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ATO’s new team for 2013-20

On April 28, IATO voted a new team to power. Pronab Sarkar and Rajeev Mehra were re-elected unopposed
as President and Vice President respectively, while EM Najeeb was elected the new Senior Vice-President.

#TT Bureau

ronab Sarkar, Swagatam

Tours, has been re-elected
as the President unopposed,
while Rajiv Mehra, Uday
Tours & Travels, was also re-
elected as the Vice President
unopposed at the IATO elec- ;
tions. EM Najeeb, Air Travel l
Enterprises has been elected
as the Senior Vice President.
Another new entrant in the

x“somatmn =

the election was Akshay
Kumar of Mercury Himalayan
Explorations.

Thanking everyone for
the victory, Najeeb said, “It's a
great honour and pleasure for
me to have been elected as the
senior VP of a prestigious as-
sociation. | want to assure my
wholehearted commitment and
support for serving this organi-
sation with my team members

core committee of IATO is
Rajesh Mudgill, Planet India
Travel, who has been elected

as the Honorary Secretary.
Ravi Gosain, Erco Travels,
is the new Treasurer and Ra-

jnish Kaistha is the new Joint
Secretary, both of whom were
elected unopposed too. The

voting was conducted for the
position of Senior Vice Presi-
dent, Honorary Secretary as

well as EC Members in the
EC active and allied catego-
ry. The returning officer for

by working together to reach

newer heights.”
Contd. on page 19 »

Resounding applause to PAP move

The relaxation of Protected Area Permit (PAP) by Ministry of Home Affairs (MHA) would not only mean
lesser processes for the visiting fore|gners, but also for inbound agents. Here is what they have to say...

#Nisha Verma

The decision is definitely going to help in the future, both for the visiting
foreigners, as well as the agents. Earlier the movement in these areas were
restricted as there were many formalities to be fulfilled before sending the
clients there. There were many things to be considered before planning a trip
in these areas for the client. However, now with this initiative, things would be
better. It would be beneficial for us as well. Now, infrastructural developments
need to be made, which is very important. Right from roads, hotels to wayside
amenities — everything has to be created to suit the tourists’ needs. It would
allow the business to increase as well.

It's a very progressives step, indicating the transparent and simplicity in
the way the government is adopting to visit the diversified areas of the country.
Northeast offers virgin areas and diverse tribes, which we would love to pro-
mote. Earlier we had to plan much ahead for foreigners and ask for passports
and details well in advance to get prior permissions. However, now it would
make the planning faster and easier for us, allowing us to offer better itinerar-
ies. It's a welcome step since it would allow tourists to explore a lot more
in India. This will be the experiential part of travel that visitors are looking
out for in the country, apart from the classic Golden Triangle tours, which  Atul Rai

Managing Director,
they usually do. Ananya Tours

Jatinder Pal Singh Taneja
Hon. Secretary, PATA India
and Managing Director,
Travel Spirit International

Contd. on page 7 »
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The Royal Blue is a 5 Star Luxury beach resort built
around a private bay, located on the northern coast of
Crete. The resort features 38 pools, 4 restaurants and 4

barsspread over 70 acres.

Embark on an unforgettable journey in Crete, right from

the hotel's fascinating 190 rooms, suites and private h l L

villas, majestic pools, delicious tastes and refreshing T G rQOyO H UG
wellness and spafacilities.

INDIA REPRESENTATIVE
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GR 74057 Rethymno, Crete, Greece.
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= E Mail: info@royalblueresort.com
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Convention @ Cape Town

After two back-to-back conventions in Southeast Asia, the Outbound
Tour Operators Association of India (OTOAI) has chosen South African
port city of Cape town for its grand convention from August 11-14.

?Hazel Jain

he Outbound Tour Opera-

tors Association of India
(OTOAI) has announced that
it will conduct its next an-
nual convention in Cape Town
from August 11-14, 2018.
These details were shared by
Mahendra Vakharia, Presi-
dent, OTOAI, who said, “The
convention will be followed by
a three-night post-convention
tour for our members and
we urge them to block these
dates at their earliest.”

Responding to the wa-
ter crisis issue reported by
mainstream media recently,
he added, “There is absolutely
no problem with water there.
Tourism has not been affect-

ROYAL DESERTICAMES)

Mahendra Vakharia
President
OTOAI

ed at all and the industry is
more than equipped to
handle  this  situation.”
Vakharia added that the
team is working with a lo-
cal partner in Cape Town for
this event.

£ £ The convention will be followed by a
three-night post-convention tour for our
members and we urge them to block these
dates at their earliest. The team is working with
a local partner in Cape Town for this event %

Sharing more details is
Himanshu Patil, Vice Presi-
dent, OTOAI, and Convention
Chairman, who says, “We
will be staying at the Taj Cape
Town for three nights of the
convention and then we will
have post tours to Kruger
National Park, the Garden
Route, and Cape Town city
attractions. So far, all our con-
ventions were conducted in
South East Asia so this year
we wanted to go beyond that

BURHERS iN & Box

QOO0

Maohile
Recharge

Rallways
E-Ticket

Hotels

Car Rentals
Trlnifer

Travel Services

region. South Africa as you
know has a lot to see and
explore.” The team will final-
ise the convention theme and
agenda soon.

The association conduct-
ed its first convention in the
Philippines followed by Bali
in Indonesia. Patil adds, “As
always, we expect outbound
tourism from India to South
Africa will grow phenomenally

Contd. on page 22 »
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Inbound beyond usual

he regular Golden Triangle or the wellness

or religious tours down South do remain
the focal point of any India-bound itinerary.
However, adventurous and experimental
travellers still look for new experiences in India
and now they can explore the pristine areas of
Northeast India, including the protected areas
in Manipur, Arunachal Pradesh, Nagaland
and Sikkim. Thanks to the relaxation of the
Protected Area Permit (PAP) in these areas,
now inbound tourists can explore the unique
culture, beauty and lifestyle around here. While
the news has spread a positive wave amongst
inbound tour operators, we also need to make
sure that the infrastructure development and
facilities in these areas are up to the mark.
Private players as well as government should
come forward to invest in these places and
develop facilities in a planned manner, creating
innovative experiences and comfortable
stays. In a way, they can now use these
regions as blank canvases to draw unique
tourism experiences.

India’s aviation
game gets big

he National Civil Aviation Policy, when

released, set an objective of flying a
billion people in India very soon. Currently,
this number is around 200 million passenger
trips a year. The growth, as put by the Ministry
of Civil Aviation, would see the number of
planes in India go from 500 to 2000, the
number of helicopters from 200 to 400,
while the number of airports will increase
from 75 to 200. The Nav Nirman scheme is
underway to unveil next-gen airports in the
country, not only in the bigger cities, but also

GUESTCOLUMN

Lowering India’s handicap

VIEWPOINT If golf clubs in India adopt tourist-friendly policies, we can become a
golfing destination, says Rishi Narain, MD, RN Sports Marketing.

hat golf is a centuries old

sport is perhaps a touch
incomplete without mentioning
an Indian connection. Estab-
lished in 1829, the Royal Cal-
cutta Golf Club (RCGC) is the
second-oldest golf course in
the world, after the home of the
sport — St. Andrews (Scotland).
In fact, that makes RCGC the
oldest golf course outside the
British Isles.

That apart, India has about
220 golf courses, in which
more than 20 are signature golf
courses which are at par with
international - standards. One
such property is the nine-acre
Jaypee Greens Golf and Spa
Resort, located on the outskirts
of the national capital. Designed
by veteran golfer Greg Norman,
the resort promises some of
the most stunning views of the
beautiful 18-hole golf course. It
attracts many foreign tourists.

Besides Jaypee, other
top golf courses for incentive
groups would be Boulder Hills
Golf & Country Club (Hydera-
bad), Classic Golf & Country
Club (Manesar), Eagleton Golf
Resort  (Bengaluru),  Oxford
Golf Resort (Pune) and Royal
Springs Golf Course (Srinagar).

Oxford, in particular, has
been constantly rated among
the country’s top golf and lei-
sure destinations. This  Phil
Ryan-designed layout is sur-
rounded by the Sahyadri Hills
on three sides. The resort is
also home to Leadbetter Golf
Academy, a world-renowned
golf school headed by David
Leadbetter who is considered
one of the greatest coaches the
sport has seen.

small, medium and large events
which attract golf tournaments
to India especially those with in-
ternational television broadcast
coverage. Associations are also
lobbying with city development
authorities and state tourism
development boards to build
courses which bring immense
benefits. Couple of projects in
Naya Raipur and in Manipur are
already underway, which hope-
fully will lead to more.

£ € When golfers travel, they look for
destinations with at least three to four
world-class golf courses located within an
hour's drive of each other and close to
classy hotels, restaurants and shops 5%

What we need though...
To promote golf culture
and attract tourists, over 100
new golf courses and driving
ranges are required in the coun-
try. It will not only help attract
tourists and generate revenue
for the owners, but also open
new job opportunities for the
youth. The Ministry of Tourism
acts as a catalyst and active
supporter for promoting golf
tourism in the country. They
have actively been supporting

There are challenges too
For instance, the number
of golf courses and driving
ranges are too few. While we
have world-class courses like
DLF Golf & Country Club and
driving ranges of international
standard such as Hamoni,
both in Gurgaon, we require
many more of such facilities
around the country. There
is also a shortage of good,
trained coaches and mentors
who can guide talented juniors

to reach their professional
dreams. At the elite level,
we miss out on the technol-
ogy advancements that is
enabling foreign coaches to
produce world champions.
From a tourism standpoint
the policies at the clubs need
to be more tourist-friendly.
Most clubs are geared to ca-
ter to their regular members
only and are not currently
really prepared for the tourist
friendly, hospitable and high-
quality service that golfing
tourists expect.

(The views expressed

are solely of the author.
The publication may or may
not subscribe to the same.)

Rishi Narain

MD, RN Sports Marketing, and
Board Member of Golf Industry
Association (GIA)

Budget more generous to tourism

The government has taken key initiatives to promote inbound tourism in India, one
being an increase in budget allocation. The budget has seen an increase of over
40 per cent growth from ~1210 crore allotted in 2012-13 to “2150 crore in 2018-19.

2500
in Tier-1l and Tier-lI cities. Since the ministry 2150
believes in India’s travel potential, today they 2000 4 184077
are thinking 15-20 years ahead and building 1500
. 1573.07
airports for the same. From a couple of Budget
: : i 1500
brownfield airports that have been launched Allocationto & 210 P78
recently, to many greenfield airports that are Tounsdm SScj[or o
already underway, India’s passenger capacity un erBug'Oeq = 1000 -
would be increasing manifold and is going g
to be a big player in the UDAN scheme to 500 -
offer regional connectivity. With the aviation
capacity and the infrastructure in tandem, . . .
India would soon be a force to reckon with in 201213 201314 201415 201516 201617 201718  2018-19
the aviation |ndustry. Source: www.indiabudget.nic.in
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Thumbs up to PAP relaxation

» Contd. from page 3

It is a welcome step by the Ministry of Home Affairs (MHA) to allow
foreign tourists visit these protected areas and explore the pristine surround-
ings there. While the most sensitive areas would still need permission to
visit, this move shows that the government is understanding the need of
the travellers, and the decision to relax the permit is in favour of the tourism
industry. It will be extremely beneficial for the foreigners who are coming
here to see such places and enjoy the culture, beauty and nature of these
areas. Now, the tourists would be very happy to go there and enjoy the
facilities in these regions, which would also be developed in the near future.
The government has a right approach and attitude towards tourism right now ~ EM Najeeb

Sr. Vice-President, IATO
and it's a positive gesture by them. I think the industry — the tour operators g mp. air Travel

and foreigners, will appreciate it together. Enterprises India

The relaxation of PAP has come as a positive news for the industry and
enthusiastic travellers. However, there will be no immediate impact of these
relaxations, as people still would have to decide on their programme and it
will take time to develop new itineraries covering these regions. It's good that
they have relaxed the permit and hopefully foreigners will visit all those virgin
destinations, which would allow them to explore a new side of India. We also
have to see how the connectivity and infrastructure in those areas is looked
at. Once that is developed, it's going to be a goldmine for tourism. We weren't
getting many queries for these areas earlier, apart from some areas in Sik-
kim, for which we had to take special permit. However, now the relaxation of
the permits would open many doors, allowing tourists to get new experiences
in the country apart from the usual tours.

Lally Matthews
Director
Vacations Travels & Tours

JK Jhala
MD
Transline Tours & Travels

This relaxation would help
a lot because earlier when we
used to send the groups or
FITs, they had to go to many
windows and get help from
land handlers. However, now
if someone wishes to visit Na-
galand, it will be much easier.
The tribes we have in Mizoram,
Nagaland and Assam are ex-
periences that are exclusive to
India. I think we will be able to
bring more people’s interest in
the culture and tribes of these
areas and many other places
in the country. When a special
permit is required, tourists will
think 10 times about the risk,
but now they will feel safe.

Deepak Bhatnagar
EC Member, IATO and MD,
Aamantaran Travels

Earlier, getting a special
permit to visit these places was
a hindrance and even travellers
were speculative. Now foreign
tour operators will include
these areas in their itinerar-
ies. It will become accessible
to foreigners and we can pro-
mote it further. However, now
infrastructure, including proper
roads and hotels should be
there, allowing tourists to have
a good stay there. The local
government and bodies should
now develop the right infra-
structure for the tourists.

and booking information.
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AVIATION

Aviation sector shines bright

With the Union Cabinet approving a sum of "5,082 crore for the upgradation and expansion of airport
infrastructure at Lucknow, Chennai, and Guwahati airports, the aviation map of India is only going to shine.

ﬁNisha \Verma

he Union Cabinet has recent-

ly approved the construction
of new brownfield airports in
Chennai, Lucknow and Guwa-
hati. Jayant Sinha , Minister of
State, Civil Aviation, shared that
the construction of these three
terminals together would see in-
vestment of over ~ 5,082 crore.
He said, “The Cabinet has given
approval for three aviation pro-
jects. It is the first time that
we have changed the design
paradigm of airports. We will be
building terminal and airports
that will reflect our heritage. We
have consulted the architects
under a special design council
for the same."

Sinha claimed that there
will be huge investments to
boost airport infrastructure
in India. “For ensuring an in-
frastructure that will facilitate
a hillion trips, there is going
to be an investment of = 5-6

lakh crore over 15 years. In the
next five years, we will see an
investment of about ~ 1 lakh
crore in this sector,” he added.

Sinha  revealed that out
of the total to he invested in
the next five years, around
© 21,000 crore will be done
by  AAl,

in upgrading

at airports like
Dehi,  Hy-

while
T 25000  crore
yvill be invested /3 , Authority  of
infrastructure 1} E* ‘?

7 £ Sikkim is set to enter the aviation

derabad and Bengaluru that
are run by private operators. In
fact, around ~ 50,000 crore is
expected to be invested in new
airports in - Mumbai, Goa,
Jewar in Greater Noida, Pune,
Bhogapuram in Andhra Pradesh
and Dholera in Gujarat.

Guruprasad Mohapa-
tra, Chairman, Airports
India,

2021, while the new terminal at
Guwahati airport would start
operations from March 2021.
“These airports will suffice for
the requirement in Lucknow for
2030-31 and at Guwahati and
Chennai for up to 2026-27. Of
the total investment of around
~5000 crore, about 60 per cent
will be raised from the debt
market and the rest from our
funds. We will follow the same

map of the country when Pakyong
Airport becomes operational. It will be

said that the new terminal
buildings in Chennai and
Lucknow will become op-
\ erational by December

\ - the 100th functional airport in the country
\ when it wil be commissioned in June 5y

principle for next five years
and raise 60% of the ~ 21,000
crore to be invested by us,”
he added.

Sinha also talked about
Minsitry of Civil Aviation's 'digi

yatra'" programme. Sinha said,
“We are expecting to roll out the
‘digi yatra’ programme in Ben-
galuru, Hyderabad, Kolkata, Var-
anasi and Vijayawada in phases
by January 2019. This means
that the entry to security and
hoarding would be done through
e-gate, which would be activated
by face recognition. Passengers
will receive all services through
face recognition. However, the
tests for the same are going on,
and as they would use personal
data of a passenger under the
scheme the government will
ensure that enrolment for digi
yatra would be voluntary and
non-intrusive i nature. The
formats would be finalised soon
and we will be consulting with
the Law Ministry.”

Sinha made a special men-
tion for the upcoming Sikkim’s
Pakyong airport. “Sikkim is all
set to enter the aviation map
of the country when Pakyong
Airport becomes operational.

It will be the 100th functional
airport in the country when it
will be commissioned in June,”
added Sinha. Sikkim was the
only state in the country with-
out an airport. Under the UDAN
scheme by MoCA, SpiceJet has
been granted permission to fly
to Pakyong from Kolkata.

Mohapatra added, ‘A total
of 25 airports have been added
to the aviation network under the
regional connectivity scheme.
The airports from where flights
would start in May/June under
the scheme are Jamshedpur,
Cooch Behar, Durgapur, Kullu
and Pantnagar. Thirteen air-
ports are being upgraded under
the scheme. They include Kan-
pur, Rourkela, Burnpur, Utkela,
Jeypore, Jharsuguda, Bilaspur,
Ambikapur, Jagdalpur, Mithapur,
Neyveli, Solapur and Raigarh.
Apart from that, 23 airports and
helipads have been awarded
to handle helicopter operations
under the scheme.” &
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4Mf50 STAY | BREAKFAST | DESERT SAFARI | DHOW CRUISE |
DUBAI CITY TOUR | AIRPORT TRANSFERS | MAID SERVICE |
RATES VALID TILL AUGUST 31, 2018

S BR PRIVATE PALM

WITH POOL AND BEACH

S$400 PP

(MIN. 15 PAX GROUP)

@GUIDDOO

EXCLUSIVE DUBAI OFFER

ISLAND VILLA

For More Details or Standalone Villa Options

DUBALSALES@aGUIDDOOWORLD.COM
tD1.9136052916 | +91.9029057941

+919821072603 | +919819989927




Presenting
The Great Rall

Journeys

Exclusive Experiences
only with SOTC

Indian travellers today are increasingly looking for unique experiences while holidaying. With over 7 decades of expertise, SOTC has always taken pride initsell
in understanding the needs of its customers in providing the best of products and services. To cater to this set of expectations and preferences of the next rising

wave of consumers, SOTC is proud to present The Great Rail Journeys in collaboration with “Great Rail Journgys” UK's leading operator with over 40 years of
experience inarranging holidays by rall

Travellers would get to discover the best of the world through truly epic journeys travelling on iconic trains across entire continents such as Europe, Asia and
Americas. The Great Rail Journey Holiday packages from SOTC offers personalized travel through fully ushered rall tours that provide authentic experiences.
Each itinerary involves travel on special trains indigenous to the region, from ultra-modern to iconic heritage lings, SOTC believes that traditional rail travel will
give fravellers the mast memorable aspects of their global adventures.

Choose from our attractive rail experiences across the globe

12-Day Grand Imperial Cities 13-Day Discovering Japan 15-Day Top to Toe of Italy
Visit: Vienna, Budapast, Visit: Tokyo, Hakone, Himshima, Mivagma lstand, Visit Venice, Florence. Rome,
Pragua & Berin (isaka; Nagoya, Kyoto & Takayama aomento & Tacrmina

15-Day Highlights of the Baltics &Scandinavia 16-Day The Trans-Siberian: Moscow to Beijing 18-Day The Trans-American Rail Tour
Visit: Copenhagen, Stockhoim, Riga ' (Latvia) Visit. Moscow, 8 Nights on Board the Visit: San Francisco, Yosemite National Park, Las
Taltinn (Estonta), Helsinki & St Petershurg Tsar's Gold Private Train & Beijing Veqgas, The Grand Canyon, Durango, Grand Junction,
Denver, Chicago, Niagara Falls & New York

For Details Call

Ms. Shruti Sawant ; 022 49059321

Ms. Privanka Rane 022 49059319

Mr. Snedan Carvalho : 022 49059320

www.sotc.in = Email : greatrail.journey@sotc.in For HG“[’JEWS.
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India’s strength at ATM 2018

As India retains the top spot on Dubai’s list of source markets for inbound tourism, its commitment was showcased at the
Arabian Travel Market, which was held at Dubai World Trade Centre in April this year. While the Middle East showcased its
offerings, accordmg to Colliers International, around nine million Indians are expected to travel to the GCC by 2021.
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Goa Is now In full ‘Bloom’

Having registered 84% company-wide occupancy
in FY17-18, Tom Welbury, VP Strategy, Bloom Hotel
Group, is targetting 20% growth this year.

4TT Bureau

Tell us about the

brand.

The Bloom brand was
conceptualized in conjunction
with several industry experts
ranging from university pro-
fessors to leading architects.
Ilts mission over the past 5
years has been to revolution-
ise the affordable hotel space.
Today, The Bloom has been
widely recognized as one of
Asia’s leading mid-market ho-
tel brands and has had a very
successful start with launch-
es in Delhi, Bengaluru and
Goa. Each hotel has quickly
become a ranking leader
on Tripadvisor and other
qualitative sites.

What kind of growth have

Qyou seen in the last year?
As a group we push our
team very hard to deliver only

the best performances across
the board. Coming off the back
of a blended occupancy of more
than 80 per cent across the
group in financial year 2016-17.
The team is expected to deliver
revenue growth of more than 20
per cent across the same hotels
in the year 2017-18. We are
RevPar leader in our category
and stay away from discount
led success which is eventually
destructive to a brand.

new hotel, Bloom Suites
Calangute in Goa?

Bloom is known for pick-
ing outstanding locations in
each of its respective mar-
kets, be it bang on 100 Feet
Rd Indiranagar in Bengaluru
or a stone's throw from New
Delhi Railway Station, which
is no different in Goa, where
we are at a walking distance
from Calangute beach.With an

QWhat is the USP of your

Tom Welbury
Vice President Strategy
The Bloom

inventory of 130 keys, includ-
ing 75 rooms and 55 suites
the hotel is able to cater to all
segments.Boasting of Calan-
gute’s largest pillar-less con-
ference/banquet hall and serv-
ing concept food & beverages
under the Captain Barracuda’s
Bar & Grill brand, the hotel is
quickly becoming a popular
MICE destination.

Flights to Kuwait
& Across Middle East

From 7,500 INR

How do you stay ahead or
deal with competition in a
market like Goa?

Bloom is spearheading the
gentrification of Calangute with
a fresh approach to mid market
hotels, bringing world-class fa-
cilities at affordable rates.

Bloom is delivering a lot
more than hotels to the travel-
lers with great success through
a highly innovative and contem-
porary design concept.

What kind of promotional
strategies are you adopt-
ing to create visibility in your
Goa property?
At Bloom we are passion-
ate about creating world class

stay experiences to ensure we
are the undisputed quality lead-
er of the mid-market segment.
When you have a quality prod-
uct you don’t need to focus too
much on promotions but rather
let your guests themselves tell
the market about the hotel.

During the launch of the
hotel we run introductory pric-
ing with our preferred online
& offline partners which is
our way of letting the market
see that we can live up to
our promise of being best in
class. The feedback till date
has been outstanding from
our channel partners, which is
kudos to the hard work of our
operations team.

Jazeera Airways, Kuwait's leading low cost airline, is now flying daily from Mumbai to Kuwait,
with connections to 14 destinations, including Dubai, Jeddah, Cairo, Amman, Beirut and |stanbul.

Daily flights depart Mumbai at 04.00 arriving in Kuwait at 05.25 with return flights leaving
Kuwait at 20.30 arriving Mumbai at 03.00.

Leather seats, generous legroom and tasty in-flight menu selection plus 30kg baggage
allowance in Economy and 50kg in Business Class.

Book now at jazeeraairways.com, via the lJazeera app, through travel agents or call
+919769370007

How are you engaging

with travel agents to boost
the sales of the Goa property?

We strongly believe in
building long-term  relation-
ships with our loyal distribution
partners both online & offline.
Over the past 6 years we have
consistently delivered top of
segment performance for each
of our partners, which has led
to deep relationships that we
have extended into the Goa
market. There is also a priority
placed with select partners in
the charter market which has
been a win-win relationship in
Goa. Our contemporary design
& fresh service approach has
been greatly appreciated by
inbound travellers. &

apjall
Jazeera.




].2 TRAVTALK MAY 2'® FORTNIGHT ISSUE 2018

AGENTS

KUONI eyesTier-ll & Ill cities

After a strategic restructuring of the Kuoni brand, the Global Travel Service business of the company will
expand its footprint in Tier-1l and Il cities in India with a focus on new products and experiences for Indians.

ﬁTT Bureau

Following the sale of the Eu-
ropean tour operator busi-
nesses to DER Touristik in 2015
and the CHF 1.4 billion takeover
by Swedish private equity fund
EQT in April 2016, the erstwhile
Kuoni Group restructured into
three divisions-B2B accommo-
dation services (GTA); destina-
tion servicesfincoming (GTS);
and visa services (VFS). Reto
Wilhelm, CEO, JTB Europe In-
bound, Tumlare and Kuoni GTS,
says, “Kuoni as we knew it in
the past has undergone quite
a big transformation and its
various businesses have been
split up.” He elaborates that the
GTA business has been sold to
Spanish-based Hotelbeds and
the GTS division sold its six
incoming agency subsidiaries
in Asia, Australia, Middle East,
Africa and The Americas to
Thomas Cook India Group. The
Indian group had also acquired
Kuoni's tour operator busi-

nesses in India and Hong Kong
earlier. Subsequently, the GTS
business has been acquired by
JTB Corporation.

Wilhelm adds, “GTS is
a B2B service provider in the
leisure area focusing on group
business and India is one of
the key source markets for
us. After the transition, we
are now a €1 billion company.
With GTS and Tumlare, our
two active brands in India, we
hold 50 per cent of the market
share of Indian outbound travel-
lers to Europe and some spe-
cific MiCE business. The overall
growth recorded by Kuoni GTS
in 2017 over the previous year
was 10 per cent.”

Explaining the company’s
focus in India, Tim Martin, Sr.
VP—Global Sales, Kuoni GTS,
points out, “Not only is the
market growing at high double
digit, there is a major shift in
the buying behaviour. There

Reto Wilhelm

is an increase in demand pre-
dominantly for new hotels,
new destinations and a look-
out for newer experiences.”
The company specialises in
tailor-made itineraries for the
Indian customers and at the
same time caters for Indian
meals, adds Martin. He says,
“We will be looking at build-

Tim Martin

Reto Kaufmann

ing our product portfolio for
India and expand in Tier-Il and
Tier-lll cities where we see
major growth in 2018. We are
already present in the major
metros, but have seen good
growth from cities like Pune,
Surat etc. We are targeting
the entire south Indian region
for development.”

Reto Kaufmann, Vice Pres-
ident-Sales for South East and
South Asia, Kuoni GTS, further
explains that since the source
markets have shifted from the
capital cities to Tier-Il and Tier-lll
cities, the company is aggres-
sively seeking opportunities to
grow business in the smaller cit-
ies and thus, has come up with
some innovations.

“Particularly on the content
side, we have tried to take the
business to small and medium
sized tour operators by provid-
ing travel agents with Kuoni
managed tour leaders to attach
to their group tours to any of
our destinations. We focus a lot
on meeting local dietary needs
of the Indian travellers like
vegetarian food at our destina-
tions. Apart from this, we are
also exploring newer ways to
entertain the Indian travellers in
Europe and have come up with
the concept of sensory experi-
ences to offer a different touch

and feel of the destination,”
says Kaufmann.

Pointing out some trends
in the Indian market, Martin ex-
plains that a big shift has been
recorded towards Scandinavia
which contributes to a high
double digit growth. Russia is
also a major growth area and
an increased interest for the
Baltic and the Balkan countries
is being seen. “Amongst the
Indian clientele, predominantly
the 4-star hotel category is very
popular. Our target customers
are usually the middle class
to the premium Indian profes-
sional travelling with the family.”

Renewed Focus

4 Indian travellers are
showing an increased
interest for destinations
like Russia, Scandinavia,
Balkan and the Baltic
countries

Send Bali Queries to
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Puiddooworld.com

Special B2B
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Send Dubai Queries to

dubai.sales

guiddooworld.com

CONTACT US NOW

+91.9020057941

Summer Offers

DUEBAI & UAE | SINGAPORE | THAILAND | BALI | HONG KONG | MALAYSIA | MALDIVES

+D1.9821072603 | +91.9819989927
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UIA starts Delnhi-Kiev flight

On May 1, Ukraine International Airline launched its first non-stop flight from Delhi to Kiev. Besides winning
over tourists from India, Ukraine has also seen Indian students travelling to the country for higher education.

*Simranjeet Singh

kraine's flag carrier has
Ustarted operating its first
non-stop scheduled connec-
tion from Delhi to Kiev from
May 1, 2018. The Boeing
767 aircraft will have three
different classes — Business
Class, Premium Economy,

Igor Polikha
Ambassador
Ukraine to India

and Economy. The 267-seater
flight will take a total journey
time of 6 hours and 30 min-
utes. Two hundred and fourty
two passengers boarded from
Delhi with exceptional inaugu-
ral round trip price of ~26,500.
“India being a great potential
market for tourism, we have
been planning to launch the
flight for consecutive years
and preparing to provide with
the best of our abilities to

L€ Indiais a great
potential market
for tourism. We
have been planning
to launch the flight
for consecutive
years for the
travellers from
Delhi to Kiev or
beyond Kiev 3y

the travellers from Delhi to
Kiev or beyond Kiev. We
launched the direct flight be-
tween both the capitals and
Ukraine international Airline
is also eligible to fly to an-
other nine cities of Ukraine
and 40 international des-
tinations within Europe for
passengers  from  Delhi,”
said Sergey Fomenko, Vice
President Commerce, Ukraine
International Airlines.

Speaking about the potenti-
alities of Ukraine as a travel desti-
nation, Igor Polikha, Ambassador
of Ukraine to India said, “Ukraine
can be defined in three terms —
incredible, unique, and hospita-
ble. It has a lot to offer, including,
its diverse natural beauty and
its scenic and mesmerising
view from the hills. Ukraine’s
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405, Sungrace Arcade , Visat Gandhinagar
Highway . Motera, Ahmedabad, Gujarat

monuments are worth a study
and its distinctive national
cuisine is to relish upon.”

Ukraine has seen a rise
in Indian students travelling to
obtain higher education. Uni-
versities of Ukraine have been
very popular amongst Indian
students and this is a new trend

which the airlines have found.
Currently there are 10,000 stu-
dents staying in Ukraine and to
enhance the growth rate of Indi-
an students in the country, UIA
will consider providing special
rates for them.

STIC Group, the GSA for
Ukraine International Airlines,

is performing various steps to
promote the airlines. The com-
petitive inaugural price tech-
nique is for ~26,500 round
trip from Delhi to Kiev. The
frequency of the direct con-
nection flight is now four times
in a week. Speaking on the
code partnership plans, Sub-
hash Goyal, Chairman STIC

The Kumbha Bagh - Kumbhalgarh

Huddled in the Aravalli Hills, rising skywards from the rocky hills, The Kumbha Bagh is the
perfect romantic retreat for those who fall in love with the nature. Spacious rooms have

been curated to give a true picture about our magnificent culture,

FOR RESERVATIONS: +91 079 23977600, 9328016887/886 or info@tihr.in | Book online: www.tihr.in

K /trulyyindia @ ftrulyyindiahotels B /trulyyindiahotels

Group said, “We are looking
at Air India and Jet Airways for
Code Partnership as we want
to bring tourism from Ukraine
and various other 40 interna-
tional destinations to India.
This historic step will help
tourism sector and it will see
about 20-25 per cent growth
by 2019."&
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GITB to remain relevant for years

The attendees of the Great Indian Travel Bazaar opined that the exhibition is most relevant to network
with fellow industry partners and at the most generate some leads to follow up later.

*Ankita Saxena

Initially, | was a little hesitant about
our participation in GITB. However, after
meeting various buyers at the show on
the first day, we can successfully con-
clude that it was a good show. For us,
the quality of the show can be deter-
mined by the presence of relevant buyers
for our business. We excel in personal-
ised services and non-group travellers;
the buyers we received were interested
in just that, which works for us.

Arun Khanna
Director
Colonel’s Retreat

This is a very useful platform for
us and we saw some genuine buy-
ers this year. We felt that over the
years, GITB has not changed much,
but in this year's edition, there was
an increase in the number of foreign
buyers. The quality of meetings was
much better than previous years, and
we were very happy to receive queries

&
W

BRAchuta from newer markets. Some of the buy-
Senior Vice President—0p- - ar¢ from countries like Brazil showed
erations, Windflower Resort | X .

&Spa interest in our products which was

very encouraging.

This year’s edition of GITB has been
much better than the previous one. The
number of foreign buyers increased this
year and the quality of queries from
buyers has become more product spe-
cific. We have been participating in this
show since its inception and | feel that
this year, the buyers are filtered not only
based on the source markets, but also

Digraj Singh Shekhawat  according to the product requirement.
Director itehing i
Shapura Hotels We are now pitching into the luxury

heritage  segment and  Australia

and New Zealand are our new markets.

At GITB this year, we received good
queries from some of the new clients.
The buyers who came for meetings were
mostly those who were just starting off
with selling India as a destination and
particularly seeking the experiential seg-
ment of travel. The point of these exhi-
bitions is to meet newer buyers even if
they belong to the popular source mar-
kets. As a representation company, our
main purpose is brand building and lea
generation so that some of these queries
convert into actual business when we follow-up with the DMCs.

Sowmya Rao Vijamohan
d Partner
RARE India
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This year, the show was much more
positive as compared to last year. The fact
that there are so many buyers at the show
and interest has been evoked for India as a
destination, is a very positive sign for the
future. Such shows put a name and face
together for further business. Lead time
of doing business is shrinking and the
overall buying behavior is also changing.
The speed and cycle of doing business
is much faster nowadays. Business may
or may not close here since tourism is a
composite product and results may be visible after a certain time.

Ashish Vohra
Founder and CEOQ, Justa
Hotels and Resorts
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At Shouryagarh Resort & Spa, every element is considered to make your stay a
memorable one. The hotel provides a host of facilities and services at your

disposal:

» Exclusive MICE & Banqueting Facilities

» Outdoor event facilities
* Business Centre

* Wi-Fi connectivity®

e Indoor Swimming Pool
» Wellness Centre (GYM)
» Spa

= Florist on Call
* Travel Desk

= Valet Parking

* Doctor on call

¢ 24 hours room service

* L aundry Services

* Foreign Exchange

* Culture Evenings on Request
* Children Play Area

¢ Open Jeep Safari

* Indoor games

reservation@shauryagarh.com

| feel that over the years nothing
much has changed at GITB. Just like last
year the Day 1 of the show promised
good meetings and we met some very
good clients who were interested in the |
product and service we offered. Some of
the clients were just enquiring and gath-
ering information which is characteristic
of any exhibition. | feel GITB will continue
to remain relevant for travel trade indus-

T S i
Shruti Pandey
L. X ounder
try as this is one platform that promises  synergi Hospitality

business leads and upon follow-up also
gets concrete closure.

Glc)émé@m@@%m (%mjmf;@mg

Fateh Sagér Udaipur,
08875067333

Visit: www.shauryagarh.com
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\Vasco aims offbeat travel

With a yearly growth of 26%, Vasco Travel plans to
focus on offbeat experiential travel in 2018 which
can grab the attention of the current generation.

*TT Bureau

asco Travel started its
Vjourney as a tour opera-
tor in the tourism industry in
1990. The company is owned
and managed by the third gen-
eration of Abbot family, which
has a long association with
the tourism industry, informs
the company's Managing Di-
rector—Vikas Abbott. As the
products and dynamics of the
travel industry are changing,
the company is looking for-
ward to introduce new expe-
riences for the tourists. The

Vikas Abbott

Managing Director
Vasco Travel

L6 We always
lookout for new
experiences. Our
research is in
process for
opening new
destinations in the
future. Rather than
mass tourism,

We are trying to
focus more on
offbeat experiential
travel 5y

outhound division of the com-
pany has a strong foothold in
the market and subsequently,
recorded a growth of 12 per
cent, while the company re-
corded an overall growth of
26 per cent in the year 2017.
With hopes of expansion in
the inbound tourism industry,
Abbott feels that the com-
pany's inbound division is
new and thus will take some
time to grab the eyeballs of
the market.

For the business growth
in 2018, Vasco Travel is
in constantly exploring to

increase its revenue by
understanding the market
and developing their niche
marketing strategies. “We
always look out for new ex-
periences. We are planning
to focus a lot on outhound
in 2018. Our research is in
process for opening new
destinations in the future.
Rather than focusing on

mass tourism, we are try-
ing to focus more on offbeat
experiential travel which can
grab the attention of the pre-
sent generation,” explains
Abbott. He further adds
that for digital promotions,
the company is work-
ing in full swing on social
media sites like Facebook
and Instagram. &

Cruising for growth

m Cruise Carrot, a leading
cruise operator in India of-
fers worldwide cruises like
Celestyal Cruises, Costa,
Princess  Cruises, Dream
Cruises, Star Cruises, MSC
Cruises, Royal Caribbean
and many more. In 2017,
the company recorded 40
per cent growth in terms
of occupancy and in 2018,
the company's target is to
become a one-stop-shop
for all travel partners. Ac-
cording to Neeraj Sharma,
Managing Director, Cruise
Carrot, the company's aim is

to educate the travel agents
and make the industry aware
about the different cruises
and their offerings pan-India
to grow business in the fu-
ture. The company offers
exotic destinations on cruise
itineraries like Santorini and
Patmos in Greece, Penang
and Port Klang in Malaysia,
Phuket in Thailand, Guang-
zho in China, Hong Kong
and Singapore.

“Cruise Carrot is very focused
on product knowledge. One
does not need to worry about

Neeraj Sharma
Managing Director
Cruise Carrot

the competition in the cruise
industry if the product is per-
fect, business will definitely
flow,” says Sharma.

Beautiful Malaysia

m,a/ St )
AQ Touly Astis Kuala Lumpr + Ipuh + Penang +_LangkaW|
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Inclusions

2 nights In Kuala Lumpur + 2 nights In Penang + 3 nights in Langkawl | Dally breakfast at hotel | En-route Putrajaya Tour
Kuala Lumpur Night Tour + KLCC Light Show | Genting Highlands + 2 way Cable Car + Batu Caves (Photo stop)
MAPS Theme Park - IPOH + Sunway Lost World Tambun Hot Spring | Half Day Penang City tour + Night Market
Langkawi town Kuah + Eagle Square Tour + Shopping | Langkawi Island Tour + Langkawi Cable Car + Skybridge

Mangrove Tour with Eagle Feeding | 7 Lunch + 5 Dinner at Indian Restaurant
All tours and transfers on private, except for the Mangrove Tour - SIC

Remarks

Rate quoted excludes Tourism Tax | The rate is subject to surcharges during the public holiday and season celebration

Supplement Cost (per person)

Kuala Lumpur Tower entrance ticket
Breakfast on day of Arrival at Indian Restaurant

ARGUASUN HOLIDWYS TNDIA PRIVATE LIMITED

usD 9
usD s

Petronas Twin Tower Sky Bridge Ticket
Additional Lunch per pax at Indian Restaurant

Terms and Conditions Apply | Rale i subject to change withoul prior notice | Package is subiject 1o availability | The rate i nett and non comissionable | Contact us for cuntomised packages

usD 23
usp 7

CORPORATE DFFICE : Options Prima, Unit Na, 501/507, Cross Road No, 21, MEDC, Andberi (East]), Mumbal- 400003 BDIA
T 491-22-6134 1515 | F : +901-22-6134 1576 | E: contact@akquasm.com
E: anand@akquaiisncom | malayiisops@akauaniun com | wesakgeaiuin com

Xt AKQUA SUN
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CRUISES

NCL strengthens Its trade arm

With its office in Mumbai, Norwegian Cruise Line Holdings is making all efforts to grow the cruise market
from India. The company plans to rely on travel agency partners and educate them. It will conduct various
Fam trips to offer them first-hand experience of their products.

‘*TT Bureau

ndia is the fastest growing mar-

ket for NCL Holdings, informs
the company’s Vice President—
Sales Asia, Felix Chan. He ex-
plains that since the opening of
the office in Mumbai, a double
digit growth has been recorded.
He says, “The growth is not
only measured hy the increase
in number of passengers each
year, but the increase in revenue
per passenger. We have seen
the yield increase from nearly
$120-$130 per guest per day
to $150 since we stepped into
the Indian market. We offer three
brands—Norwegian Cruise Line
for the mass segment; Oceania
Cruises—upper premium brand
and the luxury segment brand—
Reagent Seven Seas.”

Chan points out that NCL
has drawn the maximum at-

tention mostly because the
company has spent maximum
efforts on this product. The
demand is from the leisure trav-
ellers and MICE travellers who
are primarily engaging in incen-
tive travel. On the other hand,
for Reagent Seven Seas, the
company started with a small
base and this segment too has
shown tremendous growth.

“We realise that India is a
polarised market where maxi-
mum traction is either for the
mass segment ships or the
luxury segment ships. Since we
do not have any cruise ships
based in India, we work on the
fly-cruise model. An important
thing to note is that Indians do
not think of cruises as a form of
vacation. They first decide the
destination of their choice and
then compare various forms
of vacations. The option that

{ [V"ELEL W Vg

Felix Chan

Vice President—Sales Asia
Norwegian Cruise Line Holdings

offers them most value for their
money is chosen.”

In terms of destinations,
Chan elaborates, the most
popular so far is Europe, mostly
on luxury ships and in Europe
the Mediterranean remains the
most visited. Apart from this,
the Caribbean is also very pop-

£ £ The growth is not only measured

by the increase in number of passengers
each year, but the increase in revenue
per passenger. We have seen the yield
increase from nearly $120-$130 per
guest per day to $150 since we stepped
into the Indian market 5y

ular. However, it is important to
note an increase in interest for
the Baltic countries like Norway,
Finland and Northern Europe.
“Since Asia has a small cruis-
ing population, there is a need
to apprise the market about the
value of a cruise vacation ver-
sus a land vacation. Hence, the
importance of a travel agency
cannot be undermined. They
add a lot of value in convincing
travellers to take up cruises as

a vacation. We feel that travel
agents can convince their cli-
ents better if they have experi-
enced the product themselves
and thus we offer Fam trips.”

He further adds that the
company invests heavily on its
products and has upgraded its
older ships to offer the same
experience to the cruisers as
on a new ship. Chan feels that
the proportion of repeat guests

is an important yardstick to
understand the reception of the
product and further points out
that on an average globally, one
third of the total guests on NCL
are repeat cruisers while for
the premium and luxury brands,
60 per cent of the guests are
repeat travellers.

Though Mumbai, New
Delhi and Bengaluru are the
highest yielding markets in In-
dia, the cruise line has seen a
significant interest from Tier-I|
and Tier-IIl cities towards their
luxury products. Chan further
says, "It is difficult to make
the target market understand
the difference between the
mass segment ships, pre-
mium and luxury ships. Also,
most Indians take short-
haul vacations and selling
anything beyond 10 days
becomes a challenge.” &

o
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Souvenir retains firm growth

Souvenir has seen 15 per cent growth in revenue and 79 per cent occupancy throughout its hotels in Jaipur.
The company also plans to launch new hotels in places like Raja Park, Jaysinghpura and Kukas.

*TT Bureau

ouvenir Hotels has four prop-
Serties in Jaipur—Souvenir
Prime, Souvenir Pride, Souvenir
Peppermint and Souvenir Pre-
mier. By 2023, the hotel chain
further plans to launch its new
hotels in Raja Park and Jaysin-
ghpura. The property in Kukas
will be a resort with 200 rooms.
The company has big plans in
the pipeline to become a major
hospitality player in Rajasthan
and cover nearby areas like Agra,
New Delhi etc.

The year 2017 has been
very good for Souvenir Hotels,
informs Rao Khushnood, Cor-
porate General Manager, Sou-
venir Hotels. He says, “We had
15 per cent growth in revenue

Rao Khushnood
Corporate General Manager,
Souvenir Hotels

L6 We had 15 per
cent growth in
revenue last year
with an occupancy
of 79 per cent. This
IS a stable growth in
the business 59y

last year with an occupancy
of 79 per cent. This is a stable
growth in the business. Of the
total guests at our hotels, 40
per cent are foreigners while the
rest 60 per cent are domestic.
Our major focus for inbound
tourism is from the source mar-
kets like the Far East, France
and Germany, which are mostly
series departures. The do-
mestic business at the hotels
is fuelled by corporate and
leisure travellers.”

Souvenir  Hotels”  Kukas
property will focus on leisure
and MICE segments as the
group also intends to come up

with banquets and marriage
halls in the city for social and
business events.

Khushnood further informs
that the company will partici-
pate at various travel trade
exhibitions and fairs in order
to promote the brand and
generate awareness.

Stable Growth

+Souvenir hotels recorded
15 per cent increase in
revenue

# The hotel chain has big
plans for 2023 with new
hotels in Rajasthan

INTERGLOBE
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Industry hails tourism upswing

The travel and hospitality industry is positive about the tourism business this year for both inbound
and outbound segment. With strong economic buoyancy, the esteemed winners of the India Travel Awards
from various regions opine that this year holds good signs of growth for the tourism industry at large.

‘+TT Bureau

» Best Debut City Hotel — Ramada Darjeeling Gandhi Road
Inbound season shows positive signs

The General Manager of Ramada Darjeeling, Gandhi Road— Vivek Shukla, believes that this year the inbound season
looks positive. The property is coming up with a spa, heated swimming pool and a shopping arcade soon, informs Shukla.
“In 2017, we recorded an approximate occupancy of 80 per cent and the ARRs were at ~9000. Out of the total

guests, 70 per cent are domestic and 30 per cent are international. The largest share of guests book through vari- .
ous online portals and the rest are the independent individual travellers to Darjeeling,” says Shukla. The property In'2017, we recorded an approximate occupancy of
is aiming to target the corporate travel market, leisure travellers and events and destination weddings segment. 80 per cent and the ARRs were at Rs 9000. Out of the total

............................................................................................................................................................................................. guests, 70% are domestic and 30% are international.

» Best Destination Management Company — STHI Holidays India

Age & demographic pattern governing demand

STHI Holidays India is focusing on doubling its targets vis-a-vis last year from this outbound season, informs Gagan Kumar,
Director, STHI Holidays India. He says, “Trends are changing and we are capitalising by educating our preferred partners with
the requirements in more specific terms wherein we can springboard our strengths to gain business perspective.” Kumar
. o further points out that technological breakthrough is presenting strong opportunities as well as fair share of challenges.
Tr‘?nds are changing and we are capltallsmg by . He adds, “The demand shiftis driven by generation and demographic pattern across the globe. Our destination showcase
educatmg our preferred partners with the requirements in presentations at various events at domestic as well as international level have given lots of leads”
more Speciﬁc TOINS. T e

» Best Inbound Tour Operator - Western Europe — ACME Voyages
Need to report swindlers

The Indian tourism industry can certainly expect a better outbound season this year given the buoyancy in the
market due to strong signs of economic recovery, feels Surinder Yadav, Director, ACME Voyages. He identifies
that though challenges prevailed in the day-to-day business, segments like adventure, culture, group travel,
culinary tourism and medical tourism thrived. Yadav says, “We believe in responsible tourism and firmly
believe that travel agents must adopt the guidelines of Department of Tourism to become a recognised We believe in responsible tourism and firmly believe I
service provider. As a community, we must report and take strong action against all fraudulent activities.” that travel agents must adopt the guidelines of Department i

............................................................................................................................................................................................. Of T0urism t0 become a recognised Service prOVider. | B

Return of the offline booking mode

According to Haresh Koyande, Founder and Managing Director, World Travel Studio, this year is going to be
a bumper year for tourism. He points out that post the impact of demonetisation and GST on the tourism and
hospitality industry, this year has kick-started extremely well and the company is witnessing unprecedented
. . . demand. He says, “We are seeing an increased number of clients, who in the past made bookings online,
> An 'ncreased r!umber of Cl'?ntsa who in th? past are coming back to offline tour operators, as most of them have realised that they get much better value
made bookings online, are coming back to offline tour and most importantly personalised service when they book with offline travel agents.”
- operators for better value and persona”sed IO, T st

» Best Tour Operator-Outbound — Flag Holidays
Adventure travel rules outbound

Although the online portals remain a big challenge for the traditional travel agents, the Managing Director of Flag Holidays—
Vinay Arora, believes that the traditional travel agents can get enough share of the pie as the outbound tourism market has
always been strong in India especially for destinations like Australia, Canada, USA and Europe. He points out that
this year there is an increased demand for adventure tours especially among the young travellers. “The medium-
sized families to big family and friends groups are seeking tailor-made itineraries which can provide unique and

The medium-sized families to big family and friends

authentic experiences at different destinations. Also, destination weddings have picked up in the recent past” groups are seeking tailor-made itineraries which can provide
unique and authentic experiences at different destination.
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The Leela eyes big

The Leela Palaces, Hotels and Resorts' hotel in
Gandhinagar will be the first luxury hotel in India to
be constructed at the airspace of a railway station.

*Kanchan Nath

ith the latest addition of
Mahatma Mandir  and
The Leela Gandhinagar to the
group’s portfolio, The Leela Pal-
aces, Hotels and Resorts has
reinforced its plan to expand into

I

ot
THE LEELA

e e

(L-R): Amit Samson, GM, Mahatma Mandir; Vivek Nair, CMD, The Leela Palaces, Hotels and Resorts; and Rajiv Kaul,

It was felt that the standard of
excellence was not maintained
at the property. Therefore, the
facility needed to be run pro-
fessionally. Top hotel opera-
tors in the country and abroad
were invited for hids. We were
the ones who won the bid in

President, The Leela Palaces, Hotels and Resorts

the international conferences
and events space, underscoring
its asset-light growth strategy.
Elaborating on the same, Vivek
Nair, Chairman and Managing
Director, The Leela Palaces,
Hotels and Resorts and Ex-
ecutive  Committee  Member,
FHRAI, said, “The Mahatma
Mandir Convention and Exhibi-

September last year. We started
operation of the facility from
April this year.”

The convention centre
as well as the hotel have been
funded by a joint venture of the
Ministry of Railways and the
Gujarat government. Leela Gan-
dhinagar is the first luxury hotel

International projects
Elaborating on the brand’s
foray into the international mar-
ket, Nair said, “A number of dig-
nitaries and royals from the Mid-
dle East have stayed with us,
especially at our Chanakyapuri
property. We plan to have an

MAHATMA MAND_IFT

LR L LLER B e LY

80-room Leela Palace there
and two other service apart-
ments. The construction of that
has just begun. We want to take
that on a fast-track basis and it
should be ready in two years.
Then we have a project in Dubai
itself on the Jumeirah beach,
very close to the Four Season’s
hotel and one in Business Bay,

tion Center is a facility for 6,000
persons and has about 10,000
square feet of exhibition space.
The location of Mahatma Mandir
is also very important. This was
set up about four years ago and
run by the Gujarat government.

in the country to be constructed
at the airspace of a railway sta-
tion and will be built 25 metres
above ground. The logistics
issue of bringing people, espe-
cially if there was a conference
of 6,000 people, was realised.

which is in Burj Khalifa. We have
recently entered a contract to
develop a property in Nha Trang,
Vietnam. This is going to be
the destination’s finest hotel, a
large property which is currently
under development.” &

New team for IATO

» Contd. from page 3

Rajiv Mehra said, “I'm
glad to be re-elected and | will
be working with the team to ful-
fil many things.”

Committing his association
with IATO, Mudgill said, “Id like
to thank the members for their

support. I've worked with many
of this team in the past and will
now be working together again.”

The active EC members
are Raj Bajaj of Adventure
World India, Tony Marwah
of India Travel Promotion
Company, PS Duggal of

Minar Travels India, Deepak
Bhatnagar of Aamantaran
Travel Company and Viney
Tyagi of Uni Crystal Holidays.
The EC allied members are Zia
Siddiqui of Alliance Hotels &
Resorts, Sunil Gupta of Travel
Bureau and P Vijayasarathi of
Benchmark Hotels. &
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ADTOl's new N India chapters

Association of Domestic Tour Operators of India (ADTOI) launched its Punjab, Haryana and Chandigarh chapters on May 5 to boost tourism
in these states as well as the states of Himachal Pradesh and Jammu & Kashmir. The 9" Chapter was launched in the presence of Vikas
Pratap, Principal Secretary (Tourism) and SS Dhillon, Director (Tourism), Govt of Punjab, in a ceremony at JW Marriott Hotel, Chandigarh.

MICE, meetings & merriment

Marriott International held their signature MiCE event, Marriott Meetings Matter - M CUBE 2018 at Jaipur in April, at the newly-opened
JW Marriott Jaipur Resort & Spa. The 5™ edition brought together the largest corporate and professional conference organisers under one
roof. The event witnessed a healthy mix of general managers, market leaders and senior Marriott leadership of South Asia in attendance.




HOTELS

MAY 2" FORTNIGHT 1SSUE 2018  TRAVTALK 2].

Leaders In hotel booking

Hotel Expertz has recorded business worth "35.90
crore till date in 2018 from North India and has high
hopes to grow the business even further in the year.

9TT Bureau

n initiative of Kehar Travel

Ventures, Hotelexpertz.com
is a fully interactive and online
hotel reservation system relevant
and especially designed for travel
agencies, inform Rajan Kehar
and Raman Kehar, Directors,
Hotel Expertz.

Explaining the functional-
ity of the platform, Rajan Kehar
says, “We offer a single window
platform where travel agents can
find results from the finest quality
of wholesalers from across the
world. The quality of products is
accompanied by an opportunity
for travel agencies to get the best
rates. We have put in our best
efforts and the most innovative
ideas in place to build a platform
that can cater to the needs of
travel agents in minimum time.”

Raman Kehar further adds,
“When people ask why they
should use Hotelexpertz.com, |

% TOP EXCUrSiOnS WITH JUNGFRAU RAILWAYS

Jungfrau Railways -

Raman Kehar
Director
Hotel Expertz

can cite a lot of reasons. Some
of those are our widespread in-
ternational network which brings
you properties from across des-
tinations. We have an unmatched
reporting of travel history of eve-
ry hotel we put on the platform;
our experienced and dedicated
professionals understand  your
requirements; the corporate call
centre can assist you in hotel
bookings and apart from this,
our 24-hour emergency helpline

Grindelwald-First-Top 6f Adventure

is available to offer immediate
support for your travel queries.”

CI|mb|n|g up the
growth ladder

The company has been
on a growth trajectory for over
a few years now with revenues
climbing up each year, points
out the company’s Chief Execu-
tive Officer Neeraj Kumar. He
says, “One can map this growth
from the fact that in the financial
year of 2015, we did business
worth ~15.16 crore in the Delhi/
NCR region, which increased to
~25.20 crore in 2016 from the
same markets. In 2017, this
revenue further increased to ~48
crore from Delhi/NCR while in
2018, year to date, the company
has already done business worth
~35.90 crore from North India.”

Online Expertz

4 The company has
widespread international
network

Harderstrasse 14 - CH-3800 Interlaken - Tel.

Heritage at Its best

The 400-year-old Fort Dhariyawad in Udaipur is now
run by the descendants of Prince Sahasmal who
ensure that guests are treated like royalty.

9TT Bureau

hariyawad was founded in

the middle of the 16th centu-
ry by royal prince Sahasmal, the
grandson of Maharana Pratap,
the legendary hero of Mewar,
Udaipur. Situated on the conflu-
ences of the Jakham and Karmoi
rivers, Dhariyawad is located in
the south of Rajasthan and is
surrounded by alluring valleys
along with the Vindhyas and the
Aravalli range running parallel to
each other. Bhils and other tribal
people inhabit this area. This
region is unspoilt by modern
civilisation, and the best cul-
tural heritage can be experienced
here. The fort of Dhariyawad has
been converted into an exclusive
heritage hotel whilst maintain-
ing the decor and the traditional
splendour of the fort.

Bhanu Pratap  Singh,
Owner, Fort Dhariyawad, says,
“The USP of our property is the
multifarious excursions we offer

Bhanu Pratap Singh
Owner
Fort Dhariyawad

L€ The USP of our
property is the
multifarious
excursions we
offer to our guests
such as the
Sitamata Wildlife
Sanctuary 59

to our guests such as the Sita-
mata Wildlife Sanctuary which is
16 km away from the fort known
for its flying squirrels and pan-
thers. We also organise riverside
jungle lunches and sundowners
at Jakham Reservoir. We engage
our guests in live cooking dem-
onstrations, the recipes for which
come straight from the kitchen of
Late Rawat Shaheb Udai Bhan
Singh, ruler of Dhariyawad.”

He adds that hoth inbound
and domestic markets are
equally important for him. “We
are trying really hard to achieve
balance in both the markets. The
previous financial year 2017-18
has been impressive and we
hope the same in the coming
future. We're intensively focusing
on digital marketing because it
serves as a substantial medium
in attracting tourists. Travel trade
fairs serve as the best forum for
meeting buyers and getting to
know more about the hospitality
sector,” Singh concludes.

T f'b;‘*l-. -

HarderKulm ~Tnp nﬁﬁterlaken

33 - info@jungfrau.ch - jungfrau.ch
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Sharing an insight on
the alleged water crisis, Han-
neli Slabber, Regional General
Manager (Asia, Australasia,
Middle East), South Africa
Tourism, said, “We need to
sort out the myth from real-
ity, which is that Cape Town is
open for business, that it has
enough water. What we are do-
ing is we are trying to be more
responsible and sustainable in
all our tourism activities as well
as everyday lives in South Af-
rica. Cape Town has protected
business centres under which
all the tourism sectors fall. But |
think the best thing about Cape

Himanshu Patil
Vice President, OTOAI,
and Convention Chairman

Town at the moment is that in-
novation has come from this.

on Aug 11-14

Hanneli Slabber

Regional General Manager (Asia,
Australasia, Middle East), South
Africa Tourism

There is no reason not to travel
to South Africa.” &

ADTOI launches new chapter

Association of Domestic Tour Operators of India (ADTOI) has launched
Punjab, Haryana, Chandigarh chapters, aiming to promote tourism.

Rajat Sawhney
Vice President
ADTOI

state where we have the pres-
ence of our members and launch
of the chapter will help to work
closely with travel, trade and the
state government to promote
destinations in the states. Pun-

Manmeet Singh
Chapter Chairman
Punjab, Haryana

jab, Haryana and Chandigarh are
important gateways to Himachal
Pradesh and Jammu & Kashmir
and the cities here can be a very
important transit points for the
people travelling up to north.

Speaking to  TRAVIALK,
Manmeet Singh, Chairman,
ADTOI Punjab, Haryana and
Chandigarh, Northern India
Chapter, said that he was
excited to work forward with
total positivity. “I have a clear
vision of promoting tour-
ism by inter-state develop-
ment, where in there will be a
footfall of tourist from
one state to another and
vice versa. All states have
been  promoting  tourism
on an individual basis, but
the need of the hour is to
promote tourism in an inte-
grated manner. Every state
has its own USP’s and we
need to utilise it to develop a
complete package. &

Bengaluru Skal gets new prez

Manoj Mathew, General Manager, Vivanta by Taj MG Road Bangalore,
has been elected the new president of Skél International Bangalore.

IMEX Frankfurt, Germany 15-17 after our event. This is be-
PhocusWright Europe Amsterdam, 1517 cause our members tend to
The Netherlands push that particular destina-
" W tion after having visited it. For
ITB China Shanghai, China ~ 16-18 instance, after our convention
PATA Annual Summit 2018 Gangnueng, Korea  17-20 in the Philippines, it saw a
ILTM Asia Pacific Singapore 21-24 growth of about 37 per cent.”
The convention com-
JUNE 2018 mittee is hoping to get about
200-plus registrations for this
IATA AGM 2018 Sydney, Australia ~ 3-5 convention. “We have started
International Travel Roadshow (ITR) ~ Delhi 12 dl_scussmns ,W'th airlines for
: this convention and the reg-
International Travel Roadshow (ITR) ~ Kolkata 13 istration fee and the itinerary
International Travel Roadshow (ITR) ~ Pune 15 will be announced soon.”
BITE Beijing, China 15-17
International Travel Roadshow (ITR) ~ Hyderabad 16
International Travel Roadshow (ITR) ~ Kochi 19
International Yoga Day India 21
HRAWI Convention Sri Lanka 27-30
Telangana Tourism Conclave-2018 Hyderabad 28-30
Hotel Operations Summit India 2018 Delhi 2 ﬁTT Bureau
GPS Chandigarh 57 peaking about ADTOI's new
TTF Kolkata 6-8 chapter Rajat Sawhney,
: i Vice President, ADTOI said,
Travel Wedding Show Jaipur 7-8 “Chandigarh is unique being the
Kiwi Link India Mumbai 9-10 capital of the Punjab and Hary-
) o Front o | ; ana, it's the best planned city
Tourism New Zealand Frontline Training  Bengaluru 1 in India. Punjab, Haryana and
GPS Ahmedabad 12-14 Chandigarh serve as a transit
Tourism New Zealand Frontline Training  Delhi 13 point to alltour op.erators.m the
country and tourists going to
TTF Hyderabad 13-14 Shimla to Jammu and Kashmir.
ACTE Global Summit Singapore 17-18 We wil |ntfens!fy effp rts {o pro-
mote destinations in all these
GPS Lucknow 1921 northern states through  this
Focus Philippines Goa 25-28 new launched chapter”.
I Bengaluru 21-29 Sawhney also said that,
UNICEF Adventure Expo Noida 28-29 "ADTOL in its attempt to promote
inter-state tourism in the country
AU GUST 2018 has been reaching out to every
GPS Kolkata 2-4
™ Chennai 35
Isreal Ministry of Tourism Roadshow ~ Ahmedabad 7
Isreal Ministry of Tourism Roadshow  Delhi 8
GPS Kochi 9-11
QOTOAI Convention Cape Town 11-14
ITM B2B Event, Tourism Australia Kochi 16
[TM B2B Event, Tourism Australia Kolkata 17 4
[TM B2B Event, Tourism Australia Goa 18 TT Bureau
ITM B2B Event, Tourism Australia Mumbai 20 Mathgw will lead Skdl Inter-
national Club for the next
GPS Purie 225 two year years and succeeds
Dubai Business Roadshow Mumbai 27 Rajendra Singh Bhati. Mathew
Holland Saes Mission & Roadshow  Delhi 2 s an established feader in the
hospitality space and brings
Holland Sales Mission & Roadshow  Bengaluru 29 over three decades of profes-
Dubai Business Roadshow Delhi 30 sional experience, all of which
o . has been with Taj Hotels, Re-
Holland Sales Mission & Roadshow ~ Mumbai 30

For more information, contact us at: talk@ddppl.com

sorts & Palaces in overseas
destinations and in various
properties in India.

Manoj Mathew
General Manager
Vivanta by Taj MG Road Bangalore

Skl International Banga-
lore is a professional organisa-
tion of tourism leaders around
the world, promoting global
tourism and friendship. It is the
only international group uniting
all branches of the travel and
tourism industry. It's members,
the industry’s managers and
executives, meet at local, na-
tional, regional and international
levels to ‘Do Business among
Friends’. It has over 15,000
members in 83 countries.

Skl International Banga-
lore will be hosting the Skal In-
ternational Asia Congress 2019
in June 2019. Over 200 inter-
national delegates are expected
to participate in this Congress.
It will be a great opportunity to
showcase tourism in India es-
pecially for Karnataka.

The first Club was founded
in 1932 in Paris by travel man-
agers, following an educational
tour of Scandinavia. &
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ARMENIA | AZERBALJAN
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Central Asia Guided Tours Pvt. Ltd.
Office: B-48b, 1st Floor,
Kalkaji, New Delhi-110019, India
Tel: +91-11-41827900/10/20

Email: infoi@centralasiaguidedtours.com

Website: www.centralasiaguidedtouris.com
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a boutique hotel

(A Unit of Clark International)

R-57, Greater Kailash, Part-1,
New Delhi-110048 (INDIA)
T: +91-11-48184818
F: +91-11-48184800,

M: +91-9811023375
E: info@theallurehotel.com

www.theallurehotel.com

A Boutique Hotel

Saraswati Marg, Karol Bagh,
New Delhi-110005 (India)
T: +91-11-4500 5500
F: +91-11+2575 6551

E: info@@ hotelclarkindia.com

www. hotelclarkindia.com

24 Hours Reservation:
+91-98110 23375
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IAAPI

Mumbai
Pradeep K Sharma has been appointed as the President of Indian
Association of Amusement Parks and Industries (IAAPI). He is also
the Chairman of Bombay Amusement Ride.
He has served IAAPI since its inception in
) different capacities which includes training,
safety and manufacturers’ and export
promotion committees as its Chairman.
He has been instrumental in drafting India's
first amusement rides safety standards
(code of practice) for BIS on behalf of IAAPI.
He joined Essel Group in 1984 and later

moved to EsselWorld in 1991.

L
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Exotic Heritage Group
Delhi

Exotic Heritage Group has appointed Vineet Arora as Vice President
- Business Development. Arora is responsible for scouting and
implementing  expansion  opportunities  in
the field of river cruising; identifying and
introducing best industry practices;
developing and promoting new concepts,
and building new marketing channels in

India and different parts of the world.

He is also in charge of developing and

training a cadre for different aspects of

operations of river cruising business and
hotels. Prior to this, Arora was Executive
Vice President—Sales & Operations
at Treehouse Hotels.

Radisson Blue Temple Bay
Mamallapuram

Bengaluru

Ameet Raj Kundu has joined Radisson Blue
Temple Bay Mamallapuram as Director of
Sales and Marketing. Kundu is responsible
for spearheading the Marketing and
Sales function and product and revenue
management. He comes with over 14 years
of industry experience. In his role, Kundu will
provide leadership and functional expertise
to drive productivity and results
across the company.

&

HI I.“ill[l People

Anand Nair, General Manager, Vasundhara Sarovar
Premiere, Kerala — Vayalar believes that one needs to
have a fine balance between work and personal time to
help maintain a healthy lifestyle and
continue to be productive at work.
“| love travelling and ensure
that | take at least one road trip
in India and an international
% vacation with family every year.
As a hotelier, these experiences : }
me  wonderful 5
to learn,”

3 also  offer
opportunities
Nair said.

SaffronStays

Goa
SaffronStays has appointed Mayank Kinger as Regional Head—
Goa, Coastal Karnataka & Maharashtra. His role will be to facilitate
growth and development of SaffronStays’
penetration in these regions. Before joining
SaffronStays, Kinger had been an entrepreneur
running his own F&B venture. He was also
associated with a not-for-profit trust which
worked closely with special education
schools, HIV shelters and palliative care
centres for cancer patients in Bangalore.
Prior to that, he worked with
MNCs as a CRM consultant.
Kinger will play a key role
in planning and shaping of
business blueprints.

Sun Siyam
Delhi

Sun Siyam has appointed Rakesh Gupta as Account Director of
Sales & Marketing — India. With an experience of over 17 years,
Gupta started his career with Cox & Kings,

followed by Kuoni, Marina Bay Sands and
Hilton Worldwide. He has an expertise

on augmenting brand standards for the

company. In his new position, Gupta will

be responsible for spearheading Sales and
Marketing activities for three Sun Siyam
properties in Maldives and a property in
Sri Lanka. He will be in command for
accomplishing corporate objectives,
developing business building and
brand visibility.

Marriott Hotels & Resorts
Kochi

Anoop Joseph has joined as the new Multi Property Director of
Sales & Marketing of the Kochi Marriott hotel and the Courtyard by
Marriott Kochi Airport hotel. Joseph has an
experience of 13 years in the hospitality
industry with an expertise in the sales and
marketing function in India and International
markets. In his new capacity, he will lead
in developing and implementing sales and
marketing strategies for both the hotels
in Kochi. Prior to his current role, he has
previously worked with International Brands like
IHG (InterContinental Hotels Group),
the Movenpick Hotels and Resorts,
The Leela Hotels and Resorts,
Accor Hotels Group.

= 1 onleave.

Berzin Master, General Manager, Balaji Sarovar
Premiere Solapur is of the opinion that a hotel
manager is always switched on even when on leave.
He believes that balancing this fact

is an art and enjoys himself

every moment whether he is

involved in hotel operations or

MOVEMENTS

Radisson Hotel Group

Singapore

Radisson Hotel Group has appointed Saurabh Prakash as its new
Vice President—Commercial, Asia Pacific. As a member of the
Asia Pacific executive committee, Prakash
will oversee all aspects of the region’s
commercial ~ activities, including sales,
revenue optimisation, distribution, marketing
and loyalty. With over 15 years of experience,
he has worked for industry-leading hotels
across Asia Pacific and spent a majority of
his career with Marriott International,
where he worked in India, Malaysia,
China and Singapore. Prior to this
role, he was General Manager &
Vice President—Asia Pacific,
TSA Solutions,

Crowne Plaza Today Gurgaon

Gurugram
Suraj Kumar Jha has been appointed as the General Manager of
Crowne Plaza Today Gurgaon. Prior to this, Jha was General Manager
with Holiday Inn Mumbai International Airport for
over four years. Before joining IHG, he served
as the General Manager at Hotel Radisson
Blu Greater Noida. With a career spanning
over two decades of experience in operations,
development and business development, Jha
brings with him an extensive understanding
of the hospitality industry in India. With his
customer centric approach, he has
helped the teams immensely |
in further strengthening the
rapport with guests.

Wyndham Hotel Group
New Delhi

Wyndham Hotel Group has promoted Ignace Bauwens to Regional
Vice President, Middle East, Eurasia and Africa (MEA). Based out
of Wyndham Hotel Group’s office in Dubai,
Bauwens has led the Middle East and
Africa region since 2016. His newly
expanded role underlines the Company’s
strategic plan to unite the broader region,
in recognition of the strong economic
ties between India and the Middle East. In
this new role, Bauwens will be responsible
for driving Wyndham Hotel Group’s
continued growth in both established
and new markets across this
larger region.

Rohan Sable, General Manager, Novotel Hotels &
Resorts, Goa loves barbecuing and grilling during
his free time. On travel, Sable mentions, “l have
always enjoyed discovering
new places. Domestically, my
favourite holiday destination
| is Goa. | also enjoy taking
J short trips to  Mumbai.
' Internationally, Thailand and
Bali top my favourite holiday
destination lists.
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Eurail Global and Eurail 3 & 4 country Select Passes!
Book now through December 31, 2018.

Whether it's a once-in-a-lifetime trek throughout Europe, or the classic
student adventure, the Eurail Pass is the perfect travel companion. Offering
extensive travel on the national rail networks of Europe, Eurail passes allow
for convenient, and stress-free exploration. Turn your European travel
plans into reality and create memories to last a lifetime.
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Virgindirectfrom Chennaito UK?

Talking about the growth in places like Bengaluru, Hyderabad and
Chennai, David Hodges, Country Manager, India, Virgin Atlantic, says
these cities offer some exciting new opportunities for direct flights. He
goes on to talk about India as a viable source market for the airline.

ﬁPeden Doma Bhutia

Are you starting any new
routes from India?
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We have been flying from
Delhi for 18 years and it's been
a fantastic route for us. We are
certainly proud of the heritage
that we've brought to this mar-
ket. We have a partnership with
Jet Airways which provides a
much greater reach to custom-
ers in India and those from UK
travelling to India across con-
nections via Delhi to a number
of cities like Chennai, Hydera-
bad, Kerala, Amritsar etc. We
are really excited about the
growth that we see in India.

What kind of growth are
you talking about?

The growth is through
our expansion in the partner-
ship with Jet Airways and the
codeshare partnership that we
have in new cities. | think there
is some real opportunity for po-
tentially more direct flights and
that's what we are evaluating at
the moment. If you look at the
growth in places like Bengaluru,
Hyderabad and Chennai there
is some really exciting new
opportunities for direct flights.
These cities are seeing a lot of
growth from both business and
corporate travellers. So there’s
real opportunity in the future go-
ing forward in those cites but at
the moment our growth is cer-
tainly here for our partnerships.

Are you planning to ven-
ture in the Mumbai market
once again?

Right now we see Mumbai
as a great market to strengthen
our partnership with Jet Air-
ways and their three services a
day. We got the best Trans At-

lantic connections that you can
have onwards from India. Our
partnership with Delta Airlines
connects places like New York,
San Franciso, Seattle, Atlanta
and many other cities.

How have you fared in
terms of passenger load?
The passenger load factor
has been very strong in 2017.
Our load factors are well into the
809%, which is pretty high, but
we need to grow and we see a
market that’s growing strongly.

How viable is India as a

source market for you?
How important is the Indian
travel trade in this?

It's very viable, we see a
lot more people wanting to ex-
plore, travel and see the world.
The Indian market is growing
as the economy is continuing
to grow. Travel trade is really
important for us and through
our sales team we are work-
ing day to day with the differ-
ent segments of that market.
They will remain important for

the long-term future of Virgin
Atlantic in India.

Virgin has always been at

the heart of innovation, be-
ing the first ones to introduce
flat beds, the first to introduce
premium economy and the first
to put television at the back of
the seats, across all cabins.
Now you have introduced three
new ways to fly for Economy
passengers. Tell us more...

We are always looking at
how the customer will benefit
and what is the new innovation
that can help them. And we
looked into the economy cabins
in particular to give more choice
to the economy passengers. So,
what we have done is that we
have introduced effectively three
different options in the economy
section that work for people with
different needs and it's quite
a big change because while
most airlines are looking at how
they can cramp people into the
aircraft we have actually taken
some seats out of our economy
cabin to give people the choice

1" how people use technology, which is creating
a desire for more people to travel 3y

to buy our new Economy Delight
product which is effectively giv-
ing them much more legroom,
premium check-in, seat assign-
ment and some other benefits.
We see value in that choice for
the customer, the Economy
Classic product is very similar to
what we had earlier for econo-
my, with some extra things like
free seat assignment and finally,
the Economy Light product is for
people who don’t want to take
check-in baggage and want to
have the lowest fare at all time.

How big is the market for
Qno-baggage in India?
We've introduced the sales
and there’s a definitely a mar-
ket for all three. The market for
no-baggage in India might be
smaller than most markets but
there are still corporates who
travel for a very short time.

With Indian LCCs planning to
Qﬂy to European routes, do you
think of them as competition?

Any airline that comes into
the market and flies on your
route is a competitor to some
extent, but as the growth of
international travel is increasing
the potential for low cost carri-
ers to fly long haul is also grow-
ing. We offer competitive prices
for the service we render. | think
people would want to continue
to fly with us. Whatever the
competition is, | haven't seen
an airline that can deliver to the
customer what we do. &
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Special Promotional Fares in Economy
May through August 2018!

Economy Class Fare :

INR 22160

+ Taxes (Fare Basis — LNCI08)

Now extended For ticketing till 15" Jun 2018.

Now extended for travel till: 31* Aug 2018.
Above fares valid for travel Mumbai - Tokyo/Osaka/Nagoya & Fukuoka.

From Mumbai ANA operates B787-8, Dreamliner to Tokyo
Daily Direct Non Stop : Mumbai to Narita (Tokyo)

07:55*1

NRT BOM 11:20 \ 17:45

For all other Fare rules kindly refer to your respective GDS.

For more information / updated schedule contact your travel agent or visit our website www.anaskyweb.com
or call ANA Mumbai Reservations at +91-22-61470737/787

Follow us on facebook.com/flyworld.ana )
Schedule and airplanes are subject to change without notice. Hap PY SE“lng"u!!!
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