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Having bagged the first prize for India pavilion, ITB Berlin proved to be successful for the Ministry 
of Tourism. KJ Alphons, Union Minister of State (I/C), Tourism, shares responses from the event, 
record-breaking arrivals and plans to develop night tourism activities around the country.

ITB success
The India pavilion won the 

-

-
-

-

Record arrivals 

-

-

-

-

Domestic in focus
-

-

-

-

Night tourism 

-

-

-

-

-

India rides high at ITB Berlin 

 We recorded 10.2 million foreign tourist 
arrivals in 2017, bringing in income of 
US$27 billion last year, which is equivalent 
to about 1,80,000 crores and constitutes 
about 6.88 per cent of the GDP 

Ashish Kumar
-
- Dhruv Shringi

-
-

-

- -

-

-

-

The third edition of Federation of Indian Chambers of Commerce and Industry (FICCI) Digital Travel, 
Hospitality & Innovation Summit held recently in New Delhi saw stalwarts of the travel technology 
industry speak about the trends that will change the landscape of the travel industry in the future. 

Technology to personalise travel

Dhruv Shringi
Chairman, FICCI Travel Technology  
Committee & CEO, Yatra Online

 Virtual Reality is going to be adopted 
in many realms, particularly hospitality 
where hotels can offer a more immersive 
experience of the property 
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The 11th Great Indian Travel Bazaar (GITB), to be hosted from April 
22-24 in Jaipur, is set to witness over 11,000 B2B pre-fixed meetings. 

Inbound bets big at GITB 2018

Rahul Chakravarty
Consultant—Tourism
FICCI

 This year around 90 per cent of foreign 
buyers attending the show are completely 
new. These are some important industry 
players shall offer a new perspective to the 
trade in terms of business 
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Officially outbound
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Talking tech seriously
T

-

-

-

-

-

Source: Travel and Tourism Economic Impact 2017 India, World Travel & Tourism Council, March 2017

Direct contribution of travel and tourism to 
GDP (INR billion)

Direct contribution of travel and tourism to
employment (INR billion)

Indian travellers are displaying high affinity towards technology usage in 
travel with the rising adoption of various tools and digital platforms. 

Meet the tech-friendly traveller

TRAVTALK brings to you news and events that made headlines 25 years ago with 
relevance even today. From the archives, we present the April 1993 issue:

years

 Looking at the range of natural assets that India has, and recognising 
the potential of this diverse tourism resource, the National  
Action Plan made for tourism in 1993 incorporated adventure 
as a major product for diversification. Under the action plan, 
five key areas were marked that merit attention in the scenario  
of opportunities. 

 These include quality of adventure tourism product, environmental 
safeguards, marketing in both domestic and foreign markets, 
operational norms and visitor convenience. Adventure tourists 
are very knowledgeable and therefore, also hard-nosed about the 
product or destination he wishes to consider.

Captain Swadesh Kumar, MD, Shikhar Travels has come 
a long way in the last 25 years, by creating a niche for his 
company and taking adventure tourism to new heights in 
the country. Currently, he is President of Adventure Tour 
Operators Association of India (ATOAI). 

Vikram Madhok, Managing Director, Abercombie & Kent, 
used to work with the Oberoi Chain of Hotels, now known 
as Oberoi Hotels & Resorts. Right from working in the 
hospitality business to heading one of the biggest inbound 
companies in India, Madhok has come a long way.

Capt Swadesh Kumar
MD 
Shikhar Travels

Vikram Madhok
Director - Sales & Marketing

Capt Swadesh Kumar
President, Adventure Tour Operators’ 
Association of India (ATOAI)

Vikram Madhok
Managing Director
Abercombie & Kent

Then (1993) Then (1993)Now (2018) Now (2018)

FROM THE ARCHIVES
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Luis 

Miguel Cabello
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-
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The Commercial Office of Peru in India is undertaking a host of marketing and promotional 
activities in Indian cities to apprise the travel trade of various tourism opportunities in Peru.  

India ready for Peruvian call?
 As one of the world’s best culinary 

destinations, we have abundant 
experiences to offer to the Indian clientele. 
With our efforts to engage with the trade, 
we can expect a growth of 25 per cent or at 
least 8000 Indian visitors to Peru  

Luis Miguel Cabello
Economic and Commercial  

Peru in India
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Team India showed up with great strength at ITB Berlin, held from March 7-11. While the India pavilion 
was a melting pot of cultural shows and activities, participants from India rued about dipping footfalls. 

Networking rules the roost at ITB
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Nitin Jawale
Director, Tourism & Managing 
Director, Odisha Tourism 
Development Corporation

Kapil Goswamy
Managing Director
Trans India Holidays

Riyaaz UC
Managing Director  
Spiceland Holidays 

 

-

 
Shubhangi N
General Manager—Sales & 
Marketing, GRT Hotels  
& Resorts

 -

-

-Bharat Bhushan Atree
Managing Director
Caper Travel Company 

Ravi Gosain
Managing Director
Erco Travels 

Ashish Phookan
Managing Director
JTI Group

Gaurav Chiripal

QuadLabs

Venkatesh B
Executive Director
Jungle Lodges and Resorts
Government of Karnataka 
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Inbound concerns 
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Need for partnerships

-
-

-

-

 
 

-
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For India Travel Award Winner — EM Najeeb, MD, Air Travel Enterprises India, India inbound is on a 
growth path despite small setbacks, but he's optimistic that these hindrances will not remain for long.

Travel undeterred by hindrances 

World Travel Studio is celebrating its 5th anniversary. 
The company is introducing its video content to bring 
together tourism boards and travel agents to help 
agents make informed choices about destinations.

WTS to inspire travel

T

S Mohan -

-

-

-

-

-

-

-

-

 

 Project V (vacation) will carry 
interviews with tourism board heads where 
they unfold knowledge and suggestions 
about the destination they represent 

S Mohan
Director – Products & Services 
World Travel Studio

EM Najeeb
India Travel Award Winner
Managing Director
Air Travel Enterprises India

 There is an urgent need for partnerships 
and consultation between the state  
governments and the central government.  
Even associations need to strengthen  
their relationship with various  
industry leaders 
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Q   How has the holiday 
industry transformed 

over the years? 

-

-

-

-

Q  How has 2017 fared 
for you?

-

-
 
 

Q You now follow an 
open-to-all chain form of 

membership model. What 
brought about the change?

-
-

-

Q  What does the new 
branding entail? 

 
-
 

 

Q  What are your expecta-
tions in 2018? What 

would be your growth 
strategy in this year?

 
 

 

 

Q  How is your partnership 
with MakeMyTrip?

-
 
 

-

 
 

Having unveiled its new brand identity, Sterling Holidays is looking at expansion through management 
contracts. Ramesh Ramanathan, MD, Sterling Holidays, reveals the plan ahead.

Sterling goes in for a makeover

Ramesh Ramanathan
MD, Sterling Holidays

 The brand has 
evolved based on 
what we want to do. 
It is very contempo-
rary. It is for those 
who are young and 
those who are 
young at heart 
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TKJ Alphons

-
-

th -

Duniya Dekho

-

` `

Anthony B M Good -
-
-

-

Peter Kerkar,
-

-

-

-

Karan Anand

-

-

-

-

-

 
 

Cox & Kings has launched a series of year-long events and offers 
curated for clients to mark its 260th anniversary in the travel business. 
The company recently hosted a glitzy evening to thank partners.

C&K’s ‘Grand Celebration Offer’ 

 Progress only 
comes to those who 
keep their eyes and 
ears open and I 
hope we would 
never be accused of 
not listening to the 
market feedback 

Anthony B M Good
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Q What was the agenda 
for the roadshow?  

How beneficial was it for 
the group?

-

-
-

Q When exactly will India 
see a Kempinski?

-

Q Which are the top 
markets for Kempinski 

and how important is India 
as a market for you?

-

-

-

Q How supportive are 
travel agents in the  

Indian market and what 
are your strategies  
towards the trade?

-

Q According to you, 
what makes the Indian 

market different?

-

Q Globally, where would 
you place the Indian 

hospitality market?
 

 

Kempinski Hotels recently conducted its roadshow in New Delhi, where Theo Ocks, Vice President—Sales, 
Kempinski Hotels, spoke about India as a potential market and the group’s strategies towards the trade. 

Kempinski partners with Nijhawan 
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 ndia puts up an  ncredible show
The India pavilion put up a great show at ITB Berlin and also had more than one reason to cheer for at the event. India’s  
big win as the 'Best Exhibitor' at ITB Berlin was strongly applauded. Another feather on the cap was that the short  
film - Yogi of the Racetrack - presented by the Ministry of Tourism at ITB, received 3.2 million hits in 60 hours. 

Contd. on page 16  
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HE Dr Ahmed Al Banna

-

-

-

-
-

Saleh Mohamed 
Al Geziry

-

-
 

The United Arab Emirates recently conducted a 
three-city roadshow in India with a plan to surpass 
the three million tourist arrival mark from India.   

2.6m Indians visit UAE in 2017

‘India is a big  
market for UAE’
Omar Bani Hamour -

-

-

-

-

 

-

-

Valmiki 
Hari Kishan

-

-

-

-

Harmandeep Sing 
Anand,

-

-

Valmiki Hari Kishan
Chairman
Telangana Tourism Conclave
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ITB Berlin: Perfect for networking

Contd. on page 22  

  Contd. from page 14  

TT_April-1st-2018.indd   16 4/3/2018   2:35:27 PM



TT_April-1st-2018.indd   17 4/3/2018   2:35:29 PM



TT_April-1st-2018.indd   18 4/3/2018   2:35:34 PM



TT_April-1st-2018.indd   19 4/3/2018   2:35:39 PM



TT_April-1st-2018.indd   20 4/3/2018   2:35:41 PM



HOTELS

Situated at the heart of Rome, Villa Spalleti Trivelli, 
is a 19th century private property offering the space 
and peace of a countryside luxury villa, reveals  
owner Andrea Spalletti Trivelli.

Home away from home

-

-

-

-

-

-

-

-

-

-

 India was one of the markets I wanted 
to target. Not only is it a big market with 
lots of opportunities, but also one which 
travels frequently to Italy 

Andrea Spalletti Trivelli
Owner
Villa Spalleti Trivelli

Beachcomber Resorts and Hotels in collaboration with 
IrisReps recently hosted a networking evening for the 
travel trade in Mumbai to apprise them about the variety of 
offerings for Indian MiCE and weddings that can be hosted 
at their properties in Mauritius.

Network, dine & wine
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Team India puts up a strong show
FAMILYALBUM

  Contd. from page 16  
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Providing a glimpse into the  
rich history spanning several  
dynasties, Henan province  
in China is replete with  
cultural relics, traditions  
and historic sites.

-
-

-

Shaolin Temple:

-
-

Longmen Grottoes:

Yuntaishan Geopark: 
-

-

White Horse Temple:

-

-

-

Witness the charm of

Ad
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rto
ria

l

P idi li i h

Historical Landmarks

Khalid Jasim Al 
Midfa

-

-

-
-

-
-

-

-

-

-
-

 

-

-

-

-
-
-

In 2017, Sharjah recorded nearly 138,000 Indian overnights. While family travel is one of the most important 
segments for this emirate, Sharjah is targeting the growing potential of Indian outbound, and seeking new  
segments and cities in India to market the destination. 

Family travel on Sharjah’s radar

Khalid Jasim Al Midfa
Chairman, Sharjah Commerce and 
Tourism Development Authority, 
Government of Sharjah

 A notable trend 
about family travel 
from India is the 
demand for edutain-
ment. Indian fami-
lies educate their 
children while on a 
holiday, and Shar-
jah is well equipped 
for the same 
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-

-

Emmanuel Suissa
-

Patrick Allais
-

Aamantran Travel is arming 
itself with technological driven 
operations to offer higher quality of 
service in real time to its partners. 

Technology drive 
at Aamantran

I -

-

Deepak 
Bhatnagar

-

-

-

Deepak Bhatnagar
Managing Director
Aamantaran Travel

 We would like to 
work along with the 
travel trade frater-
nity as well as with 
MOT to increase 
the market size of 
inbound business 
to India 
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Members’ concerns at the fore
The recent luncheon meeting of Indian Association of Tour Operators (IATO) saw full attendance by members and 
representation from the Ministry of Tourism, Government of India. Meenakshi Sharma, Additional Director General, 
MOT and Ashima Mehrotra, Director, MOT, addressed the members and responded to their queries. 

T -

 

Igna-
cio Ducasse Gutiérrez -

-

 

-
 

-

-

-
-

-

-

L
-

Nitin Sachdeva

-

-

Programme  
that connects

-

-

 

-

 

-

-
 

-

Objectives
-

-
-
 

 

 

Spain tourism recorded 40 per cent growth in  
Indian arrivals in 2017. The destination has come 
up with a slew of new products for Indians.

The SITE India Young Leaders programme in India 
was unveiled at the Young Leader Coffee Meet Up at 
Ethiopian Cultural Centre, New Delhi. 

Spain eyes MiCE from IndiaTraining young SITE aspirants 

 We have had some Indian weddings in 
Spain and are encouraging more wedding 
planners to visit the destination 

Ignacio Ducasse Gutiérrez

Mumbai

Nitin Sachdeva
Co-Chair for Global Young Leader 
programme of SITE
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 Most Promising Airline—International  –  Kuwait Airways 

Growth in network with increased inventory
Having received a total of 1.3 million passengers in 2017, Kuwait Airways expects to exceed the 4.5 million mark in 2018, 
informs Shorouk Al-Awadi, Director of Strategic Network Planning, Kuwait Airways. “During 2017, the airline received 10 
B777-300ER aircraft with brand new technology. We are planning to induct new Airbus - A320, A321 and A350 air-
craft within the next five years to enhance the schedule with more profitable routes and destinations,” says Al-Awadi. 
She also reveals that Kuwait Airways has an Amadeus Booking Engine System integrated with all departments and 
systems to facilitate its reservation mechanism with new tools and methods for the Holidays and Oasis departments. 

 Best Foreign Exchange Company – CentrumDirect

Travel bookings pick up pace; show signs of growth 
Shiram Rajmohan, CEO and MD, CentrumDirect, is hopeful of the current seaon for travel, expecting a cent percent 
growth in business given the slow performace of the previous season.  Rajmohan points out that though the current season 
for travel had started on a slower note due to external actors, the booking trend has grown steadily after January 15. 
Pointing out a changing trends in business operation, he adds, “Whoever is able to respond to the customer quickly 
and efficiently end up taking away a major pie of the business. Technology plays a vital role in the travel industry.  We 
cannot expand our network and distribution in today’s world without technology.”

 Best National Tourism Office – Department of Tourism Philippines

Philippines eyes Tier-II cities to fuel growth
The Department of Tourism Philippines is planning to strengthen its ties with the trade partners. Elaborating 
on the same, Seema Datt, Account Director - Philippines, Buzz Travel Marketing India says, “We are geared to lever-
age all our marketing and promotional efforts to strengthen our bond with key outbound partners from all over India, 
especially from the Tier-II cities. Our focus would be to maintain the momentum which will lead us to take Indian 
outbound arrivals to the Philippines to new records.” She further points out that MiCE is one of the strongest 
travel segments from India followed by leisure and families.

 Best Adventure Destination – South African Tourism

More destinations for travellers in 2018
South African Tourism India Office is focused on trade and consumer initiatives aligned towards driving awareness and demand 
for adventure and wildlife offerings in 2018, reveals Alpa Jani, Acting Hub Head MEISEA, South African Tourism India Office. 

“One of the focus areas is to go beyond Cape Town, Durban and Johannesburg to create awareness about new desti-
nations such as Oudtshoorn, Knysna, Plettenberg Bay, Port Elizabeth, Drakensberg region and the Panorama Route,” 
explains Jani. She believes that today’s travellers are tech-savvy and indulge in more adventurous trips. “We are one of the 
very few international tourism boards in India to have a stand-alone digital presence in the market,” she adds. 

 Best Visa Facilitation Company – Udaan India

VoA eases the process of last minute bookings
With more and more countries offering visa-free entry and visa-on-arrival to Indians, an increased number of last minute travellers 
can now choose destinations without any hassle, believes Rajan Dua, Managing Director and Co-founder, Udaan India. According 
to Dua, social media has been identified as one of the important competitive tools in terms of tourism and hospitality marketing. 

"Companies have begun integrating social media with other channels to deliver proactive customer service in order to be suc-
cessful in this area,” he says.  The company has also launched its new venture, 'Study with Udaan' which is envisioned to men-
tor aspiring Indian students towards enriching study programmes being offered in colleges and universities across the globe.

 Technology plays a vital role in the travel industry. 
We cannot expand our network and distribution in 
today’s world without technology 

 Our focus would be to maintain the momentum 
which will lead us to take Indian outbound arrivals to  
the Philippines to new records 

n
e
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 One of the focus areas is to go beyond Cape Town, 
Durban and Johannesburg to create awareness about  
new destinations 

"
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 Companies have begun integrating social media with 
other channels to deliver proactive customer service in 
order to be successful in this area 
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 We are planning to induct new Airbus - A320, A321 

With newer destinations on travellers' radar and increased connectivity, the outbound season for travel 
shines bright. India Travel Award winners share their observations on key industry components.

Outbound shows promising growth
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Kempisnki’s offerings for trade
Kempinski organised a three-city roadshow in India in Delhi, Bengaluru and Mumbai. The Delhi roadshow was conducted 
at The Imperial recently. This is the first time that Kempinski Hotels has come to India with such a large group of hotels. The 
agenda was to meet the key leadership of travel agencies, wholesalers and tour operators in the market, and understand 
their requirements in terms of both services and locations. ces and locations. 

T
-
-

-

Majed Ishaq -
-
 

-

 

-

-

-

-
-

-

-

-

-

 

 

-

 

An unlikely entrant into India, Palestine is keen on creating a suitable strategy for the market to  
promote not just the Holy Land, but also attract travellers to leisure and cultural attractions.   

Palestine targets India market

  This is the first time we have show-
cased in India as a tourist destination. The  
numbers from India are increasing very 
rapidly and this has prompted us to visit 
India and talk to the trade here 

Majed Ishaq
Marketing Department
Ministry of Tourism & Antiquities

 

MiCE Crowd
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The Hotel and Restaurant Association of Northern India (HRANI) 
held its conclave recently at The Imperial, New Delhi. 

HRANI focuses on food safety

 
 

Yogesh Gupta For more information, contact us at: talk@ddppl.com
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Neeraj Balani Mohamad Taib Ibrahim -

-

 
 

-

Nasir Shaik

JW Marriott Hotel Chandigarh
Chandigarh

Pankaj K Chaudhary

Crowne Plaza Chennai Adyar Park
Chennai

Nalin 
Mandiratta

Tourism Fiji
Mumbai

Seema Kadam

Hilton Jaipur 
Jaipur

Namrata Chawla 

Taj Aravali Resort & Spa, Udaipur
Udaipur

Anand Nair

Fortune Park Hotels 
Gurgaon

Samir MC

Jaipur Marriott Hotel
Jaipur
Rahul Singh

Lion Lords Inn, Rajula 
Mumbai 

Suman 
Kumar Sharma

Courtyard by Marriott Chennai
Chennai
Stephen D’Souza
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Virgin Atlantic is making the biggest change to its Economy cabin by introducing three new ways to 
fly Economy and tailoring bookings without compromising on food, drink, entertainment and service.

Explore three new ways to fly

Sir Richard Branson
Founder 
Virgin Atlantic

 We’re setting the 
bar for others by 
unveiling a multimil-
lion pound invest-
ment to make Virgin 
Atlantic’s Economy 
cabin the best of 
any UK airline 

New fare offerings
 Economy  Economy Economy
 Delight Classic Light
Seat pitch  34”  31”  31” 

Free seat selection at any time    

Meals and drinks       
      

Checked luggage 
Hand luggage       
Priority check in/ boarding 
Blanket, pillow and headphones       
USB charger in seat       

Craig Kreeger
Chief Executive 
Virgin Atlantic

 We know that 
one size doesn’t fit 
all, and from spring 
our customers can 
afford to choose, 
and still travel in 
UK’s leading 
Economy cabin 
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