atotal of 40 travel agents and
tour operators participated

from Mumbai, Pune, Bengalu-
ru, Chennai and other Tier-ll
cities like Bhusaval and Latur.
The Himachal Pradesh tour
covered places like Shimla,
Naldhera, Kullu and Manali.
Chutney Hotels provided the

delegation with good hotels,
coach and a guide for sight-
seeing. A total of 25 members
participated in this tour. ETAA'S
upcoming event includes a
two-night three-days education
tour to Jim Corbett post

SATTE 2019. &
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EKTTA marches for a cause

The members of EKTTA (Enterprising Knot of Travel & Tourism Associates) in Odisha, a robust community comprising travel agents,
tour operators, guides, hoteliers and allied professionals joined together for a “Tourism Walk’ and distributed more than 500 caps
to participants. The event was organised by Department of Tourism (Govt of Odisha) on the occasion of World Tourism Day 2018.
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Greeted with open arms at KTM

Apart from the contributions made to the CM’s Relief Programme in August 2018, Riya Group is also pushing
tourism in to Kerala through internal and external means through its team and agents.

‘*TT Bureau

Riya Group was over-
whelmed by the response

it received from attendees at
the recently-concluded Kerala
Travel Mart (KTM). Thomas
Mathai, Director, Riya Group,
who attended the event said
that the response was so good
that it received five times more
buyers at its stall than normal
who made inquiries about its
products. “Most of the products
we were promoting in Kochi
were for Wayanand packages
for the spring season, upmarket

Thomas Mathai
Director
Riya Group

accommodations at hill sta-
tions and ayurvedic treatment
packages. The agents were
also interested in combination
packages for North and South
India. We are in touch with the
agents now to get more such
inquiries as many were positive
that they would be able to sell
our curated packages to their
database,” Mathai says.

Speaking about the on-ground
status that he witnessed while
in Kerala, he adds, “Tourism is
regaining its glory in Kerala and
has rebounded at an amazing
pace. Around 95 per cent of
hotels, resorts and other facili-
ties are operational and the rest
will follow soon. The response
we received at KTM proves
that buyers are still interested
in selling God's Own Country.
QOverall, the tourism fraternity of
Kerala is looking forward to a
good season.”

This was a relief for the team as
things have not been too good in
Kerala this year. Mathai shares
that while inquiries did drop due
to the virus scare in May and
then due to the floods in August,
Riya Group is seeing good
results since mid-September.

“The Kerala market is very close
to our heart. Apart from the
contributions made to the CM's
Relief Programme in August
2018, we are also pushing tour-
ism in Kerala through internal
and external means to our team
and agents. As the prices are
very competitive now, we should

.,1

see some great results very
soon,” he says.

According to him, approximately
over 150 suppliers showed keen
interest in their products and

the team is in touch with them
to push long and short tours to
Kerala. “We are also planning

Around 95% of hotels and resorts are
operational and the rest will follow soon. The
response received at KTM proves that buyers
are still interested in selling the state

some joint promotional activities
in various cities in India. KTM

is a great platform for inbound
and domestic tourism and will

Gir Lion Safari Camp
SASAN GIR
A Luxury Wildlife Resort

definitely help boost the tourism
back to Kerala. The kind of
awareness and belief KTM has
generated was required at a time
like this to show that Kerala is
still a strong state and nothing
can stop the amazing experience
millions of tourists have here
every year!” Mathai adds. &
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Your lion safaris will now be an
ecstatic blend of adventure
and luxury, as the perfect
retreat for nature lovers.
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TTM emerges bigger & better

As a young association, Travel Trade Association of Uttar Pradesh (TTAUP) had initially started its journey with
10 core members, now growing up to 125 registered members from UP and around 35 associate members.

ﬁAmriIa Ghosh from Lucknow

he second edition of Travel

Trade Mart (TTM) 2018
organised by Travel Trade
Association of Uttar Pradesh
(TTAUP) at Hyatt Regency,
Lucknow, recorded around 161
travel trade professionals from

Lucknow, 22 from Kanpur, 18
from Varanasi, 44 from across
UP and 85 metro cities. Sharing
the idea behind the mart, Vivek
Pandey, President, TTAUP, said,
“TTM has been particularly
conceptualised to cater to local
travel agents and travel trade
partners of UP With more than

£ Ewith more than 25 years of experience in
the UP market, we felt the need to involve
our UP partners and association membersin
a business networking show 39

25 years of experience in the
UP market, we felt the need to

take an initiative and involve
our UP partners and associa-

tion members in a business
networking show.”

Strictly adhering to the rule of
Quality over quantity, TTM does
not accommodate more than
36 exhibitors. “We have only
registered 36 sellers despite
receiving several requests for

£139

Single Room
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Central Reservations Tel: +44 (0) 20 7479 2273 Email: wtm@parkgrandlondon.com
www.parkgrandlondon.com

Vivek Pandey
President
TTAUP

stalls. We have have maintained
our quality this year too and
hope to do so in the coming
years. However, we are recon-
sidering a venue change as the
increasing growth and visitor
numbers demand a larger
space,” Pandey shared.

According to Pandey, TTM
aims to reach out to travel
partners who are based out of
the smaller towns of UP such
as Bahraich, Barabanki, Gonda,
Gorakhpur, Deoria, Shahja-
hanpur, to name a few. “These
lesser explored towns have a
ot of tourism scope but travel
agents of these markets are not
much equipped and updated

to induct a new product for
clients. Therefore, we want

to train and educate travel
partners, specially from these
Tier II, Ill cities to enhance the
opportunity of mutual business.
Once the opportunity of the
mutual business partner versus
buyer is increased, the tourism
potential of the region is going
to be unlocked,” he explained.

He further informs that in the
coming year, TTAUP has plans
to improve the scale and quality
of TTM besides focusing on
more educational seminars

and activities for its members
to increase the market share of
Uttar Pradesh in the total travel
business of India.

4 TTM aims to reach out to
travel partners who are based
out of the smaller towns

of UP such as Bahraich,
Barabanki, Gonda, Gorakhpur,
Deoria, Shahjahanpur, to
name a few

4 TTAUP wants to train
and educate travel partners,
specially from these cities
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Taking great strides In tourism

Union Minister for Tourism (I/C) K J Alphons recently presented the National Tourism Awards 2016-17 in Delhi on World
Tourism Day. This year, a total of 77 awards were presented to the tourism industry stakeholders, state governments, central
agencies and individuals in recognition of their performance in their respective fields.
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HOTELS
HG bullish on India

With InterContinental Hotels Group’s (IHG) inaugura-

Trnvel ecommerce Platlorm lor Web and Mobile

tion of Holiday Inn Express Gurugram Sector 50, Vivek Setup your Travel Portal in 3 Steps | 3 Days
Bhalla, Regional VP—SWA, IHG and Ashutosh Pandey, [ RUITA TR T
GM of the hotel, reveal more about the group’s plans. o= oo

@
#Kanchan Nath '
No Obligation 2 week trial*

Get on Model
for both web & mobile

Vivek Bhalla Ashutosh Pandey

Regional Vice President— General Manager, Holiday Inn
South West Asia, IHG Express Gurugram Sector 50

Inn Express brand? will it be fully operational?
The Indian market is driven by domestic travel oliday Inn Express Gurugram Sector 50 is
which results in an increased demand for hotels in | open for guests and offers 205 design-led,
the midscale category. Consequently, our focus is | contemporary rooms. For seamless connectiv-

What is the strategy behind Holiday QWhat is the USP of your hotel? When
H

to tap into this growing category with our Holiday | ity, the hotel offers free high-speed internet in P

Inn brand family — Holiday Inn and Holiday Inn all rooms. Featuring an enhanced ‘Great Room’, mnnihly cost
Express, which comprise more than 85 per cent | the hotel offers a dynamic space to socialise i

of our pipeline (number of hotels). Holiday Inn and entertain. Situated at an excellent location, INR 5000 f‘ pm

Express is our fastest-growing brand globally, and | Holiday Inn Express Gurugram Sector 50 is
we see a great opportunity in the South West Asia | strategically situated in a mixed-use complex,
market to expand our footprint. Towards this, last | populated with a shopping mall, restaurants,
year we signed an agreement with SAMHI to man- | entertainment and wellness facilities, making
age 14 Holiday Inn Express hotels across 10 cities | it a perfect destination for business travellers
in India. Further, this year, so far, we have signed | as well as leisure seekers. The hotel is just 30

T
i

seven Holiday Inn hotels in the country. minutes away from Indira Gandhi International Wallet Module

Airport and the railway station and is in close
What is IHG doing as far as develop- | proximity to the metro station, providing great
ment in the luxury and resorts accessibility and connectivity to its guests. Travelport UAPI Fare Families

segment is concerned? GST Support

In recent years, we have seen a shift in the Indian QWhat is your marketing strategy?

Pre Purchase/Series Fare Module

o . . ! W i 1] h
hospitality landscape to focus on quality midscale | \¢/What are your target occupancies, S8%:Ee ARG AP WRIIEIVE Chit

hotels. This is largely in response to the rising mid-| ARRs and RevPAR?

dle class and a significant increase in In order to drive awareness and conversions WHY I‘CZOFQ?
domestic travel in India. While our focus is onthe | from the key source markets, the hotel will be .
midscale segment, we are committed to growing | supported by an extensive Holiday Inn Express All Pre-Integrated APIs | No Hosting Cost | No AMC
our upscale brand, Crowne Plaza and luxury brand | ‘More than Ready’ brand campaign which will Free Upgrades | On Demand support | Go Live in 2 weeks*
InterContinental Hotels and Resorts. We also leverage both traditional and digital media. The B2B & B2C Sales Channel | Social Media & Blog Integration
intend to debut Kimpton Hotels & Restaurants hotel also has opening offers for transient shop- Integrated CMS | All pre-integrated services
and Hotel Indigo in key city and resort pers and is running early-bird promotions on the
locations in SWA. GDS. The aim is to encourage footfalls, trial us-
age in the initial days and then focus on driving
Furthermore, in July 2018, we completed the conversions for repeat usage by leveraging both - - : : _ Lo
acquisition of 51 per cent stake in Regent Hotels | quality stays as well as IHG Rewards. HUOUDE o gl])] A ke 'ﬁl' -
& Resorts, adding an exciting brand at the top end Ol & el e
of the luxury segment. We are actively looking for Do you have any specific incentives % airarabia.com ll iy onive (RN
strategic partners to grow our footprint across for travel agents to sell the newly- % "d trujet (EOER  smsr B gta o)
SWA, while keeping ourselves open for discus- opened property? 5
sions about introducing new brands to We have received a good response from the R o e PAYTIN JacTravel [HotelSPro oomd ™
the sub-region. travel and trade fraternity and the hotels will offer % a c: T
standard commission rates to travel agents. ? DSEE @aesia— OB~ CEEDEID A Woowor it

How has business been in the first E . ) |
Qeight months of 2018? Which are the nearby corporates Y Baiull wirecard bank SURACCT @8 —EEE P Eﬁ
In"2017, we delivered great performance in you are looking at for business? Guess  CCAvenue* PayPal OXI gen @ atam
India with a comparable +11.2 per cent revenue | Gurugram has emerged as a preferred destina- = - )
per available room (RevPAR). W se the fion for the IT industry in North Incia with more 53" POLI Paycorp cybersource € ftcash #Razorpay E
positive sentiment continuing this year with than 400 IT and [TeS companies. The city is also Lo by ==y
double-digit growth. a hub for the corporate sector which includes

companies from different segments like con-

What are your expectations in 2019? | sultancies, financial advisers, etc. Sohna Road
QWith 9-10 more hotels from our portfolio set | in Gurgaon is one of the nearest areas from the
to be launched by the end of 2018 and 3-4 in | hotel and is preferred by large office setups due
2019, we are looking at significantly expanding | to good infrastructure, affordable rentals, good-
our presence across the country. quality and large-floor plates.
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Limitations turninto opportunities

Apart from facing various obstacles while executing business plans, India Travel Awards winners
from different regions speak about overcoming hurdles and converting them into an opportunity.

* TT Bureau

& Best MiCE Hotel —
Crowne Plaza Kochi (South 2018)

Amrita Ghosh, Director—Sales, Crowne Plaza Kochi, be-
ligves that the availability of quality manpower is a challenge.
“In a location like Kerala, where the heritage and culture are
best expressed by Keralite hosts, we are facing trouble get-
ting the native people onboard to give an authentic experience
to the discerning traveller. As a state, we faced back to back
adversities in the year 2018. Travellers still doubt whether we
are ready to welcome guests, but honestly speaking, we have
made a strong comeback and are just as ready to welcome them
as we were before the floods. Somehow this message has not
been communicated effectively,” shares Ghosh.

& Best Serviced Residency Provider —
Hotel White Pearl Serviced Apartments and Residences (North 2017)

Priya Bhanot Sethi, Director, Hotel White Pearl Serviced

Apartments and Residences feels that most companies have
opted a conservative approach since the Indian and the interna-
tional market is facing a period of continued slow growth. She
says, “Lesser expatriates are travelling in the country for longer
stays and this has raised challenges for us in terms of growth.
Another challenge is to provide quality accommodation at a low
cost. Since we customise our apartments as per the client’s re-
quirement, it is a real challenge in terms of pricing, as customisa-
tion of the apartment is usually an expensive affair.”

s Best Inbound Tour Operator- Western Europe —
ACME Voyages (North 2017)

Surinder Yadav, Manager, ACME Voyages feels that OTAs have
changed the dynamics of the business, “Online reputation of big
players in the industry is more, so their market share is also big
as well. This is causing problem to small tour operators. Hotels
and resorts are now taking direct bookings on website and air
tickets are also available onling; so active internet users are di-
rectly booking their trip. We are trying to overcome hurdles by
adopting digital marketing as a preferred tool and making our
web platforms more realistic,” he reveals.

% Most Enterprising Business Couple —
Sucheta Nagpal & Pankaj Nagpal (North 2017)

Pankaj Nagpal, MD, Travstarz Global Group feels that the big-

gest hurdle for trade is GST. “The biggest challenge for the out-

bound market is GST. We have always contested that levying any

tax on outbound tours does not make sense. The services are not

being rendered in India; it is being used by a third party outside.

Also, there is no clarity on how the entire system works. But
| think, these concerns will be addressed over time. The in-
dustry as a whole is working on that. | perceive good growth
going ahead,” he concludes.

Hahn Alr awards top agents in Delni

Hahn Air hosted an awards ceremony to celebrate its top performing travel agencies from Delhi, Haryana and Uttar Pradesh.
Over 150 travel agents attended the event at The Metropolitan Hotel and Spa. The airline awarded 21 certificates of appreciation
and nine ‘Martin Awards’ to recognise its top agencies for their continued support and growth.
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Mount Maunganui, Bay of Plenty

Be in to win a trip to New Zealand!

Complete 10 of our online training modules as part of our 100% Pure New
Zealand Specialist Programme, and go in the draw to win a trip to New Zealand.

For more details visit www.traveltrade.newzealand.com
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A ce\ebratlon of milestones

For more ictures, turn to page 30
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Trust us, you’ve never been
anywhere like Latin America.

LATAM Airlines is the leading airline in South America, known for its punctuality,
service and network. LATAM Airlines offers through fares from India via Europe.

Travellers can fly up to Europe with partner airlines and fly LATAM Airlines from Europe
to 115 exciting destinations in South America.

The South America Air Pass product is now open for sale! Contact us to find out more
about our special fares to fly to South America at exclusive and convenient prices.

'? LATAM

CONTACT Us: '55::;;; (91) 11 43513281/82 &< tam.del@interglobe.com / lan.del@interglobe.com
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ISA TOURISM PVTLTD Sales Associates

partners in growth Hotel Representations

Opening INDIA
to the tourism fraternity of the World

We are a market representation company in India for the tourism industry, offering
specialised services to our partners.

* Brand launch and promotions « Sales missions and roadshows
* Representation and marketing » Strategy and innovations
» Sales and distribution management  + Your office in India

Leading Partners

|l FAR EAST

i HOSPITALITY

Orchard Rendezvous Hotel

and more....

Select properties of
Banyan Tree Hotels & Resorts

Banyan Tree Bangkok Banyan Tree Seychelles Resort Angsana Bintan Resort

and more....

Connect with us to promote your products in the Indian outbound market

ISA Tourism Pvt. Ltd.
Vasant Square Mall, No.38, B5 Vasant Kunj, New Delhi — 110070, INDIA.
Tel : +91 981 171 0504, +91 981 172 0504
Mail: info@india-sales.com Web: www.india-sales.com ; www.isatourism.com
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Celebratory night for Travelbullz

On the occasion of its eighth anniversary, Travelbullz celebrated the efforts of its teams across the world. Employees from
all the offices travelled to Phuket and Bangkok for a 4 night/5 day trip. Banyan Tree Villas, Laguna Phuket, Angsana Resort,
Laguna Phuket, Cassia Phuket and Avani Atrium, Bangkok were the partners for the event.




Ultimale
Family Break

ATTRACTIONS:

» Desert Safari with BBQ Dinner
» “At the Top” Burj Khalifa

» Dubai city tour

® Miracle Garden

Eram US$ 349 oo

Romanltic Trail

ATTRACTIONS:

» Dhow Cruise with Dinner

» Desert Safari with BBQ Dinner
» “At the Top” Burj Khalifa

» Dubai Frame

From US$ 449 pp’

Sand, Sky & Sea
Trio Adventure

ATTRACTIONS:

» Royal Safari with Sahara
Experience by Land Cruiser

P The Seaplane Experience by Seawings
» Sea Cruise around Palm Island

From US$ 849 np’

Inclusions: 04 nights stay with Breakfast, Return airport transfers & Sightseeing tours.

Remarks: Rates are commissionable to Agents & valld till 20 Dec 2018, "Terms & Conditions apply.

OTTII

INTERNATIONAI

Mumbai (Head Office) : 022 6720 5000 | Ahmedabad : 079 2642 3001 | Bengaluru : 08B0 4152 9351
Chennai : 044 4214 8280 | Coimbatore : 0422 435 0506 | Hyderabad : 040 4020 0301 | Indore : 0731 4911 373

Kochi

: 07593863900 | Kolkata : 033 2474 0347 | New Delhi

: 011 4141 4242 | Pune : 020 4002 6960

Chandigarh : 011 4141 4242 | Goa : 0832 2517 168 | Jaipur : 011 4141 4242 | Jalandhar : 0181 222 3512
Nashik : 0253 231 0044 | Trivandrum : 07593863900




STATISTICS
[m ml“ Domesticairtrafficrisesto21.2%

Media Partners:

PATA Zwtm  (fjtur)  Domestic air traffic has grown by 21.20 per cent from January-August YOY,
- according to a latest report by Directorate General of Civil Aviation (DGCA).
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Spain National Day Celebrations Delhi 17 é -
Skal World Congress Mombassa 17-21 E ........................................................
ITB- Asia 2018 Singapore 17-19 RS e 00000000 dhiialiiiackskihthiiosbiiiiiis it = 2017
T oA0000 - (RN .
ETAA Diwali Networking Meetup Delhi 2 8 =2018
India Travel Mart Dehradun 2022 5 i
MOT & PATA India Roadshow Milan 23 :
MOT & PATA India Roadshow Rome 24
YoY

Uttarakhand Travel Mart Dehradun 24-26
MOT & PATA India Roadshow Barcel 9% M Passengers carried by domestic airlines during January-August 2018 were 913.95 lakhs as against 754.11 lakhs

arcelona during the corresponding period of previous year. The passenger load factor in the month of August 2018 has shown
ATOAI 14th Annual Convention Araku Valley 95.98 increasing trend compared to previous month due to beginning of festive season, the report said.

M Growth forecasts for India indicate a trebling of passenger demand by 2037 when some 500 million people are
12th UNWTO/PATA Forum on Guilin 25-27 expected to fly to, from or within India, according to the International Air Transport Association (IATA). Aviation already
Tourism Trends and Outiook supports 7.5 million Indian jobs and US$30 billion of GDP (1.5 per cent of the economy).

MIATA also encouraged the government to look at ways to improve India’s competitiveness by aligning with global
HPMF Convention Varanasi 25-21 standards and reducing excessive government imposed costs.

Holday E Visha 2608 P Zero-rate GST for international travel in line with ICAO principles and international obligations.

0lday EXpo Ishakfiapatnam - » Create a more competitive market for jet fuel by:
MOT & PATA India Roadshow Geneva 29 » Adding domestic uplift of domestic jet fuel to the GST framework with full input tax credit allowed

o . . » Removing fuel throughput fees in line with global best practice
Scandinavian Tourist Board Roadshow  Delhi 2 P Creating competition with common-use open-access infrastructure, and
MOT & PATA India Roadshow ESE 30 » Regulating transparency in pricing of jet fuel
» Reducing excise duty on fuel Source: DGCA

Scandinavian Tourist Board Roadshow  Bengaluru 31 ’
MOT & PATA India Roadshow Frankfurt 31

NOVEMBER 2018

Scandinavian Tourist Board Roadshow ~ Mumbai 1
India International Travel Exhibition (IITE) Mangalore 2-4
The Holiday Expo Kanpur 2-4
World Travel Mart London 57
Indian Corporate Aviation Summit (ICAS) New Delhi 9
Cambodia International Travel Fair 2018 Phnom Penh,

Cambodia 15-17
China International Travel Mart (CITM) ~ Shanghai 16-18
India Travel Mart Jammu 16-18
PAICE Expo Auckland 2
India International Travel Mart (ITM) ~ Hyderabad 23-25
Taipei International Travel Fair 2018 Taiwan 23-26
World Tourism Conference Hyderabad 26-28
TAAI 65th Annual Convention Kunming, China ~ 27-29 www.hotelparkocean.com

o B HOTEL PARK OCEAN

International Conference on
Heritage and Culture Cuttack 28-29

A-4, Opposite Bhawani N chool, Sikar Road,
T: 0141-2337787 | M: +91 97

PATA Destination Marketing Forum Khon Kaen, Thailand 28-30

E: reservation@hotelparkocean.com, sales@hotelparkocean.com

For more information, contact us at: talk@ddppl.com
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Destination Experts to Eurosia

Eurasia Group Tours

Departure Dates

Bishkek: Oct 19; Nov 9, 16, 23, 30; Dec 14, 21
Kiev: Mov 9, 10, 16, 17, 13, 30
Baku: Oc 25; Nov 15, 22, 29; Dec 06, 15

Tashkent: Mov 20, 27: Dec 11

Gentral Asia Guided Tours Pvt. Ltd.

Office: Flat No. 21, Second Floor,
Satkar, Building, 79-80,
Nehru Place, New Delhi-110019, India
Tel: +91-11-41827900/ 10/ 20
24x7: +91-9810443944
Email: info@centralasiaguidedtours.com
Website: www.centralasiaguidedtouris.com

Our Destinations

Armenia, Azerbaijan, Georgig,
Kazakhstan, Kyrgyzstan,

Russia, Serbiag, Tajikistan,
Ukraine, Uzbekistan

FaN
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a boutique hotel

(A Unit of Clark International)

R-57, Greater Kailash, Part-1,
New Delhi-110048 {INDIA)
T: +91-11-48184818
F: +91-11-48184800,

M: +91-9811023375
E: info@theallurehotel.com

www.theallurehotel.com

A Boutique Hotel

Saraswati Marg, Karol Bagh,
New Delhi-110005 (India)
T: +91-11-4500 5500
F: +91-11+2575 6551
E: info(@hotelclarkindia.com

www. hotelclarkindia.com

24 Hours Reservation:

+91-98110 23375
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Cathay Pacific

Mumbai

Cathay Pacific has announced Anand Yedery as its Regional
Head—Marketing and Sales for South Asia, Middle East and
Africa. In his current role, he will be responsible
for overseeing the business of Cathay Pacific
and Cathay Dragon Passenger sales in the
regions. Yedery has been working with
Cathay Pacific since 2004, having joined
in the customer services department at
Mumbai Airport. In 2007, he moved to
the commercial side of business,
heading passenger sales for
Southern India based out of
Chennai. He moved to Mumbai
in 2010 to head passenger sales
for the Western India region.

Delhi

Neeraj Tyagi has been appointed as Regional Head—Business
Development for South Asia, Middle East and Africa of Cathay
Pacific. Tyagi began his career in Customer

Services at Delhi Airport with American
Airlines in 2005. He then moved to
commercial sales in American Airlines
managing Corporate Sales as an
Account Manager. In 2011, Neeraj
joined Cathay Pacific as Corporate
Account Manager—North India. After a
year, he was appointed as the Regional
Corporate Sales Manager—South Asia,
where he worked until January 2014 before
moving to Hong Kong to work in
Global Corporate Sales in Cathay
Pacific Airways Head Office.

-
=

Holiday Inn Mumbai International Airport

Mumbai
Holiday Inn Mumbai International Airport, part of InterContinental
Hotels Group, has announced the appointment of Ketan Salvi as its
Director of Sales and Marketing. His responsibility
will include leading and further improving
all aspects of the sales and marketing
communications, promoting brand strategies
and providing the best of Holiday Inn
hospitality experience to guests. With 10
¥ years of experience, Salvi brings an enriching
~insight into hotel sales and operations with
large business and luxury chains like Marriott
International, Hilton Worldwide, The
Leela Palaces Hotels and
Resorts, and Taj Hotels
Palaces and Resorts.

Radisson Bengaluru City Center

Bengaluru

Sapnil Kalkar has taken responsibility as General Manager Radisson
Bengaluru City Center. In his new role, Kalkar will be responsible for all
operational and commercial aspects of the
property as well as providing exceptional
experience for guests. He has been
associated with the GRT Group for eight
years in various capacities. A graduate of
I[HM Pusa, he began his career as a senior
chef with Taj Palace Hotel, New Delhi and
then went on to pursue an operations role
and has led large teams to deliver unparalleled
customer experiences. He was associated with
several leading hospitality brands including
Starwood Hotels Fortune Group of Hotels
and Royal Orchid Hotels.

MOVEMENTS

InterContinental Hotels Group

Delhi

InterContinental Hotels Group has appointed Nivedita Avasthi as
the General Manager of Crowne Plaza New Delhi Mayur Vihar Noida.
During the past 22 years of her career, Avasthi
has been associated with reputed brands
across the hospitality industry such as the
Hilton, Carlson and Sarovar Hotels. She
started her innings with IHG in 2013 as
Director of Rooms and has successfully
headed challenging assignments of
pre-opening and brand conversions.
Known for her significant operational
expertise, she has received many
accolades including the Winning
Ways  Future  Generation

Leader in 2017.

Sheraton Grand Pune Bund Garden Hotel

Pune
Sheraton Grand Pune Bund Garden Hotel welcomes General
Manager Rishi Chopra who has been appointed to lead the entire
Sheraton Grand Pune team onto a path of
successfully curating Pune’s fingst hospitality.
Chopra has spent five years in Pune during
his tenure at Le Meriden. He embarked on
his hospitality journey as Director, Food

& Beverage at the Le Meridien Pune from

2001 to 2006. Chopra completed his degree
in Hotel Management in the year 1989 and
prior to this Starwood association, he has
worked with hospitality brands like
The Leela and The Taj Group.

Hyatt Regency Chennai

Chennai
Hyatt Regency Chennai has appointed Tarun Seth as the
General Manager, where he will be leading a vibrant team of 400
professionals, while further building and
strengthening the business and reputation
of the 325-room property. With more than |
17 years of experience in hospitality,
Seth has been an integral part of some
of the most iconic hotels in India. He !
started his career with Grand Hyatt,
New Delhi, and developed a keen passion
for F&B operations. Prior to joining Hyatt
Regency Chennai, Seth was General
Manager for Trident, Kochi
and The Oberoi Motor Vessel
Vrinda in Kerala.

JW Marriott Mumbai Juhu

Mumbai
The flagship property of JW Marriott Hotels in India has appointed
Sneha Jha as the Director of Sales. With over a decade of
experience in hospitality, Jha brings to the
table proficient expertise and immense
knowledge across sales and marketing,
hotel operations, customer service, and
business development. Before joining
the JW Marriott Mumbai Juhu, she
spearheaded a team as the Director
of Sales & Marketing at Holiday Inn
Mumbai, wherein she was responsible
for exploring revenue, generating
~ opportunities, and  securing
), successful positioning for the
. hospitality brand.

Renaissance Bengaluru Race Course Hotel

Bengaluru
Bikash Gautam has been designated as the Director of Sales at
Renaissance Bengaluru Race Course Hotel. In
his role at the hotel, he will be leading
the management staff in planning and
strategising  for sales  objectives,
marketing  communications,  and
direct sales force activities to increase
profits and accomplish targets. With
over eight years of sales and marketing
experience in the hospitality industry,
Gautam believes in an
innovative approach to
his management skills.

The following regular column provides you a brief update on world events and how they impact the tourism sector.

Maya Bay — one
of the world’s most
popular beaches,
made famous by

*Nikhil Jeet

After remaining
closed for 16
months, Costa
Rica’s Pods Volcano
National Park has
just re-opened for

the public.

World Talk

Sierra Leone has
cancelled a $400m
(£304m) Chinese-
funded project to
build a new airport
outside the capital
Freetown. Aviation
Minister Kabineh
Kallon said that
the project, due for
completion in 2022,
wasn't necessary
and its current
international airport
would be renovated
instead.

Oman has started

work on the coun-
fry's first adventure
resort being devel-
oped atop the Al
Jabal Al Akhdhar
mountains in Al Da-
khiliyah governorate
at an investment of
over $50 million.

the 2000 film The
Beach, starring
Leonardo DiCaprio,
is o be closed
indefinitely to allow it
to recover from the
damage caused by
millions of tourists.

Singapore

Singapore Airlines
will offer a non-stop
flight between
Singapore to New
York, becoming the
world's longest
commercial non-
stop route at 19
hours in the air.
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Experience Udarpur’s rich cultural heritage and enjoy the spectacular views
of the Sajjangarh Palace!

jiSTa Sajjangarh Resort & Spa

Opposite Biological Park, Near Sajjangarh Main Gate, Udaipur - 313001

9590 777 000 | book@justahotels.com | www.justahotels.com



Rent a Car

Drive away with car of vour choice
Drive yourself for unlimited kilometers**

Self Drive Across:
North America - Central America -
South America - The Caribbean &
Europe - Asia-Pacific & Middle East

Australia starting from USD 27*

GOLD COAST
Starting fram SYDNEY
Aup 27 Starting from
per ciy AUD 39*
peor day

GELES
Shartng trom
usp q*
pdy ~ SANJOSE
UsD 34*
et iyt

"Note: Rates are vald for minimum 7 days rentsl basad on
Economy sagment car | “"Unkimited kilometers excluding cenain
counbnes | Yrile us / contact ws lor highend | Suv's elc

Inclusions: Basic profection ptan | &l taxes & VAT

)
asa india: WK rraveLcROUP

G-55, Ground Floor, Connaught Circus,
Opp. Exit Gale of Palika Parking,

MNew Delhi - 110001

Contact No.: +91-8818272023

Email: alamo.carren group.com

INTERVIEW

South Africa targets 104k tourists

Sisa Ntshona, CEO, South African Tourism and Neliswa NKkani,
Hub-Head—Middle East, India and South East Asia (MEISEA), South
Africa Tourism, shed light on targeting more Indian tourists to the

country, while promoting MiCE and Indian weddings.

*Kanchan Nath from Cape Town

As far as tourism growth is
concerned, 2017 was a
good year for South Africa as
the country welcomed more
than 10.3 million international
visitors that year. Talking more
about strengthening the
relationship between India and
South Africa, Sisa Ntshona,
CEQ, South African Tourism,
said, “As India is a growing
market for us, we want to
remove all the existing barriers
between the two countries,
along with overcoming the visa
challenges and enhancing the
airline connectivity.”

He laid emphasis on the
Nigerian, Indian and Chinese
(NIC) markets as their

key focus in terms of new
emerging source markets. He
explained, “The continent of
Europe continues to be strong
for us. We are really striving
to work on having direct con-
nectivity between India and
South Africa, so that one does
not have to go through other
countries to get here.”

Lauding the OTOAI Convention
held in Cape Town in August, he
added, “The month of August
is dedicated to women in South
Africa. Itis a month when we
reflect on the quality of women,
their importance and consist-
ency. In South Africa, around
65 per cent of those involved in
tourism are women. Besides,
digitalisation has enabled us to
welcome Indian travellers to the
shores of South Africa.”

Elaborating on the changing
traveller dynamics, he said,

A unit of GET Hotels & Resorts

“Today’s travellers want to
travel off-the-heaten-track
undiscovered places. We
have nine provinces, and
all of these are different
from each other. There are
beaches, safari, deserts —

Sisa Ntshona
CEO
South African Tourism

£ £ The popularity of
SA among Indians
is evident from the
fact that outside of
India, their second-
largest population
IsinSAyy

all in the same country. So,
it's about how we showcase
South Africa, so that if one
comes for the second or
third time, it seems like peel-
ing an onion, as the person
gets more intimate with the
country. The popularity of
South Africa among Indians
is evident from the fact that
outside of India, the second-
largest population of Indians
is in South Africa.”

Sharing his thoughts about
Nelson Mandela, he said, ‘|
think the world needs a bit of
Nelson Mandela, considering
what is going on. It's a time
for us to reflect and to see
how we can become better
and helpful to each other.

To celebrate his centenary

Neliswa Nkani
Hub-Head—Middle East, India and South
East Asia (MEISEA), South Africa Tourism

L€ Indian
weddings are big
events and we
want to make
South Africa the
wedding destina-
tion for Indians 5y

birthday celebrations, we
have come up with 100
destinations across the
country, which consist of a
Mandela-inspired theme and
have a story behind them.”

“Our offerings are affordable,
but we are clear about not
making South Africa a cheap
destination, otherwise we
commoditise ourselves. We
have unique offerings with

value-for-money. We want to
offer an immersive opportunity
to people, so that they may
carry a bit of South Africa,
when they leave,” he quipped.

Throwing light on the number
of tourist arrivals to the
country, Neliswa Nkani, Hub-
Head, Middle East, India and
South East Asia (MEISEA),
South Africa Tourism, said,
“Last year, we had 98,000
tourists from India. Further,
we have been given a target
of 104,000 tourists. | believe
that with partners like OTOAI,
we can take this number to
nearly 1,140,00-120,000.
Though, this will also depend
on how we process and
manage the visa.”

She also emphasised on
simplifying the visa process
saying, “I think we first need
to articulate the requirements
of the visas. We need a work-
shop to get to know what we
can do to make the process
smooth, precise and hassle-
free. We are trying to move to
an e-visa process, which will
simplify it.”

She further added, “We

are interested in promoting
MiCE and weddings. MiCE
brings big numbers. Indian
weddings are big events and
we want to make South Africa
the wedding destination for
Indians. Even pre-wedding
events are quite popular. The
most important is strategic
relationship alignment. | need
to create a rapport with the
travel agents and ensure that
they send more business to
South Africa.” &
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RESOAT TEMF BAY
HMAMALLAPURAM

WE'RE SERVING UP ROMANCE.
BY THE SEA.BY THE MOON. 5Y THE PLATTER.

Let your love flow over the delectable
flavours of a slow cooked meal,

under the dreamy full moon.
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For reservations, call 044-2744 3636 & rsv@rdtemplebay.com f RadissonBluTempleBay W @grthotels
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BEST VALUE ENTERTAINMENT TO CELEBRATE
FESTIVAL OF LIGHTS ONLY ON YAS ISLAND

Book a stay at any ﬁf our majestic hotels, feel the rush an over 106 rides and attractions at our
award-winning theme parks.and expernence other amazing Yas Island offerings for a perfect
family getaway, available in packages exclusive for Vas |sland travel partners only!

Sign up today at experiencehub.com
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Is somewhere
else always
the right place?

#SayYeslolheWorld
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