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The inauguration ceremony of the South India Travel Awards at the Novotel Visakhapatnam Varun Beach

I-\II‘ connectivity on Mol’s radar

Usha Sharma, Additional Director General, Ministry of Tourism, says foreign tourists will now get
a booklet with tips on travelling around India. Calling tour operators the most important contributors
to the growth, Sharma says MoT is also initiating online training programmes for them.

,*PEDEN Doma BHUTIA double up our figures for FTA arrivals the financial year it will be extendedto  a feel-good factor in all destinations.

by the close of 2016-2017 and we need 150 countries, which would probably ~ We realise that connectivity in Tier-2

What is the target of the  towork very hard for that. include most of the countries inthe  and Tier-3 cities is a major deterrent,

Ministry of Tourism? world. We also realise that some des-  we are in talks and we have assurance

The country has seen a good How is the Ministry work- tinations have been over exploitedand ~ from the concerned ministries that

b growth in tourism last year and now we ing towards that goal? that we need to showcase new cir-  soon we'll have air connectivity in

Usha Sharma have set a target of one per cent share The e-Tourist Visa has beenrev-  cuits. We need to give an incredible ~ many such cities. We'll promote less-
Additional Director General in the global sector in another twoto  olutionary. Currently 44 countries are  experience to tourists when they visit

Ministry of Tour . ) . o
iistry of otitsm three years, so that means we needto  included in the list and by the close of ~ various sites. In two years you'll have Contd. on page 8 »
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Unparalleled growth for exceptional boutique hotels

Privy 1s the gateway to wanderlust; the expression of our guests’ relentless desire to explore. Privy patrons are
discerning individuals that share a unigue spirit of discovery and the love for the good life. A rare ensemble of
personalized and intimare independent hotels ts, and stylish abodes in Indian Subcontinent, the porttolio
dwells in exclusive hidden geraways, each promising an exceprional experien istinct character. The
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BULLETIN

A platter full of Incredible India

India Tourism, Dubai is gearing up to attend Arabian Travel Market 2015.
Comprising 20 co-exhibitors, India Tourism Pavilion covers a huge space of
around 310 sq metre. Various popular cultural programmes will provide the
visitors an opportunity to experience India.

*TT BUREAU

he potential of tourism ties

between India, the Gulf
and the Middle East region will
be witnessed in the presence
of tour operators, travel agents,
hoteliers, wellness and spa
services providers from India
during the ATM 2015.

“Because of the size,
Reed Exhibitions have given us
a very good location. Due to this
we will get a very good mileage
as well. This year ATM bags,
which are distributed every year
during the event, are sponsored
by us, i.e., Incredible India, India
Tourism in Dubai, will give out
15,000 bags,” informs IRV Rao,
Assistant  Director,  India
Tourism, Dubai.

He emphasizes that
India has established itself as
a round-the-year destination,

66 This year ATM bags, which are distrib-
~ uted every year during the event,

offering

something  for
every traveller. This year the
tourist flow is more with the
decision to extend e-Tourist

Visa for tourists from

180 nations.

e-Tourist Visa (eTV) has
helped increase in tourist
arrivals to India from this part

Comnl Sataries, Vikagn Sateries by Jewp. Crovs Cauntry Orives. Matsre Wailcy, Hune

are sponsored by us. 15,000

bags which will be distributed

' this year are sponsored by
Incredible India, India
Tourism in Dubai.99

IRV Rao
Assistant Director
Indlia Tourism, Dubai

of the world. eTV facility has
been introduced for three
countries of the Middle East -
UAE, Oman and Jordan. In
January 2015, there has been
anincrease of around 1.77 per
cent for the e-Tourist
Visa facility which is there for
the UAE Nationals. In February
the increase was 1.83 per cent.

'Walkx, Gals Dissary ie B Deaerl, Special Campe, Weddingy i the Desait

thi Towri. Spocial sbresl Toor. Deam s, Adventum schives

“Our target is to
increase 20 per cent
tourists traffic from UAE,
Oman and Jordan and we
are trying our utmost to
meet this target this year,
expresses Rao.

Showcasing India

‘} India is showcasing itself
as a round-the-year
destination

‘;The Indian government’s
e-Tourist Visa (eTV) facili-
ty is helping the country
to increase its tourists
arrival

‘} In January 2015, there
has been an increase of
around 1.77 per cent for
the e-Tourist Visa facility
which is there for
UAE nationals
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Being at the right place at

the right time matters the

most. You need someone
miles away to represent

you in front of your clients.

Ever thought about an

extended sales team?

Never be out of sight and

out of mind of your clients.

Hotel Representation

DMC Representation

Tourism Boards

Representation of
Other Tourism Products
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__Group
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VIEWPOINT

Within & Without

With the new government laying stress
on Tourism, the industry is extremely
expectant and excited. This was the
message one got at the Great India Travel
Bazaar (GITB) last month in Jaipur while
talking to delegates.

With the economy expected to do much
better; corporates, exhibitors, associations
are stipulated to spend larger amounts, so
MICE tourism is expected to boom. At the
same time, the younger generation (the
working class of today) has much more
income at hand, which they are willing to
spend on holidays and travel, so leisure
and luxury travel will be on the rise as well.
It is now for the industry to seriously
contemplate how to attract the foreign
tourist to India and also keep the domestic
traveller within the country.

How do we make the tourist feel safe
in India once again? Can we, as a
community, create a joint force and help
the government clean tourist areas and
keep them clean? Are we willing to invest
in providing at least the basic amenities?

The GITB in Jaipur had about 300
buyers from around the world, looking for
new experiences in India. The three-day
event saw exhibitors and visitors from
across India. The interesting change visible
was that we are selling much more than the
Golden Triangle and Kerala Ayurveda.

There is Cultural Tourism, Pilgrim Tourism
with the Buddhist Circuit; Adventure Tourism
is also on the rise, especially from countries
like Canada and Australia; Yoga Tourism is
becoming extremely popular in Goa,
Rishikesh and many other towns; Luxury
Tourism with spa experiences, restaurants
and nightclubs; Shopping is always popular
in India with good exchange rates, and Kerala
backwaters and Ayurveda continue to attract
the Middle East in large numbers.

STATISTIGS
Indian tourism gets WTTG thumbs up

Research released by World Travel & Tourism Council (WTTC) forecasts
that the industry's GDP contribution will grow by 7.5% and employment by
1.8% this year. By the end of 2015, the travel & tourism sector will contribute
~ 8,21,500 crore, 7% of India's GDP, and 37.4 million jobs, almost 9% of
total employment. TRUTALK gets you excerpts of the report.

Different components of Travel & Tourism

P> Travel & Tourism's Contribution to GDP:Business vs Leisure, 2014

Leisure travel spending (inbound and domestic)
generated 83.5% of direct Travel & Tourism GDP
in 2014 (" 5,502.3bn) compared with 16.5% for
business travel spending ("~ 1,085.1bn).

Il Leisure spending
83.5%

Business spending

16.5%

Leisure travel spending is expected to grow by
6.5% in 2015 to ~ 5,859.3bn, and rise by 7.1% pa
to ~ 11,623.6bn in 2025.

Business travel spending is expected to grow by
7.4% in 2015 to ~ 1,165.8bn, and rise by 6.6% pa
to ~2,202.2bn in 2025.

P> Travel & Tourism's Contribution to GDP: Domestic vs Foreign, 2014

Il Foreign visitor
spending

18.6%

Domestic
spending

81.4%

Domestic travel spending generated 81.4% of
direct Travel & Tourism GDP in 2014 compared
with 18.6% for visitor exports (ie foreign visitor
spending or international tourism receipts).

Domestic travel spending is expected to grow by
7.0% in 2015 to ~ 5,737.5bn, and rise by 7.2% pa
to ~ 11,448.7bn in 2025.

Visitor exports are expected to grow by 5.2% in
2015 to " 1,287.7bn, and rise by 6.3% pa to
" 2,377.2bn in 2025.

> Breakdown of Travel & Tourism's Total Contribution to GDP, 2014
Induced

17.1%

M Direct
32.4%

B Indirect
50.5%

The Travel & Tourism industry contributes to GDP
and employment in many ways as detailed on
page 2.

The total contribution of Travel & Tourism to GDP
is three times greater than its direct contribution.

48.7%
0.1%
1.7%

All values are in constant 2014 prices & exchange rates Source: WTTC Travel & Tourism Economic Impact 2015

(@) Supply Chain
(b) Investment

(c) Government Collective
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MoT

MoT hanks on new Tourism Policy

The new National Tourism Policy should help to boost the growth of tourism so that its contribution to the GDP
of the economy also goes up from the present 6.8%, says the Tourism Minister. He also believes that the policy
should be framed with the participation of all stakeholders to ensure everyone delivers with responsibility.
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*SAMAPTI DAs

he Union Ministry of

Tourism recently held a
meeting for formulating the
new National Tourism Policy,
2015, with the representatives
of tourism departments of
state governments and union
territories (UTs) as a part of
the consultation process with

announced on May 15, it will
emphasise on the issues dis-
cussed by the Prime Minister
Narendra Modi and shall be a
revenue generator as India
shares a very little of 0.64 per
cent of the international
tourism. Dr Sharma also says,
“We hope that the policy also
becomes an employment
generator for our youth.

Tourism involves a lot of
women partners and | am sure
that this will help in women
empowerment also. This new
tourism policy will definitely
bring a revolutionary change
in the tourism industry of
our country””

The minister requests
everyone to portray our country

on a positive note. Even if
any mishap occurs, that should
be brought to the Ministry’s
notice but should not be
hyped too much. The Minister
concludes by saying that all
measures are being taken to
prevent any kind of mishaps
and every issue will be
addressed from time to time
with a regular monitoring.

The new National
Tourism Policy will . ..

~ Generate revenues for the country

¥ Generate employment for the youth

v Help in women empowerment

the stakeholders in New
Delhi. On the occasion, Dr
Mahesh Sharma, Minister of
State (MoS) for Tourism and
Culture (Independent Charge)
and MoS for Civil Aviation,

-~
atlastravelsonline

Most simple, user-friendly

online fravel portal
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Dr Mahesh Sharma

Minister of State (MoS) for Tourism and
Culture (Independent Charge) and MoS
for Civil Aviation

We hope that the
policy also
becomes an
employment
generator for our
youth. Tourism
involves a lot of
women partners
and | am sure that
this will help

in women
empowerment also
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says that the New Tourism
Policy should become the
instrument for substantially
increasing India’s share in
global tourism.

Dr Sharma adds, “It's a
matter of pleasure that we dis-
cussed about the new National
Tourism Policy 2015, which is
being desired for a long time,
since the year 2002. On this
occasion the chief secretaries
and representatives of the
states and the UTs gathered
together for a two day confer-
ence to have deliberations and
discussions on the issues relat-
ed to tourism.” The Minister is
optimistic about receiving a
positive response from the
partners and stakeholders. He
is also sure that when the
new tourism policy will be

?ﬁe écwe been awanded
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Kerala’s hest foot forward

With the launch of the ‘Visit Kerala 2015-16’ campaign, the state
expects to receive more and more tourists.

‘*SAMAPTI Das

r Mahesh Sharma, Union

Minister of State for Culture
and Tourism (Independent
Charge) and MoS for Civil
Aviation, launched “Visit Kerala”
2015-16, an all-year tourism
campaign that promises to pres-
ent travellers to Kerala, a lifetime
experience of the state’s natural
beauty, cultural splendour, culi-
nary traditions and hospitality.

“Kerala needs to be pro-
moted across the world,” says Dr
Sharma, who promises central
assistance to the state to raise
the profile of the state as a top
tourist destination in the world.
Describing cleanliness, security
and hospitality as the three
major ingredients of a successful
tourism model, Dr Sharma says
the country needs to propagate
its culture and heritage around
the world through tourism.

He says, “Kerala has got
a lot of potential in form of
greenery and heritage. | prom-
ise that the state will receive all
kinds of help from the Ministry
and the Government of India to
promote itself.”

AP Anilkumar
Tourism Minister, Kerala

Oommen Chandy, Chief
Minister, Kerala, addressed the
launch ceremony of ‘Visit Kerala’
through a video message. He
said that visitors to Kerala during
2015-16 would find the state’s
destinations more attractive and
full of surprises.

Dr Lalit K Panwar,
Union Tourism Secretary, Govt
of India, who was also present
at the event, says that creativity
and imagination by the state
tourism department have sus-
tained the visitor’s interest in
Kerala over the years.

“Ayurveda and backwa-
ters would be incorporated in
Central Government's global

tourism promotion campaign,
Dr Panwar says, adding that
Kerala has become as a “role
model” for other states in pro-
moting tourism through its mul-
tidimensional programmes.

A P Anilkumar, Tourism
Minister, Kerala, says, “Starting
this Vishu (Kerala New Year),
on April 15, up to the next
Vishu in 2016, every visitor to
Kerala will experience the state
like never before. Every visitor
will take home memories that
will last a lifetime.”

Anilkumar says that this
year the ‘Visit Kerala’ campaign
has been launched to give spe-
cial packages to tourists travel-
ling to the state. He says, “We
are in talks with airlines that will
provide special discounted fares
to the state to aftract more visi-
tors” He informs that only
25,000 foreign tourists arrived
in Kerala when the Kerala
tourism campaign was started
20 years ago. But recently 9 lakh
35 thousand foreign tourists was
declared to have visited
the state with the number of
domestic tourists touching
Over one crore.

Connecting smaller cities

» Contd. from page 3

er-known products for the
period from March-August to
make India a 365-day desti-
nation. We are also sensitive
towards the issue of safety.
We realise that unless we
have a one-to-one connect
with buyers we will not arrive
on the international scene.
We are also initiating online
training programmes with
tour operators whom we feel
are the most important
aspect of contributing to the
growth of the tourism sector.
As soon as guests arrive at
the airport, we are also giving
a booklet which will have all
the tips for happy travelling;
this is an add-on feature to
the welcome card.

What are the new

destinations that
the Ministry will be pro-
moting?

We now have two great
flagship programmes —
‘Swadesh Darshan’ and
‘PRASAD’ through which we
are showcasing new themes.
Under ‘PRASAD’ we rejuve-
nate and augment the infra-
structure facilities in pilgrim-
age places, starting from the
sites like Tirupati and under
this we will ensure that
tourists have seamless expe-

rience in visiting the
deities. To begin with, we are
taking 12 cities where we are
dovetailing our funds with
‘HRIDAY’; we are now in the
process of engaging consult-
ants, who can be internation-
al or domestic consultants.
The pilgrimage sites include
Kamakhya, Varanasi,
Amritsar and Amravati. The
whole concept of developing
a tourist destination should
be holistic and we need glob-
al standards of infrastructure.
Through ‘Swadesh Darshan’
we are introducing new des-
tinations and have themes
like Desert Circuit, Himalayan
Circuit, Buddhist Circuit,
Krishna Circuit, North East
Circuit and Coastal Circuit.

How effective are

roadshows in pro-
moting a destination?

Roadshows are one of
the most effective ways of
showcasing or marketing your
country, where we have
closed-door meetings with
people of the region and we
get to gain as these meetings
help us understand what are
the needs of the travellers.

What prompted the
change in name

OneStopTravel Shop...

cLover

TRAVEL & TOURISM LLC

from eVisa to eTourist
Visa?

Earlier the name was
Tourist Visa-on-Arrival enabled
with ETA. There was a slight
confusion, as earlier we had 12
countries getting VoA and later
when they switched over to the
online system there were some
tourists who thought they could
just board the flight and get a
Visa-on-Arrival at the airport.
We noticed that there was
some discomfort because of
this notion so the Ministry of
Home Affairs took a prompt call
as the whole idea of eTourist
Visa is to provide cent per cent
comfort to tourists.

Top of Mind

& Soon, MoT will ensure
air connectivity in Tier-2
and Tier-3 cities

s Need to double up the
figures for FTA arrivals
by the close of
2016-2017

¥ Promote lesser-known
products for the period
(March-August) to
make India a 365-day
destination
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Now, 15 reasons to visit Dubai

With new tour packages being introduced online for the India market, Lama Tours hopes to welcome more Indians
to the UAE. Kulwant Singh, CEO and Managing Director, Lama Group, tells TRAUTALE about India being one of the

most lucrative markets for the UAE and expects the Indian arrivals to grow year on year.

*SAMAPTI Das

Lama Tours recently held their
annual roadshow in four cities
and the first one started in Delhi on
the April 6, 2015, at Le Meridien,
New Delhi. This also happened to be
the 13TH year that the group came
to India. The event witnessed the
presence of big and popular faces
from the travel industry both from
India as well as the UAE. Kulwant

¢6India is very important for us as
the trend of Indian travellers are
changing to a three nights to four or
five-night stay with a combination of

Dubai and Abu Dhabi. 99

Kulwant Singh
CEO and Managing Director
Lama Group

nights to four or five-night stay with
a combination of Dubai and Abu
Dhabi. Hence, it is becoming more
and more important for us to target
this market””

This year Lama Tours is plan-
ning to introduce new products and
tour packages online so that there
will be inventory available and people
will be able to book online packages
with live inventory on its system.
Besides that, many other combos will

be launched which will be called
‘Fifteen reasons to visit Dubai in
2015. Singh explains, “The whole
roadshow is themed around 2015
and fifteen most important reasons
to visit Dubai. In that we are going to
have 15 most exclusive packages
which had not been in the market
ever. India market and the travel
trade will witness these 15 exclusive
packages and will be able to book
from Lama Tours in the next couple
of months.”

Singh, CEO and Managing
Director, Lama Group, says,
“The roadshow is basically
focused on outbound busi-
ness out of India to the UAE
and we have got about 20 co-
participants with us who are
representing various kinds of
products from the UAE such
as excursions, lavish hotels,
budget hotels that the Indian
customers would always like
to look forward to.”

Talking about the Indian
market, Singh added that
India is the most lucrative
market for them and the pas-
sion for the Indian travellers
continues. According to him,
the highest number of visitors
from India visited the UAE last
year. Singh says, “This year,
in the first quarter, we record-
ed nearly 22 to 23 per cent
growth over last year and we
hope that this continues even
in the second and third quar-
ter. India is very important for
us as the trend of Indian trav-
ellers are changing to a three

FHRAI
Convention

in Bhubaneswar
in Sept 2015

B The Golden Jubilee
Convention of Federation
of Hotel & Restaurant
Associations of India (FHRAI)
will be held in Bhubaneswar
between September 25 and
27. MayFair Lagoon Hotel
Bhubaneswar will be the
venue for the annual conven-

tion. The theme of the Golden
Jubilee Convention will be
‘Atithi Devo Bhava'.
Government of Orissa will be
supporting the convention.
Being the golden jubilee con-
vention, the Federation is
expecting around 1,200 dele-
gates for the convention.

In several global destinations, we show the
room names exactly as the hotels call it. When
you book a hotel with roomsXML, you don't
have to do any guesswork. Your customers
would know what to expect, exactly.

The chartillustrates:

Destination Hotel name

Room names as per hotel and roomsXML

How other systems show it

Singapore Marina Bay Sands Orchid Garden View Suite Suite

Kuala Lumpur  Sunway Resort Hotel & Spa  Premier Room Standard Room

Bangkok Baiyoke Sky Deluxe Space Zone Room Deluxe Room

Hong Kong Harbour Grand Kowloon Harbour Club Court View Room Club Room

Dubai Atlantis The Palm Deluxe Room with Palm Beach View Beach View Room

Rome De La Ville Intercontinental  Executive Room with Balcony & Garden View  Executive Room with View
Paris Hyatt Regency Paris Etoile  Deluxe Room with Eiffel Tower View Deluxe View Room
London Cumberland Jimi Hendrix Suite Suite

New York Waldorf Astoria Superior Guest Room Guest Room

Las Vegas Caesars Palace Forum Tower Deluxe King Room Deluxe Room

Los Angeles Loews Hollywood Hotel Hollywood Sign View Room Hollywood Room

Hawaii Hilton Hawaiian Village Rainbow Tower Ocean Front Corner Room Corner Room

Room names for over 3,900 most popular hotels
around the world have been correctly matched.
Hundreds more are added to the count every
week.

roomsXML - a confusion free experience.

15 026/quiksel.com

Email: sales@roomsxml.com | Phone: +91 20 6500 4942 rooms

.com
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Odisha gets ready for 5 million tourists

With the Nabakalebar festival scheduled to be held in July this year at Puri, Odisha strengthens its infrastructure
to welcome tourists in large numbers. Along with the domestic market, the state is also looking at increasing
foreign tourist arrivals.

*TT BUREAU

disha has always been a
preferred tourist spot for
domestic visitors. “In 2013 we
welcomed 9.8 million domestic
tourists whereas in 2014 the

IAS,  Commissioner-cum-
Secretary, Department of
Tourism & Culture,
Government of Odisha. While
the international tourists also
grew by over 10 per cent,
Odisha tourism is making

66 Keeping the international tourism
standard in mind, Odisha is

developing the critical

tourism infrastructure

the tourist places as well as

focusing on safe and

honorable tourism. 99

Dr Arabinda K Padhee

IAS, Commissioner-cum-Secretary

Department of Tourism & Culture,
Government of Odisha

footfall increased to 10.08 mil-
lion. In the same years foreign
tourists were 65,000-67,000 in
2013 and 77, 000 in 2014,
says Dr. Arabinda K Padhee,

Travel Agents

Fleetincludes:

Anew BUSINESS
Opportunity for

Freedom |

For any further information, please contact

in all

efforts to tap into a larger mar-
ket share of foreign visitors.

“Keeping the internation-
al tourism standard in mind,

Odisha is developing the criti-
cal tourism infrastructure in all
the tourist places as well as
focusing on safe and honor-
able tourism,” adds Padhee.

This year is special for
the state with the Nabakalebar
festival being held this year.
“Nabakalebar is the periodical
renewal of the wooden images
of Lord, Jagannath,
Bhalabhadara, Subhadra and
Sudarshanat the Puri temple.
2015 is the fortunate year,
where Nabakalebar is going to
take place. This year the Puri
Rath Yatra will be renamed as
the Nabakalebar Rath Yatra
and is going to be special for
devotees from across the
world. Seeing the new avatar
of Lords is in itself a great thing
and this festival falls every 12
to 19 years based on Hindu
calendar,” explains Padhee.

Odisha’s popular
Rathyatra is held in June-July
each year and it draws around
3-4 million tourists in a span of
10 -12 days. This year the num-

bers are expected to be even
higher, with @ minimum around
5 million tourists. The tourism
department has undertaken
several projects to attract more
pilgrims and tourists during the
mega festival; this includes the
construction of toilet complex-
es and wayside amenities. An
interpretation centre and a craft
complex are also being built.

Beyond religious tourism,
Odisha has a lot more to offer.
From biosphere reserves and
ecotourism spots to natural

Book Europcar for your clients and get
exciting commissions & special nettrates®.

sanctuaries and a 480-km
long coastline, along with
UNESCO heritage monu-
ments, Odisha has something
for everyone. The art and archi-
tecture can be dated back to
the Kalinga war, recreating an
important turn of events in
India’s history.

Odisha has been a pio-
neer state to introduce tourist
police for the safety of tourist
and encourage more numbers.
At present the tourist police are
stationed in eight popular

Europcar is one of the world's largest self drive car rental companies offering self drive cars in over 150 countries covering Europe,

Africa, Middle East, Canada, North America, Mexico, Caribbean, Asia Pacific, Australia & New Zealand.

The Europcar Advantage
Mew cars with an average age of less than & months | | 24 hour roadside assistance | Insurance against theft | Insurance for the car, passengers and third party | Pick up &
drop facility available at Airports, Railway Stations and Regional Centers

Flexibility |

Convenience |

Toyota, BMW Mini, Ford, Hyundai-KIA, Daimler, PSA, Renault Nissan, Audi, SEAT, Skoda, Volkswagen, Fiat Group (Incl. IWECD) & Opel Vauxhall

Value

Personal

tourist attractions with regular
police patrolling.

A drawback in promoting
the state internationally is that
Odisha has no international air
connectivity. “‘We have been urg-
ing the Centre to facilitate inter-
national air connectivity to
Bhubaneswar in order to
boost tourism sector. Although
Bhubaneswar was declared an
International airport in 2013,
international flights are yet to be
facilitated from the airport,” high-
lights Padhee.

Along with additions to its
infrastructure, the state tourism
has also gone for a brand image
makeover and is becoming
more and more active on
social media. Padhee men-
tions,“ We are focussing on the
European market and the
Buddhist circuit, internationally”.

Odisha is also all geared
to welcome a large number of
hoteliers and host FHRAI's
golden jubilee convention in
Bhubaneswar, this year. *r

Ms. Sweta Sinha: 09811283916 LN

Mr. Sanjay Ranawat: 09999998571 "iﬁ' t( uropcar

Visit : www.stictravel.com/europcar | Email:europcar@sticgroup.com TRAVEL \ mioving yourway
GROUP .

Travel agents can easily make online bookings through B2B portal www.clickdwheels.com
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Back to home turf: GITB 2015

Vasundhara Raje, Chief Minister (CM) of Rajasthan, inaugurated the seventh edition of the Great

Indian Travel Bazaar (GITB), a BZB inbound travel exhibition, on April 19. GITB

2015 was organised from April 19-21 by the Federation I l I e h I | 141
of Indian Chambers of Commerce h e 11

tlndlan Travel Baza

association with the
ITIES FOR THE GLO TOURIS

ATERNITYH!

Ministry of Tourism (MoT),
Government of India, and |
the Department of
Tourism, Government of
Rajasthan. Till date, GITB
has hosted 1,817 foreign
tour operators and cov-
ered 50 countries.

SAEGVA x|

HOTI & RESORT

Contd. on page 18 »
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Luxury family travel on the rise

Special ATM 2015 seminar sessions will evaluate impact and value of the local and
global family travel market as 25 per cent of MENA residents opt for luxury
accommodation and 20 per cent choose to fly first or business for leisure.

*TT BUREAU

he number of wealthy fam-

ilies making travel a high-
spend priority is on the rise,
and this will be a major focus
of the Arabian Travel Market
(ATM) 2015 seminar series as
the region’s inbound and out-
bound travel professionals
look to capitalise on this
niche market opportunity.
According to the latest YouGov
report, the top three luxury hol-
iday destinations for the Middle
East and North Africa (MENA)
residents are the UAE (14 per
cent), Italy (10 per cent)
and Turkey (five per cent). Top-
end hotels look set to profit
from this trend with over a third
of MENA residents usually
staying in luxury hotels when
traveling for leisure.

Looking at a region-wide
breakdown, around one-quarter
of GCC residents (27 per cent)
and Levant residents
(23 per cent) stay in luxury
hotels compared to 17 per cent
of North African residents.

With the best products and services for global travellers all in one place,
it’s easy to see why dnata is Dubai's leading Destination Manadement Company.

66 This trend for luxury family travel offers
opportunities for tour operators
to create tailor-made packages
that take into account not only
~ family needs, but also the cul-
tural considerations unique to
the MENA region. 99

Nadege Noblet

Exhibition Manager, Arabian Travel Market

Meanwhile, in terms of specific
countries, one-third of Bahrain
residents (34 per cent) usually
stay in luxury hotels — the high-
est percentage in the entire
MENA region.

“This trend for luxury fam-
ily travel offers opportunities for
tour operators to create tailor-
made packages that take into
account not only family needs,
but also the cultural consider-
ations unique to the MENA
region, and this opens up
tremendous marketing oppor-
tunities. Luxury, and family lux-
ury travel in particular, is a

Our other options include:

5, wilh marhaba services

oliday, with visa services
Jth exclusive rates and best prices

trend to watch, and one that
will be covered extensively at
this year's show,” says Nadege
Noblet, Exhibition Manager,
Arabian Travel Market.

“Over half of MENA resi-
dents arrange all aspects of
family travel themselves, yet 72
per cent of MENA residents
would book an all-inclusive lux-
ury package if they were avail-
able. This is a phenomenon
that has not as yet manifested
itself in the GCC, apart from
the Rixos Bab Al Bahr in Ras
Al Khaimah; although it has
long been a cost-friendly family

i I one place, Dubal bedins with dnata.

option in Egypt’s key coastal
destinations,” she adds.

Two ILTM@ATM seminar
sessions will look at various
aspects of luxury travel: “Biting
into Gourmet Travel” and
“Luxury  Family  Travel”.
Moderated by Destinations of
the World News and featuring
a panel of luxury travel special-
ists, the Luxury Family Travel
seminar will take place on May
6 at the Visa sponsored
Seminar Theatre. Here they will
pinpoint some of the key trends
of today’s affluent families. The
panel discussion will wrap with
an evaluation of the impact
and value of the local and
global family travel market
within the overarching domes-
tic and international luxury
tourism industries.

Leaning On Luxury

¥ 72 per cent of MENA res-
idents would book an all-
inclusive luxury package
if they were available

MNolda

Sanjay Datta is
Skal Delhi President

B The New Committee for
Skal International Delhi for
2015-17 has taken over from
April 18. The newly elected
committee has Sanjay
Datta as President, Sunil
Ghadiok as Vice President,
Greesh Bindra as
Secretary and Ranjit Vig as
Treasurer. The other mem-
bers of the Executive
Committee include Sanjiv
Tyagi, Kamal Hingorani,

Rajat Kumar, Ankush
Nijhawan and Homa
Mistry.

"The new team shall
strive hard to continue the
legacy and our endeavour
will be to ensure maximum
participation by all members.
Skal is for business amongst
friends and we shall give
members opportunities for
business through this
platform," Datta said.

According to Ghadiok,
the club is maintaining sec-
ond position amongst all
Skal world clubs and it will
strive to be Number One.

Know?

US$ 19.7bn earned from tourists

According to UNTWQ'’s recent report on
International Tourism Receipts in 2014, India
earned USD 19.7 billion on expenditure by visi-
tors to the destination and ranks 15" in the world,

up from 16 in 2013.

24-hour call centre number: <91

Corporate Office : Windsor IT Fark, Leve

ndia

A-1 Sector-125,

and Gurdacn
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Sti Lanka’s Perfect Moments

Denise Lanz, GM, Sita World Travel Lanka, says that according to
the Sri Lankan Tourism Development Authority, the arrivals from
India have increased 21% already for the first two months of 2015.

iPEDEN DoMA BHUTIA

What is your percep-

tion of the Sri
Lankan market?

Sri Lanka has a lot of
potential for tourism and the
businesses are ready to invest.
International hotel chains are
coming up with their properties
in the very near future. | also
see a good increase in num-
bers of small boutique hotels
and homestays. But of course,
there are still a lot of things
which need to be improved,
like the quality of the roads in
certain areas, the highway
construction to the north
and a solution for the traffic
in Colombo.

Denise Lanz
GM
Sita World Travel Lanka

How do Indians

respond to the Sri
Lankan market?

Indians respond very
positively to Sri Lanka as a
travel destination. According to
the Sri Lankan Tourism
Development Authority, the
arrivals from India have
increased 21 per cent
already for the first two months
of 2015 against 2014. This
is very promising as the
increase of all other nationali-
ties is at 12 per cent.

What are the most

The Wonder of Asia has a
lot to offer. There is so
much to explore in Sri
Lanka; the heritage sites in
Sigiriya, Polonnaruwa and
Anuradhapuram, Kandy with the
Temple of Tooth (very popular in
August  during  Perehara
Festival), Scenic Hill Country
and the tea plantations around
Nuwara Eliya, Wildlife at Yala
National Park and then of
course, the beaches.

What are your mar-
keting strategies for
2015?

We opened the Sita office
in February 2015. Sita aims for
the best quality products and
services, high customer and
employee satisfaction combined
with healthy growth and sustain-
able profitability.

What is

Usp?

Sita focuses on unique
experiences and impressions
of a particular intensity and
profundity ~ which  create

your

As one of its biggest sellers of rooms in Hong Kong, Akquasun has
pushed sales of Regal Group of Hotels in the last financial year to
propel it ahead of the game.

4TT BUREAU

kquasun Hong Kong, one

of the leading inbound
companies in Hong Kong, has
sold a record number of room
nights for the Regal Group of
Hotels Hong Kong in the last
financial year of 2013-2014
becoming one of their top pro-
ducers for the year.

Spearheaded by Vien,
Akquasun Hong Kong caters to
three different market segments
namely leisure, group series
and MICE. BA Rahim, Group
Director and CEOQ, Akquasun,
says, “Akquasun Hong Kong
has been seeing tremendous
growth every year and today
stands as one of the
leading inbound companies
handling the Indian market.
It is popular for its services,
rates and flexibility that it
offers clients.”

Regal Group of Hotels
has a local GSA office in India
represented by Iris Reps and
is headed by Alefiya Singh.

she adds, “Regal Group has
seen a growth of about 20 per
cent over last year and we are
very happy about it”

Regal Hotels International
offers travellers extraordinary
services and luxury amenities.
With a portfolio consisting of over

BA Rahim

Group Director and CEO

Akquasun
|

9,300 rooms and more than 100
restaurants and bars, Regal is
one of the largest hotel operators
in Hong Kong with an expanding
presence in mainland China —

Regal Airport Hotel and
Regal Hong Kong are a
known five-star brand for
the elite and corporate
travellers. In its endeavor to
cater to each strata Regal has
introduced | CLUB hotels in
Hong Kong which has been
awarded as one of the trendi-

Alefiya Singh

Director

IRIS Reps India
|

est and green boutique situ-
ated close to the business
center, thereby fitting the
bill for business travelers
and the vyouth segment

popular  destina-  “Perfect Moments” for our | Revealing the kind of growth ~ Shanghai, Chengdu, Xian,  and clients wishing to stay on
tions in Sri Lanka? guests and clients. ¥ the hotel group has witnessed, ~ Denzhou, and Foshan. the island. ¥
A
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BIN ALI TOURISM L.L.C

Established in the United Arab Emirates in 2011, Bin Ali Tourism LLC has been in the

o forefront of promoting MICE and Leisure tourism in the UAE having catered to over
i i l " Ll 93,768 satisfied tourists by providing the best value-for-money holidays.
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Ground Handling Services
Meetings, Incentives, Leisure Groups
Conferences & Exhibitions
Visa arrangements
Tours and Excursions
Helicopter Charters
VIP Tailor Made Programs

< Leisure Groups
Hotel Reservation
Luxury Yacht
Limousine Rentals

We Y Incomparable
Speak Service
15+ Languages excellence

To speak to our Central Reservations Team, call : +971 555 052 152
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Accor hoosts French connection with Incia

As India continues to be a key market for growth for the French hotel operator Accor, Jean Michel Cassé, Senior Vice
President, Operations-Accor, India talks about its commitment to growing the Indian market in the long-term with plans
to strengthen the presence across the Tier 1, 2 and 3 cities with Novotel and ibis brands.

*MEGHA PauL

What are your expansion
plans in 2015?

India continues to be a key market
for Accor with strong demands across
the leisure and corporate travellers. It is
one of the world’s most dynamic
economies offering prospective hotel
developments. Accor is uniquely placed
as the only international hotel chain in
India with brands that span across lux-
ury (Sofitel), upscale (Pullman), leisure
(Grand Mercure), business (Novotel) to
economy (ibis) brands. At Accor India,
we currently have a network of 31
hotels and three convention centres in
India and we are looking to open 11
new hotels alongside the Jaipur
Exhibition and Convention
Centre (JECC) — South Asia’s largest
integrated exhibition and convention
centre. By the end of 2015, we will have
42 hotels ranging from upscale, leisure
and business to economy across key
cities in  Bengaluru, Chennai,
Hyderabad, Lavasa, New Delhi, Goa,
Kochi and Nashik.

What do you think about
the domestic and inbound
tourism potential in India?

66 Close to 70 per cent of our existing
network is in the Tier 1 cities and with
an advent of better locations emerg-
ing from Tier 2 and 3 cities, we are
now actively looking for develop-
ment opportunities in the second

generation cities with the

Novotel and ibis brands. 99

Jean Michel Cassé
Senior Vice President
Operations-Accor, Indlia

India is the second-fastest
growing market and one of the key
initiatives that we have taken is to
expand our footprint in the country.
Accor is committed to growing the
Indian market in the long-term with
our plan to strengthen our presence
across the Tier 1, 2 and 3 cities.
Close to 70 per cent of our existing
network is in the Tier 1 cities and with
an advent of better locations emerg-
ing from Tier 2 and 3 cities, we are
now actively looking for development
opportunities in the second genera-

tion cities with the Novotel and ibis
brands. India is a dynamic and grow-
ing destination and initiatives such as
the recently announced eTourist Visa
policy, structural plans for airport
developments and the boosting of
regional connectivity will drive
inbound tourism.

What are the different

destinations at which
you receive maximum traffic
during different times of
the year?

Mid-market and economy
hotels form a large percentage of the
total inventory, accounting for nearly
half of the number of hotel rooms in
the country. Accor is expanding rap-
idly in this segment with the Novotel
and ibis brands. Increased domestic
travel in leisure market opened up
new opportunities for development in
cities such as Ahmedabad, Jaipur,
Goa and Vishakhapatnam. The key
growth driver for India’s hospitality
industry is based on the study done
for demand of over a billion domestic
traveller markets.

What would you say is the
USP of your group?

In India, our hotels welcome a
large number of domestic travellers,
which further strengthens the brand
promises. Accor hotels sitin three seg-
ments from budget to luxury which are
constantly reinventing our concept to
satisfy the needs of business and
leisure customers around the globe. We
have a unique brand portfolio from lux-
ury to economy in which the group con-
tinues to leverage for growth penetration
into the India market. Localisation is
another important strategy. Consistent
with Accor’s promise of “Born in France,

Made in India”for all its brands, we have
added “Spice It’ as the signature restau-
rant across all ibis hotels in India to cater
to the local market. “Spice It” at ibis
offers affordable and quality F&B
options. It has a unique 8-hour all-day-
dining breakfast concept starting from
4am. Given the importance of the MICE
segment, ibis also offers meeting rooms
and facilities for business and corporate
travellers, which is uncommon in the
economy hotel segment. Another
added feature which sets the ibis brand
apart from all other hotels in the econ-
omy segment is the fitness facility offer-
ings for its guests.

New at Accor

" By the end of 2015, Accor
plans to have 42 hotels
ranging from upscale, leisure
and business to economy
across key Indian cities

¥ ‘Spice It' at bis offers
affordable and quality
F&B options

= FLORIDA,

BEST OF USA -

EASLCOAST, WESI
HAWAILI;

COAST,

ALASKA

PAS VEGAS,.LOS ANGELES, & MORI

o

-o3B mmmummnﬂ_ﬂi Best of Hawali 09 nights / 10 days
{Hmd[lammml{alm — _

MINAR TRAVELS (INDIA) PVT. LTD.

29 Regal Bullding Parliament 5treet Connaught Place New Delhi 110001 India
T: +#91-11-43368700 Fax: +91-11-23368713
E: mall@minartravels.com  W: www.minartravels.net

23=- PNIA @

Visit Us: minarholidays.com

Call Us : +91-9810335828

*Terms & Conditions : Tour price is per person on twin sharing basis.. Valid for travel until 307 Sept 2015.
Prevailing rate on the day of payment applicable. All services are subject to availability of hotels and air seats at
the time of booking. Subject to RBI/GOI approval and current rules. These offers are subject to change / review

Dur Pm-duct Portfolio :- lnternauunali |n" DDI‘HESTI( H'D|Id31,l' Packages | Air Tickets | Hotel Bookings | Cruise Packages | Corporate Mice Tours | Rail Europe |Visa Assistance | Travel Insurance.

any time at the sale discretion of the management.

site= (@ % A 3 AlLL®

U

= -1‘:
-~ _r'
e

Amazing South America

11 nmf 12:-3-

* Airfare & VISA charges extra




EXHIBITIONS

GPS 16 will be 5-city show

After a successful edition of Global Panorama Showcase in
Nagpur this February, Jagsons Travels is busy preparing for a
bigger show next year that will travel to four other cities.

ﬁHAZEL JAIN

agpur-based  Jagsons
Travels is setting the stage
for a bigger and better Global
Panorama Showcase (GPS)

He claims that GPS will
be the first show of the year,
which will travel to the four new
cities back-to-back only in
August 2016. He adds, “While
Nagpur will be open to every-

Harmandeep Singh Anand,
MD, Jagsons Travels and Hon
Secretary General, Travel Agents
Association of India (TAAI)

We have short-

have tentatively
planned
Ahmedabad in
west, Kolkata in
east, Trichyin
south and
Chandigarh

in north

listed the cities and

Madhu Saliankar
Director
EntReps Solutions

Suppliers will
have the option
to participate in
minimum two
cities and we
will price it
accordingly
with price
combinations

next year. Starting from just
one city, GPS 2016 will touch
five cities in total in order to
cover all regions of India.

Harmandeep Singh
Anand, MD, Jagsons Travels
and Hon Secretary General,
Travel Agents Association of
India (TAAI), reveals more. “We
have short-listed the cities and
have tentatively planned
Ahmedabad in west, Kolkata in
east, Trichy in south and
Chandigarh in north. The show
will start from Nagpur on
January 8, 2016 and will be a
three-day show — two days of
trade and the last day for B2C.
The other cities will be for two
days and only focus on the
trade,” he says.

one in the trade, the other cities
will be by invitation only. Of the
exhibitors in Nagpur, 30 per

(L-R): Harmandeep Singh Anand, MD and Rishiraj Singh Anand, Joint MD,
Jagsons Travels at GPS Nagpur 2015

cent of them will be from the
city.” GPS will also be hosting
international buyers this year

Learnings from last year

After considering the takeaways from this year's show, Jagsons
has tweaked the format. “We will not mix product presentations with
the B2B sessions. In case anyone wants to do a presentation we will
organise it before or after the event and invite agents from the local
market but not do it simultaneously. We can even do it over cocktails
and dinner. The smaller markets are not day markets; they start 11am
and they don’t mind going till late,” Saliankar reveals.

One challenge in smaller cities for exhibitors, she recalls, is that
when buyers see a DMC or a tourism board or even a foreigner, they
are intimated and hesistate to approach them. “They just walk by il
someone breaks the ice,” she says. Speaking about this year's popular
products, she says that Maldives and Mauritius have been very pop-
ular in these markets and so is Star Cruises.

from countries that have good
connectivity to Nagpur on Air
Arabia like Turkey and Russia.

Madhu Saliankar,
Director, EntReps Solutions,
says that the focus is only to
reach Tier Il and Tier Ill cities.
“They are the feeder markets
to bigger cities. For north it is
Chandigarh, Amritsar and
Jalandhar. In the west,
Mumbai is the gateway even
though Gujarat contributes a
large chunk of numbers. So
we need to concentrate on
these feeder markets,” she
says. The main idea behind a
travelling show, Saliankar
says, is to increase aware-
ness about tourism products
among the trade in smaller
markets and get them in con-
tact with the right people.
“Their product knowledge is
limited and they rely heavily
on someone else’s experi-
ence to sell to their clients. A
travel agent sitting in Jhalna,
Rajkot or Mehsana does not
have too much exposure and
access to information, the
DMCs or the tourism boards.
We want to bridge this gap
and bring the information and
contacts to them on their
home turf,” she adds.

Taking the show to multiple
cities will ensure participation
from surrounding regions as well.
“Ahmedabad will be the host city
so that we can get agents even

from nearby cities like Mt Abu
and Udaipur up to Jaipur thereby
covering parts of Rajasthan
as well. For the east, we can
bring in agents from cash-rich
Bhubaneshwar,  Guwahati,
Darjeeling and parts of the North
East as well,” she says.

EntReps will start with
about 40 suppliers since this is
the first time it will be taking the
show to four cities. “They will
have the option to participate in
minimum two cities and we will
price it accordingly with price
combinations,” Saliankar adds.
There will be a post-event tour
to Pench and other local sites
again after Nagpur for all host-
ed outbound buyers.

SURPRISE YOUR
CUSTOMERS
WITH CLAY TELECOM’S

VOICE & DATA PLANS

) N

f‘ . 2

ATTENTION TRAVEL AND FOREX COMPANIES
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Sports Tourism fast coming into play

It launched a B2B portal only in February this year but it has already set its sights high. Fans On Stands partners
are looking to sign up more than 400 agents in the next few months by creating awareness about the rising
popularity of sports tourism among Indians.

ﬁHAZEL JAIN

n its sixth year of operations,
FansOnStands.com was a
purely B2C product until early
this year when it launched

\

FansOnStands Sports (FOSS)
Partners  exclusively  for
the travel trade in February 2015
at the Global Panorama
Showcase in Nagpur.

Speaking on why this
move, Arun Raghu, Director,
FOSS, says, “Retailing to cor-
porates and HNIs was our core

business but we used to get a
lot of agent queries as well.
Eventually, we decided to syn-
ergise with them. Agents are
good at what they do and we
are good at what we do and it

66 Retailing to corporates
and HNIs was our core
#~ ! business but we used to
- getalot of agent queries
as well. Eventually, we
decided to synergise

with them. 99

Arun Raghu
Director, FOSS

would be another revenue
channel for both”

The B2B platform —
FOSS Partners — gives the
registered agents complete
access to the ticket inventory
worldwide. Raghu explains, “We
decided to develop a platform
wherein the agents could get

access to everything without
going back and forth with us.
The portal is simple and very
easy to use. Every time we sign
up an agent, our team visits
them for training. We also have
regular workshops and are
working on incentive pro-
grammes for the owner as well
as the counter staff.” The portal
has a payment gateway for
which FOSS sends an automat-
ed link against the invoice for the
fulfillment. It has all three
options: cheque, RTGS and
card payment.

Outlining geographical
potential points, Raghu ear-
marks Tier 2 cities as having big
chunks of prospective cus-
tomers. “Unfortunately, only a
small percentage of this is
aware of such products. We
will now be focusing on
creating awareness in places
like Nagpur, Chandigarh,
Kolhapur, Coimbatore, Kochi,
Ahmedabad, Baroda and Surat.
We will close this gap and get
closer to the customers through
our agent partners,” he says.

Explaining their plans for
this year, Afraaz Masters,
Senior Project Manager of
FOSS, says, “Over the past
couple of months of launching
FOSS Partners, we have taken

the time to understand the
feedback we get from our part-
ners and we're working on a
new release that would incor-
porate a number of features
that would help the travel
agents communicate details of
events to their customers and
allow them to be able to pack-
age these events better.”

The company is currently
focusing on making the Indian
travel industry sit up and take
note of how sports tourism
could be a serious contributor
to the outbound tourism market

66 Over the past couple of
% months of launching

salm. FOSS Partners, we
have taken the time to
understand the feedback
we get from our partners.99

Afraaz Masters
Senior Project Manager
Fans On Stands

if pushed appropriately. “We
firmly believe that FOSS
Partners is the perfect tool to do
that. We are looking to sign up
over 400 agents across metros
over the next few months,’
Masters reveals.

The popularity of sports
tourism is evident by the num-

bers it did for the ICC World
Cup.  Without divulging
numbers though, he says,
“Our strategy for the World
Cup was to focus largely on
selling hospitality tickets to our
network of corporate cus-
tomers and servicing any
incoming queries through our
B2B platform.”

What's next? “We are
completely  focusing  on
Singapore F1, BNP Paribas
WTA Finals in Singapore fol-
lowed by the UEFA EURO
2016. The commission on the
Grand Prix tickets will be
between seven to 15 per cent,’
Masters adds.

FOSS benefits

¥ Zero investments by
agent

¥ High commissions — of
five per cent or more of
ticket value

Room Booked upto USD 50000 in 3 months

Get 3 Nights Stay in pattaya with

Flight Tickets & 4 Star Accommodation

Room Booked upto USD 30000 in 3 months

Get a Free Samsung Tab

Room Booked upto USD 15000 in 3 months

E-Vouchers of T 8000/- from Flipkart or Amazon

Design Pursdit’ Apr 15

Hotel sxpertz

Be an Expert... Be Hotel Expertz!ll!
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MICE & leisure get together

In a freewheeling interview with TRAUTALK, T P Sreejith, General
Manager, DoubleTree by Hilton Agra, speaks about the evolution of
the Agra hospitality segment and what new does the hotel launched
in December last year bring to the table.

*MEGHA PauL

Upscale positioning
The trendy upscale
DoubleTree by Hilton Agra is
set in the heart of the city and
is minutes away from the Taj
Mahal and is among the few
hotels offering view of the mag-
nificent mausoleum. It is also
near the popular attractions
and shopping districts, includ-
ing the Agra Fort, Akbar's
Tomb, Jama Masjid, Ram
Baghand Kinari Bazaar. Thus,
DoubleTree by Hilton has an
exceptional location. Guests
driving from Delhi can easily
access the hotel from

the Delhi-Agra  Yamuna
Expressway. Moreover, com-
plemented by the DoubleTree
by Hilton brand’s signature
offerings, we have become one
of the most sought-after
upscale hotels in the city.

Cashing in on MICE

Our hotel has extensive
conference and event facilities
that include a 3,840-square-
foot Grand Ballroom which can
accommodate up to 425 peo-
ple. Itis connected to an open-

TP Sreejith
General Manager
DoubleTree by Hilton Agra

air area; a 1,820-square-foot
Coronation Room divisible into
three that accommodates up
to 200; Concourse, a multi-

function hall, for up to 75
people; two boardrooms and a
24-hour business centre. This
is complemented by state-of-
the-art audio visual facilities
and inspired catering services,
providing an ideal setting for
exclusive business events,
social gatherings and grand
weddings.

Leisure: The mainstay
Agra is one of the most

sought-after tourist destina-

tions in India. It has become

the next big destination for
conferences, meetings, social
events and grand destination
weddings. The improved con-
nectivity of the city with the
country’s capital, New Delhi,
with the Expressway has
eased its accessibility for
short vacations and MICE
business. However, leisure
continues to be the main
demand source, unaffected in
volume by the day-return
possibility, via the
Expressway. The focussed
promotion on heritage arc
additionally promises to bring
in footfalls domestically and
internationally.

Best of Both

¥ DoubleTree by Hitton
Agra is minutes away
from the Taj Mahal,
and other tourism
hotspsots are easily
accessible too

“ The hotel has extensive
conference and event
facilities boosting MICE

The Fern opens in Mundra, Gujarat

m The Fern Hotels & Resorts
has announced the opening of
The Fern Residency, Mundra
a mid-scale business hotel in
the Kutch district of Gujarat.
The hotel has 74 rooms, multi
cuisine restaurants, state-of-
the-art banquet hall and meet-
ing room. The Fern Residency
is the only branded chain of
hotel in the vicinity of Mundra
Port. The hotel is managed by
Concept Hospitality & is a unit
of Hotel Aarti International.

Mundra in Gujarat is one of the largest
private ports in India and is becoming a
hub for all the major exports and imports
from India. Gandhidham is located 55
km from Mundra and is easily accessible
from Kandla Port and Tuna port, which
is one of the biggest petrochemical activ-
ity centres in India. The hotel has air
connectivity through Bhuj Airport which
is 60 km away and well connected to all
major parts of Gujarat.

TI InFotech'
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A Comprehensive Destination
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HOTELS

Sayaji’s Effotel opens doors

Sayaji always claims to be standing out of the crowd due to
their tagline ‘Yours Truly. Vishal Kumar, Group Head Sales and
Marketing, Sayaji Group of Hotels, tells about the group’s future
plans and the USP of the properties.

iTT BUREAU

What are your

upcoming ventures
and momentum of
Sayaiji in the Indian hos-
pitality industry?

We have our properties
in five major Tier 2 cities in
India. We have recently
launched our business hotel
brand, Effotel, in Indore and we
have many projects in the
pipeline. Instead of increasing
the number of properties, we
believe in enhancing our brand
credibility. In cities like Indore,
Pune and Vadodara, where we
are operating for more than a
decade, we have become one
of the most preferred hotels.

What is the main

USP of the proper-
ties?

We are different amongst
others due to our tagline —
‘Yours Truly’. More than
being the hosts ourselves, we
try to make our guests
comfortable and feel like home.

Guest Centric

¥ Sayaji has been operat-
ing for more than a
decade in cities like
Indore and Pune and is
one of the most
preferred hotels

¥ The company is eyeing
growth in Tier 1 cities
like Amritsar, Delhi -
NCR, Manesar, Jaipur,
Bengaluru and
Hyderabad

66 We are different amongst

others due to our tagline -

‘Yours Truly’. More than being
the hosts ourselves, we try to
make our guests comfortable

and feel like home. %9

Vishal Kumar
Group Head Sales and Marketing
Sayaji Group of Hotels

We believe in ‘You’ centric hos-
pitality where guests’ comfort
is priority. We have a special
team to analyse every guest’s
suggestions. Great food is
Sayaji’s forte. Be it Awadhi,
Mughlai, grilled, continental,
oriental or region specific, our
food is ought to be unforget-
tably delicious.

When and where are

you planning to
open up new proper-
ties?

We are coming up in
Kolhapur and looking for fur-
ther expansion in cities like
Raipur, Ujjain and Vadodara.
We are doing major renova-
tions at all our existing proper-
ties. We are looking forward to
grow in Tier 1 cities like
Amritsar, Delhi - NCR,
Manesar, Jaipur, Bengaluru
and Hyderabad.

What are your

observations on the
performance of hotel
chains in the Indian hos-
pitality scenario?

In the last couple of
years, though hospitality indus-
try has experienced a slight

{

slowdown in growth, occupan-
cy levels have been steady.
The hotel chains had to slash
room rates. However, the
chains are putting in extra
efforts to attract different
sections of occupants by
enhancing quality services
and elaborate branding.
Many prestigious global hotel
chains are optimistically eyeing
India as it is the world’s second
fastest growing hospitality mar-
ket after China.

Do you think hotel

chains are a grow-
ing market in Tier 2 and
Tier 3 cities in India?

Certainly. Most of the Tier
2 and Tier 3 cities are emerg-
ing commercial centres in
their respective states and
are witnessing a growing
demand from the business
and corporate sector. These
cities are also witnessing the
formation of micro markets
with the emergence of budget,
mid-market and upscale
hotels. This is why the big play-
ers in this industry have
launched and are launching
their budget hotel brands in
these cities.

Zone by The Park unveiled in Jaipur

B The Park Hotels, pioneers of luxury bou-
tique hotels in India, launches the second
property of its Social Catalyst brand ‘Zone
by The Park’in Jaipur, Rajasthan. Unveiled
within three months of the first property
launch in Coimbatore, the brand will expand
to other cities such as Mahabalipuram,
Chennai and Raipur in 2015 itself.

The 47-room property is centrally locat-
ed at Madho Singh Road, Bani Park, easily
accessible from key points in the city. Drawing
from The Park’s design spirit, the concept
envisions an interactive series of buzzing
spaces using the best of contemporary
design, with creative and playful interiors, mul-
tifunctional spaces, great restaurants, bars
and vibrant nightlife. Creative elements such
as the cool Zone Auto, a Street Cart, a
Smoothie BAR and an outdoor terrace, are
among the few attractions of Bazaar. Playa by
Zone, a vibrantly hued poolside play area for
adults, serves quirky cocktails and delicious
small plates in a relaxed ambience.

The hotel will be the hub of social
interactivity and a preferred choice of stay
for contemporary, business, MICE and
leisure travelers.
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Xperience Bharat the Gox & Kings way

The Bharat Deko division of Cox & Kings believes that India has a lot to offer to travellers. Prompted by the idea, it has
launched Xperiential Holidays’ that will give tourists the opportunity to explore the unexplored side of India. Yusuf
Poonawala, Head - Bharat Deko, Cox & Kings, talks about the thought behind this product.

*TT BUREAU

What prompted C&K

to launch this unique
product?

We have observed that the new-
age traveller wants to try out new
experiences as they have visited the
usual tourist destinations. They also
make informed choices about the type
of accommodation and the cuisine
that they prefer. Seasoned travellers,
today, come to us with very specific
demands and they are very clear
about the kind of experience they
seek out of a particular holiday.
Regular tour packages may not be
able to match up to the expectations
of a discerning traveller.

Coinciding with the launch, we
have also released a coffee-table
book on Xperiential Holidays that
describes the different travel experi-
ences and the locations associated
with every experience.

What is the kind of

response you expect
from this?

More than just amenities and
comforts that go beyond the must-see

attractions, we aim to create timeless
experiences for travellers. Be it camp-
ing in the sand dunes of Jaisalmer, a
week-long rejuvenation at serene des-
tinations like Coorg and Vythiri or the
perfect setting for travellers to soak in
the local culture at Hemis Festival,
Khajuraho Dance Festival or Goa
Carnival, every experience is match-
less and worth cherishing. We are
very confident about the product and
we are already getting a lot of
enquiries for the same.

How do travel marts in

India help the travel
trade?

Travel marts, exhibitions, etc.
provide an opportunity to bring about
a face-to-face encounter with the
travel trade, corporate consumers,
the burgeoning middle and upper
middle class including the elite seg-
ment, with the requisite purchasing
power. These shows help airlines,
National Tourism Organisations,
hotels and resorts, transportation
companies and tour operators like
us to reach the target audience be it
the travel trade or the end consumer.
The top travel trade fairs have wit-
nessed an increase in participation

66 Adventure sports, spa and
wellness are becoming popular
with travellers. There is also
strong acceptance of weekend
trips, corporate team-building
trips, incentives, conferences
and annual conventions. 99

Yusuf Poonawala
Head - Bharat Deko
Cox & Kings

over the last few years and this
demonstrates the increasing popu-
larity of such events.

What domestic travel

trends do you see emerg-
ing this year?

The growth in the domestic
leisure sector has been phenomenal
over the last couple of years.
Boost in disposable incomes
amongst the emerging middle class,
increasing awareness of spending
quality time with family and friends,
shorter but more frequent breaks
such as over a long weekend are the

M@SAIC

Gilobal Cuisine Restaurant

emerging trends. One of the cata-
lysts has been increase in flight
connectivity between metros and
tourist gateways such as Kochi,

Delhi, Jaipur,
the North East.

Bengaluru and

We expect more customers
opting for Xperiential Holidays as this
is the new trend. Adventure sports,
spa and wellness are becoming
popular with travellers. There is
also strong acceptance of weekend
trips, corporate team-building
trips, incentives, conferences and
annual conventions.

Jammu & Kashmir, Uttar
Pradesh, Kerala, Rajasthan, North
East, Goa, Himachal, Bhutan,
Guijarat and Andaman are among the
top favourite destinations and will con-
tinue to enjoy adequate tourist footfall.
The Golden Triangle—Delhi, Agra
and Jaipur will maintain its
popularity this year too.

A glimpse

¥ Camping - Chamba Camp in
Thiksey, camping in
Rishikesh, sand dunes of
Jaisalmer

¥ Photography - in Paro
(Bhutan), Munnar (Kerala),
Pangog (Ladhakh),
Ajanta & Ellora

¥ Heritage - Khajuraho, Hampi,
Chail and Konark

¥ Rejuvenation - Hrishikesh,
Sattal, Coorg, Vythiri, Jaipur
and Ooty
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Nestled under a canopy of trees, the hotel is an oasis designed to provide guests with world-class
amenities and exceptional service. UWhile you are at the hotel, you can enjoy free high-speed
Internet access, heavenly beds, an outdoor swimming pool, on-site dining and banquet facilities, a
fitness studio, SPA and a business centre with private meeting rooms.
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INDIA'S LEADING VISA FACILITATION FIRM

India's leading Visa Facilitation Company with its flagship offices spread across India...
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Rail Europe, Inc and Rail Europe 4A merge

Rail Europe, Inc and Rail Europe 4A have now consolidated into one business unit— Rail Europe — that will be led by
Fabrice Morel. Rail Europe will continue to operate as the largest distributor of European Rail products in the Americas,

Middle East, Africa, Oceania and Asia.

ﬁTT BUREAU

ail Europe, Inc and

Rail Europe 4A have
announced their consolidation
into one business unit: Rail
Europe. Effective immediately,
Fabrice Morel, CEO, Rail
Europe, will lead the combined
organization. Rail Europe will
continue to operate as the
largest distributor of European
Rail products in the Americas,
Middle East, Africa, Oceania
and Asia.

Rail Europe offers an
extensive array of European
rail products, from rail passes
and train tickets, to reserva-

\ 66We are excited about this consolidation
as it will allow us to best serve our

tions, sightseeing tours and
travel packages. Rail Europe,
Inc is the largest distributor of

Wide choice

Choose from over 16000 hotels in
over 600 cities across India

European rail products in North
America and the one-stop
shop for travellers and travel
agents to plan and book
European rail travel by combin-
ing the maps, schedules and
fares for more than 50 different
train  companies  across
Europe. Rail Europe 4A is the
largest distributor of European
train tickets and rail passes in
Asia, Oceania, South America,
Africa and the Middle East.

Under one business unit,
Rail Europe, Inc and Rail

Best commissions & deals

Best in trade commissions. You can even sort
hotels by the commission earned on each

, partners and customers. With a global staff,
we will be available 24 hours a day, 7 days a
week, covering the Americas, Middle East,
Africa, Oceania, and Asia. %)

Fabrice Morel
CEO
Rail Europe

Europe 4A will continue to
exist as two legal entities,
with an ultimate goal to grow
the business faster as one con-
solidated organization. This
new approach will allow for a
more effective and efficient
business model, with the ability
to  maximize respective
strengths and is fully supported
by the shareholders of both
entities, the Swiss Federal
Railways (SBB) and VSC
Group, the distribution sub-
sidiary of the French National
Railways (SNCF).

Morel says, “We are
excited about this consolidation
as it will allow us to best serve
our partners and customers.
With a global staff, we will be
available 24 hours a day, 7
days a week, covering the
Americas, Middle East, Africa,
Oceania, and Asia.”

Both entities will continue
to offer the best service to their
customers, from facilitating the
preparation of the trip with use-
ful information and innovative
tools, to an unmatched level of
after-sales support. When
booking with Rail Europe, trav-
ellers are guaranteed to
receive service in their local
language and to pay for their
tickets/passes in local curren-
cy, and e-ticketing options help
to avoid long waiting times at
stations once in Europe.

Morel has more than 20
years of travel industry experi-
ence, including leadership
roles at both Rail Europe, Inc.
in White Plains, New York, and
Rail Europe 4A in Paris. His

Age

extensive rail experience
includes the roles of Director of
International Business
Development at SNCF-
Voyages (TGV branch of the
French National Railways) and
Managing Director of the Rail
team alliance of European
high-speed rail operators.
He is also a member of
the Executive Committee of
VSC Group.

Full Steam Ahead

» Rail Europe will continue
to operate as the largest
distributor of European
Rail products in the
Americas, Middle
East, Africa, Oceania
and Asia

¥ Under one business
unit, Rail Europe, Inc
and Rail Europe 4A will
continue to exist as two

legal entities
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Grab this opportunity to
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Optimum inventory available
We offer maximum number of hotel
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Best room rates in the industry
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rates in the industry to help you sell more

For any assistance call 1860 233 5000 (0900 hrs — 2100 hrs, Monday to Saturday)

or email us at registrations@cleartrip.com
Schedule a Demo - For more details please login to www.agentbox.com

Powered by

Ecleartrip



FROM THE HEART OF EURASIA

BEST FARES™ =
BEST ""*-""'é*-'*-".':?

Enjoy daily flights from Delhi to Almaty with convenient connections and competitive fares
to Istanbul, Moscow, Kiev, St. Petersburg, Kazan, Bishkek, Thilisi and Urumaqi with the best
aitline in Central Asia and India. For transit and visiting travelers Air Astana offers Astana
and Almaty Stopover Holidays package including a range of benefits.

ISTANBUL INR 14000 BISHKEK INR 17000
MOSCOW INR 15000 ST.PETERSBURG INR 14330
KAZAN INR 22200 KIEV INR 12000

Tax and surcharges to be added

For information and booking please visit our websile www.airastana.com or contact (011)41521425/23711225
Email: delsales@airastana.com
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Looking to book market share

Hoping to set sales offices in Delhi, Jaipur, Lucknow, Bengaluru and Mumbai and an international office in Bangladesh,
Book My Vacationz and Book My Hotelz are looking forward to grow faster. Ravi Barua, CEQO and Co-founder, Book My
Vacationz and Book My Hotelz, tells about the journey so far and the road ahead.

*TT BUREAU

Tell us about the products

and the services offered
by your company.

Book My Vacationz and Book
My Hotelz are two new brands
launched under the flagship of Sandal
Travels. Under Book My Vacationz we
book international and domestic holi-
days. We provide travel solutions to
our B2B partners and corporates who
have a long association with us. We
are into ticketing, hotel booking, cruis-
es, holidays, visa services, MICE,
event management and representa-
tion business. Book My Hotelz is pure-
ly live B2B online hotel booking portal
used by our travel partners to facilitate
their customers.

How is the response from
North India?

North India is a tough market. It
took a lot of effort for our sales team
to visit every agent of the region and
teach them offline and online pack-
ages. So far, we are satisfied with our
expected growth and response we are
getting from our North India travel
trade. | see bright future and good
growth in the coming days and our

-
p

\'l
team is working too hard to meet all
the targets.

Potential of online travel

agents in Delhi, Punjab
and North India?

New Delhi is a huge market. It
has no comparison with Punjab.
Punjab was a ticketing hub for long
for sectors like Europe and the US.
Many companies are jumping into

66 So far, we are satisfied with our
expected growth and response
we are getting from our North
India travel trade. | see bright
future and good growth in the
coming days and our team is

working too hard to meet
all the targets. 99

Ravi Barua
CEO and Co-founder
Book My Vacationz and Book My Hotelz

online business which is creating
tough competition. We support our
associates to get the best rates in
the market. If online business needs
to survive they need to stick to cer-
tain margins.

What’s the percentage of
business booked online?
It all depends upon the sector
and services for the online business.

Like today 70 per cent FIT booked
through online portals like Europe, the
USA, Thailand, Dubai and Australia.
Today offline bookings are only for the
MICE where customer requires
VIP land services and some
contact point at each location to take
care of the services. For hotels, 100
per cent bookings are done through
online portals only.

QWhat is your USP?

We are the only professional
tour operator of our region which has
experience staff at senior level from
trade leaders like Thomas Cook, TUI,
Yatra etc. This experience helps
our trade partners to understand
the packages and serve their clien-
tele with better products at lowest
possible price. We are helping our
trade partners to earn more from sin-
gle passengers.

QAny new initiatives that
you are planning to take

this year?

This year we are reworking on
our package website www.bookmyva
cationz.com and soon will launch it
with ‘make your own packages’ fea-

ture.  Initially we are starting
with Thailand and Bali and will
keep adding new destinations in the
system every month.

Anything else that you

want to share with us.

Market is growing and we are
looking for bigger growth in the mar-
ket. If all goes well, we hope to have
our sales offices in Delhi, Jaipur,
Lucknow, Bengaluru, Mumbai and an
international office in Bangladesh.

Being The Best

¥ Book My Vacationz is the
only professional tour
operator of the region which
has experience staff at senior
level from Thomas Cook,
TUI, Yatra etc.

¥ They are reworking on a pack-
age website and soon will
launch it with ‘make your own
packages’ feature

e
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Travel trade v/s the Internet

The travel industry finds itself standing at the crossroads as it ushers in a new era of business with the rise of the Internet
alongside the maturing of the discerning traveller.

*HAZEL JAIN

...................................................................

Our main challenge remains cre- : 5 g Too much information on the :

Travel agencies are suffering :
losses in the market due to the :
new rival - the Internet. We are
being increasingly threatened :
by its popularity specially when
it comes to ticket sales by air-
lines and hotel room bookings. :

ating more revenue streams for :
our businesses and adopting
technology instead of shying
away from it. As part of TAFI :
though, we are educating our :
members to face these chal- :
lenges head on. Selling tour pack- :
ages, hotels, and cruise pack- :

Internet is a big challenge for :
us. Clients come to us with lim- :
ited knowledge and they keep :
changing their choices as they :
are unable to make up their :
mind. | think it is a question of
too many options available :
minus the expertise as to how

~ Airline debit memos for reser- :

- ) S I ages is one option.We are also :  : to plan anitinerary. It is high time we start recognizing the :

vation rule violations by IATA : & . . P . . :

:  :trying to get onboard technology companies so that members :  : worth of our services and charge a fee for processing the :

: travel agents are another chal- :  : : . , . HE: o . ! :

: . ) ) _: +cantake advantage of their expertise. Here, 'm referringto :  : quotes and itineraries. We are travel consultants first and :

: lenge we are facing. The penalties for reservation rule vio- :  : . ' H . :
: : smaller agents for whom the costs are very high. The bigger :  : booking agents later.

: lation can add up to thousands of rupees when agency : : agents are already doing that by themselves. pniuTandion

CMD, Dimaz Group :

: employees make such bookings in order to get lower fares. N _ :
: ) Pl Zakkir Ahmed Kalarikkal : : Director, Ark Travels :

Manish Synghal : MD, Trust Travel & Tours & President, TAFI : :
......................................................................................................................................................................................................... H

............................................................................................................................................................................................................

: Every industry has its own set of challenges and so does ours. : Tourismis highly taxed in India. Tourists have to pay taxes on air-
: The top-most challenge according to me faced by large or : line, hotel and rented cars separately, making it a luxury com-
: small-sized travel companies today is lack of well-trained and : modity for majority of Indians. It's time we look at reducing the
© experienced staff. Since we focus only on FITs, getting staff : tax load and bring tourism within their reach. It will definitely help
© with experience in both sales as well as operations is rare. We : expand the domestic market. Differential taxation across all states
 therefore invest time to train them so that they are able to pro-  in India also impacts inbound traffic. Uniformity will bring in trans-
¢ vide good service to clients. : parency and build confidence amongst foreign tourists.

Amita Nair
Director, Meandering Vacations

Haresh Koyande
Founder and MD, World Travel Studio
(Winner of Best Tour Operator (West), India Travel Awards)

............................................................................................................................................................................................................
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From house of hrands to a branded house

In a time when every hotel company is launching new brands that target specific demographics, Preferred Hotels has
launched a new branding strategy to elevate core awareness of the brand, drive strategic growth of its portfolio and
improve market share for its member hotels

*MEGHA PauL

hicago-based hotel opera-

tor Preferred Hotels Group
recently announced its move
from a multi-branded business
model to one master brand,
Preferred Hotels & Resorts. The
global provider of sales, market-
ing and distribution services to

independent luxury hotels will
leverage this rebranding to rep-
resent the company’s commit-
ment to a new consumer-
focused approach.

The new approach is
designed to elevate core
awareness of the brand, drive
strategic growth of its portfolio
and improve market share for

Lindsey Ueberroth, President & CEO, Preferred Hotels (Left) and Saurabh Rai, Area
Managing Director-South Asia and Middle East, Preferred Hotels & Resorts

its member hotels by making it
easier for travelers to identify
the singular hospitality experi-
ence that meets their needs
and life and style preferences
for each occasion, says
Lindsey Ueberroth, President
& CEO, Preferred Hotels.“In a

expectations and changing
travel trends, our new brand
architecture creates stronger
clarity for the Preferred Hotels
& Resorts brand within the
marketplace and allows us to
elevate and focus attention on
our world-class collection of

India’s Preferred route

Post the rebranding, the group is also looking at expanding its portfolio in India by 2018. “In three years’
time we are hoping to take the number of independent hotels in our group to 45 from 30 at present, which
would mean 50 per cent growth,” Saurabh Rai, Area Managing Director-South Asia and Middle East, Preferred
Hotels & Resorts points out. Throwing more light on its strategies in the country, Rai elaborates, “We are
going for the organic route under which we will grow as our business partners build or acquire new prop-
erties.” The company, which comprises more than 650 independent luxury hotels, resorts, residences,
and hotel groups across 85 countries and entered India in 2002 with one property, partners hotel com-
panies to provide them global reach for marketing, sales and distribution. “The business has been sluggish
during the last five years and we have seen de-growth in our business in India,” he says. “But now with
the economy recovering and India seeing a stable political regime, we hope that we would be able to
grow in India at a much higher pace.”

time when every hotel compa-
ny is launching new brands
that target specific demograph-
ics, we are doing the opposite
by transitioning from a house
of brands to a branded house.
Driven by evolving consumer

independent  hotels and
resorts,” Ueberroth reveals. By
defining hotels based on expe-
riences versus brands or stars,
we are creating stronger posi-
tioning for the group’s member
hotels and expanding their

opportunities to reach more
guests, she added.

Effective from now on, all
of the company’s 650 member
hotels and resorts across 85
countries are represented by the
Preferred Hotels & Resorts

brand. The company is now rep-
resented by one brand website
www.PreferredHotels.com.

Understanding that travellers
have different objectives for
each individual trip, each prop-
erty has been aligned with one

of five new collections— Legend,
LVX, Lifestyle, Connect, and
Preferred Residences — which
provide a more intuitive way for
consumers to search, consider,
and book their lodging based on
the type of luxury experience
they are seeking.

An Qverhaul

) The new approach is
designed to elevate core
awareness of the brand,
drive strategic growth
of its portfolio and
improve market share
for its member hotels

¥ Effective from now on,
all of the company’s
650 member hotels and
resorts across 85
countries are represent-
ed by the Preferred
Hotels & Resorts brand
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INTERVIEW

VisitBritain looks at Hollywood paclkages

After appointing actor Saif Ali Khan as spokesperson for its ‘Bollywood Britain’ campaign, VisitBritain is now mulling
over creating similar packages based on Hollywood movies filmed there. Sumathi Ramanathan, VisitBritain’s Regional
Manager for Asia Pacific & Middle East, speaks to TRAUTALH.

*HAZEL JAIN

What is the reason behind

‘Bollywood Britain’?

VisitBritain has a long-standing
history of working with Bollywood and
we have been focusing on marketing
in India mainly through film tourism.

The concept of set-jetting - when peo-
ple travel to film locations — has
become very popular with Indians. So
this campaign is just an evolution of
what we have already been doing
since the past few years in India.

What is this campaign

about?

“Bollywood Britain” focuses on
romance, targeting honeymooning
and young couples but not restricted
to them. We are working with TUI to
showcase five packages ranging
from a three-day to a nine-day itiner-

66 Britain welcomed over 375,000 visi-
tors from India (10 per cent increase
from previous year). This touched
312,000 in 2014 between January
and September that was a straight
2.6 per cent increase from the
same period in 2013. 99

Sumathi Ramanathan

Regional Manager
VisitBritain, Pacific & Middle East

ary to see different locations where
Bollywood romance movies have
been filmed. This is the first time
we have worked with a tour
operator to develop Bollywood-spe-
cific itineraries.

What do you want to

achieve with this?

Most travellers forget that a sin-
gle UK visa includes four countries
of Scotland, Wales, Northern Ireland
and England. Ninety per cent of vis-
itors go to London, one per cent to
Wales and nine to Scotland. So there
is so much scope.

What’s the next step on

film tourism?

We are looking to promote the
locations where Hollywood movies
have been filmed in the UK.

What kind of numbers

does UK see from India?

Britain welcomed over 375,000
visitors from India (10 per cent
increase from previous year). This
touched 312,000 in 2014 between
January and September that was a
straight 2.6 per cent increase from the
same period in 2013. This makes India
the biggest source market for visitor
numbers from the BRIC countries.

Which cities are doing

well?

We see that Tier 2 cities
like Kochi, Hyderabad, Kolkata, Pune,

Saif Talks

“| love the weather in England. | love taxicabs in the
rain, walking in the park, visiting its amazing restaurants. It
can also be a quiet city if you want it to be. That's why it's
romantic. It has many of my favourite pubs. | used to frequent
many pubs in Kensington specially the one called
Coach and Horses. | went to school in England but |
don't think | have a British sense of humour. | think
| have a pretty Indian sense of humour.”

Saif Ali Khan
Spokesperson for Bollywood Britain’

Ahmedabad, Lucknow and Chennai
are showing very good response. The
awareness about Britain is low here so
there’s real opportunity.

an we expect this year’s
DestinationBritain to be bigger?
The eleventh edition of
DestinationBritain will bigger this year
with at least 60-70 suppliers. It will
have three major themes:
Countryside, Culture, Luxury.

Are you making filming in

Britain easier?

Filming in the UK is being
handled by our sister company
called UK Trade & Investment in
Mumbai. It has a creative section
under which films fall and they
have been working very closely with
the new Deputy High Commissioner
in terms of making it easier for
Bollywood producers to film in
the UK. ¥

A change for the hetter

Hospitality as legendary
as our landscape.

Warm hospitality. Friendly service. Fine culsine, It's easy to fall in
love with Switzerland — before you even catch a gimpse of the Alps,
For bookings and inquiries about daily nonstop flights from Mumbal
and Dedhi to Zurich call 1-800-209-72400(022) 6713 7200, contact

Jaal Shah, Founder, Rezlive.com Group, Managing
Director, Travel Designer Group, tells TRAUTALK about the
company’s growth, existing products and new offerings.

your travel agent or visit swiss.com

TT BUREAU

How has the year

2015 been for
RezLive so far?

The growth has been dra-
matic. On an average we are
growing 50 per cent year-on-
year for the last three years. But
most important, we are profitable
with a healthy balance sheetand
we would keep our focus on
growing steadily with sustainabil-
ity in the years to come.

What are your views

on the Indian mar-
ket, in terms of inbound
and outbound?

The global travel industry
continues to see significant
growth in emerging markets
like India and China, both in
terms of outbound and domes-
tic travel. This is a trend that is
set to continue. The emer-
gence of middle class is a key
factor behind the growth, as is
the growth in secondary and
tertiary cities in India. Better
policy implementation from the
Centre will also make a huge
difference on the Indian travel
industry and will benefit both
inbound and outbound traffic.

66The global travel industry continues to

Any new products
launched by your com-
pany?

We recently launched the
new version of RezLive.com
and the response about the
same from all our markets has

been more than encouraging.
And in my opinion it's only going
to get better. We are also work-
ing extremely hard to pump up
our inventory and offer more
options to our travel partners for
different cities at best net rates.
Furthermore, we are also work-
ing out on few key features that
we will be rolling out this year
pertaining to RezLive.com.

see significant growth in
emerging markets like India
and China, both in terms of
outbound and domestic
travel. This is a trend that is
set to continue. 99

Jaal Shah

Founder, RezLive.com Group
MD, Travel Designer Group

What is  your

usp?

We are a cent per cent
B2B company that provides
our travel partners the option
to book hotels, sightseeing and
transfers under one interface.
When travel agents connect
with us they get access to
mapped inventory around the
world. This is important and is
one of our many USPs. We are
a very focused organization
and as a result of which, we
need to be extremely good
with  our offering-be it
inventory, user-friendly inter-
face or rates.
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Visa outsourcing Is growing

Rajan Dua, MD, Udaan India, tells TRAVIALK that with other
outsourcing agencies giving healthy competition to Udaan, it
is a sign that the industry is growing at a fast pace.

*TT BUREAU

What are your
expectations from
ATM this time?

The Arabian Travel Market
(ATM) is the region’s leading
travel trade event which unites
tourism destinations from six
continents to unlock business
potential through showcasing a
diverse range of accommoda-
tion options, tourist attractions
and new airline routes etc.
Going by the ATM trend,
we look forward to maximum
participation from upcoming
destinations and considering
potential of outbound Indian
market, good offers and pricing
is the expected.

What are the new

plans that Udaan is
planning to implement
this year?

‘Namaste Croatia’is one
of our new initiatives and
FRRO is the domain which
Udaan is focusing in the com-
ing financial year and there are
also plans to promote upcom-
ing destinations or lesser
known tourist destinations.
Also we are soon opening up
a branch office in Hyderabad.
In our endeavour to provide
Visa Services powered by
technology, we look forward to
add more features on our por-
tal and launch a mobile app.

Rajan Dua
Managing Director
Udaan India

How has the travel

trends  changed
since you’ve got into
business?

Tremendous  changes
have come in the visa scenario.
Earlier it was more manual, the
documentation was tedious.
Now, as Indian traveller is
among the top five travellers in
the world, a lot of countries have
introduced  Visa-on-Arrival,
e-visa option to frequent
Indian travellers/ who has
UK/US/Schengen visas and
even documentation has
become less tedious. More
countries are following the trend
and visa norms will become
more traveller-friendly  in
the future.

What kind of compe-

tition are you fac-
ing?

Visa industry has grown
a lotin the last years. A lot of

Tourism New Zealand

B Tourism New Zealand has
announced its joint venture
partnership with  Singapore
Airlines and Auckland Airport to
accelerate high value New
Zealand travel out of India. With
booking validity till May 15, 2015,
the special promotional fares of
the campaign will be applicable
for the travel period of May to
October 2015.

Steven Dixon, Regional

TRAVELS i1, 1 m

£
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LEENENRY

Mumbai:

Manager-South and South East
Asia, Tourism New Zealand says,
“We have recently seen a surge
in Indian visitors to New Zealand
during the ICC Cricket World Cup
2015. The mega sporting event
was the ideal platform for us to
showcase New Zealand to aspir-
ing travellers from India. The part-
nership with Singapore Airlines
aims to further increase the rise
of interest among Indian trav-
ellers to visit New Zealand. With

Exclusively for that very impor

YO U Intuday'swodrf.m' '

travel agents have also started
providing visa services as a
separate vertical. VFS or other
outsourcing agencies are also
giving competition. It is a
healthy competition and shows
that the industry is growing at
a fast pace.

What are

impressions?

Visa fraternity has to work
as one and become organised.
Reducing the pricing to gain
edge over each other creates
unhealthy competition. Today
Indian travellers looks forward
to good Visa Facilitation
Services and don't mind
paying extra for good
services. The business is bound
to increase in the coming years
as Indian outbound market is on
boom and everyone should
work together and make the
most of it.

your

Scaling Heights

¥ ‘Namaste Croatia is
one of Udaan’s new
initiatives

¥ The company plans to
add features to its
portal to provide visa
services powered by
technology

the stunning scenery, diverse
experiences and warm hospitality
it offers, New Zealand is the per-
fect getaway for Indian travellers
seeking a story to tell” Through
this campaign, the collaboration
between the three parties lays
foundation to deliver 50,000
arrivals from India on the
India-Auckland  route. The
campaign will focus on travel
from the cities of Mumbai, Delhi,
Kolkata, Bangalore, Chennai,

WTM Africa means husiness

The show witnessed over 570 exhibitors, 82 per cent new
buyers from over 45 different countries and over 7,600
pre-scheduled appointments.

*TT BUREAU

he second annual World

Travel Market Africa (WTM
Africa), which forms part of
Africa Travel Week, was con-
cluded on April 17, 2015, at
the Cape Town International
Convention Centre (CTICC).
With more than 570 exhibitors,
82 per cent new buyers from
over 45 different countries,
more than 7,600 prescheduled
appointments before the show
began, as well as an 18 per
cent increase on 2014 visitors
and 39 per cent increase on
overall travel professionals at
the show, WTM Africa certainly
meant business this year, with
remarkable results recorded.
All numbers stated are prior to
the official audit.

The WTM Africa halls at
the CTICC were abuzz for all
three days with participants
taking  opportunities  to
engage in valuable business
conversations, meet new con-
tacts, exchange ideas and
share best practices. The
South African government
significantly expressed their
support with Tokozile Xasa,
Deputy Minister of Tourism,
joining Executive Mayor of
Cape Town in the ribbon
cutting ceremony  which
opened WTM Africa on
April 15, 2015.

Ahmedabad, Vishakhapatnam,
Hyderabad, Coimbatore, Kochi
and Trivandrum.

David Lau, General
Manager India, Singapore
Airlines, says, "Our recent
alliance with Air New Zealand
provides additional, seamless
connections to New Zealand.
Auckland is a perfect gateway to
Middle Earth and these special
fares facilitate ease of travel to
our customers who are looking

So Discover a new world with TAJTOURS exclusive packages

Guijarati, Vegetarian and Jain Meal options for all tours PASSENGER has a choice to

Carol Weaving, MD,
Thebe Reed Exhibitions,
expressed her delight regard-
ing the success of the show
and receiving the support from
the South Africa government
and the City of Cape Town by
saying, “WTM Africa provides
a platform for the travel and

Carol Weaving

MD

Thebe Reed Exhibitions
|

tourism industry to grow the
economy in the region, and the
partnership of the public and
private sector is critical to the
success going forward. We
have been overwhelmed with
the positive feedback we have
received this year, and we look
forward to taking this event
from strength to strength in the
future for the benefit of the
industry and the economy
in Africa.”

Responsible Tourism
was high on the agenda for

targets 50,000 arrivals from India

to explore the wide diaspora of
this country."

“We have seen impressive
growth from the Indian market
recently. For the year ending
February 2015, New Zealand
saw 39,168 visitor arrivals from
India, an increase of 24.6 per
cent on the previous year. Of
these, 18,464 were holiday
arrivals, a 26 per cent increase
on the previous year, says Norris
Carter, Auckland Airport’s

join from any schengen Point to save on United Kingdom Visa All weekly departures

C-31, Naman Center, BKC, Mumbai-400 051 | Tel: +91 22 6152 3030
E: tajtours@gogotravels.in, gogotravelsi@gmaill.com | W: www.goa!

WTM Africa 2015. This was
further enhanced by the
11th Responsible Tourism
(RTD11) conference running
alongside WTM Africa on
April 15-16. RTD11 presented
an opportunity to reflect on
what has been achieved in
Cape Town, South Africa, and
elsewhere around the world,
documenting good practices
applied by different producer
groups, as well as set the
agenda for change for the
next 10 years.

WTM Africa forms part
of Africa Travel Week which
comprises three co-located
industry events namely
International Luxury Travel
Market ~ (ILTM)  Africa,
International Business Travel
Market (IBTM) and
WTM Africa.

Doing Their Bit

¥ Responsible Tourism
was high on the agenda
for WTM Africa 2015

¥ WTM Africa forms part
of Africa Travel Week
which comprises three
co-located industry
events

general manager aeronautical
commercial. “This collaboration
with Singapore Airlines and
Tourism New Zealand will help
further stimulate this growth.”

For the year ending
February 2015, New Zealand’s
visitor arrivals from India were
39,168, an increase of 24. per
centon the previous year. Of
these, 18,464 were holiday
arrivals, a 26 per cent increase
on the previous year.




If vou've always aseociated business with boredam, think again, Our exclusive M.LC.E, (Meetings, Incentives, Conferences, Events) packages have redefined
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More Incians Europe-hound this summer

More Indians are travelling overseas this summer, be it for entertainment, shopping, leisure, business or family reunions,
compared to last year. A weaker euro has led to around 10% drop in package costs to Europe in comparison to last
year and tour companies are witnessing growth of about 20% in bookings. TRAUTALK speaks to outbound tour operators
to find out about the hottest selling destinations this summer.

‘*MEGHA PauL

...................................................................

Aweaker euro has led to around :
a 10 per cent drop in package :
costs to Europe in comparisonto :
last year. Thus, there is a clear :
price benefit for customers who
chose to go to Europe this year.
Trends: The interest in European :
holiday is not restricted just to :
Switzerland or Paris with cus- :
: tomers seeking new destinations.
¢ Top 3 destinations: Scandinavia, Czech Republic and Greece
: Most expensive destination: New Zealand
: Cheapest destination: Dubai

Karan Anand
Head-Relationships, Cox & Kings *

Indians love shopping, nightlife, :
and entertainment. Common cui- :
sine complimented with direct and
cheap connectivity to overseas
destinations in close proximity in :
South-East Asian spots are driv-
ers pushing this outbound volume. :
Trends: Besides the usual :
hotspots, Indians are even ready :
: to spend Rs 1 lakh per person for :
a week of combined travel to Greece and Istanbul, thanks to
: Bollywood using these destinations. :
Top 3 destinations: Czech Republic, Greece, Italy
: Most expensive destination: Canada
Cheapest destination: Malaysia

Ashwini Kakkar
Executive Vice Chairman, Mercury Travels :

: Till last year, we were betting big
: on Far East and Europe. But the
: US and Canada has picked up
: since last year.

: Trends: Fresh new short-hauls
: have been introduced, keeping in
: mind the evolving Indians’
: demand for engaging new
: experiences.

: Top 3 destinations: UK, US,
: Dubai

: Most expensive destination: US, Canada
: Cheapest destination: Thailand

Homa Mistry :
CEQ, Trail Blazer Tours India :

India’s outbound travel pie is getting bigger and this is evident from
the more than 25 countries and cities opening their tourism offices

here in the past couple of years.

Trends: More advance bookings, last-minute bookings for long week- :

ends such as Easter

Top 3 destinations: Greece, Poland, Czech Republic
Most expensive destination: Pacific Islands
Cheapest destination: Thailand

Guldeep Singh Sahni

Managing Director, Weldon Tours & Travels

Indians believe in ‘introduce a destination and we'll go', and simply :
enjoy every penny they spend, be it in malls, casinos, restaurants :
or on massages. More number of Indians are asking for spas and
massages followed by shopping options.
Trends: More advance bookings, last-minute bookings for long
weekends such as Easter. :
Top 3 destinations: UK, US, ltaly

Most expensive destination: Australia

Cheapest destination: Indonesia

Harmandeep Singh Anand :

Managing Director, Jagsons Travels

..............................................................................................................................................................................................................

.......................................................................................................

‘ There has been a sluggish growth in outbound travel sector. This is

.......................................................................................................

: With benefits in package cost due to prevailing rates impacting travel

: spends, tourists are eager to re-align their holiday budget allocations.
: Consequently, Indian travelers are spending more on shopping and
: leisure experiences.

¢ Trends: We have also seen a rise in demand for inclusion of ancillary
: services in the basic packages. These services could range from
adding a few nights to travel itineraries for certain destinations, to
 booking exotic fine dining or unique local experiences

Top 3 destinations: South Africa, Vietnam, Eastern Europe

: Most expensive destination: New Zealand

: Cheapest destination: Thailand

.......................................................................................................

d»h

due to the low market sentiments on the back of slowdown in the

: economy.

: Trends: South East Asia will be getting the maximum number of
* Indian travellers. We are also witnessing an increase in the honey-
- mooners and self drive segments.

: Top 3 destinations: Canada, Singapore, Italy

: Most expensive destination: New Zealand, Canada

: Cheapest destination: South East Asia

Rakshit Desai :
Managing Director India, FCm Travel Solutions -

..............................

Vineet Gopal
Managing Director, Engee Holidays :

IMPECCABLE SERVICE
ON OUR CLOUD NINE

Toll free number 000 800 100 7947

www.ethiopianairlines.com

Ethiopian
Pht+eae
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Tourism Authority of Thailand New Delhi Office:

A - 12/4, (GF) Vasant Vihar, New Delhi 110057

Tel: 91-11-46741111, 41663567-9 | Fax: 91-11-41663570
Email: tatdel@tat.or.th | B www.facebook.com/tat.newdelhi
Tourism Authority of Thailand Mumbai Office:

45 Free Press House, 4th Floor, 215 Free Press Journal Marg,
Mariman Point, Mumbai 400021 | Tel: 91-22-22042727-8

Fax: 91-22-22042729 | Email: tatmumbai@tat.or.th
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Halian hixury@nNira Montana

Luxury hotel group Nira Hotels and Resorts’ new hotel-Nira
Montana in La Thuile, Italy is just steps away from the ski

slopes and hiking trails of the Italian Alps.

FTT BUREAU

he 55-room luxury hotel,
that opened last year,
houses an authentic Italian
restaurant, serving the finest
ingredients sourced from

across the country. Its bar

ports of northern Italy including
Milan, Turin and Genoa, as well
as to Geneva in Switzerland.

Built in the style of the
valley’s traditional houses, the
attractive, three-storey Nira
Montana is constructed of

boasts an extensive wine cellar
as well as an alfresco area —
perfect for an aprés-ski or post-
hike drink. The hotel also hous-
es extensive wellness facilities,
including an indoor pool, a
large spa with sauna and
steam rooms, four treatment
rooms plus a private spa with
double treatment room, and a
Technogym fitness centre.

Easily accessible, La
Thuile is close to the major air-

Golden Tulip Hote

m Golden Tulip Hotels adds a
new address to its repertoire
with its fourth property - Golden
Tulip Vasundhara Delhi NCR in
the premium and luxury cate-
gory. Launched in 2007 in India,
Golden Tulip Hotels South Asia
now has 17 operational prop-
erties all over the country and
three new properties opening
under four and five star cate-
gories this year, which also
includes Bangladesh. As their
fourth property in the north
India, Golden Tulip Vasundhara
is a contemporary business
hotel in Delhi/ NCR that offers

wood and stone, uses energy
saving systems. In keeping
with the philosophy of Nira, the
new hotel places heavy
emphasis on service, a high
quality food and beverage
offering and demonstrates
good value for money. Rates
start from approximately 200
euros per room per night, inclu-
sive of breakfast, use of the
Nira SPA and Wi-Fi, and
is the only five-star hotel
in La Thuile.

162 rooms along with @ multi-
cuisine restaurant, rooftop grill
restaurant bar and lounge and
10000 sq ft banquet space. A
convenient 20 mins drive from
Connaught Place, walking dis-
tance from metro station and
45 mins from IGI Delhi Airport
the hotel is strategically located
in the residential, industrial & IT
hub of Noida, making it an ideal
choice for business and leisure
travellers. Commenting on the
expansion plans, Vimal Singh,
Managing Director, Golden
Tulip Hotels& Resorts, South
Asia says, “Backed by an inter-

The new hotel joins the
group’s three existing proper-
ties: Shanti Maurice in
Mauritius (2010), Nira Alpina
in St. Moritz (2011) and Nira
Caledonia, Edinburgh (2012).

MPS  Puri, Chief
Executive, Nira Hotels &
Resorts, says, “We're delighted
to launch this new property
under the Nira brand, bringing
our portfolio to four. I'm confi-
dent that it will be a great addi-
tion, providing our guests with
more choice of where to enjoy
the Nira experience.”

Hidden Gem

“ Tucked away in a
mountain village, Nira
Montana is just steps
away from the ki
slopes and hiking trails
of the Italian Alps

¥ The property has
an authentic Italian
restaurant, a bar that
boasts an extensive
wine cellar and
well-equipped training
facilities

]
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Painting the town Red

Radisson Red is a perfect fit for the India market and can be
adapted to a city, resort, or an airport location, says Thorsten
Kirschke, President-Asia Pacific, Carlson Rezidor Hotels.

*MEGHA PauL

S-based hotel group,

Carlson Rezidor Hotel
Group, is looking at unveiling its
new upscale lifestyle brand,
Radisson Red, in the Indian
market. The leading hospitality
chain had added this new brand
into their global portfolio few
months ago, with one signed
property in China already.
Talking about their plans for the
India market, Kirschke says,
“The time is appropriate to
explore a new formula, contract
models, as well as bring more
brands into the market consid-
ering the new growth path the
country is taking under the new
political leadership.”

According to Kirschke,
Radisson Red is a “perfect fit" for
the India market and can be
adapted to a city, resort, or an
airport location. “The economic
outlook is optimistic and the
demand for rooms in India has
been growing by double-digit
percentages over the past
decade and this is expected to
continue for the next few years.
Domestic travel is growing and
international arrivals are on the
increase. Thus, there is scope
for Radisson Red hotels in key
markets in India over the next

66Our intention is to leverage the brand

equity and legacy of Radisson

brand in the country and
expand its reach into addi-

tional segmentation.

Radisson RED is pitched at
upscale segment with a

lifestyle element. 99

Thorsten Kirschke
President-Asia Pacific
Carlson Rezidor Hotels

couple of years, he adds.

Radisson Red offers a differen-

tiated guest experience, with

lower construction and operat-
ing costs than traditional upscale
hotels. Radisson Red also gives

owners the flexibility to cus-
tomise the specifics to cater to
the unique demands of each

locale, he remarks.

Giving more details about

the new brand, he points out,

“Our intention is to leverage the
brand equity and legacy of
Radisson brand in the country
and expand its reach into addi-
tional segmentation. Radisson
RED is pitched at upscale
segment with a lifestyle ele-

national legacy, our aim is to
create a portfolio of hotels
across the world, with a distinct
identity but incorporating the
local flavours of each region. It
is our constant endeavour to
provide business and leisure

travellers a personalized and

meaningful experience to the
cities they travel to. We are
looking to position ourselves
amongst the leading hotel
chains in the country with these
new launches.”

The company is looking
at aggressively expanding in

ment. We want to capture
the evolving consumer demand
in terms of technology centric
layout combined with contem-
porary interior design and
much more efficient use of
space. This largely addresses
both the consumer demand as
well as the investor outlook.”
Carlson Rezidor Group is “well
placed” to take the growth for-
ward in India, Kirschke adds.
The company has 74 operating
hotels in India currently and
another 43 under different
stages of development. “Our
goalis to have 170 hotels under
operation and development in
India in the next couple of
years,” he reveals. =

s and Resorts opens doors in Vasundnara, Delh

the next few years across
South Asia thereby increas-
ing its market share and
establishing itself as a lead-
ing hospitality chain in the
region. Adhering true to its
motto - ‘International stan-
dard, local flavours’, each
property be it in India or
abroad successfully retains
the charm and traditions of
the local culture of the city
and aesthetically blends it
with high service standards
backed with latest technolo-
gy and modern amenities.

Himachal Packages Starts @

04 Days Shimla :

05 Days Chandigarh — Manali 3

07 Days Shimla — Manali — Chandlgarh :
12 Days Grand Himachal Tour

¥ 9999/- per person

T 12999/- per person
T 19,999/ per person
: ¥ 34,500/- per parson

3rd International Tourism ﬂﬂnnlaue & Travel Awards

SCO 83-84, Sector 34- A, Chandigarh 160022 | Tel + 91172 zﬁuam 11 2512555 f2523l1&4 | Hand Phone : +91 ggsaaﬁ?am 0876688114
E-Mail : info@bookmyhotelz.com, info@bookmyvacationz.com | Web : www.bookmyhotelz.com, www.bookmyvacationz.com

“Best Tour Operators In Punjab 2014"
Awarded by the Hon'ble Chief Minister of

Himachal Pradesh
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Ventura @ OTA BUILDER

Holidays

WHY BUILD YOUR OTA WITH VENTURA API?

S.NO| Points Features SINGLE Product/ | OTHER VH API
Consolidator APl | TPS - API

1 AFFORDABILITY  API Cost $ 5000 $ 10000 $ 15000

Portal Development $ 10000 £ 10000 $0

Travel Domain Expertise $ 2500 $ 2500 $0

Integration Cost $ 750 $ 3000 $0

Server Cloud $ 300 $ 300 $0

Server MMC $ 200 $ 200 $0

Tech Upgradation ADC ADC %0

APl MMC $ 1000 $ 1000 $0

Total Amount Per AP $ 19750 %0 $0

Total OTA Cost $ 22750 $ 27000 $ 15000

Per Transaction Cost $5 $2 $0

2 VENTURA'S Inventory Management NO NO YES

USP Corporate Travel NO NO YES
Management System

Tech Support NO NO YES

Customer Support NO NO YES

Best Prices on Products YES NO YES

Support in Multiple Countries NO NO YES

Secured & Streamlined YES NO YES

User Friendly Ul YES NO YES

R & D -Content Upgradation NO NO YES

STAFF Overhead Cost HIGH HIGH LOW

3 DISTRIBUTION B2B - Sub Agency Business YES YES YES

CHANNEL B2E - Corporate Business NO NO YES

B2C - Direct Consumer YES YES YES

4 TRAVEL Generic 1 4 7

PRODUCTS Original 0 2

Value Added Services 0 5

Total Products 1 14

5 PROMOTIONAL Campaigning Software NO NO YES

TOOL Couponing Software NO NO YES

Ventura Holidays
609, Venus Atlantis Corporate Park, Ahmedabad - 380015
Telephone - 91-79-6777 6999
Email - sales@venturaholidays.com
www.venturaholidays.com
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INDIA TRAVEL AWARDS

MUARDTAL

Taking South India hy storm

E M Najeeb

GALLERY OF LEGENDS

South India Travel Awards was well organised and also
well presented. It's a great way of recognising the people
who have contributed for the growth of tourism in South
India. | thank the farsightedness of SanJeet for instituting
this award and | would like to convey my regards to all
the members of DDP Publications.

Chairman and Managing Director
ATE Group

GV Sanjay Redd
DDP GAME CHANGER

| am honoured to be recognised with the DDP
Game Changer award this year. This magnanimous
recognition by the industry for all of the collective
accomplishments is both humbling and an
encouragement to me personally to make every effort to
take my vision to greater heights. I'm grateful to receive
an award that felicitates individuals that have exhibited
innovation, success and organisational growth.

Vice Chairman, GVK and Managing Director
Bangalore International Airport Limited

B Nikhil Dhodapkar

BEST HOSPITALITY PROFESSIONAL

I would like to congratulate SanJeet and his team for thinking
regional. | think that is the need of the hour and going regional
is not only about the awards but it is also about giving the
regional teams the kind of impetus that they need to further
develop tourism. So, | think it's a brilliant idea.

Regional Director, Sales & Marketing-India
ACCOR

Praveen Shetty

TOURISM AMBASSADOR OVERSEAS

| am proud to be awarded the Tourism Ambassador award. |
would like to convey my humble regards to DDP and South
India Travel Awards for bestowing me with this honour.
My joy and pride has doubled as | have received this award
here in South India.

Chairman
Fortune Group of Hotels

AirAsia

BEST EMERGING AIRLINE

South India has a huge potential for growth and | am sure
that things will get better in the coming days. AirAsia will
be a pioneer in a lot of things and with the changing trends
in the market the aviation market has a lot of potential.
This award will definitely encourage us all to carry on with
the hard work.

Bhanu Kaila
Head- Sales & Distribution

Kempegowda International Airport,
Bengaluru

BEST AIRPORT

| think it is terrific when you give recognition
to airports and the travel industry at large. It
is a great initiative and | think we should have
more of this.

Raj Andrade

Vice President, Business Development
Marketing and Strategy

The captains of the travel industry were felicitated at the second edition of South India Travel Awards, held in
Visakhapatnam. Some of the awardees spoke to TAUTALK to share their joy and pride.

Vallurupalli Prabhu Kishore

DDP TRAILBLAZER

| am very honoured to be recognised by the DDP Group and India
Travel Awards. The city of Visakhapatnam is being recognised
through this award. This is an important initiative that has been
taken as | always felt that this city is no less than Goa. Our dream
is to now make it a water sport city and boost tourism here. I'll
definitely play my partin it.

Chairman, Varun Group and Owner
Novotel Visakhapatnam, Varun Beach

Rajeev Kumar G
FACE OF THE FUTURE

The industry is going through a major revolution at the
moment in the distribution space. 10 years back when the Internet
transformed the online distribution, the airlines were left out of
an opportunity that they could have more innovatively
reached to their customers. After receiving the ‘Face of the Future’
award a lot of responsibility has been put on me. It feels nice, and
is a humbling experience.

Founder, MD and CEO
Mystifly Consulting (1)

Mittu Chandilya

BEST AIRLINE PROFESSIONAL

| am humbled by this award from India Travel Awards and thank
the organisers for this honour. It is indeed rewarding to be
acknowledged by peers and industry veterans for my work. The
Award for AirAsia India as the best emerging airline is a
confirmation that we are indeed on our way to revolutionising
aviation in India. We intend to work pro-actively with the various
central and state ministries to stimulate tourism and boost
infrastructure across India by providing seamless and affordable
air connectivity using our expanding network.

CEO
AirAsia Indlia

Novotel Hotel Visakhapatnam

BEST MEETINGS & CONFERENCE HOTEL

We are honoured to host this award. This gives our hotel an
opportunity to showcase that we can cater to both business and
leisure travellers. Visakhapatnam also receives both leisure
and MICE tourists. This is a great thing that has happened in
this part of India.

Madhav Bellamkonda
General Manager

RezNext Global Solutions

BEST HOTEL DISTRIBUTION TECHNOLOGY

[ would like to thank mams. | am also grateful to South India Travel
Awards for this award. This gives us an opportunity to do a lot more
and encourages the whole RezNext team to work harder. This is
aresponsibility given to us. So you are going to hear from us more
in the technology space.

Surender Balasubramaniam
SrVice President Sales

ShantiTravel

BEST BOUTIQUE TOUR OPERATOR

We are very proud and thankful about receiving this award.
This is the 10" anniversary of Shanti Travel and receiving
the ‘Best Boutique Tour Operator’ award means a lot to us. We are
trying to give a wonderful experience to our guests in India,
especially South India as we love the destination. So, this
encourages us to go even further.

Maud LE BRAS
General Manager Indlia and HR Group Manager
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Alr India and Adria Airways ink pact

The delegates of Republic of Slovenia came together to launch the Air India-Adria Airways code-share operations to Ljubljana, the capital and largest
city of Slovenia, in New Delhi. The event witnessed the who’s who of the travel fraternity in New Delhi.

Includes:

* 3 night stay in a beach access room

Stay at the Brand New AVANI : * Daily breakfast

PriCE' € 399 * Full day tour of Mahe Island including creole lunch.

Der Derson * Meet & greet at the airport by our professional staff
* Airport-hotel-airport transfers on SIC

TE&C: Validity: ll 15th July 2015 & 151-30th Sep 2015, G5T will be chorged extra as applicable. Rates are Met

\ ‘rq > Suite 202, Mohta Building, 4 Bhikaji Comao Place, Mew Delhi 110066
. - u:.: > T: +91 11 45456545 x 100 lines / Direct 45456504 / 07

E: hotels toursi@destinationtravels.in, operationsi@destinationtravels.in
DESTINATION S o, the seychelles islands W: www.destinationtravels.in, www.sunnsandvacation.com
TRANELS SERVICES [F) Lid "
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China Southern Airlines facilitates agents

China Southern Airlines organized an ‘Agency Get-together’ in Jalandhar. Chen YongGuang, General Manager, and Liu ZhenHua, Deputy General Manager, China
Southern Airlines, India along with Seema Sabharwal, General Manager, and Bijji Mathur, Head of Sales, Condor Air Services, GSSA, facilitated the agencies during
the Cocktails, followed by Dinner. The function was well-attended by all the key decision makers of agencies along with their respective sales and operations teams.
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TRAACS

Middle East's Leading Travel Agency Accounting System

GDS Integration :
Amadeus — Galileo — SABRE — World Span

Automatic BSP reconciliation — Multi-Currency
Real Time Credit Control

3" Party Integrations:

ERP — Oracle — SAP - JD Edward - Salesforce
American Express - Airplus — HRG - PRISM

Travel Business Intelligence Reporting — All Devices
Including Mobile

Add-ons:
Robotic GDS Scripting — Seat Finder — Low Fare Alert —
Unused Tickets Tracker — Flown Revenue Analyzer

XML/API Web Services

High Security:
Document Locking, Document Version Control

Powered by

nucore

THE WAY FORWARD

i Indlia+91 495 2207161 [ Qatar:+074 55 80 28 96

o UAE:+971 556 65 80 96 = Kenyn:+254 734 71 5593

Email: info@traacs.in * URL: www.nucoreindia.com

Purchasing travel online

In this new digital era, Internet and e-mails have practically eliminated
the cost of communications, says India Travel Award winner Meenu
Sachdeva, Co-Founder and Managing Director, Tl Infotech.

*TT BUREAU

Websites are becoming
responsive,  mobile
phone users are growing in
bulk each year. So, with all
these rapid changes taking
place, one can comfortably
say that the technology is
continuing to rise due to
changing consumer behavior.
“Keeping pace with today’s
travel planning and booking
process, our most compre-
hensive product Travel Cloud
Suite offers a highly customis-
able Internet Booking Engine
for an end consumer to come
and fulfill the travel needs by
being connected with multiple
GDS and third-party suppliers
for fetching the worldwide
content,” Sachdeva says.

The company has recently
launched a new product —
Corporate Self Booking Tool --
a robust, user-friendly web
based solution designed to run
a smooth liaison between
corporate clients and travel
houses. It has a user level func-
tion which allows employees to
easily plan, book and purchase

their travel itinerary within their
company policies.

Talking about the USP of
the company, she reveals, “We
follow Total Solution Approach
in providing technology solu-
tions specific to travel industry.

Regarding how business
has grown over the years, she
points out, “We have grown
immensely in the last couple of
years. We have penetrated and
developed more in our current
market and also have explored
and diversified in new market
segments. The special features
and benefits of our products
have led to an increased cus-
tomer database. Our sales have

Meenu Sachdeva
Co-Founder and Managing Director

Tl Infotech
|

been increasing year-on-year
and we can clearly see a grow-
ing demand for our product and
services.” Mobile apps and
responsive sites are the
emerging trends in travel indus-
try.  Whether used for
travel, communication, enter-
tainment or lifestyle; mobile
technology has been metamor-
phosed from a mode to a medi-
um. These applications have
become  all-encompassing
among the mobile users. Social
networking, mobile search and
mobile payment systems are
another few examples of
emerging trends in travel
industry, she highlights. &



SWISS TRAVEL PASS SUPERSTAR
eason 3 - Now Live !
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P The Program:

» The Swiss Travel Pass SuperStar Program will run for 6 months starting April 1st 2015
» Answer the Quiz program comprising of 6 modules with 10 guestions in each module
« Complete each Quiz module within the calendar month to get 1 point for each correct answer
« Add the Swiss Passes sold in the same calendar month

« Attractive prizes to be won each month including the Grand prize

P Prizes & Rewards:
Win a trip to Switzerland and many other exciting prizes !
Monthly prizes:
« 1st Prize: iPhones .
« 2nd Prize: iPads s
« 3rd Prize: Bucherer Watches/iPods
Grand prize:
An all-expense paid 6 nights/7 days trip to Switzerland for the top 30 performers

Swiza Travel Pass
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Starwood India Expo hosts over 35 hotels

Starwood Asia Pacific Hotels and Resorts recently hosted the ninth edition of their annual roadshow, Starwood India Expo 2015 across five key cities in India.
The shows were held across Mumbai, Delhi, Chennai, Bangalore, and Kolkata. This year's expo showcased over 35 hotels from across Asia Pacific, Europe, Africa,
and Middle East and North America.
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In Partnership With

Taking further the decision and commitment of "Make In India® ]
Ministry of Tourism, Government of Indfa in partnership with
FICCT and Tourism Finance Corperation of India Ltd. s . . . .
organizing the first ever Tourism Investars Meet (TIM) on July Tourism Finance Corporation of India Ltd.

22 - 23, 2015 at Federation House, FICCT, 1 Tansen Marg, New Presents

el Tourism Investors Meet (TIM) 2015

July 22-23, 2015, FICCI, New Delhi
The Investors from the following sectors will be present

* Hotels + Sanitation & Civic Amenity + Heli & Air services
* Real Estate Developers developers * Food Chains/ Food Parks
. * Multiplexes and Malls *» ITenabled service providers for  » Night Safari Providers

The TWO day event will focus on Interactive meetings where by « Roadways Developers Tourism « Golf Course Developers
exhibiting destinations will be showcasing their policy and « Hospitality Management » Desert Safari « Camp Tourism
facilities with respect to soliciting investment in Tourism [mstitutes * Theme Farks / Amusement « Investors in monument conservation
Infrastructure through pre scheduled structured face to face = Sound B Light Shows Parks lighting maintenance
business meetings between the State Governments and organizers * [Film Studios + Cablecar
prominent investors. * Yoga & Ayurveda Centers = Airport Developers * Express way consultant

= Cruise & River Tourism * Mega Convention Centres + Tech backed cab services

L% A
Contact us Theme State Partner State Premier Media Partner

Anirban Chatterjee
Phone: +91 11 23487459 | Fax:+91 11 23765333
Mobile: +91 9873578778
Email: anirban.chatterjee@ficci.com

[fAUTALK

s Media Partners

pors o Beautiful Bengal o |
Inicresdlilobes Jrwdea MlCEtaIk | IﬂﬁI'IT'.l.m

www.ficci-tim.com
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ClubMed

Premium all-inclusive resorts

01120 41 69
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Adria Airways enters India

From April 1%, there are daily flights to Ljubljana with a stopover
in Frankfurt. Air India is the operating carrier for New Delhi to
Frankfurt while Adria is the carrier from Frankfurt to Ljubljana.

*MEGHA PauL

he national carrier of

Slovenia, Adria Airways,
and India’s national carrier, Air
India, have entered into a Free
Flow Code-share Agreement
effective March 2, 2015. Adria
Airways would code-share as

LS

i1

a marketing carrier on Air
India-operated flights on the
Delhi-Frankfurt sector and Air
India would code-share as a
marketing carrier on Adria
Airways-operated flights
from Frankfurt-Ljubljana. The
Ambassador of the Republic of
Slovenia to India, Darja

Bavdaz Kuret, recently
launched the Air India, Adria
Airways code-share operations
to Ljubljana, the capital and
largest city of Slovenia, in
New Delhi.

Talking about the flight
frequency and capacity within

66 We are hopeful the air traffic
between both the countries
will witness an increase with

ening our tourism ties. 99

India, Robert Music, Deputy
Sales Director, Adria Airways
pointed out, “We are hopeful
the air traffic between both the
countries will witness an
increase with the new route,
thus strengthening our tourism
ties. The airline will have daily
afternoon flights from New

Robert Music
Deputy Sales Director
Adria Airways

Delhi to Ljubljana with a
stopover in Frankfurt. Air India
is the operating carrier with its
Dreamliner 787 for New Delhi
to Frankfurt while Adria
will be the carrier from
Frankfurt to Ljubljana.”

According to Music,
Slovenia unfortunately has
minimal presence in India cur-
rently. “We have lost some of
our traditional markets due to
the euro zone crisis. Entering
India is thus, a significant
strategic move to build new
key markets. Our main target
here will be to increase the
business traffic to Slovenia via
the new route. We are target-
ting the MICE and leisure
segment from India in a big
way,” he added.

Aiming High
) The airline is targetting
the MICE and leisure

segment from India
in a big way

Ticket easy

300 air & rail partners, free insolvency insurance, ADM-waiver ...

Benefit from:

Simplicity : use the standard ticketing process of your GDS

No SAA flight from Mumha

Announcing the discontinuation of its direct flight from Mumbai,
South African Airways has cushioned the blow to travel agents
by launching six non-direct flights via Abu Dhabi through Etihad.

‘*HAZEL JAIN

pting for six non-direct

touch-points instead of a
single direct flight between
India and South Africa, South
African Airways has under-
gone network optimization with
a codeshare agreement with
Etihad Airways. The six Indian

connect six points in India to
South Africa via Abu Dhabi
instead of just one direct flight
from Mumbai. Etihad also has
adaily flight from Abu Dhabi so
passengers have a choice
of two connections from
Abu Dhabi to Johannesburg.
The new flights are already on
the system.”

The code-share entails...

As part of the agreement, SA will codeshare on select EY
flights to and from Delhi, Mumbai, Bengaluru, Hyderabad,
Chennai and Thiruvananthapuram while EY will codeshare
on SA279 from Abu Dhabi to Johannesburg and SA278
from Johannesburg to Abu Dhabi. In addition to the
codeshare flight, fliers could also use EY’s alternate service
between Abu Dhabi and Johannesburg.

cities include Mumbai, New
Delhi, Bengaluru, Hyderabad,
Chennai and Trivandrum.

Sajid Khan, Country
Manager, South  African
Airways, says, “The new code-
share agreement with Etihad
is a positive step. We will now

Security with Securtix®: ticket refund in the event of airline insolvency
Personal Support: daily 24h support via our global Service Desk
ADM-waiver: waive one ADM per rolling year
Reliability: ticket refund within 14-days guaranteed

Log on to www.hahnair.com today to find out more about intelligent

ticketing and to register with Hahn Air to benefit even more.

ic

Email; serviceindia@hahnair.com (daily} Phone; +91-124-4675169 (Mo-Fr)

Toll-free in India

Email : service@hahnair.com

1-800-102-6169 (Mo-Fr)

Phone: +49-6102-7331-200

The direct flight went
offline on March 29 and the
new flights started from
March 30. It will be with the
same aircraft — the A340-300.
"We also plan to sell code-
share soon. We have included
only six cities as the bilaterals
between the two nations allow

Sajid Khan

Country Manager

South African Airways
|

only so much. We will now do
joint sales calls to travel
agents with Etihad Airways in
the next two months to show
our union and solidarity. The
codeshare has no expiry
date," Khan reveals.

He adds that the plan is
to work alongside Etihad. “In
a month’s time when things
settle down, we will go all out
into the market and put our
plans into action. We will do
joint sales calls with our
codeshare partner in key
cities across India about
these new connections,’
Khan says. &

& Hahn Air




CONFERENCE ON A BOAT

ONBOARD INDIA'S LARGEST FLOATING ENTERTAINMENT & GAMING VESSEL - DELTIN ROYALE IN GOA.

{IDELTINROYALE

- India's most unique & exquisite meeting venue - Perfect for meetings, conferences,
events & get-togethers - Diverse variety of attractions * Daily Vegas-style live entertainment,

international dancers & more - 360° scenic view of the Mandovi river

 PLAN YOUR EVENT CALL 09820616515

$ DELTINROYALE

CASINO = PANJIM = GOA

| @ www.deltinroyale.com | &= groups@deltin.com
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Celebrating 11 years of Alliance

Alliance Hotels & Resorts is celebrating 11
years of the company's establishment this
year. The hospitality marketing franchise com-
pany recently concluded its Annual National
Meet 2015 in New Delhi. In the two-day meet,
all executives from different regional offices
came together to discuss the past year per-
formance, existing market challenges and
growing competition.
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== HELI AIR MONACOD

Airline Promotion Group, more popularly known as APG is the
Network for Airline Services, APG launched its interline
E-ticketing platform through Heli Air Monaco, YO-747.

YO-747 has currently 113 Partner Airlines across the globe that are
active in the GDS systems.

Our USP is that we are offering 5% IATA Commission.

So each time you issue a ticket on any of our Partner Airlines with
¥0-747 as the Validating Carrier, you earn 5% Commission.

APG India
™ BIRD
Delhi:
+91-11-41517121/41, +91 9818620717
Email: delsales@bird.in, mns@bird.in

Chennai:
+91 9884926852
Email: maasales@bird.in

Mumbai:
+91-22-66603877, +91 9819635844
Email: bomsales@bird.in

Hyderabad:
+91 9000785802
Email; hydsales@bird.in

Kolkata:
+91 9830043257
Email: ccusales@hird.in

Jaipur:
+91 9829311179
Email: jaisales@bird.in

Jalandhar:
+91 9915994089
Email: gjusales@bird.in

Bangalore:
+91 9611257081
Email: blrsales@bird.in

LTAPG

Fostering hetter tourism ties

Nguyen Van Tuan, Chairman, Vietnam National Administration
of Tourism, visited India recently along with a delegation of top
travel agents from Vietnam and met with travel agents in Delhi.

*TT BUREAU

I ndia and Vietnam have many
avenues to increase co-oper-
ation in tourism but there are
two bottlenecks — lack of direct
flights and the limited informa-
tion about tourism opportuni-
ties between the two countries.
The potential for tourism
between India and Vietnam is
still untapped because while
2.5 million Indian tourists visit-
ed South East Asia last year,
only 50,000 Indian travellers
travelled to Vietnam.

This was the concern
voiced by Nguyen Van Tuan,
Chairman, Vietnam National
Administration of Tourism,
when he visited India recently
along with a delegation of top
travel agents from Vietnam.

“When Jet Airways
opened flights there was a
boost in the number of tourists
from Vietnam visiting India for
Buddhist tourism, but direct
connectivity is still an issue.
People spend a lot of time in
transit. The increase in number

Nguyen Van Tuan
Chairman, Vietnam National
Administration of Tourism

Direct
connectivity

is still an issue.
People spend
alot of

time in transit

of tourists will benefit tourists
too, we will continue to work
with airlines for boosting direct
connectivity between Vietnam
and India. After Jet Airways, we
are working with Vietnam
Airline and VietJet Air for direct
connectivity,” Van Tuan said.

The roadshow in Delhi
organized by the Embassy of
the SR of Vietnam, in associa-
tion with OM Tourism, was
also attended by Suman
Billa, Joint Secretary, Ministry
of Tourism.

Tran Quang Tuyen,
Deputy Chief of Mission high-
lighted the special relationship
between Vietnam and India. He
said the roadshow was well-
timed as it has happened when
both India and Vietnam are look-
ing to enhance tourism.

Suman Billa affirmed that
as Singapore, Malaysia and
Indonesia are favourite destina-
tions for Indian tourists, they
should also visit Vietnam. He
said that while roadshows are an
efficient tool to promote tourism,
one roadshow in Delhiis not suf-
ficient and Vietnam has to pro-
mote tourism in other states of
India as well. “Tourism s a trillion
dollar economy and it provides
jobs to one billion people around
the world. Certainly, Vietham and
India can't lose this opportunity;”
he added. ¥



NTO
Agents get visa hreather

Travel agents are set to benefit from the special visa
regulation that South Africa has just launched, which will
allow business travellers, that includes agents as well, a
three-year multiple entry visa into the country.

*HAZEL JAIN

MAKE TECHNOLOGY

WORK FOR YOUR

TRAVEL BUSINESS I M P LY-

If you agree that Online is the future of Travel Business
& you want to be part of it, TALK TO US!

o

' Setup your Travel Portal & Go Online in 3Days

To see it happaning without any investments, hassles
& technology know how, TRY NOW!

“TRY NOW at NO COST”

o — ——

s an interesting spin-off to

the special dispensation
that South Africa has provided
to Indian businessmen travel-
ing to the country, travel
agents will also get to benefit
from this scheme.

Announcing this pro-
gram, HE Pule Malefane,
Consul General of South Africa
in Mumbai, said, “There is a

HE Pule Malefane
Consul General
South Africa in Mumbai

Hanneli Slabber
Country Manager
South African Tourism

No Obligation 2 week trial*

special dispensation that has

been arranged for business Agents are now We are very

executives which includes trav- - imicti ' ¥
el agents. They are now allowed a.three opt|m|§t|C about “ecarelBE" on “Pﬂy as you Bﬂ'ﬂ'k.1I
allowed a three-year multiple year multiple the Indian

entry visa provided they don’t entrv visa mark nd ar

overstay in a single visit for y . et.a dare Setup Time Monthly Cost

more than 30 days. We have provided they expecting a

introduced this because ther don't overstay ina double digit 3 Days INR 5000/- pm

work dictates that from time to nale visit ih of about

time they make short or long Single visitor : growtn or abou

trips to South Africa. It has more than 30 days 12% this year Join the fast growing breed of travel business using ecarelBE to
already been introduced and : improve Efficiency, Reach & Revenue

agents can avail of this.”

This special dispensation
will be provided on a case-to-
case basis. The step is possibly
to attract more investments to
the country from BRICS coun-
tries. South African Tourism
had recently organised a day-
long ‘Tourism and Investment

Conference 2015’ in partner- ~ African ~ Tourism,  said, activities. So we will have
ship with the South African  “We  have  consistently ~ to ensure that all visitors &
High CommissioninNew Dethi  increased our marketing  are legitimate” QUICk Features

to provide information on
tourism and investment oppor-
tunities in the country.

It had also announced a
new South African
Immigration Policy at the
event which allows certain
categories of business exec-
utives a three to ten-year mul-
tiple entry visas. “We don’t
make a public announcement
for this because we don’t want
to attract the wrong kind of
people. We have therefore
communicated this with those

who interact with us on a reg-
ular basis,” the Consul
General added.

With this, the country also
expects a spurt in Indian
arrivals. Hanneli Slabber,
Country Manager, South

spends in India to promote
tourism as it is slated to become
the biggest market for South
Africa tourism by 2020, when
we expect five lakh travellers.
We are very optimistic about the
Indian market and are expect-
ing a double digit growth of
about 12 per cent this year.”

VFS Gilobal recently
opened seven new Visa
Application Centres for South
Africa in India in Jaipur,
Gurgaon, Kolkata, Goa, Pune,
Ahmedabad, and Bengaluru.

Speaking about the
challenges that this program
might pose to the destination,
Malefane said, “Each country
faces with its own sets
of challenges, be it
crime, human and drug traf-
ficking, or  espionage

Going Global

) VIFS Global recently
opened seven new Visa
Application Centres for
South Africa in India in
Jaipur, Gurgaon,
Kolkata, Goa, Pune,
Ahmedabad, and
Bengaluru

UAS International Trip Support opens India office

B UAS International Trip
Support has announced the
launch of a new regional office
in India to further enhance serv-
ices and provide better interna-
tional connectivity on the Indian
Subcontinent. Located in New
Delhi, the regional office will
enhance UAS’ proximity to its
regional client base and
increase market penetration in
the region as part of a sustained
expansion strategy.

The office at Indira
Gandhi International Airport
becomes the newest link in

UAS'’ global network of head-
quarters and regional offices
providing the highest quality
international trip support,
executive travel and air charter
services to clients worldwide.

This investment is an
acknowledgement of the rapidly
growing economy of Indiaand a
clear demonstration of UAS’
commitment to the sub-conti-
nental region. “It's a great time
for the Indian economy, the
growing vitality of the entire sub-
continentis clear. It's also a rap-
idly growing business jet market.

Mohammed Husary
UAS Co-founder and Executive
President

Naturally, UAS will be there, on
the ground, to meet the
demand,” says Mohammed
Husary, UAS Co-founder and
Executive President.

WHY ecarelBE?

All Pre-Integrated APIls | No Hosting Cost | No AMC

Free Upgrades | On Demand support | Go Live in 2 weeks™
B2B & B2C Sales Channel | Social Media & Blog Integration
Integrated CMS | All pre-integrated services

« Accounting Integration | Extensive Reporting
« Multiple Payment Gateways Integration

Plug and Play modules with Intelligent Rule Engine

Multi GDS, Multiple Consolidators & Airlines integration
B2B - Affiliate management, Markup(+ or -), Commission, Add on markup
B2C - Markups(+ or -), Discounts, My trips, My Account

Do it Yourself — Content Management System

APl and Non APl Fares available

Special offer for customers switching from existing systems - "call us now’
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Contact Now: +9178450 99939, sales@ecaretechlabs.com
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ecare Technology Labs Pvt. Ltd.
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It's a tale of 3 cities with CTC

The Canadian Tourism Commission (CTC) organised meetings and education program in three cities for travel agents in Mumbai, Kolkata and Bengaluru.
The sessions were held at Four Seasons Hotel in Mumbai, The Lalit Great Eastern in Kolkata and the Taj Vivanta in Bangalore. Some of the participating
Canadian sellers include Air Canada, Banff Lake Louise Tourism, Cal Tours, Fairmont, Hornblower, among others.

BENGALURU
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Bin Ali Tourism believes in ‘coopetition’ rather than competition. Working together with fellow companies is its
mantra to success. Jeetu Frantz, Managing Director, Bin Ali Tourism, says that in business, success doesn’t
require others to fail — there can be multiple winners.

*TT BUREAU

What are the special prod-

ucts and services you
provide?

Bin Ali Tourism is a one-stop
travel shop that offers a comprehen-
sive range of travel solutions from air
charters to memorable personalised
holiday experiences. It is especially
recognised for offering value added
products and services including
hotel reservations for FIT and
groups, ground handling, MICE,
leisure travel, visa arrangements,
tours, excursions, helicopter
charters, yacht charters and lim-
ousine rentals.

Jeetu Frantz
Managing Director
Bin Ali Tourism

You don't have
to fight your
competitors
for their
audience;
working
together can
often be much
more efficient

OAny new initiative
planned for this year?

Keeping up with the
growth of the online travel
space, we are working towards
launching a very special
online  booking  engine
www.globalhotelz.com. This
travel portal will help travellers
search, plan and book a
personalised travel of hotel
stays, holidays, car rentals,
adventure tours and in-destina-
tion activities and attractions.
This portal will offer quality
packages in some of the world’s
best hotels and
travel destinations.

What do you think are

the new trends coming
up in the travel industry?

The rise of e-tourism, the
democratisation of travel and the
tendency to book and to make
up one’s trip online has stood
out with regard to the new
traveller's preferences.

Social media includes web-
based and mobile technologies
used to turn communication
into interactive dialogue between
organisations, communities and
individuals. Businesses currently
refer to social media as consumer-
generated media.

QHow has it changed since
you'’ve gotten into business?

Well it hasn't changed
a lot. Social media is still considered
to be one of the best platforms
in mass outreach. E-services
have  been  overtaken by
m-services, mobile technology
which is currently the most accessible
solution for our trade. We are
working on a mobile app to enhance
our offering of customised
holiday experiences.

What kind of competition are

you facing?

The key word in our strategy is
not ‘competition’ but ‘coopetition’. It
occurs when companies work togeth-
er for parts of their business where
they do not believe they have compet-
itive advantage. You don't have to fight
your competitors for their audience;
working together can often be much
more efficient.

Amphitheater - Rangbhoomi,

‘Would like ot take your attention to our key facts:

= The bigeest hotel of the city, spead over in more than 58 acres of Land.
* Region's biggest banquet hall with pre-function area.

= Aravali Party Lawn adoinging Conerence Hall & Chaat Bazar.

* Dlymplc size pool - The Palm Deck.

Dedicated area for varmala / phera. jaimaal Gazeba,
Diffrent kind of venues for events such as amphitheater & Char Bazar.

Village-Bujhda, Tehsil Girwa, Kodiyat Road, Udaipur - 313001 (Rajasthan) India. | Tel.: +91 294 5600 400
Maobile: +91 $8290 99950, 75498 '?!?W. 5498 F1800, 95498 91707 | Email: reservation@anantahotels.com | www.anantahotels.com

"1:34 ___L_,_..:_ ‘

+ Aravali Banquet Hall & lawn.

Swimming Pool.
Mudra - The Spa.
Amphitheatre,

Would like ot take your attention to our key facts:
* lt's a sprawling 9 acres luxury spa resort of Puchkar,
+ 72 luxurious rooms offering spectacular views of the rolling Armvali Hills.

Oasis, a 24 hour mult culsine restaurant.

Village-Leala Sevri, Ajmer - Pushkar Road, Pushkar (Distt. Ajmer)
Mobile: +91 8003073907, B003093911, 8003093918 | Email: reservation®anantahotels.com | www.anantahotels.com

Regional Sales office:

Ahmedabad

Mumbal

On the Anvil

¥ Bin Ali will launch an
online booking engine
www.globalhotelz.com

5 Amobile app is also being
worked upon for booking
customised holiday experience

¢ Mandeal Square, B-613 Nr. Iscon Eegance, Prahladnagar, 5.G. Highway.

Mobile: +%1 9978994488 | E-mail: sales.ahmedabad@anantahotels.com

: 405, Sri Krishna, New Link Road, Opp. Fun Republic Cinemas, Andhar] West,
Mobile: +%1 §9307 66803 | E-mail: rso.mumbaifanantahotels.com
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Networking

Wnetwork talk

a social networking session

TRAUTALK, in collaboration with ITC Hotels hosted a networking dinner called
‘Network Talk' in Jaipur during GITB 2015. The event at ITC Rajputana in
Jaipur witnessed over 300 delegates.
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REUNION ISLAND Vineet Gopal | Neha Johri

Tourism Board HE RN N Head India Destination Sales Head India
#GOTOREUNION India Partner - Reunion Tourism Board | e :india@reunion.fr
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New Fastest Growing
Hotel Chain in India

Lords Hotels and Resorts is being recognised as the
fastest growing chain and is widely appreciated and
applauded by the Indian Hospitality industry. Lords warm
hospitality and a multiple range of services are oriented
towards the business and also the leisure traveler.

The long term vision of the chain encompasses full

Jodhpur-2015* b Y, = service Hotels and Resorts across the country, located in
the places of strategic business and leisure destinations,
Gandhidham-2014

Sasan Gir-2014  Jaipur-Mansarovar -2014
Kathmandu-Nepal-2014  Shirdi-2013 Toll Free : 1800 200 2888

" Jaipur-2012 Porbandar-2013 . : Delhi: +91 8527460777 | Mumbai : +91 9324720888

Dwarka-2012 Saputara-Patang-2012 Ahmedabad: +91 9327102888

Bhavnagar-2012 Silvassa-2012 u

Sumna;m-ﬁw Ahmedabad-2012 l [{
orgs

-Aakar-2011 HOTELS & RESORTS
Kanale:z01 s www.lordshotels.com

Blue Coriander | Distil | Lime Tree

L Café | Indulge | Aleenta

——— -2010 3
Dahe}-2008 Bengaluru-2009 Rajula-2 Plaza | Resort | Inn | Eco-Inn
CORP OFF: 513-514, 5th Foor, 38 Ansal Tower, Nehru Place,

|.;|eshﬂ"'2ms New Delhi - 110 019
T +91 11 41090290 - 296 F: 491 11 41090297
E: info@lordshotels.com

S

Surat-2008 'd'adudnra-!un!

"OPENING SHORTLY : AGRA | BENGALURU-JAYANAGAR | BHAKTAPUR-NEPAL | DELHI | JAMMU | JODHPUR | LUCKNOW | MUDUBA-SHIMOGA | MUMBAI | PURULIA-WEST BENGAL




Discover Your Dubai
with TravelBullz

« 10 exclusive holiday themes (o choase from to sult your every need

Leisure getaways - make your family time more memorable; by the beach, in the

waterparks or al the desertl

Remantic gelaways - discover world tamous attractions, lestivals, heritage and nature

Mew Beginnings - Relax, Shop, Dine, Explore.. it could be all be just lor you two,

Family Escapes - Expand Your Entertainment Oplians

Shapping Sprees

Tee O - Take a swing | Dubal is home to many champienships,

Luxury Offers - Travel without stress, pressure ol ime or dally routine, where your

every need is pre-empted and your every expectation s met and exceedad.

Exclusive Indulgence - Undertake a new experience and immerse yoursall in a new destination
whilst indulging in the very best levels of personal and attentive service - lavish and sumpltuous
accommodation, exquisite and unrivalled levels of gastronomy and informative and educational
aqu ] [c58

Sun, Sand & Surf Olfers - Fasten Your Seatbelt, Harness Or Helmel, Conquer

the dunes, soar above dubai

Rejuvenation breaks - Treat yoursell to a world of relaxation

Inwirll known spas

travelbullz

Passion to Innovate. Improvise. Implement

visitdubai.com

Exclusive Discounts and Special Offers During Ramadan & Eid

Contact Us Follow Us

@ fit@travelbullz.com / groupsf@travelbullz.com i ) (s i )
n

@ www.travelbullz.com
€ +911149429900
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Supplier in India

« Amritsar * Manali * Shimla * Dharamshala
* Dalhousie * Mussoorie * Chandigarh
* Corbett * Rishikesh * Haridwar
* North Eastern Himalayas.
» Bhutan * Nepal * Jaiselmer * Jodhpur
¢ Udaipur ¢ Agra * South India Packages
* Andamans * Kenya Safaris * Singapore packages

Niche India

Hotel Markating & Travel Management

V4 Mayur®iaza -2, Unit No. 302, Mayur Vihar Phase 1'Delhi -110081
Ti= 08470840840, 011-43063663, (9313013050, 9818575358, F: n1143042132
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Set in the heart of Candolim, Grand Mercure Goa Shrem Resort makes for the perfect family

holiday. And if you want to be in the middle of all the action, then park yourself at Novotel

Goa Shrem Resort. Add to that our exotic beach restaurant La Brise and you have the best mix
of the sun, the sand and the sea.

To book your exotic vacation call 1860 500 2020 or visit www.accorhotels.com

L.

LA
! BRISE
GRAND MERCURE
GOA SHREM RESORT BY THE BEACH

GOA
SHREM RESORT

SOFITEL g pullman  GranDMERCURE NovoTel Yercure  ibis LE CLUB}A{CCOR
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Seychelles records 120%
growth in Indian arrivals

m Seychelles Islands has
recorded an increase of 120
per cent in tourist arrivals
from India in the first quarter
of 2015 compared to first
quarter of 2014. Direct flights
between the two nations,
year-long tourist season and

Sherin Naiken
CEO
Seychelles Tourism Board

visa online and gratis have
been the other key factors
that boosted the tourist
arrivals from India. Sherin
Naiken, CEO, Seychelles
Tourism Board says, “2015
has got off to a great start in
terms of the growth in
tourists numbers from India.
This increases our confi-
dence in the India market.
The country has responded
really well to our efforts and
we are committed to devel-
oping it into a key emerging
source market. Huge credit
goes to the private sector of

both the countries and we
are grateful for their support

and hard work.” Lubaina
Sheerazi, COO- Blue
Square Consultants,

Seychelles Tourist Office —
India says, “120% increase
is a significant achievement
and we expect the trend to
continue. We have been very
focused in our approach

Lubaina Sheerazi
CO00- Blue Square
Consultants, Seychelles
Tourist Office

while promoting the destina-
tion targeting only the well-
educated, well-travelled, high
income customer segments.
Mumbai, New  Delhi,
Bangalore and Chennai will
continue to be the main mar-
kets. However, the office will
also take initial steps in tap-
ping cash rich cities like
Kolkata, Ahmedabad,
Chandigarh, Nagpur, Raipur,
Indore and Jaipur.

WE MAKE

YOUR TRAVEL,
BRILLIANT

PLOT NO. 75, EPIP AREA, WHITEFIELD
BEMNGALURU - 560066, INDIA

India on South Korea’s mind

With huge prospects that India offers in terms of MICE as well as leisure
tourism, Korea Tourism has increased its stake in the country with an

infusion of budget that is 10 per cent higher than 2014.

*HAZEL JAIN

Korea Tourism Organization
(KTO) has increased its
stake in the India market with
a 10 per cent increase in its
budgets this year over 2014.
Byungsun Lee, Director,
Korea Tourism Organisation,
India, says, “We have
increased our budget for India
and will soon be doing a lot of
trade and marketing activities.”

Lee says that a lot of
activities for the trade have
been planned including famil-
iarisation trips starting May
2015. “We will conduct one trip
for agents every quarter with
15 agents per group. We will
also be going all out to conduct
intensive training programs in
key cities,” he adds.

It recently conducted a
sales mission in New Delhi,
Punjab  (Chandigarh and
Amritsar), Bengaluru and Goa.
KTO will also promote its
online training program that
was launched this February.

Also on the cards are joint mar-
keting ads with big tour opera-
tors. The increased budget will
also go towards OOH ads. The

and are actively talking to
directors and production
houses to shoot their films in
Korea. Shooting in Korea is

66 Our main goal will be to promote Korea as a

Korean delegation also partic-
ipated in the MICE Travel Mart
in Mumbai.

“Our main goal will be to
promote Korea as a reason-
ably priced leisure destination
as itis already well-known for
its MICE facilities. We also
want to use Bollywood for this

reasonably priced leisure des-
tination as it is already well-
known for its MICE facilities.
We also want to use
Bollywood for this. 99

Byungsun Lee

Director, Korea Tourism Organisation,

India

very, very easy because
the Korea Film Commission
extends complete support
in terms of permissions,
clearances and recces
in a very systematic way,”
Lee says.

Last year South Korea
received approximately

146,000 Indian travellers out of
which nearly 25 per cent trav-
elled for MICE. This was a 20
per cent increase in growth
compared to 2013 and the
country is aiming for similar
growth in 2015.

The annual roadshow
“Korea Incentive Night 2015”
saw more than 150 MICE
agents, event planners and
corporates attend the event.
Among the nine exhibitors
from Korea were two regional
tourism boards namely Busan
Tourism Organisation (BTO)
and Jeju Convention &
Visitors Bureau.

The NTO’s training pro-
gram called the “Korea MICE
Specialist Program” was
recently launched and so far
more than 70 agents world-
wide have signed up for it with
additions everyday. Once the
registrations are over, 30
best-scoring agents will get a
chance to visit Korea as grat-
ification and will receive their
certificates. ¥

THE PERFECT DESTINATION
FOR EVERY TRAVELER

WITNESS THE ART OF HOSTING
AT MARRIOTT HOTEL WHITEFIELD
AND EXPERIENCE TRANGQUIL
AMIDST THE IT CORRIDORS

OF BENGALURU

CALL 080 4943 5000

MARRIOTT
BENGALURU
WHITEFIELD



INSPIRE YOUR CLIENTS with CONTENT

Providing the content & tools to sell India

A Dynamic Online Tool for the Travel Trade

® Empower
your sales channel

® Engage
your potential clients

® Increase
your enquiries

® Improve
your conversion rates

® Simplify
your content management

The Wetu Content System is an online solution
for the management and distribution of tourism
J—— sales and marketing content. The Wetu System
Tl v is made up of an open content system and
digital versions of the paper sales tools of the
tourism industry — Maps, ltineraries, Brochures

| and Catalogues - all of which enables rich,
[mnwm ]

Thie G oo sl I M 58 ut s GO Biorwoi s e sl 0 b emaotive content to pass through the industry

T e and get into the sale in an engaging and
interactive manner.

www.ddpwetu.com

For more information contact:
sunny.sharma@ddppl.com / +91 9650399903 | devika@ddppl.com / +91 9818767141 | gunjan@ddppl.com / +91 9650399905
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Serenity by the Ganges

Raga on the Ganges, a hotel nestled in the Himalayas promises
rejuvenation of the body, mind and soul. Part of the Anantara brand,
this property promises breathtaking views at every nook and corer.

ﬁTT BUREAU

he road to Raga, 32 km
uphill from Rishikesh city,
makes an ideal prelude to an
unforgettable holiday. The gin
clear waters, fine white sands

the unforgettable cuisine. This
is also the only transit point
enroute to Devprayag (Char
Dham Yatra),” says Manish
Palicha, Head, Leisure Sales,
Anantara hotels & Resorts. If
all this is not enough, the

66 Our trade promotional activities

include, participating in
travel trade fairs glob-

ally, organizing road
shows and hosting
trade partners for

familiarization trips. 99

Manish Palicha 4

Head, Leisure Sales, Anantara hotels &
Resorts

and lush green valley’s wel-
comes you at every turn build-
ing suspense to the beauty of
the resort. “The property has
many unique features but the
ones worth mentioning
include its serene environ-
ment, tranquil ambience and

7\

Raga promises to be a place
that can be action packed or
leisurely spa vacation. Choose
from a range of activities that
encompass adventure activi-
ties like white water rafting,
rappelling, trekking, cycling
and canoeing or indulge

at the Teertha Spa with a
range of wellness and rejuve-
nation treatments.

In today’s competitive
age, the distribution and mar-
keting costs of a property can
be crippling specifically if you
are a standalone establish-
ment. By being part of the
Anantara group, one gets
access to a superior infrastruc-
ture and wide network.
Anantara has sales offices in
key source markets within
India as well as Europe, prima-
rily covering Germany & United
Kingdom. “Our trade promo-
tional activities include, partic-
ipating in travel trade fairs
globally, organizing road
shows and hosting trade part-
ners for familiarization trips,’
adds Palicha.

Anantara Hotels &
Resorts continues to offer a
chain of experience-driven
boutique  resorts  and
private hideaways across
India, Sri Lanka, Bhutan &
South East Asia; and Raga on
the Ganges is a prime
example of that. =

In the quest for heritage

Ranbanka Palace boasts of 71 carefully preserved and renovated
heritage rooms. It is a perfect place to sit back and rejuvenate for
heritage lovers, away from the maddening city life.

*TT BUREAU

Built at the turn of the last
century for Maharajadhiraj
Sir Ajit Singh ji, Ranbanka
Palace captures the prevalent
colonial influences of its time
and immerses them in the
echoes of another bygone era.
Acknowledged by the Ministry
of Tourism, Government of
India as Jodhpur's first Classic

Heritage Hotel, Ranbanka
Palace enables its guests to
soak in the flavours, history,
luxury, dance, music, arts and
culture of Royal Marwar. It

offers accommodation and
experiences  across  a
wide range of budgets as
it boasts of 71 carefully pre-
served and recently renovated
heritage rooms.

The multiple dining ven-
ues at Ranbanka Palace offer
an array of cuisines including
the most delectable Rajasthani
specialities. From traditional

music recitals, kaalbelia
dancers and langa singers to
exciting puppet shows, the
central courtyard transforms
every evening with a myriad

array of cultural performances.
It offers an exotic journey into
another era and features
artists belonging to families
that have perfected their art for
the royal courts. The ‘Spa by
the Baradri’ offers signature
Rajputana therapies for com-
plete relaxation.

Ranbanka Palace is ide-
ally suited for pre-wedding and
wedding functions. The
hotel also provides
robust concierge serv-
ices for seamless
delivery, including a
highly  experienced
wedding coordinator
who ensures expert
advice, local assis-
tance and flawless
execution of the minut-
est details. From a lav-
ish delicious buffet to
impressive sets and
regal décor, from royal
accommodation to cul-
tural entertainment;
Ranbanka palace offers a
plethora of services for a grand
wedding in Jodhpur. Embark
upon an exotic journey, into
another era.
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COUNTRY

INN & SUITES

Country Inn & Suites By Carlson, Goa Panjim
p: + 91 (832) 6740000 f:+91 (832) 6740001
e: reservations@cisgoapanijim.in

Plot no 31, EDC, Patto Plaza, Panjim, GA 403001
1800 1800 456 | www.countryinns.com/goapanjimin

Feel refreshed.

— WELCOME TO HOLY RIVER GANGA PURIFICATION VACATION -

SSUs U SUMMIER SPECIAL PACKAGIE

T : 491 1334 305400

F: +91 1334 305310

E: reservations@rdharidwar.com 1 Night -f 2 Days @ iNR 6999 MAPAI

www.radissonblu.com/hotel-haridwar

2 Nights/3 Days @ INR 12999 MAPAI

. -
adméé [N Inclusions:-
- * Welcome Drink on arrival (non alcoholic) and cookies in the room on arrival

HOTEL HARIDWAR v Accommodation in Superior Room
“  Daily Breakfast and Dinner at our Multi-cuisine Restaurant “Next 2"
Complimentary usage of Gym and Swimming Pool
Plot No. C-1, Sector-12, One soft beverage served at Poolside in the Evening
SIDCUL, Haridwar,  Shuttle Transfer in the Evening to “Har Ki Paudi” for Ganga Aarti at River Ganges
"~ 20% discount on Spa

Uttarakhand-249403, - o s . :

One hour’s session with our Chef.
India 7 All applicable taxes
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Charting out new roadmap for inbound

The industry’s optimism has doubled after the introduction of eTV. Eagerly awaiting the release of the New
Tourism Policy in May, industry stalwarts speak to TRAUTALK about how this will boost inbound arrivals.

+MEGHA PauL

: With the recent introduction of 6TV, we only see happy
: times for the inbound market. The inbound from many of
: our conventional markets, especially the US will grow
: tremendously. However, there has been a sharp decline
: in Russian tourists due to steep fall in rouble and the
: Ukraine crisis. Offbeat destinations like North East will
: see better growth than previous years and so will spe-
: cialised luxury and wedding segments. Other segments
 which will see good growth are the adventure and sports
: segments. Educational travel and incentive travel will show
significant increases as compared with the previous year.

Dipak Deva
: CEO- Destination Management, India & South Asia
R Kuoni Destination Management

Inbound has been a challenge till now. However, with the
government's new initiative of the eVisa, things will be back
on track soon. The new eTV will prevent line-ups in front
of the visa desks at airports, reduce the workload of staff
working at airports, save time for staff at Indian consulates
and embassies, provide easier visa facilitation for foreigners
that visit India for tourism and business purposes and
increase the number of the visitors as well as tourism and
foreign trade revenue.

Jyotsna Suri
India Travel Award Winner and President, FICCI

% The PM was talking about tourism even before he cameto :
power. The good news for us is that he understands our :
sector. But now we are aftrifle disappointed as we continue
to see the flattening of the tourism curve. Investors are still - :
not too encouraged. The mood s right but we need to see  :
more momentum on the ground.

Luxury travel is on the rise from markets such asthe US  :
and Far East. An important development that we :
should watch out for is the entry of AirAsia and Tata-SIA  :
airlines in the domestic skies. Also, the introduction of  :
eTV by government has removed bottlenecks for :
foreign visitors planning to come to India. We can :
expect more customers opting for experiential holidays
as this is the new trend. :

Arjun Sharma
MD, Select Group -

Vikram Madhok
Managing Director
Abercrombie & Kent India  :

www.monsoonindiatours.com

* Hotel Reservation * Conference & Convention Management Services
* Car & Coach Rental Services * Ticketing

* Tailor made Tours * Package Tours/Study (Educational) Tours/Honeymoon Packages
* Safaris-Camel, Horse, and Jeep * Llocal Sightseeing Tours

* Adventure Tours * Dream/Royal Weddings
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GCautious optimism in the air

» Contd. from page 66
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: With the recent clearance of eTV, we understand the
: importance of tourism as a strong revenue generator
: for the country. Goa, over the years, has emerged as a
: tourist hotspot, for Indian as well as foreign tourists.
: Traditionally, Goa’s unique amalgamation and fusion of
: Indian and Portuguese cultures has made it a very
: unique and special state. The cheerful and friendly
: nature of Goans, along with its inherent natural beauty
: and historic monuments has cemented Goa’s position
: as a top tourist destination. Since the late 60s, Goa has
 been associated with beaches and parties. While that
association continues to be made, we see ourselves as
 a place which offers a world of experiences to the tourist in some 3,702 sq kms of space. Goa

Indian tourism has reached a stage wherein we should
be now talking about ease of doing travel to the
country. On the experiential front to the ultimate
spenders, we still are not responding well enough to
their aspirations. There should be a mechanism in
place to improve it. In today’s age, we truly need to see
a new version of Incredible India. We should work on
safety-related apps and helplines on a pan-India basis
in this technology age.

Priya Paul
Chairperson, The Park Hotels

......................................................................................................

seeees e ..... ' hasmanyotherthings, andourplanfor2015istodrawtheattentionoftheworldtoallthat

: == This year is expected to witness immense scope of :  : Goa has to offer, such as its rich arts, its fusion of Indo-Portuguese cuisine etc.
growth across MICE, inbound, outbound as well Ameya Abhyankar
as domestic travel. The recent increase in hotel inventory @ : Director, Department of Tourism-Goa
at tourist locations Certaimy isan encouraging initiative. § i .................................................................................................... :

We COﬂSIder thIS to be a posnlve development as é E .............................................. ...........................j ......................... .....E
this will lead to rate correction at tourist locations : New visa regime (€TV) is a big game changer for India  :
and spur demand from the inbound market. : as a travel destination. | believe that India need not have

wait till 2020 to see the international inbound to
double. It would happen in the next couple of years. :
As we predict an increased demand for hotels, we :
are looking at opening 10 to 12 new hotels in 2015. We
will bring in our luxury brands like St Regis and W into
India soon. We also see tremendous opportunities in
conversion space this year. Hopefully, 2015 will be one

of the most successful years after 2007 for Starwood
Hotels in India.

With the entry of newer carriers and eTV introduction, :
there is huge potential of creating a huge competitive :
space — both a challenge and an opportunity - :
overall a positive development with correction in :
: pricing, rationalisation and a balanced perspective. :
: Though there is a need for more government initiatives and relaxed taxation policies
: on products and services, the eTV for travellers from 43 countries will definitely
 provide an added boost in the right direction.

Prashant Narayan :

COO and Head-Leisure Travel Inbound Business, Thomas Cook India Dilip Puri

Managing Director-India, Starwood Hotels & Resorts

JFROOMS.COM

HOTELS = SIGHTSEEING = TRANSFERS

Worldwide Hotel Reservation System

ki

E—
e e

ABOUT US HOTEL SEARCH SIGHTSEEING SEARCH TRANSFER SEARCH
T — LUINMATCHED INVENTORY OF MORE THAN NUMEROUS OPTIONS OF SIGHTSEEING AND  PRIVATE TRANSFER FACILITIES FROM ALL
ity i3l the alspms- o it ; 120,000 HOTELS / APARTMENTS | EXCLRSION IN MOST OF THE TOURISTIC  THE MAJOR INTERNATIONAL & DOMESTIC
" P YILLAS WORLOWIDE DESTINATIONS AIRPORTS

24xTrooms.com |5 one stop shop for all the travel & accommodation
requirements. Our unique solution is designed for tourism industry. Profiting from
our elite partnerships and strong strategic alliances with established travel
partners, 24x7rooms.com Is able o offer competitive rates and allow you to
choose from a wide selection of hotels across the world

Our user friendly worldwide hotel reservation system enables anyone to simply
search and book a hotel in few seconds. Bookings are now just a few clicks
away, Availability and rates are real time, ensuring the most competitive rates,

As our name 24x7rooms indicates, no matter where you are, whether it is day or

might or any day of the week, our interface is available round the clock
1o serve you..
-

KEY BENEFITS

Dedicated 2457 support 365 days a year with live chal option.
Unmatched invenfory of more than 120,000 hotels worldwide.
Well negotiated and competitive wholetale rafes,

Immediate confirmations.

Can book Hotels on Time-Limit.

Ogtion 1o mark op Net rates and redistribete 1o Sub-agents, Sub-users & Corporates. REG I STE R Now ! ! !
Oftion uf logo branding on Viuchers.
Ready XML & While Labeling Solution.

snsncess  JUUR PRESENCE =ssessssss
Detailed booking & Accounting reports.

- B UK
|  |®m BAHRAIN - A m PAKISTAN
Numerous options of Sightsecing and Excursion In most of the touristic destinations. i1 CANADA 75 = KUwWAIT
= EGYPT * % ,.: B BANGLADESH
B Gk " SRILANKA
Credit Management Mechanism for Sub Agents and Branches, | = UAE . = INDIA

Regular Update of latest deals through E-Mailers.

Transport Facilities to and fro irom all the major inlernational & domestic Airports.

Dynamic Inventory > Spot Confirmation > Instant Voucher.
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Davao | For business evenis visit funworksph Lo

Philippines has some of the most astounding MICE venue choices globally!
And, all the support you need for MICE events!!

Come meet the biggest corporate MICE movers
from all over India and a meticulously selected
group of high profile MICE agents over two separate days

Dates: Friday & Saturday on 10th & 11th July 2015, New Delhi

First Day for corporate MICE buyers
Second Day for selected trade MICE movers

\ ’ Contact:
‘Iu' DNECT
K et -t Punam Singh : +919811158785 | Vineel Gopal : +91981162200 for further details!



LIl TALN

MAY 2015

INTERNATIONAL
4-7 Dubai

9-11  Durban
21-23  Dhaka
26-29  Ontario
NATIONAL

8-10 Kochi

25 Chennai

27 Bengaluru

Arabian Travel Mart

Indaba 2015, South African
Tourism

Bangladesh International Tourism
Fair (BITF)

Rendezvous Canada 2015,
Canadian Tourism Commission

Hoteltech Kerala
B2B Roadshow,
Oman Tourist Office
B2B Roadshow,
Oman Tourist Office

B2B Roadshow
Oman Tourist Office

JUNE 2015

29 Delhi
INTERNATIONAL
9-11 Chicago
21-25  Melbourne
NATIONAL

1 Mumbai

10 Kolkata

1 Ahmedabad

[BTM
Australian Tourism Exchange (ATE)

B2B Roadshow, Oman Tourist Office

Why Spain? — Presentation &
Networking Dinner for Travel Trade

Why Spain? — Presentation &
Networking Dinner for Travel Trade

India Hospitality Expo
Why Spain? — Presentation &
Networking Dinner for Travel Trade

East India Travel Awards

JULY 2015

11-13  Pune

12 Pune

25 Kolkata
NATIONAL

10 Delhi
10-12  Bengaluru
11 Delhi
13-14  Mumbai
13 Goa

14-15  Ahmedabad
15 Mumbai
16 Delhi

16 Jaipur
17-19  Chennai
17-19  Kolkata

20 Jalandhar
20 Kolkata

22 Lucknow
22 Delhi

23 Kolkata

24 Mumbai
24 Mumbai
24-26  Hyderabad
25 Pune

27 Hyderabad
29 Trichy

3 Bengaluru

31-Aug 2 Kolkata

VKonect MICE : B2C
India International Travel Mart
VKonect MICE: B2B

Kiwi Link India workshap,
Tourism New Zealand

Learn South Africa

Learn South Africa

Tourism New Zealand Frontline Training
Tourism New Zealand Frontline Training
Learn South Africa

India International Travel Mart
Tourism Expo India

Learn South Africa

Thailand Road Show

Learn South Africa

Thailand Road Show

Learn South Africa

Thailand Road Show

Learn South Africa

Travel & Tourism Fair

Learn South Africa

Learn South Africa

Learn South Africa

Learn South Africa

Travel & Tourism Fair

AUGUST 2015

INTERNATIONAL
57 Beijing
NATIONAL

1 Cochin

3 Mumbai

4 Nagpur

4 Kolkata

4 Bengaluru

5 Delhi

6 Mumbai

CIBTM

Learn South Africa
Learn South Africa
Learn South Africa

Tourism Authority of Thailand B2B
Roadshow

Mauritius Tourism Promotion
Authority B2B Roadshow
Mauritius Tourism Promotion
Authority B2B Roadshow

Mauritius Tourism Promotion
Authority B2B Roadshow

For more information, contact us at: talk@ddppl.com

GCEOTALK

India largest volume-hased market

Along with increasing market share in India, which is the largest volume-based
market in Asia for TrawellTag Cover-More, the company is also introducing
new products for the market by the end of this year. IRITALK gets more details

*TT BUREAU

Cover-More made its presence
felt in India through collabora-
tion with TrawellTag and now
offers hassle-free travel insur-
ances. A combination of
TrawellTag’s local knowledge
and established distribution
with Cover-More’s global expe-
rience and track record in cus-
tomer service made India a
prime market for this travel
insurance giant. TravTalk speak
to George Sunders, CEO-Asia,
Cover-More Group, and dis-
cusses their plans.

66 Another important development in
India will be the launch of our

Cost of medical care in the US

A simple case of appendicitis and a two-night stay in a New
York hospital could cost a traveller more than $75,000
according to Cover-More. Or worse, if you are involved in
a car accident in the United States and require intensive
care, the medical bill could climb to more than $300,000.
Plus if you require lengthy hospitalisation, be prepared for
a medical bill approaching $1 million.

How important is

the Indian market in
terms of overall growth
strategy?

Today, to be a global
player one needs to be in the
Chinese, South East Asian
and Indian markets. Therefore

our expansion into India
was an important part of the
overall growth. It brings volume
to the business and adds cred-
ibility to our name.

While Cover-More, an
Australian company, exercises

global SIM cards in the next
six-nine months. This will
allow you to stay connected
and is cheaper than a
normal phone. 99

George Sunders
CEOQ-Asia, Cover-More Group

a strong hold in that continent,
India has added to our
trading results in both volume
and profit. In Asia, India is our
largest volume based market.
But in Australia we sell close to
90 per cent of all agencies and
we have over 40 per cent of the
market share.

Do you see the

Indian market
maturing?
The efforts we are putting

in India are now about the
transformation in the mindset.
It's very important to get the
appropriate assistance while
travelling. The focus is to edu-
cate the traveller about the
importance of insurance and
getting the right assistance.

Presently the conversion rate
from India is 20 per cent, which
means that 80 per cent Indians
still don’t buy insurance before
travelling. Of this, 90 per cent
of the insurance in India is sold
through travel agents.

In India, because of the
size of the agency business,
the agents continue to be an
essential arm for the insurance
providers. We are only entering
the online market now but with
respect to the agency business
we have a market share of 30-
35 per cent, making us the
second largest.

What new products

will you bring to
India this year?

We plan to bring more
advance pre-existing medical
products to the marketplace. We
have just introduced a limited
cover for first aid treatment in the
market and we are looking to
expand that. In Asia, insurance
is not a common thing and it’s
becoming imperative for us to
cover the condition of aged peo-
ple.We are working on enhanc-
ing customer service and offer-
ing duty of care to the best avail-
able. It's important that travel
insurance covers more than the
basic requirements.

The Ashok dons a new hat

The Ashok, New Delhi recently hosted a FAM and Cocktail dinner in order to showcase upgraded and renovated
rooms and suites at the hotel. The event was graced by various travel agents.




THE JOY OF
HAVING THE LAKE TO YOURSELF

LAKE NAHARGARH PALACE

PARSOLL, CHITTORGARH - A JOSTA RESOR]

Summer Packages

Stay 2 mights & get Ird night complimentary
(Valid from 1st April, 2015 dll 30th September, 2015)

Room Type Special Rate MAP
Deluxe Room Rs. 11,999 + raxes

Suite Room Rs. 13,999 + taxes

Vbepe rister are apyfilieable for Siugh & Doolde sccnpaniy
Sty for 2 Nights &= geit the Srd Nisht conplmentary, axtbor at Lake Nabargarts Patace or

Ruagttarma, Uddiaiprr

The above package includes

* [Eeloome drink

* 3 Breakfasts & 2 Dinners.

» 2 bottles of Mincral water coniplimentary in the roame per dey,
* Complimentary wuse of all Indoor games.

* Happy Hours Spaw to 7

Terms & Conditions
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FINE DINING | LUXURY POOL | 5PA | ROYAL CUISINE | ROMAMNTIC GETAWAYS | WEDDINGS | FAMILY VACATIONS | MEETINGS & S0CIAL EVENTS
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THE JOY OF

JUSTA

Summer Packages

Stay 2 nights & get 3rd night complimentary
(Valid from 1st April, 2015 till 30th Seprember, 2015)

Room Type Special Rate MAP
Deluxe Room Rs. 10,999 + taxes
Premier Room Rs. 11,999 4+ taxes
Villa | Rs. 12,999 + taxes

Abepe naver are appiealik for Yenole 0 Doalile necapancy
Sty for 2 Nights & pet thié I Nipht complmentary.

The above package includes -

* [Welcome drink

* 3 Breakfasts ¢ 2 Diners.

» 2 battles of Mineral water comprlimentary in the roone per day,
* Complimentary use of all Indoor gamses.

 Happy Flonrs S o 7pa

Terms & Conditions

* Foxafras proweost will dee chirpnd R 3O0NE ot Dhedioos @ Preswier Rovse 2 R 000 i
ol

* Chaddlrem arbore 6 yeawr wvll be cbargee fulf nute.

* Privr reserpuution o mecessary. Cheok i Swes- 2 pow [ ek ot timies- 1.2 noon

* This aifer canmot be ciollbed with amy otber affer,

* Il Niglt ity meluder only o & breakfast,

» Al sther rromdind fermes & coneditions wpp.

FINE DINING | LUXURY POOL | SPA | ROYAL CUISINE | ROMANTIC GETAWAYS | WEDDINGS || FAMILY VACATIONS | MEETINGS & SOCIAL EVENTS

+91 9590 777 000 | reservations@justahotels.com

www.justahotels.com

SHOPPING | CITY-TOURS

THE JOY OF

JUSTA



UISA TALK

Embassy of Colembia, Delhl has announced that, Indian

nationals do not require Colombian Visa for stay up to

20 days provided they comply with one of the following

conditions

a)} Hold Type C {less than 20 days} or Type D (more
than 90 days) Schengen Visa or hold any type of
US Visa except C-1 Transit Visa

b} Hold resident permit in any of the Schengen
member states or in the United States of America.

Approval from
‘ MINAFFECI needed for

DR Congo Visa
Embassy of the Democratic Republic of Congo has
announced that, all visa applications submitted at the
Embassy will be sent to the Ministry of Foreign Affairs
and International Cooperation (MINAFFECI), DR Congo
for approval. Post approval from MINAFFECI, the visa
applications will be processed. Hence, the processing of
visaapplication may take upto 10 working days

BN jurisdiction for
_ Hu ngir_f \ﬁsa .ﬁ.pplli:-'lﬂnni

Embassy of the Republic of Hungary, Delhi has
annpunced that with immediate effect, applicants
need to lodge their Hungary visa applications as per the
jurisdiction below

Applications from MNorthern & Eastern rone of India will
be processed from Delhi and applications from Western
& Southem zone of India will be processed from
Mumbai

Bl BB Additional
i Requirements for
B B oominican Republic Visa

Embassy of the Dominican Republic, Delhi has
annpunced that applicant has to prowide all the
supporting documents (Covering Letter, PCC, Bank
Letter, Medical & Birth Certificate etc) in Spanish or
along with its "Spanish Translation”, when applying for
Dominican Republic Visa, Udaan can assist in
transiation at an additional cost. For more details, kindly
contact at udaan@udaanindia.com

Consulate General

of the Republic of Turkey

in Hyderabad
Consulate General of the Republic of Turkey has
commenced its operation in Hyderabad at following
address: Plab No 656, Road No 34, Jubilee Hills,
Hyderabad
For visa requirements, visa fees & processing time etc,
kindly logon towww.udaanindia.com

Visa Snippets:
a) Indian mationals can obtain Mo
officially the Turkish Rep
from Embassy of the Reput
Mmission n1 the Republic of C ',-r-ru= does |1r-!

mission of Ban
réfocated to Jolly Make Hungal-. N |1|.1:‘-:
rade, Dpposite World Trade Centre, Mumbai
- 400005

m[=]=]g

Visal Come Gel it.

For more information, kindly register on our portal
http://www.udaanindia.com

Contack wus:

Delhi t 011-46TD0G00, 09910063345
Gurgaon : 0124-4307600, 9818128817
Mumbai 1 022-22076396/97, 09702499344
Bengaluru @ 080-41132194, 09945201852
Chennai t 044-42696950, 0BO5S6246666
Kolkata : 07042692244, TOA2692242

OPPORTUNITY

BLUE MOOM TRAYELS is o complete trovel solution provider that specializes in Corporate
Trovel; MICE & EVENTS ond customized huury trovel to Indio ond exofic destinations
overseas. Whether it i5-0 wedding in Puglio or o Conference in Dubai: o Phonea Lounch in
Hyderobad or an Incentive to Istanbul, our team of experienced trovel and tour professionals
hawe been successhul in executing the voriouws requirements of our globol customers.

Based in Moida (MCR Delhi), we book forword to recruiting the best in the Industry for the
below posts

MICE OPERATIONS (1)

* Minimum experience in MICE Operations should be 04 years
Should be able to independently work on RFPs and costing (Domestic &
International)

* Good communication skills

CORPORATE TRAVEL (1)

*  Minimum experience in International Travel Operations should be 04 years
* 5Should be able to independently handle all operations for Corporate travel
* Good communication skills who can work on Galileo

MICE TICKETING (1)

* Minimum experience in Group ticketing {Domestic & International) should

be 04 years
* Should be able to independently liaise with airlines for group fores, etc and !
should have knowledge of Galileo =
ould be able to work on Excel

EISURE (1)
ars in hundling Outbound Leisure travel

INVITING BUYERS FOR

APPROVED

HOTEL LAND
CHENNAI

A Leading Hotel Company wishes to sell
2.35 acres at Sriperumbudur, Chennai.

The land is on the Chennai-Bengaluru
Highway, opposite Saint-Gobain in Sipcot.
168 room hotel construction plans are
fully approved.

Hotel construction can
commence immediately

Email your interest with contact details to:
landspr@gmail.com
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PERFECT

TRIPS

EVERY TIME !

travel n tours india
B-106, Pkt D -2,
Mayur Vihar Phase III,
New Delhi 110096
Ph: +911122627007
Mob: +919810054485
E Mail: ashu@travelntoursindia.co.uk

Website:
http://www.travelntoursindia.co.uk
www. luxuryholidaysofindia.com
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Certificate of Excellence
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THE ALILEURE

a boutique hotel

(A Unit of Clark International)

W: www.theallurehotel.com

Loncfon /
FEurope

Serviced apartments
starting from

Gep 49/-
per night

per person inclusive of VAT.

Whether you are visiting London, other UK cities
or Paris for a vacation, or on business, your
search for a Serviced Apartment stops right
here with HS Travels!

HS Travels has a lantastic selection of Serviced
Apartments, to offer you a wide range of
accommaodation choices, from studios, 1, 2, 3 and
4 Bedroom Apartments, through to luxury Town
Houses.

We are No.1 Wholesalers of apariments for UK
& Europe in India for last 8 years now and we
have more than 60 properties in Central London
allinZone 1 Location.

102 Vardhman Tower,
Preet Vihar, Delhi - 110092
Ph: +91 11 45152626
Mob: 9810519360

Contact: sales@hstravels.com

& 1 www.facebook.com/HSlondonapartments

www.hstravels. com [

#Our Services

® Tailor Made Holiday Packages Tour Packages
® Hotel & Resort Booking .
® Taj Mahal Tour 3
® Golden Triangle Tour _
.': ® Rajasthan Tour Hﬂlﬂﬁﬂﬂlﬂnga
| ® Family Travel Packages X 4 =

* ® Beach Holidays -
g
i Kerala Tour Packages o s e
| e
:,-'_-c ® Honeymoon Packages T

® Adventure Tour Packages
- ® Wildlife Tour Packages

| ® Car & Coach Rental Service
© ® Meotings & Seminars
_::_ & Conference
" ® Corporate Off-site Tour
| ® Annual Parties & Events
. ® Entertainment Facility

Reservation
® Wedding & Social Events

E"““"'ﬁ’”“““‘tatlon

Regd. Office

WD et e

Th Albuire (A& Boudlgue Mabel)
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MOUEMENTS

The Ritz Carlton

Bangalore
Debanjan Kundu has been appointed as Director of Sales and
Marketing at The Ritz-Carlton, Bangalore. He will be heading the
Sales & Marketing department which encom-
passes sales, catering, marketing, public
relations and revenue management.
With over 12 years of experience,
Debanjan joins The Ritz-Carlton from
his role as the Director of Sales &
¥ Marketing at Sheraton Bangalore. Prior
. tojoining Sheraton Bangalore, he was
the Director of Sales at Westin Hyderabad
Mindspace, Debanjan has also worked in
Sales at The Oberoi Grand, Kolkata.

Fortune Select Dasve

Lavasa
Avijit Chaturvedi has been appointed as General Manager by
Fortune Select Dasve, Lavasa. He comes with a rich experience
of 22 years, having worked with the
Taj Group of Hotels, and HRH
Group. He joined Fortune Park
Hotels to lead the project team in
Pahalgam & Srinagar in 2013. In
his present role, Chaturvedi aims
to capitalise on the renewed { =
enthusiasm and feel good factor "5

regarding Lavasa. This will helpin %

boosting hospitality revenues '
and take guest experi-
ences to loftier heights.

Golden Tulip Vasundhara Hotel & Suites

Vasundhara
Golden Tulip Vasundhara Hotel & Suites appoints Kingshuk
Chakraborty as General Manager. Kingshuk joined Golden Tulip
Hotels in November 2014 to launch Golden Tulip
Vasundhara, Delhi NCR. A stalwart in the
hospitality industry, he brings with him over
20 years of experience from his previous
# stint with leading hospitality groups
* including The Oberoi Group, Carlson
Rezidor, HHI Hotels and Kenilworth. Prior
to joining Louvre Group of Hotels,
Kingshuk held the position of an Executive
Assistant Manager with Carlson
Rezidor- Park Plaza Noida.

i Kulwant Singh, CEO €& Managing Director, Lama Group, says
i he loves to play golf when he is not working. He says, "I
i generally travel 15-20 days a
month for work but I definitely | %
try to have at least one i

vacation with my family ina |
year during the Ramadan |
season. l also do a two to three |
days holiday to a nearby
destination within the UAE with
my children.” London is Singh’s

favourite destination followed by
Australia, especially Melbourne and
Sydney. Besides that he also
loves the Far East.

Park Hyatt Chennai

Chennai
Kumar Shobhan has been promoted as Director of Operations at
Park Hyatt Chennai, where he will be responsible for the operations
of Food &Beverage and Rooms, including Spa

and Security. He was appointed as the

Executive Assistant Manager for Food and

., Beverage, at Park Hyatt Chennai in March

2014. With Kumar Shobhan at the helm, the
Food &Beverage department excelled in
their already established culinary offerings
and service styles in the restaurants, most
notably the award-winning,
The Flying Elephant.

Sayaji Hotels

Indore
Vishal Kumar has been appointed as Group Head Sales & Marketing
for Sayaji Group of Hotels. Kumar brings with him almost 14 years
of experience in the hospitality industry.
In his current role he would take care
of Sales & Marketing for the entire
group, planning and strategising the
marketing plans for the hotel, directing
all the Sales and Marketing efforts
towards achieving the operational
goals of the hotel. Kumar’s experience
ranges from corporate, travel trade and
online business. He has worked with The
Grand New Delhi, Intercontinental The
Grand and Eaton Smart — New

Delhi Airport Transit Hotel.

Hyatt Place Gurgaon/Udyog Vihar

Gurgaon
Reema Dhawan has been appointed as the Director of Sales of
Hyatt Place Gurgaon/Udyog Vihar. Reema is a graduate from the
Institute of Hotel Management, Gwalior. She
has also done her Bachelor’s degree in
Humanities and holds a Master’s degree
in English. Reema started her career in
Front Office at The Trident, Udaipur and
then moved to Taj Palace, New Delhi
where she was working as a Front
Office Executive. Later she shifted from
Front Office to Sales with The Oberoi,
New Delhi. Her last assignment was
with The Oberoi group as the
Regional Sales Manager-National
Sales Gurgaon.

Cash Sales & Partner Network

Bengaluru
Shashikant Jugran has been appointed as General Manager and
Head-Cash Sales & Partner Network. He comes with two decades
of experience in the travel technology
vertical, and possesses rich understand-
ing of corporate strategy, development
and implementation. Previously,
he held the post of VP -Operateration
at Reznext.

The Westin Sohna Resort and Spa

Sohna
Animesh Barat has been appointed as Executive Assistant Manager
at The Westin Sohna Resort and Spa. Animesh joins the resort with
a vast experience in hospitality industry,
spanning over 35 years. He was previ-
ously associated with key brands such
as Marriott, Hyatt and Renaissance. Prior
to joining The Westin Sohna, Animesh
was part of the pre-opening team of
The Westin Velachery, Chennai. In his
current role, he will be over seeing
operations at The Westin Sohna.

)

Carl Vaz, Director, Dubai Representative Office in
India, says that he loves scuba diving in Dubai. Talking
about food he says that Dubai prides itself in
gastronomy amongst its various
pillars. It’s a delight for any foodie
to be in Dubai. He explains,
“Personally I love Arabic, Middle
Eastern, Lebanese, Iranian
cuisine. My favourite would
also be the various wonderful
| signature restaurants that are
even Indian, Vazis in love with
Mumbai and says that it's a
delight to be there as all kinds of
cuisines are available, including
the Lebanese and Arabic
cuisines.

Representation World
Delhi

Neha Johri has been appointed as Head Destination Sales with
Representation World - India Marketing Partner Reunion Island
Tourism. She brings with her 11 years of
experience in Travel trade & Aviation
industry. Neha omes with a very strong
airline background. The Reunion island
is an exceptional destination in the
Indian ocean at the heart of southern
hemisphere with so much of diversity.
Neha will be responsible to brand the
destination in Indian market through
aggressive sales & marketing.

i Tekla Maira, Director, Global Sales, FRHI Hotels € Resorts

has to travel a lot as a part of her work and has begun to enjoy

it. She also loves savouring different

& cuisines from different countries.
This is something she loves
experimenting with all the
time. Maira says, "I love
Middle Eastern food and
oriental food. So, there are
two extremes in terms of
cuisines that I like. Indian
food is soul food so, it is
always very welcome.
But for a change it's nice
to take a break from
Indian food twice or thrice
a week.”

Talking Peaple is a special dedicated corner, created as a sounding board for who’s who of the Indian and International travel industry. With Talking Peaple, it is our endeavour to bring you face-to-face with people.Contributed by: Anupriya Bishnoi and Samapti Das
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b BITB hosts 1,817 FTOs tll date

HOTELS

After a gap of one year, the 7" edition of the Great Indian Travel Bazaar returned to
Jaipur. Held at the Jaipur Exhibition and Convention Centre (JECC) from April 19-21,
the mart hosted 277 foreign buyers from 45 countries. With more than 10,000
pre-scheduled meetings, the mart this year recorded a new high.

iPEDEN DomA BHUTIA

n its seventh edition, the Great Indian
Travel Bazaar has now become a promi-
nent feature in the calendar of every
travel professional. With a total of 277 for-
eign buyers from 45 countries and 199
exhibitors spread across 253 booths and

more than 10,000 pre-scheduled B2B
meetings, the mart this year experienced
a new high. Organised jointly by the
FICCI, Ministry of Tourism, India and
Rajasthan Tourism, the event this year
moved to a new venue - Jaipur Exhibition
and Convention Centre (JECC) at
Sitapura, Jaipur. While opening the mart

at Hotel The Lalit on April 19 in Jaipur,
Vasundhara Raje, Chief Minister,
Rajasthan, also announced that GITB
2016 will be held from April 17-19 in
Jaipur. A Knowledge Report by FICCI and
Ernst and Young on ‘Unexplored Tourism
Destinations of India’ was also launched
on the occasion.

Tourism indispensable part of Resurgent Rajasthan Summit

Talking about GITB returning to Japiur, Rajasthan Chief Minister Vasundhara Raje said that Rajasthan
i has become synonymous with tourism. The tourism sector, she said is an important part of business for
i the three-day Resurgent Rajasthan Summit, scheduled to be held in November in Jaipur

i later this year. Raje said, “Rajasthan has dearth of air connectivity and we are working
i onaninternal airline where we hope to work with government support and in fact trying

i to get people to move faster across the state. I'm prepared to do good things with VAT
¢ and air fuel. We want to encourage young aviation companies to come and work within
the state and allow travellers to move from place to place within a short period of time.
i Jaipur Airport will also provide eTourist Visa facility to tourists. Tourism contributes 13
i per cent to the state's GDP Last year we saw 33 million domestic tourists and 1.5
i million foreign tourists representing a growth of 9.17 per cent and 6.15 per cent respec-
© tively. We expect foreign tourist arrivals in the state to go up by 2.5 million and domestic
¢ tourists to go up to 50 million over the next three years”” She has invited investment
for new hotels, new circuits and tourism related infrastructure.

ol ;}ng'?: - //nz%r;?

All inclusive 3 nights / 4 days
Holiday starting jusi

? 24,000/"‘ per couple®

* With all meals snacks prepared by master chefs,
beverages, sightseeing and enlertainment.
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GITB covers 50
countries till date

GITB is back to
where it belongs

Best time to be in
Indian tourism

Heritage

YWILLAGE CLUB

Dr Jyotsna Suri, President, FICCI, Dipak Deva, Co-Chairman, FICCI §SK Agarwal, Principal Secretary?

Arossim Beach, South Goa

Boutique Resort

For reservations please contact :
Delhi: 011 40788888,
Mumbai: 022 66953082/3
Email : sales@selecthotels.in

www.selecthotels.co.in
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 while giving the welcome address at
i GITB expressed her delight at the
 tourism mart's return to Jaipur. She said
 thatin the last 8 years, GITB has hosted :
¢ 1,817 foreign tour operators and covered
i 50 countries with 1,661 exhibitors, 1,868
: stalls and 57,815 pre-scheduled B2B
: meetings. She said, ‘It feels good to be
i back. As always we have had a full
i house and a large number of foreign tour
: operators with more than 10000 :
i pre-fixed B2B meetings. There is a lot

i happening for tourism.”

i Tourism Committee, was the moderator
: at the inaugural session. Lauding the :
government’s efforts to boost tourism,
he said, “The eTourist Visa facility has
 been agame changer for Indian tourism,
: we need to take eTV and now move nto
the space of promoting various destina- :
i tions. Incredible India 2.0 concept should
i bein play. The infrastructure, hotels and
 air liquidity all exist so I'm very confident
i about the positive shift that will continue
i to happen. In my years of being in Indian

: tourism this is the best time to be.”

(Tourism), Rajasthan, talked about how
i happy they are to host the Great Indian :
i Travel Bazaar. The event this year moved :
i to a new venue - Jaipur Exhibition and :
i Convention Centre (JECC) at Sitapura,
 Jaipur. Next year too, Jaipur will host the
i event from April 17-19. He said, “GITB :
 has returned to where it belongs. This :
 is the best way to showcase Jaipur, and
: the exposure that we get is Incredible
and very useful to us. We now want to :
i promote Rajasthan as an activity based :
: tourist destination”” :
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www.indiatravelawards.in

In its second edition, the India Travel Awards-South 2015 gathered the best known faces and brands
of the tourism industry at Novotel Visakhapatnam Varun Beach. The event brought together more
than 120 attendees for an exciting evening celebrating excellence in tourism. The auspicious event

sought to give recognition to the best in the travel industry through a global industry vote.

SOlth |
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The winners of the South India Travel Awards with their trophies at Novotel Visakhapatnam Varun Beach

‘*MEGHA PauL

fter the grand success with its
Afirst edition, India Travel

Awards recently now travelled
south to the Vizag shores this April.
The second edition of the India Travel
Awards honoured the achievers of
the travel, tourism and hospitality
industry from the region. Novotel
Visakhapatnam Varun Beach hosted
the first-of-its-kind event.

The awards were graced by
Ganta Srinivasa Rao, Human
Resources Development Minister of
Andhra Pradesh and Neerabh K
Prasad, Principal Secretary-
Tourism, Andhra Pradesh along with
a list of distinguished personalities
who came together, to acknowledge
the contributions of the best in the
travel and tourism industry in South
India. The awards were presented
to achievers from different segments
of the industry which included avia-
tion, domestic and international
tourism boards, hotels and resorts,
travel agents, tour operators
and technology.

Hailing the efforts of the organ-
isers of the award in recognising the
initiatives of those working hard to
raise the standards of tourism facil-
ities in the country, Rao highlighted
the state’s role in boosting tourism.
He highlighted that Andhra Pradesh
government is keen on exploiting
the untapped tourism potential of
the state, especially the numerous
Buddhist sites, and generating
employment on a large scale.
Referring to the large number of
Buddhist heritage sites in the
region, Rao said these sites would
be showcased to attract both
domestic and international tourists
by developing them as a circuit.
“Amaravathi, the new capital of the
state, is also the oldest Buddhist
stupa in South India. Also, there are
plans to set up a Disney World in the
city and ropeways at Araku and
Paderu in the district,” he pointed
out. The state government has
already started work to develop
beaches between Bheemili and
Visakhapatnam at a cost of Rs 50
crore, which will be completed soon,
the HRD Minister added.

Talking at the event, Prasad
revealed the new Andhra Pradesh
has the largest coastline in India after
Gujarat. But it was unfortunate that
except in Visakhapatnam there were
hardly any tourist facilities in the rest
of the State. “The backwaters of
Konaseema, Eastern Ghats, hills,
jungles, waterfalls, Buddhist sites
and the temples at Tirumala offer a
lot of scope for tourism,” he added.
Prasad also mentioned that a mis-
sion document is under preparation
as part of the tourism policy of the
state government. “The new Tourism
Policy is ‘most investor-friendly’ and
entrepreneurs are assured of speedy
clearances,” he revealed.

Optimistic about the industry’s
reaction to the awards, SanJeet,
Mentor, India Travel Awards
remarked, “These awards in their
second year signify the growth of the
industry which has developed
immensely in the last few years. We
are proud to have been instrumental
in helping it flourish, and will continue
with our endeavour.” Over 448,140
votes were received from 68 coun-

(L-R): Neerabh K Prasad, Ganta Srinivasa Rao, Sindhura Kaviti and SanJeet unveiling the
special publication on South India at the Awards ceremony

tries, including Canada, UK,
Germany, France, UAE, Thailand,
Australia Saudi Arabia, US etc. In
India, votes were received from all
29 states and maximum came from
Tamil Nadu, he added.

The Gallery of Legends award
went to E M Najeeb, Vallurupalli
Prabhu Kishore received The DDP

Trailblazer award. GV Sanjay Reddy
won the DDP Game Changer
award and Rajeev Kumar won
the Face of the Future award.
Praveen Shetty won the Tourism
Ambassador- Overseas award,
Nikhil Dhodapkar won the award for
Best Hospitality Professional and
Mittu Chandilya won the award for
Best Airline Professional. %
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Gallery of Legends

DDP Trailblazer

E.M. Najeeb Chairman and Managing Director, ATE Group joins the
‘Gallery of Legends’. He is felicitated by Ganta Srinivasa Rao,
Minister of Human Resource Development, Government of Andhra
Pradesh, Neerabh K Prasad, Principal Secretary Tourism, Government
of Andhra Pradesh, Sindhura Kaviti Miss Vizag and

SanJeet, Director, DDP Group Vallurupalli Prabhu Kishore, Chairman, Varun Group and
Owner of Novotel Visakhapatnam Varun Beach receives the
‘DDP Trailblazer’ Award from Ganta Srinivasa Rao,
Minister of Human Resource Development, Government of Andhra
Pradesh, Neerabh K Prasad, Principal Secretary Tourism,
Government of Andhra Pradesh

DDP Game Changer

Face of the Future

On behalf of G V Sanjay Reddy, Vice Chairman, GVK and Managing
Director, BIAL, Raj Andrade, Vice President Business Development
Marketing & Strategy, Bangalore International Airport Limited receives
the ‘DDP Game Changer’ Award from Ganta Srinivasa Rao,
Minister of Human Resource Development, Government of Andhra
Pradesh, Neerabh K Prasad, Principal Secretary Tourism, Government

of Andhra Pradesh, Sindhura Kaviti, Miss Vizag and SanJeet, . , ,
Director, DDP Grolup = Rajeev Kumar G, Founder, Managing Director and CEQ,

Mystifly Consulting (I) Pvt. Ltd. receives ‘The DDP Face of the Future’
Award from Ganta Srinivasa Rao, Minister of Human Resource
Development, Government of Andhra Pradesh,

Neerabh K Prasad, Principal Secretary Tourism, Government of Andhra
Pradesh, Sindhura Kaviti, Miss Vizag and
SanJeet, Director, DDP Group
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Tourism Ambassador

Praveen Shetty, Chairman & Managing Director, Fortune Group of Hotels receives the Tourism Ambassador Award
from Ganta Srinivasa Rao, Minister of Human Resource Development, Government of Andhra Pradesh,
Neerabh K Prasad, Principal Secretary Tourism, Government of Andhra Pradesh,

Sindhura Kaviti, Miss Vizag and SandJeet, Director, DDP Group

Best Airline Professional

The Best Hospitality Professional Award was given to
Nikhil Dhodapkar, Regional Director, Sales & Marketing - India, ACCOR
from Ganta Srinivasa Rao, Minister of Human Resource Development,
Government of Andhra Pradesh, Neerabh K Prasad, Principal Secretary
Tourism, Government of Andhra Pradesh, Sindhura Kauviti,
Miss Vizag and SanJeet, Director, DDP Group

The Best Airline Professional Award was given to
Mittu Chandilya, CEO, AirAsia India Pvt. Ltd., received on his behalf by
Gaurav Rathore, Commercial Director, AirAsia India Pvt. Ltd. from
Ganta Srinivasa Rao, Minister of Human Resource Development,
Government of Andhra Pradesh, Neerabh K Prasad, Principal Secretary
Tourism,Government of Andhra Pradesh, Sindhura Kaviti,
Miss Vizag and SanJeet, Director, DDP Group
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Best Global Distribution System (GDS)

Best Airport

The award was given to Travelport Galileo and received
by K.S. Ganesh, Associate Vice President - South India

Best Meetings & Conference Hotel

The award was given to Kempegowda International Airport
Bengaluru and recieved by Raj Andrade, Vice President Business
Development Marketing & Strategy, and
Lokesh Matta, Head of Airlines Marketing
(Passenger & Air Cargo Network)

Best State Tourism Board
The award was given to Novotel Visakhapatnam Varun Beach and S

received by Madhav Bellamkonda, General Manager and
Varun Mehrotra, Director of Sales & Marketing

Best Tourist Attraction

The award was given to Andhra Pradesh Tourism and received
by G. Venkateswarlu, s.e. APTDC

The award was given to Ramoji Film City
(Ushakiron Movies Ltd.) and received by Rama Krishna,
Dy. General Manager, and Pavan Kartheek,

Front Officer Manager
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Best Green Meetings and Conference Venue v

The award was given to Novotel Hyderabad Convention Centre and received by
Gorav Arora, Director Sales & Marketing, Novotel & HICC Complex and Anmol Pancholy,
Director of Sales - Corporate, Novotel & HICC Complex
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Best Hotel Distribution Technology

The award was given to Tigerair and received by Surya Kuchibotla,
Assistant Manager Marketing Sales and Marketing and Alka Jha,
Area Sales Manager - Sales & Marketing

Best General Manager

The award was given to RezNext Global Solutions Pvt. Ltd. and
received by Vishesh Khanna, Sr. Vice President - Business
Development and Surender Balasubramanian,

Sr. Vice President Sales

The award was given to Rajneesh Malhotra,
Radisson Blu Plaza Hotel Hyderabad Banjara Hills
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Best Boutique Tour Operator

Best Luxury Wedding & MICE Resort

IR

X : 1 \
The award was given to Shanti Travel and received by A - I
Maud LE BARS, General Manager India and HR Group Manager e ¥ g E
) — = t: !

The award was given to Clarks Exotica Resort and Spa, Bangalore
and received by Balaji, CEO and Vivek Kumar, MD

Best Luxury Resort

Best Leisure Hotel

The award was given to WelcomHotel Raviz Ashtamudi Resort
and Ayurveda Spa, Kollam and received by
Ravindranath.M, Brand Manager

The award was given to Hyatt Place Hampi
and received by Ankur Bhandari, First Assistant General Manager
and Rohith K, Director of Sales
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Best Business Hotel

Best Emerging Airline

The award was given to Country Inn & Suites By Carlson, Mysore and
received by Pankaj Saxena, General Manager

Best Debut Mid-Market Hotel

The award was given to AirAsia and received by Gaurav Rathore,
Commercial Director, AirAsia India Pvt. Ltd.

Best Corporate Hotel

The award was given to Holiday Inn Express & Suites Hyderabad
Gachibowli and received by
Ranganath Budumooru, General Manager

Best Global Consolidation Services

The award was given to Novotel Chennai SIPCOT
and received by Mohammed Shoeb, General Manager

The award was given to Mystifly Consulting (I) Pvt. Ltd.
and received by Preetham N, Chief Operating Officer
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Best Luxury Wedding & MICE Destination

Best Debut Hotel

The award was given to Ramoiji Film City
(Ushakiron Movies Ltd.) and received by Rama Krishna,
Dy. General Manager, and Pavan Kartheek, Front Officer Manager

Best Transport Compan The award was given to Radisson Blu Plaza Hotel Mysore and
est Transport Company received by Jimlet Jose, Executive Chef and
Nirmala Azavedo, Executive Housekeeper

Best Airport Hotel

The award was given to Parveen Travels and received
by A Sadiq, Director and A. Afzal, Chairman and
Managing Director

Best Airport Aviation Marketing Team

The award was given to Novotel Hyderabad Airport
and received by Javed Parvez, Director of Sales and
Maverik Mukerji, General Manager

The award was given to Bangalore International Airport
Limited and received by Lokesh Matta, Head of Airlines
Marketing (Passenger & Air Cargo Network)
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Best Emerging Destination

The award was given to UAE Exchange and Financial
Services Ltd and received by Akula Srinivas Kumar,
Branch Head, Visakhapatnam

Best Leisure Resort

The award was given to Reunion Island and received
by Vineet Gopal, Head India, India Marketing Partner

Best City Hotel

The award was given to Vasundhara Sarovar Premiere
and received by Prashant Venugopal,
Manager - Sales & Marketing

Best Digital Marketing Campaign

The award was given to Marasa Sarovar Premiere Tirupati and
received by Rishu Roshan, General Manager

The award was given to ibis Bengaluru City Centre and received by
Samit Kazi, Director of Sales, India
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Partner State

Official Beverage Partner

The award was given to Andhra Pradesh Tourism and
received by G. Venkateswarlu, s.e. APTDC

The award was given to Sula Vineyards and received by

Hospitality Partner Sreenivasa Reddy Chinipilli, Assistant Sales Manager

Airline Partner

The award was given to Novotel Visakhapatnam
Varun Beach and received by Raj Kiran, Sales Manager,
Varun Mehrotra, Director of Sales & Marketing and
Madhav Bellamkonda, General Manager

The award was given to AirAsia and received
by Bhanu Kaila, Head - Sales & Distribution
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Chief Guest Ganta Srinivasa Rao, Minister of Human Resource Development,
Government of Andhra Pradesh being honoured with Pearl Trophy ‘Maya’

Guest of Honour Neerabh K Prasad, Principal Secretary Tourism,
Government of Andhra Pradesh being honoured with Pearl Trophy ‘Maya’

Thanking Sindhura Kaviti, Miss Vizag for her support to India Travel Awards
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In the second edition
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South takes centrestage
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In Maya’s secont sojourn
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Recognizes the hard work, and applauds the True Leaders

for their commitment and dedication towards tourism

For further information on categories, please visit our website:
www.indiatravelawards.in

Gunjan: +81 B850398805 gunjan@iddppl.com, Amit +91 98500 13334 amitbhasindindatrevelawards.n, Seema: +81 86501 BE531 seema.datt@indiatravelewards.in
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