‘TT_March-2nd-2015_FINAL:TT Layout 3/13/2015 7:50 PM Page 1 @ ‘

Vol. XXVII Issue 6; March 2" fortnight issue 2015 A DDP PUBLICATION Pages : 48+8 Pages Supplement - Cruise Talk T 50/-

# 1 IN CIRCULATION & READERSHIP SouTH ASIA’S LEADING TRAVEL TRADE FORTNIGHTLY . A

6do|ly non-stop flight. 1933

Lucknow - Holkoto

2 ‘@ doily flight via Patna. X 542Z T 3429

Llucknow - Patna

2nd
daily, non-stop flight. 31999

W.e.f 17th March. All inclusive one-way fares valid for bookings
made 90 days before travel. Limited seats. Fares subject to change
without prior notice.

IndiGo |+
from ' INTERGLOBE
I - " l - ' - (“ h d l

A lot of optimism is in air in the travel trade with the declaration of Budget 2015. The expansion of VoA to 150
countries and the announcement of developing heritage cities sounds quite interesting for the tourism industry.

*T BUREAU :
: We are very happy with the

Finance Minister Arun Jaitley presented the Union Budget in the Lok : Budget. The individual tax payer
Sabha on February 28, 2015. Here are some takeaways from the budget : penefits from the exemptions.
for the tourism industry and the reaction of the industry to the budget. : The government has reduced

: customs duty which is another

: very good move. The extension
} World Heritage Sites - churches and convents of old Goa, Hampi, : of \ioA to 150 countries is an

Elephanta caves, Leh Palace, Varanasi temple town, Jallianwala : o .alient move and it will change
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: The main aspect for
: tourism is that VoA
i that has been
: extended to 150
: countries, which is
* very good news for
¢ tourism and will give
: a boost to inbound.

} Visa-on-Arrival extended to 150 countries in different phases.

Bagh etc., will be developed to make them more tourist-friendly. ‘ the way India s perceived as a \ © The fact that corpo- :
} Service Tax rate increased to 14 per cent.  destination. India will become an important destination. The : ¢ rate tax will be reduced from 30% to 25% over
D Corporate Tax rate wil be reduced to 25 per cent over the next four mtrgductlor;]ofGST from Apnl 1, 201§, V\f” <|:Ieara.lot of ambi- the next four years is also good news.
years. : guities on the current tax issues particularly service tax. :: Anil Madhok
: Sunil Kumar . Managing Director, Sarovar Hotels

D 100 per cent deduction for contribution to Swachh Bharat and Clean : Acting President, TAAI

Ganga schemes.

UK should be next in line for eVoA

(Holland, Spain, Italy and China)

/ac"'/)“!\

TRAVTALK, in its latest poll, had asked its readers

about which countries should get the eVisa- Toll Free : 1800 1800 333
Malaysia on-Arrival facility in the next phase. UK came { ‘\“ "’“ ")
up as the first choice from our readers. It \ “
notched 50% of votes. The other countries \'lr Ny Vo 9
which followed were Canada, Malaysia and France. COUNTRY
Besides these countries, Holland, Spain, Italy and China also emerged as INNS & SUITES
a leading choice for granting eVisa-on-Arrival facility.
Toll Free : 1800 1800 456
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Set in the heart of Candolim, Grand Mercure Goa Shrem Resort makes for the perfect family

holiday. And if you want to be in the middle of all the action, then park yourself at Novotel

Goa Shrem Resort. Add to that our exotic beach restaurant La Brise and you have the best mix
of the sun, the sand and the sea.

To book your exotic vacation call 1860 500 2020 or visit www.accorhotels.com
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000 registrations & counting

By 2015-end, Travel Agents Association of India (TAAI) is looking at about
100 tie-ups for its membership cards with add-on benefits & discounts.

g MEGHA PauL

AAl has already received

over 500 registrations
for its 62nd Annual TAAI
Convention in Bali. Talking
about the recent development,
Harmandeep Singh Anand,
Secretary General, TAAI
said, “We have received an
overwhelming response for
our upcoming convention at
Bali International Convention

Centre from March 26-28.
Over 500 registrations for the
convention, including spouses
have been received as of now.
There is a high interest in
our pre-FAM and post-FAM
tours as well.”

Chalking out a roadmap
ahead for TAAI, Anand
revealed the association has
unveiled a membership card
and certificate for its members.

“ We've received an over-

whelming response for
our upcoming convention
at Bali International

Convention Centre from
March 26-28

Harmandeep Singh Anand
Secretary General, TAAI
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add-on benefits and discounts

D TAALis the oldest and biggest travel agents’ association in India

D Totake it forward, it needs to give its members more benefits
and strengthen its network pan-India

D Thus, its membership cards and certificates for 2015 come with

D By 2015-end, itis looking at about 100 tie-ups
D Currently, it has over 25 tie-ups

“TAAl is the oldest and biggest
travel agents’ association in
India. To take it forward, we
need to give our members
more benefits and strengthen
our network pan-India. Thus,
our membership cards and
certificates for 2015 come with
add-on benefits and discounts.
By 2015-end, we are looking
at about 100 tie-ups. Currently,
we have over 25 tie-ups. Most
of our tie-ups are with hoteliers
and other allied partners,’
he added.
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“Indian Historical Hospitality” is a hotel sales and marketing company that represents and promotes Boutique

Hotels, Heritage Hotels (Forts / Palaces / Havelies) Wildlife Destinations, Luxury Camps, & Hill Resorts in India.

A-88/6, 2nd Floor, Road No. 2, Mahipalpur Extension, New Delhi- 110037 | Phone: + 91 11 2678 1240
Mobile: +91 9811 345 352 | E-mail: delhiihh@gmail.com, alok@historicalhospitality.in, delhi@historicalhospitality.in
Website: www.indianhistoricalhospitality.com

arnataka- 583239
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Village Hosamalapanagudi,
Taluk: Hospet, District Bellary,
K

TAAl s in favour of seeing
the association as a more active
organisation in the form of a cor-
porate body. Urging the mem-
bers to be proactively involved
in the working of the associa-
tion, he pointed out, “It's time for
TAAI to change its way of work-
ing.We need to change itinto a
corporate body for liaisoning
with government, airlines and
suppliers. We have a big agen-
da to help members overcome
problems and to be able to get
more revenues.”

Coming up: Krishna & NE Circuits

Port Blair-Neil Havelock-Litlle Andaman, Kashmir, Rajasthan, West Bengal, Braj-Agra
Circuit, Gangtok are among 50 circuits identified by MOT for tourism development.

*T BUREAU

he Ministry of Tourism has

identified 50 circuits for
development of tourism. These
circuits/ destinations cover
major and relevant tourist
places and attractions and
have a judicious mix of culture,
heritage, spiritualism and eco-
tourism to give tourists a holis-
tic perspective of the country.

Port Blair-Neil Havelock-
Little Andaman (Andaman and
Nicobar), Kashmir Circuit

(Jammu and Kashmir), Desert
circuit (Rajasthan), Nature
Tourism Circuit (West Bengal),
Braj-Agra  Circuit  (Uttar
Pradesh) and Gangtok
(Sikkim) are the identified cir-
cuits among others.

The Ministry has formu-
lated a scheme Swadesh
Darshan for integrated devel-
opment of tourist circuits
around specific themes. The
five circuits indentified under
this scheme are: Buddhist
Circuit, Himalayan Circuit,

Coastal Circuit, Krishna Circuit
and North-East Circuit.

The Ministry provides
Central Financial Assistance
(CFA) to various State

were sanctioned to the states
and an amount of ¥ 929 crore
was sanctioned to them for
these projects. In 2013-14,
the number of projects sanc-
tioned to the states was 261

The new circuits have heen identified as

Port Blair-Neil Havelock-Little Andaman (Andaman and
Nicobar), Kashmir Circuit (Jammu and Kashmir), Desert circuit
(Rajasthan), Nature Tourism Circuit (West Bengal), Braj-Agra
Circuit (Uttar Pradesh) and Gangtok (Sikkim), among others.

Governments/Union Territory
Administrations for var-
ious tourism projects
prioritised every yearin
consultation with them
subject to availability of
funds, inter-se priority,
liquidation of pending
utilization certificates
against the funds
released earlier and
adherence to the
scheme guidelines.

In 2012-13, a
total of 136 projects

and an amount of ¥ 1801
crore was sanctioned to
them. In  2014-15 (till
December, 2014) a total of 53
projects were sanctioned to
the states and a sum of ¥333
crore was sanctioned to them
for these projects.

This information was
given by the Union Minister of
State for Tourism (Independent
Charge), Culture (Independent
Charge) and Civil Aviation,
Dr Mahesh Sharma, in
Lok Sabha. &

——

the business travel magazine | |(

With the Indian corporate world opening up to new
experiences in terms of meetings and conventions, MICEtalk
gets talking on the finest ideas in business travel. Innovative,
magnificent, spectacular are some of the superlatives that
these exploits attract. Intended as a guide for business
travellers, MICEtalk is a testimony to how prominent a place
Indiais coming to occupy on the MICE map.

India’s First &
magazine
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Each month

copies
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MICE agents, PCO’s, DMC’s

and other MICE organisers.

the electronic version is read by over

readers
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What Budget 2015 has in store

The Tourism Industry's main takeaway from Budget 2015 is Visa-on-Arrival for
150 countries and restoration of India's 25 Cultural World Heritage sites. On the

other hand, the increase in Service Tax to 14 per cent will lead to a drop in demand
for hospitality and aviation sectors. Here is a comprehensive research for the travel

he fact that the Modi government is

pro-tourism was well established with the

Prime Minister mentioning development of

tourism industry in his speeches within the
country and abroad. The Union Budget 2015-
16 furthered this commitment towards the travel
and hospitality sector, and why not, after all,

this is an industry that contributes 7 per cent of

India’s GDP and helped create more than 40
million jobs last year!

The travel industry cheered the decision of

Finance Minister Arun Jaitley to increase
eVisa facility to 150 countries in a phased
manner. However, if we are to make a success
of this initiative of the government then we also
need to keep in mind a few things. Firstly, we
need to make sure that the facility is extended
to countries that figure among India’s primary
source markets and contribute greatly to the
Foreign Tourist Arrivals (FTA) to the country.
Once that’s done, we need to ensure adequate
steps are taken to reduce queues at the
airports. A seamless experience at immigration
counters is what is needed to make our guests
feel welcome in our country. For this we
need sufficient manpower and successful
implementation of technology.

The World Heritage Sites that so far had
been wallowing in apathy have also got
much-needed attention and with this shot in
the arm, we hope that our monuments attract
tourists in droves.

The GST to be implemented from April 1,
2016, is also expected to remove ambiguity in
taxes and help the travel and hospitality
sector. Also, the tax exemption will increase
disposable income among people hence giving
them more options to indulge themselves and
go for more holidays.

However, with so many bouquets, can
brickbats be far behind? The increase in
service tax from 12 to 14 per cent will
increase cost and make air tickets and hotel
stay more expensive.

Nevertheless, the Budget this year has got
more cheers than jeers from the tourism
industry and with a sea of opportunities thrown
at them, we hope that the stakeholders are
adept at acting on this and making the most of
it. We have it in us, we sure do!

and hospitality industry studying the budget impact.
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With Visa-on-
Arrival proposed
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visitors from 153
countries against
43 now, foreign
tourists inflow
will rise. Indian
Hotels will be a
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Premium hotels
derive close to
70% of their rev-
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145 growth of the
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IS IATA replicating GDS system with NDG?

NDC is a travel industry-supported programme for the development and voluntary market adoption of a new, XML-based
data transmission standard for communication between airlines and travel agents. It will be open to any third party,
intermediary (like a GDS), IT provider or non-IATA member. It replaces the pre-internet standard common today.

iTT BUREAU

Will it work in the same way as

the GDS Booking system and
some of the XML based solutions
offered by GDS's to agents and
online IT booking companies?

While some GDSs have already
begun to use some XML-based communi-
cation protocols, they have each developed
these using proprietary standards rather
than the open global standard offered by
NDC. However, some GDSs
have begun using the NDC
standard as well. For example,
last  summer, Amadeus
announced it was deploying
the industry’s first NDC 1.0-

Yanik Hoyles

Director, New Distribution Capability
(NDC) Program, International Air
Transport Association (IATA)

IATA’s NDC aims
at addressing
limitations in
agency distribution
by providing
capability for travel
agents to be able
to sell products
and services

enabled connectivity for travel
agency distribution in North
America to support the sale
of United Airlines’ Economy
Plus product.

Will it be free of cost

for agents, IT providers
etc. or will it come at
acost?

NDC is an open stan-
dard and available for down-
loading from the |ATA website.
Itis not a system for distribut-
ing tickets, it is a data trans-
mission standard. There will
be costs associated with the
transition to the NDC stan-
dard but IATA does not have
an estimate. As more and
more airlines, travel technol-
ogy providers, GDS and
agents participate in the
ongoing and future NDC pilots
and tests, we should get a
better sense of transition
costs. At present, more than
14 airlines have conducted
pilots or have announced
plans to do an NDC pilot.

f there is a fee, will it be segment
based or is there a new business
model?

NDC is not a business model or a
system. It is an XML-based data transmis-
sion standard. Users will decide their busi-
ness models for themselves.

lease give more details about

the Innovation Fund.
Airlines and agents will require tools
and applications to manage the rich

content the NDC standard will enable.
While we have every confidence in the abil-
ities of existing players to use the NDC
standard to develop solutions and capabil-
ities, |ATA has also partnered with Travel
Capitalist Ventures, a leading travel-
focused investment firm, to create the NDC
Innovation Fund. The NDC Innovation
Fund is a stand-alone venture capital fund.
This fund will support innovation in airline
distribution by investing in small- and

Contd. on page 9 »

And the beneficiaries are...

) Currently, an estimated 50-60% of airiine tickets are sold via
brick and mortar travel agencies and online travel sites, so this
is a very important distribution channel for airlines

D However, the vast majority of ancillary products and
services are sold directly by airlines on their own
websites, where customers are able to view detailed
product information

D

atlastravelsonline
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EVENT ROUND UP

TAFI Gonvention puts spotlight on Israel

|t was two days of business sessions in Jerusalem that led to a collective epiphany of attending TAFI members
and buyers during the association’s annual convention in Israel. What followed was a wholesome understanding
of the fascinating destination.

9HAZEL JAIN

he Travel Agents
Federation of India (TAFI)
has always strived to take its
conventions to a place less
travelled to by Indians. Israel
was, by far, one of the most

¢ Air connectivity and
visas are two big
concerns for the agents
and we are talking to
the ministry to iron

these issues out.

Safety was a concern for
the agents but seeing

is believing...

Zakkir Ahmed Kalarikkal
President, TAFI

fascinating destinations it has
taken its members to, and even
less understood by them. The
aim was therefore to allow its
members to unravel the mysti-
cism of Israel during the two

days of the convention and pre
and post event tours.

The members got plenty
of time to do that with six busi-
ness sessions and half day city
tours over two days. During the
inauguration, the Director

General of Israel Ministry of
Tourism, Amir HaLevi, said,
“Shalom, and welcome to
Israel. Welcome to Jerusalem!
Like in ancient times, your pil-
grimage to Jerusalem was full

of challenges and surprise.
While some of you experi-
enced the storm in Tel Aviv,
others saw the snow in
Jerusalem and the floods on
the way to the Dead Sea. But
Israel has much to offer,
despite its size — from different
weather to a variety of
cuisines, and a gamut of expe-
riences. There are many who
come from India to learn about
the new technologies of Israel,
especially in agriculture and
water harvesting. We see
tourism as another platform to
strengthen our ties with India
through leisure, pilgrimage
and incentives.”

Warmth amidst the cold

The convention started
with the keynote address by
the articulate Ambassador of
India to Israel — Jaideep
Sarkar. He said, “Having lived
here for two years, | can tell
you that the cold weather is no
reflection of the warm hospital-
ity of the Israeli people. The
caption for the TAFI Convention
logo: ‘Israel - the Land of

Creation’ has a very deep
meaning, not only 1,000 years
ago but even in contemporary
Israeli society.”

Jerusalem, he added,
was a very special venue for
the convention. “I have trav-
elled all over the world, but
Jerusalem should be on your
bucket list of the top three
places to see before you die.
It's a mix of religion, politics and
history. The sheer atmosphere

of the place is quite unforget-
table. Many know Jerusalem
as a holy place for three of the
world’s monotheistic religions
— Christianity, Judaism and
Islam,” Sarkar added.

Crowd matters

Stepping away from the
customary was a session by
Lior Zoref, a motivational
speaker from Israel, who spoke
about how crowd sourcing can
often turn out to be a good way

to find solutions — no matter
what field or industry you may
be. “You can use crowd-sourc-
ing to improve your business
because a crowd is smarter
than you alone. This is the
basic idea behind the idea of
the concept called ‘Wisdom of
crowds’ because in some con-
ditions, big crowds can be very
clever. My research is how
crowds and crowd-sourcing

Contd. on page 32 »
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Book Europcar for your clients and get
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The Europcar Advantage

Europcar is one of the world's largest self drive car rental companies offering self drive cars in over 150 countries covering Europe,
Africa, Middle East, Canada, North America, Mexico, Caribbean, Asia Pacific, Australia & New Zealand.
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Freedom

For any further information, please contact

Ms. Sweta Sinha: 09811283916
Mr. Sanjay Ranawat: 09999998571
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Visit : www.stictravel.com/europcar | Email:europcar@sticgroup.com
Travel agents can easily make online bookings through B2B portal www.click4wheels.com
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Heritage tourism: The money spinner

The fourth edition of India Heritage Tourism Conclave organised by PHD Chamber of Commerce and Industry provided
a platform for discussion between government and private sector investors regarding issues and opportunities affecting
investment in Heritage Tourism...

iTT BUREAU

he Tourism Ministry has
been consistently pitching
for higher allocations with the
finance ministry to protect, pre-
serve, promote and restore its

Dr Lalit K Panwar

Secretary-Ministry of Tourism
Government of India

While the general
attitude a few
years ago was
‘do not touch the
heritage’, today
the mantra is
‘touch the
heritage but

with care

rich heritage of over 5,000 years
of Indian history. Therefore, the
aspirations and expectations of
the tourism ministry have
already enlivened so that with

Dr Suman Billa
Joint Secretary, Ministry of Tourism
Government of India

There is a need
forachangein
mindset to
exploit the
economic
potential of
heritage
monuments for
conservation

the higher allocations, the
tourism ministry is able to imple-
ment the PM’s vision for devel-
oping its tourism and heritage,
Dr Lalit K Panwar, Secretary,
Ministry of Tourism, Government
of India said. Panwar was

speaking at the recently con-
cluded fourth edition of India
Heritage Tourism Conclave
organised by PHD Chamber of
Commerce and Industry. The
event was aimed at providing a
platform for open house discus-
sion between the government
and private sector investors
regarding issues and opportu-
nities affecting investment in
Heritage Tourism in India.

According to Panwar,
heritage is the backbone of
the Indian tourism industry
and the sector cannot
prosper without caring for and
nurturing the rich heritage.
Talking about the changing

outlook  towards using
heritage for tourism, he
added, “While the

general attitude a few years
ago was ‘do not touch the

heritage’, today the mantra
is ‘touch the heritage but
with care’”

According to Dr Suman
Billa, Joint Secretary, Ministry
of Tourism, there is a need for
achange in mindset to exploit
the economic potential of her-
itage monuments for their con-
servation. He said that these
monuments can be the back-

drop.for even.ts, and the eco- Whv her“age IS
nomic benefits that accrue Important

from them can in turn be used
to support their conservation. } Heritage is the back-
bone of the Indian

Moderating a session on
tourism industry

‘Opportunities and Challenges
of Heritage Conservation’,
he cited the example of

: ) P The sector cannot
the implementation of the

Public-Private  Partnership ?rOSpgr WI’[thO.U'[ cte:]nng h
(PPP) model in Kerala for | 'Of a0 nUUring the ric
heritage conservation. heritage

EXCEL SOFTWARE CONSULTANCY PVT. LTD.

PATANWALA BLDG., 2ND FLOOR, UNIT # 8, 62, E.S. PATANWALA MARG,
BYCULLA (E). MUMBALI. 400-027. INDIA.

TEL : (+9122) 40225200 (4 Lines)Website : www.excelsoftware.co.in

Email : info@excelsoftware.co.in
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Excel Software Consultancy Pvt. Ltd. is a reputed software development company dealing in
accounting software solutions since 1991. Established as a Pvt. Ltd. in 1995, the company today
specializes in designing & developing financial accounting solutions for the Travel & Tourism

industry.
Swachha Bharat Abhiyaan

Cleanliness is an integral part of our lives. Yet it took a Prime Minister to launch a nation-wide
mission to implement it.

Swachha Accounts Abhiyaan

Taking a cue from our honourable Prime Minister, we are pleased to launch our own mission for
cleanliness in ""Accounts'. Swachha Accounting is possible only if :-

01. The software being used is developed by an experienced company and encompasses all
activities of a Travel Agency.

02. Thesoftware being used is error free, bug free and time tested.

03. Dataentry is accurate and complete in all respects with minimum human effort.

04. All internal calculations of Discounts, Commissions, Service Charges, Service Tax, TDS, etc.
are automatic and accurate, without allowing the operator to tamper it.

05. All documents and reports can be electronically sent to the concerned clients with Company
Logo.

06. Allmodifications required by Govt. Authorities are implemented in the shortest possible time.

07. All reports required by Govt. Authorities / Chartered Accountant/ MIS are available and can
be generated with minimum effort.

Come Home To "Excel”

For all travel agents who are using some "travel accounting' software, we have provided a Buy-
Back facility such that the full amount you paid for the initial purchase of your current "travel
accounting" software will be adjusted against the payments due for xLWebPro Ver 6.0, subject to
the following conditions :-

01. Modules and Scheme selected in xLWebPro should be the same or higher as compared to your
current "travel accounting'" software. Any reduction in the Modules and / or Scheme shall
resultin the pro-ration of the Buy-Back amount.

02. This Buy-Back offer is valid only for those clients who are currently under AMC / First Year
Free Support with their respective software vendors.

03. Please scan the copy of the initial software purchase invoice and a copy of the AMC invoice for
2014-15 (if available).

04. AMC of xLWebPro shall be applicable from the very first year of usage.

05. xLWebProis available without this Buy-Back scheme also.

"Excel" is trusted by over 2,000 agencies around the world, ""Excel" is your natural choice for Back
Office Accounts. We not only offer a fantastic product, but also back it with excellent support and
timely updates. xLWebPro is now offered to you starting at Rs. 4,800/= only. Terms & Conditions
apply. It could be the only time you paid us.

Outsource your Accounting Tensions to "Excel". Drop an email to sales@excelsoftware.co.in for
more information on the same.
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World Travel Market
Latin America 2015 is
poised to be the biggest
and best yet thanks to a
new venue and a range
of new Iinitiatives.

The third WTM Latin America and
43rd Braztoa business event will
take place at the Expo Centre
Norte Sao Paulo from 22-24 April.
The move from the Transamerica
Expo Center to larger Expo Center
Norte in 2015 allows WTM Latin
America to expand and meet
exhibitor demand. New exhibitors
— including Traveltek, Delta

Tours and Istanbul Chamber of
Commerce — will take part in WTM
LLatin America alongside long-term
exhibitors Chile, Israel, Mexico and
Peru, which have all increased their
presence for 2015 and will help it
surpass last year's $341 million of
business deals facilitated by the
event.

WTM Latin America

Furthermore, the more central
location of Expo Center Norte in
Sao Paulo will make the event
more convenient for the city’'s array
of travel agents based downtown.
The new venue also offers an
improved location for international
exhibitors, buyers and visitors as
the Expo Center Norte is nearer
Sao Paulo’s Guarulhos airport,
which is the main aviation hub for
Latin America.

The massive amount of business
that is expected to be generated
can, in part, be accredited to

the array of great networking
opportunities that are available for
delegates to take advantage of:

e WTM Latin America Speed
Networking - More than 100
buyers and 600 exhibitors will
take part in the one and half
hour long session on Thursday
23 April to negotiate and agree
a number of business deals

e WTM Latin America Hosted

and the 43rd Braztoa Business Event

Vieans business

22 - 24 April 2015 / Expo Center Norte, Sao Paulo

16.000

international

1.300

exhibitors

Leisure,
MICE
Business
Travel

Buyer Programme returns to
the event with up to 100 senior
level travel industry buyers
attending the show as a VIP.
Already confirmed for 2014

are buyers from leading travel
providers Emirates, Thomas
Cook and JAC Travel.

Braztoa’'s Caravanas returns
with Braztoa hosting 900
Brazilian travel agents, while the
tour operator association will
also host 70 product managers.

New for 2015 - Corporate
Travel Area with ALAGEV
(Latin American Association of
Events and Corporate Travel
Managers) as the official
partner is being added to the
exhibition floor to host global
travel management companies
(TMCs), airlines, hotels and
technology suppliers. 100
Brazilian business travel buyers
will be hosted to conclude
deals with the business travel
exhibitors.

world

travel
market

Latin America
Braztaa

wtmlatinamerica.com

——
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Germany on Goa’s radar

With the Visa-on-Arrival (VoA) already acting as a
contributing factor for the Goan tourism market, Goa is
looking forward to host more and more foreign tourists.

9SIMAR RANA

hile Russia and Ukraine
are huge contributors
and important markets, Goa is
now also looking at targeting
markets such as Germany.
Plans for an increased number

the facility to 150 countries, we
are looking at a very substan-
tial increase in foreign tourist
arrivals into Goa as a result of
the VoA”

With a capacity to hold
eight and a half million people,

of flights from various destina-
tions are underway and Goa is
also looking to attain a limited

Goa is taking great measures
to create carrying capacity to
bring in tourists, both interna-

special rates from destinations
such as Delhi, Bengaluru and
more, so that even if airfares
are high, people have this
option available to them.

Abhyankar also spoke to
us about the branding exer-
cise they have been doing in
the last couple of years to
make people aware that Goa

Nuadlahe ¥Change

On Demand Distribution Platform

QuadlLahs emerges as
the “STRONGEST” technology partner

is much more than just sun
and sand.

Ever since the inception
=\ of the VoA and exten-
‘. ;‘ sion to 40 odd countries,
* we've seen almost 10,000
arrivals in the last two and
a half months under

Elaborating on the
same, he said, “We have a
very diverse and rich hinter-
land. We have backwaters, we
have trekking, we have eco-
tourism, we have adventure,
spice plantations, culture, her-

The Agent Dashboard (B2B) on Xchange ERP gives

. the VoA itage, food and that apart we your agent a platform to create and manage
f halve a versy Vfibrantsfesﬁval bookings directly for their client without having any
¢, Ameya Abhyankar Cadegdar' o from h“”b“m support from your staff. The system allows you to
» Director, Tourism Department and supersonic, you have an . .
- India Bike Week. You have the manage your subagents through a single window

open sky policy to compliment
and go well with the VoA.

Commenting on the VoA
and what it has done for the
inbound in Goa, Ameya
Abhyankar, Director of the
Tourism Department,
Government of Goa, said, ‘I
think the Visa-on-Arrival is
going to be a game changer for
the industry and the tourism
sector in India. Ever since the
inception of the VoA and exten-
sion to 40 odd countries, we've
seen almost 10,000 arrivals in
the last two and a half months
under the VoA. So | think with
the budget announcement
where they are going to extend

tional and domestic. In an
attempt to do so, they are look-
ing to provide additional night
parking space for aircraft, addi-
tional aerobridges and are also
talking to Indian railways for

cashew and coconut festival,
carnival, shigmo and much
more. Recently, Goa has been
ranked 6th in the world as the
nightlife destination. So | think
all these things bring in a lot
of value and truly make Goa a
365 day destination.”

Go Goa

international and domestic

D With a capacity to hold 8.5 million people, Goa is taking great
measures to create carrying capacity to bring in tourists, both

D They are looking to provide additional night parking space
for aircraft, additional aerobridges and are also talking to Indian
railways for special rates from destinations such as Delhi,
Bengaluru and more, so that even if airfares are high, people
have this option available to them

Plugging the loopholes

»Contd. from page 5

medium-sized  companies
seeking to develop solutions
which support airlines and
agents as they leverage
the enhanced distribution
capabilities enabled by the
NDC standard.

Who will benefit from

this? The users or the
airlines?

Air travellers, travel agents
and airlines all will benefit from
the adoption of the NDC
Standard. Currently, an estimat-
ed 50-60% of airline tickets are
sold via brick and mortar travel
agencies and online travel sites,
so this is a very important distri-
bution channel for airlines.
However, the vast majority of
ancillary products and services
are sold directly by airlines on
their own websites, where cus-

tomers are able to view detailed
product information that may not
always be easily accessible on
systems used by agents.
Furthermore, travellers can
receive customised offers on
airline websites.

|IATA’s New Distribution
Capability (NDC) is intended to
address these limitations in
agency distribution by providing
the capability for travel agents
to be able to sell these products
and services as well. This will
equip agents with more tools to
better serve their clients, and as
a consequence, air travellers
finally will have access to full
and rich air content and a trans-
parent shopping experience
when they shop with a travel
agent or online travel site.
Travellers will have the ability to
have their status recognized or
to shop anonymously. And air-

lines will be able to give trav-
ellers a consistent shopping
experience wherever they
choose to purchase air travel.

QAnything else you
would like to share?
Itis true that NDC had a
bumpy startin terms of industry
acceptance, but over the past
12-18 months we have seen a
major shift as the benefits of the
NDC standard have become
more widely understood. At the
World Passenger Symposium in
October 2014, Amadeus, and
Sabre Travelport each endorsed
NDC and said they would use
the NDC standard if their airline
partners asked them to. And in
December, IATA announced an
agreement with a coalition of
national travel agent associa-
tions to look at options that could
benefit travel agents as the
industry transitions to NDC.

with advanced markups and pricing conftrol.

You can now reach newer markets by giving your
subagents dashboard and whitelabel websites on
the fly.

FEATURES:

v~ Cenftrally manage your customers and subagents.

v’ Create B2B2B and B2B2C white labels for subagents
and dffiliates.

v' Manage multiple markups and discount structures at
various levels (B2B2B & B2B2C)

v Manage payment and credit accounts of subagents.

v Manage promotional advertisement and notice
board on subagent dashboard.

v Dual pool system for agents (credit and deposit)

v Agents bookings and payments through extensive
reporfing system.

v~ Inbuilt GDS terminal for tfravel agent.

v' Agent can create and manage multiple branches
and users.

v~ Agents admin interface allows them to control their
individual mark ups.

v~ Cenftralized ticketing for all subagents.
v’ Set credit limit and deposits.

v~ Agent extranet with complete booking creation and
management features for sub agents on hold
functionality.

QuadLabs Technologies Pvt. Ltd.

702, IRIS Tech Park, Tower A, Sohna Road, n
Sector-48, Gurgaon - 122018, Haryana, India ‘.!a!!!-ans
Software for Growth™

Email ; info@quadlabs.com,
Web : www.quadlabs.com

Ph(IN): +921 124 440 9999, Ph(US): +1 646 362 2203, Ph(UK): +44 203 608 4769
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INTRAM

GQZ@

TRAVEL BACK OFFICE SOFTWARE
Accounting & Analytics on Cloud

Break-free!

v

Travel Accounting As A Service
Special Year End Offers

Starting From

INR 14400/= PER YEAR"

Cloud Hosted / Web Based
Available 24 X7 X365

Enterprise / Branch Wise Reports
On Demand In Excel Format

SECOND

Central Masters / Controls / Debtor Pricing 7
For Uniformity Across Enterprise

E Invoicing For All 11 Travel
Products / CPC / BTA/ CSV Uploads

T
=
1
2
@]
L

XML / API Integration
With GDS / Portal

Multi Currency
Invoicing / Accounting

Bulletin Boards / Visa Tracking
/ Compliance Tracker

Instant Email Alerts For
Management By Exception

Corporate Self Service
Facility / Online Dispute Resolution

10
Secure Technology / High Security

Rapid Implementation

There are 100 more reasons.

-Phone: +91 9311006276
CONTACT US| - Email:

- Web:

*Turnover Based Offers. Terms / Conditions Apply.

sales@intramgazebo.com

www.inframgazebo.com

Tourism’s Bollywood connect

The Film Federation of India recently got Indian filmmakers
under one umbrella for its third edition of 1IFTC Locations Show’
held in Mumbai recently.

*T BUREAU

he apex trade body of

Indian film industry — Film
Federation of India (FFI)
recently held the third edition
of its annual film tourism event,
India International Film Tourism
Conclave (IIFTC 2015) now
rechristened as ‘lIFTC
Locations Show’ in Mumbai.

The ‘lIFTC Locations
Show 2015’ was also held in

Chennai and Hyderabad with
participation from various
Asian, African, European and
South American countries vying
to garner a larger slice of the
ever-increasing foreign shoots
of the Indian film industry.

In Mumbai, the panel
discussion also echoed the
need to set up a film commis-
sion in India to bring in the
common policy and simplified
procedure for granting permis-

Delegation at the inauguration of IIFTC

sion to shoot in all states
across the country.

According to Supran Sen,
Secretary General of Film
Federation of India, “Our film-
makers are constantly looking
for new and exotic destinations
to shoot. Our objective behind
IIFTC Locations Show is to facil-
itate a direct interaction between
our film industries with the for-
eign film commissions, tourism
boards and line producers, who

want to promote their locations
and services for the purpose of
film shoot”

‘IFTC Locations Show
2015’ saw participation from
some exotic countries such as
Kenya, KwaZulu Natal (South
Africa) Fiji, Oman, Jordan,
Taiwan, Egypt to name a few
and Indian States like Gujarat,
Goa, Maharashtra, New Delhi,
Andaman and Nicobar Islands,
and Telangana.

Scripting History

premier film tourism event

D Since its inception in 2013, within a short span of two
years, lIFTC has successfully hosted nine film events in five
major film markets of India, establishing itself at India’s

D Itis a great platform for film commissions, international and
state tourism board and other related services, to meet the
representatives of the top production houses, who are on a
constant lookout for the best of locations around the world

D Each of IFTC’s events has witnessed an overwhelming
support from the film fraternity

E

FAL

Etihad Airways and Jet Airways hosted another edition of the Manchester City Football Coaching Clinics, this time at

According to Harshad
Bhagwat, Director of IFTC and
Director of Mercury Integrated,
“Time and again, feature films
have proved to be an excellent
vehicle for destination market-
ing. Audiences are increasingly
motivated to travel to places
they see in their favourite films
and countries around the world
are welcoming Indian film mak-
ers to shoot in their countries in
order to boost tourism. With
IIFTC, our aim is to create an
official and credible
platform for film and
tourism industry to meet
each other”

Renowned
Bollywood producer and
director Rakesh Roshan
was the chief guest at
the event. Some well-
known  personalities
from film industry who
graced the occasion
included Mukesh Bhatt
and Tigmanshu Dhulia.
They all shared their
views on the various
aspects and issues related to
film tourism.

Since its inception in 2013,
within a short span of two years,
IIFTC has successfully hosted
nine film events in five major film
markets of India, establishing
itself at India’s premier film
tourism event. It is a great plat-
form for film commissions, inter-
national and state tourism board
and other related services, to
meet the representatives of the
top production houses, who are
on a constant lookout for the
best of locations around the
world. Each of IIFTC’s events
has witnessed an overwhelming
support from the film fraternity.

IIFTC Locations Show
is organised by Mercury
Integrated Marketing Services
PL and promoted by Film
Federation of India in associa-
tion with South Indian Film
Chamber of Commerce (for
Chennai event) and Telugu Film
Chamber of Commerce and
Telugu Film Producers Council
(for Hyderabad event).

aluru

the Mallya Aditi International School in Bengaluru. The coaching workshop featured the prestigious Barclays Premier
League trophy and was attended by 450 youngsters

I N NI

R
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FROM THE HEART OF EURAS!

— 4

BEST FARES=~

BEST CONNECTIONS

Enjoy daily flights from Delhi to Almaty with convenient connections and competitive fares
to Istanbul, Moscow, Kiey, St. Petersburg, Kazan, Bishkek, Tbilisi and Urumqi with the best
airline in Central Asia and India. For transit and visiting travelers Air Astana offers Astana
and Almaty Stopover Holidays package including a range of benefits.

ISTANBUL INR 14000 BISHKEK INR 17000

MOSCOW  INR 15000 ST.PETERSBURG INR 14330
KAZAN INR 22200 KIEV INR 12000

Tax and surcharges to be added

For information and booking please visit our website www.airastana.com or contact (011)41521425/23711225
Email: del.sales@airastana.com
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UP Travel Mart debuts in Nawahi style

The Uttar Pradesh Travel Mart 2015, held in Lucknow from Feb 22-24, for the first time, was a pioneering effort to exploit the great potential of the state.
A highlight of the mart was the mesmerising Wajid Ali Shah period show, Indrasabha, put up by filmmaker and Lucknow-lover Muzaffar Ali and his team at the
historic The Residency. The choice of the famed La Martiniere for the grand opening function, complete with dance and music, came in for much praise from
both domestic and international delegates and guests.
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Red Apple finds new place in Asia

Specializing in leisure and MICE travel, Red Apple Travel Group now has five different business units. But it remains loyal
to its core interests of becoming a strong DMC for the UK and Europe markets.

9TT BUREAU

umbai-based DMC, Red

Apple Travel Group, with
presence in across the Far
East, has now expanded its
horizon to enter the highly com-
petitive transport and events
business. It has also set up its
own chain of restaurants
throughout the Far East as indi-
vidual strategic business units
between  Thailand  and
Malaysia, and is opening shortly
in Bangkok and Singapore. On
the transport front, through
carefully chosen strategic acqui-

Prithwijit Roy

Head of Operations,

Red Apple Travel Group
|

We seek global
positioning of
brand ‘Red Apple’
with global
standardisation as
well as increase in
product line in
Indo-China and
Eastern Europe
markets

sitions, it has taken over large
transport companies throughout
the East. Prithwijit Roy, Head
of Operations, Red Apple Travel
Group, says, “With a dedicated
fleet of coaches, luxury sedans
and vans in Thailand, Malaysia,
and Singapore, the transport
division works like a separate
SBU, selling its services to other
players in the inbound market
throughout the East”

Talking about its core
competency, Roy adds, “We
are proud to say that no one
knows Asia like we do. Thanks
to years of experience, we
have learnt how to handle
every individual traveller's
needs and have successfully
entered not only the leisure
tourism industry but also ven-
tured into MICE and religious
tourism markets.”

With offices in Egypt,
India, Malaysia, Thailand,
Singapore, Hong Kong, Sri
Lanka, London and Bali, the
DMC specialises in leisure
and MICE travel. “Our service

Five business units

www.redappletravel.com is a powerful b2b
online travel portal for FIT requirements with

cutting-edge technology.

% RedappleDMC is a global DMC
offering services for offline b2b seg-
ment enquiries for leisure travel

and customer satisfaction lev-
els are amongst the best in
the industry. While the Indian
subcontinent is where our
heart is, our sights are firmly

=

S
e
=
=
=

=
(=]
=
=
=

like series departures, ad hoc <

groups, FITs

% RedappleMICE is a specialized DMC <+
for MICE and special interest tours and
also servicing the discerning business
traveler

set on the GCC and China
markets. Red Apple is also
focused on venturing into the
food and spa businesses,’
Roy reveals.

“As a DMC, we are con-
nected with several restaurant
chains and we want to promote
those restaurants and our spa
businesses globally, Roy says.

WWW.VIENNA.INFO

-~

Insfront:of the Kunsthistorisches Musetim..

VIENNA

NOW OR NEVER

Hidden Doors offers customized tours to
explore the unexplored

Redapple F&B offers meal booking with
different restaurants for RA destination
with multiple cuisine options. It has the
concept of meal coupons.

Red Apple game plan
Speaking about the
game plan for 2015, he adds,
“We want to be a strong DMC
for UK and Europe markets

At thls very moment a
& brimstone buttertly is
landmg Oon someone’s
foot in the center of
Vienna. When will
one land on yours?

with a closure of approx.
17,000 guests for 2014. Our
focus is also on increasing
our B2B distribution network
both physical and virtual. We
seek global positioning of
brand ‘Red Apple’ with global
standardisation as well as
increase in product line in
Indo-China and Eastern
Europe markets. For this, we
will be doing marketing
spends and upping our

Contd. on page 32 »
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TAF Gonvention in the Land of Creation

The annual convention of the Travel Agents Federation of India (TAFI) was held from Feb 22 — 25, 2015 in Israel. The host country known as the
cradle of three great religions - i.e. Judaism, Christianity and Islam, is blessed with a rich and ancient history and culture.

=<y
|ERUSALEM
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Contd. on page 16 »
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» Travel in style with Thalys, also known as the « red train »... and benefit from unbelievable
prices in 1%t Class: 64€ between Paris & Brussels, 74€ between Paris & Cologne, 78€
between Paris & Amsterdam and 48€ between Brussels and Amsterdam.”

Validities: Sales dates: until 27/03/2015. Travel dates: 01/03/2015 - 30/06/2015. Available
in 1stclass only.

» Travel between London and Paris, Lille or Brussels for as little as 39€ in Standard Class
or 99€ in Standard Premier with Eurostar, the high speed rail service linking the UK to the
Continent.”

Validities: Sales dates: until 20/03/2015. Travel dates: 02/03/2015 - 27/08/2015.

» Get out of Paris and discover France’s memorable countryside, vineyards and villages!
The France Rail Pass is all you need... and you'll benefit from prices lowered by 20% for
travel up to 6th October.

Validities: Sales dates: Until 06/04/2015. Travel dates: Up to 6 months from issuance date.

Log on to https://agents.raileurope.co.in for more information and bookings or
contact your Rail Europe GSA:

Amigo Travels, Cox & Kings (l) Ltd, Kesari Tours, Kuoni / SOTC, Make My Trip, Ottila
International, Swisstours, Thomas Cook, Travel Tours, TUL.

* conditions apply

urgi
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India’s First Theme Hotel Inspired by the 10 Avtars of Lord Vishnu

A refreshingly divine stay
for your sacred pilgrimage

En route to the sacred Venkateshwara Swamy Temple and N OW O P E N

back, a truly out-of-the-world experience awaits you at

enzcomm.com

Marasa Sarovar Premiere. The divinity inspired aesthetics

combined with modern world class facilities make this M

hotel a heavenly abode for a memorable pilgrimage and MARASA

spiritual experience for life. SAROVAR PREMIERE
tirupati

121 Guest Rooms and Suites ¢ Lotus Cafe - All Day Dining A SAROVAR HOTEL

* Krishna - Veg Thali Restaurant * World Class Banquet &
Wedding Venue * Parasurama - Gym * Buddha - Spa www.sarovarhotels.com
* Varaha - Kid Zone ¢ Swimming Pool

Upadhyaya Nagar, Karakambadi Road, Tirupati, Andhra Pradesh-517 507
Tel: 0877-666 0000, +91 766 000 6565 Email: msp@sarovarhotels.com
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| ATM fo concentrate on travel technology

With online bookings witnessing an upward growth trend, travel technology will be the point of focus at ATM 2015. YouGov
survey of 22,600 MENA residents reveals regional online bookings increased to 31% up by 10% year-on-year.

TT BUREAU

The Arabian Travel Market
(ATM) scheduled to be held
from May 4-7, 2015, is set to
highlight growth of technology
within the tourism industry, as
online travel bookings in the
MENA region increased by 10
per cent in 2014. According to
YouGov data for which 22,686
online respondents were sur-
veyed, (all MENA residents), 31
per cent booked all of their travel
requirements  online, an

increase of 10 per cent over
2013. Of those surveyed 25 per
cent used their smart-phones

Nadeée Noblet
Exhibition Manager

ATM
|
The industry asa
whole is embracing
technology like
never before, to
compete in a digital
market place where
accessibility &
speed are critical to
the demands of
today’s tech-savvy

travellers

to book hotels online while
mobile usage to access online
travel guides or to book leisure
activities rose by six per cent.

“Throughout the region,
we are witnessing major growth
in online bookings as airlines,
tour operators and hotels devel-
op ever-more sophisticated dig-
ital platforms and social media
strategies to ensure they reach
out effectively to both existing
and potential guests,” said
Nadege Noblet, Exhibition
Manager of ATM, which will
take place at the Dubai
International Convention &
Exhibition Centre.

“The industry as a whole
is embracing technology like
never before, to compete in a
digital market place where
accessibility and speed are
critical to the demands of
today’s tech-savvy travellers,
especially mobile compatible
sites for hotels, tour operators
and leisure attractions,’
Noblet added.

Spontaneity in the deci-
sion making process for choos-
ing a destination has increased
by 11 per cent according to the
data. Paul Richer, senior part-
ner of travel technology consul-
tancy, Genesys, will host two
dedicated seminar sessions at
this year’s exhibition addressing
arange of topics including latest
developments in mobile, digital
marketing and digital distribution
issues and how these are
impacting the consumer. The

15 008/quiksel.com

% P |

A il
& arabian
travel market®
Gen'Y market (those aged 18-
30) in the region is placing even
further emphasis on the hotel
industry’s need to offer uninter-
rupted broadband internet
access for guests as well as a
consistent social media cam-

paign, marketing a bouquet of
hotel services.

The next 11 pages

The technology theme is
only a part of a packed agenda
being developed for ATM
2015. Other highlights include
budget travel, health and well-
being, shopping, transporta-
tion, luxury, sports, culture and
heritage, and adventure. The
2015 event will also build on
the success of last year's edi-
tion with the announcement of
an additional hall. Last year
ATM saw total attendance
increase by 12 per cent with

In the offing

) ATM to focus on technology in travel industry

) Amadeus, Sabre Travel, Payfort and M-hospitality return to
the show, while LeGate, 24x7rooms.com, and TravelClick will
make their debut

D Seminars on mobile, digital marketing and digital

distribution issues

than US$2.1 billion over the
four days.

33,000 participants and busi-
ness deals signed worth more

make other hotel booking systems
quite old-fashioned.

rooms

.com
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22 new destinations on SWISS platter

Subsidiary of the Lufthansa Group, Swiss International Air Lines (SWISS), will fly to 22 new destinations in 17 European
countries, starting this summer. In a freewheeling interview W|th TRAUTALK, Markus Altenbach, General Manager - India,
Swiss International Air Lines, reveals more...

QMEGHA PauL

QHow important is the
India market for your
airline?

SWISS achieved a growth of 1.5
per cent globally in 2014 compared to
the last financial year. SWISS current-
ly flies to over 104 destinations in 48
countries with a fleet of 91 aircraft.
Now talking about the India scene, it
is a strategic market for us. The India

market has been growing at a rapid
pace. We see a huge potential and a
healthy load factor across all cabin
classes. SWISS aims to continue with
a sustainable growth from the Indian
market, thereby working on long-term
initiatives within the Lufthansa Group.

What are your expansion

strategies for this year?

Swiss International Air Lines
(SWISS) will fly to 22 new destinations

in 17 European countries, starting
from summer 2015. The connecting
time for flights within Europe will grad-
ually be lowered to 35 minutes with
this new addition. Sixteen of these,
namely Naples, Bari, Bilbao, Porto,
Toulouse, Leipzig, Dresden, Graz,
Gothenburg, Helsinki, Riga, Krakow,
Ljubljana, Sarajevo, Sofia, and Zagreb
will be flown to with year-round serv-
ice, while the remaining six, including
Santiago de Compostela, Palermo,

Brindisi, Malta, Thessaloniki and Izmir
will be served during summer.

QAny new investments you
are looking at this year?

We are looking at investing
about CHF (Swiss Franc) five billion
to upgrade the existing fleet of the
national carrier of Switzerland to a
state-of-the-art fleet. The new-gener-
ation Bombardier C Series will replace
Avro RJ100s in 2015-16. The C

OPULENCE | GRANDEUR | LUXURY | CONVENIENCE

stay at budgeted price

Luw

25 MINUTES FROM
Connaught Place
& Pragati Maidan

6, Bhama Shah Marg, Opp. Kirpal Bagh Ashram, Near Model Town Metro Station, New Delhi-110009

Tel: +91 11 49222 777 | E-malil: info@grandvenizia.com, mkt@grandvenizia.com | Web: www.grandvenizia.com

Markus Altenbach

General Manager - India,

Swiss International Air Lines
|

We aimto
continue with a
sustainable
growth from the
Indian market,
thereby working
on long-term
initiatives within
the Lufthansa
Group

Series will set new operating
benchmarks in reducing noise
output by half, and lowering fuel
consumption by 25 per cent.
The Airbus A340 fleet will be
replaced by six Boeing B777-
300ERs. The present long-haul
aircraft fleet of SWISS will begin
the replacement from 2016
onwards. An Airbus A321ceo
will be added in 2016. The air-
line will also replace ten A320
aircraft with ten eco-friendly and
fuel-efficient A320neo. The five
A321s will be replaced by five
A321neo in the near future
between 2019 and 2022.

QHow has the year
2014 been for the air-
line?

2014 has been a good
year. Going forward, the eVoA
will be beneficial for all carriers
from India. Yields are good for
high-quality airlines such as
SWISS, which constantly deliv-
er quality service with compet-
itive pricing.

Flying High

) Swiss International Air Lines
(SWISS) will fly to 22 new
destinations in 17 European
countries, starting from sum-
mer 2015

) The connecting time for
flights within Europe will gradu-
ally be lowered to 35 minutes
with this new addition

D SWISS currently flies to
over 104 destinations in 48
countries with a fleet of

91 aircraft
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Ethiopian for 6% commission to agents

After expanding its codeshare with Air India and announcing double dailies from Mumbai and New Delhi, Ethiopian
Airlines is now busy planning a hectic year ahead, starting with agent incentives, tour packages and activating
the Ethiopian tourism board.

#HAZEL JAIN

thiopian Airlines, a 100 per

cent government-owned
airline and the largest in Africa,
recently expanded its code-
share coverage with Air India
offering passengers travelling
between India and Africa
seamless connectivity options
from any part of Africa to any
part of India.

Tadesse Tilahun
Regional Director (India Sub Continent),
Ethiopian Airlines

Now with
expanded
capacity, we will be
looking at doing
many activities
with the Indian
travel trade in not
just Mumbai and
Delhi but all metros

Tadesse Tilahun,
Regional Director (India Sub
Continent), Ethiopian Airlines,
Mumbai, said, “With the existing
codeshare destinations, pas-
sengers can fly from any part of
India with a single ticket to any
part of Africa out of the 49 des-
tinations we service. We have
now expanded our agreement
to include Entebbe, Kigali,
Harare, Dar-e-Salaam, and
Nairobi. We will be codesharing
unlimited seats with Air India.
They can sell as much as they
can and we can sell as much as
we can on Air India””

Air India’s domestic routes
on the codeshare now include
Mumbai, New Delhi Chennai,
Hyderabad, Ahmedabad and
Bengaluru, Trivandrum and
Kochi. Speaking about the air-
lines” plans, Tilahun added,
“Apart from direct flights from
Mumbai and Delhi to Ethiopia,
we are studying to launch more
flights connecting two southern
cities. We will announce the
names within this year.”

6% commission

The airline has
announced multiple discount
offers on the new flights for pas-

sengers as well as agents. “We
will be offering our top selling
agents an additional three per
cent commission over and
above the regular three per cent
commission on the newly-
mounted flights. This takes the
total commission offered to
agents at six per cent on the
new flights." The airline does
not have any seat limitations
from Mumbai and Delhi from

the DGCA. “We can operate
any type of aircraft twice daily.
India is a big market by its own,
which can be operated inde-
pendently. We don’t want to
extend India flights to any-
where else,” Tilahun said. The
airline has so far not done any
promotions among agents as
it had limited capacity with full
flights. “Now with expanded
capacity, we will be looking at

doing many activities with the
Indian travel trade in not just
Mumbai and Delhi but all met-
ros. We also see huge traffic
from Chennai because of busi-
ness relations and Bengaluru
with the IT companies.
Ahmedabad too sees a lot of
VFR traffic,” the regional direc-
tor added.  Revealing infor-
mation about the country’s
tourism board presence,

Over and above commissions

) The airline has announced multiple discount offers on the
new flights for passengers as well as agents

D 1t will be offering top selling agents an additional three per
cent commission over and above the regular three per cent
commission on the newly-mounted flights

Tilahun informed, “Ethiopia
has not promoted itself as a
tourist destination so far, which

is a pity. We have also
designed Ethiopia holiday
packages for India.”

15 009/quiksel.com

Email: sales@roomsxml.com | Phone: +91 20 6500 4942
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The hotels and apartments in Dubai now have
fascinating room names. Not fancy really, just
correctly presented.

In Dubaiand many other global destinations, we
show the room names exactly as the hotels call
it. When you book a hotel with roomsXML, you
don’t have to do any guesswork. Your customers
would know what to expect, exactly.

As an example, your customer saw the “Deluxe
Room with Palm Beach View” at the Atlantis The
Palm, so that's exactly what roomsXML calls it.
Meanwhile other hotel booking systems, simply
show it as“Beach View Room”. Of course, you can
book with them, but until your customer gets
there you will not know what it is you have
booked.

roomsXML - peace of mind foryou.

rooms
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The wind beneath her wings

Women are flying high, having created a niche for themselves in a space crowded by men. With India getting its first
woman DGCA M. Sathiyavathy, it is bound to inspire more and more women to take up careers in aviation. TRAUTALH
speaks to four such personalities who share their experiences on reaching soaring altitudes.

*HAZEL JAIN

.............................................................................

......................................................................................................

: Traditional perspectives are changing today and mindsets have
: expanded with more and more women in positions of command

The travel sector is far more progressive than many other industries.
: Traditionally, women have had a sizeable presence in this sector.
: We are proud of the fact that nearly 45%of our employees are
: women. As many as 300 women pilots work for Lufthansa of which
 nearly 80 are captains. The challenges | have faced as a woman in
: the workplace are no different from those faced by women working
: across industries in India. There were no sector-specific challenges.
In fact, if at all, the openness to women in the travel trade makes it
: easier for us to prove our mettle. | prefer to blot out stereotypes and
: think of solutions as a professional with a sharp focus on my goals.

Sangeeta Sharma

: and leadership in various industries. Companies too are evolving
fas many multinational corporations have today even incorporated
© day-care centres. At our company, women play very significant
: roles —from the board to CEO to the senior management. | did face
: some challenges in order to make my mark in the industry. Not only
: was | a woman but | was also very young. What got me through
: was having faith in the knowledge that | acquired and believing in
: my own abilities. Over the past decade, | have seen how capable

: women are and how have they reached the top in all areas of the airline including flight operations,

: HR, commercial and IT.

Upekha Abeysekera

Senior Manager, Revenue Accounting, SriLankan Airlines :

force is women and a third of our leadership team is made of them.

Manager, Marketing & Communications, Lufthansa German Airlines, South Asia :

Careers in aviation have been dominated by men. But that is chang-
ing now. Women hold a fair share of aerospace jobs. Once our pres-
ident was interviewing a lady with an engineering degree for another
position but not for the hanger that is in the middle of the airport. :
When he asked why she wasn't being interviewed for the relevant :
position, the reply was because there were no toilets for the ladies. :
A woman's washroom was then constructed and today we have 16 :
women at the engineering hangar. For the first time, a woman went :
foran overseas check of the aircraft About 43 per cent of our work- :

Suman Chopra
VP, In-Flight Services, IndiGo :

| wouldn't say that it is more difficult for women to enter and work in
the aviation industry. However, women in higher management posi- :
tions are stil not as common as they could be. There are many reasons :
behind this such as historical ranks of a company, culture and con- :
nections. But many companies worldwide have discovered benefits :
of hiring women. We bring fresh ideas and a different perspective. | :
do, however, believe that getting a good education, believing in myseff, :
receiving support from other women and men who were of the opinion :
that | was/am the right person for the job played a role. Adapting certain :

personal traits and not being afraid in bringing in my own style is probably what has helped me. :

Kimberley Long-Urbanetz
Head of Distribution, Hahn Air *

Hurray! No hike in rail fare

TRAVTALK features key highlights of the Rail Budget presented

No increase in rail fares

by Railway Minister, Suresh Prabhu, in the Lok Sabha.

% Railways allots 67% more funds for passen-

% Investment of ¥ 8.50 lakh crore envisaged

over the next five years

% Railways will introduce all India 24X7 helpline

138 from March 1; Toll free No.182 for security
complaints. Food can be ordered online
through IRCTC website

< Delhi-Kolkata, Delhi-Mumbai overnight trains
% Railways to raise reserved ticket booking win-

dow to 120 days compared to 60 days

% Railways plan to raise annual freight capacity

to 1.5 billion tonne from 1.0 billion tonne.

% 17,000 toilets to be replaced by bio-toilets;

stress on ‘clean Railways'

ger amenities

Railways to go through transformation in five
years; to increase track capacity by 10 per
cent to 1.38 lakh km; SMS alert service to
inform passengers about arrival &departure
of the trains

Operation 5 Mins launched - a passenger
travelling unreserved can purchase a ticket
within 5 min with special devices

Online booking of wheelchairs for senior cit-
izen, patients and differently-abled people will
be made available

Government to give major thrust to Railway

4 -7 May 2015 / Dubal

of new business
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connectivity to North East and J&K.
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Form - IV

Statement about ownership and other particulars about
newspaper TravTalk to be published in the first issue every
year after the last day of February

. Place of publication

Address

Address

Name and address of individuals who own the newspaper and
partners or shareholders holding more than one percent of the total
capital : Durga Das Publications Pvt. Ltd. Shareholders: 1. Vikramajit,
2 B, Friends Colony, West, ND-65. 2. SanJeet, 72, Todarmal Road,
New Delhi-1. 3.Sumati Jeet, 72, Todarmal Road, ND-1. 4.Urmila
Vikramaijit, 2 B, Friend Colony, West, ND-65

|, SanJeet, hereby declare that the particulars given above are
true to the best of my knowledge and belief.
Date : 01/03/2015

Meghalaya finally on India's railway map,
over 60 years after Independence

< Paperless ticketing, to introduce hand
held device for TTEs

: 72 Todarmal Road, X . .
< To raise finances via SPVs, partner

New Delhi - 110001

2. Periodicity of its publication : Fortnightly < More genera| class coaches to be
3. Printer's Name : SanJeet in i ifi ing
Nationality L indion added in identified trains; more AC

: 72, Todarmal Road,
New Delhi - 110001

EMU services for Mumbai suburban
section

. Publisher's Name : SanJeet - .
Nationality : Indian < Open WiFi to be available at 400
Address . 72, Todarmal Road, . .
New Delhi - 110001 railway stations; proposal to revamp the
. Editor's Name © SanJeet station re-development scheme
Nationality . Indian

< Feasibility report of high speed train
between Mumbai and Ahmedabad by
mid-2015.

< Preparing 5-year corporate safety
plan to be ready in 3 months to identify
annual quantifiable targets ¥ 6,750 crore
allocated for eliminating 3438 level cross-
Sd- ings; 970 road-underbridge and road-

SanJeet .
Signature of the Publisher overbridge to be constructed.

1 72, Todarmal Road,
New Delhi - 110001
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Wooing Indians to Discover Thainess

The recent visit of Kobkarn Wattanavrangkul, Minister of Tourism & Sports for Thailand, to launch the ‘Discover
Thainess’ campaign in India, added steam to the tourism authority’s efforts to promote authentic Thai experiences
here. On her first visit to India, she talks about the creative methods they will use to promote the campaign.

+HAZEL JAIN

What is Thailand’s target for

this year?

We are targeting 10,50,000 Indian
travellers this year. We want India to join
China, Malaysia, Russia, Japan and Korea
all of which contribute a million arrivals to
Thailand’s incoming tourist numbers annu-
ally. The Indian market has surged in impor-
tance as one of our most resilient markets
and also one that continues to grow. For TAT,
India is the number one market

they haven’t before. The events, experi-
ences and destinations being marketed
under Thainess will help achieve this.

What trends do you see
emerging in Thailand tourism?
Indian leisure travellers initially chose
only Bangkok and Pattaya. But with a large
chunk (about 60 per cent) consisting of
repeat visitors, popularity for Phuket, Chiang
Mai, Samui, Chiang Rai, Krabi and
Ayutthaya is now brimming. Experienced

travellers are also heading to Kanchanaburi,
Rayong, Ko Tao and Ko Chang. Shopping,
sightseeing and nightlife for at least one day
in Bangkok are integral to all itineraries.
Other encouraging trends include a marked
rise in the number of Indian film-makers,
MICE, destination weddings, honeymoon-
ers, seniors and special interest groups like
golfers, divers and bikers; increasing aver-
age length of stay (from five to seven days)
and average spend (40,430 THB) and a shift
in market mix in favor of FIT and higher yield.

The Indian market has surged

in importance as one of our
most resilient markets and also one
that continues to grow
Kobkarn Wattanavrangkul

Minister of Tourism & Sports
for Thailand

in South Asia and even globally
the market stands at a signifi-
cant sixth. Thainess has appeal
across segments. Our gastron-
omy is world-renowned and
goes beyond the street food that
most are familiar  with.
Consequently, focus areas will
be locations and experiences
that give travellers an insight into
Thainess. Locations will be pro-
moted as ‘12 Hidden Gems’and

will include Lampang,
Phetchabun, Nan, Buriram,
Loei, Samut Songkhram,

Ratchaburi, Trat, Chanthaburi,
Trang, Chumphon and Nakhon
Si Thammarat.

s there a special
focus on women?
| think that we can work on
special packages for women
consisting on Thai wellness ther-
apies, Thai Boxing/Muay Thai,
beauty treatments and shop-
ping. | think that we could devel-
op this segment in India with the
number of financially-indepen-
dent women here.

QCan you share
details of the
celebrity engagement?
We have signed Mary
Kom as our brand ambassador
for the Indian market. She took
a Thainess-focussed vacation
in Thailand along with her fam-
ily. Additionally, Gagandeep
Bhullar is our brand ambassa-
dor for the high-end segment,
particularly golfers.

What are your key
segments in India?
Families, groups of
youngsters, couples, honey-
mooners, weddings and
groups are all keen to return to
Thailand but they also want to
experience something that

Eveing Numbers

D Thailand is targeting
10,50,000 Indian
travellers this year

D For TAT, India is the
number one market in
South Asia and even
globally the market
stands at a significant
sixth

15 010/quiksel.com

The hotels and apartments in Singapore now
have fascinating room names. Not fancy really,
just correctly presented.

In Singapore and many other global
destinations, we show the room names exactly
as the hotels call it. When you book a hotel with
roomsXML, you don't have to do any guesswork.
Your customers would know what to expect,

exactly.

As an example, your customer saw the “Orchid
Garden View Suite” at the Marina Bay Sands, so
that's exactly what roomsXML calls it.
Meanwhile other hotel booking systems, simply
show it as “Suite”. Of course, you can book with
them, but until your customer gets there you will
notknow whatitis you have booked.

roomsXML - peace of mind for you.

Email: sales@roomsxml.com | Phone: +91 20 6500 4942

rooms

.com
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eVisa for 190 countn

» Contd. from page 1

.....................................................................

will be helpful to the aviation sector.

Extending VoA to 150 countries
will strengthen the travel indus-
: try. Besides encouraging inter-
© national carriers to consider for-
: tifying operations in India due to
© a probable increase in tourist
 inflow, the move is also likely to
© contribute towards improving the
: domestic load factors. However,

¢ inclusion of facilities like amusement arcades, theme parks,
: water parks, concerts etc in the negative list for Service Tax
: restricts such establishments from reaping the benefits of :

¢ growth in tourism. Additionally, proposed changes to increase
¢ Service Tax rate to 14% will lead to a hike in air ticket prices.
: Sajid Khan

Country Manager — India, South African Airways

The Government’s pro-tourism :
strategic vision sees continuum :
and we applaud the vision and :
long term initiatives of Budget :
2015-16, including expanding the
VoA scheme to 150 countries in :
a phased approach as also the :
welcome move of eliminating :
: some of the concerns and appre- :
 hensions that tourists as well as operators had as to how this
: system operates; focus on developing World Heritage Sites
¢ is of huge value. In addition to this, the investment of Rs 2 lakh
: crore towards sanitation s critical for Incredible India’s image, :
: overall. The rail and road infra thrust too will aid domestic and :
: inbound tourism. :

Madhavan Menon
Managing Director, Thomas Cook (India) :

: Wow ! Thumbs up to budget
: 2015! With a new VoA policy, we
: have made the world a global
: playground and this will be a great
: impetus to travel and tourism
: industry. With this move, we are
: confident that the tourism industry
: will make a quantum leap in
 growth. This will have a direct :
impact on aviation, infrastructure like airports, hotels, resorts :
and will also attract global skill sets which will make India a
¢ strong global visible player. :

Y Rajeev Reddy :
CMD, Country Club Hospitality & Holidays Ltd :

The budget appears to lay a roadmap for lower taxes, :
simplification of process and ease of doing business in :
infrastructure sector. The proposed bankruptcy law :
which | expect will be akin to Chapter 11 provision pres- :
entin US will help unshackle massive investments :
which are stuck in stalled projects. Plug and Play :
Projects, re-look at the PPP framework, reduction of lit-
igation, introduction of MUDRA bank, social sector :
: schemes, Pension funds, make this year's budget a :
: budget of ideas and if implemented well should lead to great growth in the Indian
: economy. The proposal to increase visa-on-arrival to 150 countries is a welcome
 step that will boost tourism as well as aviation in the country. Moving towards a :
: unified regime of GST will also help in unifying the taxes across the country and :

Founder, SpiceJet :

: £ andgrant VoA to Indians.
Ajay Singh :

: The introduction of GST is a
: welcome step. The extension of
: VoA to 150 countries is a very
: good decision. We hope foreign
: tourist arrivals will go up to 10
: million soon and if this happens
Sit will benefit the hospitality
industry as well.

TS Walia
: President, FHRAI

....................................................................

The proposed increase in the
number of countries under the
VoA scheme, should catapult the
inbound foreign visits to exceed
8 million in the current calendar
year. Conservation and promo-
tion of World Heritage Sites need
to be done as per international
: standards. Initiatives such as
: Swacch Bharat, Clean Ganga, smart city, women safety, and
: tax benefits to Yoga need to be widely communicated. Overall
: the tourism, travel and hospitality sector would benefit within
: the positive economic outlook facilitated by enhanced invest-
mentin infrastructure, ease of doing business, Make in India
: related impetus and more predictable tax environment.

Jaideep Ghosh
Head of Tourism and Hospitality sector, KPMG in India

: Visa-on-Arrival to 150 countries is
: a welcome addition for the travel
: and tourismindustry. As a country,
: our offerings in terms of heritage
:and culture are unparalleled,
: therefore, with a clear commitment
: towards restoration of these her-
: itage points, we can ensure higher
: growth for the travel industry. We :
: now need the government to look into cruise tourism asits a
: multi-million dollar revenue generator and job creator which
: requires more attention with improved infrastructural facilities. :

Varun Chadha
COO, Tirun Travel Marketing, :
Exclusive India Representative for Royal Caribbean Cruises

.......

The decision to':

good news for
tourism. After the :
introduction of VoA :
to 43 countries :
were announced, :
: the December fig- :
* ures forinbound tourism were impressive. | hope :
: this decision also boosts outbound tourism as
¢ other countries reciprocate this decision of India

Guldeep Singh Sahni
President, OTOAI :

The Union Budget has recognized
: and shown commitment to tourism
: as an important revenue and
: employment generator for the
© Government. The focus on devel-
: opment of World Heritage Sites,
: the VoA scheme to be increased
 t0 150 and more growth in terms
¢ ofinvestment n infrastructure, will :
: transform the travel and tourism sector. Proposals such as
: exemption to individual taxpayers, proposal to cut corporate *
: tax and a series of measures to boost consumption will allow
: the travelers to consider holiday and travel options more
: favourably. This will help in tapping the huge potential in India
: of the domestic and outbound markets. :

es: A welcome step

There are no direct tangible :

extend VoA to 150 : benefits with the exception
countries is very of the following: Service tax
good. It spells: provision in budget - The :

abatement for executive :
(businessffirst class) air :
travel, wherein the service :
element is higher, is being
: reduced from 60 per cent to
: 40 per cent. Consequently, service tax would be payable
* on 60 per cent of the value of fare for business class. The :
* increase of service tax from 12 per cent to 14 per cent will :
be a deterrent. :

Pradip Lulla :
National General Secretary -
Travel Agents Federation of Indlia

Rajeev Wagle
Managing Director, Kuoni India

We can see around 30% increase
in tourist arrivals. Short haul from :
neighbouring countries will get a :
boost. This will be a significant con- :
tributor to Indian economy as well :
as a driver of progress through cre- :
ation of jobs. It will give India an :
edge over neighbouring countries :
: and will have multiplier effect on :
: businesses connected directly and indirectly with tourism and
: foreign exchange earnings. The move will help in creating a :
: robust tourism industry. Seems like achey dinis in store for the
: tourism industry. :

Ajay Bhatia |
Vice President & Chief Operating Officer, Mercury Travels .

: The long due attention to the
: infrastructure challenges at the
: World Heritage Sites in Indiia is an
 important move. We hope that this
¢ initiative is attributed and extend-
: ed to all the 25 World Heritage
: Sites in India. The Budget envis-
: ages expanding the VoA to 150
: countries. WTTCIl welcomes this :
: move, but with immediate priority, the Government of India
: must ensure that China, France, Italy, Spain and United
* Kingdom are included in the list. Equally important is the imme- :
: diate roll outofa revamped "Incredible India" campaign and a
 proper marketing plan to generate consumer interest in these :
: countries. :

Manav Thadani
Chairman, WTTC, India Initiative :



‘TT_March-an-2015_FINAL:TT Layout 3/13/2015 7:50 PM Page 25 @

“Tn MARCH 2" FORTHIGHT ISSUE 2015  TRAUTALK 25

Race your way to Sepang this season

Sepang International Circuit along with Tourism Malaysia are targeting Indian corporates with ‘Race your way to
Sepang’ challenge to promote the Malaysian leg of the F1 craze. Sharmila Nadarajah, Chief Commercial Officer
of the Sepang International Circuit (SIC), speaks what the F1 fans can expect.

QTT BUREAU family destination, it is convenient for Tell us about the special We have tied up with various
tourists to combine this sporting event with package designed for travel
What is the aim of the 'Race  a summer family vacation. Last year, we  agents around this. = travel agents and have developed
your way to Sepang' chal-  had more than 1,000 exclusive Formula We have tied up with various travel ‘, >y special packages, which are complete
lenge? One fans visiting from India. agents and have developed special pack- 3 value for monev deals
With India riding high on the racing ages, which are complete value for y
popularity wave, Tourism Malaysia and the What is the kind of numbers  money deals. . .
Sepang International Circuit (SIC) held the Malaysia is expecting this Sg:.rT(;Ia Nad?r/a;ff.h
‘Race your way to Sepang’ challenge  year from F1? The package includes air tickets, Selim %%Zrelractgnal icer,
among corporates to promote the Due to the ongoing cricketworldcup ~ hotel stay, hotel transfers, half day city Ci'?cui?(S/C)
Malaysian leg of the F1 craze and alsothe  fever, the numbers we are expectingis  tour and of course Grand Stand tickets
facilities at the circuit. We have also ~ somewhere close to 800 pax. to the event.

launched a special Formulai
package with Yatra.com. The
Formula 1 Petronas Malaysia
Grand Prix is scheduled for
March 27-29, 2015. This will
be the second stop in the
F1 calendar after the Rolex
Australian Grand Prix.

How will you lever- ¥

age this event? D

The SIC is not just about %

the Formula1 race but also the 2

a

XS
'::‘Q'}lﬁ

state of the-art facilities.
Situated 85 kms from the
Kuala Lumpur city centre, the &
track features 15 corners and
eight straights including two
high-speed stretches. The high
standard facilities are an ideal
place for world-class interna-
tional events and corporate to
commercial ~ programmes.
Sepang International Circuit is
very keen on promoting the
venue for events like weddings,
family days, conferences,
annual dinners and team-build-
ing programs.

How has F1 con-
tributed to footfalls
from India?
Sports tourism is gaining
popularity in India and we are

happy to see that the numbers The hotels and apartments in Paris now have
are steadily increasing. Also, fascinating room names. Not fancy really, just
since Malaysia is seen as a correctly presented.

In Paris and many other global destinations, we

H H show the room names exactly as the hotels call
Prlce Pomts it. When you book a hotel with roomsXML, you
D The Malaysian Grand don't have to do any guesswork. Your customers
Prix tickets are sold from would know what to expect, exactly.
1,640 for Hillstand seats
As an example, your customer saw the “Deluxe
:r engk(j;][ngS;a;g(]s ?gfs Room with Eiffel Tower View” at the Hyatt

Regency Etoile, so that's exactly what roomsXML
calls it. Meanwhile other hotel booking systems,
simply show it as“Deluxe View Room”. Of course,
you can book with them, but until your
customer gets there you will not know what it is
you have booked.

F1 stands and ¥ 13,470
for K1 stands, where fans
will have a perfect view
fronting the first turn of
the circuit

D The main grandstand
starts from ¥ 6,940 to as
high as X 36,100 for

the best view

roomsXML - peace of mind for you.

15 011/quiksel.com

D The venue also has
Club Suite that offers
fine-dining for those
who experience the
racg from inside SIG Email: sales@roomsxml.com | Phone: +91 20 6500 4942 rooms -com
luxury suites starting
from X 93,800
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OTM continues legacy of frade meets

The 2015 chapter of OTM Mumbai — the biggest ever travel trade show in India, held from Feb 4- 6 2015, at the Bombay Convention and Exhibition Centre, recorded
20% growth over last year. With participation of over 850+ exhibitors from 50 countries, OTM was spread over 20,000 sq m, housing various domestic and international
destinations, state and country pavilions, hotels and resorts, etc. Around 10,000 travel trade visitors from all over India and abroad visited the show.
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Tourism Malaysia on growth track

Tourism Malaysia’s Deputy Director General (Planning) Dato’ Azizan Noordin, led a tourism delegation, comprising officials
from the Ministry of Tourism and Culture, State representatives and members of the travel trade fraternity to New Delhi.

iPEDEN DoMA BHUTIA

ocussing on the country’s

bountiful and diverse cul-
tures and festivities as a tourist
attraction, the Malaysian
Tourism Board also launched
Malaysia Year of Festivals
(MYFest) 2015 with the theme
‘Endless Celebrations’.

As part of its efforts to
raise awareness on the celebra-
tion of MYFest 2015 in India,
Tourism Malaysia embarked on
a Sales Mission from February
9-17 to Delhi, Kolkata, Mumbai,
Chennai and Hyderabad.

“India has always been
an important market for us; the
sixth top tourist generating mar-
ket to the country. And the num-
bers continue to be encourag-
ing. Until October 2014, we
have registered 6,43,335 Indian
tourists, which is a 20.7%,
increase for the same period
last year (5,32,964). This year,
we are expecting to welcome
800,000 Indian guests,” says
Dato’ Azizan.

Talking about the profile
of Indian tourists, he says, “We
mostly get families, young cou-
ples and honeymooners to
Malaysia from India, but now
we see that there is a growing
interest among young execu-
tives to travel to Malaysia.
These travellers go for soft
adventure, so, we are also pro-
moting sports tourism in India.
Last year, our target was 28
million tourists. With all inci-
dents, we were worried that
the arrival would go down, but
we found out that until October,
we got 22.8 million tourists
which was a 9.2% per cent
increase from the same period
last year. So we found out that
we are still doing fine, except
for the China market which
was down by 11.2%, but after
October, the market came
back with positive arrivals. We
may not meet the growth of 28
million mark but we still see a
positive trend building up.”

Malaysia Calling

) Malaysia Year of
Festivals (MYFest) 2015
was launched with the
theme ‘Endless
Celebrations’

D As part of its efforts

to raise awareness on the
celebration of MYFest
2015 in India, Tourism
Malaysia embarked on a
Sales Mission from Feb
9-Feb 17 to Delhi, Kolkata,
Mumbai, Chennai and
Hyderabad

About promoting new
destinations, he says that they
are now planning to popularise
Borneo in India.

Talking about the loom-
ing effect of the MH 370 inci-
dent, he says that it did affect
arrivals but the tourism board
went in for a major re-strate-
gisation of their market policy.

“We put a lot of empha-
sis in South Asia, especially

India, West Asia, like the Arab
countries, Australia and
Europe. Even though arrivals
from the China market went
down, we did promote
Malaysia in the Tier-Il and
Tier-ll cities in China, so we
had charter flights coming
from there to Malaysia.”

Connectivity has also
helped the market a great
deal, says Dato Azizan, With
Malindo Air entering the

Indian market, he says it has
contributed to the growth of
Indian arrivals. “Now that
we have four airlines, we
have 165 direct flights every
week from various cities
in India to Malaysia. We hope
we can get more. We are
also trying to increase
connectivity and focusing on
Tier-2 and Tier-3 cities
like Malindo Air now flies
from cities like Trichy Kochi
and Vizag”

66 ndiaisthesithtoptourist .~ >
generating markettothe ~ /

country. Until October 2014, we

registered 6,43,335 Indian

tourists, which is a 20.7%, increase

for the same period last year

Dato’ Azizan Noordin
Deputy Director General
(Planning) Tourism Malaysia

15 012/quiksel.com

Email: sales@roomsxml.com | Phone: +91 20 6500 4942

The hotels and apartments in Las Vegas now
have fascinating room names. Not fancy really,
just correctly presented.

In LasVegas and many other global destinations,
we show the room names exactly as the hotels
call it. When you book a hotel with roomsXML,
you don’t have to do any guesswork. Your
customers would know what to expect, exactly.

As an example, your customer saw the “Forum
Tower Deluxe King Room” at the Caesars Palace,
so that’s exactly what roomsXML calls it.
Meanwhile other hotel booking systems, simply
show it as “Deluxe Room”. Of course, you can
book with them, but until your customer gets
there you will not know what it is you have
booked.

roomsXML - peace of mind foryou.

rooms com
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Networking takes centrestage at TTF

Travel & Tourism Fair ‘ !
(TTF) was recently
held in New Delhi.
The travel show
at Thyagaraj Sports
Complex brought
together people from
the travel and hospital-
ity industry to interact
and network with vari-
ous National Tourism
Boards, State Tourism
Boards from all over
India and the world.
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Bridging bricks with clicks

Vivek Sanghi, Director, ecare Technology Labs, says that ecare’s latest offering - ecarelBE SaaS is an affordable
travel e-commerce platform, which helps agencies launch their own travel portal with an investment as low as
< 5,000 per month and in as less as 3 days.

iTT BUREAU

What is the USP of your

company?

The USP of our company is that every
team member works like a technology con-
tributor but thinks like a Travel Agent i.e. we
belong to the business and are able to
understand customer's pain point. The USP
of our solution is a tested and affordable (but
robust and scalable) solution, powered by
heroic support. The support is important
because we understand that

real time environment without investing a
single penny. They can showcase it to
their own team, beta customers and
friends and family for feedback and use
it for 15 days to understand the solution,
use it live and make bookings in produc-
tion environment.

What is your focus on the
travel industry?

We consider ourselves as a contrib-

utor to the travel business eco-system.

For travel trade, we want to
bridge the gap between
bricks and clicks i.e. empower each
brick and mortar travel business with
technology at affordable cost so that
they set up their online presence.

We are determined to bring every small
and big travel business online and with
process automation help improve the effi-
ciency and allow them to compete with
the OTA in terms of the service offering.
As an organisation, our complete focus
is on travel technology only and we
realise that Innovation is going to be the
key and hence we plan to add a lot of
value added modules and features on the
portal which can help travel business be
more efficient.

|5 Vivek Sanghi
Director, ecare Technology Labs

customers are not tech-savvy
and it makes a lot of sense to
handhold the customers till they
effectively start using technolo-
gy. With our Travel e-commerce
platform ‘ecarelBE’, travel busi-
ness can set up their online por-
talin as less as three days and
ecarelBE comes pre integrated
with 40+ APIs for air, hotel, car
and bus service. For travel trade,
we want to bridge the gap
between bricks and clicks i.e.
empower each brick and mortar
travel business with technology
at affordable cost so that they
set up their online presence to
increase reach, increase rev-
enue, improve efficiency and
profitability!

What have your

achievements been
so far?

Our solution powers
150+ travel portals including
Small and Medium
Enterprises, helping them
expand their business. Our
biggest achievement is that our
customers have been able to
get the Return On Investments
on the technology spend
and our customers are
our testimonials.

We are the first one in
the industry where new cus-
tomers willing to evaluate our
application, gets the fully func-
tional, fully loaded application
integrated with their portal in

How it Works

) The company is the first
one in the industry where
new customers are willing
to evaluate its application,
gets the fully functional,
fully loaded application
integrated with their

portal in real time
environment without
investing a single penny

15 013/quiksel.com

D They can showcase it to
their own team, beta cus-
tomers and friends and
family for feedback and
use it for 15 days to under-
stand the solution, use it
live and make bookings in
production environment.

Email: sales@roomsxml.com | Phone: +91 20 6500 4942

The hotels and apartments in Bangkok now
have fascinating room names. Not fancy really,
just correctly presented.

In Bangkok and many other global destinations,
we show the room names exactly as the hotels
call it. When you book a hotel with roomsXML,
you don't have to do any guesswork. Your
customers would know what to expect, exactly.

As an example, your customer saw the “Deluxe
Space Zone Room” at the Baiyoke Sky, so that’s
exactly what roomsXML calls it. Meanwhile
other hotel booking systems, simply show it as
“Deluxe Room”. Of course, you can book with
them, but until your customer gets there you will
notknow whatitis you have booked.

roomsXML - peace of mind for you.

.com

rooms
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BIT brings back old glory

Italy’s premier travel industry trade show, BIT, was recently organised at the new Milan
Fairgrounds in the suburb of Rho. BIT took place in two giant glass buildings — one for ltalian
destinations and the other for lands abroad. It hosted over 1,500 buyers from all over the world;
250 from ltaly and 85 buyers from India alone. The exhibition was divided into 2 distinct divisions
- one for Italy and the other called ‘The World’. This was the only show in the world where the
exhibitor has the option of pre-booking appointments with 1,500 global buyers

Udaan celebrates 23 years of success

Udaan India recently celebrated 23 years of success with some fun and frolic at a cocktail party in New Delhi. The party was attended by people from
the travel industry. Rajan Dua, Managing Director, Udaan India gave a warm welcome to all the guests.
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Beaches, peaks, deserts: All in a day

Happy about the 20% growth on Indian arrivals, Steven Dixon, Regional Manager - South and South East Asia,
Tourism New Zealand, says they hope that the Cricket World Cup will drive many people to New Zealand.

i PEDEN DoMA BHUTIA

QNew Zealand has been pro-
moting itself very aggressive-
ly in the Indian market, is it a con-
scious decision?

India for us is a priority as an emerg-
ing market and so we are putting a lot of
our resources into our marketing cam-
paigns and concentrating on the trade. We
are conscious that India is a big market for
us and that we are focusing strongly on it.

Which markets in India are
responding best to

ing a direct flight and we are working very
closely with airlines to rectify that. However,
the Singapore Airlines and Air New Zealand
alliance has created more capacity and that
has been a great benefit to us.

ow has the response to the

World Cup been?

According to the figures until
November 2014, we did 37,000 arrivals from
India, which is almost a 20% increase, year-
on-year, so that’s positive, but for us the
Cricket World Cup is a big crowd-puller, it's
also a legacy piece for us, we hope this will

drive many people to New Zealand and
encourage people to visit the country further
on, outside the World Cup. We are excited
about the double digit growth out of this mar-
ket. New Zealanders are naturally good
hosts so around the Cricket World Cup,
there are 7 host cities around New Zealand
and there will be events in each of these
cities where people will warmly receive
Indian travellers, so there won't be a corner
of New Zealand where they will not be talk-
ing about cricket or the ties between India
and New Zealand.

Contd. on page 33 »

“ The Tier-I markets are responding well,

but as time goes on and
numbers come in, hopefully
the Tier-Il and Tier-lll markets

Steven Dixon
Regional Manager - South and South
East Asia,

Tourism New Zealand

New Zealand?

Naturally the Tier-I mar-
kets are responding well, but as
time goes on and numbers
come in, hopefully the Tier-Il and
Tier-Ill markets will show some
good numbers. The Tier-Il mar-
kets for us would be around
Bengaluru, Kolkata, Chennai,
the Tier-ll markets are develop-
ing markets for us, like Gujarat
and Nagpur. Even from cities
like Rajkot and Jaipur, there are
people generating business for
New Zealand. These markets
are showing promising results
for travel to New Zealand.

ew Zealand being

a long-haul destina-

tion, does the lack of a

direct connectivity mar
its tourism potential?

We understand at the

moment the difficulty in not hav-

News for agents

Kiwi Link in the last year
went to 4 cities, in the last 6-7
years that we've hosted i, it's
been primarily about Mumbai
and Delhi, butin the last 2 years,
we went to places like Chennai,
Hyderabad, Bengaluru and
Kolkata, but this year, we are
planning to do a big event in our
Tier-1 markets but we are look-
ing to cover agents all over the
India, our key agents who we
work with. We currently have
around 14 travel agents cate-
gorised into Tier-l and Tier-Il

partners with whom we work
very closely , butin 2015, we are
looking at increasing this num-
ber and we are going to look for
more partners to do business
with and build strategic tie ups
and create awareness.

15 014/quiksel.com

Neha Bhola
Country Manager, India,
Tourism New Zealand

Email: sales@roomsxml.com | Phone: +91 20 6500 4942

The hotels and apartments in Rome now have
fascinating room names. Not fancy really, just
correctly presented.

In Rome and many other global destinations, we
show the room names exactly as the hotels call
it. When you book a hotel with roomsXML, you
don't have to do any guesswork. Your customers
would know what to expect, exactly.

As an example, your customer saw the
“Executive Room with Balcony & Garden View"
at the De La Ville Intercontinental, so that's
exactly what roomsXML calls it. Meanwhile
other hotel booking systems, simply show it as
“Executive Room with View”. Of course, you can
book with them, but until your customer gets
there you will not know what it is you have
booked.

roomsXML - peace of mind foryou.

rooms

.com
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EVENT ROUND UP

»Contd. from page 6

has enabled people to become
smarter together”

This, he said, could be
done on any online platform
such as social media or
forums. Explaining his idea fur-
ther, Zoref added, “A travel
agent specialising in the dia-
mond industry told me that the
most important thing for us in
this digital age is word of
mouth. It's not advertising but
what others are talking
about us. This is shifting com-
pletely in the age of social
media. If someone is talking
good things about a company,
they are not talking to just
one friend; they are talking to
a very big crowd.”

It’s all Hebrew

An interesting session on
the second day was with the
General Manager of Israel
Incoming Tour Operators
Association, Yossef Fatael, who
spoke about how the Israeli trav-
el agents as a community
worked with IATA and the air-
lines for the commissions, BSP
and service tax in Israel.

“IATA is a global entity that
exists everywhere and actually
they are nowhere. They are
drowning us in thousands of
papers and resolutions and loss
and we agents never have the
brain or the time to fight it. When
you question them about some-
thing, they say there is a resolu-
tion for it. BSP is a totally different
entity and we need to challenge
them separately;” he said.

Speaking about anti-trust,
Fatael added, “Almost 95 per
cent of national associations
don’t communicate with the
anti-trust commissioners in their
countries. They don't fight them.
In Israel, when we start to fight
the issue of the commission,

the airlines filed a complaint
against us and the anti-trust
investigated us. They saw us as
the monopoly, which is ridicu-
lous. We are still fighting them
and we are now suing the anti-
trust commissioner.”

He later answered ques-
tions raised by the TAFI presi-
dent, Zakkir Ahmed; National
General Secretary, Pradip
Lulla; and Jayesh Tharani,
member of TAFI.

Challenges to overcome

Underlining the few loose
ends that may put a spanner in
the works, Zakkir Ahmed
Kalarikkal, President, TAFI, said,
“Air connectivity and visas are

India on the top of Israel’s priority list

“Israel invests a lot of resources in India because the Ministry
of Tourism has decided to put India on the top of the priority list.
Getting visas for Indian tourists to Israel is relatively easy and faster
compared to the past. We will work to make it easier in the future.
We will conduct a dialogue with representatives from our Ministry
of Interior who are also present here. Our representative in Mumbai,
Hassan Madah, has been working on organising cooking workshop
with top Indian chefs for chefs in Israel as part of our efforts to prop-

erly welcome Indian tourists.”

Amir HaLevi

Director General, Israel Ministry of Tourism

Word of mouth: Key for every agent

two big concerns for the agents
and we are talking to the ministry
to iron these issues out. Safety
was a concern in the minds of
agents but seeing is believing
and | think everyone who has
attended this convention has
seen the ground realities as they
stand. You don't see police
around but the security is tight””

Air connectivity is a con-

cern. “El Al flies direct from Yossef Fatael , Amir HaLevi
S . General Manager, Israel Incoming Director General,
Mumbai thrice a week, which Tour Operators Assaciation Israel Ministry of Tourism
is not enough and crossing the I
border from Amman is not IATAis a global There are many
preferable by travellers. We . .
have therefore been dis- entity that exists who come from
cussing with El Al as well as :
Indian carriers like Air India everywhere and India to learn .
and Jet Airways to increase actually they are about new Israeli
flight frequency especially from .
Delhi as there are no flights nOWhe.re'The.y are teChnOlOgleS' We
connecting it. It's a matter of drownlng usin see tourism as
time before we have more
flights to Israel? Ahmed added. thousands of another platform
papers and to strengthen our

Another challenge is of : . . .
the visas, He said. “The resolutions & loss ties with India
Ministry of Tourism, Israel is

looking into making it easier

and quicker. They are looking
into e-visas as well. It currently
takes about five working days
but the process is a little tight.

We have also suggested issu-
ing visas to travellers with valid
UK or US visas. So they can
apply it online and get a paper

visa. These are all suggestions
we have provided to the min-
istry. They are open to
this idea.”

¢ ‘It was a very good opportunity
¢ to meet the travel agents one
© on one. The attendance was
 very good. We met many travel
 agents and tour operators who
 were visiting Israel for the first
i time. They told us that they
 were very impressed by what
 they saw. We all hope that this
 event will generate new traffic
of Indian tourists to Israel”

Arie Sommer
Director General
Jerusalem Hotel Association

“After attending the TAFI
Convention, | have decided to
create a special budget and
develop the market from India.
My focus will be on the luxury
market rather than on the pil-
grimage or budget market. As of
now, | am the only tour operator
offering premium tours in Israel”

Benji Shavit
MD, Regina Israel

ATTENDEE FEEDBACK

“TAFI and the Israel Ministry of Tourism did a splendid job in engaging delegates with some thought-
provoking business sessions and showcasing the destination. It gave us a glimpse of what Israel
has to offer to the experiential traveller. Apart from being rich in culture and heritage, it also has a
vibrant nightlife that attracts the young, discerning traveller.”

Thomas C. Thottathil
AVP - Corporate Communications & CSR, Cox & Kings

just next year but for years to come.

“This year's TAFI convention was the birthplace of ideas, discussions and debates. We were looking
to engage in gratifying interactions and build strong relationships. The congregation of distinguished
delegates at the convention presented us with opportunities for enriching collaborations, resulting
in rich value addition for our business. We returned very satisfied from the convention. TAFI's trend
of choosing exotic destinations for the convention is one of the key success factors, which attracts :
remarkable participation from the entire trade fraternity. Being TAFI's preferred global assistance
and travel insurance partner for over 10 years now, we look forward to attending the convention not

Dev Karvat

MD, TrawellTag Cover-More India

“The conference was very well organised and offered good networking opportunities. The business
topics and speakers were excellent and very informative and thought provoking. The accommodation,
meals and tours were excellent. As the travel trade in India comprises at least 50 per cent, a greater
consorted effort must be made to include more women in panel discussions and presentations.”

Bunny Bhoola
MD, African Link

Red Apple brings “Hidden Doors

»Contd. from page 13

technology. We will now
be launching 'Hidden Doors'
product for sole travellers
for offbeat destination
and high-end clients." The

company plans to participate
in different travel exhibitions
in India and offer familiarisa-
tion trips for several
Red Apple destinations
for 25 highest performing
agents in India and the Sub-

Continent. Adding to
its options available on its
online portal, Red Apple
will be adding a CMI
banner, itinerary apps with
notification and vehicles
tracker with updates, co-

branding, mobile inventory,
visa online integration
(Dubai visas), mobile apps
(i0S and Android), SEO plan
for business promotions,
as well as ready-made
package module.

——

Sharing some trends he
sees emerging in the Asian
market, Roy says, “Sole trav-
ellers are getting more active in
independent travelling and they
are knowledgeable enough to
discover new destinations and

excursions on their own. It's
good because the offbeat des-
tinations get explored. Secondly,
Asian travellers are getting more
aftracted to Europe destinations
nowadays. MICE movements
are also increasing.”
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It's all work and all play for ANTO

The aim of designing the game ‘Snapshot Austria’is to reinvent Austria and launch a new promotion in the Indian
market. This initiative has been taken by the ANTO India office, making India the first market to receive the app.

i MEGHA PAUL

n a bid to reinvent Austria in

the Indian market, Austrian
National Tourist Office (ANTO)
has recently launched a
mobile game called Snapshot
Austria exclusively for the India
market. The game is focusing
on promoting various destina-
tions in the country such as
Salzburg, Tyrol and Vienna.
The game is available in both
Android and iOS platform and
also includes a lucky draw
wherein the winners get a
chance to fly to Austria.

Giving more details
about the new development,
Christine Mukharji, Market
Manager, ANTO India said,

Numbers Talk

}Austria received around
85,000 visitors from India
in 2014, which is almost
same as 2013

) However, the average
stay for Indians has
increased to 1.9 nights

D This year, ANTO expects
a growth of anywhere

between 10-15 per cent

Cricket World Gup:
Big crowd-puller

P Contd. from page 31

QHow has the
response of the
Indian MICE market
been to New Zealand?

We are seeing some good
numbers from the MICE market
in India, particularly around the
incentive business. Also, the
time when the MICE market
from India travels to New
Zealand is a great fit for us in
terms of capacity and pricing.
New Zealand, at the moment, is
a key destination in the global
MICE sector. We have new
developments coming up - we
have the new convention centre
coming up in Auckland in 2018.
The Chirstchurch Convention
Centre will be open around
2017, sofor us, there are 3 sec-
tors of investment at the start of
our 3-year strategy - one was
the MICE sector, the other was
priority emerging sector and the
other in the premium sector, so
for us, MICE is a key focus.
Because MICE is a relatively
new focus for us, we are
emphasising on the accessibil-
ity that the country allows trav-
ellers to once you land in New
Zealand. The accessibility with-
in New Zealand allows you to
see beaches, rainforests,
mountains and arid deserts all
in one day, this is our USP.

“The app is an interactive
game which can be played
both online and offline, and
will feature Tirol, Salzburg
and Vienna at first. The aim of
designing the game was to
reinvent Austria and launch a
new promotion in the Indian
market. This initiative has
been taken by the ANTO
India office, making India the
first market to receive the
app.” The game will later
on be launched in the

Emirates and Japan as
well, she added.

Set against a backdrop
of Austria, with settings as per
Austria’s USPs, the game will
educate the consumers and
trade about the destination.
“When we launch we will also
run a campaign ‘Austria
Snapshot Adventure’ wherein
posting a snapshot of yourself
from the game could stand you
a chance to win a holiday to

Austria. We are working
together with airlines for the
same,” she pointed out.

Speaking about the tourist
influx from India, Mukhariji
remarked, “We received around
85,000 visitors from India in
2014, which is almost same as
2013. However, the average
stay for Indians has increased
to 1.9 nights. This year ANTO
expects a growth of anywhere
between 10-15 per cent”

“ The aim of designing the game

was to reinvent Austria and
launch a new promotion in the Indian e
market, This initiative has beentaken % &
by the ANTO India office, making India —
the first market to receive the app

Christine Mukharji
Market Manager, ANTO India
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The hotels and apartments in New York now
have fascinating room names. Not fancy really,
just correctly presented.

In New York and many other global destinations,
we show the room names exactly as the hotels
call it. When you book a hotel with roomsXML,
you don't have to do any guesswork. Your
customers would know what to expect, exactly.

As an example, your customer saw the “Superior
Guest Room” at the Waldorf Astoria, so that's
exactly what roomsXML calls it. Meanwhile
other hotel booking systems, simply show it as
“Guest Room”. Of course, you can book with
them, but until your customer gets there you will
not know whatitis you have booked.

roomsXML - peace of mind for you.

rooms

.com
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The Incredible State of !ndia

UNLIMITED BUSINESS OPPORTUNITIES

FOR THE GLOBAL TOURISM FRATERNITY!!

®0O

THE GREAT INDIAN
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April 19 - 21, 2015 (Sunday - Tuesday)
Inaugural Venue: The Lalit, Jaipur &
Exhibition Venue: JECC, Jaipur, Rajasthan, India

Di

B2B meetings with the Foreign Tour Operators!

‘(

Log on to www.greatindiantravelbazaar.com to fix your meetings online.
B2B meetings will be organized at the booth(s) of the registered Indian sellers only.

—( Around 253 Booths to showcase your products...BOOK NOW ! —

— )~

Around 250 Foreign Tour Operators participating from

Australia | Austria | Brazil | Canada | Chile | China | France | Germany | Greece | Holland | Italy
| Japan | Malaysia | Kenya | Kingdom of Bahrain | Korea | Kuwait | Oman | Philippines | Poland I Portugal |
Singapore | South Africa | Spain | Sweden | Taiwan R.O.C | Thailand | Turkey | UK. | USA

PLEASE CONTACT:
TRAVEL BAZAAR SECRETARIAT
Federation of Indian Chambers of Commerce and Industry
Phone : 011-23487490, 23311720, 23322539 (New Delhi)
Email : rahul.chakravarty@ficci.com, samanda.syiem@ficci.com, arshad.danish@ficci.com
Web : www.greatindiantravelbazaar.com

Kindly Note: Entry is strictly for buyers and sellers. There is no visitor entry.

Partners

Supported by Partner States

RESTY
&S SaATIo, ‘( .,
\
‘3: e (I
'HAN

nnnnnnnnnnnnnn
nnnnnnnnnnnnnnn

Platinum Partner

THE
LaLIT

Inaugural Dinner
Hosted by

THE
LaLIT

Diamond Partners

5 P (
) CREATIVETRAVEL @ LE PASSAGE Q— ..... TV XK s

—— TONoAT APRsita  \

HYATT © T
TA] TS Oberoi Potels & Resorts go India
GROUI JOURNEYS

PPV "
LUXE e N dl ,|t. Mintcentive M

INDIA  JungleSutra o fushtovelidens by

L e

—re—

@ yatra UYU?I’L‘ mu}vs
experience india

Gold partners

ke
WMINAR 504504 ToURs

@ .
SenKay Tours and Travels-New Delhi

f

THE LEELA

Silver partners

MANSINGHGROUP

ssssssssssssssssssssssssss




AGENTS

‘TT_March-an-2015_FINAL:TT Layout 3/13/2015 7:51 PM Page 35

MARCH 2" FORTNIGHT ISSUE 2015  TRAUTALK 35

Adding the ‘e’ In e-Invoices

In its 25" year now, Excel Software Consultancy introduced the travel industry to e-invoices. Today, it boasts of more
than 2,000 agents from all over the world who have been successfully using its software products.

+TT BUREAU

very crucial section of any

business is financial
accounting. If it is not strong, it
will affect other departments
like sales. Most travel agents
buy particular accounting soft-
ware because it is the cheap-
est one. This also gives them
the tag of being ‘comput-
erised’. They are very happy
and also very satisfied so long
as their accounting software
can generate an invoice.

Excel Software
Consultancy is a software
development company that
introduced e-invoices to the
travel industry. It has been pro-
viding accounting solutions to
travel agencies since 1991.
Today, it has more than 2,000
agents from India,
Afghanistan, Kuwait, Nigeria,
Oman, Pakistan, Qatar, Saudi
Arabia and the UAE using its
software. Muffazzal Hafiji,
Chairman and MD, of Excel
Software Consultancy, says,
“To give our products an edge,
we develop and migrate
upwards using the best avail-
able resources from time to
time. We started development
in Clipper, followed by Visual
Basic and xBase. Our latest
product (commercially
launched in  2011) is
XLWebPro Ver 6.0 which is
developed in Visual Studio C#
and is today used by over 375
agencies. Putting in nearly 30
years of programming experi-
ence, XLWebPro is undisput-
edly the best product of its kind
in the world.”

He credits its popularity
to its simplicity and user-friend-
liness. “Due to these features,
xLWebPro has among the
highest number of owners who
are using their accounting soft-
ware hands-on. Owners who
work on their accounts soft-
ware are less dependent on
their accountants, and also
accountants are more careful
and prompt in their entries,’
Hafiji says.

About xLWebPro

xLWebPro has some

unique features like:

o Auto CRS Invoicing

o Single Invoice for all serv-
ices

o Forex Gain/Loss Posting

o Splitting Invoices

o Editing the document from
Trial Balance

o Opening multiple screens

e 75+ outstanding report
styles

o Statistical reports

o Report Designer to gener-
ate your own reports

Excel Software has
trained staff based in major
cities in India who provide all
services like product demon-
stration, implementation and
training. They also handle minor
trouble-shooting. It also has a
dedicated helpdesk at its
Mumbai office and instant sup-
portis provided via Teamviewer.
“Our software is used not only
in major cities but also in remote
locations. Our clients who are
satisfied with our products and

services promote our software
to other agencies at various
forums and this positive feed-
back convinces prospective
agents to start using our soft-
ware,” Hafiji adds.

Excel’s edge

Hafiji stresses on the fact
that Excel Software has always
believed in honesty and fair
trade practices. “That is why we
publish a price list on our web-
site www.excelsoftware.co.in

and also allow the agent to pre-
pare a quotation based on the
modules they desire,” he says.

Speaking about what
agents can expect from Excel
Software, he says, “Whatever it
may be, one thing is certain that
they can always expect the un-
expected. We never copy or imi-
tate any other software. We
have reached this position sole-
ly on our hard work, imagination
and passion.”

6 Wefirstintroduced the
concept of ‘BDR’ which was
then adopted by BSP. We first
introduced e-invoice and later
the agents got e-tickets
Muffazzal Hafiji

Chairman and MD
Excel Software Consultancy
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The hotels and apartments in Hong Kong now
have fascinating room names. Not fancy really,
just correctly presented.

In Hong Kong and many other global
destinations, we show the room names exactly
as the hotels call it. When you book a hotel with
roomsXML, you don’t have to do any guesswork.
Your customers would know what to expect,
exactly.

As an example, your customer saw the “Harbour
Club Court View Room” at the Harbour Grand
Kowloon, so that's exactly what roomsXML calls
it. Meanwhile other hotel booking systems,
simply show it as“Club Room". Of course, you can
book with them, but until your customer gets
there you will not know what it is you have
booked.

roomsXML - peace of mind for you.

rooms

com
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Germany has some of the most
astounding MICE venue choices globally!

And, all the support you need for MICE events!!

Come meet the biggest corporate MICE movers from all over India and
a meticulously selected group of high profile MICE agents over two separate days

VKonect present their exclusive MICE forum ...
only by invitation.

Venue: Lavasa, Maharashtra
Dates: Friday & Saturday on 10th & 11th July 2015

First Day for corporate MICE buyers
Second Day for selected trade MICE movers

N
VKONECT Contact:
wry -Mce-Leiswe —— Punam Singh : +919811158785 | Vineet Gopal : +91981162200 for further details!

——
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'Offline mobhile guide’ for 1300 places

With MOT’s emphasis on domestic tourism, Dr Lalit K Panwar, Secretary, MOT, recently launched HolidaylQ’s offline
mobile guide, offering information on over 1300 destinations. We spoke to Hari Nair, Founder & CEQ, HolidaylQ.

i KANCHAN NATH

Each destination guide will
contain details on hotels,
sightseeing options, etc, allow-
ing the user to download and
access traveller reviews and
maps for on-the-go access,
even while offline.

Telling us about the
mobile guide, Hari Nair,
Founder & CEO, HolidaylQ,
said, “The product that we
have launched is built on the
whole mobile revolution that is
coming to India. We have built
a mobile guide and the most
interesting aspect of the guide
is that you can get entire infor-
mation about 1300 tourism
destinations in India on your
phone, complete native-mobile
experience without having the
internet. Our constant battle
within our team was to provide
access to this large database

find the guide incredibly useful.
That is because they are able
to get the information that they
are looking for. The informa-
tion on guide is collected from
millions of real travellers in
India. The whole Indian travel
industry, leisure travel industry
and tourism industry turns now
to Holiday 1Q for the informa-
tion they are looking for.”

Telling us about the rev-
enue model for Holiday 1Q, he

said, “The business model for
Holiday 1Q is very simple, we
collect all our information from
actual travellers. We do not
pay them to write this, they
are all part of our community,
they write voluntarily. We now
have 3 million, ie 30 lakh
travellers who are now a part
of our travel community. They
write for us for free” How we
make money, is through all
those  consumers  who
come to our website, to plan

66 Wefind that even travel
agents and their employees
find the guide incredibly use-
/' ful. That is because they are
able to get the information that
' they are looking for

Hari Nair
Founder & CEO
HolidaylQ

holidays and after research-
ing, are interested to make
bookings. We connect them
either to online travel agen-
cies or off line travel agencies.
We connect to more than 15
OTAs who do online booking
for hotels. We also have 1000
off-line traditional travel
agents across India on our
network. We make money
when we pass on customers
to OTAs and offline
travel agents.”

of information on-the-go,
where internet accessibility is
the biggest challenge.”

B>
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He added, “So even if you
are in the furthermost corner of

India, wherever there is no inter-
? net, you will not be lost. The

information that is there on
Holiday IQ will be in your hands
about that destination even
without the internet. It's a revo-
lutionary new approach and we
are covering every destination
in India for tourism.”

Nair further said, “With
issues of internet connectivity
during travel, especially when
travelling in rural pockets of the
country, jungles, deserts, hilly
areas etc, the offline guides
will certainly prove to be every
traveller's boon.”

Talking from the travel
agents point of view, he said,
“We find that even travel
agents and their employees

Business Model

D The business model for
Holiday IQ is very simple
They collect all information
from actual travellers

) They do not pay them
to write this as they are
writing voluntarily

D The company now has
3 million, i.e 30 lakh

travellers who are now a
part of travel community

) How they make

money, is through all
those consumers who
come to their website, to
plan holidays and after
researching, are interested
to make bookings
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The hotels and apartments in London now have
fascinating room names. Not fancy really, just

correctly presented.

In London and many other global destinations,
we show the room names exactly as the hotels
call it. When you book a hotel with roomsXML,
you don’t have to do any guesswork. Your
customers would know what to expect, exactly.

As an example, your customer saw the “Jimi
Hendrix Suite” at the Cumberland, so that’s
exactly what roomsXML calls it. Meanwhile
other hotel booking systems, simply show it as
“Suite”. Of course, you can book with them, but
until your customer gets there you will not know

whatitis you have booked.

roomsXML - peace of mind for you.

—5)5/
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SINCE 1951

BALI, INDONESIA

INDIAN TRAVEL CONGRESS, 62nd Convention & Exhibition of TAAI, 26 - 28 March 2015

TAAl has announced its most prestigious annual event the Indian Travel Congress,
62nd Annual Convention and Exhibition, to be held from 26th to 28th March 2015, in Beautiful Bali,
Indonesia at the Westin Resort Nusa Dua Bali. Visit our website www.taai.in
and click on the convention logo for registration

Get ready for a most fruitful and interesting convention. Expert speakers
will enthrall you with their insights and inputs related to the industry and
panelists will involve you in meaningful debates. There will be lots to sight-
seeing and shopping in and around this beautiful city whilst on the specially
arranged tours along with exciting pre and post Convention packages that
have been put together just for you all. Log on to our website to register for
these tours too. Do not delay and miss out !

Atthe TAAI Convention 2015 at Bali, ITTE is being held from the 26th to 28th
March 2015 (all three days). There will be B2B opportunities for Exhibitors;
Buyers & Sellers from all over. One cannot be away from grabbing the most

wondorful\_
mdonoesia

Host Country

.- roflectlons (; 2015
ﬂ-&fr-n"':l Buleven® SINCE 1951

potential of buyers. In the past years, ITTE served its purpose extremely
well. Do contact us for stalls and your participation. You are invited to shake
hands with industry leaders with the most potential and be rewarded with
a successful relationship.

The Convention will showcase how much INDIA can offer in terms of
tourism for the people of BALI & INDONESIANS. Surely, a great opportunity
for Indians and India Tourism to showcase this great country and the vast
tourism spectrum we offer. It is also the perfect platform for Indonesia to
promote its culture and diverse values. The Indonesian Tourism players can
use this opportunity to attract Indians in a big way.

CONVENTION HIGHLIGHTS

e The Congress will be held at the most majestic Bali International
Convention Centre (BICC).

e |mpressive 3 day Congress packed with presentations, sessions &
partnerships.

 Value add business sessions that will focus on industry players to
evolve in a changing environment to optimize opportunities.

e Abundant opportunities during the day and at lunches & dinners to
network in order to hand-shake new relationships

¢ The Convention will house TAAI’s exclusive B2B Exhibition - ITTE -
India Travel Trade Expo from 26th to 28th March. Exhibitors offered
ample opportunities to showcase their products and services to the
visiting delegates.

¢ Delegates offered good opportunity to experience tours within
Indonesia

e Exciting attractions with Pre & Post Tours to Jakarta, Lombok,
Yogyakarta and cruise onthe super Gemini from Singapore.

e Fun eveningsfull of entertainment, cuisine and festivity

A CONVENTION YOU SURELY CANNOT MISS !

CONTACT
TRAVEL AGENTS ASSOCIATION OF INDIA
2D, Lawrence & Mayo House, 276 D N Road, Fort, Mumbai - 400 001
Tel 022 22078184 /4022 or email us at convention@taai.in website: www.taai.in

TAAI - Deal with someone you ean Dust
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Gonventions in unconventional setting

As the hospitality industry in Bengaluru evolves beyond its conventional IT City, Vinesh Gupta, General Manager,
Mdvenpick Hotel & Spa Bengaluru speaks to IRAITALK about how the hotel is tapping the growing corporate clientele
in defence, food processing and other emerging segments in the region.

qMEGHA PauL

The ‘defence’ edge

The Make in India cam-
paign, conceptualised by
Prime Minister Narendra Modi
to transform India into a global
manufacturing hub, has been
a welcome move. There is lot
of demand from international
defence companies that
have tenders, projects or
plants set up in India and are
looking at new opportunities.
This year has begun on a good
note for our hotel. We have
already seen an increase in
occupancy due to this
development. We expect a
growth of 18 per cent in 2015.
This development is expected
to boost ADRs and occupan-
cies for many other hotels in
Bengaluru as well.

Strategic location

We are extremely close
to the Bangalore International
Exhibition Centre (BIEC),
Manpho Convention Center
and Yelahanka Airbase. In fact,
we are the closest to the
Yelahanka Air Base, which
also hosts the spectacular
Yelahanka Aero Show. The
penetration of the hotel in all
these conference venues is
commendable. We are part-
ners with all these convention
centres. Even for the recently
concluded Aero Show, we
were the Hospitality and Food
& Beverage Partners. Thus,
apart from ITC, we were the
only hotel that had about
25,000 sq ft restaurant inside
the Aero Show.

Also, out of our total
inventory, we have 54 twin
bedrooms. The twin beds are
one of the primary room
requirements  for  most
MICE and conference
events. Thus, we are well-suit-
ed for the purpose. We are
also witnessing increase in
business traffic from the
Manyata Tech Park and World
Trade Centre, which are also
in the vicinity and act as our
vital feeder markets.

Where planning
meets enjoyment

D An event space of
25,000 sq.ft.

D Among the largest in
the city.

D Exclusive banquet floor
with separate entry points.

D Pillar-less ballroom for
grand events.

D Valet parking for up to
500 cars

Going the unconven-
tional way

The conventional
Bengaluru market is saturated.
We are not in the Electronic
City, which gets a lot of IT-relat-
ed business. Thus, we are
looking at tapping alternate
corporate clientele in a big
way. PM Modi is looking at
Tumkur as all food processing
units will come up here. To go

to Tumkur, you need to cross
the hotel. So we see this hotel
to be in a futuristic location.

Unique spaces

The Mévenpick Hotel &
Spa Bengaluru has evolved as
an upscale five star hotel with
extraordinary event spaces in
the last three years. It is
superbly designed as a con-
temporary business destina-
tion. The property also offers

exciting leisure opportunities
for relaxation, dining and
entertainment. With over
25,000 sq. ft. event space,
Mévenpick Hotel & Spa
Bengaluru can arrange func-
tions for up to 800 guests and
meetings for 300 delegates.
We provide a team of expert
planning, dazzling entertain-
ment, innovative food &
beverage, and services with
personal touches.

This year has begun on a good note for our

hotel. We expect a growth of 18%in
2015. This development is expected to
boost ADRs and occupancies for many /< 3 !
other hotels in Bengaluru as well. =

Vinesh Gupta
General Manager,
Méavenpick Hotel & Spa Bengaluru
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The hotels and apartments in Kuala Lumpur
now have fascinating room names. Not fancy
really, just correctly presented.

In Kuala Lumpur and many other global
destinations, we show the room names exactly
as the hotels call it. When you book a hotel with
roomsXML, you don't have to do any guesswork.
Your customers would know what to expect,
exactly.

As an example, your customer saw the “Premier
Room” at the Sunway Resort Hotel & Spa, so
that's exactly what roomsXML calls it.
Meanwhile other hotel booking systems, simply
show it as “Standard Room”. Of course, you can
book with them, but until your customer gets
there you will not know what it is you have
booked.

roomsXML - peace of mind for you.

rooms

.com
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INDIA TRAVEL AWARDS

MUARDTAL

The ITA winners take It all

From North to South, India Travel Awards has honoured those who have worked hard in the travel trade. TRUTALK features

the views and opinions of these winners...

The Metropolitan

Sanzeev Bhatia
General Manager

Thai Airways

| would like to thank India Travel Awards for this
award. It was really great to see DDP Group
organise the show here in the North and we are
honoured to be one of the recipients of the award.

RaviTalwar
Area Sales Manager-India

VKonect Events

This is a great step taken by TravTalk. Recognising the
regional players is something brilliant. There are so many
people doing great work in the regional platform and to
get an award is a big encouragement for them. Holding
‘Maya’in hand is dream come true for everyone in the
travel industry.

Vineet Gopal
Consultant & Advisor

Wish Bone India
| want to thank the organisers of India Travel Awards, a
wonderful competition honouring the achievements of
those behind the success of the travel and tourism
industry in different categories in each region. | am more
than thrilled to receive an award as the ‘Best Corporate
Incentive Tour Operator (North)’ for Wish Bone India’s
performance in this specific category. This will definitely
encourage us to set ourselves for higher goals in the
coming years.

Amit Aggarwal
Director

The Experience Factory

Itis always a pleasure and honour to receive an award.
We are glad that we have been recognised in such a big
platform even though we are a travel agency from
Ludhiana. Recognising each and every region and cities
from around the country is a sign of inclusive development
of travel trade. This is a positive initiative towards creating
tourism awareness.

Nishant Gupta
Director

Terra IgnotaTours

Nitin Sambhi
Managing Director

India Travel Awards is a great platform to recognise those behind the triumph of the travel and tourism industry and to make them feel like achievers.
This reputed award provides luxury hotels with recognition for their world class facilities and service excellence provided to guests. The award supports,
promotes and develops the Indian travel and tourism industry by identifying and rewarding excellence. It also aims to inspire its practitioners to continuously
raise the standards of their product as well as service offerings. | wish India Travel Awards more success.

Holiday Inn Amritsar Ranijit Avenue

With a big number of hotels opening all over the country, India
Travel Awards is a fantastic opportunity and a big platform for us
to network and showcase our properties. This is something really
very exciting.

Kunal Shanker
General Manager

Radisson Blu Hotel Amritsar

[ would like to thank India Travel Awards (ITA) for honouring us
with the award for ‘Best Wedding Hotel in Punjab’. It recognises
the efforts of the hotel team and management in the field of
hospitality, guest satisfaction and services. We are glad to be a
part of this industry as well as supporters and enterprising team
like ITA.We are looking forward to continue to work together with
the same vision and support.

Hema Dhoke
Director of Sales

Global Connect Travels

India Travel Awards is another best thing that has happened in
the travel industry. As the Indian Government has recognised the
awards, itis a boon to the travel fraternity which provides so much
of employment and revenue. The awards also give a boost to new
upcoming markets and companies. Itis an honour to receive such
recognition among all other hoteliers and airlines and
encouragement for us to reach a new milestone every year.

Sudhir Kaul
Founder & Director

Bacardi India

It has been an honour to be present at the India Travel Awards. It
is really a great opportunity to be associated with it. The award is
a big achievement for all in the travel industry.

AshimaWadhera Mehta
Trade Marketing Manager

India Travel Awards is a unique platform that strives to acknowledge, reward and celebrate excellence in tourism across all regions of India.
The unbiased selection process through online voting by the travel industry fraternity, both in India and globally, adds on to the credibility
of the recognition. Terra Ignota Tours is proud to receive the ‘Best Luxury Tour Operator’ award at the North India Travel Awards and we
are happy to be acknowledged and encouraged for our endeavour to create authentic travel ideas in the form to engage, inspire and enrich
travellers with truly memorable and powerful experiences.

¢
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Clarks Group plans expansions in 2015

In its tenth year of operations, Clarks Inn Group of Hotels is looking at adding at least 15 more properties to
its portfolio and making further inroads in South, East and West India. The group will also expand its leisure

footprints, especially in the hill stations.

iTT BUREAU

Currently in its 10th year of
operations, Clarks Inn

Group of Hotels has emerged
as one of the fastest growing
hotel companies in India.
Talking about the USP of
the group, SN Srivastava,
President & Co-founder,
Clarks Inn Group of Hotels
said, "The company boasts of
more than 51 hotel properties,
including 29 hotels currently in
operation and the remaining
under various stages of devel-
opment. Importantly, we have
also established presence

SN Srivastava

President & Co-founder

Clarks Inn Group of Hotels
|

We are looking at
expanding our
leisure footprints,
especially in the
hill stations. And
most importantly,
we are looking at
making our
international foray

where fewer have ventured
and have helped develop
those markets. These destina-
tions including places like
Bareilly, Patna, Deoghar,
Alwar,  Binsar, Gadag,
Mathura, Moradabad and
Hubli among others." The
extraordinary growth that the
company has been able to
achieve as a hotel manage-
ment company can solely be
attributed to its ability to deliver
on the brand promises to the
owners and the hotel guests
alike, he added.

"As a home-grown hotel
company, key to our deliver-
ance is our ability to under-
stand the Indian market and
expectations of the developers
and put up a communication
system that makes it very con-
venient for the owners to inter-
act with us. Besides, we have
a highly dedicated team at the
corporate level with various
unit heads willing to go any dis-
tance to deliver on the Clarks
Inn’s brands’ promises," he
pointed out.

Regarding growth plans
this year, he revealed, "We
expect 2015 to be another
landmark year in our growth as
we celebrate 10 year opera-
tions and extraordinary growth
later this year. We are expect-
ing to add at least 15 more
properties to our portfolio and
make inroads in further South
and eastern and western India.
We are also looking at expand-

ing our leisure footprints, espe-
cially in the hill stations. And
most importantly, we are look-
ing at making our international
foray later this year."

Clarks Inn group current-
ly operates across a family
of four brands. They include
Clarks Inn, Clarks Inn
Suites, Clarks  Exotica
and Clarks Residences.

“Clarks Exotica is an exclusive
leisure  brand  designed
to cater to the growing leisure
segments and we aim to add
few more in the coming
months. Besides, Clarks Inn,
that is essentially a brand
catering in the budget
business segment is also
positioned and designed
to cater to the leisure
segment,” he added.

All About Clarks

D Clarks Inn Group currently operates across a family of four
brands. They include Clarks Inn, Clarks Inn Suites, Clarks
Exotica and Clarks Residences

D Clarks Exotica is an exclusive leisure brand designed to

cater to the growing leisure segments. Besides, Clarks Inn, that
is essentially a brand catering in the budget business segment
is also positioned and designed to cater to the leisure segment

15 020/quiksel.com

Email: sales@roomsxml.com | Phone: +91 20 6500 4942

The hotels and apartments in Los Angeles now
have fascinating room names. Not fancy really,
just correctly presented.

In Los Angeles and many other global
destinations, we show the room names exactly
as the hotels call it. When you book a hotel with
roomsXML, you don't have to do any guesswork.
Your customers would know what to expect,
exactly.

As an example, your customer saw the
“Hollywood Sign View Room” at the Loews
Hollywood Hotel, so that’s exactly what
roomsXML calls it. Meanwhile other hotel
booking systems, simply show it as “Hollywood
Room”. Of course, you can book with them, but
until your customer gets there you will not know
whatitisyou have booked.

roomsXML - peace of mind for you.

rooms

com
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They led the way In 2014

India Travel Awards has scripted a success story on the North India Travel Awards

global map. Some of the most prominent awards category,

The DDP Trailblazer Awards and the Face of The Future,
have honoured the prominent faces of the industry. TRAVTALK, in
this issue, features the winners of these two categories in
South, West, East and North India.

DDP Trailhlazer Awards

Dr Subhash Goyal, President, IATO & Chairman, STIC Travel Group receives ‘The DDP
Trailblazer’ Award from S. Sohan Singh Thandal, Tourism Minister of Punjab, and Dr. Lalit

West India TraVEI Awards K Panwar, Secretary, Ministry of Tourism and SanJeet, Director, DDP Group
East India Travel Awards

Igbal Mulla, Chairman & Managing Director of the MIM Group receives the ‘DDP Trailblazer
(Outstanding Contribution)’ award from Parvez Dewan, Secretary of Tourism, Government
of India, accompanying him are Amita Motwani, Mrs. India International 2013 and SanJeet,
Director, DDP Group

Apurva Salarpuria, Executive Director, The Salarpuria Group receives the ‘DDP Trailblazer’
Award from Bratya Basu, Minister of Tourism and Culture, West Bengal, and Amita Motwani,
Mrs. India International 2013 and SanJeet, Director, DDP Group

Ankush Nijhawan, Managing Director, Nijhawan Group of Companies receives ‘The DDP Dev Karvgt, Managing Director of TrawellTag Cover—Mqre, accepts the ‘The DDP Face of
Face of the Future’ Award from S. Sohan Singh Thandal, Tourism Minister of Punjab, and the Future’ Award from Parvez Dewan, Secretary of Tourism, Government of India, accom-
Dr. Lalit K Panwar, Secretary, Ministry of Tourism, Amita Motwani, Mrs. India International panying him are Amita Motwani, Mrs. India International 2013 and SanJeet, Director,
2013 and SanJeet, Director, DDP Group DDP Publications

East India Travel Awards

ol =

Dehjit Dutta, Founder & GEO, Impression Tourism Services receives Zaheer E. Najeeb, Executive Director, ATE Group of Companies, receiving ‘The DDP
“The DDP Face of the Future’ Award from Bratya Basu, Minister of Tourism Face of the Future’ award from Chandana Khan, Special Chief Secretary, Andhra
and Culture, West Bengal, and Amita Motwani, Mrs. India International 2013 Pradesh Tourism, Amita Motwani, Mrs. India International 2013 and SanJeet, Director,

and SanJeet, Director, DDP Group DDP Publications

——
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DoubleTree by Hilton hotel now in Agra.

We look forward to welcoming you and your guests to experience everything
we have to offer. From views of the stunning Taj Mahal and a
convenient location in the centre of the city to the same caring service and
attention to detail that DoubleTree by Hilton hotels are known for.

DoubleTree by Hilton. Where the little things mean everything.™

For more information, please call +91 - 562 - 710 2323 or visit DoubleTree.com

DOUBLETREE

BY HILTON™
AGRA

B/H — 1&2, Taj Nagri Phase 2, Agra - 282001, Uttar Pradesh

HILTON
7 “HHONORS
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ALY

MARGH 2015

NATIONAL

17 Bengaluru Tourism Office of Spain,
Presentation & Networking Dinner

17 New Delhi Travel trade Seminar, Atout France

18 Chennai Tourism office of Spain,
presentation and Networking Dinner

19 Mumbai Product update
Mauritius Tourism Board

20-22  Guwahati India International Travel Exhibition

21-23  Chandigarh India Travel Mart

23 Mumbai Canadian Tourism Commission,
B2B Roadshow

24 Kolkata Canadian Tourism Commission,
B2B Roadshow

24 New Delhi Vietnam Embassy, Presentation
and Roadshow

26 Bengaluru Canadian Tourism
Commission, B2B Roadshow

INTERNATIONAL

18-21  Moscow Moscow International Travel &
Tourism Exhibition (MITT)

25-27  Kiev Ukraine International Travel &
Tourism Exhibition (UITT)

26-28  Bali TAAI Convention

NATIONAL

9 Mumbai MICE Roadshow, Korea Tourism
Organization

14 Jaipur Best of Australia, Tourism

Queensland & Tourism Victoria

15 Chandigarh Best of Australia, Tourism
Queensland & Tourism Victoria

16 Visakhapatnam  South India Travel Awards

17 Indore Best of Australia, Tourism
Queensland & Tourism Victoria

19-21  Jaipur Great Indian Travel Bazaar

21 Coimbatore Best of Australia, Tourism
Queensland & Tourism Victoria

21 Bengaluru Tourism Ireland- Visit Britain

INTERNATIONAL

14-16  Beijing China Outbound Travel &
Tourism Market

14-16  Shanghai [T & CM China 2015

15-17  Cape Town WTM Africa

22-24  Séo Paulo WTM Latin America

MAY 2015

NATIONAL

8-10 Cochin Hoteltech Kerala

25 Chennai B2B Roadshow,
Oman Tourist Office

27 Bengaluru B2B Roadshow,
Oman Tourist Office

29 Delhi B2B Roadshow, Oman Tourist Office

INTERNATIONAL

4-7 Dubai Arabian Travel Mart

9-11  Durban Indaba 2015, South African
Tourism

21-23  Dhaka Bangladesh International Tourism
Fair (BITF)

26-29  Ontario Rendezvous Canada 2015,

Canadian Tourism Commission

JUNE 2015

NATIONAL
1 Mumbai B2B Roadshow, Oman Tourist Office
10 Kolkata Why Spain? — Presentation &

Netwaorking Dinner for Travel Trade

11 Ahmedabad Why Spain? - Presentation &
Networking Dinner for Travel Trade

12 Pune Why Spain? - Presentation &
Networking Dinner for Travel Trade

INTERNATIONAL
21-25  Melbourne Australian Tourism Exchange (ATE)
For more information, contact us at: talk@ddppl.com

OPPORTUNITY

We are looking for travel industry professionals with a unique combination of
experience and talent who are excited to work in a highly competitive and an
ever-changing business environment. At Amadeus, we provide formal and
informal ways of learning and nurture inventiveness to steer career development.
If you meet any of the below requirements, we encourage you to apply.

MANAGER/S - KEY ACCOUNT MANAGEMENT (GURGAON)

Graduate with 3-6 years’ of experience in managing corporate and large accounts. Acquiring
and servicing new & existing clients. Demonstrable experience in customer relationship
management and handling corporate clients.

MANAGER/S - BUSINESS DEVELOPMENT (CHENNAI / KOCHI)

Graduate with 4-6 years’ experience in business development or account management. Must
have team management experience. Proven ability to acquire new accounts and forge
excellent relationships with existing clients.

ASSISTANT MANAGER / SR. EXECUTIVE / EXECUTIVE - BUSINESS DEVELOPMENT
(BANGALORE / CALICUT / DELHI / KOCHI / MUMBAI / PUNE)

Graduate with 2-4 years’ experience in business development. Capable of pitching for new
business, having good communication, sales negotiation and presentation skills.

PRODUCT DEVELOPMENT - GURGAON

Graduate with 2 — 4years’ experience in product development & client interface. Exposure in
handling new product lifecycle independently, writing documentation, user guides, internal &
external communication for product release.

EXECUTIVE - HELPDESK (TRAVEL) - DELHI / GURGAON
Graduate with 1 year diploma in travel & tourism, working knowledge of ticketing &
reservation. Willing to work in shifts. Fresher’s can also apply.

TRAINER - TRIVANDRUM (SOUTH)

Graduate with 2-4years’ experience in imparting training and presentations on GDS / CRS.
Excellent communication and interpersonal skills. Capable of handling product training
independently, maintain documentation and training records.

SOFTWARE DEVELOPERS (GURGAON)

BTECH/MCA with 2.5-6 years’ of working experience in developing software in the travel
domain. Understanding of technical innovations within the software engineering field &
possesses excellent analytical and conceptual thinking. Technology skills: C#, ASP.NET, OQPS,
SQL Server.

NON TRAVEL

MARKET ANALYST (DELHI)
Graduate with excellent communication skills and flair for data analysis. Understanding of
research terminologies preferred with good working knowledge of MS Office, especially MS Excel.

TELESALES EXECUTIVES (GURGAON)
1-2 years’ experience in outbound calling profile with good communication & negotiation skills.

Send your resume at hr@amadeus.in mentioning the role you are applying for in the subject
line or contact@+91 9599676633.

For other countrywide openings at Amadeus applicants can also drop in their resume at above
email id specifying the location.

Opportunities
@ Amadeus
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OPENINGS
1A TOP.

Urgently Required

v Manager / Senior Manager - Operations
v' Manager - Contracting & Product Development

Experience required 6-10 years.
Relevant industry network and destination knowledge.

Interested candidates may apply with their current
curriculum vitae on hrdesk@capertravelindia.com

Telesales Executive

Senior Executive

Experience required: 0 — 2 yrs

Interested candidates
please send the resume at
hr@ddppl.com

OPPORTUNITY

OPPORTUNITY

o1z, INDER

RESIDENCY

\‘a.
UDAIPUR

RESIDENT MANAGER

MINIMUM EXPERIENCE:
8- 10 years in a similar position

EDUCATION:
Diploma/Degree in Hotel Management

JOB DESCRIPTION:

A team builder in all sense. To manage and
sustain infrastructure, profit margins and
human resources to meet customer needs
and stakeholder expectations.

F&B MANAGER

MINIMUM EXPERIENCE:
7-10 years in similar position

EDUCATION:
Diploma/Degree in Hotel Management

JOB DESCRIPTION:

An achiever and exploring the new trends
and methods to attract destination-
weddings. Conceptualize the operational
procedures to extend a “wow” factor to the
guests.

RESERVATION MANAGER

MINIMUM EXPERIENCE:
5-7 years in similar position

EDUCATION:
Diploma in Hotel Management

JOB DESCRIPTION:

HE/SHE MUST have excellent knowledge
about the hotel software. Flare in written
and verbal communication. Knowledge of
revenue management is an added
advantage.

HOTEL INDER RESIDENCY
UDAIPUR

Hotel Inder Residency, a classified 5 star
hotel established in 2008. Being an indian
brand it has gained immense confidence of
inbound as well as domestic tourists.
Successfully conducted many international
events and made a bench mark in
hospitality industry.

Please mail your resume at
grm@inderresidency.com

Goverdhan Vilas, Shikarbadi Road,
Ekling Nagar, Udaipur - 313001
+91 80032 33337

MARCH 2" FORTHIGHT ISSUE 2015  TRAUTALH qﬁ

A IndoAsiana

TRAVELS
Enplore warld with wo

* Family Tour Packages

* Honeymoon Packages

* Himalaya Tour Packages

e Car Rental

* Hotel Reservation

* FIT, GIT

* Adventure Packages

e Educational Tours

* Leh & Ladakh Tour Packages
* Family Tour Packages

Indo Asiana Travels,

Kapila Niwas, Lower Chakkar,
Shimla - 171005 (H.P.)

Tel: 0177 2832123
Mob: +91 9218700111, 9218100222,
9218800111, 9218700222
Email: info@indoasianatravels.com
Website: www.indoasianatravels.com
www.facebook.com/indoasiana

%

THE ALLLURE

a boutique hotel
(A Unit of Clark International)

R-57, Greater Kailash, Part-1,
New Delhi-110048 (INDIA)
T: +91-11-48184818, F: +91-11-48184800, M: +91-9811023375
E: info@theallurehotel.com

E-82, Greater Kailash, Part-1,
New Delhi 110048
T: +91-11-48054800, +91-11-45005500

W: www.theallurehotel.com

Certificate of Excellence

Awarded to

The Allure (A Boutique Hotel)

Based on the following atng by guestson TipAdvisor

00000,
Mot

Mo Charon,presidentf Tiphdsor o Busines
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MOUEMENTS

Marriott International Inc.

Singapore

Marriott International Inc. has announced Rajeev Menon (Raj), cur-
rently Area Vice-President - South Asia to take over as the Chief
Operations  Officer (CO0) for Marriott
International in South-East Asia & Pacific. In
his new capacity as CO0, Menon will be a
key member of the Continent’s senior lead-
e ership team and will function as the oper-
' ational business leader for the region, under
his responsibility. He will be based in
Singapore. He has led the growth of India
from 6 operating hotels in 2007 to 27 Marriott
managed hotels operating under 7
brands  (with a  pipe
-line of another 49 hotels
under construction).

Keys Resorts Ronil, Goa

Goa
Berggruen Hotels Pvt. Ltd which operates in India under the brand
name of Keys Hotels and Keys Resorts has appointed Kevin
Rodrigues as the General Manager of
Keys Resorts Ronil in Goa. Kevin
comes with a rich experience of over
20 years in the hospitality industry and
F&B sector including stints at well
known resorts and casinos in Goa. As
the General Manager, Kevin will be
" responsible to ensure smooth function-
ing of Financial, Marketing, Operational
and Administrative activities as well as
building Guest relations.

The Orchid Mumbai

Mumbai

The Orchid Mumbai has appointed Raj Panda has their Food and
Beverage Manager. Before this, he was working in the same capacity
at Ramada Gurgaon Central, Gurgaon.
Panda’s key skills include pre opening of
various restaurants, administration and
operations of food and beverage, staff train-
ing, troubleshooting and implementing
improvement procedures as well as docu-
menting operating procedures and financial
management. Raj started his career at
Marriot Welcome, New Delhi.
He was also involved with the
opening of Feast india, UK.
Later he joined The
Imperial, New Delhi.

Carol Coetzee, CEO of KZN Film Commission, loves spending
time in open spaces - in the bush or on the coast. "I enjoy being
away from the bustle of life. It allows me

Hyatt India

Mumbai
Kurt Straub has been appointed by the Hyatt Hotels and Resorts as
vice president of operations in India. In his new role, quarters in
. Gurgaon effective February 20, 2015.

Straub joins Hyatt in India with more than
20 years of experience across multiple
) Hyatt brands in different countries.
Most recently, he was area vice
president for full and select service
hotels in Mexico. Originally from
Rapperswil, Switzerland, Straub is a
graduate of the Hotel School
Belvoirpark, Zurich.

Shangri-La Hotel, Bengaluru

Bengaluru
Shangri-La Hotel, Bengaluru announces the appointment of
Patrick Lefranc as Director of Food and Beverage. With an expe-

rignce of over 20 years, Lefranc joins Shangri-
’ La Hotel, Bengaluru from Shangri-La’s
Boracay Resort & Spa, Philippines,
where he was director of food and bev-
erage. He previously worked for The
Aflantis Hotel in Bahamas, Le Meridian
Hotel Limassol in Gyprus and more.
Lefranc’s expertise and fresh insights
will ensurg that Shangri-La Hotel,
Bengaluru continues to provide guests
the best culinary experiences
and  service in
Bengaluru.

Zal Tarapore has been appointed as Director of Rooms by
Shangri-La Hotel, Bengaluru. He will utilise 15 years of hospitality
knowledge and experience to further devel-
op the rooms division and execute the
company’s philosophy of ‘hospitality |
fromthe heart'. Tarapore is a hotel man-
agement graduate and has gained
extensive hospitality experience in
India, the United States and Britain with
such hotel groups as Marriott, Taj,
Rezidor and IHG and Shangri-La Hotels
and Resorts. He believes in
team work and has a great
sense of humour.

\\ ‘/~

Rajan Dua wanted to be a cricketer himself but instead
now he is a successful Managing Director of Udaan India.
Dua says, "I am a big fan of
cricket. I couldn't be a

travelling so he tries not
to miss any of the travel
conventions happening at

to de-stress. This, or of course, a
wonderful day at the spa! If I could
choose where to live it would be
deep in a game park!” she says. Her
most memorable holiday moment
1s being chased by an elephant in
the Hluhluwe Game reserve in
KwaZulu-Natal. “Sadly I have not
been able to explore the
destinations in India but I would
certainly love to find out more
about this beautiful country,”
Coetzee adds.

- different places around the

f globe. Though Croatia is his

new love, he likes travelling

to Goa and also to one of his

_ favourite cities, Bengaluru. Dua

' relishes all kinds of
vegetarian cuisines.

Radisson Blu Hotel Ghaziabad
Ghaziabad

Radisson Blu Hotel Ghaziabad has appointed Hemant Mehta as
General Manager of the Hotel. He has more than 24 years of expe-
rience in hospitality having worked with dif-
ferent locations in India, Middle East,
Africa and Europe. He has been
associated with brands like The Taj,
Leela Kempinski. Most recently he

was associated with Hyatt (India)
where he worked for more than 10
years. Prior to joining Radisson Blu
~ Hotel,Ghaziabad, Mehta was work-
’ ing with The Raintree Hotel, Chennai
as General Manager.

Sheraton Bangalore Hotel

Bengaluru

Sheraton Bangalore Hotel has announced Mohammed Khan as the
Director of Food & Beverage. Khan has been associated with the F&B
industry for over 12 years starting 2002, serving
in various hospitality positions across India.
From his most recent and successful stint at
Marriott as the Director of F&B, Khan has
also been a pre-opening champion serving
in various capacities in Marriott Chennai,
Pune and Renaissance Mumbai Hotel &
Convention Centre etc. His passion and
expertise is clearly noticed in the Food &
Beverage sector. Khan graduated doing his
course in Hotel Management & Catering
Technology from Anjuman-I-Islam’s
Institute of Hotel Management &
Catering Technology.

Alila Diwa Goa

Goa
Shubhendu Kadam has been appointed as Executive Chef at Alila
Diwa Goa. He brings with him a wealth of knowledge with over 18
years of experience in the hospitality industry, 4

Shubhendu has worked with various hospi-
tality brands in different market segments
such as city hotels, resorts, casino opera- |
tions, cruise ships and hospital catering in
India and internationally. At Alila Diwa Goa,
in the capacity of the Executive Chef, Kadam
will spearhead the kitchen operations across
the various food and beverage venues at
the property. His area of expert-
ise lies in Teppanyaki,
western banquet fare,

fine dining and seafood
specialties.

Hari Nair, Founder & CEO, HolidayIQ, says, “Beaches
appeal me the most. My ambition is to cover every
part of the coastline in India. I
think the most beautiful

cricketer but [ love beach in this country is in
watching Indian team the Lakshadweep islands
playing.” He loves in Agatti Island.”

He adds, “There are many
other places in foreign land
as well but I would say
Europe for history is a must
visit location. I love Thailand
for the food. South East Asia
also has a connect with
ancient India. If you go

to Indonesia, you

can connect with

SO many aspects

f of Indonesia,
because there

\ history is
written in
Sanskrit.”

Talking People is a special dedicated corner, created as a sounding board for who’s who of the Indian and International travel industry. With Talking People, it is our endeavour to bring you face-to-face with people.Contributed by: Hazel Jain, Samapti Das & Kanchan Nath

——
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Israel plans to invest more In India

The Israel Ministry of Tourism is focusing on India that is emerging as one of the top
markets in Asia. On the cards are aggressive marketing activities fuelled gradually
by expanding budgets. Oren Drori, Deputy Director General & Head of Marketing
Administration, for the Israel Tourism Ministry, talks to TRAUTALH.

one platform

- Option to book here and pay
at the hotel

- Loyalty Program

- Hotel search by Map

- White label
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- Deposit incentives up to 2%
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’HAZEL JAIN - JERUSALEM Israel many years ago but they st_?pped a bitl of stagnation in some of the
because of internal reasons. I think its only  classical markets.

What is the kind of investment  a matter of time before they restart. We

you are making in India? are constantly talking to airlines, including QAre you considering working
o - We started with a relatively smaller  Air India and Jet Airways, and we will con- with other tourism boards?
Dm budget of USD 5,00,000 to 600,000. tinue to discuss possibilities. For now, We have done a lot of joint activities
O Within three to four years, we hope to  Turkish Airlines offer the good frequencies  with Jordon in the past. But we are open
N o take this to USD 2-3 million, depending  from India and we are very happy  to working with any of the neighbouring
U o on the approvals we get from the  withthem. countries to attract tourists together.
government.
g > QHow do you plan to change the QHow will the recent TAFI
(72 QHow do you plan to use perception of Israel as a country Convention help Israel?
this? in conflict? Our main target is to bring people
We plan to participate in many Israel, like India, suffers fromalotof  here. This is why the TAFI Convention was

more trade fairs in India, conduct  misconceptions. People who are not  terribly important for us. Only after visiting
roadshows and seminars for travel agents, familiar with Israel are fed by media Israel will visitors realise that the issues
tour operators and other decision and the news is always, always  they thought were true are actually inac-
makers. We have already done some  overrated. We don't really understandwho  curate. One is the issue of safety, or the
activities with corporates as MICE is  iswhoand whatis what. Butwe atthe min-  image of war, which is not true. Secondly,
very strong in India. istry took a strategic decision to invest ~ some people think that Israel is not mod-
ern. But when they visit, they
realise that while there is a lot
of history, it’s with a new and
modern vibe. This

is our first big
shot for the
India mar-
ket — of

“ Hopefully, within a few years, we will be able to abolish visas for
Indians as well. For now though, we would like to simplify it. We are
also pushing for e-visas for the India and China markets

Oren Drori bringin
Deputy Director General & Head of Marketing Administration Soogoug
Israel Ministry of Tourism bound

Ly
_INTERGRATION

Visa is an issue for Israel. How efforts, time and money into

do you plan to tackle this? the Indian market. We believe

We abolished visas for Russia six ~ undoubtedly that this will be
years ago and for Ukraine three years ~ a game-changer for us.
ago. | believe it's a slow process of under- ~ Up until now, we were
standing between the ministries of  investing mostly in North
tourism and the interior. Hopefully, within -~ America and Europe
a few years, we will be able to abolish ~ but we see some emerg-
visas for Indians as well. For now though, ing markets and India is
we would like to simplify it. We are  certainly one of
also pushing for e-visas for the India ~ them. We are seeing
and China markets.

Hotel Solutions by Aman Travels Limited

CREDIT CARD
CHARGES

travel agents. To

The upcoming election results will On Target spread the word, we
obviously have an effect on this. But our intend to do more
current Prime Minister is extremely | P Israel’s main target s to bring people here advertising. The year
focused on tourism and commerce. o ) o 2014 saw only 40,000
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