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GITB-ATM clash in ’19, again
At the 10th edition of Great Indian Travel Bazaar (GITB) this year, 280 foreign buyers from 55 countries and
270 exhibitors interacted in B2B meetings. In 2019, GITB will be held at Jaipur from April 28-30 which will
again yet again coincide with Arabian Travel Mart (ATM) to be hosted from April 28-May 1 in Dubai.
$QNLWD6D[HQD

O

rganised by Department
of Tourism, Government
of Rajasthan, Ministry of Tourism, Government of India and
FICCI, GITB this year was inaugurated at The LaLit Jaipur,
amidst the presence of state
JRYHUQPHQWRIÀFLDOVDQGWUDYHO
WUDGHIUDWHUQLW\OLNHVasundhara
Raje, Chief Minister, Government of Rajasthan; Rashmi
Verma, Secretary—Tourism,
Government of India; Jyotsna
Suri, Chairperson, FICCI Tourism Committee; Dipak Deva,

Co-Chairman, FICCI Tourism
Committee; Nihal Chand Goel,
Chief Secretary (Tourism, Art &
&XOWXUH DQGRWKHUV
Inaugurating the exhibition
at Jaipur Exhibition and Convention Centre, KJ Alphons, MinisWHURI6WDWH ,& 7RXULVP*R,
commented, “Foreign tourist
LQÁRZLQ,QGLDODVW\HDUJUHZE\
SHUFHQWDQGUHFHLSWVJUHZ
E\  SHU FHQW :H ZDQW WR
GRXEOHWKHWRXULVWLQÁRZLQWKUHH
\HDUV,WLVSRVVLEOHWRDFKLHYH
WKHWDUJHWDV,QGLDKDVDORWRI
SRWHQWLDO DQG D  \HDU ROG

history, which no other country
LQWKHZRUOGKDVµ
Raje informed that each
year, the participation of interQDWLRQDODQGQDWLRQDOSOD\HUVDW

WRXULVWVLQWKHVWDWHDQG,ZRXOG
OLNH WR FRQJUDWXODWH DOO VWDNHKROGHUVVLQFHZHDUHZHOORQRXU
ZD\WRRYHUDFKLHYHWKLVWDUJHW
By the end of 2017, Rajasthan
UHFHLYHG  PLOOLRQ WRXULVWV

Foreign tourist inflow in India last year
grew by 15.6 per cent and receipts grew
by 20.2 per cent. We want to double the
tourist inflow in three years
*,7% KDV RQO\ LQFUHDVHG 6KH
said, “As per our Vision 2020,
ZHKRSHGWRUHFHLYHPLOOLRQ

DQG,DPVXUHZHZLOOUHDFKWKH
 PLOOLRQ PDUN WZR \HDUV LQ
DGYDQFHLQ7KHVXFFHVV

of the state’s campaign—‘Jane
.\D 'LNK -D\H· KDV UHVXOWHG LQ
generating interest for India
DPRQJVW QDWLRQDO DQG LQWHUQDWLRQDOWUDYHOOHUVµ

DOVR VDZ
D ODUJH
number
RI ÀUVW
WLPHUVµ

6SHDNLQJ DERXW WKH VXFcess of GITB 2018, Subodh
Agarwal $GGLWLRQDO &KLHI
Secretary—Tourism, Government of Rajasthan, said that
HYHQWVOLNH*,7%KDYHKHOSHG
in bringing Rajasthan on the
ZRUOG PDS ´7KH SUHVWUXFtured meetings were customised to meet the needs of the
UHVSHFWLYH EX\HUV 7KH HYHQW

Relaxed PAP norms for foreigners
The Ministry of Home Affairs (MHA) has relaxed the Protected Area Permit (PAP) for foreigners
visiting Manipur, Mizoram and Nagaland, except for those from Pakistan, Afghanisthan and China.
TT Bureau

T

he Protected Area Permit
3$3  ZLOO EH YDOLG IRU ÀYH
\HDUV 7KHVH DUHDV FRQVWLWXWH
VRPHRIWKHPRVWSULVWLQHORcations of the country which
KDG EHHQ RXW RI ERXQGV WLOO
now for them without a spe-
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FLDO SHUPLW 7KH VL[GHFDGH
ROG 3$3 UHJLPH IURP WKHVH
DUHDV KDV EHHQ UHOD[HG IURP
$SULO
Under the Foreigners
3URWHFWHG $UHDV  2UGHU
 DOO DUHDV IDOOLQJ EHWZHHQ WKH ,QQHU OLQH DQG WKH

,QWHUQDWLRQDO%RUGHURIVRPH
VWDWHVZHUHGHFODUHGDVSURWHFWHG DUHDV 7KHVH DUHDV
LQFOXGH ZKROH RI $UXQDFKDO
Pradesh, Manipur, MizoUDP 1DJDODQG DQG 6LNNLP
EHVLGHV SDUWV RI +LPDFKDO
Pradesh, Rajasthan, UttaraNKDQGDQG-DPPXDQG.DVK-

PLU 6RPH SDUWV RI 6LNNLP
DOVR IDOO XQGHU WKH SURWHFWHG
DUHDUHJLPH
,W LV EHOLHYHG WKDW WKH
JRYHUQPHQW PLJKW OLIW 3$3
IURP RWKHU DUHDV DV ZHOO
7KH JXLGHOLQHV LQ SODFH HDUOLHU GLG QRW DOORZ D IRUHLJQ

QDWLRQDO WR YLVLW D SURWHFWHG
RU UHVWULFWHG DUHD XQOHVV
WKH JRYHUQPHQW LV VDWLVÀHG
that there are extraordinary
reasons to justify his or her
YLVLW )RUHLJQHUV H[FHSW FLWLzens of Bhutan, if want to stay
in a protected or restricted
DUHDKDYHWRJHWDVSHFLDOSHU-

mit from an authority with the
SRZHUWRLVVXHVXFKSHUPLWV
In cases of the citizens of AfJKDQLVWDQ&KLQDDQG3DNLVWDQ
DQGIRUHLJQQDWLRQDOVRI3DNLstani origin, no permit, however, can be issued without
WKHSULRUDSSURYDORIWKH8QLRQ
+RPH0LQLVWU\

5/2/2018 12:17:06 PM

FINAL_TT May-1st-2018.indd 4

5/2/2018 12:17:08 PM

BULLETIN

Maya sets foot in Bengaluru
The 5th South India Travel Awards is scheduled to be hosted in
Bengaluru on May 14 at The Clarks Exotica Convention, Resort and
Spa. The ceremony will honour the industry achievers from the region.
TT Bureau

R

HQRZQHG DV ,QGLD·V ÀUVW
UHJLRQDO DZDUGV ZKLFK
honour the achievers of the
WRXULVP LQGXVWU\ ,QGLD 7UDYHO
$ZDUGVKDVPDGHDPDUNLQWKH
LQGXVWU\Amit Bhasin*HQHUDO
0DQDJHU ,QGLD 7UDYHO $ZDUGV
H[SODLQV WKDW WKH FRQFHSW EHhind the awards has been to
recognise the effort of indiYLGXDOV DQG WUDYHO FRPSDQLHV
+HDGGVWKDWWKHVHDUHWKHÀUVW
DQG RQO\ UHJLRQDO DZDUGV WR
reward achievers from every
UHJLRQ ZKR KDYH FROOHFWLYHO\
supported the growth of the
WRXULVPLQGXVWU\DQGWDNHQLWWR
QHZHUKHLJKWV
“These awards set a company apart from its competition
DQG GLIIHUHQWLDWH WKH TXDOLW\ RI
its achievements from others,
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WKXV SODFLQJ WKH DZDUGHHV DW
WKH IRUHIURQW RI WKH LQGXVWU\ ,W
is very heartening to see that
every year the number of nominations received for South India
7UDYHO $ZDUGV NHHS LQFUHDVLQJ
PDQLIROGVµVD\V%KDVLQ
$V WKH KRVW RI WKH EODFN
WLHDZDUGFHUHPRQ\&ODUNV([otica Convention, Resort and
6SDLVDOOSUHSSHGXSWRSXWXS
D JRRG VKRZ M Balaji, Chief
([HFXWLYH 2IÀFHU &ODUNV ([otica Convention, Resort and
6SDVD\V´,WLVWUXO\DQKRQRXUWRSDUWQHUZLWK,QGLD7UDYHO
Awards to host one of the most
SUHVWLJLRXVWUDYHODQGKRVSLWDOLW\DZDUGVKRZVLQWKHFRXQWU\
Our appointment as the host of
WKHÀIWKHGLWLRQRIWKHVHDZDUGV
VSHDNV RI WKH TXDOLW\ RI RXU
VHUYLFHV $Q\ERG\ FRPLQJ WR
RXU SURSHUW\ IRU WKH ÀUVW WLPH

M Balaji

Amit Bhasin

LVVXUHWREHEORZQDZD\E\DOO
ZHKDYHWRRIIHUµ

to ensure the success of the
HYHQW :H DUH FRQÀGHQW WKDW
RXUJXHVWVZLOOHQMR\FRPLQJWR
&ODUNV([RWLFDDVPXFKDVZH
ZLOOWRKRVWWKHPµ

&KLHI([HFXWLYH2IÀFHU
&ODUNV([RWLFD&RQYHQWLRQ
5HVRUWDQG6SD

%DODMLIXUWKHULQIRUPVWKDW
the entire team at the property
LV H[FLWHG WR KRVW WKH DZDUGV
´2XU) %WHDPLVZRUNLQJWKHLU
PDJLFZLWKWKHPHQXZKLOHRXU
VHUYLFH WHDP LV PDNLQJ VXUH
WKDW QR VWRQH LV OHIW XQWXUQHG

*HQHUDO0DQDJHU
,QGLD7UDYHO$ZDUGV

The property is strategiFDOO\ORFDWHGDWMXVWPLQXWHV
DZD\IURPWKH%DQJDORUH,QWHUQDWLRQDO$LUSRUW
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VIEWPOINT

India bullish on domestic
I

ndian domestic travel market is going to
reach new heights soon. According to a
recent report, Indian domestic travel market
is poised to become a $48 billion industry
by 2020, and the biggest contributor to this
growth will be air travel, which is expected to
grow at 15 per cent to $30 billion by the end
of this decade. This is fuelled by increased
investment in the aviation sector as well as
Ministry of Civil Aviation’s ambitious UDAN
scheme for regional connectivity, which is
opening new airports around the country.
Another big contributor is the hospitality
market in India, especially the mid-segment
and the budget category. The hotel industry is
expected to grow at 13 per cent to $13 billion
by 2020 while railways will remain largely
stagnant at $5 billion. However, with Ashwani
Lohani at the helm for railways, it might just
work wonders for domestic tourism. A few
trains have already been started for tourists,
connecting destinations on many circuits
across India. Also, the fares for luxury trains
have been reduced, which might just see
domestic travellers opting for those packages.
This, in addition with the Ministry of Tourism’s
focus on Swadesh Darshan and PRASAD
scheme, will see infrastructural developments
in many regions and would certainly give the
much-needed boost to domestic tourism.

Sustainability in travel
A

lot is being said about sustainability,
especially when it comes to properties
and locations being set up amidst nature and
remote areas. According to a recent report,
97 per cent of Indian travellers want to travel
sustainably in 2018 with 88 per cent of them
willing to dole out extra money for the same.
The report says that 73 per cent of Indian
travellers often opt for sustainable travel, and
approximately 32 per cent Indians are willing
to pay at least 15 per cent more to ensure
to keep a low impact on the environment.
Travelling Indians follow many sustainable
practices, including buying locally-produced
products; using public transport; as well as
dining at restaurants that use local produce.
There is a need for developers to keep these
things in mind when planning itineraries to
make for richer experiences for travellers, as
well as uplift the local economy of a place.

TRAVTALK brings to you news and events that made headlines 25 years ago with
relevance even today. From the archives, we present the May 1993 issue:
Then (May, 1993)

s In May 1993, Jet Airways started its operations with a fleet of
four B737-300 aircraft, which was to be expanded to eight aircraft
within one year of operations.
s It was reported that in the first month, two B737-300 aircraft were
to join the Jet Airways fleet. The aircraft were leased from Ansett
Worldwide Services Australia.
s Jet Airways was planning to operate in new tourist and
commercial operations in Maharashtra.
s Also, the airline along with Government of India, was looking at restructuring the airports to allow safe landings of
the state-of-the-art aircraft and similar jet aircraft.

Jet enters historic tie-up

Now (Jan II, 2018)

s While Jet Airways completes 25
years in May this year, it signed
a historical agreement with Air
France-KLM.

s After beginning a three-way
partnership in 2014 and then
expanding it in 2016, the Jet Airways,
Air France-KLM trio enhanced its
co-operation to include terms that
has no precedent in the Indian
aviation yet.
s Apart from offering an annual
incremental revenue potential
of over $1 billion for the Indian
airline, this four-sided, metal

neutral agreement opens up
106 destinations in Europe, 44
cities in India and more than 200
connections in North America for
the Indian traveller.

s Jet Airways, Air France-KLM and
Delta Air Lines will thus connect
India to a vast transatlantic network
via the Paris-Charles de Gaulle and
Amsterdam Schiphol hubs.

UK, USA lead in availing e-TV
The introduction of e-Visa has led to a strong surge in Foreign Tourist Arrival
resulting in a YoY growth of 62 per cent in February 2018 compared to
February 2017. UK, USA and France were the top three source countries
availing e-Tourist Visa facilities during February 2018.
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Goa on global promotion drive
With international roadshows planned for leading source markets in 2018, Goa is going all out to
promote itself as a favourable destination. The state is upgrading its tourism facilities, exploring
newer products and supporting travel trade by offering free participation space at its exhibition stall.
TT Bureau

I

n 2017, Goa received as
PDQ\ DV  WRXULVWV RXW RI ZKRP 
ZHUH GRPHVWLF WRXULVWV ZKLOH
the remaining 8,90,459 were
LQWHUQDWLRQDO WRXULVWV LQIRUPHG
Deepak Narvekar, Senior

WHUPVRIGRPHVWLFPDUNHWWRXULVWVIURP:HVW%HQJDODUHTXLWH
IUHTXHQWWUDYHOOHUV2WKHUVWDWHV
contributing to Goa’s tourist
QXPEHUV LQFOXGH 0DKDUDVKWUD
.DUQDWDND 1RUWKHDVW 'HOKL
HWF+HDGGV´)RUWKHGRPHVWLF
tourism segment, we are targeting states in the Northeast and

for inbound tourists, we are
ORRNLQJDW*&&FRXQWULHVOLNH,VUDHO-RUGDQDQGRWKHUPDUNHWV
OLNH $XVWUDOLD 1HZ =HDODQG 6W
3HWHUVEXUJ HWF 5RDGVKRZV
KDYHEHHQSODQQHGLQRYHUVHDV
PDUNHWV WR VKRZFDVH *RD·V
SRWHQWLDO :H ZLOO FRQGXFW
roadshows in Chicago, New

<RUN $XVWUDOLD )LQODQG 'HQPDUN 5XVVLD DQG /LWKXDQLD LQ
0D\ DQG -XQH 0RVW RI WKHVH
VKRZVZLOOEHOHGE\$]JDRQNNDU
&DEUDO Dharmendra Sharma,
3ULQFLSDO
6HFUHWDU\³7RXUism, Government of Goa;
Menino D’Souza, Director—
Tourism, Government of Goa

and Nikhil Desai0'*7'&µ
1DUYHNDU IXUWKHU LQIRUPV
that GTDC has been appointed
DVWKH6SHFLDO3XUSRVH9HKLFOH
639  &HOO ZKHUHE\ LQIUDVWUXFWXUHSURMHFWVZLOOEHXQGHUWDNHQ
by GTDC for the Government
RI*RD7DONLQJDERXWWKHVXS-

SRUWRIIHUHGWRWKHWUDYHOWUDGH
1DUYHNDUVD\V´:HDUHRIIHULQJ
free participation and exhibition
VSDFHWRWUDYHODJHQWVLQDOORXU
VWDOOV7KH\KDYHWREHDPHPEHURI7UDYHO7UDGH$VVRFLDWLRQ
RI *RD 77$*  ÀOO D IRUP DQG
EDVHGRQVSDFHDYDLODELOLW\WKH\
FDQSDUWLFLSDWHZLWKXVµ

Deepak Narvekar
6HQLRU0DQDJHU³0DUNHWLQJ*RD
7RXULVP'HYHORSPHQW&RUSRUDWLRQ

For the
domestic tourism
segment, we are
targeting the
Northeast and for
inbound tourists,
we are looking at
GCC countries
0DQDJHU³0DUNHWLQJ *RD
7RXULVP 'HYHORSPHQW &RUSRUDWLRQ´:LWKWKHQHZ7RXULVP
Minister Manohar Azgaonkkar
and GTDC Chairman Nilesh
CabralZHDUHH[SORULQJQHZ
tourism products in various
SDUWV RI *RD :H KDYH UHceived tremendous response
IRUDFWLYLWLHVOLNHKRWDLUEDOORRQ
and introduction of hop-on
KRSRII EXVHV :DWHU VSRUWV
have been given more imporWDQFHDQGSXEOLFXWLOLW\VHUYLFHVDUHDOVREHLQJLQWURGXFHGDW
YDULRXVEHDFKHVLQ*RD6RRQ
OLJKW DQG VRXQG VKRZV ZLOO
be introduced at Fort Aguada
with ropeways from Panjim
WR 5HLV 0DJRV )RUW DUH DOVR
H[SHFWHG WR EH RSHUDWLRQDO
VRRQµ VD\V 1DUYHNDU 7KH
VWDWHLVDOVRSURMHFWLQJLWVHOIDV
a wedding destination given
WKH ODUJH QXPEHU RI ÀYHVWDU
GHOX[HSURSHUWLHV
He further informs that
5XVVLD LV WKH ODUJHVW LQWHUQDWLRQDO VRXUFH PDUNHW IRU *RD
IROORZHGE\8.*HUPDQ\DQG
RWKHU (XURSHDQ FRXQWULHV ,Q
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GITB’s hits and misses in 2018
This year’s edition of GITB was underscored by strong representation from foreign tour
operators and a large contingency of exhibitors. Attendees share a mixed feedback on the
quality of buyers they encountered this year and how GITB is more of a lead generating platform.
:HKDYHEHHQSDUWLFLSDWLQJVLQFHWKH
LQDXJXUDOHGLWLRQRI*,7%DQGLWKDVRQO\
JURZQ\HDURQ\HDU,IODVW\HDUZHPHW
about 120 FTOs, it increased by 10 per
FHQW WKLV \HDU :H ZHUH DEOH WR PHHW
)72V GLUHFWO\ IURP DFURVV  FRXQWULHV
*,7%KDVEHHQDJUHDWSODWIRUPWRPHHW
)72VGLUHFWO\ZKRWKHQERRNWKURXJKWKH
DMcs to understand the requirements of
WKHPDUNHWDQGLIWKHSURGXFWQHHGVDQ\
Dhananjay Kumar
*HQHUDO0DQDJHU
GHYHORSPHQWRUDOWHUDWLRQ7KHTXDOLW\RI
7KH6XU\DD+RWHO
PHHWLQJV FDQ RQO\ EH MXGJHG DIWHU WKH
VKRZLVRYHUDQGDFWXDOEXVLQHVVLVGLVFXVVHG

:HZHUHDEOHWRFRQGXFWPHHWings with foreign tour operators
DW WKH VKRZ DQG DOVR SRUWUD\ WKH
growth we have recorded across
WKH PDQ\ OHLVXUH FLWLHV LQ ,QGLD
Most of the DMCs were happy
with the growing number of hoWHOV :H PHW RYHU  RSHUDWRUV
and I have to say that the buyers
ZHUH IURP NQRZQ FRPSDQLHV
ZKLFK KDG GRQH WKHLU KRPHZRUN
Randhir Gupta
'LUHFWRURI6DOHV,QGLD³/HLVXUH EHIRUH FRPLQJ 7KH\ KDG VSHFLÀF
$FFRU+RWHOV
queries regarding newer prodXFWV DQG NH\ GHVWLQDWLRQV IRU WKHLU PDUNHWV DQG QRQH RI WKHP
ZHUHUHSHDWFOLHQWV

*,7%LVSULPDULO\DQLQERXQGIRFXVHG
VKRZ ZKLFK EULQJV WRJHWKHU DOO PDMRU
SOD\HUVXQGHURQHURRI$WWKLVSODWIRUP
ZHFDQQRWRQO\VKRZFDVHRXUSURGXFWV
WRIRUHLJQEX\HUVEXWDOVRPHHWLQGXVWU\
FROOHDJXHV 7KRXJK WKH LQERXQG VHJPHQWRIWUDYHOLVGHFOLQLQJIRUKRWHOVLQ
,QGLD,IHHOWKDWZLWKWKHNLQGRIHQWKXVLastic participation at this year’s edition,
Raman Tuli
ZH FDQ VHH D ERRVW WR WKH KRVSLWDOLW\
0DQDJLQJ'LUHFWRU
EXVLQHVVLQ,QGLD7KHEX\HUVKDYHVSH3DUIDLWKRVSLWDOLW\
FLÀFTXHULHVDQGRQHWRRQHLQWHUDFWLRQ
KDVKHOSHGXVXQGHUVWDQGWKHLUQHHGVDQGUHTXLUHPHQWVWRFDWHU
WKHWUDYHOOHUVIURPWKHLUVRXUFHPDUNHWEHWWHU

,SHUVRQDOO\IHHOWKDWWKHUHLVDELWRI
VODFNQHVVDW*,7%WKLV\HDU,VD\WKLVEHFDXVH ÀUVW WKH DWWHQGDQFH DW WKH VKRZ
has reduced as compared to the previous
\HDU·VHGLWLRQV7KLVFRXOGEHEHFDXVHRI
RWKHUWUDYHOVKRZVWDNLQJSODFHVLPXOWDQHRXVO\DQGWKHFURZGKDVEHHQGLYLGHG
7KHUHLVDPL[RIWKHTXDOLW\RIEX\HUVDW
the show and there has not been much
FKDQJH RYHU WKH \HDUV , IHHO *,7% LV D
UHOHYDQWVKRZDQGZLOOFRQWLQXHWRUHPDLQ
VRIRUVRPHWLPHLQWKHIXWXUH

:HZHUHGLVDSSRLQWHGZLWKWKHORZDWWHQGDQFH+RZHYHU*,7%LVRQHSODWIRUP
ZKLFKDOORZVXVWRQRWRQO\VKRZFDVHRXU
SURGXFWVWRWKHPDUNHWEXWDOVRQHWZRUN
DQGGLVFXVVEXVLQHVVZLWKLQGXVWU\FROOHDJXHV,WLVDOVRDSODFHZKHUHZHJDWKHU
NQRZOHGJH DERXW WKH PDUNHW WUHQGV DQG
HPHUJLQJ GHPDQGV DPRQJVW WUDYHOOHUV
Every segment has had an opportunity to
VKRZFDVH WKHLU SURGXFWV IURP OX[XU\ WR
EXVLQHVVDQGHYHQWKHVPDOOHUSURSHUWLHV
7KHTXDOLW\RIEX\HUVLVDOVRPL[HG

:H KDYH EHHQ DWWHQGLQJ *,7% HYHU
since its inception and this year too,
LW KDV EHHQ QR GLIIHUHQW :H KDG VRPH
JRRG PHHWLQJV ZLWK SRWHQWLDO EX\HUV
who were interested in what we have
WRRIIHULQWKH(DVW+RZHYHURXWRIWKH
EX\HUVZHKDGDOUHDG\FRQQHFWHGZLWK
VRPHRIWKHPDW'HVWLQDWLRQ(DVWLQ.RONDWD*,7%LVPRUHDSWIRUFUHDWLQJEUDQG
DZDUHQHVV DQG GLVSOD\LQJ SURGXFWV RQ Nirmalaya Choudhury
([HFXWLYH'LUHFWRU³
RIIHUDQGDOVRPHHWLQJRXUIULHQGVLQWKH 2SHUDWLRQV-7,*URXS
LQGXVWU\:HDUHEDVHGLQ$VVDPDQGGR
QRWJHWDQRSSRUWXQLW\WRPHHWRXUSDUWQHUVRIWHQ7KXV*,7%LVDQ
LPSRUWDQWSODWIRUPIRUXV

$QNLWD6D[HQD

Rohit Arora
$UHD*HQHUDO0DQDJHU
7KH3DUN+RWHOV

Subhashish Gupta
*HQHUDO0DQDJHU
5DGLVVRQ-RGKSXU

7KHTXDOLW\RIIRUHLJQEX\HUVLVPXFKEHWWHUWKLV\HDUDVFRPSDUHGWR
WKHODVW\HDUV7KHPHHWLQJVFRQGXFWHGZHUHPRUHPHDQLQJIXO,KDYHWR
say good efforts have been made by the organisers in choosing the right
EX\HUVIRUWKLVHGLWLRQRI*,7%7DONLQJRIQXPEHUVWKHEX\HUVZLOOGHÀQLWHO\
be more because there are more number of exhibitors, so that is not a criWHULRQWRFRPPHQWRQWKHTXDOLW\RIWKHVKRZ%XVLQHVVLVWUDQVDFWHGRQO\
ZKHQGHFLVLRQPDNHUVFRPHWRWKHVKRZDQGWKHUHLVDPDWFKLQWHUPVRI
SURGXFWVRIIHUHGDQGGHVLUHG
H S Duggal
0DQDJLQJ'LUHFWRU
0LQDU7UDYHOV

This year, GITB is far more positive
WKDQ LWV SUHYLRXV HGLWLRQV 7KH QXPEHU
RI PHDQLQJIXO HQJDJHPHQWV KDV GHÀQLWHO\LQFUHDVHGZHUHFHLYHGRYHU
queries over two days which is a 20
per cent increase in appointments over
ODVW\HDU%DVHGRQRXULQWHUDFWLRQZLWK
WKH)72VGLUHFWO\ZHFDQVD\WKHTXHManish Tolani
ries are good and for us, it is more
+HDGRI6DOHV
important how the DMCs are interact,7&+RWHOV
LQJ ZLWK WKHP EHFDXVH HYHQWXDOO\ WKH
EXVLQHVVFRPHVWKURXJKWKH'0&VDQGWKHIHHGEDFNKDVEHHQ
SRVLWLYHIRUWKHP

Vishal Jaiswal
CEO
&DSHU7UDYHO&RPSDQ\
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*,7%LVRQHRIWKHPRVWLPSRUWDQWSODWforms which we have been attending year
DIWHU\HDU:HFDQVKRZFDVHRXUSURGXFWV
QHWZRUNDQGPHHWLQGXVWU\WUDGHSDUWQHUV
However, the foreign buyers who visit the
VKRZDUHQRWGHFLVLRQPDNHUVEXWPRVWO\
WRXULVWVLQ,QGLD7KH\FDQDOVROLVWHQWRRXU
product presentation and show interest in
GRLQJEXVLQHVVODWHUEXWFDQQRWWDNHGHFLVLRQVRQEHKDOIRIWKHFRPSDQLHVDQG
FORVHFRQFUHWHPHHWLQJV

Mayuri Ghosh
*HQHUDO0DQDJHU³6DOHV
/RUGV+RWHOVDQG5HVRUWV

A majority of foreign buyHUV ZHUH ÀUVWWLPH YLVLWRUV WR
,QGLDDQGWR*,7%:HUHFHLYHG
TXHULHV IRU RXU SURSHUWLHV
The number of foreign buyers
LQFUHDVHG WKLV \HDU :H KDG
DERXW  PHHWLQJV LQ WRWDO
7KLV LV PRVWO\ D OHDG JHQHUDWLQJSODWIRUPZKHUHDQLQWHUHVWLV
generated amongst buyers and
we showcase our products but
EXVLQHVVLVGRQHODWHU
Contd. on page 19
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Mid-scale hotels to drive growth

Jean-Michel Casse, Chief Operating Ofﬁcer, India and South Asia, AccorHotels, speaks about the group’s
mid-scale hotel brands in India and ways to expand its operations.
Anupriya Bishnoi

Q

What are the group’s
expansion plans for
this year?
:H ZLOO FRQWLQXH RXU
strong growth momentum in
2018 as we expand our netZRUN RI KRWHOV LQ WKH FRXQWU\
DFURVV D SRUWIROLR UDQJLQJ

IURP LQWHUQDWLRQDO OX[XU\ DQG
XSVFDOHWRPLGVFDOHDQGHFRQRP\EUDQGV$FFRU+RWHOVQRZ
KDV  KRWHOV UHVRUWV DQG
residences across 95 countries, with India as one of our
VLJQLÀFDQWJURZWKPDUNHWV
,Q ,QGLD $FFRU+RWHOV KDV
DQ H[SDQVLYH QHWZRUN RI 
KRWHOV VSDQQLQJ QLQH LQWHUQDWLRQDOO\ FHOHEUDWHG EUDQGV LQ
FLWLHV,Q$FFRU+RWHOV
DGGHG VHYHQ KRWHOV WR LWV QHWZRUNDQGWKLV\HDUZHSODQWR
DGGDWOHDVWDQRWKHUIRXUKDYLQJ DOUHDG\ RSHQHG RXU ÀUVW
KRWHOLQ²LELV3XQH+LQMHZDGL &KHQQDL UHPDLQV
DNH\PDUNHWIRUXV
ZLWK ÀYH H[LVWLQJ
KRWHOV DQG 
URRPV :H DUH
DOVR WKH ODUJHVW
operators in
NH\ PDUNHWV
OLNH+\GHUDEDG
DQG*RD

Q

Will AccorHotels
emphasise more on
mid-segment hotels while
expanding or is it still going to be a healthy mix?
:H EHOLHYH WKDW ZH KDYH
something to offer to every
VHJPHQW RI WUDYHOOHU JLYHQ RXU
H[SDQVLYH SRUWIROLR DQG GHQVH
QHWZRUN RI KRWHOV ,Q ,QGLD ZH
have witnessed a major shift
in the focus of our industry for

1RYRWHO DQG VPDUW HFRQRP\
EUDQG LELV &XUUHQWO\ ZH KDYH
1RYRWHODQGLELVEUDQGHG
KRWHOVLQWKHFRXQWU\ZLWKDQDFWLYH DQG UREXVW SLSHOLQH DFURVV
PDMRUFLWLHV
In this segment, we see a
VLJQLÀFDQW GHPDQG DQG VXSSO\ JDS ZKLFK ZH VHHN WR
EULGJHZLWKRXU1RYRWHODQGLELV
EUDQGV :H VHH WKLV JURZLQJ

In India, AccorHotels has a network of
46 hotels spanning 9 international brands
in 22 cities. In 2017, AccorHotels added
seven hotels to its network and this year,
we plan to add at least another four
WKH SDVW GHFDGH 7RGD\ PLG
VHJPHQW KRWHOV IRUP D ODUJHU
SHUFHQWDJH RI WKH WRWDO URRP
LQYHQWRU\ DOVR DFFRXQWLQJ IRU
QHDUO\SHUFHQWRIDOOWKHKRWHO
URRPVLQWKHFRXQWU\$VLJQLÀcant portion of our expansion is
GULYHQ E\ RXU PLGVFDOH EUDQG

GHPDQG DV D SRWHQWLDO JURZWK
HQJLQHIRUWKHIXWXUH2XUUHFHQW
RSHQLQJV LQ /XFNQRZ 'ZDUND
Chennai OMR, Pune, and Goa
DORQJ ZLWK XSFRPLQJ RSHQLQJV
in Kochi and Sriperumbudur
IXUWKHUKLJKOLJKWRXUIRFXVWRFDWHUWRWKHQHHGVRIDGLYHUVLÀHG
growing base of business and
OHLVXUHWUDYHOOHUVDOLNH

Q

If you had to sum up 2017,
how would you describe
it in terms of AccorHotels’
business and the overall
hospitality industry?
$FFRU+RWHOV KDV EHHQ
DURXQG IRU WKH ODVW  \HDUV
In India, we just turned 11 and
DUH FRPPLWWHG WR EXLOGLQJ WKH
ZRUOG·VPRVWHQYLDEOHFROOHFWLRQ
RIEUDQGVLQWKHPRVWSRZHUIXO
HPHUJLQJ PDUNHWV PDNLQJ RXU
JXHVWVIHHOZHOFRPHDWHDFKRI
RXU SURSHUWLHV :KDW KDV EHHQ
DFFRPSOLVKHG GXULQJ WKH ODVW
\HDUVKDVQRWRQO\EHHQH[traordinary, but has shaped the
VL]H RI RXU QHWZRUN ZLWK WKH
DFTXLVLWLRQRI)5+,ZHQRWRQO\
HQKDQFHGRXUSRVLWLRQDVDOX[XU\RSHUDWRUEXWZHDOVRUHSRVLWLRQHGWKHZD\SHRSOHWKRXJKW
DERXW $FFRU+RWHOV :H QRZ
KDYH VRPH RI WKH EHVWNQRZQ
EUDQGVLQOX[XU\ZLWKLQRXUSRUWIROLRDQGVRPHRIWKHEHVWSHRSOHLQOX[XU\RQRXUWHDPV:H
are seeing new trends towards
H[SHULHQFH DQG SHUVRQDOLVDWLRQ EHLQJ WKH NH\ IDFWRUV IRU
OX[XU\ WUDYHOOHUV /LIHVW\OH DQG
GHVLJQIRFXVHG KRWHOV DUH DOVR
very much in demand and we
DUHIROORZLQJWKHVHWUHQGVLQRXU
GHYHORSPHQWVWUDWHJ\
During our operations in
,QGLDZHKDYHJDLQHGVROLGPRPHQWXP7KHSUHYLRXV\HDUZDV
DQ HYHQWIXO RQH IRU DOO RI XV DW
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$FFRU+RWHOVDQGZHDUHJHDUHG
XS WR DFKLHYH PRUH WKLV \HDU
Last year, we opened eight new
KRWHOV DV SDUW RI RXU QHWZRUN
H[SDQVLRQ DQG GHQVLÀFDWLRQ
strategy in India, which brought
XVFORVHUWRRXUWDUJHWJURZWKRI
KRWHOVE\$SDUWIURP
this, the ongoing focus on midVHJPHQW EUDQGV KHOSHG XV HVWDEOLVKDVWURQJIRRWKROGLQ,QGLD

Q

Where do you see
AccorHotels and the
Indian market in the next
five years?
,Q OLQH ZLWK RXU JOREDO DSSURDFK WR GHYHORSPHQW EDVHG
RQ OX[XU\ KRWHOV SULYDWH UHVLGHQFHV OLIHVW\OH FRQFHSWV DQG
UHVRUWV ZH DUH LQFUHDVLQJO\
IRFXVHG RQ VLPLODU VHJPHQWV
LQ,QGLDZKHUHZHVHHVHOHFWLYH
but interesting opportunities in
NH\ FRPPHUFLDO KRWHO PDUNHWV
2XU OX[XU\ SRUWIROLR LQ ,QGLD LV
represented by Fairmont Jaipur,
6RÀWHO 0XPEDL %.& 6ZLVVRWHO
.RONDWDDQG3XOOPDQ1HZ'HOKL
:KLOH ZH VHHN RSSRUWXnities to introduce the entire
gamut of brands at the appropriate time, we are engaged in
some very active and interesting
discussions to bring the RafÁHV DQG %DQ\DQ 7UHH EUDQGV
WR,QGLDDVDVWDUW:HHQYLVLRQ
growth of the Fairmont and
6RÀWHO EUDQGV LQ PDUNHWV VXFK
DV 0XPEDL *XUXJUDP 'HOKL
%HQJDOXUXDQG*RDDPRQJRWKHUV:HZRXOGEHYHU\NHHQWR
engage in discussions for these
brands and have seen interest
from some of our existing partQHUVDVZHOODVWKRVHQHZWR$FFRU+RWHOV%UDQGHGSULYDWHUHVLGHQFHV FRORFDWHG ZLWK KRWHOV
XQGHUEUDQGVDUHDOVRRILQWHUHVW
WRSRWHQWLDOSDUWQHUV
$VLJQLÀFDQWSRUWLRQRIRXU
expansion in India is driven by
RXU LQWHUQDWLRQDOO\ UHQRZQHG
PLGVFDOHEUDQGVVXFKDV1RYRWHO ZKLFK LV UHQRZQHG IRU LWV
PRGHUQHDV\OLYLQJDQGÁH[LEOH
FRQFHSW DV ZHOO DV RXU VPDUW
HFRQRP\EUDQGLELV

Q

What kind of challenges do you foresee
for 2018?
7KHFRUHFKDOOHQJHIRUWKH
KRVSLWDOLW\ LQGXVWU\ DW ODUJH LV
WKH DELOLW\ WR DWWUDFW DQG UHWDLQ
WKHULJKWWDOHQWZKLFKLVLQWULQVLF
to driving great guest experience
DQGHQVXULQJDOOJXHVWVIHHOZHOFRPH :LWK DWWULWLRQ DW DURXQG
SHUFHQWDFURVVGLIIHUHQW
OHYHOVDPHWULFRIWHQFRQVLGHUHG

DPRQJVW WKH KLJKHVW DFURVV DOO
VHUYLFH LQGXVWULHV WDOHQW DQG
FXOWXUHLVDQDUHDZHIRFXVRQ
VWURQJO\ DV D JURXS :H IRFXV
RQ LQVWLOOLQJ WKH ULJKW DWWLWXGH
and service to increase guest
satisfaction through AccorHoWHOV $FDGHPLH D OHDUQLQJ QHWZRUN RIIHULQJ UHDO WLPH RQOLQH
DQG YLUWXDO FRXUVHV :H LQYHVW
D ORW RI WLPH FRQGXFWLQJ WUDLQLQJVGHYHORSLQJDQGPDQDJLQJ
HPSOR\HH HQJDJHPHQW SODQV
understanding and supporting
WKH ZRUNOLIH EDODQFH QHHGV RI
RXU SHRSOH RSHQQHVV IRU ÁH[LEOHWLPLQJVVSHFLDOO\GHVLJQHG
SURJUDPPHVWREHQHÀWHPSOR\HHV DQG GHYHORSLQJ UHVRXUFHV
with initiatives such as the AcFRU+RWHOV $OVR WDNLQJ IRUZDUG
RXU PRWWR RI ¶)HHO :HOFRPH·
one of our initiatives is oriented
WRZDUGVFXOWXUHFKDQJHDWZRUNSODFH DQG LV NQRZQ DV +HDUWLVW 7KURXJK WKLV ZH EXLOG RXU
distinct identity, share a comPRQODQJXDJHFRPPRQVHWRI
YDOXHV FRPPRQ GHVLUHG JXHVW
experience and common way
RI EHLQJ ZLWK RXU FROOHDJXHV
DURXQGWKHJOREH

Q

When it comes to staying ahead of competition, what are your key
areas of focus?
2QH RI WKH NH\ JDPH
changers in the industry has
EHHQFRQVXPHUHPSRZHUPHQW
:KLOHHDUOLHUKRWHOVZRXOGRQFH
FRXUW WUDYHO DJHQWV DQG UHWDLQ
WLJKWFRQWURORYHUWKHLUUHODWLRQships with their customers and
RWKHU VWDNHKROGHUV LQ WKH UHcent years we have seen a new
EUHHG RI 2QOLQH 7UDYHO $JHQWV
27$V  DQG GLJLWDO LQÁXHQFHUV
ZKRKDYHFRPHWRGHYHORSDQ
LQFUHDVLQJO\ VWURQJ LPSDFW RQ
FRQVXPHUGHFLVLRQV
:H DUH IRFXVLQJ RQ GLJLWDO
WUDQVIRUPDWLRQLQFOXGLQJEURDGHQLQJ RXU GLUHFW ERRNLQJ SODWform, adding new services, and
H[SDQVLRQLQOX[XU\VHJPHQW

India Vision
$FFRU+RWHOVHQYLVLRQV
growth of the Fairmont and
6RÀWHOEUDQGVLQPDUNHWV
such as Mumbai, Gurugram,
'HOKL%HQJDOXUXDQG*RD
among others
$VLJQLÀFDQWSRUWLRQ
of our expansion in India
is driven by the brand's
LQWHUQDWLRQDOO\UHQRZQHG
PLGVFDOHEUDQGVVXFK
DV1RYRWHODQGLWVVPDUW
economy brand, ibis

5/2/2018 12:17:25 PM
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FAMILYALBUM

Trade revels in inbound festival

At this year's edition of Great Indian Travel Bazaar, recently held in Jaipur, all senior authorities from Ministry of Tourism
marked their presence amidst a strong attendance from key stakeholders of the tourism and hospitality industry.

Contd. on page 16
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AGENTS

Spreading wings in ME
In a bid to expand its presence in Englishspeaking countries, Europamundo Vacaciones is
now reaching out to the Middle Eastern countries.
TT Bureau

E

uropamundo has been
present in the India marNHW IRU WKH ODVW WKUHH \HDUV
Alejandro de la Osa, Director
&RPPHUFLDO (XURSDPXQGR
Vacaciones, says that the experience in the country has
EHHQ DPD]LQJ ´:H KDYH RXU
partners in India since the time
ZHVWDUWHG1RZZHIHHOWKDWWKH
product is ready for the Indian
PDUNHW DQG SHRSOH NQRZ ZKDW
(XURSDPXQGRLVµKHVDLG
He mentioned that the
QXPEHUV LQ ,QGLD DUH ORZ DV
FRPSDUHGWRWKHSRVVLELOLWLHVRI
WKH PDUNHW ´(YHU\ PRQWK ZH
DUHVHOOLQJGRXEOHWKHQXPEHUV
RI ODVW \HDU DQG QH[W \HDU ZH
ZLOODJDLQVHOOGRXEOHWKHQXPEHUV (YHQ WKH QXPEHU RI ,QGLDQSHRSOHRQWKHVHWRXUVKDV
LQFUHDVHG :KLOH WKH JURZWK LQ
numbers is important, India has
EHHQDQDVSLUDWLRQDOPDUNHWIRU
XVZLWKDORWRISRWHQWLDOµ

Aparna C Basumalik,
Country Head, India, EuropaPXQGR 9DFDFLRQHV UHYHDOHG
“Compared to what we were
GRLQJODVW\HDURXUQXPEHUVDUH
DOUHDG\SHUFHQWDKHDGµ
&XUUHQWO\ (XURSDPXQGR
Vacaciones is being represented
E\IRXUFRPSDQLHVLQ,QGLD´:H
ZRUNZLWKOLPLWHGFRPSDQLHVLQ
WKHPDUNHWJOREDOO\7KHFRPSDQLHV ZH ZRUN ZLWK XQGHUVWDQG
our product and are transmitWLQJWKHTXDOLWLHVRIWKHSURGXFW
LQWKHPDUNHW:HDUHQRWORRNing for more partners in India
FXUUHQWO\µVDLG2VD
%DVXPDOLNDGGHG´:HMXVW
ZDQW WZR RU WKUHH JRRG TXDOLW\ SOD\HUV ZKR ZLVK WR JURZ
ZLWK RXU FRPSDQ\ 7KLV GRHV
QRWQHFHVVDULO\PHDQJURZWKLQ
numbers but increasing awareQHVV DQG UHDFK RI WKH SURGXFW
:H KDYH HYHQ UHDFKHG RXW WR
Tier-II and Tier-III cities and did
presentations in Raipur, Indore,
/XFNQRZ *XZDKDWL DQG %KXEDQHVZDU :H KDYH KDG SHRSOH
RIQDWLRQDOLWLHVRQWKHWRXUVµ
7DONLQJ DERXW FRPSHWLWLRQ
VKH VDLG ´)LYH SRLQWV DFWXDOO\
PDNHWKHUHDOGLIIHUHQFHLIRQHLV
RQD(XURSDPXQGRWRXU)LUVWO\
ZH DUH WKH RQO\ RQHV RIIHULQJ
LPPHQVHÁH[LELOLW\RQRXUWRXUV
If it’s a seven-day tour, one can
RSWWRWDNHMXVWWZRGD\VRIWKH
tour, which other agents won’t
DOORZ6HFRQGO\RQHKDVWKHRStion to either choose an Indian
PHDORUKDYHWKHÁH[LELOLW\WRJR
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ZLWKRXWPHDOVRUVSHFLDOPHDOV
DV SHU WKHLU FKRLFH )RU HYHU\
passenger who goes on a tour,
LWLVLPSRUWDQWIRUKLPWRH[SORUH
WKH FRXQWU\ LQ GHSWK (XURSDmundo tours are very comprehensive as far as sightseeing
LVFRQFHUQHG:HGRQ·WEXUGHQ
\RXZLWKRYHUSULFHGVWUXFWXUHV

WKHJOREDOPDUNHW&RPLQJIURP
D VPDOO PDUNHW OLNH 6SDLQ RXU
comprehensive Spanish broFKXUH JRHV WLOO  SDJHV ,W
LV GHÀQLWHO\ RQH RI WKH ELJJHVW
EURFKXUHV LQ WKH ZRUOG LQ DQ\
ODQJXDJH ZKLFK FRYHUV DOO RI
Europe, USA, China, Japan and
,QGLDDVZHOO,PDJLQHWKHSRV-

Alejandro de la Osa
'LUHFWRU&RPPHUFLDO
(XURSDPXQGR9DFDFLRQHV

Aparna C Basumalik
&RXQWU\+HDG,QGLD
(XURSDPXQGR9DFDFLRQHV

Our guaranteed
departures is a
feather in the cap.
We never cancel the
tour, irrespective of
the number of
passengers. The
idea is to provide
value to representative companies

We just want 2-3
quality players who
wish to grow with
our company. This
does not necessarily mean growth in
numbers but
increasing awareness and reach of
the product

The most important point is the
IUHTXHQF\DQGYDULHW\DVZHOODV
round-the-year operations we
RIIHU XQOLNH PDQ\ RWKHUV ZKR
GR VHDVRQDO EXVLQHVV 7KLV
JLYHVWKHWRXURSHUDWRUDORWRI
VWUHQJWKLQVHOOLQJµ

VLELOLWLHVRIDQ(QJOLVKEURFKXUH
OLNHWKDW)RUXVWKHSURGXFWLVLQ
SODFHZHMXVWQHHGWRKDYHWKH
JXLGHVLQSODFHµVDLG2VD

Osa added, “Our guaranteed departures is another
IHDWKHU LQ WKH FDS :H QHYHU
FDQFHO WKH WRXU LUUHVSHFWLYH RI
WKHQXPEHURISDVVHQJHUV7KH
LGHD LV WR SURYLGH YDOXH WR RXU
UHSUHVHQWDWLYHFRPSDQLHVµ
%DVXPDOLN DJUHHG VD\LQJ
´:HDUHSURWUDGHDQGDUHKDSS\
WREHEDFNURRPER\VIRUHYHU\
NLQGRIDJHQWZKHWKHUWKH\DUH
IURPELJRUVPDOOFLWLHV6PDOOHU
agents who are basing their
group departures on us don’t
have to worry even if they have
SHRSOHRUWZRµ
As part of their strategy,
the company is stepping into
WKH0LGGOH(DVWPDUNHWDVZHOO
“The next step is to grow our
SUHVHQFH LQ WKH (QJOLVKVSHDNing countries and reach out to

%DVXPDOLN EHOLHYHV WKDW
VKHFDQVHHWKHLU(QJOLVKSURGXFWVVHOOLQJLQHYHU\FRXQWU\RQ
WKH JOREH WKDW VSHDNV (QJOLVK
“Apart from India, we are very
SRSXODU LQ WKH 3KLOLSSLQHV DV
ZHOO DV RWKHU 6RXWKHDVW $VLDQ
PDUNHWVLQFOXGLQJ7KDLODQG0DOD\VLD DV ZHOO DV $XVWUDOLD DQG
1HZ=HDODQGµVKHFODLPHG

*OREDOReach
Apart from India, Europamundo Vacaciones is very
SRSXODULQWKH3KLOLSSLQHVDV
ZHOODVRWKHU6RXWKHDVW$VLDQ
PDUNHWVLQFOXGLQJ7KDLODQG
0DOD\VLDDVZHOODV$XVWUDOLD
DQG1HZ=HDODQG
The next step for the
company is to grow its
SUHVHQFHLQWKH(QJOLVK
VSHDNLQJFRXQWULHV
and reach out to the
JOREDOPDUNHW
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Holland records 30% growth
The Netherlands Board of Tourism & Conventions (NBTC) has
recorded 30 per cent growth in 2017 over 2016. Alphonsus Stoelinga,
Ambassador of the Kingdom of the Netherlands to India, Nepal and
Bhutan, said that the numbers of Indians visiting Holland is on a rise.
TT Bureau

A

lphonsus StoelingaUHYHDOHG
that they are expecting 2018
WRUHFRUGDGRXEOHGLJLWJURZWK
Attributing this growth to the increased air connectivity, he said,
´:LWK-HW$LUZD\VRIIHULQJGLUHFW
FRQQHFWLRQVIURP'HOKL0XPEDL
DQG %HQJDOXUX WR 6FKLSKRO $LUSRUW LQ $PVWHUGDP DV ZHOO DV
./05R\DO'XWFK$LUOLQHVVWDUW-

He added that apart from
 SHU FHQW JURZWK LQ WRXULVW
DUULYDOV IURP ,QGLD WR +ROODQG
WKH\ KDYH DOVR VHHQ  SHU
cent more Indian students in the
1HWKHUODQGV´7KHHIIHFWRIWKLV
growth is on us in the embassy
DV WKH QXPEHU RI YLVD DSSOLFDWLRQVLVDOVRJURZLQJE\
SHUFHQWSHU\HDU+HQFHWKHUH
LV HQRUPRXV WUDIÀF IURP ,QGLD
WR 1HWKHUODQGV DQG YLFH YHUVD
7KLVJURZWKFRPHVLQOLQHZLWK
the growth of Indian economy,
which is growing at 7 per cent
LQWRWDO)RUHLJQWUDYHOLVJRing by 15 per cent per year
ZLWK GRPHVWLF WUDYHO XS

PDNHLWDVTXLFNDVSRVVLEOHWR
JHWDYLVD$SDUWIURPLQFUHDVing our capacity to process the
DSSOLFDWLRQVZHDOVRXUJH,QGLDQVWRDYRLGZDLWLQJWLOOWKHODVW
minute to obtain visa and submit
DOOWKHLUDSSOLFDWLRQVWKHPRPHQW
WKH\SODQWKHLUWULSµ
,Q+ROODQG6WRHOLQJDPHQtions, Indians are attracted
E\ FLWLHV OLNH $PVWHUGDP
However, he insisted that they
VKRXOG H[SORUH RWKHU FLWLHV LQ
WKHFRXQWU\DVZHOO´:HKDYH
D ORW RI FLWLHV ZLWK VLPLODU FDQDOVDQGWKHVDPHDWPRVSKHUH
DV $PVWHUGDP DQG ZLWK OHVV

VLRQ RQ 7KH 1HWKHUODQGV IRU
WUDYHODJHQFLHVDVZHOODVIRU
VWXGHQWV , DOZD\V WHOO VWXGHQWV WKDW WKH 1HWKHUODQGV
LV D YHU\ JRRG DOWHUQDWLYH IRU
United States and Britain for
VWXGLHVµKHDGGHG
)RU D ORQJ WLPH ,QGLDQV
have been combining The NethHUODQGVZLWKWKHUHVWRI(XURSH
This might change now as the
FRXQWU\LVQRZDKXEIRUÁLJKWV
FRPLQJLQWR(XURSHIURP,QGLD
“In Europe, Indians are spendLQJRQHWRWZRZHHNVEXWRQO\
DIHZGD\VLQWKH1HWKHUODQGV
:HDOZD\VWHOO,QGLDQVWKDW7KH

Foreign travel is going by 15 per cent per year with
domestic travel up with 24 per cent per year. This
implies the growing purchasing power of Indians
along with the rising middle-class
WRXULVWV1RZZHDUHWU\LQJWR
FRQYLQFH WKHP WR H[SORUH WKH
FLWLHVÀUVWDQGWKHQWDNHDWRXU
RI WKH QDWXUH WXOLSV DQG ODQGVFDSH ,Q IDFW +ROODQG KDV D
YHU\ VSHFLDO ODQGVFDSH DV ZH
DUHSDUWO\EHORZVHDOHYHO,W·V
DÁDWODQGZKLFKLVNHSWGU\E\
ZLQGPLOOV :H GRQ·W KDYH DQ\
PRGHUQPDFKLQHVWRNHHSWKH
ODQGGU\µKHFODLPHG
ing operations from Mumbai to
Amsterdam, the number of travHOOHUVEHWZHHQWKHWZRFRXQWULHV
LV LQFUHDVLQJ $PVWHUGDP LV D
KXEIRU,QGLDQVWRQRWRQO\ODQGLQ
+ROODQGDQGH[SORUHWKHGHVWLQDWLRQEXWDOVRYLVLWRWKHU(XURSHDQ
FRXQWULHV HVSHFLDOO\ ZLWK ./0
5R\DO 'XWFK $LUOLQHV RIIHULQJ
FRQQHFWLRQVWRDOORI(XURSHDQG
$PHULFD7KHDGGLWLRQRI-HW$LUways’ connections across India
LVRQO\JRLQJWRERRVWWUDIÀFEHWZHHQERWKWKHFRXQWULHVµ
+HUHYHDOHGWKDWWKLV\HDU·V
WKHPH IRU PDUNHWLQJ IRU 1%7&
ZRXOGEHOX[XU\DQGWKHFRXQtry has many offerings and exSHULHQFHV IRU WUDYHOOHUV LQ WKLV
VHJPHQW ´2XU IRFXV LQ 
ZLOO EH WR SURPRWH +ROODQG DV
D OX[XU\ GHVWLQDWLRQ ZKHUHLQ
1%7&ZRXOGEHWDUJHWLQJDIÁXHQW ,QGLDQ RXWERXQG WUDYHOOHUV
The museums in both Amsterdam and other cities offer a
great experience for connoisVHXUV RI DUW 7KHVH FLWLHV DOVR
RIIHU D ODLGEDFN OLIHVW\OH ZLWK
QRWPDQ\SHRSOHDURXQGZKLFK
LWVHOILVOX[XU\IRU,QGLDQVWRGD\µ
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ZLWKSHUFHQWSHU\HDU7KLV
LPSOLHVWKHJURZLQJSXUFKDVLQJ
SRZHURI,QGLDQVDORQJZLWKWKH
ULVLQJPLGGOHFODVVµKHVKDUHG

In order to create awareQHVV DERXW +ROODQG LQ ,QGLD
6WRHOLQJD VDLG WKDW 1%7&
DORQJ ZLWK -HW $LUZD\V ./0
5R\DO 'XWFK $LUOLQHV DQG

:LWK WKH SHDN VHDVRQ DSSURDFKLQJYLVDDSSOLFDWLRQVWDNH
ORQJWRJHWSURFHVVHG6WRHOLQJD
VDLG´:HWU\WRSURFHVVWKHYLVD
LQWKHVFKHGXOHGWLPHDQGFRSH
ZLWK WKH FDSDFLW\ KHUH :H DUH
DOVR FRQWLQXRXVO\ LQFUHDVLQJ
WKHFDSDFLW\RIRXUVWDII,WPLJKW
WDNH D IHZ GD\V ORQJHU LQ WKH
SHDN VHDVRQ EXW ZH GR WU\ WR

6FKLSKRODLUSRUWZLOOEHGRLQJ
joint promotions throughout
WKH FRXQWU\ YLD VRFLDO PHGLD
GLJLWDOFDPSDLJQVHWF´:KLOH
the awareness is there, there
LV D ORW RI RXWUHDFK E\ XV DV
ZHOO:KHQHYHU,WUDYHOWRDQ\
RI WKH ,QGLDQ VWDWHV , DOZD\V
WDNH 'XWFK FRPSDQLHV DORQJ
$OVR WKHUH LV DOZD\V D VHV-

1HWKHUODQGVLVDKXEIRU,QGLDQ
exports to Europeans and for
,QGLDQ LQYHVWPHQWV LQ (XURSH
Many companies have estabOLVKHGWKHPVHOYHVLQ7KH1HWKHUODQGV QRZ (VSHFLDOO\ DIWHU
%UH[LWZHKDYHWLPHVPRUH
,QGLDQ FRPSDQLHV HVWDEOLVKLQJWKHPVHOYHVLQ7KH1HWKHUODQGV:LWKLQFUHDVHGFRQQHFtivity between both countries
YLD ./0 5R\DO 'XWFK $LUOLQHV
SHRSOHDUULYLQJLQ$PVWHUGDP
FRPH RQO\ IRU 7KH 1HWKHUODQGV:HKRSHWKDWWKH\VWD\
ORQJHUDQGH[SORUHPDQ\FLWLHV
RIWKHFRXQWU\µ

Strong Contact
1%7&6FKLSKRO-HW
$LUZD\VDQG./05R\DO
'XWFK$LUOLQHVZLOOUXQD
WKUHHFLW\+ROODQG&OXE
Meeting in August 2018 for
B2B interactions between
,QGLDQWUDYHOWUDGHDQG
'XWFKVHOOHUV

5/2/2018 12:17:40 PM
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No location is too remote
Spree Hotels aims to grow to 30 properties within this year and introduce the unique Spree
experience founded on its ‘Do More’ philosophy of service, to many more travellers across India.
TT Bureau

B

HQJDOXUXEDVHG
6SUHH
+RVSLWDOLW\KDVWLHGXSZLWK
0DQJDOD ,QWHUQDWLRQDO KRWHO
PDUNLQJLWVIRUD\LQWRWKH&RLPEDWRUHPDUNHW:LWKWKLVWLHXS
6SUHHKDVH[SDQGHGLWVQDWLRQDO
IRRWSULQWWRQLQHFLWLHV
Keshav Baljee, Managing
'LUHFWRU 6SUHH +RWHOV VD\V
´7KHVRXWKLVDQDWXUDOH[WHQsion for Spree as our corpo-

GHYHORSPHQWSDUWQHUVLIZHÀQG
WKHULJKWSHUVRQWKHQQRORFDWLRQLVWRRUHPRWHIRUXVµ
6SHDNLQJ DERXW WKH &RLPEDWRUH PDUNHW %DOMHH VD\V
“Coimbatore is one of the fastHVWJURZLQJFLWLHVLQWKHVRXWK
:LWK LPSURYLQJ DLU URDG DQG
UDLOFRQQHFWLYLW\DQGWKHPXVKrooming of industry and IT

SDUNV ZH EHOLHYHG LW ZDV WLPH
IRU6SUHHWRH[SDQGWKHUH,WLV
a city that is discerning and yet
YDOXHFRQVFLRXVVRPHWKLQJWKDW
LVSHUIHFWIRURXUIXOOVHUYLFH\HW
PRGHUDWHO\ SULFHG KRWHOV :H
DOVR IRFXV RQ ) % ZLWK ODUJH
EDQTXHWLQJVSDFHVDQGPXOWLSOH
restaurants in most of our hoWHOVDQGLWLVWKHVDPHZLWKWKH
=L3E\6SUHH&RLPEDWRUHµ

$VZLWKDOOLWVSDUWQHUVKLSV
6SUHH ZLOO PDQDJH HQGWRHQG
RSHUDWLRQVDWWKHKRWHORQEHKDOI
of its partners and be responVLEOH IRU WKH RYHUDOO FXVWRPHU
H[SHULHQFHTXDOLW\DQGJURZWK
RIWKHKRWHO´:HKDYHRYHUVHHQ
WKHFRPSOHWHUHQRYDWLRQRIWKH
KRWHO LQWR D PRGHUQ EXVLQHVV
KRWHO DQG ORRN IRUZDUG WR HQgaging with our corporate part-

QHUV DFURVV ,QGLD WR ZHOFRPH
WKHLUJXHVWVµKHVKDUHV

RI EXLOGLQJ ,QGLD·V PRVW ORYHG
FKDLQRIIXOOVHUYLFHKRWHOVµ

Commenting on future
SODQV %DOMHH VDLG ´:H DUH
ORRNLQJ WR VFDOH XS RXU SUHVence across the country; this
\HDU ZLOO VHH XV ODXQFK PDQ\
more properties across the
country as we continue to foFXVRQRXUORQJWHUPREMHFWLYH

6SUHH ZLOO EH ODXQFKLQJ D
¶6XPPHU DQG 0RQVRRQ 0HOD·
soon offering some great discounts and incentives to our
JXHVWV DQG WUDYHO SDUWQHUV
7KLVZLOODOVRFRLQFLGHZLWKWKH
ODXQFKRILWVKRWHOVLQ&RLPEDWRUH2RW\DQG%HQJDOXUX

Keshav Baljee
0DQDJLQJ'LUHFWRU
6SUHH+RWHOV

The south is a
natural extension
for Spree as our
corporate office is
based in Bengaluru.
Our presence in
key gateway cities
have allowed
us to penetrate
into Tier-II
and III cities
UDWH RIÀFH LV EDVHG LQ %HQJDOXUX 2XU SUHVHQFH LQ NH\
JDWHZD\ FLWLHV KDYH DOORZHG
us to penetrate into Tier-II and
,,,FLWLHV:HLQWHQGWRIXUWKHU
VSUHDGDFFRUGLQJWRDFOXVWHU
strategy to get economies of
VFDOH :H DOVR ORRN IRU JRRG

City WDOHV
:LWKLPSURYLQJDLU
URDGDQGUDLOFRQQHFWLYity, and the mushrooming
RILQGXVWU\DQG,7SDUNV
it was time for Spree to
H[SDQGLQ&RLPEDWRUH=LS
E\6SUHH+RWHOV0DQJDOD
,QWHUQDWLRQDO&RLPEDWRUH
LVDURRPSURSHUW\
Coimbatore is a city that
LVGLVFHUQLQJDQG\HWYDOXH
conscious, something that
LVSHUIHFWIRURXUKRWHOV
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Helping agents serve better
Travelport ‘s focus in India is growing the market in terms of getting Indian OTAs on board and strengthening
its smartphone strategy in the country. It is also looking at bringing in more content and data.
ZH FDQ KHOS RXU WUDYHO EUDQGV
DURXQG WKH ZRUOG EXLOG FRPSHOOLQJ PRELOH VROXWLRQV :H
DUH EXLOGLQJ PRELOH DSSV IRU D
QXPEHURIPDMRUDLUOLQHVµ

TT Bureau

M

athew Powell, Managing
'LUHFWRU³$IULFD 0LGGOH
(DVW DQG 6RXWK $IULFD 7UDYHOport, said, that they are focused
RQJURZLQJWKHPDUNHWLQ,QGLD
´:LWKDVWURQJHPSKDVLVRQWKH
RQOLQHFKDQQHOLQWKHUHJLRQRXU
NH\IRFXVKDVEHHQRQSURYLGing services to some of the
ODUJHVWRQOLQHWUDYHODJHQFLHVLQ
,QGLD :H DUH DOVR FRQFHQWUDWing on the speed of response
WLPH DQG DFFXUDF\ DQG ORRNing at how we can bring more
FRQWHQWDQGGDWD)URPWKHRIÁLQHWUDYHODJHQF\SURGXFWZH
DUHVWLOOIRFXVLQJRQ6PDUWSRLQW
strategy, which is starting to
UHVRQDWH ZLWK WKH ,QGLDQ WUDYHO
DJHQWV 6PDUWSRLQW DOORZV XVHUV WR KDYH PRUH IXQFWLRQDOLW\
DQG FRQWHQW DW WKHLU ÀQJHUWLSV
WKHUHE\ RIIHULQJ SHUVRQDOLVHG
VHUYLFHWRWUDYHOOHUVµKHDGGHG
Jason Nash, Chief StoryWHOOHU7UDYHOSRUWPHQWLRQVWKDW

FINAL_TT May-1st-2018.indd 17

Mathew Powell
0DQDJLQJ'LUHFWRU³$IULFD0LGGOH
(DVWDQG6RXWK$IULFD7UDYHOSRUW

Jason Nash
&KLHI6WRU\WHOOHU
7UDYHOSRUW

Our key focus
is on providing
services to
online travel
agencies in
India

We are one
of the first
distribution
players to have
NDC Level 3
certification

WKH\ FORVHG  RQ D KLJK
QRWH´,QZHPDGHJUHDW
progress with various strate-

JLHV SDUWLFXODUO\ RXU PRELOH
app business that we bought
PRQWKVDJR,WGHSLFWVKRZ

)RU  1DVK UHYHDOHG
WKDW 7UDYHOSRUW ZLOO EH PDNLQJ
LQYHVWPHQWV LQ IRXU NH\ DUHDV
+HVDLG´:HFRQWLQXHWKHOHDGHUVKLSLQWUDYHOFKRLFHZLWKUHJDUGWRWKHDSSVZHDUHEXLOGLQJ
IRUDLUOLQHV:KDWZHDUHGRLQJ
is bringing the rich content that
DLUOLQHVZDQWWRPDNHDYDLODEOH
WR D ODUJHU SRSXODWLRQ %HVLGHV
having API connections to 24
GLIIHUHQWDLUOLQHVZHDUHRQHRI
WKH ÀUVW GLVWULEXWLRQ SOD\HUV WR
KDYH1'&/HYHOFHUWLÀFDWLRQ
7KLVDOORZVXVWRKDYHWKHODUJHVWFKXQNRIFRQWHQWRQDLUVLGH
:HDUHDOVRLQYHVWLQJLQFRQWHQW
IRU KRWHOV DQG GRLQJ ZHOO ZLWK
FDUVXSSOLHUVWRRZKLOHZRUNLQJ
ZLWKVRPHRIWKHELJJHVW27$V
6HFRQGO\ ZH·YH EHHQ PDNLQJ
LQYHVWPHQWV LQ WUDYHO SHUIRUPance, and hence continue to

LPSURYH RXU VHDUFK DOJRULWKP
and enhance the search reVSRQVHWLPHµ:LWKWKLVKHVDLG
WKDW LQ WKH ODVW  PRQWKV RQ
DQDYHUDJHWKH\FRXOGFXWWZR
VHFRQGVRIWKHJOREDOUHVSRQVH
WLPHIRUWKHLUVHDUFK
´:H KDYH DOVR PDGH LQvestments for new suite of
FDSDELOLWLHV IRU WUDYHO DJHQWV
FDOOHG WKH 7UDYHOSRUW (IÀFLHQF\
6XLWH ZKLFK KHOSV WR UHPRYH
WKH PXQGDQH DFWLYLW\ IRU WUDYHO
DJHQWV7KLUGO\ZHDUHZRUNLQJ
DURXQGLPSURYLQJWUDYHOH[SHULHQFH ZKLFK QRW RQO\ PHDQV
FRQWLQXLQJWKHZRUNZLWKPRELOH
DSSOLFDWLRQV EXW DOVR KHOSLQJ
WUDYHO DJHQWV EHLQJ PRUH SURGXFWLYH+HQFHZHKDYH6PDUWSRLQWGHVNWRS7KHÀQDODUHDLV
WKHLQYHVWPHQWRQWUDYHOLQWHOOLJHQFHLQZKLFKZHDUHPDNLQJ
XVHRIGDWDDVVHWVLQ7UDYHOSRUW
7UDYHOSRUW LQYROYHV EXVLQHVV
ZLWKDORWRI%LJ'DWDDQGZH·YH
just started to scratch the surIDFHRIWKLQJVµDGGHG1DVK

7DONLQJRI,QGLDZKLFKDFcording to a recent report by
7UDYHOSRUW LV WKH PRVW WHFK
VDYY\ FRXQWU\ LQ WKH ZRUOG
3RZHOO VDLG WKDW WKH FRXQWU\
continues to be the hotbed of
LQQRYDWLRQ´,QGLDLVOHDGLQJLQ
WHUPVRIPRELOHDQGIDFHWHFKQRORJ\:HEHOLHYHWKDWSHU
FHQW RI DOO ERRNLQJV E\ 
ZLOO EH WKURXJK PRELOHV DQG
India is driving a big part of
WKDW:HDUHORRNLQJDWYDULRXV
WHFKQRORJLHV LQFOXGLQJ $UWLÀFLDO ,QWHOOLJHQFH 7KHVH DUH
H[FLWLQJWLPHVIRUWHFKQRORJ\
DQG ,QGLD GHÀQLWHO\ VHHPV WR
EHWKHKRWEHGµ

'LJLWDOO\India
,QGLDLVOHDGLQJLQWHUPV
RIPRELOHDQGIDFHWHFKQRORJ\7UDYHOSRUWEHOLHYHV
WKDWSHUFHQWRIDOO
ERRNLQJVE\ZLOOEH
WKURXJKPRELOHVDQG,QGLD
is driving a big part of that

5/2/2018 12:17:50 PM
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GITB needs a better window
Contd. from page 8

This year, the meetings were quite
JRRG DQG ZH GLUHFWO\ PHW WKH IRUHLJQ
WRXURSHUDWRUVZKRKDYHEHHQGHDOLQJ
ZLWKYDULRXV'0&VIRU,QGLD:HZHUH
DEOH WR XQGHUVWDQG IURP WKHP ZKLFK
properties they were using for their
FOLHQWVDQGZKLFKRQHVWKH\ZHUHQRW
DQG IRU ZKDW UHDVRQV :H DUH D OLWWOH
GLVDSSRLQWHG ZLWK WKH ORZ IRRWIDOO DW
Rajesh Ballabh
the show and somewhere, there was
*HQHUDO0DQDJHU
$QDQWD3XVKNDU
D ODFN RI LQWHUHVW LQ WKH VKRZ +RZHYHU ZH ZHUH DEOH WR PHHW EX\HUV
RQHRQRQHLQDQRQUXVKHGDWPRVSKHUH

This year, GITB has been more or
OHVVVLPLODUWRLWVSUHYLRXVHGLWLRQVEXW
with an increase in the number of forHLJQ EX\HUV DQG VHOOHUV DV LQIRUPHG
E\WKHRUJDQLVLQJWHDP7KRXJKLWKDV
not changed over the years, the show
has become more positive and is an
important show for tourism in North
,QGLD 1RW RQO\ LV LW D NH\ VKRZ WR
WRXFK EDVH ZLWK LQGXVWU\ FROOHDJXHV
DQGPDUNHWWKHEUDQGEXWDOVRRQHWR
PHHWQHZHUFOLHQWVIRUDODUJHUVKDUHRI
EXVLQHVVLQWKHLQGXVWU\
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Jatinder Taneja
0DQDJLQJ'LUHFWRU
7UDYHO6SLULW,QWHUQDWLRQDO

GITB is one show which brings some
of the most serious buyers into India to
showcase the various destinations of
WRXULVWLQWHUHVW,WLVDJUHDWSODWIRUPWR
showcase the various tourism products
of India to a variety of foreign tour opHUDWRUV6LQFHZHKDYHPRYHGIURPWKH
ROGHUYHQXHWRDODUJHURQHDW-(&&WKH
show has become much more organRicha K Singh
LVHG$FFRUGLQJWRPH*,7%LVPRVWO\
([HFXWLYH9LFH3UHVLGHQW
D
OHDG JHQHUDWLQJ SODWIRUP UDWKHU
7UHHKRXVH+RWHOV5HVRUWV
WKDQ
D VKRZ ZKHUH DFWXDO EXVLQHVV LV
6HUYLFHG$SDUWPHQWV
WUDQVDFWHG +HUH LQWHUHVW LV JHQHUDWHG
DPRQJVWWKHIRUHLJQWRXURSHUDWRUVZKLFKIXUWKHU\LHOGVWREXVLQHVVODWHUGXULQJIROORZXSV,WDOVREULQJVDOO'0&VIURPDFURVV
WKHFRXQWU\XQGHURQHXPEUHOOD

:H SDUWLFLSDWHG DW *,7% IRU WKH
third time this year after a gap of
WZR \HDUV 7KLV \HDU ZH IHOW WKDW
the number of foreign buyers has
GHFUHDVHG DV FRPSDUHG WR WKH ODVW
few editions and the attendance at
WKHVKRZZDVDOVRORZ+RZHYHUZH
ZHUHDEOHWRJHWDIDLUDPRXQWRIJRRG
TXDOLW\PHHWLQJV6RPHRIWKHTXHULHV
Manish Saini
ZHUHIURPQHZHUPDUNHWVOLNH&KLQD
'LUHFWRU
$W *,7% WKHUH LV QR DFWXDO WUDQVDF:RUOGZLGH5DLO-RXUQH\V
tion of business but it is important to
VKRZFDVHWKHSURGXFWWRWKHPDUNHWDQGJDWKHULQIRUPDWLRQ
DERXWYDULRXVWUHQGV

:KDW,OLNHDERXW*,7%DVDSODWIRUP
LVWKDWZHJHWWRPHHWQHZFOLHQWVHYHU\
\HDUWRH[SDQGRXUGDWDEDVH6RPHRI
WKH EX\HUV DUH WUDYHO DJHQWV ZKR DUH
VWDUWLQJ RXW ZLWK SURPRWLRQ IRU ,QGLD
*,7%EHFRPHVWKHLUWRXFKSRLQWIRUDOO
VXSSOLHUVLQWKHFRXQWU\DQGJHQHUDWHV
SRWHQWLDO IRU XV %DVHG RQ RXU FRQYHUVDWLRQV ZLWK VRPH FOLHQWV LW ZDV
Abbott
observed that the buyers were not Vikas
0DQDJLQJ'LUHFWRU
happy with restrictions on paying the 9DVFR7UDYHO
SDUWLFLSDWLRQIHH7KHRUJDQLVHUVVKRXOG
QRWH WKDW WR PDNH WKH SURFHGXUH HDVLHU DQG FRQYHQLHQW WKH
EX\HUVVKRXOGEHDOORZHGWRSD\LQDQ\FXUUHQF\RUEHFKDUJHGRQ
WKHLUFUHGLWFDUG

This year, GITB was quite positive as
ZHJRWDFKDQFHWRPHHWPDQ\QHZFOLHQWV
ZKR GLVSOD\HG LPPHQVH LQWHUHVW WR SXW
India on the tourism map as a preferred
GHVWLQDWLRQ )UDQNO\ VSHDNLQJ ZH KDYH
been coming to GITB for years now and
KDYHQRWVHHQDQ\WKLQJFKDQJH+RZHYHU
WKHVHOHFWLRQRIIRUHLJQWRXURSHUDWRUVDW
the show was done with more care this
Kumar
\HDU,IHHO*,7%QHHGVDEHWWHUZLQGRZ Anil
&KDLUPDQDQG
:LWKWKHVHDVRQEHFRPLQJKRWLQ-DLSXULQ 0DQDJLQJ'LUHFWRU
PLG$SULO DQG $UDELDQ 7UDYHO 0DUNHW DOVR 6HQND\7RXUVDQG7UDYHOV
FODVKLQJZLWKWKLVVKRZ,IHHOWKHFKDUPRI
WKHVKRZLVORVWWRVRPHH[WHQW,IHHODPRUHPHDQLQJIXODQGFDUHIXOO\
FKRVHQZLQGRZWRKRVW*,7%ZLOOEULQJEHWWHUUHVXOWV
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OTOAI EC meets west region
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Conference

Adelaide, Australia 

*HUPDQ\7UDYHO0DUW *70 

Dresden, Germany 

75(1=

Dunedin, NZ

7-10

INDABA

Durban
South Africa

8-10

ILTM Latin America

Sao Paulo, Brazil

8-11

Indian Exhibition Industry Association
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Hyderabad

9-11
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Amsterdam,
The Netherlands
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,QWHUQDWLRQDO<RJD'D\

India

21

+5$:,&RQYHQWLRQ

Sri Lanka
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Hyderabad
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Delhi
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GPS
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19-21
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7
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8

GPS
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The new Executive Committee team of the Outbound Tour
Operators Association of India (OTOAI) descended in Mumbai to
meet its members and engage in networking sessions.
+D]HO-DLQ

I

WZDVDQLQIRUPDOJDWKHULQJRQ
a Saturday evening when the
QHZ([HFXWLYH&RPPLWWHH (& 
team headed by its President
met members of the western
region of the Outbound Tour
Operators Association of India
272$,  7KH DVVRFLDWLRQ WRRN
this opportunity to introduce
the new team to the members
LQWKHUHJLRQDVZHOODVFRQGXFW
some product presentations to
showcase products that are
DYDLODEOHLQWKHPDUNHW
Present at the event were
the association’s EC members
OHGE\LWV3UHVLGHQWMahendra
Vakharia +H VDLG ´:H KDYH
decided to conduct the EC
meeting once a month on every
second Saturday so that everyRQH FDQ SODQ WKHLU PRQWK DFFRUGLQJO\,WZLOOEHKHOGLQGLIIHUHQW FLWLHV EXW SUHGRPLQDQWO\
LQ'HOKLDQGZLOOURWDWHEHWZHHQ
0XPEDL&KHQQDL.RONDWDDQG
$KPHGDEDG ZLWK DW OHDVW RQH
PHHWLQJµ7KHQH[W(&PHHWLQJ

Mahendra Vakharia
3UHVLGHQW
272$,

Ajay Sengar
&KDSWHU&KDLUPDQ²:HVWHUQ,QGLD
272$,

ZLOOEHKHOGRQ0D\LQ
1HZ'HOKL

The EC members had met
HDUOLHULQWKHGD\WRGLVFXVVWKH
SODQRIDFWLRQIRUWKHDVVRFLDWLRQ
DVZHOODVLWVXSFRPLQJFRQYHQWLRQAjay Sengar, Chapter ChairPDQ²:HVWHUQ,QGLD272$,ZKR
LVIURPWKH7LHU,,FLW\RI$NRODLQ
0DKDUDVKWUDZDVDOVRSUHVHQWDW
WKHQHWZRUNLQJHYHQW

6SHDNLQJ DERXW WKH DVsociation’s upcoming convention, he said, “It is shaping up
YHU\ZHOO:HZLOODQQRXQFHWKH
QDPH RI WKH GHVWLQDWLRQ VRRQ
:H DUH GRLQJ LW ZLWK WKH VXSport of the tourism board and it
ZLOOEHKHOGVRPHWLPHLQ$XJXVW
RU 6HSWHPEHU  7KH WHDP
ZLOO VWDUW ZRUNLQJ RQ WKH ORJLVWLFDO GHWDLOV QRZ OLNH DLUOLQHV
KRWHOVHWFµ

Among the EC members were Sujit Nair, Founder &
*URXS 0' $NTXDVXQ +ROLGD\V
+LPDQVKX 3DWLO 9LFH 3UHVLGHQW
.HVDUL 7RXUV DQG $GO .DULP

Director, Creative Tours & TravHOV ,QGLD  IURP 0XPEDL ZKLOH
VRPH (& PHPEHUV KDG ÁRZQ
LQ IURP 'HOKL 7KHVH LQFOXGHG
Shravan Bhalla&(2+LJK)O\HU
*HQHUDO 6HFUHWDU\ Chitra Bhatia,
Riaz Munshi, MD, N Chirag; and
5DMHHY 6DEKDUZDO &(2 *DXUDY
7UDYHOV7KHHYHQLQJVWDUWHGZLWK
three product presentations that
LQFOXGHG 5HOLDQFH ,QVXUDQFH
7ULSRWRFRPDQG1RFN1RFN7KLV
ZDV IROORZHG E\ OXFN\ GUDZV
VSRQVRUHGE\YDULRXVFRPSDQLHV

OTOAI 1HZVOHWWHU
The association has
DOVRVWDUWHGDPRQWKO\
QHZVOHWWHUIURP$SULO
IRULWVPHPEHUV6SHDNLQJDERXWWKLV9DNKDULD
VD\V´7KHQHZVOHWWHUKDV
EHHQZHOFRPHGE\DOORXU
PHPEHUV7KHIHHGEDFN
we have received for it
LVYHU\HQFRXUDJLQJ2XU
RQO\UHJUHWLVWKDWZH
GLGQ·WVWDUWLWHDUOLHU*RLQJ
IRUZDUGZHZLOODLPWR
LQFUHDVHWKHQHZVOHWWHULQ
VL]HDQGFRQWHQWµ

Vizag convention from Sep 6-9
The Indian Association of Tour Operators (IATO) has declared the
dates of their convention. The 34th IATO Convention will be held in
Visakhapatnam from September 6-9, 2018.
Nisha Verma

I

$72 KDV DQQRXQFHG LWV th
FRQYHQWLRQ DOPRVW D \HDU LQ
DGYDQFH,WKDGDQQRXQFHG$QGhra Pradesh as the host state for
the 2018 convention, just when
it had announced the 2017 conYHQWLRQLQ2GLVKD7KHYHQXHRI
WKH FRQYHQWLRQ LV +RWHO 1RYRWHO

IATO Convention will be held in the state
of Andhra Pradesh for the first time. Around
1,100 tour operators from various parts of
the country are expected to be present at
the event including N Chandrababu Naidu
and Bhuma Akhila Priya
9LVDNKDSDWQDP 9DUXQ %HDFK
7KH,$72WHDPKDVDOUHDG\VWDUWHGZRUNLQJRQWKHFRQYHQWLRQ
Rajiv Mehra, Vice PresiGHQW,$72UHYHDOHGWKDWN Chandrababu Naidu, Chief Minister,
$QGKUD 3UDGHVK KDV DOUHDG\

RI 1DY\D $QGKUD WRXULVW SODFHV
ZLOOEHDSDUWRIWKHFRQYHQWLRQ
DOORZLQJ WKH GHOHJDWHV WR VHH
various tourism offerings of the
FRQYHQWLRQÀUVWKDQGHimanshu
Shukla, MD, Andhra Pradesh
7RXULVP 'HYHORSPHQW &RUSRUDWLRQ UHYHDOHG DW WKH FRQIHUHQFH
WKDWWKH\ZRXOGGHYHORSVL[QHZ
tourism sites in the state and
expressed his hopes that IATO
FRQYHQWLRQZRXOGERRVWWRXULVP
LQWRWKHVWDWH

FRQÀUPHG KLV SUHVHQFH DW WKH
inauguration of the convenWLRQ ´:H KDYH VWDUWHG ZRUNLQJ
IRU WKH FRQYHQWLRQ DOUHDG\ 2XU
President Pronab Sarkar and I
ZHQW WR 9LMD\DZDGD UHFHQWO\ WR
meet the CM and invite him for
WKHFRQYHQWLRQ+HKDVDFFHSWHG
RXULQYLWDWLRQDQGFRQÀUPHGKLV
presence at the inauguration of

WKHFRQYHQWLRQ$SDUWIURPKLP
Bhuma Akhila Priya, Minister
RI 7RXULVP 7HOXJX /DQJXDJH
DQG &XOWXUH $QGKUD 3UDGHVK
KDV DOVR DVVXUHG XV WKDW VKH
ZLOOEHSUHVHQWRQDOOWKUHHGD\V
RI WKH FRQYHQWLRQ LQFOXGLQJ WKH
YDOHGLFWRU\VHVVLRQµ

Rajiv Mehra
9LFH3UHVLGHQW
,$72

+H DOVR UHYHDOHG WKDW ,$72
and Andhra Pradesh Tourism
KHOG D MRLQW SUHVV FRQIHUHQFH LQ
9LMD\DZDGDZKHUHWKH\IRUPDOO\
DQQRXQFHGWKHFRQYHQWLRQ´,WZLOO
EH WKH ÀUVW WLPH WKDW ,$72 &RQYHQWLRQZLOOEHKHOGLQWKHVWDWHRI
$QGKUD 3UDGHVK $URXQG 
tour operators from various parts
of the country are expected at the
HYHQWµ0HKUDDGGHG
,W ZDV DOVR DQQRXQFHG DW
the press conference that a tour

6SHDNLQJDWWKHFRQIHUHQFH
6DUNDUVDLGWKDWWKH\ZLOOSURPRWH
9LVDNKDSDWQDP DV D 0L&( GHVWLQDWLRQ DV ZHOO DV IRU %XGGKLVW
WRXULVP ,$72 5XQ ZLOO DOVR EH
organised on September 7 at
9LVDNKDSDWQDPEHDFKDVSDUWRI
,$72WUDGLWLRQ

Boosting Tourism
A tour of Navya Andhra
WRXULVWSODFHVZLOODOVREH
DQLQWHJUDOSDUWRIWKH,$72
convention
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SaffronStays

Yatra.com

Goa

Delhi

SaffronStays appointed Mayank Kinger DV 5HJLRQDO +HDG³*RD
&RDVWDO .DUQDWDND DQG 0DKDUDVKWUD +LV UROH ZLOO LQFOXGH IDFLOLWDWLQJ
JURZWK DQG GHYHORSLQJ 6DIIURQ6WD\V· SHQHWUDWLRQ
LQ *RD FRDVWDO .DUQDWDND DQG 0DKDUDVKWUD
+HZLOOEHVSHDUKHDGLQJRSHUDWLRQVDQGKRPH
RQERDUGLQJ LQ WKH UHJLRQ %HIRUH MRLQLQJ
SaffronStays, Kinger had been an entrepreneur
UXQQLQJKLVRZQ) %YHQWXUH+HZLOOSOD\D
NH\UROHLQSODQQLQJDQGVKDSLQJRIEXVLQHVV
EOXHSULQWV DV ZHOO DV EXLOGLQJ RQ WKH EUDQG·V
outstanding reputation for service
DQG GHOLYHU\ WR FOLHQWV ZLWK IXOO
UHVSRQVLELOLW\ IRU WKH VWUDWHJ\
GHYHORSPHQW DQG H[HFXWLRQ RI
6DIIURQ6WD\V·FRDVWDOEXVLQHVV

Novotel Hyderabad Convention Centre
& Hyderabad International Convention
Centre (HICC)
Hyderabad

1RYRWHO+\GHUDEDG&RQYHQWLRQ&HQWUHDQG+,&&
have announced the appointment of Bandish
Mehta DV WKH *HQHUDO 0DQDJHU +H KDV DQ
H[SHULHQFHRIRYHU\HDUVLQWKHKRVSLWDOLW\
LQGXVWU\0HKWDKDVKHOGPXOWLSOHUROHVIRURYHU
 \HDUV ZLWK WKH $FFRU+RWHOV *URXS DFURVV
$VLD3DFLÀF,QKLVQHZSRVLWLRQ0HKWDZLOO
EH UHVSRQVLEOH IRU DFFRPSOLVKLQJ
FRUSRUDWH REMHFWLYHV GHYHORSLQJ
procedures, service standards,
RSHUDWLRQDO
SROLFLHV
DQG
overseeingthe property in an
HIIHFWLYHPDQQHU

<DWUDFRPKDVDSSRLQWHGMudit Shekhawat DVLWV&KLHI0DUNHWLQJ2IÀFHU
+HZLOOEHOHDGLQJPDUNHWLQJDFWLYLWLHVDOOLDQFHVDQGDQFLOODU\UHYHQXHV
DFURVVDOO<DWUDFRPEXVLQHVVOLQHVDQGJURXSHQWLWLHV
+H ZLOO DOVR PDQDJH DOO FRQVXPHU PDUNHWLQJ
LQLWLDWLYHVDFURVVSODWIRUPVWRGULYHFXVWRPHU
VWLFNLQHVVDQGOR\DOW\6KHNKDZDWFRPHVZLWK
ULFKFRQVXPHUPDUNHWLQJH[SHULHQFHRIPRUH
than 12 years in the consumer internet space,
PRVWUHFHQWO\ZLWK2ODZKHUHKHZDVKHDGRI
PDUNHWLQJ,QKLVHDUOLHUVWLQWVKHKDVZRUNHG
ZLWK 0\QWUD <DKRR DQG +&/ 7HFKQRORJLHV
LQ YDULRXV PDUNHWLQJ OHDGHUVKLS UROHV
6KHNKDZDW LV DQ DOXPQXV RI ,,7
Madras, from where he went on to
do a Masters in Engineering from
3HQQV\OYDQLD6WDWH8QLYHUVLW\

Novotel Pune Nagar Road Hotel
Pune

1RYRWHO3XQH1DJDU5RDG+RWHODSSRLQWHGNitin PathakDVWKH*HQHUDO
0DQDJHU 3DWKDN KDV DOPRVW  \HDUV RI KRVSLWDOLW\ H[SHULHQFH WR
1RYRWHO·V LQQHU FLUFOH ,Q KLV QHZ UROH KH ZLOO EH
LQYROYHGLQRYHUVHHLQJDOODVSHFWVRIWKHKRWHO
IURPPDNLQJDODVWLQJLPSDFWDQGDFKLHYLQJHYHQ
KLJKHUOHYHOVRIKRVSLWDOLW\GHOLYHULQJWKHJXHVWV
WKH FRPSOHWH H[SHULHQFH WKDW $FFRU+RWHOV·
LV NQRZQ IRU KRWHO SURJUDPPLQJ DQG
PDUNHWLQJ HIIRUWV IRU WKH KRWHO +LV YLVLRQ
IRU1RYRWHO3XQHLVEDVHGRQWKUHHSLOODUVWR
JDLQ IDLU VKDUH RI WKH PDUNHW ZKLOH IRFXVLQJ
RQ $'5 WR SURYLGH D ZKROH
some guest experience
and empower the
HPSOR\HHV WRZDUGV
JXHVWGHOLJKW

Exotic Heritage Group
Delhi

Exotic Heritage Group has appointed Vineet Arora as Vice
3UHVLGHQW  %XVLQHVV 'HYHORSPHQW ,Q KLV QHZ UROH $URUD LV
UHVSRQVLEOH IRU LPSOHPHQWLQJ H[SDQVLRQ
RSSRUWXQLWLHVLQWKHÀHOGRIULYHUFUXLVLQJ
identifying and introducing best industry
practices; promoting new concepts, and
EXLOGLQJ QHZ PDUNHWLQJ FKDQQHOV LQ
,QGLD DQG GLIIHUHQW SDUWV RI WKH ZRUOG
+H LV DOVR LQ FKDUJH RI GHYHORSLQJ D
cadre for different aspects of operations
RI ULYHU FUXLVLQJ EXVLQHVV DQG KRWHOV
Prior to this, Arora was
'LUHFWRU³0DUNHWLQJ  6DOHV
DW7UHHKRXVH+RWHOV5HVRUWV
6HUYLFHG$SDUWPHQWV

Exotic Heritage Group has appointed Manish Bhatnagar as
$VVRFLDWH'LUHFWRU6DOHV+HKDVDQH[SHULHQFHRI\HDUVLQ
KRVSLWDOLW\LQGXVWU\DQGWKLVZLOOKHOSWKHKRWHOJURXSWRH[SDQG
LWVEXVLQHVVDFWLYLWLHV+LVSUHYLRXVDVVLJQPHQWVLQFOXGH6HQLRU
6DOHV 0DQDJHU 0L&( 6RXWK $VLD  DW /RXYUH +RWHOV *URXS
*ROGHQ 7XOLS JURXS RI +RWHOV +H ZDV DOVR
WKH 6DOHV 0DQDJHU +ROLGD\ ,QQ 0DQDOL
,+* 0DQDJHU 6DOHV  0DUNHWLQJ +RWHO
-DLVDO 9LODV -DLVDOPHU +H ZDV DOVR WKH
$VVLVWDQW 0DQDJHU 6DOHV +RWHO -DLSXU
3DODFH -DLSXU +H GLG KLV 0%$ ZLWK
VSHFLDOLVDWLRQ LQ 6DOHV DQG 0DUNHWLQJ
from Indian Institute of Management
6FLHQFHV-DLSXU

Ramada Plaza JHV Varanasi

Hyatt Regency

Hotel Sahara Star

Varanasi

Mumbai

Mumbai

Akash Roy Saigal KDV MRLQHG 5DPDGD 3OD]D -+9 9DUDQDVL DV
*HQHUDO0DQDJHU+HLVDPDQDJHPHQWJUDGXDWHZLWKRYHU\HDUV
RIH[SHULHQFHLQWKHKRVSLWDOLW\VHFWRUZLWKLQ
GHSWK XQGHUVWDQGLQJ RI ÀQDQFH HPSOR\HH
engagement, guest engagement, team
EXLOGLQJ DFWLYLWLHV VDOHV SURFHVVHV DQG
HVWDEOLVKLQJEUDQGVWDQGDUGV6DLJDORZQV
D GHJUHH LQ 0%$ IURP 7KDPHV 9DOOH\
8QLYHUVLW\ /RQGRQ +H KDV ZRUNHG ZLWK
UHSXWHG KRWHO FKDLQV OLNH 7KH 3DOPV 7RZQ
 &RXQWU\ &OXE &DUOVRQ 5H]LGRU +RWHOV
*URXS &URZQH 3OD]D 7RGD\
*XUJDRQ)RUWXQH3DUN+RWHOV
DQG 8SSDO·V 2UFKLG WR
QDPHDIHZ

Hyatt Regency Mumbai has promoted Sonale Zagade from Director
RI 5RRPV WR 'LUHFWRU 2SHUDWLRQV =DJDGH KDV RYHU  \HDUV RI
VXFFHVVIXO URRPV RSHUDWLRQV H[SHULHQFH DQG GHHS
URRWVZLWKWRSWLHUKRWHOVLQFOXGLQJÀYH\HDUVZLWK
GLVWLQFWLYH +\DWW +RWHOV ,Q KHU QHZ UROH VKH
ZLOORYHUVHHDOO5RRPVDQG)RRG %HYHUDJH
VHUYLFH RSHUDWLRQV DW WKH OX[XU\ EXVLQHVV
KRWHO%\DSSO\LQJKHUDQDO\WLFDODQGSHRSOH
PDQDJHPHQW VNLOOV =DJDGH KDV D SURYHQ
WUDFNUHFRUGRIKDQGOLQJLQWULFDWHLVVXHV$V
DSDUWRIWKHOHDGHUVKLSWHDPVKHZLOOGULYH
VHUYLFHDQGFROOHDJXHUHODWLRQJRDOVDVZHOO
DVHQVXUHDOOFXVWRPHUFRPSODLQWV
DUH UHVROYHG DSSURSULDWHO\ WR
PDLQWDLQDKLJKOHYHORIFXVWRPHU
VDWLVIDFWLRQDQGTXDOLW\

Andrea Spalletti Trivelli2ZQHU9LOOD6SDOOHWWL7ULYHOOL
EHOLHYHVWKDWEHLQJUHVSHFWIXOWRHYHU\VLQJOHSHUVRQLV
LPSRUWDQWDQGLWZLOOLQUHWXUQHDUQUHVSHFWIURPRWKHUV7DONLQJDERXWKLVPHQWRUVKHVD\V
´2QHRIP\PHQWRUVLVRXU*HQHUDO
0DQDJHUDWWKHKRWHOULJKWQRZ$Qother person is the Director of
6DOHV DW WKH 6PDOO /X[XU\ +RWHOV
RI WKH ZRUOG ZKR EHWWHG RQ PH
ZKHQ , ZDV  DQG KLUHG PH DV
D6/+VDOHVUHSUHVHQWDWLYHµ 7ULYHOOL SUHIHUV WR
UHDGERRNVRQKLVWRU\
His preferred destinations are Singapore,
&DPERGLDDQG,QGLD
,Q ,QGLD KH OLNHV
to be in Amritsar
DQG-DLSXU
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Ankita Deorukhkar joined Sahara Star as its Human Resources
0DQDJHU 6KH ZLOO ORRN DIWHU KXPDQ UHVRXUFHV DQG PDQDJH
HPSOR\HHGHYHORSPHQWSROLFLHVDQGV\VWHPV+DYLQJ
ZRUNHG ZLWK )XWXUH
H *URXS  0D[ /LIHVW\OH
DV 'HSXW\ +5 0DQDJHU DQG OHDGLQJ
WKH +5 'HSDUWPHQW
QW DV ZHOO DV 5HWDLO
'LYLVLRQ 'HRUXNKNDU
DU ZLOO KHOS WKH KRWHO
HU KHLJKWV 3ULRU WR
WR
RQ UHDFKLQJ JUHDWHU
WKLV VKH ZDV ZLWK 7KH /DOLW DV 'HSXW\
+50DQDJHU

Chitra Bhatia 0DQDJLQJ 'LUHFWRU $VKPDQ 7UDYHO
LV D JOREHWURWWHU DQG D YRUDFLRXV UHDGHU 2QH RI
KHU IDYRXULWH WUDYHO GHVWLQDWLRQ LV )LML ´, DP QRW
DQ DGYHQWXUH MXQNLH EXW , HQMR\HG
GRLQJ VQRUNHOOLQJ WKHUHµ %KDWLD
VD\V 6KH LV DOVR DQ DUWLVW ZKR
ORYHVSDLQWLQJDQGKDVDQKDELW
of experimenting her artistic
WDOHQWVHVSHFLDOO\GXULQJOHLVXUH
WLPH 2Q UHDGLQJ VKH
VD\V ´, DP FXUUHQWO\
UHDGLQJ ¶)RUW\ 5XOHV
of Love’ by Rumi
QRZµ6KHKDVWULHG
different cuisines
DQG LV VSHFLDOO\
fond of Southeast
$VLDQFXLVLQH

Rajiv Mehra'LUHFWRU8GD\7RXUV 7UDYHOVORYHVWR
WUDYHODQGWDVWHYDULRXVW\SHVRI,QGLDQIRRG3DKDOJDPLQ.DVKPLULVKLVIDYRXULWHWRXULVWGHVWLQDWLRQ´,
DOZD\VORYHWREHRQQDWXUH·VODSDQG
VSHQG WLPH WKHUHµ 0HKUD UHYHDOV
“No other food variety can beat
WKHWDVWHRI,QGLDQIRRG,FDQUHOish any Indian cuisine from any
SDUW RI WKH FRXQWU\µ KH DGGV
Even though he is not an avid
UHDGHUKHÀQGVWLPHWR
UHDG +H LV
DOVRLQWHUHVWed in swimming and
watching
FULFNHW
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Trade is very important to us
In a bid to woo more Indian travellers and getting them to stay
longer, VisitBritain is building the capacity and volume, and delivering
tailored products to the Indian market. Sally Balcombe, CEO,
VisitBritain, says they rely on the Indian travel trade to increase arrivals.
3HGHQ'RPD%KXWLDIURP1HZFDVWOH

Q

What do you intend to
achieve with the Find
Your Great Britain campaign that you’ve recently
launched in India?
,ZDVWKHUHIRUWKHODXQFK
and it was my maiden visit
WR ,QGLD 7KLV ZDV GRQH WR
VHQGDYHU\FOHDUPHVVDJHWR
show how important the InGLDPDUNHWLVWRXV:LWKWKLV
campaign in India, we want
WR UHPLQG WKH PDUNHW DERXW
WKH VSHFLDO UHODWLRQVKLS EHWZHHQ XV 7KH ,QGLDQ PDUNHW
NQRZVXVYHU\ZHOOWKDQNVWR
our shared history and heritage, but this campaign is to
H[SODLQWRSHRSOHWKDWWKHUHLV
PRUHWRWKLV:HDUHSDUWLFXODUO\WU\LQJWRWDUJHWD\RXQJHU
PDUNHW:KDWZHKDYHLQ,QGLD
LV SULPDULO\ D IDPLO\ PDUNHW

but now there is an emerging
\RXQJHU PDUNHW  WKH EX]]VHHNHUV 7KHVH DUH SHRSOH
ZKR DUH ZRUNLQJ HDUQLQJ
good money and want to exSORUHWKHFRXQWU\7KH\PLJKW
have been to the UK before,
but what we want them to
do is get into the depth of the
country and witness things
that are unexpected and surSULVLQJ :H KDYH H[FLWLQJ
things for the younger emergLQJPDUNHW

Q

With a focus on wooing Indian travellers,
you cannot ignore the
travel trade. How do you
intend to work with them
for this campaign?
That point about the imporWDQFHRIWUDGHLVQRWORVWRQXV
7KH ,QGLDQ WUDYHO WUDGH LV PDV-

Q

In a first-of-its-kind
partnership, three of
Britain's largest cities
- London, Manchester
and Birmingham, are collaborating on the Experience England initiative to
jointly promote themselves in India, China and
the GCC countries. Do
you plan similar intitiaves
for other cities?
2Q WKH 'LVFRYHU (QJODQG
IXQG ZH DUH GHYHORSLQJ QHZ
products that are appropriate
IRUWKDWPDUNHWEXWWKDWGRHVQ·W
mean that some of the prodXFWVZHDUHGHYHORSLQJIRURWKHU PDUNHWV FDQQRW EH EURXJKW
WR WKH ,QGLDQ PDUNHW :H DUH
saying that you can come into
RQHGHVWLQDWLRQDQGÁ\RXWIURP
WKH RWKHU VR WKDW \RX H[SORUH
PRUH ,W·V FRQVLVWHQW ZLWK RXU
campaign of see more, come
DQG H[SORUH PRUH DQG RQH RI

and showcased new products
DQGRSSRUWXQLWLHVWRVKRZWUDYHOOHUVWKDWWKHUH·VPXFKWRGRLQWKH
8.:HDOVRKDYHDELJSDUWQHUVKLSZLWK(WLKDG$LUOLQHVDQGDUH
ZRUNLQJZLWKWKHPWRWKLQNDERXW
ZD\V WR GR GLIIHUHQW WKLQJV $
ORWRIZKDWZH·YHEHHQGRLQJWR
GULYHVXFFHVVKDVEHHQZRUNLQJ
ZLWKSDUWQHUVZKRNQRZDQGXQGHUVWDQGWKHPDUNHW

Q

There is a projected
estimate of about 90%
growth in Indian arrivals
by 2025, with spends going up by 180%. How do
you plan to achieve it?
7KRVHJURZWKÀJXUHVFRPH
RQWKHEDFNRIWKHJURZWKWKDWZH
DUHVHHLQJVRIDU6RPHRILWLV
DERXW URXWH QHWZRUN 7KHUH DUH
DORWRI(WLKDGURXWHVDV\RXKXE
WKURXJKWRFRPHLQWR%ULWDLQ:H
hope to get into some new direct
ÁLJKWVLQWR%ULWDLQDVZHOOOLNHD

We will be developing other new products for India. With the
Indian economy growing strongly, we want to continue to invest
in India as the market is in a very strong place, and we want to
give you ideas and opportunities about things to do
VLYHO\ LPSRUWDQW WR XV
we understand that this
LVDPDUNHWWKDW·VYHU\
much organised by
tour operators and
WUDYHODJHQWV:H
hope that the
trade can utiOLVH DQG DGRSW
the ‘Find your
Great Britain’
campaign
and put their
own spin on
LW$WRXURSerator who
VSHFLDOLVHV LQ
certain things
can use this in
KLVRZQZD\
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WKHUHDOO\JRRGZD\VWRGRWKDW
LV IRU LQVWDQFH Á\ LQWR /RQGRQDQGÁ\RXWRI0DQFKHVWHU
DQG H[SORUH HYHU\ZKHUH LQ
EHWZHHQ :H ZLOO EH GHYHORSing other new products for the
,QGLDQ PDUNHW WKDW LQYROYH QRW
MXVW FLWLHV EXW DOVR UXUDO DUHDV
DQGFRXQWU\VLGH

Q

You’ve witnessed a
massive growth in
inbound arrivals in 2017,
despite the unstability of
Pound. What is it that you
are doing right and how
do you plan to sustain it?
:H·YH EHHQ ZRUNLQJ YHU\
ZHOO ZLWK SDUWQHUV LQ ,QGLD :H
KDYH ZRUNHG ZLWK &R[  .LQJV

GLUHFWÁLJKWIURP0DQFKHVWHUWR
,QGLD*URZWKFRPHVZLWKFDSDFLW\DQGZLWKVSHQGJRLQJXS:H
are trying to encourage the Indian
PDUNHWWRVWD\DELWORQJHU$YHUDJHVSHQGJRHVXSLI\RXUOHQJWK
RIVWD\LQFUHDVHV
:LWKWKHRSSRUWXQLW\LQWKH
IXWXUH DIÁXHQFH RI WKH ,QGLDQ
PDUNHW DQG WKH VKDUHG KHULWDJH ZH DUH ORRNLQJ DW RSSRUWXQLWLHV DURXQG FULFNHW OLNH WKH
,&&:RUOG&XSWKDWZRXOG
KHOSIXHOWKLVJURZWK*RLQJE\
,QGLDQV·SUHIHUHQFHVZHZRXOG
DOVR OLNH WR EXLOG RQ IRRWEDOO
VKRSSLQJ IRRG DQG GULQNV DV
WKH\KROGLPPHQVHLPSRUWDQFH
WRWKH,QGLDQFXVWRPHU
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‘India-friendly’ hotels in Russia
With an impressive surge in the number of Indian arrivals and expecting more during the 2018 FIFA
World Cup Russia, the tourism board has developed ‘India Friendly’ programme with the support of
Russia Information Centre on the ground. More than 21 hotels in Russia have been certiﬁed so far.
camped in Moscow and St
Petersburg for an entire month
besides training 10 hotels already for Indian dishes.”

Hazel Jain

R

ussia is fully equipped to
receive Indian visitors, just
in time for the 2018 FIFA World
Cup Russia. The groundbreaking ‘India Friendly’
programme was announced
by the Russia Information
Centre (RIC) in India in 2017
and it has finally taken shape
in 2018. Under the aegis of
VisitRussia, RIC created a plan
to improve the experience of
an Indian visitor in Russia. It
initiated the ‘India Friendly’
programme to equip service
providers in Russia, especially
hotels, to provide services that
are required by Indian tourists.
More than 21 hotels in Russia
have been certified under this
programme so far.

The programme covers
various needs of the Indian
traveller, some of them be-

We are training hotels to provide free
water in the rooms which Indian guests
like. These hotels have to provide Indian
lunch and dinners too
Paresh Navani

ing Indian food options in the
menu and on breakfast, electric kettle or hot water service
in the hotel, bottled water in
the room, English signboards,
English-speaking staff, vegetarian meals, sanitary requirements like water in toilets, etc.
Sharing an update on the
programme, Paresh Navani,

Head of Russian Information
Centre in India says, “India offers a lot of potential for Russia. So it was necessary to
conduct something like this.
We already have 21 hotels in
Russia enrolled in this programme. We have covered
the four cities of Moscow, St
Petersburg, Sochi and Kazan.
We now have an Indian chef

This was followed by a
Russian chef camped in Ambala for a month to learn Indian dishes. RIC now hopes
that more Russian sous chefs
come to India in the next two
to three months to learn. “The
programme is voluntary. We
are training hotels to provide
free water in the rooms which
Indian guests like. These hotels
have to provide Indian lunch
and dinners. Some smaller hotels are getting Indian food catered from Indian restaurants.
But big hotels are not allowed
outside catering so we train
their chefs. Wi-fi is free everywhere in Russia,” Navani adds.
Katerina Belyakova, Cofounder, RIC in India, shares
how they are promoting these
hotels that have chosen to
come under the ‘India-friendly’
tag among the Indian travel

agents. “We are trying to reach
to the middle and small-scale
agents because sometimes
they are better than big operators as they are sincere in their
follow-ups with clients. So it
is a good idea to have a mix of
small and big agents. These
hotels are listed on our website
under ‘India-friendly hotels’.
We have started receiving a lot
of inquiries from the Indian tour
operators for them,” she says.
Certification will be provided
by RIC in India post a series of
tests for staff and audits conducted on-site in Russia.

Better
Connectivity
Uzbek Airlines has
plans to start flights from
Mumbai and is reportedly looking for slots via
Tashkent to Moscow and
St Petersburg. Ural Airlines
is also looking to connect
India with Russia and is
looking for a right partner
for GSA
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Ascott to grow in business cities
Ascott as a brand has initiated the revolutionary theme of serviced residences in the
southern part of India. B V Bharadwaja, Country Head, Ascott, India, shares the
concept while highlighting the trends, scope and strategies for South India.
Anupriya Bishnoi

Q

Please enumerate the
evolution of serviced
residences in South India.
The increase in foreign
direct investment into South
Indian cities and the growth
of the manufacturing and Information Technology/Information Technology Enabled
Services (IT/ITES) sectors in
South India has led to a rise
in the number of international
and domestic travellers arriving into the South. These
travellers who are here for
work sometimes travel with
their families and require
quality accommodation, thus
generating demand for our
serviced residences.

Q

How did you cope with
challenges like GST
and liquor ban? What are
your expectations from
2018 in terms of ARRs and
Occupancy?
Fortunately, we have been
largely unimpacted by these
changes in regulations and
policies. Our serviced residences did not face much of an
impact from demonetisation,
GST, etc as most of our guests

B V Bharadwaja
Country Head
Ascott, India

are on long stays. Most of the
units at Somerset Greenways
and Citadines OMR Chennai
are studios and one-bedroom
apartments that are priced
between `4000-7500, for
which the new GST rate is at
18 per cent, much lesser than
the 20.5 per cent bracket we
were in earlier. We have been
achieving a steady increase
in Average Daily Rate (ADR)
annually, we expect to similar
increase ADR in 2019 barring
any incidents which impact the
travel plans of our customers.

Q

Which are the other
cities on the expansion
radar of Ascott?
Apart from the cities
where we have properties in

operation and under development, namely Bengaluru,
Chennai, Gurgaon, Hyderabad
and Sri City, we are looking at
extending our footprint to other
key business cities across
India including Mumbai, DelhiNCR, Kolkata and Pune.

Q

What’s your take on
the competition?
What are your marketing
strategies?
Our ‘Ascott Lifestyle’
programme that is incorporated across our properties,
enables guests to continue
living the lifestyle they are
used to at home, even when

Apart from the cities where we are
already present, we're looking at extending our footprint to other key business
cities across India including Mumbai,
Delhi NCR, Kolkata and Pune
they work and live away from
home. This allows guests to
better assimilate into the
country, learn a thing or two
about the culture and practices of the city they live in
and make friends with other
residents. Customers can be
assured of a consistent quality in products and services,
given Ascott’s track record

in managing award-winning
properties worldwide.
Ascott’s portfolio spans
over 130 cities in more than
30 countries across the Americas, Asia Pacific, Europe,
the Middle East and Africa.
We leverage our global
network to cross-market
our properties.

Alitalia meets international agents
Alitalia recently met with 350 travel agents from all
over the world in Rome. Luigi Gubitosi, Extraordinary
Commissioner, Alitalia, inaugurated the Global Trade
Conference with the theme ‘The future is looking up’.
Fabio Lazzerini, Chief Commercial Ofﬁcer, Alitalia,
presented the strengths of the network and the
upcoming Italy & Europe Pass, a voucher allowing Alitalia
passengers to visit the capitals of European countries.
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Tourism & aviation strengthen ties
The hospitality industry, in an initiative to bring together tourism and civil aviation
sectors, organised a felicitation ceremony to welcome Suresh Prabhu, the new
Minister of Civil Aviation, Government of India. The event was attended by key
stakeholders from the aviation industry and the commerce ministry, apart from
tourism and hospitality sectors.

AVIATION
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Aeroflot cheers for partners
Russian airline Aeroﬂot celebrated its 95th anniversary in Delhi by acknowledging its travel
trade partners, including India. The company was established on March 17, 1923.
around 80 to 90 per cent, which
depends on the season, said
Kidisyuk. “We have two types
of aircraft—a wide-bodied Airbus 330, 300 and 200 series.
Hence, the payload is quite big
especially in the winter when
many passengers travel to India
and outside.”

TT Bureau

S

peaking at the 95th anniversary ceremony, Sergey
Kidisyuk, General ManagerIndia, Aeroflot said, “The
company was established 95
years ago on March 17, 1923.
Aeroflot is the founder of the
Russian civil aviation. We
have been serving the interest
of our country and operating
in India for 60 years. We are
also celebrating 60 years of air
connectivity between Russia
and India this year.”
Talking about their target
segment, Kidisyuk said, “We
focus on different types of pas-

Sergey Kidisyuk
General Manager-India
Aeroflot

Moscow. Earlier, we used to operate to other destinations like
Mumbai, Kolkata, Chennai, Goa.
However, we cannot announce
the plans to expand the network,

We are the only airline operating
regularly between Russia and India.
Earlier, our partner Air India was
operating to Russia, but they
discontinued their service last year
sengers and offer a variety of
destinations beyond Moscow,
including the European as well
as the US market with a direct
service. We are the only airline
operating regularly between
Russia and India. Earlier, our
partner Air India was operating
to Russia, but they discontinued
their service last year. We have
business passengers, leisure
travellers as well as VFR traffic, which is a result of the 70
years of diplomatic relations
between India and Russia that
was celebrated last year”.
Speaking about the current
frequency and expansion plans,
he said, “Currently we operate
two daily flights from Delhi to

but India is a very promising
and growing market. If we
decide to expand here, Mumbai
will be the primary destination
for our network.”
The airline is enjoying a
Passenger Load Factor (PLF) of

India has a huge network
of travel agencies and regarding
Aeroflot’s association with them,
he said, “We are associated with
big travel partners like Akbar
Travels, Riya Travels, etc. Also,
we have traditional travel partners like Cox & Kings, Cleartrip,
ibibo and many others. Normally,
we used to promote our service
and products through our marketing fund with agents. This
means that if an agent achieved
a few targets, he will be entitled
for the marketing fund. It was
mutually beneficial for both the

airline and agents. We also do
direct marketing from time to
time, like radio campaign as well
as print marketing in India.”
On agent commissions, he
said that it is confidential, but
is up to the industry standards.
“We have incentive agreements
with some of our partners and
we have general terms and
conditions also for the market.
Hence, it depends on the volume

of sales of every agent.”

TRAVTALK
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C Arvind
General Manager
DTTDC

Delhi: India’s
tourism
gateway
Apart from being the capital, Delhi is also, in
many ways, India’s tourism gateway. C Arvind,
General Manager, DTTDC, shares about the city’s
tourism perspectives with TRAVTALK.
Inder Raj Ahluwalia

Q

In a nutshell, how
would you describe
Delhi as a tourist
destination?
Delhi is special because it
is an amalgamation of unique
experiences offering an insight
into India’s diverse culture and
ethnicities. With historic monuments, distinctive cultures and
varied cuisines, the city poses
a quality package that never
fails to charm visitors.

Q

How has Delhi fared in
the last two years as
a destination? Has there
been a growth in foreign
and domestic visitors?
Last year, India witnessed
10.18 million tourist arrivals.
Around 40 per cent of tourists
visiting India enter through Delhi which makes it a major entry
and exit point. The city has performed well in offering numerous opportunities to tourists to
explore and experience the city.
We have further strengthened
our portfolio by adding more
cultural events, which ensures
a new and fulfilling experience
for foreign visitors.

Q

What are the three
most attractive tourist
sites in Delhi?
The capital city boasts of

three UNESCO World Heritage
Monuments and historic sites
that define its rich culture. Red
Fort, Humayun’s Tomb, Qutab
Minar, Jama Masjid and the
Lotus Temple, among others,
have always been on the favourite lists of tourists. A travel
through these historic monuments presents an exceptional experience to visitors.
Delhi Tourism & Transportation Development Corporation (DTTDC) also has many
locations, including the Dilli
Haats, Garden of Five Senses
and Guru Tegh, that offer a
complete experience to foreign
tourists. Bahadur Memorial

landmark, connecting Wazirabad on the western
end of the Yamuna river with
the eastern side. The bridge
will be 154 metres high, with
two lifts offering panoramic
views of the city. This project will be completed by the
year-end.

Q

Recently, Delhi
received negative
publicity after issues related to pollution and ‘law
and order’. How did you
manage to go ahead with
such negative publicity?
Delhi Tourism keeps
organising events to raise

As the major entry and exit point for
tourists, Delhi has always been an allseason city. Everyone who visits the city
accommodates a day or two to explore it
is unique in its own way, and
offers a one-of-a-kind experience. Our three Dilli Haats has
become a hub of crafts, cuisine
and culture for visitors and are
always hosting cultural events.

Q

Any new projects
coming up in Delhi?
The significant new project is ‘Signature Bridge’,
which will be Delhi’s new

awareness of a green and
clean city. Our recent event —
‘The Garden Tourism Festival’
garnered attention in combating pollution.
A visiting mayor of
California had said, “This is
a wonderful initiative by the
Delhi Tourism to raise awareness about greener cities.
Everything from the decora-

tions to the
plantations
have been a
refreshing experience. There were
many concerns about
Delhi pollution, but looking at this show, I have
a lot of hope about these
garden shows, which is
growing more flowers and
increasing greenery to create
a healthy city.”

Q

Is Delhi now getting
more visitors in the
‘so-called’ lean, summer
and monsoon seasons? If
so, why?
Being the major entry
and exit point for foreign tourists, Delhi has always been
an all-season city. Be it
for conferences, exhibitions or
leisure, everyone who visits the
city accommodates a day or
two to explore it. This
generates a regular flow
of tourists.

Q

Any new campaigns in
the pipeline?
We intend to stay busy in
further strengthening the city’s
value to visitors. We will be fo-

cusing on
highlighting
Delhi
as a ‘tourist
friendly destination’. Apart from
that, we also plan to
highlight Delhi as a film
shooting destination. Delhi
has already emerged as Bollywood’s favourite film shooting destination, with major
films being shot in the city. The
city’s scenic beauty, picturesque locations and historical
monuments form an interesting backdrop for movies.
DTTDC has been actively
involved in social media engagement. Our platforms will
continue to be a medium of

highlighting the city’s
unique offerings, and help the
traveller learn about
the city.

NEWS
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Jaipur
mart from
July 20-22
Rajasthan will host its maiden
edition of Rajasthan Domestic Travel Mart from July 20-22,
2018 in Jaipur to boost domestic tourism segment in the state.
TT Bureau

T

he Department of Tourism,
Government of Rajasthan
has signed a Memorandum of
Understanding (MoU) with the
Federation of Hospitality and
Tourism of Rajasthan (FHTR)
to organise Rajasthan Domestic Travel Mart 2018. The mart
will be hosted at the BM Birla
Auditorium in Jaipur with

Pankaj Nagpal
Managing Director, Travstarz
Global Group

Shining
travel stars

said, “The objective of Rajasthan Domestic Travel Mart
is to focus on domestic tourists within Rajasthan from various parts of India and establish
the state as one of the leading
domestic tourist destinations in
the country.”
Subodh Agarwal, Additional Chief Secretary—Tourism, Government of Rajasthan,

The MoU was signed between Sanjay
Pande, Additional Director—Tourism,
Government of Rajasthan and Bhim
Singh, President, FHTR
Rajasthan as the partner
state for the event. The MoU
was signed between Sanjay

further informed that last year,
the hotel occupancy in the
state was recorded at 65 per

Travstarz Global Group held a product
presentation for United Travel Agents members at Mumbai's Hotel Peninsula Redpine.
TT Bureau

P

romoting the Rezb2b platform
among travel trade, Travstarz
Global organised a product presentation for UTA members in Mumbai. The
presentation saw a gathering of approximately 50 UTA members. Pankaj Nagpal,
Managing Director, Travstarz Global Group said,
“We are focusing more on Tier II and III cities. This
is our first event with UTA and we plan to do another
event in Pune. With similar events being planned across
the country, we are now joint promotion partners with a
number of tourism boards. Two events are planned every

month across Indore, Jaipur, Ludhiana, Mumbai and Bangalore.
Groups like UTA connect us to people who do not have access
to a lot of facilities but are doing good business.”
Speaking about the recent acquisition by Rezb2b, Nagpal
added, “The Rezb2b platform was acquired recently by CTRIP. We
will have a global inventory after the acquisition. We are now on the
process of merging both platforms which should be operational by
end of May. We will make products specific to the Indian market.”
The company soon plans to have products for countries like USA,
Hong Kong, Canada, etc specific to the Indian market. It has recently
added Azerbaijan along with Egypt to its destination portfolio. “Our
plan is to get more and more DMCs, so we expect to have at least
five-six new locations added this year,” Nagpal concluded.

Subodh Agarwal
Additional Chief Secretary—
Tourism, Government of Rajasthan

Pande, Additional Director—
Tourism, Government of Rajasthan and Bhim Singh,
President, FHTR.
Nihal Chand Goel,
Chief
Secretary—Tourism,
Government of Rajasthan,

Nihal Chand Goel
Chief Secretary—Tourism,
Government of Rajasthan

cent. He elaborated, “This
mart is first-of-its-kind in the
state and the second in India.
Tourism contributes as much
as 15 per cent to the state’s total GDP. Tourism industry of the
state has won 45 awards over
the past four years.”
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Transacting and capitalising
This year at the 10th Great Indian Travel Bazaar, one of the biggest events to promote inbound tourism, Jaipur was abuzz with
festivities where the exhibition celebrated a decade of promoting inbound tourism in India. Key industry stakeholders marked their
presence from across the country as they spent the three days to network and showcase their brand to foreign tour operators.

FAMILYALBUM
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Luxury experiences for inbound

Enchanting Experiences recently organised an interactive meet in Gurugram where all its partners
showcased their products to tour operators of the region. The company will soon host similar meets in
Delhi and Dwarka and shall also conduct its own roadshows overseas.
90 per cent of travel agents
who cater to foreign travellers
are based in Delhi. Thus, we
have micro-targeted the market in Delhi by geographically
dividing it in terms of central
Delhi, Gurugram and Dwarka.
In July this year, we will host

TT Bureau

A

s many as 15 partners of
Enchanting Experiences
showcased their products to
travel agents from the region.
“Enchanting Experiences represents properties which are
more focused on inbound
travellers to India. Most of the
hotels we represent are backed
by activities like safaris, horseback rides, etc, offering a boutique and luxurious experience.
The aim behind conducting an
interactive session is to portray
our partner’s products so that
agents can gain more knowledge from their meetings with
the owners,” says Krishna
Pal Singh, Managing Director,
Enchanting Experiences.
Enchanting Experiences, a
sales and marketing company
which represents boutique

Krishna Pal Singh
Managing Director
Enchanting Experiences

properties across India, began
operations in December 2016
with five partners and has
evolved into a company which
focuses more on experiences.
Till date, with 16 partners on
board, Enchanting Experiences
plans to add three more properties by the end of 2018 to its
representation portfolio.
Singh explains, “About

Dev Vilas, Ranthambore; Kesar Bagh, Jojawar; Red Earth,
Tadoba; Prachina Museum,
Bikaner; Mahal Khas, Bharatpur; Soulacia, Kanha, Madhya
Pradesh; Lakes & Lagoons,
Alleppey, Kerala; El Oceano
Beach Villas, Marari; Petrichor,

gins are shrinking day by day.
Thus, we are not looking at
that segment. We are staying
up in the luxury travel segment
where we are sure of the
quality of products we offer
and cater to the demands of
travellers adequately.”

Enchanting Experiences represents properties which are more
focused on inbound travellers to India. Most of the hotels we
represent are backed by activities like safaris, horseback rides, etc,
offering a boutique and luxurious experience
similar interactive meets for
travel agents in Delhi and
Dwarka.” The participating
properties include, The Royal
Heritage Haveli, Jaipur; Dera
Mandawa, Jaipur; Fateh Garh,
Udaipur; Fateh Safari Suites,
Kumbalgarh; Ajit Bhavan,
Jodhpur; Rawla Narlai, Narlai,
Pali; Talabgaon Castle, Dausa;

Hahn Air pays tribute to top
agents in Karnataka

Kerala; Home Dinner at Usha
and I V Singh, Rohet’s House
in Jaipur.
Singh believes that the
demand for luxury travel segment is growing with improvement of connectivity. He points
out, “With a movement in the
hospitality industry, the mar-

Talking about expansion
plans, Singh explains that the
company is not on the look out
to scale numbers in terms of
partners but will focus on quality. Thus, the company plans to
cap the number of represented
properties to 25 to focus on
creating stability for its partners. Enchanting Experiences

believes in marketing its partners through word of mouth
and recommendations from
previous guests. “We participate in major shows like GITB
and KTM. We would conduct
similar roadshows overseas
rather than participate in travel
trade exhibitions. We will meet
the foreign tour operators to
showcase the products. As UK
is the largest market along with
the highest repeat clientele,
we have identified London and
Paris for our roadshows this
year,” adds Singh.

Luxury on Rise
The demand for luxury
travel segment is growing
with improvement of connectivity. The company is
sure of the quality of luxury
products they offer

Hotel-Spider expands reach
Hotel-Spider, a channel manager or hotel marketing
technology partner for over 150 booking platforms in
Europe, plans to spread its wings in India.
TT Bureau

A

shish Saran, CEO, TravelReps has partnered with
Marco Baurdoux, CEO and
Co-Founder, Hotel-Spider to
bring Hotel-Spider to India and
explore the market here. Saran
said, “We will have a set-up in
India to tap the huge mid-market segment of hotels pan-India
for Hotel-Spider in the coming
months. Channel manager is
basically an interface, an aggregator where hotels take the
login of the system and then
distribute their rooms and rates
over a mushroom of booking
engines or OTAs.”

Hahn Air recently acknowledged its top performing travel agency partners across Karnataka for the year 2017. The
top three agencies were Riya Travel and Tours, Mystifly Consulting India and Akbar Travels of India. These offices
were presented with the unique Martin trophies featuring Hahn Air’s mascot, as well as certificates of appreciation.
Bharat Kapoor, Global Account Director—Southern India, Hahn Air, visited each winning agency and presented their
teams with the awards.

Talking about the possibilities in India, Saran said, “India
has new hotels coming up, but
there is a possibility of a gap
that Indian channel managers
are not able to fulfil, in terms of
providing access to European
booking engines and OTAs. We
are looking to fulfil this gap. We
will be looking at hotels with 3050 rooms, and properties that
are independently-owned and

Ashish Saran
CEO
Travel-Reps

operated, with an ARR of about
`3500-5000. We have met a
few hotels as well as some
booking engines, and are hopeful to sign up something soon.”
Baurdoux said that the
Indian market is not as structured as that of Switzerland.
“When it comes to relations
with OTAs, India is a travel
agency driven market. Some
of them are keen to moving towards the OTAs, but many are
happy with the existing model.
Hence, we have to think about
how we can enter the market.

Marco Baurdoux
CEO and Co-Founder
Hotel-Spider

We are hopeful of what the
future would bring,” he added.
Saran added that India is
brimming with possibilities.
“There are chances that certain channel managers will not
have the reach to the European
booking engines, but we are
also increasing the reach of the
booking engines in Europe, and
hence meeting some booking
engines in India. We would also
talk to some Indian indigenous
booking engines like MakeMytrip
and Yatra to explore opportunities,” he concluded.
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Mumbai-Denpasar direct
Garuda Indonesia has ﬁnally launched the muchawaited direct ﬂight from Mumbai to Denpasar,
connecting the destinations two times a week.
TT Bureau

G

aruda Indonesia recently
started its services between Denpasar and Mumbai
with direct flights. This new
route offers a variety of connecting flights to Indonesia for
Indian tourists as the airline
has served Jakarta-Mumbai
route since 2016. The Denpasar-Mumbai route is served
twice a week, Mondays and
Thursdays, and will be increased to three times a week

Pahala N Mansury
President & CEO
Garuda Indonesia

We expect
this direct MumbaiDenpasar flight will
allow better
connectivity. India is
the sixth largest
market for
Indonesia
from June 2 (Monday, Thursday and Saturday). The flight
is served by GA 814, leaving
Denpasar at 15.40 LT and arriving in Mumbai at 20.25 LT.
On the return flight, GA 815
will depart Mumbai at 21.50 LT
and arrive the next morning at
07.55 LT in Denpasar.
Speaking on the launch
Pahala N Mansury, President
& CEO, Garuda Indonesia
said, “For the last two years,
we have been flying to India
but through Bangkok. We expect this direct Mumbai-Denpasar flight will allow better
connectivity between the two
countries. India is the sixth
largest market for tourism in
Indonesia with a growth of
more than 21 per cent. We
have deployed Airbus 330
aircraft on the route.” As of
now, the airlines looks to increase the frequency from the
Indian market and by end of
the year, it might also fly four
times a week on the route.
With the current schedule of

the flight, this will be an excellent opportunity for Indians to
not only stay in Bali but also
explore other destinations
as well. The new flight will
also connect India, Indonesia
and Australia.”
Speaking about the future plans for India market,
Mansury added, “We will look
at the performance of this

flight for the next six months
before we add any other
frequencies to other destinations in India.” In 2019, Garuda
Indonesia will take delivery
of the Airbus 330 Neo which
will be part of modernising
the fleet. In 2020, it will take
delivery of a significant
number of Boeing 777 Max
aircraft to modernise its
existing 737 fleet.

TRAVTALK

Ranveer Singh in Swiss Riviera
Actor Ranveer Singh jet-set to the Swiss Riviera for
orr a
summer vacay. He heads to the Lake Geneva region
ion –
the French speaking region of Switzerland.
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GNTO’s culinary escape in Delhi

The German National Tourist Ofﬁce (GNTO) introduced the ‘Culinary Germany’ theme in India, whilst
using the same for marketing campaigns this year. The country witnessed 8,52,224 visitor overnights
in 2017, making for a 13.8 per cent growth over 2016, and is on track to achieve 1 million overnights till 2020.
Nisha Verma

O

wing to this steady growth,
the German National Tourist Office (GNTO), India forecasts a 5-8 per cent growth
in visitor overnights for the
year 2018. GNTO recently
held a press conference in
New Delhi, where they introduced the theme for this year.
Romit Theophilus, Director,
GNTO, India
said, “Food
forms an
inte-

gral part of any traveller’s
itinerary. Experiencing the local flavours helps enhance the
flavour of any holiday
and makes for
everlasting
impressions. With
over 5,000
beers from
1,300 breweries,

With over 5,000 beers from 1,300 breweries, 300 types of
bread, 1,500 types of sausage, 13 wine regions, 292 Michelinstarred restaurants and 3,000 to 5,000 Christmas markets,
Germany is sure to satiate any traveller’s appetite
300 types of bread, 1,500
types of sausage, 13 wine
regions, 292 Michelin-starred
restaurants and 3,000 to 5,000
Christmas markets, Germany
is sure to satiate any traveller’s
appetite. From ‘Pannfisch’ fried fish in the
north to green sauce
and ‘Bratwurst’ sausages
in Central Germany to
dumplings, ‘Maultaschen’
pasta pockets and ‘Eisbein’
ham hock in the South,
German cuisine is as diverse as the country’s
varied landscape.”

Sharing the success of
last year and strategies for
the next year, Theophilus
said, “Germany is growing
on an average of 10 per cent
every year. Last year, we grew
by 13.2 per cent, roughly
8,52,000 overnights into
Germany; we are on track of
1 million overnights till 2020
and doubling it to 2 million in
2030. With our complete shift
towards digital marketing, we
have a lot of influencer tours,
blogger tours, digital advertising, Facebook campaign
as well as joint marketing

initiatives with the tour operators. We are very excited that
our Facebook campaign
recently crossed one million fans for the ‘India Visit
Germany’ page.”
He further said that they
are also focusing on the B2C
market. “We will be focusing
a lot on content, and conduct
press tours for the same. In the
Indian market, we always focus
on our main theme ‘Culinary
Germany’, apart from which
we have themes like family, affordable hospitality, etc. We will

be doing our annual roadshows
with tour operators in September, where we will focus on
Delhi, Mumbai and Bangalore.
Besides, we also have German
Travel Mart this May, where we
will be taking a contingent of 21
people, including 15 tour operators and six representatives
from the press.”

Food Fever
According to Quality Monitor survey of the
German tourism industry,
4 per cent of international
holidaymakers come to
Germany only for the
variety and quality of its
food and drink. The sector
contributes at least 3.2
million overnight stays
to Germany’s inbound
tourism

A Cypriotic experience
Five tour operators, an event planner and a Bollywood producer from Mumbai and Delhi were invited by Cyprus Tourism Organisation
on an exploratory visit to the island nation to be able to promote it to their clients – whether it is MiCE, weddings, social events or FIT.
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C&K hosts golf tournament in Delhi

Celebrating 260 years, Cox & Kings hosted a golf tournament at the Delhi Golf Club for both budding and professional golfers from India and overseas to explore the world of golf in the country. The tournament aimed at
showcasing India as a golf destination was attended by several diplomats, ambassadors, professional golfers and President of the Delhi Golf Club.

Air Italy to
start flights to
Mumbai from
October 2018
As its first route to India,
Air Italy is set to begin operations to Mumbai from October 31, 2018. Bird Travels
will be the GSA for the airline
in India. The new service will
operate between Mumbai
and Milan with an Airbus
A330-200, offering 24 flatbed seats in Business Class
and 228 seats in Economy

Class. This will be the Italybased airlines’ fourth new
international destination to
be served from its Milan
Malpensa hub. Air Italy will
offer five weekly flights between Milan Malpensa and
Mumbai and will be the only
non-stop flight between Italy
and Mumbai. This new route
between Milan and Mumbai
comes after the earlier announcements of new routes
from Milan Malpensa to New
York and Miami starting
in June 2018 and to
Bangkok starting from
September 2018.
The new service to
Mumbai will operate the following schedule and is open
for sale. Flight schedules
are effective from October
31, 2018. The Milan Malpensa (MXP) flight to Mumbai (BOM) IG 927 departs
at 14:20 hrs and arrives
at 02:50 hrs on Tuesdays,
Wednesdays, Thursdays,
Fridays and Saturdays. The
Mumbai (BOM) to Milan
Malpensa flight (MXP) IG
928 departs at 04:50 hrs
and arrives at 09:20 hrs on
the same days.
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Novotel Kochi ready for MiCE

Novotel Kochi Infopark is one of the ﬁrst international mid-scale brands to debut in the industrial zone,
which works out perfectly for the hotel.
TT Bureau

L

ocated in the heart of the
IT hub of Kochi, 128-key
Novotel Kochi Infopark with
three dedicated meeting rooms
equipped with state-of-the-art
technology can cater up to 200
delegates and leisure guests.

to MiCE and it’s more a matter
of developing MiCE in this catchment area. Any company around
the Infopark will be using this hotel for MiCE. However, the business will be related to the size of

their own company which would
potentially be around 200-250
people. The meeting rooms have
also been made accordingly.
When big conferences will come
to the city, hotels like us will be

able to take up the opportunity.”
The hotel is also wellequipped to cater to the wedding market in Kerala. Sachin
Maheshwary, General Manager,

Novotel Kochi Infopark, says,
“The number of Kerala weddings here is huge and they
require a certain style of service
which is very traditional – with
banana leaves and sit-down

Jean- Michel Cassé
COO—India and South Asia
AccorHotels

service. We don’t look at the
wedding business directly but
focus at pre-wedding or a postwedding event. Apart from this
segment, we look at other social
events. With a lot of Catholic
community around, there is
whole lot of holy communions
that keep happening here.”

Sachin Maheshwary
General Manager
Novotel Kochi Infopark

Novotel is more
keen on developing
MiCE in this area.
Any company
around the Infopark
will be using this
hotel for MiCE

With a lot of
Catholic community
around, there is
whole lot of holy
communions that
keep happening in
this region

Launched early in April, the
property is ready to take on the
traffic at this growing region.

He adds that the hotel’s
chefs are competent to cater to international visitors.
“We have split our kitchen
team into three parts. One
is a set of chefs who would
do
specifically
Kerala
and South Indian food. Our
head chef brings in the flavour
of the East and complete Indian cuisine along with other
chefs. We also have two chefs
for continental dishes,”
Maheshwary adds.

The hotel’s inventory includes eight suites along with
three F&B options, including
one all-day dining restaurant
and two bars. Speaking about
the property’s MiCE business from the Kochi market,
Jean- Michel Cassé, COO—India and South Asia, AccorHotels,
says, “Novotel is entirely related

1589 Hotels celebrates and highlights achievements

1589 Hotels’ recently-held Annual General Meeting in Jaipur highlighted the company’s aggressive growth in the number of hotels and the team’s strength. Guest speakers were invited from different domains, who shared their varied experiences
to give a glimpse of the back-end operations and technology used.
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GPS 2018

sets new benchmarks

With the addition of two new cities - Hyderabad and Lucknow this year, Global Panorama
Showcase (GPS) looks at reaching out to more buyers from Tier-II and Tier-III markets, thereby
marking its presence as the emerging platform for the non-metro cities.
Shahzad Nasir

T

he sixth edition of Global
Panorama Showcase (GPS)
kick-started in Nagpur in
January this year. The show was a
resounding success, recording over
105 exhibitors and more than 1000
buyers over three days.
This three-day multi-city show
will now move to Hyderabad from
June 28-30, followed by Chandigarh
from July 5-7, Ahmedabad from
July 12-14, Lucknow from July 1921, Kolkata from August 2-4, Kochi
from August 9-11 and conclude in
Pune from August 23-25. The show
in Hyderabad—Telangana Tourism
Conclave is supported by GPS and
LV EHLQJ KRVWHG IRU WKH ÀUVW WLPH
Harmandeep Singh Anand, MD, GPS
informs that this year, Hyderabad and
Lucknow are two new additions to the

show and moving forward, GPS will
consider some other cities as well.
7KH ÀUVW GD\ RI WKH VKRZ ZDV
dedicated to product presentations
which recorded over 300 trade visitors.
As many as 14 product presentations
and destination showcase was
followed by the much-awaited GST
session by CA Manish Gadia from GMJ
& Co. The second and third day were
dedicated to B2B sessions which saw
over 500 attendees while over 300
attendees marked their presence on
the third day.
This year, the travel agents
came from different cities in
Madhya Pradesh, Chhattisgarh and
Maharashtra. Some of the new
product launches at the event included
RainbowCTM, a complete travel
management solution with a unique
platform for all sizes of travel entities.

People have understood the use of the mobile App and
have been uploading and downloading all promotional
material through it

The exhbition witnessed a good mix
of products like airlines, hotels, tourism
boards, DMCs, etc from Armenia,
Russia, Azerbaijan, Bali, among many
others. Out of the total products, 75
per cent were new this year. The show
was supported by Maharashtra
Tourism Development Corporation
(MTDC), and Maharashtra was the
partner state this year.

Going Green

“GPS has been working
extensively to make the event digital,
minimising the use of paper at all the
shows,” says Tanushka Kaur Anand,
Executive Director, GPS. She informs
thats in 2016, around 1.5 tonnes of
paper material was collected in the
form of brochures and promotional
mattter. This amount was reduced in
2017 to 100-150 kg while this year,
minimal paper material was used,
making it an environment-friendly
event. “People have understood
the use of the mobile App and have
been uploading and downloading all
promotional material through it,” says
Anand. She adds that the App has

undergone changes and adds value,
making it more user-friendly for both
the buyers and suppliers.

EDWIN

With the successful response
to EDWIN (Educational Destination
Workshop International) since its
inception, there have been two
workshops hosted in Ladakh and
Bali. “We plan to conduct around six
to eight EDWIN programmes every
year and will soon host programmes
to destinations like Europe, Zanzibar,
South Africa, etc,” says the MD.

10X Membership

The 10X membership is for GPS
attendees. The cost of the membership
is ` 2,500 per year while the registrered
buyers can avail the same at `1,500
IURP WKH *36 $SS %HQHÀWV RI [
membership include upto 80 per cent
discount on purchase of RainbowCTM,
discount on Infozeal and participation
to EDWIN programmes. The 10x
membership card is a loyalty card
which targets to tie-up with over 200
products in the coming months.

GLOBAL
GLO
LOBAL
AL PANORAMA
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SSHOWCASE
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Leveraging Tier-II & III markets
HARMANDEEP SINGH ANANDManaging Director, GPS
The sixth edition of Global Panorama Showcase (GPS) this year in Nagpur was a transformation compared to last year with
the event going App-based to a mix of products as well as an increasing number of buyers at the show. About 105 exhibitors
participated in the 2018 GPS Nagpur edition. Last year in 2017, when we rolled out the e-edition for Nagpur, we had around 370
pre-registered agents. This year, even before the start of the event, we had around 900 registered buyers who were aware about
the GPS mobile App. This time, we had around 14 odd product presentations along with the GST session. We also launched
RainbowCTM which is a complete travel management solution useful for all travel companies. It is a proud moment for us that we
have managed to make the event a completely green one by making use of technology. Through GPS Nagpur, we covered various
nearby cities in Madhya Pradesh, Chhattisgarh and the Vidharbha region of Maharashtra like Indore, Bilaspur, Bhillai, Durg, Amravati,
to name a few. We also hosted around 175 agents this year.
7KLVHGLWLRQZDVDOVRVLJQLÀFDQWIRUXVDVZHODXQFKHG*36[PHPEHUVKLSDOR\DOW\FDUGZKLFKSURYLGHVDWWUDFWLYHGLVFRXQWV
on a variety of products to the travel agents. We have tied up with around 50 different products and aim to increase this number to
200 products in the coming months as we visit upcoming cities. We have a following of about 20,000 travel trade professionals. In
2017, we had around 7000 attendees and we expect this number to increase to 8000 in 2018. We are also hoping to look forward
to adding more state boards.

TANUSHKA KAUR ANANDExecutive Director, GPS
TA
With a 98 per cent download rate of the GPS mobile App, we are proud to say that now we have become an e-event. The
show
sh can be accessed through the App, helping buyers and sellers alike to connect even after the event is over. The exhibitors
have
ha uploaded e-brochures and promotional material on the App which is accessible to the buyers and other attendees. We
introduced
in
the lead scanner feature recently which was well-received. We saw very few people carrying their business cards.
Mostly,
M
the cards were not exchanged physically as the attendees used the App to scan the badges of visitors and document
details.
de
This way, they already have the database of the scanned attendees in a cloud storage. We are working on adding
more
m useful features to the GPS mobile App to make it more user-friendly. The GPS 10x membership will also be rolled out on
the
th App. Those who have subscribed to the loyalty card will be featured on the App where they can receive latest discounts
on new products instantly. Looking at the heart-warming response to the GPS 10x membership, we expect good number of
registrations
re
on the App.
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RAJU AKOLKARCEO, GPS
The EDWIN programme has been a new addition under the GPS umbrella. Having concluded two EDWIN
programmes in Ladakh and Bali this year, we plan to host about six EDWIN programmes in 2018 for the trade buyers
WR JLYH WKHP D ÀUVWKDQG H[SHULHQFH RI YDULRXV GHVWLQDWLRQV $IWHU WKH JRRG UHVSRQVH IURP LQGXVWU\ SDUWQHUV ZH
have received invitations from tourism boards and DMCs across the world to host EDWIN programmes. We are now
planning EDWIN in Europe, Mauritius and many such destinations.
I am very happy to see the kind of turnout for GPS this year and the quality of agents we have received
for the same. The product mix of exhibitors has been much appreciated this year. We received over 1000 registered
buyers for GPS Nagpur in this year’s edition. This year we introduced prizeport, a game which offers points on
every activity undertaken or tasks completed by the buyers during the exhibition. At the end of each day, a leader
board is made, ranking the buyers based on the number of points earned, which entitles them win exciting prizes. This
interactive model in the form of a game has been well received and brought in a sense of competetiveness among the
buyers to complete tasks well. We have live leader board status of top performers on the GPS mobile App as well.

RRISHIRAJ SINGH ANANDJoint Managing Director, GPS
With the successful conclusion of the sixth edition of GPS Nagpur, there is no doubt to the fact that we have
received
re
a phenomenal response from exhibitors and buyers alike. The show saw a healthy mix of hosted buyers,
trade
tra visitors and exhibitors. Compared to 2017, this year, we witnessed a better participation from the buyers. As
far
fa as the Hosted Buyer programme is concerned, we recorded an attendance of 90 per cent new participants. Out
of the total exhibitors, almost 80 per cent were new, showcasing a variety of products ranging from hotels, airlines,
cruises,
cr
travel technology, etc.
The show has been constantly updating itself year-on-year. With technology leading the way for travel, the show
ha also equipped itself with digital advancements to make it more relevant yet, user-friendly.
has
We have added two new cities to the GPS platform this year and will continue to identify newer markets where
we
w can take GPS, as it has now become a platform for serious business. Given the strong and encouraging feedback
received
re
from across the cities visited over the years, we are expecting a good turnout for the GPS shows in Hyderabad
and
an Lucknow. Our aim is to cover as many cities as possible in the Tier-II and Tier-III markets across India. It is also
encouraging
en
to see that our latest division — EDWIN is gaining momentum after the completion of our programmes
in Leh, Ladakh and Bali.

ANKUSH NIJHAWANExecutive Director, GPS
This has been my second year as Executive Director on board with GPS. The Tier-II and Tier-III cities are
important markets in terms of India’s tourism growth. With a rise in travel demand from Tier-II markets, GPS has
added two new cites this year — Hyderabad and Lucknow, and in total, Global Panorama Showcase will now be
connecting to eight cities this year. Over the years, the hearty response and feedback received from the cities to
which GPS has travelled to, has been one of the reasons to add these two new cities.
We have seen that the seriousness towards business has increased manifolds amongst the buyers who attend
GPS shows across cities. They seek every opportunity to increase business. GPS brings a variety of exhibitors from
across segments to the doorsteps of the buyers and with this accessibility quotient, we expect the two new cities
to be a success.
The whole value chain of travel is well covered by GPS and given the immense growth taking place in the domain
of travel in India, we look forward to reaching more and more cities in India. The table-top meetings format works
well for us. These B2B meetings allow for qualitative time between the suppliers and the buyers, and results in more
productive sessions rather than a mere exchange of business cards. Sometimes these meetings lead to conversion
RIEXVLQHVVDWWKHH[KLELWLRQÁRRUV
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MMADHU SALIANKARExecutive Director, GPS
Global Panorama Showcase has been growing in terms of quality and acceptance with every passing year. With an
increase
i
in footfall at the show and a better product mix from various exhibitors, the response has been encouraging
WRWKLV\HDU·V1DJSXUHGLWLRQRI*36:HUHFRUGHGRYHUYLVLWRUVRQWKHÀUVWGD\RISURGXFWSUHVHQWDWLRQV7KH
W
attendees
a
have been coming to the show with a serious intent of doing business.
The exhibitors are quite happy with the overwhelming response and quality of buyers and travel agents at the
show.
s
The visitors don’t merely exchange business cards but are actually conducting business at the show. We see
EXVLQHVVHQTXLULHVEHLQJJHQHUDWHGDQGWKHWUDYHODJHQWVSDVVLQJWKHOHDGVWRWKHLUUHVSHFWLYHRIÀFHVZLWKTXRWDWLRQV
E
on
o the way. In terms of exhibitor satisfaction level, most of them have shown satisfaction with the turnout. The
importance
i
of the show is reiterated when the buyers attend the show on both the days of the B2B sessions in order
to
t learn and gain knowledge about as many products as possible from a show.
We have also recorded an encouraging response for the EDWIN programme. GPS provides an opportunity to
travel
agents to learn about a particular destination with hands-on experience. The year 2018 will be an eight-city
t
show
with the addition of Lucknow and Hyderabad. Lucknow is a growing market with many international airlines
s
QRZÁ\LQJRXWRI/XFNQRZZKLFKPDNHVLWDOOWKHPRUHLPSRUWDQWIRU*36WRFDWHUWRWKLVPDUNHW
Q

Block the dates for GPS in seven more cities in 2018
After its Nagpur edition this year, GPS will travel to seven more Tier-II and Tier-III cities,
thereby marking its presence as the emerging platform to reach out to non-metro cities.
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GPS Nagpur

receives thumbs up from attendees
Lauded for its focus on boosting tourism business from Tier-II and Tier-III cities in India, the Nagpur edition
of GPS 2018 received a warm response from its attendees including both buyers and exhibitors. The buyers
at the show share their observations on the quality of the exhibition and its future potential.

Buyers
The unique aspect
of GPS is its focus on
the most neglected
cities in India. For example, Hyderabad has
huge potential in terms
of travel but many big
events and roadshows
are conducted largely
in the metro cities
and never reach the
smaller markets. I apS K Hari Krishna Valmiki
Founder and Managing Partner
preciate the efforts of
Valmiki Travels and Tourism Solutions
the team to visit and
educate travel operators from smaller towns and cities, and bring major suppliers to the doorsteps of travel
agents. The travel agents from Tier-II and Tier-III cities
no longer have to be dependent on the mediators to get
business opportunities.

We are able to
gather
information,
network and meet the
right partners for business opportunities, all
under one roof. This is
my second visit to GPS
Nagpur and we already
see a lot of improvement in the show as
compared to the last
year’s edition.
Raymond Choksi
Sales Director—India, Korea, Japan,
There has been an inGCC, Australia, Titlis
crease in the number of
exhibiting partners who showcased a variety of products and services. The format of the show is getting
regularised and the organisers of the event have become more professional, which a sign of growth.

GPS Nagpur has
proved to be a very
good platform which
can provide the attendees with valuable
networking opportunities with the right
people for different
types of travel. It has
also been successful
in educating the fellow
travel trade on ways
Gowra Srinivas
President, The Federation of Telangana
to increase business.
and Andhra Pradesh Chambers of
The
day-long sessions
Commerce and Industry (FAPCCI)
conducted on GST
KDYHEHHQEHQHÀFLDODVWKH\H[SODLQWKHFRPSOH[LW\RI
the system and methods to work around with it. We
are now excited for the GPS Hyderabad edition which
we hope will also be a huge success.

I attended the show
with a 25-member
team comprising travel
agents from Madhya
Pradesh and Chhattisgarh. We could
meet over 100 suppliers ranging from
DMCs, airlines, tourism boards, etc. It is
indeed an achievement
for the show to bring TK Jose
together all neigh- Chairman, Madhya Pradesh and
bouring states and Chhattisgarh Chapter, TAAI
help them meet and greet each other under
one roof. In the future, we hope that GPS could
bring this format of the show and venture into other
cities like Indore and some other parts of
Madhya Pradesh.

We attended GPS
Nagpur as an association from Amravati,
Maharashtra comprising 18 travel agents.
I really appreciate the
format of GPS Nagpur
and also the professionalism with which
this show has been
organised. For us, the
highlights of this edi- Dinesh Agrawal
tion were the presen- President, Amravati Tours and Travel
tations made during Association
the sessions on GST as it helped clear many of our
doubts regarding the functioning and implementation
of this new tax regime. We found a healthy mix of
exhibitors ranging from DMCs, hotels, airlines, etc,
catering to every need for travel.

7KLVLVP\ÀUVWWLPH
at GPS Nagpur as a
buyer and our plan for
this year is to attend all
the shows across cities
as an exhibitor. GPS is
a great platform, especially for companies
like ours as it provides
us with good exposure
to Tier-II and Tier-III
cities. One can also Clevio Monteiro
meet a large number CEO
of industry peers, both Visa Lounge
suppliers and exhibitors, and also get an opportunity
to interact with fellow travel agents who conduct business in this region. After looking at the feedback from
our team, we are excited to exhibit in other cities and
expect a great response to our products.

GPS has proved
to be a very good platform for us over the
years. I have been attending this show for
the last three years.
Since it is easily accessible from nearby
cities to Nagpur, it is
easier to attend this
show. Many good suppliers are present at
Devashish Seetha
Co-Founder
the show with a lot of
Offbeat Traveller
time at hand for interactions and meetings. We offer products to offbeat Europe. Munich is one of the gateway options for Europe
where we sell Munich, Garmisch-Partenkirchen and all
other nearby destinations to clients who want to visit
Switzerland, Austria or France.

At GPS Nagpur, I
was able to go around
many booths, selling a
variety of products in
the line of travel and
hospitality and gather
information about the
market trends and
products that could
be promoted further.
The large variety of
products showcased
Aniruddh Dev
General Manager
allow us to learn about
Dev Travels
newer things that we
can sell. In particular, I had a very good experience interacting with the team of Jewels of Romantic Europe
at their stall. My strategy to promote products is based
on person to person interaction which is far better than
social or mass interaction.

My agenda to attend GPS was to gather
information about The
Philippines. The exhibition was a one-stop
shop for the same. I
was impressed with the
presentation and the
following interaction
with the representatives
of the destination present at the show. Many
Vivek Dev
Owner
people are travelling to
Dev Travels
well-known destinations like Singapore, Bangkok and Kuala Lumpur, but
The Philippines remains an unexplored destination and
an exotic one. In today’s time, it is important that tour
operators select destinations for their clients which are
offbeat and one which generate interest.

GLOBAL PANORAMA SHOWCASE

Glimpses of
GPS NAGPUR
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Exhibitors
GPS is a great
platform to advertise the company and
its services besides
reaching out to different
geographical
locations. We have received clients from incentives to advertising
ZLWK UHTXHVWV IRU ÀOP
shoots. We are wellknown in major cities
Arvind Dhar
Managing Director
but are looking to furTravcare
ther grow in the Tier-II
and Tier-III cities. In the Indian market, we target the
luxury travellers. We have collaborated with Nagpur,
Vidarbha region and other parts of the country for their
groups and incentive travel. Our focus for 2018 will be
South Africa. Close to 135 million Indians travelled to
South Africa. We have grown phenomenally, crossing
the 40 per cent mark in the market.

GPS is an ideal forum where we expect
to meet new professionals. GPS Nagpur
is a powerful medium
where a large number
of buyers and sellers,
both domestic and
international, gather
under one roof.
It is a great platform
Navjot Bhasin
for travel agents
Director
to strengthen their
Just Click Karo
knowledge, evaluate
the industry trends and also demonstrate their products to prospective buyers. The response received
for our company has been very encouraging. We
are dealing with over 700 distributors and 15,000
travel agents. The company’s aim is to reach and set
the benchmark of working with over one lakh travel
agents by the end of 2019.

It is great to see
travel agents from
across the region at
the GPS Nagpur edition this year. Travel
agents from Indore,
Bhopal, Bilaspur, Jabalpur and Raipur
have come down to
the show and conducted over 80 to
100 individual interMani Rayaprolu
Sales Manager—Western India
actions. Air Arabia
Air Arabia
has been actively
promoting CIS destinations and working with GPS teams to get DMCs
for Armenia, Russia, Kazakhstan on board to manage these destinations. The response to both Air
Arabia and DMCs has been amazing. 2018 promises to be challenging for all airlines not only in India
but also in the Gulf.

It has been a
great experience to
meet travel agents
from markets which
we have never explored personally till
now like Chhattisgarh,
Jharkhand,
Ranchi,
Indore, Raipur, etc.
We have started
to represent Meydan Hotels in 2017 Nupur Dhandharia
and it has been a learn- Associate Director of Sales
ing experience in under- Meydan Hotels & Hospitality
standing the segments.
Meydan Hotels is a racecourse product and doesn’t
have a likewise competition. It has huge potential in
these markets as these are cash-rich regions. Attending forums like GPS makes us aware about the target
clients we should be tapping through the year.

GPS is a platform
which gives us the
chance to tap the TierII and Tier-III markets
which we generally
tend to avoid for a oneon-one level. We also
get an opportunity to
tap leisure FITs and
introduce new properties to travel agents.
Handling
multiple Mamta Pall
kinds of properties, 'LUHFWRURI6DOHV³*OREDO6DOHV2IÀFH
the brand has every- India, Rotana Hotels
thing right from the
mid-segment, upscale to apartment properties and is
well located in the UAE. 2017 has been a phenomenal year, recording an overall increase of 30 per cent
over 2016. We expect at least 45-50 per cent
growth in 2018.

Markets like Indore and Nagpur were
unexplored until GPS
made them familiar to
the travel trade. Our
portfolio offers products from Mauritius,
Hong Kong and Malaysia and both these
cities are very potential markets for the FIT
segment fo travellers. $OHÀ\D6LQJK
GPS offers a good op- Director
portunity to meet quite Iris Reps
a few new travel agents.
:LWKUHSOHWHZLWKGLIÀFXOWLHVLVVKRZLQJD
promising start. We have been very proactive for our
QHZRIÀFHDQGWKHPDUNHWKDVEHHQYHU\UHVSRQVLYHLQ
a positive way.

GPS has been very
EHQHÀFLDO IRU XV &UHative Tours and Travels has had a growth
of 20 to 30 per cent
in the last three years
and it is a great opportunity to connect
with Tier-II and Tier-III
cities. We see GPS as
a great potential for
our business. We will
Adl Karim
Director
be focusing as a DMC
Creative Tours & Travels
for South India and
it is also the sole PSA for Maharaja Express out of
Mumbai. Our focus will also be on selling Maharaja to
outbound travellers. Smaller cities are the ones where
the potential of Indian tourism lies but I believe there
should be an add-on of two-three cities every year.

We have seen 30
to 40 travel agents
from Tier-II cities like
Indore and Raipur.
New add-on markets
are seen every year
at GPS. In 2017, we
grew around 38 per
cent from Tier-II cities
and that is the benchmark we have kept. We
have started a global
Praveen Nair
COO
visa department for
Cozmo Travel World
Cozmo Travel World
and there is a visa staff in all these areas which is
helping these cities capture the market. This year,
ZHSODQWRDGGÀYHFLWLHVE\'HFHPEHU:HDUH
trying to get into CIS countries like Azerbaijan, Baku
and Armenia in 2018.

 7KLV LV WKH ÀUVW
time we have attended GPS at the
Nagpur edition. It was
a wonderful and fantastic experience. We
got a chance to meet
Tier-II and Tier-III travel
agents as potential
buyers. We were able
to attend a lot of networking sessions and
Deepak Menon
Vertical Head—DMC
meet the industry stalExplora
warts and fellow trade
partners. The year 2017 for Explora was pretty good
as we signed new contracts. We have got USA,
Canada, Mauritius, Seychelles and Italy as partners.
We are trying to do more roadshows and promote
Explora in 2018.
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